KO & BIOMHXANIKO
AHTHPIO AGHNGN
A0Mva,22/11/2022
A/NXH: I''E.MH, AE, EIIE & Y.M.XZ. Ap10.TTpwt.:2823702
TMHMA: AE A’
ITAnpogopies: APT'YPOIIOYAOX APTYPIOX

TnAépwvo: 2103382213
E-mail: aargyropoulos@acci.gr

ANAKOINQYXH

Koatayopiong oto I'eviké Epmopwd Mntpdo (I'E.MH.) kou onpocicvong oto dwadiktvokd tomo tov I.E.MH.,
otoyeiov g Avovoung Etaipeiag pe v enovopio «IMCG BRANDS ANQNYMH ETAIPIA ATAOHMIXTIKH
- EKAOTIKH - EMIIOPIKH KAI ANAIITYEHXE YITHPEXIQN INTERNET».

Tnv 18/11/2022 kotoywpicOnkoav oto I'evikd Eumopikd Mntpwo (I''E.MH.) 10 katotépm ototyeio TG AvOvVoung
Etapeiog pe v enovopic IMCG BRANDS ANQNYMH ETAIPIA AIAOHMIXTIKH - EKAOTIKH -
EMITOPIKH KAI ANANITYZHX YITHPEXZIQN INTERNET, tovg dtakpirikovg tithovg 1) IMCG BRANDS, 2)
IRA MEDIA, 3) 3D MEDIA, 4) NESTCOM BRAND'S RELATIONS «at aptbpé TEMH 007663201000, to. omoio.
vrofAOnkay o€ opON emavainyn TOV 1101 KOTOYOPLGOEVTOV pE TN OLHOIKAGIO TS GVTONETOTOUNUEVNS
kotoyopiong pe KAK 3306279 & 3306280 kar ATI Avokoivoeng 2815216 — 18/11/2022:

A) Mt Kodiké ApOpo Karoydprong 3323026 ot eykekpipéveg amd v 30/10/2022 T'evikn) ZovELEVG1 OIKOVOUIKEC
KOTOGTAOELS LE TIG OYETIKEG ekBEGEIS OOV amd TV Keipevn vopobesia amoitobvtor yio tn ypnon 01/01/2021 éwg

31/12/2021.

B) Mg Koowé Ap1Opo Katayopiong 3323027 n arnd 30/10/2022 anépaon g ['evikiig Lovéhevong coupova pe
TNV omoia opioTNKay Yo ToV £1eYy0 TV OUKOVOUIK®VY KaTaoTdcemV Tng xpnong arnd 01/01/2022 émg 31/12/2022:

Taxtikog Ereyktig:
o 0K Zmopidov XpuveoudAiing tov Miyxanh, ue ApM.XOEA 24511, AOM 045729841 A.O.Y. ITaArnqvngc.

Avominpopoticog EAeykmgc:
e o k. ['edpyrog Zrapdxnc tov NucoArdov pe Ap.M.ZOEA 20291, A®M 071862125 A.O.Y. Ay. Anuntpiov.

Apopodtepor g ereyktikng etarpeiog «PKF EYPQEAEIKTIKH AE» mov edpgvet otnv Adniva, A. Knowiog 124, TK
11526, pe Ap. M. ZOEA 132.

«H mapovoa Katay®dpion Kot 01Pocigvct), tpaypatoron)dnke own g Yanpeoiog I'.E.MH., 6nwg opiletal oto
apBpo 27 wap.1 Tov N. 4919/2022 (PEK 71A/07.04.2022)».

H [IPOISTAMENH THE A/NXZHEZ

TIQTA AGANAZIOY

H yvnoidémra tov mapdvtog umopet vo, emiPePformbdei and to https://www.businessregistry.gr/publicity.aspx

Akadnuiag 7, 106 71 ABriva, TnA:210 36 04 815-9, 210 36 02 411, Website: www. acci.gr, Email: info@acci.gr

| Kodwog : E/0.I'A.110.03-02 | ApOpog ' Exdoong : 7 | Hpepopnvia "Exdoong : 24.03.2021
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'EkOeon Ave§aptnTov OpkwToL EAeyKTn AoyioTh

Mpog TOoLG MeTOoxoLG TNG ETaipiag IMCG BRANDS ANQNYMH ETAIPIA AIAGHMIITIKH -
EKAOTIKH - EMIMOPIKH KAI ANATMTY=HX YMHPEXIQN INTERNET

'EkOeon EAEyXOL £Tmi TV XPNUATOOIKOVOUIKOV KaTtaoTaoemv

rveoun pe EmeOAagn

‘Exoupe eAEYEEl TIC CLVNUUEVEG XPNUATOOIKOVOUIKEG KATAOTACEIGC TNG eTalpiag IMCG BRANDS
ANQNYMH ETAIPIA AIAOHMILITIKH - EKAOTIKH - EMITOPIKH KAl ANAMTY=HXI YMHPELIQN
INTERNET (n ETaipia), ol o1toieG armmoTeAoLVTAl aTTO TOV IC0AOYICHO TNG 31ns AekepPpiov 2021,
TIC KATAOTACEIG ATTOTEAECUATWY KAl HETARBOAWY KABaPNG BEoNG TNG XPNOEWS TTOL EANEE TNV
NUEPOMNVIA ALTA, KABWGS KAl TO CXETIKO TTPOCAPTNUA.

Katd tn yvoun gag, &KTOg amo TIG EMTTOOES TV OeUAT@Y TTOL UvNUOoveELOVTAl OTNYV
TaPAyPaPo TNG €KkBeoNg pag “Baon vyia yvoun e em@LAaln”, o CLVNUUEVES
XPNUATOOIKOVOUIKEG KATAOTACEIC TTAPOLOIAloLy eLAOYA, ATTO KABE oLCIWSN ATToWn, TNV
oIKOVoIK) Bton Tng eTaipiac IMCG BRANDS ANQNYMH ETAIPIA AIA®GHMIZTIKH - EKAOTIKH -
EMMOPIKH KAl ANAMTYZHXI YMHPEIIQON INTERNET katd tnv 31n Aekepppiov 2021, kai TN
XPNUATOOIKOVOLIKH TNG ETTIS0CN YIA TN XPAON TTOL EANEE TNV NUEPOUNVIA ALTH, COUPWVA WE
TIC S1aTAEeIg ToL N.4308/2014 OTTWGS IOXLEL.

Baon yia yveun Je empOAagn

ATIO TOV €AeyXO pAG TTpoékLYAY TA €ENG: 1) ITIC EUTTOPIKEC ATTAITACEIC TTEPIAGUBAVOVTAl KAl
ETMOPAAEIC-ETISIKEG KAl O¢ KABLOTEPNON ATTAITACEIC CLVOAIKOL TTOoOoL £LPG 340.524,03.
Katd tnv ektipnor pag, n SlevepynBeica amopeicoon emi TV ATTAITNCEWY ALTWY, TTOCOL
ELPW 67.544,82, LTTOAEITIETAI TNG ATTAITOLHEVNG KATA €LPW 204.874,40. H un Sievépyela NG
ATTAITOLHEVNG ATTOPEIONG £xel CAV CLVETTEIA N A&IA TV EUTTOPIKDV ATTAITACEWY Kal Ta iSia
KepAAaia va epgavilovial avfnuéva katd evpw 204.874,40 kAl TA QATTOTEAECUATA TNG
KAEIOPEVNG XPNoNG avénuéva katd evpw 12.496,07. 2) Katd TTApEKKAICN TWV AOYICTIKGV
apxw@yv, ToL TTPOPRAETTOVTAI ATTO TA EAANVIKG AoyioTIKG MpoTuTia, Sev oxnuaTiletal TTPORAewn
yia amolnuieon TTPOCWTIKOL AOYw ££0660L ATTO TNV LTNEEcia. Katd tnv 31n Aegkeyppiov
2021, TO CLVOAIKO DYWOG TNS KN OXNUATIoOEicAc TTPOPRAEWNCS avépXeTal o€ eLPW 24.044,73, e
OULVETTEIQ VA NV gugaviovtal oTtov lcoAoyiopod 106TTooeg TTPoPAEwelC, Ta 16ia KepdAaia va
ehpaviCovral avnuéva Kata 1o TTocd ALTO, £VE TA ATTOTEAECUATA XPNOoNG va gugavifovial
avfnuéva katd evpw 8.590,43. 3) OI POPOAOYIKEG LTTOXPEWOEIS TNG ETAIPIAG Sev EXOLV
€EETAOTE ATTO TIC POPOAOYIKEC APXEG YIA TIG XpNoelg ammo 2016 £g kal 2021, Qg ek TOLTOL TA
POPOAOYIKA ATTOTEAECHATA TWV XPNOEWV ALTWV eV £XOLY KATAOTE OPIOTIKA. H eTaipia Sev
Exel TpoPel o€ ekTipNON TWV TTEOCOETOYV POPWV KAl TRV TIPOCALENTEWY TTOL TOAVOV
KATOAOYIOTOOV O€ PEANOVTIKO (POPOAOYIKO EAEYXO KAl &gV £XEl OXNUATIOE! OXETIKY TTOORAEWN
YIO ALTA TNV EVEEXOUEVN LTTOXPEWON. ATTO TOV EAEYXO MAG, Sev EXOLWE ATTOKTACE LAOYN
SIacPANICN OXETIKA WE TNV EKTIUNON TOL LYPOLC TNC TTEOPRAEWNS TTOL TLXOV ATTAITEITA.

Alevepynoape Tov EAeyXO JAC CLUPVA We Ta AlEOvr MpoTutta EAéyxoL (AME) omwe autd
EXOLV EVOWUATWOE oTNv EAANVIKA NopoBeoia. Or evBVVEC pag, COUPWVA e TA TTPOTLTIA
auTd TEPIYPAPOVTAI TTEPAITERW OTNV eVOTNTA TNG ¢KOEONC Uag “ELBOVEG eAeYKTH Yia TOV
EAEYXO TWV XPNUATOOIKOVOUIKG®Y KATaoTaoewv"”. Eipaote ave€aptntol amd tnv Etaipia
oLUPWVA e Tov Kadika AcovToAloyiag yia ErrayyeAuaTieg EAeYKTEG TOL ZOUPOLAIOL AleBvv
MNPEOTOTTV ALOVTOAOYIAG EAEYKTGV, OTTWGS ALTOG £XEl EVOWUATWOE oTnV EAANVIKN NouoBeaia
KAl TIC ATTAITAOEIG S€OVTOAOYIAG TTOL OXETICOVTAI PE TOV EAEYXO TWV XPNUATOOIKOVOUIKWY
KATAOTAOEWY oTNV EANGSA Kal £XOLUE EKTTANOOE TIC SEOVTOAOYIKEC HAC LTTOXPEWOTEIG
OLUPWVA UE TIC ATTAITAOEIG TNG 1I0XLOLOAC VOUOBETIAG KAl TOL TTPOAVAPEPOUEVOL KQOSIKa
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AcovToAOYiag. MOoTELOLUE OTI TA EAEYKTIKA TEKUNPIA TTOL EXOLME ATTOKTACEI €ival ETTAEKN Kal
KATAAANAQ va TTAPEXOLY PACN YIA YVOUN WE ETIPLAAEN.
EvOULVEG TNG 810iKNONG £TTi TV XPNHATOOIKOVOHIK®V KATACTACTEWV

H &ioiknon éxer tnv  €0BOVN via TNV  KATAPTION Kal  €OLAOYN TTAPOLCIACH TWV
XPNUATOOIKOVOUIKMY KATACTATEWY CUUPVA WE TIG S1aTAelg Tov N.4308/2014, O0110C 10XLE,
OTIWC KAl VIO EKEIVEG TIC OSIKAISEG €0WTEQIKOL €AEyxoL TOL N Sloiknon kaBopilel wg
aTTaPAITNTES, WOTE va kabioTtatal SuvaTh N KATAPTION XPNUATOOIKOVOUIKGWY KATACTACEWY
ATTOAAQYUEVEY ATTO OLCIWEEC TPAAUQ, TTOL OPEIAETAI EiTe e ATTATN €iTe 0 AABOG.

Katd tnv KatdpTion TV XPNUATOOIKOVOUIKGY KATAOTACEW®Y, N Sloiknon cival urrebouvn yia
NV aflohdynon Tng kKavotntag Tng Etraipiag va ouvexica 1 Spaoctnplotntd g,
YVWOTOTIOIVTAC OTTOL CLVTPEXEN TETOIA TIEQITITON, Ta Béuata TToL oxetiCovral Pe TN
ouvexifouevn SpaocTNEIOTNTA KAl TN XPNON TNG AOYIOTIKAC dPXNG TNG ouvexilouevng
5pacTNEIOTNTAC, EKTOG KAl €AV N SloikNon €iTe TTPOTIBETAI va pevoTOoTTOINCEl TNV ETaipia ) va
Slakowel TN §pacTnNEIOTNTA TNG N 8ev Exel AANN PEAAICTIKY EVOAAQKTIKN €TTMAOYR AQTTO TO Vva
TTPOREI G’ AVLTEC TIG EVEQYEIEC.

ELOULVEG EAEYKTR YIA TOV EAEYXO TGV XPNHATOOIKOVOUIKGV KATAOTATE®YV

O1 OoTOXOl pAG €ival va ATTOKTACOLWE €LAOYN SlACPAAIoON yia To KATA TOCO Ol
XPNUATOOIKOVOUIKEG KATAOTAOCEIG, OTO OOUVOAO TOULG, &ival ATTAOAAAYUEVESG ATTO OLOICSEEG
OQAAUQ, TTOL OPEIAETAI €iTe ¢ ATTATN €iTe 0¢ AABOG KAl VA €KSWOOLWE EKBEoN EAEYKTN, N
ortoia ePIAAUPAVEl TN YVOUN pag. H edAoyn Slacpalion cuvioTd SIacpANion bwnNAoL
EMTTESOL, AANG Sev gival eyybnaon OTI 0 EAEYXOGC TTOL SlEvEPYEiTAl COUPWVA e Ta AME, 6TTwC
auTd éxouv evowuatwBel otnv EAANVIKA NopoBeoia, ©a evriomilel Tavia éva oLOIWSES
oQAAUa, OTAV ALTO LTTAPXEL LPAAPATA SLVATAI VA TIPOKLWOULY ATTO ATTATN 1 ATTO AABOC KAl
BewEOoLVTAl OLOIWSN OTAV, UEUOVWUEVA 1) aBPOICTIKA, Ba UTToPOLOE EDAOYA VA AVAUEVETAI
ot Ba emmnpéalav TIG XPNUATOOIKOVOUIKEG ATTOPACEIS TV XPNOTWY, TTOL AduPdvovTal e
BAon ALTEG TIC XPNHWATOOIKOVOUIKES KATACTACEIC.

QcC KABAKOV TOL EAEYXOL, COPPWVA Pe TA AMNE OGS ALTA EXOLY EVOWUATWOE oTNV
EANNVIKA  NopoBeoia, aoKOLUE ETTAYYEAUATIKA KPIion KAl  SIaTNEOVUE  ETTAYYEAUATIKO
OKETITIKIOPO KaB' OAN TN SiIdpKeia ToL eAEyxov. Emiong:

e Evromifovpe kal  aflohoyobue TOLC  KIVOLVOLC  OLOISOLS  CPAAUATOSC  OTIC
XPNUATOOIKOVOUIKEG  KATAOTACEIC, TIOL OQeiAeTal €iTe oe amatn eite ot AAGOoG,
oxeblaloviag Kal SIEVEQYWVTAG EAEYKTIKEG SIASIKACIEG TTOL AVTATIOKPIVOVTAlI OTOLG
KIVELVOLG ALTOVC KAI ATTOKTOLWE EAEYKTIKG TEKUNPIA TTOL €ival ETTAPKN KAl KATAAANAD YIa
va TTapéxovy PAcn yia TN yvoun Pag. O KivéLuvog pn eVIOTIICHUOL 0LCIME0LE CPAAUATOG
TTOL OPEIAETAI € ATTATN €ival LYPNAOTELOC ATTO ALTOV TTOL OPEIAeTAl 08 AABOG, KABWS N
ATTATN UTTOPEI VA EUTTEQIEXEI CLUTTAIYVIA, TTAACTOYPAPIA, EOKEUUEVES TTAPAAEIPEIS, WeLSEIG
SIaRePaITEIS ) TTAPAKAUWN TV SIKAISWYV £0WTEQIKOV EAEYXOUL.

o KatavooLue TIG SIKANIGEC e0WTEPIKOL EAEYXOL TTOL OXETICOVTAI PE TOV EAEYXO, PE OKOTTO TO
OXeSIACUO EAEYKTIKGV SIASIKATIWY KATAAANAGYV YIA TIG TTEQIOTACEIG, AANG OXI e OKOTTO TN
SIATOTTON YVOUNG €T TNG ATTOTEAECUATIKOTATAG TV SIKAISWV £0WTEQIKOL EAEYXOL TNG
Etaipiag.

e AfloAoyoLpE TNV  KATAAANAOTNTA  TWV  AOYIOTIKQV dPXWV KAl peBOSwvV  TToL
XONOIUOTIOINONKAY KAl TO €OAOYO TWV AOYIOTIK®V EKTIUNCEWY KAl TWV  OXETIKGV
YVWOTOTIOINCEWY TTOL Eyivayv armod Tn Aloiknon,.

e ATTOQAIVOUAOCTE YIA TNV KATAAANAGTNTA TNG XeNong amd tn SIoiknon TNG AOYIOTIKAG
apxNg TNG ovvexilouevng SpaocTtnEIOTNTAG Kal Pe PAON TA EAEYKTIKA TEKUAEIA TTOL
ATTOKTABNKAYV YIa TO €AV LTTAPXEI OLOIWSENG ARERAIOTNTA OXETIKA UE YEYOVOTA 1 CLVONKEG
TTOL PTTOPEI VA DTTOSNAGVOLY CLOIKSEN AREPAIOTNTA WG TTPOG TNV IKAVOTNTA TNG ETaipiag
va ovvexioe T SpacTtnpiotntd Tng. Edv ovpmepdvoupe OTI LEICTATAl OLOIWENG
ARePalOTNTA, €iUAOTE LTTOXPEWMPEVOI OTNV EKOECN EAEYKTN VA ETTICTHCOLHE TNV TTPOCOXN
OTIC OXETIKEG YVWOTOTTIOINCEIC TWV XPNUATOOIKOVOUIKWY KATAOTACEWY 1 €AV AULTEG Ol
YVWOTOTIOINCEIC  Eival  AVETTAPKEIC va  SlapopoTtroioovue TN yvoun dag. Ta
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OLUTTEQACUATA PAG Pacifovial Ot EAEYKTIKA TEKUNEIA TTOL ATTOKTWVTAlI HEXOlI TNV
NUEPOMNVIA TNG ¢KOEONG EAEYKTH). QOTOCO, HEANOVTIKA YEYOVOTA 1| CLVONKEG EVEEXETAI VA
EXOLV WG ATTOTéAECUa N ETaipia va madoel va AeIToLpyei WG cuvexilouevn SpacTnEloTnTa.

e AflOAoyoLpE TN OLVOAKA Tapovciacn, TN Sour KAl TO  TIEQIEXOMEVO TV
XONUATOOIKOVOUIKY  KATAOTACEWY, OLUTTEQINGUPAVOUEVRY  TWV  YVWOTOTIOINCEWY,
KOBWC Kal To KATd TOCO O XPNUATOOIKOVOWUIKEG KATAOTACEIC aTTelkovilovy  TIG
OTTOKEIMEVEC OCLVAAAQYEC KAl TA Yeyovora MeE TPOTIO TIOL EMITOYXAVETAlI N €LAOYN
TTapovaiaon.

MeTalh AANwV BepdTtdv, KolvottolobUe oTn Sloiknon, To oxedlaldouevo eLPOC KAl TO
XPOVOSIAypaUUa  TOL  EAEYXOL, KABWC KAl ONUAVTIKA  €LPAPATA  TOL  EAEYXOU,
OULUTTEQINAUPAVOUEVY OTTOIY CNUAVTIKWV EANEIWPEWY OTIG SIKAISEG ECWTEPIKOL EAEYXOL
evrottiCoupe KATa TN SIAEKEIQ TOL EAEYXOL LAG.

'EKOgon emi ANV Nopikev Kail KavovioTIK®V ATTAITNOE®V

Aaupdavovtag ummown o1 n dloiknon éxel TNV evduvn yia TNV kKatdpTion TG 'EkBGeong
Alaxeipiong Tou AIOIKNTIKOL ZLPROLAIOL, KAT' epapuoyn TV SIaTtafewy TNG TTAPAYPAPOL 5
TOL APBPOL 2 (UEPOG B) Tou N. 4336/2015, onueiVOLLUE OTI:

a) Katd mn yvoun pag n 'EkBeon Alaxeipiong 1oL AIOIKNTIKOL YUUPBOULAIOL £xel KATAPTIOOEI
OLOUPWVA WE TIC IOXLOLOEC VOUIKEG ATTAITACEIS TOL ApPBPoL 150 Tou N. 4548/2018 kai To
TIEPIEXOUEVO ALTAGC QVTIOTOIXEI UE TIC CLUVNUPEVEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG
XPNong mmou éAnge Tnv 31.12.2021.

B) Mg PAoN TN yvoON TTOL ATTOKTACAE KATA TOV EAeyXO WAG, via TNV eTaipia IMCG BRANDS
ANQONYMH ETAIPIA AIA©HMIZTIKH - EKAOTIKH -EMIMOPIKH KAI ANATMTY=HY YMHPEXIQN
INTERNET kal 7O TIEQIRPAANOV TNG, Sev EXOLUE EVTOTIICEI OLOISEIC AVAKPIPEIES OTNV
‘ExkBeon Alaxeipiong ToL AloIKNTIKOL TNG TLUPOLAIOL.

ABva, 20 OkTwppiov 2022
O OpKWTOG EAeYKTAC AOYIOTAG

ITTOPOGC M. XPLGOUAAANG
Ap. M. ZOEA 24511

PKF

Audit Tax &
Business advisory

PKF EYPQEAETKTIKH A.E.
OpKwTOi EAeYKTEC AOYIOTEC

A. Knopioiag 124, 115 26, ABryva
Ap. M. XOEA 132



'EkOgon Alaxeipiong Tov AIoIKNTIKOL ILPPOLAIOL
™G IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -
EMMNOPIKH KAl ANANTYZHX YMHPEZIQN INTERNET
pe APIO. T.E.MH. 7663201000
ETTi TV ETACIWV XPNHATOOIKOVOUIK®V TNG KATACTACEWV
yia Tnv mepiodo 01/01/2021 - 31/12/2021

Kbplol Métoxol,

H mapovoa Etholia 'EkBecn Alaxeipiong Tou AloiKNTIKOL ZLPPROLAIOL TNG eTaipiag IMCG
BRANDS ANQNYMH ETAIPIA AIA®HMIITIKH - EKAOTIKH -EMIMOPIKH KAI ANATTY=HX
YMHPEZIQN INTERNET pe Siakpitikoug TiThoug 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4)
NESTCOM BRAND'S RELATIONS, ag@opd Tn xpnon amo 1 lavovapiov 2021 éwc 31 Aekepppiov
2021 kal CLVTAXONKE COPPWVA E TIG OXETIKES SIaTAEEIC TOL N. 4548/2018, O6TTWC IOXLEL.

ITNV TAPOLOA EKBECN OAEC Ol ETTIUEPOLS BEUATIKEG eVOTNTEG, O OTTOIES €ival ATTAPAITNTES UE
BdAon 10 WG Avw VOUOBETIKO TTACicIo, atreikovi(ouy e TPOTTO AANBr) KAl CLVOTITIKO, TTANV
OUWG OLOIACTIKO, OAEG TIC OXETIKEC KAI AVAYKAIES KATA TO VOUO TTANOOPOPIES, TTOOKEILEVOL
va e€axBel pIa OLCIACTIKA KAl EUTTEQIOTATWMUEVN EVNUELWON YIA TN §pAcTNEIOTNTA TNG
ETAIPIAC KATA TNV £V AOYW XPOVIKN TTEQIOSO0.

TKOTTOC TGV BEPATIKGV EVOTATWY TNG £KBEoNC €ival N evNUEPWON TV XPNOTWV:

> T1a TNV XPNUATOOIKOVOUIKY B¢on, TIG £€MSOCEIC KAl TA AOITTA TTANPOPOPIAKE OTOIXEId
TNG eTaIpiac KaTa TNV e€eTaldpevn XPNon.

> Tla Ta onUAvTIKA yeyovoTta TTou éAaPav xwpa Kkatd Tnv Sidpked TG eCetalduevng

XPNONG Kal TNV €MiS0ACH TOLC OTIC ETACIEC XPNUATOOIKOVOUIKEG KATACTACEIG TNG

eTaipiac.

Ma TIC TTPOOTITIKEC KA TOLG OTPATNYIKOLG CTOXOLG TNCG ETAIPIAC.

Ma TOLG KIVELVOULG TTOL EVEEXETAI VA TTPOKOLWOULV YIA TNV ETAIpIA.

MNa TIC CLVAAAAYEG TTOL £yIVAV HETAEL TNG £TAIPIAG KAl TWV OLVEESEUEVV e ALTAV

HEPGV.

> [0 Ta oNUAVvTIKA YeyovoTa TToL EAaRav xwpa PeTd TN AREN TNG e€eTaloduevng xpnong
£WG KAl TN oLvTAgn TNG TTAPoLONG.

YV V V

Fevikn Tapovaoiaon
Mepiypagpn §pacTnploTATGOV

H etaipia IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIITIKH - EKAOTIKH -EMMOPIKH KA
ANAMNTYZHL YMHPEIIQON INTERNET 165p06nke TO 2007 kai ebpedel oto Néo  Woxiko.
ApAoTNEIOTIOIEITAI OTOV Topéd TNG SIAPAUIONG, ME 18IQITEPN EUPACN OTOLG TOUEIC TNG
TTAPOXNG LTTNPETIMV TTMANCNC KAl EVOIKIAONG SIAPNUICTIKOL XWEOL 1) X0OVOL TTPOG TPITOLG,
81dBeoNnC XPOVOL OTA NAEKTPOVIKA PECA  evnuéPwoNng Yia TPoRoArn Siapnuicewy,
EKUETAAANELONG PASIOTNAEOTITIKGV SIKAIMUATWY, TTAPAYWYNG TNAEOTITIKGV TTOOYQAUUATOV
KAl SIAQNUICTIKQV TAIVIQV, SIAUECOAIPNONG KAl KATAXWEIONS YIA AOYAPIACUO TWV TTEAATWOV
NG €TAINIAG SIAPNUICE®Y OTA PECA, SIOPYAVWONG EKOECEWY [E AVTIKEIUEVO TNV SlapnUIon
o€ OAQ TA PECA, SNUOCIWY OXECEWY, CLYYPAPNG KAl TTPOWONONG SeATiV TOTTOL 0TA MME
KAl TTOOWONONG OTA PHECA KOIVWVIKAG SIKTOWONG, PIAOEEVIAG I0TOTEANISWY epapuoy®y web,
KATT.
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ITOXOI

Kbplog oTdX0G TNG ETAIRIAG €ival N TTAPOXH LTTNPECIWY LWNANG TTOIOTNTAC.

H etaipia embicdkel TNV €TTITELEN ICOPPOTINUEVNS AVATITLENG KAl TN §PACTNPIOTTOINCT TNG UE
oepacud oTto TEPIPAANOV. Emtiong, €bikOTEPO OTOXO ATIOTEAEl N CLVEXNG TTPOCTIABEIa
BEATICOONG TV TTAPEXOUEVV LTTNEETIWY TIPOG TOLG TTEAATEC TNG.

Afiec OTTwC N xenoTth Sioiknon, N TPEOVOIa &vavTl TV  eVEEXOUEV@Y  KIVOLVWY I
TTEOPANUATWY, N MEWOoN TOL KOOTOLS XWEIC va SIAKIVEOLVELETAI TO ETTITTESO LWNAAG
TTOIOTNTAG KAl N CLVETTEID EVAVTI TV TTEAATGV KAl AOITTV CLVEQYATAY, &ival Ta {NToLUEVA
Slaxpovikd yia Tnv eTaipia kai 1n Sloiknon TNG.

ATTOTENECHA TNG SIAXPOVIKNG TNG SECHELONG YIA TTOIOTIKEC LTTNEECIES KAl LYIEIC CLVEPYATIES
aTroTeAEl N KABIEPWON TNG ETAIPIAC OTOV XWPEO, WG £vOC A&IOTIIOTOL CLVEQYATN YIA TOLG
TEAATEC TNG KAl BETEI TTAEOV WG OTOXO, OTNV TTAPOLOA ISIQITERA SOOKOAN KAl AVTAYWVICTIKN
OIKOVOMIKA cLYKLPIA, TN SIATAPNCN TNG LPICTAUEVNG BECNG TNG OTOV KAASO.

Evowel Aoimmov TV avnuévey TIPOKANCEWY TTOL KAAEI va AVTIUETWTIIOE, N emévéuon o€
aKOpa apTIOTEPA TTOIOTIKA  TEXVIKA XAPAKTNPIOTIKA TWV TIAPEXOUEV®@Y LTTNPECIOY, B6a
ATTOTEAETEI TNV KOPIA OTEATNYIKA TNG YIA TA €TTOUEVA £TN.

Aloiknon

H emipAewn 1V £pyacicdv kal n Sloiknon TNG £TAIRIAG ACKEITAl ATTO TTEVTAPEAESG AIOIKNTIKO
YOUPOLAIO, TO OTTOIO eKAEYEI N eVIKr ZLVEAELON KAI TO OTTOIO ATTAPTIZETAI ATTO TOLG KATWTEPW:

©ton
Mpoedpog ToL A.L. & AlLBVVWY LOUPBOLAOG
AVTITTIOOE500C TOL A L.

OVOMATETOVLHO
ANUATEIOG AaobSNG
AlKaTEQIiVN AaoLéNn

OwuAg Povbumag MéNog
Fecpylog Kuplakog MéNog
BaGIAIk) TonyopIia&ou MeAog

Eméooeig

To olkovouIkd £Tog 2021 ATAV HIA XEOVIA I0XLPENG AVAKAPWNG YIA TNV EAANVIKA OIKOVOUIA e
TOV ETACIO PLOWUO AvamTLENS va Siauoppaveral oTo 8,3%, Ye To AEM va gtavel ota 181 Sio.
€LPW aTTO 167 810. VPG TO 2020, PACcEl TV OTOIXEIWY TNG EALTAT.

Ta ammoTeEAECUATA TNG €TAIIAG SIAUOPPWONKAY CLVOTITIKA WG EENG:

YYNOITIKH KATAYXTAIH ATTOTEAEIMATON XPHYIHX
YTOIXEIA ETAIPEIAY
Nood ekppaouiva ot € 1.1 - 31.12.2021 | 1.1 - 31.12.2020 | METABOAH %
KOKAOG epyaacicov 4.782.558,37 8.745.735,27 -45,32%
MikTd ammoteAéouaTta 395.516,37 571.847.,44 -30,84%
Mep18cdpIo MIKTOL KépSoLg 8,27% 6,54%
EBITDA 51.965,36 184.774,12 -71,88%
Mep18cdpio kKipdouvg EBITDA 1,09% 2,11%
EBIT -24.546,48 62.472,12 -139,29%
Képbn oo pdpwv -73.107,18 59.423,78 -223,03%
Képbdn perd ammod popoLg -73.107.18 42.710,23 27117%
Mep1Ocoplo Kae'apou.'f Ké?SODg 1.53% 0,49%
HETA AQTTO POPOLG
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O kOKAOG gpyacidv avnAOe oto TTooo Twv € 4.782.558,37 évavm € 8.745.735,27 1nG
TTPONYOLHEVNG XPNONG, TTAPOoLOIAOVTAG peiwon kaTd 45,32%.

Ta MIKTA KEPSN avAABaV oTo TTooO TV € 395.516,37 évavTl € 571.847,44 Tng TToONYOLHEVNS
xpnong, mapovoialoviacg yeiwon katd 30,84%.

Ta Képdn TPOo POP®V, XPNHUATOSOTIKGV, EMEVOSLTIKCOV ATTOTEALCHATOV KAl AMOOPECE®V
(EBITDA), avAABav oT1o 1mocod Twv € 51.965,36 évavr Tov TTOooL Twv € 184.774,12 NG

TTPONYOLHEVNG XPNONG.

Ta amoteAéopara mpo PopwV TNS eTAIPIag aviABay ot {nuiEc € 73.107,18 évavT kepdwv €
59.423,78 TnC TponyoLHEVNCS XPNoNG.

Ta amoteAéopara HeTa amd Popouvg TNG eTalpiag aviABav oe {nuiig € 73.107,18 &vavr
KePSWYV € 42.710,23 TNG TTPONYOLUEVNS XPHONC.

H availvon tng aAlvcibac afiag kal TV evoOOUAT®V KAl ALAWV TTAYiwV TIEQIOLTIAKMY
OTOIXEIWYV, TTOL XPNOIYOTTOINONKAY ATTO TNV ETAIQIA OTA TTAQICIA TNG TTPAYUATOTIOINCNG TWV
EQYATI®V TNG OTN XxpHon 2021, TapaTtiBevTal oTo OXETIKO TTPOCAPTNUA TN iSIag XpNnong otn
oeh. Ipalpal Aegv éxel oploTel oeNISOSEIKTNG., TTAPAYPAPO 6.

Kivéuvol kal apepaidotnteg

H ¢€apon Tng mavénuiag touv Kopovoiod (COVID-19) otnv EANGSA, TTpokaAel avnouyxia 6cov
apopd OTNV TTOPEId TV £PYACIRV TNG £TAIPIAG. H evbexduevn emmiépaocn OTIC TTWAACEIG
vTToAoyiletal 0TI Ba eTNEEedoEl Ta £é008a Kal TNV KePSoPopia OANG TNG XpoVvIag. H sidpkeia
TV EMTTOOEWY TNG TTAPOLOAC KPIoNG OTNY ayoed KAl KAT' £TTEKTACH KAl OTNV £TAIpIA gival
TTPOG TO TTAPOV AYVWOTN. H TTavénuia avapéveral va emavampoodiopicel onUAvTIKA TIG
OLVABEIEG TOL KATAVAAWTIKOV KOIVOL KAl TNV TTOPEIa TNG eLPLTEPNG Olkovopiag. H Aloiknon
NG eTaIpiagc PpiokeTal o€ €TOIOTNTA TTPOKEIMEVOL va AGPel PETpa Kal va Tpofel o€
KATAAANAEG  KIVACEIC TIPOKEIWEVOL  va  avTameSéABel  oTnv  véd  aALTR OLVONKN,
EMAvVACIOAOYQVTAC TN OTPATNYIKA TNG avAloya pe TG e€eAifaic kal diatTnpvtag tnyv
KOIVGVIKN TNG €LOLVN.

MPOoOMNTIKES YIa TRV VEa Xpovid

H etaipia TTapakoAoLBei TTPOTEKTIKA TIG £EENIEEIC OTO KAASO KAl TTPOCTIABE VA EKUETAANEVLTE
TNV ATTOKTNOEICa EUTTEIDIA TNG, e OKOTTO va eTMITOXEI ALENCN TOL PEPISIOL ayopPdAg kal avénon
TV €008V KAl TV ATTOTEAECUATOV TNC.

Kupiétepol Kivbuvol

Kivéuvog Tiu®dV ayopdg

H etaipia eAéyxel yia TOXOV ATTOMEION TWV TIEQIOLOIOK®Y TNG OTOIXEIWY, KAl OTTOTE
ePpavilovTal TETOIOL €i60LG evEEiCelc kKal epOoov CLVTPEXOLY Adyol ammaliong Tpopaivel
oTNV amapaitnTN ATTOUEION, WOTE N Afia TOLG OTIC XPNUATOOIKOVOUIKEG KATACTACEIC VA
TALTICETAI PE TNV TTPAYUATIKN.

IuvalAaypaTkog Kivbuvog
H Etaipia §paoctnpiotrolcital oTny EAAGSa oLVETTWS Sev LTTAPXE! TETOIOG KivOLVOG.
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Kivéuvog emrokicov

H Etaipia &ev £xel 0TO evepynTIKO TNG CNUAVTIKA EVTOKA OTOIXEIQ, TA AEITOLPEYIKA ¢éC0Sa Kal Ol
TAUEIOKEC POEG €ival OLOINSWS aveEAPTNTA ATTO UETAPOAEC OTIC TIUEC TWV ETTITOKIWV. H
eTaIpia kata TNV SIdpKEIa TNG XPNONG Sev EUPAVICE CNUAVTIKEG SAVEIAKES LTTOXPEWTEIC OF
oxéon pe 1o T¢iPo TNS KAl TNV LWNAR TNS PELOTOTNTA.

MoTwTIKOG KiveLVOG

H etaipia  mTapéxel  OLTINEECIEG  ATTOKAEIOTIKG  O€  AVAYVPIOUEVA KAl QepEyyva
avTiIoLUPAANOUEVa WéPN. Eival TTONITIKA TNG eTAIpIAG N LTTOROAN O€ SIASIKATIES TTICTOANTITIKOV
EAEYXOL OAWV TWV TIEAATGV, OTOLC OTTOIOLC TTAPEXOVTAI LTTNEECIEC ETTi TMIOTWOE. ‘Ocov
apopd OToV THOTWTIKO KivOLVO TTOL TTPOKLTITEL ATTO TA LTTOAOITTA  XPNUATOOIKOVOUIKS
TIEPIOLOICAKA OTOIXEIA TNS ETAIPIAG, TTOL ATTOTEAOLVTAI ATTO PETENTA KAl ICOSLVAUA LETONTRYV,
0 KivbLvog atroppéel atd TN PN THENON TV CLPPRATIKOY OPWV ATTO TOV AVTICLUURAANOUEVO,
HE UEYIOTN €KBEoN ioN WE TN AOYIOTIKA Afia TV XPNUATOTTIIOTWTIKGY ALTWV UECWV.

Kivéuvog pevoTotntag
H eTaipia &ev avTipeTwmiel KivOuvo PeLOTOTNTAC KABWS TO KEPAAQIO Kivnong eTTapKEi yia va
KAALWEI TIC AVAYKEG TNG.

KeqpalalovXikog Kivéuvog

O okommog TN SlaxeiplonNg TOL  KEPAAQIOLXIKOL KIVELVOL eival n  e€aocpAlion NS
ouvexilduevng  6paoTnNEIOTNTAC TNG  €TAIPIAC  (going concern) yid va  LITAPXOLY
IKAVOTTOINTIKEG ATTOSOCEIG YIA TOLC PETOXOULG, YIA va SIaTnENBE YIa 1I6AVIKT) KEPAATIOLXIKN
Soun Kal yia va peiBdei To KOOTOC KEPAAQIOL.

H diothpnon f n TPoCcapuoyn TNG KEPAAQIOLXIKAC SOUNAG, WTTOPEl va yivel pEow NG
TTPOCAPUOYAC TOL TTOOOL TWV HEPICHUATOV TIOL TIANPWVOVTAl OTOLS HETOXOLS, TNG
EMOTOOPNG HETOXIKOL KEPAAQIOL OTOLC HETOXOLCS, TNG £KSOONC VEWV MPETOXWV N TNC
TTOANONG TTEPIOLOIAKGDV OTOIXEIWV YIA VA PEIwOel 0 Saveiouog.

H etaipia &ev SlaTpéxel KEQPAAQIOLXIKO KivéLuvo KABWG ol PaAcikoi SeKTeC EELOTOTNTAG
ATTOTLTTVOLY IKAVOTTOINTIKA PELOTOTNTA KAI ETTAPKEIC OE KEPAAQIO KIivNONG YIA TIC TEAELTAIEG
500 XpNoelg.

Kivéuvog mpopunBscutov (Suppliers risk)
H etaipia Sev diaTpéxel TETOIO KivoLVO.

MepiBallovTikda Kal Aoirra O&uara

IOUHOPPWON HE TNV TTEPIBAAAOVTIKN VOUOBEeTia
H mpooTtacia Tou TePIBAANOVTOG KAl N TTEPIBAAAOVTIKA HEQIUVA ATTOTEAOLY TTPOTEQAIOTNTA
yia TNV €TAIpiq.

MoAiTik avepmvoL SuVapIKoL

H eTaipia CLUPOPPOVETAlI TANPWGS PE TNV I0XLOLOA VOUOBEeTia Kal Sivel ISIaiTepn Eupaon
OTIC €PYAOIOKEG Oxéoelg. KOplo péAnua Tng Aloiknong Tng eTaipiag eivar n diatpnon
APIOTWV OXECEWV ME TO TTIPOOWITIKO TNG KABMG €TIONG KAl N CULVEXNG EKTTAISELON TWV
LOTTAAANAGY TNG PEC K CEUIVAPIWY OXETIKGWV HE TNV £pyaaia Toug. To TTPOCWTTIKOG TNG ETAIPIAC
yia TG xpnoeig 2021 kar 2020 avAABe katd yéoo 6po ot 22 kal 30 AToua avTioToIXA.
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O1 epyaciakéG oxeoelg PpickovTal g ApIoTo eTMTESO, APoL N SIAUOPPWCN TOLG, TTEPAV TRV
TTOOPRAETTOMEV®V ATTO TIC OXETIKEG SIaTAEEIC, PACileTal TTAVW OTO CERACUO TV AVOPDTTIVGV
SIKAIOUATWOV KAl TV EQYATIAK®Y EAELOEPIQOV, TTAVE OTNV AVATITLEN TTVELUATOG APoIBAIAg
KATavONOoNG KAl CLVEPYATIAC, KABWGS Kal 0TN KABIEPWON TTOAITIKQV 810iknong avBpmTTIivoL
SLVAUIKOL TTOL KaBoPIoLY PE CAP KAl APELOANTITO TEPOTTO OAA TA BEUATA TTOOCAAWEWY,
HETAKIVACEWY, TIPOAYWY®Y, EKTTAISELONG, AUCIPOY, TTPOCOETWY TTAPOXWY, ASEIWY Kdal
ATTOLOIRV.

Em&ooeig TNG cTaipiag

FIXED ASSETS TURNOVER RATIO

Avarr. aia Nayiov EvepynTikod

341.092,64

92.724,31

Ap1BUOSEiKTES
31/12/2021 31/12/2020
% %
ApIBU0&EIKTNG KepaAaiouv Kivnong KukAogpopobv Evepyntikd 4.267.674,09 86,93 6.171.425,63 96.30
CURRENT RATIO BoaxumpoBeopeg YITOXPEWTEIG 4.909.474,74 ’ 6.408.577,37 ’
PevoTOTNTAG KukAopopouyv Evepy.-ATToBEUaTA  4.267.674,09 86,93 6.171.425,63 96.30
QUICK RATIO BoaxumpoBeopeg YITOXPEWOEIG 4.909.474,74 ’ 6.408.577,37 ’
Apeong PevotoTnTag Aiabéoipa 1.210.613,28 24 66 1.523.019,18 23,77
ACID TEST RATIO BoaxumpdOeoueg YOXPEwoEG  4.909.474,74 ' 6.408.577,37 '
=¢ ! : =¢ KedaA
=éva mpog 161a KepdAaia IEVO E(D.O aia 4.909.474,74 1.321,20 6.576.471,68 1.822.99
DEPT TO EQUITY 1610 KepdAaia 371.591,35 360.751,38
Bpay. vmoxpewotig mpog Kabapn ©ton BoayxumpOOECUEG YITOXPEWTEIG 4.909.474,74 1.321.20 6.408.577,37 1.776.45
CURRENT LIABILITIES TO NET WORTH KaBapn ©ton 371.591,35 T 360.751,38
) ) AvamooBeotn agia Mayiov
KaAoyng mmayiwv .
E
FIXED ASSETS TO NET WORTH VEpYFI]TIK(I)L) 341.092,64 91.79 92.724,31 25,70
KaBapr 6¢on 371.591,35 360.751,38
KukAopopoLV EvepynTikd TTPOG ZUVOAIKO KukAogpopovv Evepyntikd 4.267.674,09 80,81 6.171.425,63 88,96
EvepynTikd TOVOAIKO EvepynTikd 5.281.066,09 ’ 6.937.223,06 ’
MIKTOU KEPEOLG EKUETAAEDTEWG MikTa KEPSN 395.516,37 8.97 571.847,44 .54
GROSS PROFIT MARGIN Kokhog Epyaoicov 4.782.558,37 ' 8.745.735,27 '
ATToS0TIKOTNTAG 18IV Kepaiaiwv TTpo ATToTEAEOpATA XPAOoNG TTPO
amooREcewV ATTOORECEWY 3.404,66 0,92 181.725,78 50,37
RETURN OF INVESTMENT KaBapr) ©ton 371.591,35 360.751,38
©opég DOPEG
TaxvTnTa KLKAOPOPIAG CLYONKOL KbkAog Epyaoiov 4.782.558,37 0.91 8.745.735,27 126
EvepynTikoL TOVONKS EvepynTikd 5.281.066,09 ' 6.937.223,06 '
TaxdtnTa Kukhopopiag 16ikv Kepaiaiwy KbkAog Epyaoiov 4.782.558,37 12.87 8.745.735,27 2424
OWNER'S EQUITY TURNOVER RATIO KaBapr ©¢on 371.591,35 ’ 360.751,38 ’
: i i KoOkAog E A
TaxdtnTa Kukhopopiag Mayiwv OKAOG Epyaoicov 4.782.558,37 14,02 8.745.735,27 94,30

Mn XPNUATOOIKOVOUIKOI S&iKTEg
TNV KAEIOUEVN XPNOoN Sev EXOLY TTPOKLWYEI AEIOCNUEIWTO! UN XPNHUATOOIKOVOUIKOI SEIKTEG TTOL
va xpnlouv 181aitepng avapopdac.

Aoimrd 6¢uara

MpoPAerropevn eEEMEN

To 2021 Atav pia PEtTpla XeovIid yia Tnv eTalpia n otroia oLvo&eLTNKE ATTO pEIWwoN TwvV
TTWANCEWY TNG. H eTaipeia kataPdAel kGBe dSuvarth) TTPOCTIABEIQ £v PECE TTAVSNUIACS Yid va
gival To 2022 uia KaAn Xpovid Kal va KogaveBel o€ emimeda KaALTEQA TNG TTPONYOLHEVNG
XPOVIAG.
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H Aloiknon Tng etaipiag ekTiya o1 To 2022 Ba cival PEATIOUEVO WG TTPOG TA OIKOVOUIKA
aroteAéopaTa évavT Tou 2021, epOCOV AVTIUETWTIICTE N LYEIOVOUIKI KAl OIKOVOWIKN Kpion. H
TTAPATTAV® EKTIUNCN YIA TN PEATIOON TWV OIKOVOUIKWY OTOIXEIWY TNG £TAIpiAg KaTd 1O 2022,
ExoLv Aueon e€aptnon amod TIG EENICEIC OXETIKA PE TNV €EATTAON TOL KOPWVOIOL KAl TIG
€€eNiEeIC OTO OIKOVOWIKO KAl TTOAITIKO TTEPIBAAAOY TTAYKOOWIWS KAl TNV EAAGSA. To yeyovog
ALTO AVAUEVETAI VA EXEl OETIKN ETTITITCOON OTA OIKOVOMIKA WEYEDN TNG eTAIPIAC.

H etaipia ekTIpA SI0PKMCS TOLS TMOAVOLGS KIVELVOULGS KAl TTPOCAPUOLEl TN OTEATNYIKA TNS WOTE
va TTPOCTATELOEI ATTO ALTOVG, PE OTOXO VA SIACPAANITEl T LWYNAA TTITTESA A&ITOLPYIAG TNG.

‘Epevva Kal avanToén
H etaipia &¢ Sie€ayel Epevva kal &€ SIABETEl TUAUA AvATITLENC.

Ymokaraothyara
H etaipia &ev S1IaBETEl LTTOKATACTAUATA.

181eg peTOXEG
Agv amrokTABnkay "idieg PeToXEG", kata TN Sidpkela TNG xpnong 2021.

INUAvTIKa yeyovotra mou ouvipfnoav amd T AREn TnG XPNong MHEXP! TNV nuepounvia
LTTORBOARG TG TTapoLOAG £KOeoNG

ATTO ™ A\EN TS xpnong (31/12/2021) éwc kAl TNV nNuUEpounvia &ykpiong Twv
XPNUATOOIKOVOUIKMY KATAOTACEWY KAl TNG LTTOROAAGC TNG EkBeong autng amd 1o AL, Sev éxel
OLUPEI Kavéva yeyovog, TToL Ba PTTOPOLOE VA ETTNEEACEI ONUAVTIKA TNV OIKOVOWIKF B¢on Kal
TNV TTOPEIA TNG £TAIPIAG.

AKPIBEC aTrOoTIAacua atrd TO BIBAIO TTOAKTIKGV LLVESPIACEWY TOL A.L.
Néo Wuxikod, 8 OkTwppiov 2022
O Npodespog Tov H AvTirp6edpog ToL To Méhog ToL

A101IKNTIKOL LB OLAIOL & A101KnTIKOL ILUBOLAIOL Ai01KnTIKOL ILHBOLAIOL
A1cvO0OvVV ILHBOLAOG

AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH OQMAL POYMINAL
A.AT.: AH 084675 A.AT.:K 057473 A.AT.: AB 595985



IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIXTIKH -
EKAOTIKH - EMIMOPIKH KAl ANATTY=ZHX
YMHPEZIQN INTERNET

ETHZIEZ XPHMATOOIKONOMIKEL KATAXTAXEIX

NS XPnong
amo 1n lavovapiov 2021 £wg 311 AekeupPpiov 2021
Iopgpova pe Tig diarageig Tov N. 4308/2014

APIOMOX I'.E.MH. 7663201000

Aew@. Kngioiag 340, Neo Woxiko
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'EkOgon Alaxeipiong Touv AIoIKNTIKOL ILPPOLAIOL
™G IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -
EMMNOPIKH KAl ANANTYZHX YMHPEZIQN INTERNET
pe APIO. T.E.MH. 7663201000
ETTi TV ETACIWV XPNHATOOIKOVOUIK®V TNG KATACTACEWV
yia Tnv mepiodo 01/01/2021 - 31/12/2021

Kbplol Métoxol,

H mapovoa Ethoia 'EkBecn Alaxeipiong Tou AloiKNTIKOL ZLPROLAIOL TNG eTaipiag IMCG
BRANDS ANQNYMH ETAIPIA AIA®HMIITIKH - EKAOTIKH -EMIMOPIKH KAI ANATTY=HX
YMHPEZIQN INTERNET pe Siakpitikoug TiThoug 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4)
NESTCOM BRAND'S RELATIONS, agopd Tn xpnon amo 1 lavovapiov 2021 éwg 31 Aekepppiov
2021 kAl CLVTAXONKE COPPWVA E TIG OXETIKES SIaTAEEIC TOL N. 4548/2018, O6TTWC IOXLEL.

ITNV TAPOLOA EKBECN OAEC OI ETTIUEPOLG BEUATIKEG EVOTNTEC, Ol OTTOIEG Eival ATTAPAITNTEC YE
Bdaon 10 WG Avw VopobeTIKO TTAQicIo, ateikovi{ouby e TPOTTO aAnBr) KAl CLVOTITIKO, TTANV
OUWG OLOIACTIKO, OAEG TIC OXETIKEG KA AVAYKAIEC KATA TO VOO TTANPOPOPIES, TIPOKEIUEVOL VA
€€axOei YIa OLOIACTIKN KAl EUTTEPICTATWHEVN EVNUEPWON YIA TN §pacTNEIOTNTA TNG ETAIPIAC
KATA TNV £V AOYW XPOVIKN TTEQIOSO0.

TKOTTOC TGV BEPATIKGV EVOTATWY TNG £KBEONC €ival N evNUEPWON TV XPNOTWV:

> T1a TNV XPNUATOOIKOVOUIKY B¢on, TIG £€MSOCEIC KAl TA AOITTA TTANPOPOPIAKE OTOIXEIA
NG eTAIPIAC KATA TNV £€eTaldpevn XpNnon.

> Tla Ta onUAvTIKA yeyovoTta 1oL éAaPav xwpda Kata tny Sidpked TG eCetalduevng

XPNOoONG Kal TNV €MiS0ACH TOLC OTIC ETACIEC XPNUATOOIKOVOUIKEG KATACTACEIG TNG

eTaipiac.

Ma TIC TTPOOTITIKEC KAl TOLG OTPATNYIKOLG CTOXOLG TNS ETAIPIAC.

Ma TOLG KIVELVOULG TTOL EVEEXETAI VA TTIPOKLWOULV YIA TNV ETAIpiA.

Mo TIC CLVAAAQYEC TTOL £yIVAV HETAEL TNG ETAIPIAC KAl TWV OLVEESEUEVV E ALTAV

HEPQV.

> T1a Ta oNUAVTIKA YeyovoTa TToL EAaRav xwpa PeTd TN AREN TNG e€eTaloduevng xpnong
£WG KAl TN oLVTAEN TNG TTAPOLONG.

YV V VY

Fevikn Tapovaoiaon
Mepiypagpn §pacTnploTATGOV

H etaipia IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIITIKH - EKAOTIKH -EMMOPIKH KAI
ANAMNTYZHL YMHPEIIQON INTERNET 165p06nke 1O 2007 Kkai edpedel oto Néo  Woxiko.
APACTNEIOTTOIEITAI OTOV TOUED TNG SIAPHUIONGS, YE ISIQITEPN EUPAC OTOLS TOMEIC TG TTAPOXNS
LTTNPEECIWV TTOANCNG KAl EVOIKIAONG SIAPNUICTIKOL XWEOL 1 XPOVOUL TTPOG TRITOLS, SIABE0Ng
XPOVOL OTA NAEKTPOVIKA WECA eVNUELWONC YIA TIPOROAN Slapnuicewy, eKUETAAAELONG
PASIOTNAEOTITIKGV SIKAIDUATWY, TTAPAYWYNG TNAEOTITIKGV TTPOYQAUUATWV KAl SIAPNUICTIKWY
TAIVIQV, SIQUECOAAPNONG KAl KATAXWPEIONG YIA AOYAPIAOUO TWV TTEAATOV TNG E£TAIQIAC
Slapnuicewy oTa YEoa, SIopyAvwoNG eKBECEWY UE QVTIKEIUEVO TNV SIapnUIon o8 OAd TA Uéoq,
Snuociwy oxtoewy, CLYYPAPNG KAl TTPOWONONG SeATiV TOTTOL oTa MME Kal TTPOWONONCS
OTA PECA KOIVRVIKAG SIKTOGWONG, GIAOEEVIAC ICTOOEANISWV EQPAPUOYWY Web, KATT.
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ITOXOI

Kbplog oTdX0G TNG ETAIRIAG €ival N TTAPOXH LTTNPECIWY LWNANG TTOIOTNTAC.

H etaipia embicdkel TNV ETTITELEN ICOPPOTINUEVNS AVATITLENG KAl TN §PACTNPIOTTOINCT TNG UE
oepacud oTto TEPIPAANOV. Emtiong, €bikOTEPO OTOXO ATIOTEAEl N CLVEXNG TTPOCTIABEIa
BEATICOONG TV TTAPEXOUEVV LTTNEETIWY TIPOG TOLG TTEAATEC TNG.

Afiec OTTWG N xpNOTNA SloikNoN, N TTPOVOIA EVAVTI TV EVEEXOUEVV KIVELV®V N TIOORANUATWY,
N HEIOoN TOL KOOTOLC XWPIG VA SIAKIVOLVELETAI TO ETTITTESO LWNANC TTOIOTNTAG KAI N CLVETTEIC
EVAVTI TV TTEAQTRV KAl AOITTGV CLVEQYATAY, €ival Ta {NTOLUEVA SIAXPOVIKA YIa TNV ETAIRIA KAl
N SloikNon TNG.

ATTOTENEOHA TNG SIAXPOVIKAG TNG SECHELONG YIA TTOIOTIKEC LTTNEETIES KAl LYIEIC CLVEPYATIES
aTroTeAEl N KABIEPWON TNG ETAIPIAC OTOV XWPEO, WG £vOC A&IOTIIOTOL CLVEQYATN YIA TOULG
TTEAATEC TNG KAl BETEl TTAEOV G OTOXO, OTNV TTAPOLCA ISIAITEPA SOOKOAN KAl AVTAYWVIOTIKA
OIKOVOWIKA CLYKLPIA, TN SIATAPNON TNG LPICTAPEVNG BECONG TNG OTOV KAASO.

Evowel AoImtov TV auEnUEV@Y TIOOKANCEWY TTOL KAAE VA QVTIUETWTICEL, N eTEvoLON o€ aKOUd
APTIOTEPA TTOIOTIKA TEXVIKA XOPAKTNPIOTIKA TV TTAPEXOUEVMY LTTNEECIWY, Ba ATTOTEAETEl TNV
KOPIA OTPATNYIKA TNS YIA TA €TOUEVA £TN.

Aloiknon

H emipAewn 1V £pyacicdv kal n Sloiknon TNG £TAIRIAC ACKETAl ATTO TTEVTAPEAESG AIOIKNTIKO
YOUPOLAIO, TO OTTOIO eKAEYEI N eVIKr ZLVEAELON KAI TO OTTOIO ATTAPTIZETAI ATTO TOLG KATWTEPW:

OVOMATETOVLHO
ANUATEIOG AaobSNG
AlKaTEQIiVN AaoLéNn

©ton
Mpoedpog Tou A.X. & AlLOVVWY LOUPBOLAOG
AVTITIPOESPOG TOL AL,

OwPAg Povbumag MéNog
Fecpylog Kuplakog MéNog
BaGIAIk) TonyopIia&ou MeAog

Eméooeig

To olkovouikd £Tog 2021 ATAV WIa XPoVvId I0XLVENG AVAKAPUWNG YIA TNV EAANVIKT OIKOVOUIa HE
TOV ETACIO PLOUO AvamTLENS va Siapoppaveral oTo 8,3%, Ye To AEM va @Ttavel ota 181 Sio.
€LPW aATTO 167 810. VPG TO 2020, BACEl TV CTOIXEIWY TNG EALTAT.

Ta amoTeAéoPATA TNG €TAIPIAG SIAUOPPWONKAY CLVOTITIKA WG EENC:

YYNOITIKH KATAYTAIH ATTOTEAEIMATON XPHIHY
YTOIXEIA ETAIPEIAY
Nood ekppaouiva ot € 1.1 - 31.12.2021 | 1.1 - 31.12.2020 | METABOAH %
KOKAOG epyaacicov 4.782.558,37 8.745.735,27 -45,32%
MikTd ammoteAéouaTta 395.516,37 571.847.,44 -30,84%
Mep18cdplo MIKTOL KEPSoLg 8,27% 6,54%
EBITDA 51.965,36 184.774,12 -71,88%
Mep18cdpio kKipdouvg EBITDA 1,09% 2,11%
EBIT -24.546,48 62.472,12 -139,29%
Képbn oo pdpwv -73.107,18 59.423,78 -223,03%
Képbdn perd ammod popoLg -73.107.18 42.710,23 271.17%
Mep1Ocoplo KuG'apoQ Ké'psoug 1.53% 0.49%
HETA AQTTO POPOLG
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O kOKAOG gpyacidv avnAOe oTto TTooO Twv € 4.782.558,37 évavm € 8.745.735,27 1nG
TTPONYOLHEVNG XPNONG, TTAPOoLOIAOVTAG peiwon kaTd 45,32%.

Ta HIKTA KEPSN avAABaV oTo TTooO TV € 395.516,37 évavTl € 571.847,44 Tng ToONYOLHEVNS
xpnong, mapovoialoviacg yeiwon katd 30,84%.

Ta KEPdNn TPO POPWV, XPNHATOSOTIK®YV, EMEVOLTIKOV QATTOTEALCHATOV KAl ATMOOPECE®V
(EBITDA), avAABav oT1o 1mocod Twv € 51.965,36 évavt Touv TTOooL Twv € 184.774,12 NG

TTPONYOLHEVNG XPNONG.

Ta amoteAéopara mpo PopwV NS eTAIPIag avnABay oe {nuiEc € 73.107,18 évavTl kepdwv €
59.423,78 TnC TponyoLUEVNGS XPNoNG.

Ta amoteAéopara PETA amo poOpouLg TNG eTaIPiag avnABay oe {nuieg € 73.107,18 EvavTi Kepdwv
€ 42.710,23 Tng TponyoLpevne Xpnong.

H avalvon tng aAlvcibac afiag kal TV evoOOUAT®Y KAl ALAWV TTAYiwV TTEQIOLTIAKOY
OTOIXEIWYV, TTOL XPNOIYOTTOINONKAY ATTO TNV ETAIQIA OTA TTAQICIA TNG TTPAYUATOTIOINCNG TWV
EQYATI®V TNG OTN XxpHon 2021, TapaTtiBevTal oTo OXETIKO TTPOCAPTNUA TN iSIag XpNnong otn
oeA. 21, Tapdypapo 6.

Kivéuvol kal apepaidotnteg

H ¢€apon Tng mavénuiag tov Kopovoiod (COVID-19) otnv EANGSA, TTpokaAel avnouyxia 6cov
apopd OTNV TTOPEIAd TV £PYACIV TNG £TAIPIAG. H evbexduevn emidpaon OTIC TTWANCEIG
vTToAoyileTal OTI Ba eTTNEEACE Ta £E006a KAl TNV KEPSOPOPIA OANC TNG XPoVIAC. H sidpkeia TV
EMTTOOEWY TG TTAPOLOAC KPIoNS OTNY AYOoEd KAl KAT' ETTEKTACN KAl OTNV ETAIRIA Eival TTPOG
TO TTAPOV AyVWOoTN. H Tavénuia avauéverarl va emavampoodiopicel onUAvTIKA TIC CLVABEIEC
TOL KATAVAAKTIKOV KOIVOUL KaI TNV TTOPEIa TNG £LPLTEENG OIKOVOWIag. H Aloiknon TNG £TaIPIAg
PpioKeTal O€ ETOINOTNTA TTPOKEIPEVOL VA AGREl YETPA KAl va TTPORE 08 KATAANAEC KIVACEIG
TTPOKEIUEVOL VA AvTATIEEEADEl OTNV VEQ ALTH) CLVONKN, ETTAVALIOAOYVTAC TN CTEATNYIKA TNG
avaloya e TIG eEENIEEIC Kal SIATNEGVTAC TNV KOIVWVIKA TNS €LOLVN.

MPOoOMTIKES yIa TRV VEQ Xpovid

H etaipia TTapakoAovBei TPOTEKTIKA TIG £EENIEEIC OTO KAASO KAl TTPOCTIABE VA EKUETAANELTE
TNV ATTOKTNOEICa EUTTEIDIA TNG, e OKOTTO va eTMITOXEI ALENCN TOL PEPISIOL ayopPdg kal avénon
TV €008V KAl TV ATTOTEAECUATOV TNC.

Kupiétepol Kivéuvol

Kivéuvog TiudV ayopdg

H etaipia eAéyxel yia TOXOV ATTOMEIDON TWV TIEQIOLOIAK®Y TNG OTOIXEIWY, Kal OTTOTE
eppavilovTal TETOIOL €i60LG evEEICelc kKal epOoov CLVTPEXOLY Adyol ammaliong Tpopaivel
oTNV aTmapaitNTN ATTOUEION, WOoTE N afia ToLG OTIC XPNUATOOIKOVOUIKEG KATAOTACEIS va
TaLTICETAI PE TNV TTPAYUATIKN.

IuvalAaypaTkog Kivbuvog
H Etaipia §pactnpiotoleital otny EAANGSa CLVETTWC Sev LTTAPXEI TETOIOG KiVOLVOG.
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KivSuvog emiTokicov

H Etaipia &ev £xel OTO evepynTIKO TNG CNUAVTIKA £VTOKA OTOIXEIA, TA AEITOLPYIKA £€008A KAl Ol
TAUEIOKES POEG Eival OLOINSWCS AveEAPTNTA ATTO UETAPOAEG OTIG TIUEG TQV ETTITOKIWV. H £TaIpia
KaTA TNV SIAPKEIA TNG XPNONG SeV EUPAVIOE ONUAVTIKEG SAVEIKEC DTTOXPEWOTEIG O OXEON UE
10 T¢iPO TNC KAl TNV LWNAR TNS PELOTOTNTA.

MoTTIKOG KivoLVOGg

H etaipia  mTapéxel OLTINEECIEC  ATTOKAEIOTIKG  OE  AVAYVWPIOUEVA KAl Qepéyyva
avTiIoLUPAANOUEVA PéPN. Eival TTONITIKA TNG eTAIPIAG N LTTOROAN O€ SIASIKATIES TTICTOANTITIKOL
EAEYXOL OA@V TV TTEAATWYV, OTOLC OTTOIOLC TTAPEXOVTAI LTTNEETIES ETTI TTIOTWOEL. OTOoV apopd
OTOV TOTWTIKO KivOLVO TTOL TTEOKUTITEl ATTO TA LTTOAOITIA XPNUATOOIKOVOUIKA TTEQIOLOIAKS
OTOIXEIQ TNG €TAIPIAG, TTOL ATTOTEAOLVTAI ATTO PETENTA KAl ICOSLVAUA HETPNTWY, O KiVOLVOG
amoppéel amd TN YN THPNON TV CLURATIKWY OPWY ATTO TOV AVTICUUPAANOUEVO, UE LEYIOTN
£kBeon ion e TN AoyIoTIKA a&ia TV XPNUATOTTIIOTWTIKGWY ALTWV HECWV.

Kivéuvog pevoTotnTag
H eTaipia &ev avTipeTwmiel KivOuvo PeLOTOTNTAC KABWS TO KEPAAQIO Kivnong eTTapKEi yia va
KAALWEI TIC AVAYKEG TNG.

Keqpalalovxikog Kivéuvog

O oKOTTOG TNG SIAXEIPIONG TOL KEPAATIOLXIKOV KIVELVOU gival N e€EacPANIcn TNG cLvexI{OUEVNCS
5pacTNEIOTNTAC TNG £TAIRIAC (going concern) yia va LTTAPXOLY IKAVOTTOINTIKEG ATTOSOTEIC VIO
TOLG PETOXOLG, YIa Va SlaTNENBE pIda 1I6AVIKN KEQAAQIOLXIKF SOUN KAl YIA VA PEIBOEei TO KOOTOG
KepaAqiov.

H diathpnon f n Tpocapuoyrn TNG KEPAAQIOLXIKAG SOUNG, UTTOPEI va Yivel JECw TNG
TTPOCAPUOYAC TOL TTOOOL TWV HEPICHUATOV TIOL TIANPWVOVTAlI OTOLS HETOXOLS, TNG
EMOTPOPNG HETOXIKOV KEPAAQIOL OTOLG PETOXOLGS, TNG EKSOTNG VEWY PETOXMWYV I TNC TTAANONCG
TIEPIOLOIAKWY OTOIXEIV VIO VA UEIBE 0 Savelouog.

H eraipia &ev Siatpéxel KePAAQIOLXIKO Kivéuvo KABWG ol PaAcikoi SelKTeC EELOTOTNTAG
ATTOTLTTAVOLY IKAVOTTOINTIKA PELOTOTNTA KAI ETTAPKEIA OE KEPAAQIO KIivNONG YIA TIC TEAELTAIEG
8500 xpNoelg.

Kivéuvog mpopunOscutov (Suppliers risk)
H etaipia Sev diaTpéxel TETOIO KivoLVvO.

MepipaAlovTika Kal Aoirrd Oguara

IOUHOPPWON HE TNV TTEPIBAAAOVTIKN VOUOBEeTia
H mpooTtacia 1oL TTERIRAANOVTOC KAl N TTEQIRAAAOVTIKN PEQIUVA ATTOTEAOLY TTPOTEQAIOTNTA YIA
TNV €TQIpia.

MoAiTik avepmvoL SuVapIKoL

H eTaipia CLPPOPEVETAI TTANP WS WE TNV I0XLOLOA VOUOBEeTia Kal Sivel 1I8IAITEPN £Eupacn OTIC
epyaoiakéc oxéoelg. Kbplo hyéAnua tnG Aloiknong Tng etaipiag eival n diatnpnon ApioTwy
OXETEWV HE TO TTDOCWTIIKO TNG KABMG ETTIONG KAI N OLVEXNG EKTTAISELON TV LTTAAANAGY TNG
MECW CEUIVAPIWV OXETIKWYV UE TNV pyaaia Toug. To TTPOCWTTKO TNG ETAINIAC YIA TIC XPNOEIS
2021 kai 2020 avAABe kaTd péoo 6po o€ 22 kail 30 dTopa avTioToIxa.
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O1 epyaciakéG oxeoelg PpickovTal g ApIoTo eTMTESO, APoL N SIAUOPPWCN TOLG, TTEPAV TRV
TTOOPRAETTOMEV®V ATTO TIC OXETIKEG SIaTAEEIC, PACileTal TTAVW OTO CERACUO TV AVOPDTTIVGV
SIKAIOUATWOV KAl TV EQYATIAKMY EAELBEPICOY, TTAVKD OTNV AVATITLEN TTVELUATOG aAuoIBAIAg
KATavONOoNG KAl CLVEPYATIAC, KABWGS Kal 0TN KABIEPWON TTOAITIKQV 810iknong avBpmTTIivoL
SLVAUIKOL TTOL KaBoPIoLY PE CAP KAl APELOANTITO TEPOTTO OAA TA BEUATA TTOOCAAWEWY,
HETAKIVACEWY, TIPOAYWY®YV, EKTTAISELONG, AUCIPRY, TPOCOETWYV TAPOXWY, ASEIV KAl
ATTOLOIRV.

Em&ooeig TNG cTaipiag

FIXED ASSETS TURNOVER RATIO

Avar. aia Nayiov EvepynTikod

341.092,64

92.724,31

Ap1BUOSEiKTES
31/12/2021 31/12/2020
% %
ApIBU0&EIKTNG KepaAaiouv Kivnong KukAogpopobv Evepyntikd 4.267.674,09 86,93 6.171.425,63 96.30
CURRENT RATIO BoaxumpoBeopeg YITOXPEWTEIG 4.909.474,74 ’ 6.408.577,37 ’
PevoTOTNTAG KukAopopoulyv Evepy.-ATToBEUaTA  4.267.674,09 86,93 6.171.425,63 96.30
QUICK RATIO BoaxumpoBeopeg YITOXPEWOTEIG 4.909.474,74 ’ 6.408.577,37 ’
Apeong PevoToTnTag Aiabéoipa 1.210.613,28 24 66 1.523.019,18 23,77
ACID TEST RATIO BoaxumpdOeoueg YOXPEwoEG  4.909.474,74 ' 6.408.577,37 '
=¢ ! : =¢ KedaA
=éva mpog 161a KepdAaia IEVO E(D.O aia 4.909.474,74 1.321,20 6.576.471,68 1.822.99
DEPT TO EQUITY 1610 KepdAaia 371.591,35 360.751,38
Bpax. ummoxpematlg mpog Kadapr ©éon BOOXUTTDOBETHES YTOXPEOEIS 4.909.47474 | o) oo 6.408.577.37 | .o 45
CURRENT LIABILITIES TO NET WORTH KaBapr ©¢on 371.591,35 Y 360.751,38 R
) ) Avamoopeotn agia Mayiov
KaAoyng mmayiwv .
E
FIXED ASSETS TO NET WORTH VEpYFI]TIKCI)L) 341.092,64 91.79 92.724,31 25,70
KaBapr 6¢on 371.591,35 360.751,38
KukAopopoLV EvepynTikd TTPOG ZUVOAIKO KukAogpopobv Evepyntikd 4.267.674,09 80,81 6.171.425,63 88,96
EvepynTikd TOVOAIKO EvepynTikd 5.281.066,09 ’ 6.937.223,06 ’
MIKTOU KEPEOLG EKUETAAEDTEWG MikTa KEPSN 395.516,37 8.97 571.847,44 .54
GROSS PROFIT MARGIN KokAog Epyaoicov 4.782.558,37 ' 8.745.735,27 '
ATToS0TIKOTNTAG 18IV Kepaiaiwv TTpo ATToTEAEOpATA XPAoNG TTPO
amooREcewV ATTOORECEDY 3.404,66 0,92 181.725,78 50,37
RETURN OF INVESTMENT KaBapr) ©ton 371.591,35 360.751,38
©OpEg DOPEG
TaxvTnTa KLKAOPOPIAG CLYONIKOL KbkAog Epyaoiov 4.782.558,37 0.91 8.745.735,27 126
EvepynTikoL TOVONKS EvepynTikd 5.281.066,09 ' 6.937.223,06 '
TaxdtnTa Kukhopopiag 16ikv Kepaiaiwy KokAog Epyaoiov 4.782.558,37 12.87 8.745.735,27 2424
OWNER'S EQUITY TURNOVER RATIO KaBapr ©¢on 371.591,35 ’ 360.751,38 ’
: i i KoOkAog E A
TaxdtnTa Kukhopopiag Mayiwv OKAOG Epyaoicov 4.782.558,37 14,02 8.745.735,27 94,30

Mn XPNHATOOIKOVOUIKOI SEIKTES
TNV KAEIOUEVN XPNOoN Sev EXOLY TTPOKLWYEI AEIOCNUEIWTO! UN XPNHUATOOIKOVOUIKOI SEIKTEG TTOL
va xpndlouv 1810iTepNG avapopdg.

Noimra 6&para

MpoPAemropevn e§ENEN

To 2021 Atav pia PETPIa XEOoVIA yia TNV £TAIpia n omoia cLvodedTNKE ATTO pEIoN TWV
TWANCewY TNG. H eTaipeia kataPdAel kaBe Suvatrh TTpooTTABeId ev YEC® TTAVENUIAg yia va givai
10 2022 HIa KAAr XPOoVIA Kal va KLPavBe o€ emmimeda KAADTEQA TNG TTPONYOLHEVNS XPOVIAG.
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IMGC BRANDS AE

H Aloiknon Tng etaipiag ekTipa oTi To 2022 6a cival PEATIOUEVO WG TTPOG TA OIKOVOUIKA
aroteAéopaTa évavT Tou 2021, epOCOV AVTIUETWTIICTE N LYEIOVOUIKI KAl OIKOVOWIKN Kpion. H
TTAPATTIAV® EKTIUNCN YIA TN PEATIOON TWV OIKOVOUIKQY OTOIXEIV TNG eTAIpiAg kaTa To 2022,
ExoLv Aueon e€aptnon amod TIG EENICEIC OXETIKA PE TNV €EATTAON TOL KOPWVOIOL KAl TIG
€€eNiEeIC OTO OIKOVOWIKO KAl TTOAITIKO TTEPIBAAAOY TTAYKOOWIWS KAl TNV EAAGSA. To yeyovog
ALTO AVAUEVETAI VA EXEl OETIKN ETTITITCCN OTA OIKOVOUIKS LEYEDN TNG €TAIPIAG.

H eTaipia ekTIpA SIQPKWCS TOLS TOAVOLGS KIVELVOULGS KAl TTPOCAPUOLEl TN OTEATNYIKA TNS WOTE
va TTPOCTATELOEI ATTO ALTOVG, PE OTOXO VA SIACPAANITEl T LWYNAA TTITTESA A&ITOLPYIAG TNG.

‘Epevva Kal avanToén
H etaipia &¢ Sie€ayel Epevva kal &€ SIABETEl TUAUA avaTTTLéNG.

Ymokaraothyara
H etaipia &ev S10BETEl LTTOKATACTAPATA.

181eg peTOXEG
Agv amrokTABnkay "idieg PeToXEG", kata TN Sidpkela TNG xpnong 2021.

INUAvVTIKA Yeyovotra mou ouvifnoav amd Tn AR§n Tng XPNRong HEXP! TNV nuepounvia
LTTORBOARG TG TTapoLOAG £KOeoNG

ATTO TN AAEN TG Xxpnong (31/12/2021) éwg Kkal TNV NUEPOUNVIA EYKPIONG  TWV
XPNUATOOIKOVOUIKMY KATAOTACEWY KAl TNG LTTOROAAGC TNG EkBeong autng amd 1o AL, Sev éxel
oLUPEI KavEéva yeyovog, TToL Ba PTTOPOVOE VA ETTNEEACEI CNUAVTIKA TNV OIKOVOWIKF B¢on Kal
TNV TTOPEIA TNG £TAIPIAG.

AKPIBEC aTrOoTIAacua atrd TO BIBAIO TTOAKTIKGV LLVESPIACEWY TOL A.L.
Néo Wuxikod, 8 OkTwppiov 2022
O Npodespog Tov H AvTirp6edpog ToL To MéAog Tou

A101IKNTIKOL LB OLAIOL & A101KnTIKOL ILUBOLAIOL Al01KnTIKOL ILHBOLAIOL
A1cvO0OvVV ILHBOLAOG

AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH OQMAL POYMINAL
A.AT.: AH 084675 A.AT.: K 057473 A.AT.: AB 595985
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'EkOeon Ave§aptnTov OpkwToL EAeyKTn AoyioTh

Mpog TOLG MeTOoxoLG TNG ETaipiag IMCG BRANDS ANQNYMH ETAIPIA AIAGHMILITIKH -
EKAOTIKH - EMIMOPIKH KAI ANATMTY=HE YMHPEXIQN INTERNET

'EkOeon EAEyxoL emi TV XPNUATOOIKOVOUIKGOV KaTaoTaoewv

rveoun pe EmeOAagn

‘Exoupe eAEYEEI TIC CLVNUUEVES XPNUATOOIKOVOUIKEC KATAOTAOEIG TNG eTalpiac IMCG BRANDS
ANQNYMH ETAIPIA AIAOHMILITIKH - EKAOTIKH - EMITOPIKH KAl ANATMTY=HX YIMHPELIQN
INTERNET (n ETaipia), ol ottoieG armmoTeAoLVTAl aTTO TOV I00AOYICHO TNG 31ns AekeuPpiov 2021,
TIC KATAOTACEIG ATTOTEAECUATWY KAl HETAROAWY KABaPNG BE0NG TNG XPNOEWS TTOL £ANEE TNV
NUEPOMNVIA ALTA, KABWGS KAl TO CXETIKO TTPOCAPTNUA.

Katd tn yvoun pag, &KTOg amo TIG EMTTOOEIC TV OeUAT@Y TTOL PvNUOoveLOVTAl OTNYV
TapAypaPo TNG €kBecNg pag “Baon yia yvoun e em@LAACN”, O CLVNUUEVES
XPNUATOOIKOVOUIKEG KATAOTACEIC TTAPOLOIAloLY eLAOYA, ATTO KABE oLCIWSEN ATToWN, TNV
oIKOVoIK) Bton Tng eTaipiac IMCG BRANDS ANQNYMH ETAIPIA AIA®GHMIZTIKH - EKAOTIKH -
EMMOPIKH KAl ANAMNTYZHXI YMHPEIIQON INTERNET katd tnv 31n Agkepppiov 2021, kar TN
XPNUATOOIKOVOLUIKH TNG £TTIS0CN VIO TN XPNON TTOL EANEE TNV NUEQOUNVIA ALTH, COUPWVA LE
TIG S1aTAEEIG TOL N.4308/2014 OTTWC ICXVEL.

Baon yia yvaoun Je empOAagn

ATTO TOV €AeyXO pag TTpoékvbwayv Ta €ENG: 1) ITIC EUTTOPIKES ATTAITACEIC TTEPIAGUPBAVOVTAl KAl
ETMIOPAAEIC-ETTISIKEG KAI O& KABLOTEPNON ATTAITACEIS CLVOAIKOL TTOCOL eLPW 340.524,03. Kata
TNV €KTiuNoN pag, n SlevepynBeica amroueicdoon €T TV ATTAITACE®Y ALTWY, TTOOOL ELPW
67.544,82, LTIOAEITIETAI TNG ATTAITOLHEVNG KATA €Lpw 204.874,40. H un Sevipyeia 1ng
ATTAITOLHEVNG ATTOPEIONG £xel CAV CLVETTEIA N A&IA TV EUTTOPIKDV ATTAITACEWY Kal Ta iSia
KepAAaia va epgavilovial avfnuéva katd evpw 204.874,40 kal TA QATTOTEAECUATA TNG
KAEIOpEVNG XPNong avfnuéva katd evpw 12.496,07. 2) Katd TTAPEKKAION TV AOYIOTIKQV
apxwYV, TToL TTPOPRAETOVTAI ATTO TA EAANVIKG AoyioTIKG MpdTuTta, Sev oxnuaTiletal TTpoORAewn
yia amrolNuicdon TTPOCWTTIKOL AOYw e€650L Ao TNV LITNEETia. KaTtd Tnv 311 Aekeuppiov 2021,
TO OLVOAIKO LWOG TNG PN oxXNUaTioBeioag TEORAEWNS avépxetal oe evpw 24.044,73, de
OULVETTEIQ VA NV gugaviovtal oTtov lcoAoyiopo 106TT0oeg TTPoPAEWEIC, Ta 16ia KepdAaia va
ehpaviCovral avnuéva Kata 1o TTocd ALTO, £VE TA ATTOTEAECUATA XPNOoNG va gugavifovial
avénuéva kata evpw 8.590,43. 3) O POPOAOYIKEC LTTOXPEWOEIC TNG ETAIPIAC Sev ExoLv
€€eTaOTE ATTO TIC POPOAOYIKEC APXEC YIA TIG XpNoelg atd 2016 £wg kal 2021. Qg ek TOLTOL TA
POPOAOYIKA ATTOTEAECHATA TRV XPNOEWY ALTWY Sev EXOLV KATAOTE OPICTIKA. H eTaipia dev
Exel TpoPel o€ ekTipNON TV TTEOCHOETWY POPWV KAl TV TTPOCALENCEWY TTOL TTIBAVOV
KATAAOYIOTOOV O UEANOVTIKO POPOAOYIKO EAEYXO KAl SeV EXEl OXNUATIOE OXETIKN TTOOPRAEWN YIC
auTA TNV eveeXOUEVN LTTOXPEWON. ATIO TOV EAEyXO HAG, 8ev €XOLUE ATTOKTACEN €LAOYN
SIacPANCON OXETIKA HE TNV EKTIUNON TOL LYPOLC TNC TTPOPRAEWYNS TTOL TLXOV ATTAITEITAI.

Alevepynoape Tov EAeyXO JAg CLPPVA Ue TA AlEBvr MpoTutta EAtyxou (AME) omwe avtd
EXOLV EVOWUATWOE oTNV EAANVIKA NopoBeaia. O1 ebBOVEG PAC, COUPWVA PE TA TTPOTLTIA
auTd TEPIYPAPOVTAI TTEPAITERW OTNV eVOTNTA TNG ¢KOEONC UaC “ELBOVEG eAeYKTH YIa TOV
EAEYXO TWV XPNUATOOIKOVOUIKG®Y KATAoTAaoewVv"”. Eipaote avefaptnrol amd tnv Etaipia
oLUPva Pe Tov Kadika AcovToloyiag yia EmayyeAuaTtiec EAeykTEC TOL ZUPPROLAIOL AlEBVLYV
MNEOoTOTTWV ALOVTOAOYIAG EAEYKTOV, OTTWC ALTOG £xel EVOWUATWOE aTNV EAANVIKY NopoBeoia
KAl TIC ATTAITAOEIG Se0VTOAOYIAG TTOL OXETICOVTAI HE TOV EAEYXO TWV XPNUATOOIKOVOUIKGV
KATAOTAOEWY oTNV EANGSA Kal £XOLME EKTTANOGOEN TIC SEOVTOAOYIKEC HAC LTTOXPEWOTEIG
oLUPWVA UE TIC ATTAITAOEIG TNG 1I0XLOLOAC VOUOBETIAG KAl TOL TTPOAVAPEPOUEVOL KQOSIKa
AcovtoAoyiag. MioTeboLPEe OTI TA EAEYKTIKA TEKUNEIA TTOL £XOLPE ATTOKTACE! £ival ETTAPKN KAl
KATAAANAQ va TTapéxoLY PACN YIA yVUN HE ETIPLAALN.
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EvOULVEG TNG 810iKNONG £TTi TV XPNHATOOIKOVOHIKMV KATACTATEWV

H &ioiknon éxer tnv  €uBOVN vyia TNV KATAPTION KAl €OAoyn Trapouoiacn  Twv
XPNUATOOIKOVOUIK®Y KATACTACEWY COUPVA e TIG diaTtd&eg Tou N.4308/2014, 6TTwdC I0XLEI,
OTTWC KA YIQ EKEIVEC TIG SIKAISEC €TWTEQIKOL EAEYXOL TTOL N SloikNon KaBoPIlEl WS ATTAPAITNTES,
®OTE va KaBioTartal SuvaTh N KATAPTION XOPNHATOOIKOVOUIKGDY KATACTACEWY ATTAANAYUEVRY
aTro oLOIWSEEC CPAAUA, TTOL OPEIAETAI €iTE € ATTATN €iTe 0€ AABOC.

Katd tnv KatdpTion TV XPNUATOOIKOVOUIKGY KATAOTACE®Y, N Sloiknon cival urrebouvn yia
NV aflohdynon Tng kavotnTag Ttng Etaipiag va ouvexioel 1 §paocTtnpiotntd g,
YVWOTOTIOIVTAC OTTOL CLVTPEXEN TETOIA TIEQITITON, Ta Béuata TTouL oxetiCovral Pe TN
ouvexifouevn SpaocTNEIOTNTA KAl TN XPNON TNG AOYIOTIKAC dPXNG TNG ouvexilouevng
5paCcTNEIOTNTAC, EKTOG KAl €AV N Sloiknon &iTe TTPOTIBETAI va pevoToTToINCEl TNV ETaipia i va
Slakowel TN §pacTnNEIOTNTA TNG N 8ev Exel AANN PEAAICTIKY EVOAACKTIKN ETTAOYR AQTTO TO Vva
TTPOREI G’ AVLTEC TIG EVEQYEIEC.

EVOULVEG EAEYKTR YIA TOV EAEYXO TGV XPNHATOOIKOVOUIKGOV KATACTATE®YV

O1 OTOXOl pAG €ival va ATTOKTACOLME €LAOYN SlACPAAIoON yia To KATA TOCO Ol
XPNUATOOIKOVOUIKEG KATAOTAOCEIG, OTO COUVOAO TOULG, &ival ATTAAAYUEVEG ATTO OLCICSEES
OoQAAUQ, TTOL OPEIAETAI €iTE O€ ATTATN €iTe ¢ AABOC KAl VA EKSOOLWE EKBETN EAEYKTH, N OTTOIC
TeEPIANAPPAVEN TN YVOUN PAC. H edAoyn Slac@daAion cuvioTd SIACPANCH LWPNAOL ETTITTESOL,
AAAG Sev gival eyybNon OTI O EAEYXOG TTOL SlevepYeiTal COUPGVA e Ta AMME, OTTG AvTa ExoLv
EVoUaTwOe oTnNV EAANVIKA NopoBeoia, Ba evroTriel TTavTa éva oLoIwdeC OPAAUa, OTAV ALTO
LTTAPXEL ZPAAUATA SLVATAI VA TIPOKLWOLY ATTO ATTATN ) ATTO AABOG KAl BEEOVLVTAI OLOIWSEN
oTav, YEPOV@UEVA 1 aBpoIoTIKA, Ba PtTopoLoEe eDAOYA va avauéveral OT Ba emnpéalav TIC
XPNUATOOIKOVOUIKEG ATTOPACEIC TWV XPNOTWV, ToL AauPdvovtal pe PAcn aALTEG TIG
XPNUATOOIKOVOUIKEG KATAOTACEIG.

Q¢ KaBNKoV ToL EAEYXOL, COUPVA e Ta AME 0TS ALTA EXOLY EVOWUATWOE aTNV EAANVIKA
NopoBeaoia, aoKOLUE ETTAYYEAUATIKR KQion KAl SI0TNEOVUE ETTAYYEAUATIKO OKETITIKIOUO KAB'
OAN TN SiIdpkela ToL eAeyxov. Emmiong:

e Evromifovpe kal  aflohoyobue TOLG  KIVELVOLS  OLOIWSOLS  CPAAUATOC  OTIG
XPNUATOOIKOVOUIKEG KATACTACEIG, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AGB0G, oxedialoviag
Kall SIEVEQYVTAG EAEYKTIKES SIASIKATIES TTOL AVTATIOKPIVOVTAI GTOLG KIVELVOLC ALTOVLG KAl
QATTOKTOUUE EAEYKTIKG TEKUNPIA TTOL Eival ETTAEKNA KAl KATAAANAQ YIa va TTapéxoLvy pAon yia
TN yvun gag. O Kivéuvog Un evIOoTIOUOL 0LOINS0LE CPAALATOC TTOL OPEIAETAI TE ATTATN
gival LYPNAOTEPOC ATTO ALTOV TTOL OPEIAETAI O AABOC, KOBWCS N ATTATN UTTOPE VA EUTTEQIEXE
OLUTTAIYVIA, TIAQCTOYPAMIQ, EOKEUUEVEG TTAPCAAEiWeg, Wevdeic Slapepaidoec
TTAPAKAUYN TRV SIKAISGWV £€0WTEPIKOL EAEYXOU.

o KatavooLue TIG SIKNIGEC €0WTEPIKOL EAEYXOL TTOL OXETICOVTAI PE TOV EAEYXO, PE OKOTTO TO
OXeSIAOUO EAEYKTIKGV SIASIKATIWY KATAAANAGYV YIA TIG TTEQIOTACEIG, AANG OXI e OKOTTO TN
SIATOTION YVOUNG €T TNG ATTOTEAECUATIKOTNTAG TWV SIKAISWV £0WTEPIKOL EAEYXOL TNG
Etaipiag.

e AfloAoyoLpe TNV KATAAANAOTNTA TV  AOYIOTIKQV CdPXWVY KAl HEBOSWY  TTOL
XONOIUOTIOINONKAY KAl TO €OAOYO TWV AOYIOTIK®V EKTIUNCEWY KAl TWV  OXETIKGV
YVWOTOTTOINCEWY TTOL £yIvay atmo Tn Aloiknon,.

e  ATTOQCIVOUAOCTE YIA TNV KATAAANAOTNTA TNG XPNOoNG attd Tn Sioiknon TNG AOYICTIKAG AapXS
NG oLvexICouEVNS §PACTNEIOTNTAG KAl UE PACN TA EAEYKTIKA TEKUNOIA TTOL ATTOKTAONKAV
yla TO €AV LTTAPXEI OLOIWMENS ARERAIOTNTA OXETIKA E YEYOVOTA ) CLVONKEC TTOL UTTOPEI VA
LTTOSNAGVOLY OLOIMSEN ARERAIOTNTA WG TTPOC TNV IKAVOTNTA TNG ETalpiag va ocuvexioe Tn
SpaotnEIdTNTa TNG. Edv cuumepdvoLue OTI LPIoTATAl OLOIWSNG APeRaIOTNTA, EipacTe
OTTOXPEWUEVOL OTNV  EKOEON EAEYKT) VA ETMIOTACOLUE TNV TIOOCOXN OTIC OXETIKEG
YVWOTOTIOINTEIC TWV XPNHUATOOIKOVOUIKGY KATAOTATEWY N €AV ALTEC Of YVWOTOTTOINTEIG
€ival aveTTapKEiC va SIapopoTTOINCOLIE TN YVOUN JAS. Ta cuutrepdouaTd pag paacifovral
O€ EAEYKTIKA TEKUNPIA TTOL ATTOKTWVTAI PEXO! TNV NUEPOPNVIA TNG EKBeONG eAeYKTN. QOTOCO,

IMCG BRANDS ANQNYMH ETAIPIA: Xpnuatoolkovouikég KataoTaoeg xpnoews 2021 9



HMEANOVTIKA YEYOVOTA 1 CLVONKEG EVEEXETAI VA £XOLV WG ATTOTEAeCUA N ETaipia va mavoel
va A&IToLpYE WG ouvexilouevn §pacTnEIOTNTA.

e AfloAoyoLpE Tn OLVOAKA Tapovciacn, TN Sour KAl TO  TIEQIEXOMEVO TV
XPNUATOOIKOVOUIKGV  KATAOTACEWY, CULUTTEQIAAUPAVOUEVDY TWV  YVWOTOTTOINTE®Y,
KABWC KAl TO KATA TTOCO Ol XPNUATOOIKOVOUIKEG KATAOTACEIG ATTEIKOVICOLV TIG LTTOKEILEVEG
OLVAANQYEG KAl TA YEYOVOTA PE TPOTTO TTOL ETITLYXAVETAI N eDAOYN TTAPOLTIAON.

MeTalb AANwV BepdTtadv, KolivottolobUe oTn Sloiknon, To oxedlaldouevo eLPOC KAl TO
XPOVOSIAypaupa  TOL  EAEYXOL, KABWC KAl ONUAVTIKA  ELPAUATA  TOL  EAEYXOU,
OULUTTEQINOUPAVOUEVEY OTTOIY ONUAVTIKGV EAAEIPEWY OTIG SIKAIGEG £0WTEPIKOL EAEYXOL
evrottiCoupe KATa TN SIAEKEIQ TOL EAEYXOL LAG.

'EKOgon emi ANV Nopuikev Kal KavovioTIK®V ATTAITNOE®V

AaupavovTag LIToWnN OTI N SI0IKNON £XEI TNV €LBLVN YIA TNV KATAPTION TNG EKBeoNg Alaxeipiong
TOL AIOIKNTIKOL YLUPBOLAIOL, KAT' £pappoyn TV SIATAgEwY TNC TTAPAYPAPOL 5 ToL APBPOL
2 (pépog B) Tou N. 4336/2015, onueicovoLE OTI:

a) Katd 1 yvoun pag n 'EkBeon Alaxeipiong Tou AIOIKNTIKOL IOPPROLAIOL éxel KaTaPTIOOE
OOUPWVA WE TIC IOXVOLOEC VOUIKEG ATTAITACEIS TOL ApPBPoL 150 Tou N. 4548/2018 kai To
TIEQIEXOUEVO ALTAC QVTIOTOIXEN UE TIC CLUVNUMEVES XPNUATOOIKOVOUIKEG KATAOTACEIC TNG
Xpnong mou éanée Tnv 31.12.2021.

B) Mg BAonN TN yvooN TTOL ATTOKTACAWE KATA TOV EAeyXO Wag, yia Tny etaipia IMCG BRANDS
ANQONYMH ETAIPIA AIA©HMIZTIKH - EKAOTIKH -EMIMOPIKH KAI ANATMTY=HY YMHPEXIQN
INTERNET kai 1o TEQIRAANOV TNG, SV EXOLUE EVTOTTIOEI OLOIWSEIC AvakpiPeleg oTny EkBeon
Alaxeipiong ToL AloIKNTIKOL TNG ZLPPOLAIOL.

ABnva, 20 OkTwpPpiov 2022
O OpKWTOG EAeYKTAC AOYIOTNAG

ITTOPOGC M. XPLOOUAAANG
Ap. M. ZOEA 24511

PKF

Audit Tax &
Business advisory

PKF EYPQEAETKTIKH A.E.
OpKwTOi EAeYKTEC AOYIOTEC

A. Knopioiag 124, 115 26, ABryva
Ap. M. XOEA 132

IMCG BRANDS ANQNYMH ETAIPIA: XpnuaToOIKOVOUIKEG KATaoTAoEIg XpNoews 2021 10



IMGC BRANDS AE

Karaoraon Xpnuarooikovouikng ©téong (looAoyiopog) tng 31.12.2021

ENEPTHTIKO

Mn KLKAOPOPOVLVTA TTEPIOLOIAKA
oTolxeia

Evoouara mayia
Akivnta

AoITTOG e€EOTTAICUOG
IbvoAo

AvAa mdyia oToixsia

AoITTd AvAa

XPNHATOOIKOVOMIKA TTEQIOLOIAKA
oTolxeia

Advela Kal atmaIthoeIg

AOITTOI COUPETOXIKOI TITAOI
IOvoAo

IOVOAO HN KUKAOPOPOLVTWV

KukAopopoLVTa ePIOLOIAKA OTOIXEIa

XPNHATOOIKOVOMIKA OToIXEia Kal
TTPOKATABOAEG

EUTTOPIKES ATTAITAOEIG

AoLAeLUEVA E006a TTEPIOSOL
AoITTéEG aTTaIThoeIg

AOITTA XPNUATOOIKOVOUIKA OTOIXEId
MNpomAnpwuiva éEoda

Tapelakd SiaBéoiua kar icodbvapa
ZOVOAO KUKAOPOPOLVTRDV

IOVOAO EVEQPYNTIKODL

Inueiwon 31/12/2021 31/12/2020
6.1
3.367,13 6.060,19
64.906,73 43.179.06
68.273,86 49.239,25
6.2
272.818,78 43.485,06
7.1 14.799,36 16.573,12
7.1.2 657.500,00 657.500,00
672.299.36 673.073,12
1.013.392,00 765.797,43
7.1.3 2.610.302,13 4.635.529 91
397.66 0.00
7.1.4 375.145,86 6.921,75
7.1.5 3.000,00 3.000,00
7.1.6 68.215,16 2.954,79
7.1.7 1.210.613,28 1.523.019,18
4.267.674,09 6.171.425,63
5.281.066,09 6.937.223,06

Ol ONUEIDTEIG OTIG OENISEG 14 £G 29 ATTOTEAOLY AVATTOCTIACTO PEPOG ALTWV TV XPNUATOOIKOVOUIKOV KATACTATEWY.
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IMGC BRANDS AE

Kardotaon Xpnuarooikovolikng ©&éong (looAoyiouog) tng 31.12.2021

(ouvexe)

MAOHTIKO

Ka®apn 6¢on

KarapAnuéva kepahaia

KepaAaio

ATTOOEHATIKA KAl ATTOTEAECHATA EIG VEO
ATTOOEUATIKA VOUWY 1 KATACTATIKOL
APOPOAOYNTA ATTOBEUATIKS
ATTOTEAECUATA €IC VEO

IOvoAo

I0voAo kaBapng 6iéong
Ymoxpetoeg

MaKpPOTTPOOETHES LTTOXPERDTEIG
AOITTEC HOKPOTTPOBECHES LTTOXPEWTEIG
BpaxummpOOeoUEG LITOXPEDOEIG
Tparmedika Saveia

EUTTOPIKES LTTOXPEWTEIG

DOPOG €I008NUATOG

AOITTOI pOPOI KAl TEAN

OpYaVIOUOI KOIVWVIKAG AoPAANIoNG
AOITTEC LTTOXPEWOTEIG

‘E€06a xproews SoLAcLUEVT

IOvolo

IOVOAO LTTOXPECTEWDV

I0vVoAo KaBapng 8éong, MPoPAEYeV Kal

LVTITOXPEDTEWV

Inueiwon 31/12/2021 31/12/2020
8 60.000,00 60.000,00
8 17.213,03 17.213,03
8 83.947.15 0.00
210.431,17 283.538,356
311.591,35 300.751,38
371.591,35 360.751,38
10.1.2 0.00 167.894,31
930.263,77 0,62
10.2.1 3.623.426,27 6.136.448,87
0,00 4.335,28
10.2.2 248.862,08 216.738,13
15.420,05 31.968,67
10.2.3 90.441,26 5.652,70
1.061,31 13.443,10
4.909.474,74 6.408.577,37
4.909.474,74 6.576.471,68
5.281.066,09 6.937.223,06

Ol oNUEIDTEIG OTIC TENISES 14 £G 29 ATTOTEAODY AVATIOCTIACTO HEPOG ALTROV TWV XONHATOOIKOVOUIKWY KATACTACEWV.
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IMGC BRANDS AE

Kataotaon AnoteAeopdtwy xpriong tng 31.12.2021

Inueicoon
KOkAOG epyacicov 11
KooTog mwAnoewy
MIKTO ATToTéAeopa
Aoimrd cuvnBn £écobda 11
‘E€oba Sloiknong

Aoimra £€o06a kal {NUIEG

Kepdn kal {nuieg atro SidBeon un
KOKAOPOPOULVTWY OTOIXEIWYV

AoImrd €006a Kal KEpSdN
ATOTéNEOHA TTPO POPGV KAl TOKGDV
MOoTWTIKOI TOKOI

XpPewOoTIKOI TOKOI

ATmToTéNEOHA TTPO POPGV

DOPOI EI006AUATOC

ATTOTENEOHA TTEPIOSOL HETA ATTO POPOLS

31/12/2021 31/12/2020
4782.558,37  8.745.735,27
(4.387.042,00)  (8.173.887,83)
395.516,37 571.847,44
65.754,37 18.307,83
(491.866,50) (537.548,50)
(20.090,20) (7.567,70)
0,00 7.298,60
26.139,48 10.134,45
(24.546,48) 62.472,12
32,75 165,44
(48.593,45) (3.213,78)
(73.107,18) 59.423,78
0,00 (16.713,55)
(73.107,18) 42.710,23

Katdaotaon MetaBoAng 16iwv Kedpalaiwv tng 31.12.2021

AmoBspanka

VOU®V & Agopoloynta AmoreAéopata  Ivvolikd iSia
Kepdahaio KaT/Kob amofsuanka Eig Néo KEpaiaia

Ymohoimra 1/1/2020 60.000,00 15.077,52 0,00 242.963,63 318.041,15
ATTOTEAEOUATA TTEPIOSOL 0,00 2.135,51 0,00 40.574,72 42.710,23
Ymohoitro I16iwv Kepalaicov
e 31/12/2020 60.000,00 17.213,03 0,00 283.538,35 360.751,38
YmoAhoitra 1/1/2021 60.000,00 17.213,03 0,00 283.538,35 360.751,38
ATTOTEAEOPATA TTEPIOSOL 0,00 0,00 0,00 -73.107,18 -73.107,18
Ymohomo 18ieov Kepahaiov . 00000 17.213,03 83.947,15 210.431,17  371.591,35

me 31/12/2021

Ol ONUEIDTEIG OTIG OENISEG 14 £G 29 ATTOTEAOLY AVATTOCTIACTO PEPOG ALTWV TV XPNUATOOIKOVOUIKOV KATACTATEWY.
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MpoocdpTnua (onuewoEig)
ETT TV XPNUATOOIKOVOUIKGWY KATAOTACEWY
yia Tn xpnon 01.01.2021 - 31.12.2021
(XOupwva he 6oa mpoPAéTTovTal oTo ApBpo 29 Touv N.4308/2014)

1. MAnpoopicg oxeTikég ue TNV ETaipia

a) Emwvopia: IMCG BRANDS ANQNYMH ETAIPIA AIAOHMIZTIKH - EKAOTIKH -EMIMOPIKH KAl
ANATMTYZHX YMHPEZIQN INTERNET

B) NouIkog TOTTOG: AVEVLUN £TAIPIA.

y) Mepiodog avapopdg: 1.1.2021 - 31.12.2021.

8) AlcbBuvon NS £6pag: Acwd. Kngioiag 340, Neo Woxiko, TK 154 51

€) AP. I .E.MH. 7663201000

oT) H Sloiknon ekTiua OT1 N Tapadox TNS cLvexICOUEVNG §paoTNEIOTNTAG eival evaedelyuévn
Yl TNV KATAPTION TWV XPNUATOOIKOVOUIKGDY KATAOTACEWY.

¢) H etaipia Sev eivar vtd ekkabapion.

n) H eTaipia katatdooeTal OTNV KATNYOPIA TV HECAI®Y OVIOTATWY ToL dpBpou 2 Touv N.
4308/2014

B) H dioiknon dnAcovel OTI O XPNUATOOIKOVOUIKEG KATAOTACEIC £XOLY KATAPTIOTE O€ TTANEN
OLUPWVIA PE TOV TTAPOVTA VOUO.

1) H etaipia Sev avrkel oe TEAIKO 1 PEPIKO CUVOANO ETTIXEIPNOEWY YIA TO OTTOIO KATAPETICOVTAI
EVOTTOINUEVES XPNUATOOIKOVOUIKEG KATAOTATEIG.

K) Ta TTOCA TV XONHUATOOIKOVOUIKG®Y KATACTACEWY eKPEAloVTAl Ot ELEGW, TTOL ATTOTEAE TO
AEITOLPYIKO VOUICUA TNG ETAIPIAG.

A) Ta TTood bev £xOLY OTPOYYLAOTTOINGEL, EKTOC AV AVAPEPETAl SIAPOPETIKA.

2. Mapdyovreg MOL OETOLV O& KIVOLVO TNV TIPOOTITIKN TNG E£TAIPIAC @G oLVEXITOMEVNG
SpaoTtnpIdTNTag

H etaipia Slievripynoe oxeTikh afloAdynon Kai Sev evioToe TTAPAYOVTEG TTOL BETOLV Of
Kiv6LVO TNV TTIPOOTITIKN TNG WS cLveXIouEVN SpAcTNEIOTNTA.

3. AoYIOTIKEG apXEG Kal uEBodol

H cOVTaAEN TWV OIKOVOUIKGOV KATACTACEWY TTPOVTTOBETEl TNV AoKNON Kpiong Kal Tnv
SlevEépyela ekTIunoewy aTmo Tny Sloiknon, Ta oTroia eTTNEEAJOLY TNV EQAPHOYH TV AOYICTIKGOV
TTONITIK@V, TA avayvopliloheva TTood TV £008wV, €£O08WV, TTEQIOLOIAKWY OTOIXEIWY,
LTTOXPEWTEWY KAl YVWOTOTIOINCEWY. AULTEC OI eKTIUACEIC Kal TTapadoxés Paocilovral otnv
EUTTEIDIA TOL TTAPEABOVTOG KAl O€ AOITTOLG TTAPAYOVTEG TTOL BewpEiTal OTI gival eEDAOYA YIa TIC
mepioTacelc. Ta TEAYUATIKA YEYOVOTA OUMG, UTTOPE VA SIApEPOLY ATTO ALTEG TIG EKTIUNOEIG.
Ol eKTIUNCEIC KAI Ol OXETIKEG TTAPASOXEG ETTAVEKTIUGVTAI O€ OLVEXN PAON.

O1 NOYIOTIKEC EKTIUNTEIG YIVOVTAI KLPIWG YIA TOV LTTOAOYIOUO TWV ATTOCRECEWY TWV
TTAYIWV, TIG COPPETOXEC, TNV ATTOUEION TWV ATTAITNOEWY, TIC TTOORAEWEIC KAI TNV EKTIUNCN TNG
eLAOYNG a&iag epOCOV ETTIAEYETAI N EQAPPOYN TNG.

3.1. AKOAOLOOLHEVEG AOYIOTIKEG APXEG KAl HEBOSOI

H eTaIpia yIa T ETTIUELOLG OTOIXEIA TWV XPNUATOOIKOVOUIKGV KATACTACEWY epapUOLEl
TIG OKOAOLOEG AOYIOTIKEG QPXEG Kal peBOSoLg, OTa TAdioIa TG PACIKAGC apXNG TOL
S0LAELUEVOD.
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3.1.1. Evoopuara mayia mepIovoiaka oTolxeia
a) ApXIKN Kataxopeion

Ta evowuaTta TAyIa TTEPIOLOIAKA OTOIXEIA KATAXWPEICOVTAI APXIKA OTO KOOTOG KTHOEWC,
TO OTTOIO TTEPIAAPPAvVEl KABe §ATTAvVN TTOL ATTAITEITAI YIA va £ABEl TO OTOIXEIO OTNV TTAPOLC A
KataoTaon f 6¢éon | emsIKOPEVN XPNON KAl JETAYEVECTEQA ETTIUETOWVTAI OTO ATTOORETIUO
KOOTOG KTHOEWC.

EibikOTEPA, TO KOOTOG TV ISIOTTARAYOUEV@Y TTAYIWV COTOIXEIWY, €AV LTTAPXOLV,
TTEQIANAPPAVEI TO KOOTOG TTPWTWY LAGY, AVAADCIUWY LAIKQV, £0YACiag KAl GANO KOCTOC TTOL
OXeTICeTAl AUECA PE TO €V AOYW TTAYIO OTOIXEiO. ETTIALOV TTepIAQUPBAVEl Pia ebAOYN avaAoyia
oTaBepV KAl PETAPANTOV £€06wYV TTOL OXeTICOVTAl £UPECA e TO 161I0TTAPAYOHEVO TTAYIO
oToIXéio, oTo PaABUO TOL TA TTOCA ALTA AVAPEPOVTAI OTNV TTEPIOSO KATAOKELAG N
TTAPAYWYNG. H eTaipia &ev empapuvel TO KOOTOC TV ISIOTTAPAYOUEVY TTAYIWV OTOIXEIWY
HOKPAG TTEQIOSOL KATACKELAG N TTAPAYWYNS HE TOKOLG EVTOKWY LITOXPEWOTEWY KATA TO
MEPOG TTOL AvaAoyoLV g€ ALTO.

B) MeTayevéoTepn amoTiynon

MeTayevioTePa TNG APXIKNG KATAXWPICEWS, TA TTAYIA TTERIOLOIAKA OTOIXEID ATTOTILUWVTA
OTO ATTOORECIUO KOOTOG (APXIKO KOOTOC KTHOEWS, TTAEOV KABE eTAyevEoTEQN SATTAvVN TTOL
TTANPOI TOV OPICPO TOL TIEQIOLOIAKOL OTOIXEIOL, UEIOV CWPEELHEVEG ATTOCRECEIC KAl {nuieg
ATTOMEIDTEWG).

O1 ammooPECEIC TV EVOUATWY TTAYiV LTTOAoYI{ovTal Pe TNV OTABePN PEBodo péoa
oTNV WPEANIUN {wr) TOLG, ATTO TNV OTTOIA TIPOKVLTITOLY O AKOAOLOOI CLVTEAECTEG ATTOORECNG:

Kripla - EykataoTaoeig kTipicdv - Texvika épya: 4,00%
MnxavAuaTa, eEoTTAICUOC ekTOC H/Y kal Aoyiouikov: 10,00%
Metapopikd péoa: ®.1.X. 12% kal E.I.X. 16,00 %

‘EmmAa kal eEoTAICUOC ypageiwv: 10,00 %

H/Y kai Aoyiopikd: 20,00%

YV V V VY

INuia ATTOHEITEWCS KATAXWEIETAl OTAV ekTIHATAI OTI N AOYIOTIKF afia TOL OTOIXEIOL EXEl
LTTEPPEI TNV AvakThoIun aia Tou.

O1 NoyioTikéC afieg TV TTAYIV TTIEQIOVCIAKMY CTOIXEIY TNG ETAINIAG EAEyXOovTal YIa
amoueion OTav LITAPXOLY evEeielc OTI ol AoyIoTIKEG afiec TOLG eival PUeyaADTERESC ATTO TIC
AVAKTAOCIUEG. ITNV TIEQITITOON aLTA  LTTOAOYIeTal N AvaKTACIUN aia TV  TAYIYV
TIEPIOLOICKWY OTOIXEIV KAl AV Ol AOYIOTIKEG AieG LTTEPRAIVOLY TNV EKTILWPEVN AVAKTACIUN
afia, n oxetkn Slapopd kataxwpiletal wg {nuia  amopsiong oTnv  Kataotacon
ATTOTEAEOPATWY. TO AVAKTACIUO TTOCO TWV TIEPIOLOIAKWY OTOIXEIV €ival TO PEYAADTEQO
HETAEL TNG evAoyNG afiag (ueiov Ta ATTAITOLUEVA YA TNV TTWANoN £€oda) kal TNg adiag
XPHOEWG ALTAWV.

Y) Alaypaepn

Ta evoouarta mayla oTolxeia SiaypdgovTtal KATtd TNV TTOANCH TOLS N AV N £TaIpia &gV
AVAMEVEI HEANOVTIKA OIKOVOUIKA OQEAN ATTO TN XPNCIPOTIOINGH TOLGS 1 TNV TTAOANCTH) TOLG.
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3.1.2. AvAa Tayia mePIoLOIAKA oToIXEia

Ta duAha mayia TepIoLOIakKa oToixeia TepIAapPAvoLy AGdeleC — TTAPAXWPENTEIS -
SIKAIOUATA, AOYICUIKG TTOOYPAUUATA, EUTTOPIKES ETTGVULUIEG KAI EUTTOPIKA CHPATA.

H aia Tov adticv — TTapaxwenNoewy - SIKAIUATWY TTEQIAAUPAVEN TO KOOTOC KTHOEWC
TV €V AOY® OTOIXEIWY, KAOWGS Kal KABe §ATTAVN TTOL £XEI HETAYEVEDTEQA TTPAYUATOTIOINGEI YIa
TNV €TMEKTACN TNG SIAPKEIAG TNG I0XVLOC TOLG, HEIWPEVN KATA TO TTOCO TWV OWPEELHEVOV
ATTOORETEWY KAl ATTOUEIDTEWY TNG Afiag Toug.

H afia 1oV AOYIOUIKGDY TTOOYRAUUATWY TTEQIAAUPAVEN TO KOOTOG aYOPAS AOYIOUIKGY
TTOOYPAUUATWY KABMWG Kal KOs §amdvn TTOL £XEl TTOAYUATOTTOINGE TTPOKEIUEVOL ALTA va
TEOOLYV O€ KABECTWS AEITOLPYIAG, PEIPEVN KATA TO TTOCO TV CWEELHEVWY ATTOORECEWY KAl
TUXOV ATTOUEINOCEWDY TNG A&iAG TOLG. INUAVTIKEG JETAYEVEDTEQEC SATTAVES KEPAAQIOTTOIOLVTAI
OTA AOYIOUIKA TTPOYPAUMATA OTAY TTPOCcALEAVOLY TNV ATTOS0CN TOLG TTEPAY TWV APXIKOV
TTEOSIAYPAPWY.

H ammooPeon TV adelidy — TAPAXWENTEWY - SIKAIUATWY AoyileTal PAcel TNG OTABEPNC
HEBOSOL ATTOCRETEWGS EVTOG TNG TTEPIOSOL ITXVOG TOLG.

H ammoopeon Twv AOYICUIKGOV TTOOYPAUMATWY AoyileTal o€ 5 £Tn.

H amoopeon OA@V TV AVOTEQL® OTOIXEIV TEPIAAUPAVETAl OTNV  KATACTAGCN
ATTOTEAECUATWV.

3.1.3. XpnUATOOIKOVOHIKA TTEPIOLOIAKA OTOIXEIa

3.1.3.1 IvypeToxég

Ol CLUMETOXEC TTAPAKOAOLOBOVLVTAI OTO KOOTOG KTAOEWGS LTTOKEIUEVEC OE EAEYXO ATTOUEIDTEWC
NG a&iag Toug OTAV LTTAPXOLV eVSEEIEEIS 1| YeyovOTA TTOL LTTOSEIKYLOLY OTI N AoYICTIKA afia
TOLG EVOEXETAI VA UNV €ival AVAKTACIUN. ZNUIEG ATTOUEITEWS KATAXWPEICOVTAI OTAV N AOYIOTIKA
afia TV cLPPETOXWY LTTEPPAIVEl TNV avakTholun afia Toug. Q¢ avakTAoIun a&ia Bewpeital N
afia xpNoEewg TToL gival N TAPOoLOA Afid TV AVAUEVOUEVWY HEAAOVTIKGV XPNUATOQLOWY aATTO
TNV COLPPETOXA, OTNV ETTOPEVN TTEVTAETIA KAl TNG LTTOAEIUPATIKAG TNG afiag oTo TEAOG TNG
TIEVTAETIAG.

3.1.3.2 Aoitd XpnHATOOIKOVOUIKA TTEPIOLOIAKA aToIXEIa

a) ApXIKN Kataxopion

‘ONa TG XPNUATOOIKOVOUIKS TTEPIOLOIAKG OTOIXEIA KATAXWEICOVTAl APXIKA OTO KOOTOG
KTAOEWGS, SNAAd oTO KOOTOG TTOL ATTAITABNKE YIA TNV ATTOKTNON TOLC. TO KOOTOG KTHOEWG
TEQIANAPPRAVEI TO GOVOAO TWV TAUEIOK®V SIABECiPY () TAPEIAKOY I008LVAPY) ) TNV ELAOYN
a&ia AANOL AVTAAAAYUATOC TTOL SIATEBNKE YIA TNV ATTOKTNON, TTALOV SATTAVEC AYOPAG.

B) MeTayevéoTepn amoTiunon

MeTayeviéoTepa TNG APXIKAC KATAXWEICEWSG, TA XPNUATOOIKOVOUIKA TTEQIOLOIAKA
OTOIXEIQ ATTOTIUVTAI OTO KOOTOG KTNOEWS TOLG (OVOPACTIKA TToCd) peiov TOxOV {NUieg
ATTOUEIDTEWG, EKTOC ATTO TA EVTOKA XPNUATOOIKOVOUIKA TTEQIOLTIAKA OTOIXEId, TA OTToIA, OTAV
TA TTOCd, 0 XPOVOC ANEEWGS TOLG A TO ETTITOKIO €ivAl ONUAVTIKA, ATTOTIUWVTAI OTO ATTOCRECIUO
KOOTOG HE TN XPNOoN TOL TTPAYUATIKOV ETITOKIOL () pE TN oTaBepn uéBodo).

ZNUia ATTOUEICTEWS TTPOKOTITEl OTAV N AOYIOTIKR A&ia TOL OTOIXEIOL €ival HEYaAALTEPN ATTO
TO TTOCO TTOL N OVTOTNTA EKTIUA OTI B AVAKTACEl ATTd TO OTOIXEIO ALTO.
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To ToCO TTOL N OVIOTNTA &KTIUG OTI Ba AvakThCEl atd £&va XPNUATOOIKOVOUIKO
TIEPIOLOICAKO OTOIXEIO €ival TO PEYAADTEQO ATTO TNV £OAOYN A&iA TOL OTOIXEIOL, PEIDUEVN UE TO
ATTAITOLUEVO KOOTOG TTWANTEWG.

Or1 {nuieg aTTOpEIOEWG  KaATaxwpiovTal OTnV KATAOTACN ATTOTEAECUAT®V KAl
AvACTPEPOVTAl WG KEPSN OE ALTH, OTAV Ol CLVONAKEG TTOL TIC TTPOKAAECAV TTAWOLY Va
veicTavVTal. AvaoTpo®n Yiveral péxpl TG afiac mouv Ba cixe TO OToIxeio, €AV Sev gixe
KATAXWEIOTE {NUIC ATTOUEICEWC.

OI LTTOXPEWTEIC KAl ATTAITACEIC TTOL eKPPAloVTaAl O EEVO VOUIOUA ATTOTIUGVTAI JE TNV
IcoTIhia TOL &EVOL VOUIoOUATOG KATA TNV NUEQOPNVIA ICOAOYICHOL, PAcel ToL AegATiov
OLVOANQYUATIKG®V  avagopds TNG  Evpwtaikhc  Kevipikng Tpamelag. Or  OXETIKEC
OLVOANQYUATIKEC SIAPOPES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

Y) Alaypaepn

‘Eva XpNUATOOIKOVOUIKO TTEPIOLOIAKO COTOIXEIO Slaypd@etal OTAV KAl Jovov OTav
EKTTVELOOLY TA CLPPRATIKA SIKAIUATA ETT TGV TAWEITKWY POWYV TOL OTOIXEIOL ) PeETARIBACTOLYV
OLCIACTIKA OAOI O KiVOLVOI KAl TA OPEAN TTOL TTPOKVLTITOLY ATTO TNV KLPIOTNTA TOL CTOIXEIOL
avToL.

3.1.4. ®opol eicodnuarog
3.1.4.1. Tpéxwv @opog

O TpEXWY POPOC EICOSNUATOC TTEPIAAUPAVEL

>  Tov @OpO €cOSNUATOG TIOL TTPOKULTITEl Pe PAcn TIG SIATALEIC TNG €KACTOTE
IoXLOLOAG POPOAOYIKNG VOUOBETiag.

> Tov @Opo €ocoSAUATOC KAl TIG TIPOCALENCEIG TIOL TTPOKLTITOLY ATTIO TOV
POPOAOYIKO EAEYXO.

O1 SI0PopPEiC TOL  POPOAOYIKOL  EAEyXOL, KaTaxwpilovial oTnv  KATAoTaon
ATTOTEAECUATWY TNG XPNOEWG, KATA TNV oTToia RePalcdvovTal amod TIC POPOAOYIKEC APXEC KAl
yivovTal armodekTéG atrd TNV eTAIpiaL.

3.1.4.2. AvaBaAAopevol popol

Avapaiopevol @Opol TIPOKOTITOLY OTAV LTTAPXOLY TTIPOCWEIVEC (AVACTPEWIUES)
SIapopEC PETAEL AoYIOTIKNG A&iac Kal pOPOAOYIKAC RATCEWC OTOIXEIWY TOL ICOAOYICUOUL.
H eraipia Sev éxel emAé€el TNV KATAXWEION AVABAAAOUEVEY POPWV.

3.1.5. Amo6épara

a) ApXIKN Kataxopeion

Ta amobéuata kataxwpilovral apxikd OTo KOOTOC KTNOEWS, TO OTTOIO TTEPIAAUPAVE
KABe Saravn TToL ATTAITEITAl YIA va EABel KABe OTOIXEIO TV ATTOBEUATWY OTNV TTApoLOd
katdoTtaon f 6éon N emSIKOUEVN XpHon.

B) MerayevéoTepn amoTtiynon

MeTayevéoTepa TNG APXIKAC KATAXWEICEWS, TA ATTOBEUATA, ATTOTIUWVTAI OTNV KAT' €606
XAUNAOTEPN TIUA WETAEL TOL KOOTOLC KTACEWGS KAl TG KABAPNC PELOTOTTOINCIUNG A&iag ToLG.
To KOOTOG KTNOEWS TTPOCSIoPIleTal Ye TN UEBOSO TOL PECOL OTABUIKOL KOOTOLG. XITNV
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TIEQITITOON  ATTOTIUACEWS OTNV KaBapr pevoTomoiNciun afia, n {nuia aTTOPEICEWS
KATAXWEICETAI (G KOOTOC TTWANBEVTWY, EKTOG AV EiVAl TNUAVTIKR, OTTOTE EVOWUATOVETAI OTO
KOVSUAI «QTTOUEICTEIC TTEQIOVTITKY CTOIXEICVY.

3.1.6. NpoKkaTaBoAEég Kai AOITTA PN XPNHATOOIKOVOUIKA TTEPIOLTIAKA OTOIXEIa

O1 TmpokataPoAéc  Sdamavoyv  kataxwpilovidl  dpxikd OTO  KOOTOG  KTAOEWG
(kaTaPaAAOpEVA TTOCA) KAl ATTOTIMGVTAI HETAYEVECTEQO OTO APXIKO KOOTOG KTHOEWGS, UEioV TA
XPNoIgoTToiNBévTa TTOCA PACEI TG APXNG TOL SOLAELUEVOL KAl TUXOV {NUIEG ATTOUEICEWG. H
ATTOMEIDON TV TTPOKATAROARDV SATTAVGOV AVAPEPETAI OTNV TTEPITITCCN TNV OTToIA © AATTITNG
TOL OXETIKOL TTOOOUL S¢V eival o€ BEoN OOTE VA EKTTANPWOEl TNV SECUELON TTOL AVEAAQRE OLTE VA
EMOTPEWE TO LTTOAOITTO TOL TTOCOUL.

Ta Ao pn XPNUATOOIKOVOUIKA TTEQIOLOIAKA OTOIXEia KaTaxwEilovial apxiKa OTo
KOOTOG KTNOEWG KAl ATTOTIUGVTAl PETAYEVECTEQA OTN XAuNAOTepNn afia peTad KOOTOLG
KTAOEWGS KAl AVAKTACIUNG aiag, SnAadr Tou TToocoL TTOL AVAUEVETAI VA ANPOei.

3.1.7. XpNHATOOIKOVOMIKEG LTITOXPEDOEIG

a) ApXIKN KATaxopeion KAl HETAyEVESTEPN ATTOTIUNON

Ol XPNUATOOIKOVOUIKEG LTTOXPEWOTEIG, TOOO KATA TNV APXIKA KATAXWPEIoN, 00O KAl
METAYEVEDTEQA, ATTOTIUWVTAI OTA OVOUAOTIKA TTOOA TOULG, EKTOG ATTO TIC MAKPOTIROBeoUNG
ANEEWG, Ol OTToieG ATTOTIUVTAI OTO ATTOCRECIUO KOOTOG We TN OTaBepn péBodo. Ol
XPNUATOOIKOVOUIKEG LTTOXPEWOTEIG TTOL eKPPAlovTal OE £EVO VOUIOUA ATTOTIUWVTAl UE TNV
ICOTIhia TOL EEVOL VOUIOUATOC KATA TNV Nuepopnvia Tou IcoAoyIopoL. Ol OXETIKEG
OLVOANQYUATIKEC SIAPOPES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

B) Alaypaepn

Mia xPNUATOOIKOVOMIKY LTTOXPEWON SlaypdgeTal OTAV KAl HOvov OTav N CLPPRATIKA
SECUELON EKTTANPWVETAI, AKLPGVETAI 1) EKTTVEEL, SNAASH OTAV N CLPPRATIKY SECUELON TTOL TNV
SnuIoLPYNOCE Sev LPICTATAI TTAEOV.

3.1.8. Mn XpNHATOOIKOVOHIKEG LITOXPECTEIG

a) ApXIKN KATaxopeion KAl HETAYEVESTEPN ATTOTIUNGN

Ol YN XPNUATOOIKOVOUIKEG LTTOXPEWOTEIC KATAXWPEICOVTAl apXIKS Kal aTTOTIHQVTAI
METAYEVEDTEPA OTO OVOUACTIKO TTOCO TTOL AVAPEVETAI VA ATtaiTnOei yIa TO SIGKAVOVIGUO TOLG.
AlQPOPEC TTOL TTPOKLTITOLY E€iTE KATA TNV ETTAVEKTIUNGN €iTe KATA TO SIAKAVOVIOUO TV PN
XPNUATOOIKOVOUIKMY LTTOXPEWTEWY KaTaxwpilovtal e képdn ) {nuieg TG TTepIddou oTnV
OTTOIa TTPOKUTITOLV.

B) Aiaypaen

Mia PN XxPNUATOOIKOVOUIKRA LTTOXPEWON SlIayPA@ETAl OTAV KAl HOVOoV OTAV N CLPPRATIKA
SECHELON EKTTANPGVETAI, AKLPGVETAI 1 EKTTVEEI, SNAAdA OTav N cLPPRATIKA §éopELON TTOL TN
SnuIoLPEYNOCE Sev LPICTATAI TTAEOV.

3.1.9. NpoPAiyeig

O1 TTPoPAEWEIG KaTaxwpilovTal ApXIKA KAl ATTOTIMGVTAI JETAYEVESTEQQ OTO OVOUAOCTIKO
TTOCO TTOL AVAUEVETAl va amraitnBei yia To SiIakavovioud Toug, €KTOG Av N ATToTIUNoN OTNY
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TTapoLoad afia ToL TTOOOL TTOL AVAUEVETAI VA ATTAITNBE yia TO SIAKAVOVIOUO TOLG EXEl
ONUAVTIKN £TMSOACN OTA TTOCA TWV XPNUATOOIKOVOUIKGDV KATACTACEWY.

3.1.10. KparTikég eMXOPNYNOEIS

Ol KPATIKEC E€TTIXOPNYNOCES TTOL AduPdvovTal yia amokTnon TAYIWY  OTOIXEIWY
KaTaxwpEiovial g PAKPOTIPOBECUEG LTTOXPEWOEIG KAl UETAPEOOVTAl TUNUATIKA  OTA
ATTOTEAECUATA WG E00SA KAT AvVAAOYiIa TV ATTOCRECEWY TV TTAYIV OTOIXEIWY YIa TA OTToia
EANNPONCAyV, eved ALTEC TOL AduPdvovtal yia KAAvwn e£06wV KaTaxwpilovral oTa
ATTOTEAEOUATA WG £006a TNV idIa TTERIodo TToL kKaTaxwpilovTal Kal Ta avTioTolxa £€06a.

3.1.11.'Ecoéa ka1 £é§o0da

H eTaipia kataxwpilel Ta é006a kal Ta €€06a, OTav auTd KABIoTAVTAl SOLAELUEVA.

EiSikOTepQ:
>  Ta £€00ba amd mwANon ayabov kaTaxwpilovial eviog TNG TeEPIOSoL OTNV OTToIa
kKaBioTavTtal SOLAELPEVA KAl EPOTOV TTANPOLVTAI OAEG O TTAPAKATW TTPOVTTOBECEIG:
v MetaPipdalovTal OTOV AyopAOoTr Ol OLCIACTIKOI KiVELVOI KAl TA OMEAN TTOL
oLvsEovTal PE TNV KLPIOTNTA TOLG.
v' Ta ayaBad yivovtal ammodektd ammd ToV ayopaoTH.
v' T 0IKOVOUIKG OPEAN ATTO TN CLVAAAQYH UTTOPOLY VA ATTOTIUNBOoLY A&IOTIOTA KAl
Bewpeital cpodpa MOAVH N €i0POor TOLS OTNV OVTOTNTA.
>  Ta écoba amd mapoxn LITNEECIOV KaTaxwpilovtal Ye TN PEBoSo ToL TTOCOCTOL
ONOKANPOEWC.
>  Ta £€o006a oL TTPOEPXOVTAI ATTO TN XPNON TTEPIOLCIAKWY CTOIXEIWY TNG OVTOTNTAG ATTO
TRITOLG KaATAxwWEIlovTal WS £ENG:
v' 01 TOKOI PACEl X0OVIKAC avaloyiag e Tn o1aBepn uébodo.
v' Ta yepiopyata r) TAPOUOoIaC PLOEWS elcOdNUA aTTd TN CLUMPETOXN OTNV KABapEn
Beon ANV OVTOTATWY OTAV £YKPIVOVTAI ATTO TO Apuodio dpyavo Tou amopaacilel
TN SIAvVOour TOLG.

3.1.12. Iroixcia Tng KaBapng Bicewg

Ta oTolxeia TNG kKaBapng BEong TTePINAUPAVOLV:
a) To katapAnBév ammd ToLG ISIOKTATEG KEPAAQIO TNG OVTOTNTAC, CLUTTEQIAAURAVOUEVOUL:
a.1) ToUL LTTEP TO AETIO TTOCOL ALTOL KAl
a.2) otrolacdATIoTE EICPOPAC TWV ISIOKTNTWY £PpOCOV LTTAPXEI AVEKKANTN SECUELON
KEPAAQIOTTOINCNC TNG KAI LTTOXPEWON TNC OVTOTNTAG YIA £KSOCN HETOXWV | AANWYV
OLUMETOXIKGV TITAWV TTPOG TOLG CLVEICPEPOVTES £VTOC §deKa (12) unvayv atmo TNV
NUEEOUNVIa TNG EI0POPAG.

B) Ta amoBepartikd 1oL oxNuaTilovTal PAcel SIATAEEWY TNG POPOAOYIKAC ) AAANC VouoBEeTiag
f) TOL KATACTATIKOL.

Y) TQ amTOTEAECUATA €IG VEOV.

8) Tic SIaQopEg ATTO TNV ETIPETONON TTEQIOLOIAKWY OTOIXEIWY KAl DTTOXPEWTEWY OTNY £DAOYN
aia Toug, oL avayvwpilovTal KATeLOEIaV WS oToIxeia TNG KABapPNNS Béong PAcEl TV
TTPORAEWEWDY TOL TTAPOVTOC VOUOU.

€) Toug 16iovg TITAOLG KABAPNC Béong TNG OVTOTNTAG, OTAV CULVTPEXEN TTEPITITON TTOL
TTAPOLOIALOVTAI WG EEXWPICTO OTOIXEIO APAIPETIKA TNG KABAPNAG BéoNG.
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oT1) KEpdn kal {nuieg atro Tn SiIaBeon N akbpwaon 18IV TITAWY KABapPNg BEcNG, OTAV CLVTPEXE!
TIEQITITGON, TTOL AVAYVWEI(OVTAl KATELOEIAV OTNY KABAPN Béon WS EEXWPIOTO OTOIXEIO,
TTPOCOETIKA 1 APAIPETIKA AVAAOYWG.

Ta wg ave kKovéLAIO TNG KABapNng Biéong avayvwpilovial AdPXIKA KAl ETTIHETOWVTAI
UETAYEVECTEOA OTA OVOUAOTIKA TOLG TTOCA, TTOL £XOLY ANPBEi ) KATAPANOEI.

KooTog TTou oxetideTal AUeca e OTOIXEIO TNG KABapNg BEoNng TTapakoAoLBeiTal apaIPEeTIKS
TOL OTOIXEIOL ALTOL TNG KABAPNC BEoNC, EPOTOV Eival TNUAVTIKO YIA TIG XONUATOOIKOVOUIKEG
KATAOTAOEIG. Y& AQVTIOETN TTERITITON TO £V AOYW TTOCO avayvwpiletal wg €060 oTny Tepiodo
TTOL APOoPA.

Képbdn atmd TNV emMuETONON TTEQIOLOIAKGY CTOIXEIWV KAl LTTOXPEWOTEWY OTNV eLAoYN afia,
oL avayvwpilovial oTnv Kabapr ©B¢éon, &&v UTTOPOLY VA KEPAAQIOTIOINBOLY  TIPIV
TToayUaToTToInGoLy.

3.1.13. EvéexOpeva TTEPIOLOIAKA OTOIXEIA KAl EVOEXOUEVEG LTTOXPEDTEIG

Ta oTolxeia avTA APOPOLY evEEXOUEVA SIKAIDUATA KAl SECUELCEIG AVTIOTOIXA, TA OTTOId
TTOOKOTITOLY ATTO YeYovOTA TOL TTAPEABOVTOG Kal N LTTAPEN Tovs Ba emPePpalwBe YOVo ATTO
TO AV LPPROLY N Sev CLUPROLY Eva N TTEPICTOTERA ARERAIT UEANOVTIKA YEYOVOTA, TA OTTOIa Sev
€ival TTANP WG LTTO TOV EAEYXO TNG £TAIPIAC. Ta OTOIXEIa ALTA YVWOTOTTOIOLVTAI OTIG CNUEIOEIG
TV XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.14. TeyovoTa YETA TNV NUEPOUNVIA ICOAOYIOHOD

O1 aiec TV TEPIOLOIAKWY OTOIXEIWY KAl TV LITOXPEWOCEWY KATA TNV NUEPOUNViIa TOL
ICOAOYIOUOUL, TTpocappoOlovTal, AV LTTAPXEN AVTIKEILEVIKN £vEeIiEn OTI SI0PBWTIKA yeyovoTa
HETA TNV NUEEOPNVIA aLTr eMPAAAOLY TTPOCAPHOYES TNS Aiag Toug. Ol TPOCAPHOYES AVTEG
yivovTal yia TETOIA YEYOVOTA, G TNV NUELOUNVIA EYKPICEWCS TGV OIKOVOUIKGY KATAOTATEWY
ammd 10 AloIKNTIKO JLUUPOLAIO. Ta un SIOPBWTIKA, PETA TNV NUEQLOUNVIA TOL ICOAOYICUOL
YEYOVOTa,  YVOTOTIOIOLVTAlI  €pOCOV  €ival  ONUAVTIKA, OTIC  CNUEIDOCES TV
XPNUATOOIKOVOUIKWY KATACTATEWV.

3.1.15. InUAVTIKEG AOYIOTIKEG EKTIUNOCEIG KAl TTAPASOXES

Ol eKTIUNCEIC KAl O TTAPAdoxéS afloAoyoLvTal SIAPK®OS Kal Pacifovial oTnV ICTOPIKN
EUTTEIDIA KAl O AANANOLG TTAPAYOVTEC, CLUTTEQIANAUPAVOUEVY AVAUEVOUEVRY HEANOVTIKGV
YEYOVOTWYV TTOV, LTTO TIG TTAPOVLOES CLVONKES, AVAPEVETAI VA TTPAYUATOTTIOINGOLV.

3.2. MeTraPoAn AOYIOTIK@DV ApX@V Kal HEBOSwY, HETAPOAEG AOYIOTIKMV EKTIMNCEWV KAl
510p0wOoN CPANHATOV TTPONYOLHEVRV TTEPIOSV

3.2.1. MetaBoAn AOYIOTIKGOV apX®V Kal HEBOSwV

O1 PETAPOAEC AOYIOTIKQV dpx@v Kal ueBodwv, kataxwpilovral pe avadpoIKn
ETTAVASIATOTIOON TWV  XPNUATOOIKOVOUIKQY KATACTACEWY OA®Y TWV TEPIOSWY  TTOL
dnuoociotmolobvTal  padi Pe TIC KATAOTACEIC TNG  TPEXOLOAG TTEPIOSOL, OTE  TA
Tapovoialoueva KoveLAIA va gival CLYKPIoIUA.

TNV TapoLoa TEPIOS0 SV TTOOEKLWE AVAYKN TETOIAC UETABOANG.
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3.2.2 MeTaPoAig AOYIOTIKGV EKTIHNCEWV

Ol YETAROAEG TV AOYIOTIKWV EKTIUACE®Y KATAXWPEICOVTAI OTNV TTIERIOS0, OTNV OTToia
SlatmoToveral OTI TTPOKOTITOLY KAl €TTNEEACOLY ALTH TNV TTEPIOSO KAl PEAANOVTIKEG TTEPIOSOLG,
KaTd epiTTedon. O1 HeTAPOAEC ALTES Sev KATAxwWPEI{ovTal AvASPOUIKA.

Kara tn xpnon éev utrmpée ueTaBoAn AOYICTIKWY EKTIINTEWDV.

3.2.3. NpooapHoYES KOVSLAIV TTPONYOVUEVRYV TTEPIOS OV

Ol TTPOCAPHOYEG KOVELAIY KATAXWPEICOVTAI OTIC XONWATOOIKOVOUIKEG KATAOTACEIG
OAWV TGV TTEPIOSWY TTOL SNUOGCIOTTOIOLVTAI PAdi UE TIC KATACTACEIC TNG TPEXOLOAG TTEQIOSOU.

XNV mapoLoa TTEPIOSO eV TTOOEKLWE AVAYKN TTOOTAOLOYWV.

4. NapekkAioeg amo TIg S1aTAgEIg TOL VOHOL TTPOKEINEVOL VA eMITELX Ot eDAoYN TTapovoiaon
TV XPNHATOOIKOVOHIK®DV KATAOTATE®V

‘Otav, o¢ €EQIPETIKEC TIEQITITWOEIG, N €TAINIA TTAPEKKAIVEI ATTO TNV EPAPUOYN MIAG
SIATAEEWS TOL VOUOUL VIO VA EKTTANPWOEI TNV LTTOXEEWON TNG €LAOYNG TTAPOLOIACEWS TRV
XPNUATOOIKOVOUIK®Y KATACTACEWY, YVWOTOTIOIEI KAl QITIOAOYE ETTAPKWCG TNV TTAPEKKAION
aovTn.

ITNV mapoLoa TTEPIS0 eV TTOOEKLWE AVAYKN TETOIAC TTAPEKKAITECC.

5. IXEOEG EVOG TEPIOLOIAKOD OTOIXEIOL N MIAG LITOXPEWONG ME TEPICOOTEPA aAmod éva
KovSULAIA ToL Ic0AOYITHOD

Agv DTTAPXOLY TTEPIOLOIAKA OTOIXEIQ ) LTTOXPEWOEIS TTOL OXETICOVTAI PE TTEQICCOTEPA
atd &va KovSLAIA TOL ICOAOYICOL.

6. MIAnPOYPOPIEg OXETIKA HE EVOOUATA KAl AVAA TTAYIA TTEPIOLOIAKA OTOIXEIa

6.1. 1610XPNCIHOTIOIOVHEVA EVOWHATA TTAYIA TTEPIOLOIAKA OTOIXEIA

Mivakag yetapoAcv Aormré
h . . oITog .
I810XPNCIUOTTOIOVHEVRV EVODHATROV Kripia . I0VOAO
, . e€omAIOHOG
TTAYI®V OTOIXEIWV
ASia KTo€wg
YrroAoimo 1.1.2020 40.670,00 | 192.874,81 233.544,81
MNpooBNKeg TTEPIOSOL 18.970,00 22.967,82 41.937.,82
MeIoEIG/UETAPOPES TTEPIOSOL 0,00 | (18.458,00) | (18.458,00)
YmoAoimo 31.12.2020 59.640,00 | 197.384,63 | 257.024,63
LPEVHEVEG ATTOOPECEIS KAl ATTOHEIDNTEIG
Yrrohoirmo 1.1.2020 40.669,97 | 164.794,59 | 205.464,56
ATTOORETEIC TTEPIOSOL 12.909,84 7.367,58 20.277,42
Macqoslg/uemcpopag QTTOCRECEDY 0,00 | (17.956.60) | (17.956.60)
TTEPIOSOL
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YmoAoiro 31.12.2020 53.579.81 154.205,57 | 207.785,38
Ka®apn AoyioTikn afia 31.12.2020 6.060,19 43.179,06 49.239,25
ASia kTno€wg
Yrrohoimmo 1.1.2021 59.640,00 | 197.384,63 | 257.024,63
MNpooONKeS TTEPIOSOL 0,00 40.373,27 40.373,27
MeIOEIC/UETAPOPES TTEPIOSOL 0,00 0,00 0,00
YmoAoimo 31.12.2021 59.640,00 | 237.757,90 | 297.397.,90
LPELHEVEG ATTOOPECEIC KAl ATTOUEIDTEIS
YrroAormro 1.1.2021 53.579.81 154.205,57 | 207.785,38
ATTOCRETEIG TTEPIOSOL 2.693,06 18.645,60 21.338,66
Macl)loslg/uamq)opag amooPecewy 0,00 0,00 0.00
TTEPIOSOL
YmréAoimro 31.12.2021 56.272,87 172.851,17 229.124,04
Ka®apn AoyioTikn afia 31.12.2021 3.367,13 64.906,73 68.273,86
6.2. AvAa TTayia mEPIOLOIAKA OTOoIXEIa

. - . . Aoitra dvAa

Mivakag peraBoAv ALA®Y TAYI®V CTOIXEIV .

oTolxeia

ASia KTNoewg

Yrroloirmo 1.1.2020 272.266,48

MNpooBnKes TTERPIOSOL 80.363,97

Meiwoeig/ueTapopic TepIddoun 0,00

Ymrohoirmo 31.12.2020 352.630,45

LOPELHUEVEG ATTOOPETEIS KAl ATTOUEIDNCEIG

Yrohoimro 1.1.2020 207.120,81

ATTOORBECEIG TTEPIOSOL 102.024,58

Meiwoeig/ueTapopéc amooPicewy TTEPIOSOL 0,00

YmoAoimo 31.12.2020 309.145,39

Ka®apn Aoyiotikn aia 31.12.2020 43.485,06

ASia kTnoewg

Yrrohoirro 1.1.2021 352.630,45

MNPooBNnKeg TTEPIOSOL 294.077.89

Meiwoeig/ueTapopéc TepIdSou 0,00

YrdéAoimro 31.12.2021 646.708,34

LWPELHUEVEG ATTOOPECEIC KAl ATTOHEICCEIG

Yrrohoirro 1.1.2021 309.145,39

ATTOORETEIC TTEPIOSOL 64.744,17

MeIOEIC/UETAPOPES ATTOORETEWY TTEPIOSOL 0,00

YrroAoiro 31.12.2021 373.889,56

Ka®apn Aoyiotikn aia 31.12.2021 272.818,78
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6.3. MpokataPoAig Kal gn KLKAOPOPOLVTA OTOIXEIA LITO KATACGKELN
Aev LTTAPXOLV.
7. XpNHATOOIKOVOHIKA TTEPIOLOIAKA oToIXEIa

7.1. AmroTtiunon oTo KOOTOG KTAONG

7.1.1. Adveaa kal amaITRo &g

H etaipia £xel kaTaPAAel £yyYLNOEIC CLVOAIKOD TTOCOL € 14.799,36 yIa AEITOLPYIKEC UICOWOEIG

OXNUATWYV KAl ETTAYYEAUATIKAG OTEYNG.

7.1.2. Aoitroi GLUUETOXIKOI TITAOI

H eTaipia &xel COPPETOXEC, Ol OTTOIEC ATTOTIMAVTAI OTO TEAOC TNG xpHong otnv atia

KTAONG TOLG.

NocooTto
Eraipia IOUHETOXNGS 31/12/2021 31/12/2020
MAX INTERNATIONAL A.E. 13.55% 657.500,00 657.500,00
7.1.3. EUTTOPIKEG ATTAITHOEIG
Ol EUTTOPIKES ATTAITACEIG AVAADOVTAI OTOV KATWTEOG TTiVAKA:
31/12/2021 31/12/2020
MeEAATEG EOWTEPIKOL 1.219.270,95 2.569.419,41
MeAaTeg e€wTEPIKOL 1.930,34 1.930,34
FroaupaTia EloTrpakTéa 349,98 349,98
EmMTavYEG EI0TTOAKTEES 1.167.653,64 1.693.425,72
MNpokaTaPROAEG o€ TTPOUNOELTES 29.883,75 179.190,99
EMOo@aAEiG TTEAATEG 14.616,04 14.616,04
Emrayég o€ kaBuoTépnon 244.142,25 244.142,25
MNEOPRAEWYEIS EUTTOPIKWV ATTAITNOEWY -67.544,82 -67.544,82
I0VoAo 2.610.302,13 4.635.529,91
7.1.4. Aoimrég amaitnoeig
O1 ANOITTEG ATTAITACEIG AVAADOVTAI OTOV KATWTEQE TTIVAKA:
31/12/2021 31/12/2020
EAANVIKO ANudCIo - ATTAITATEIG ATTO POPOLG 12.037,12 121,34
AOITTOI XPEWOTES SIAPOPOI 3.947,42 6.800,41
AEOUELUEVES KATABEDEIG 359.161,32 0,00
I0VoAo 375.145,86 6.921,75
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7.1.5. Aoird XpnHATOOIKOVOMIKA CTOoIXEia

Ap1Buog
Eraipia uepiddv  31/12/2021 31/12/2020
MATKPHTIA YYNETAIPILTIKH TPAMNEZA 375 3.000,00 3.000,00
7.1.6. MpommAnpwuéva é€oda
31/12/2021 31/12/2020
MNpoTANEWOEIcES AUOIPES 66.666,67 0,00
YOVEPOUEG ETTOUEVQV XPNTEWY 1.548,49 2.954,79
IOVoAo 68.215,16 2.954,79

7.1.7. Tagaaka Siadéoiya kai iIcodOvaua
Ta Tapelakd S1Ia8éoiua Kal IcodOVApa avaAbOVTAlI OTOV KATWTEP TTIVAKA:

31/12/2021 31/12/2020

Taueio 406,57 1.519,53
Katabioeic dyewc kal AoItd Icodbvapa 1.210.206,71 1.521.499,65
IOVOAO 1.210.613,28 1.523.019,18

7.2 Atrotignon oTtnyv eOAoyn aia
H etaipia &ev amoTipdel Ta XoNUATOOIKOVOUIKA TNG OTOIXEIa oTny eLAoyNn aia.
8. Aoyapiacpoi kaapng Biécewg

To OANOOXEPWC KATARANUEVO PETOXIKO KEPAAQIO TNG £TAIPIAC SlalpeiTal oe 600 YETOXEC
ovopaoTikng adiac € 100 n kABe pia kal avépxetal oe € 60.000,00.

Ta amoBepaTiKA VOU®Y 1) KATACTATIKOL APOPOLY TO TAKTIKO atmoBeuaTiko € 17.213,03,
TO OTTOIO £XEI OXNUATIOTEI COPPWVA HE TIC SIATAEEIC TOL APBpPoL 158 Tou N. 4548/2018.

Ta apopoioynta ammoBeuatikd € 83.947,15 apopoLy eldIkO ATTOBEUATIKO KOATIKWV
EVIOXVOEWYV (UN ETTICTPETITED TTOOKATAPROAN).

9. NpoPAtyseig
Aev CLOVTPEXEI TTEPITITCOON
10. Yroxpeooeig

10.1 Makpompo0eoueg YTOXPEWDTEIG

10.1.2 AoITTEG HAKPOTIPOOECTUEG LTTOXPEDTEIG

31/12/2021 31/12/2020
EmoToenTéQ TTOOKATABOAN 83.947,16 0,00
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10.2 BpaxumpoOeoueg YTOXPEWDOEIG

10.2.1 Adveia

Ta BpaxumpoBeopua Tpamedika Savela avalbovTal WG €ENG:

31/12/2021 31/12/2020
Tpdameda Nelpaidg 505.263,77 0,62
Optima Bank 425.000,00 0,00
930.263,77 0,62

a) ESacpalicag sdaveiwv

MNpog €€aocPANoN TWV AVATEPE SAVEIAKWV LTTOXPEWOEWY LPICTAVTAI SECHUELUEVES
TPaTedIKEG KATABETEIC TLVOAIKOL TTooOoL € 357.236,32, eyybnon TNG EAANVIKAG AvamiTuEIaKNAG
Tpamelag oe ToocooTO 80%, KABWC KAl TIDOCWTTIKEG £YYLNTEIG TWYV ISIOKTNTOV.

10.2.2 EPTTOPIKEG LITOXPECITEIG

Ol EUTTOPIKES LTTOXPEWOTEIC AVAADOVTAI OTOV KATWTEOE TTiVAKA:

31/12/2021 31/12/2020
MEOoKATAROAEG TTEAATV 329.955,05 30.605,02
MoopnBevTEG 1.665.204,76 2.959.878,75
EmTayéc mAnpwTéeg 1.628.266,46 3.145.965,10
IOVoAo 3.623.426,27 6.136.448,87
10.2.3 Aoitroi popol Kal TEAN
O1 Aoimroi poOpoI Kal TEAN AavAADOVTAI OTOV KATWTEQG TTIVAKA:
31/12/2021 31/12/2020
dopoc MNpooTiBtuevng Agiag 240.966,90 201.799.37
DOMY kal Elopopd AANNAEyYyLNG 7.506,25 12.833,31
AolITToi OOl 388,93 2.105,45
I0VoAo 248.862,08 216.738,13
10.2.4 AOITTEG LTTOXPETEIG
O1 NOITTEG LTTOXPEWTEIG AVAADOVTAI OTOV KATWTEOG TTiVAKA:
31/12/2021 31/12/2020
MNPoCWTTIKO - A/CUOG TTPOG ATTdd00N 626,93 407,75
EmMoTEEemTEéQ TTOOKATAROANR 83.947,16 0,00
MoTwTEG SIAPOPOI 5.867,17 5.244,95
IOVoAo 90.441,26 5.652,70

11.'Ecoda kai é§06a onuavtikoL TTOooL N 1I81AITEPNG CLXVOTNTAG N oNUAciag

AKOAOLOEI AVAALON ALTAV TWV £0OWYV KAl EEOSWYV OTOLS TTAPAKATE TTIVAKEG:
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'Ecoba

MWANCEIC OTO E0WTEPIKO

‘Ecobda amd Tokoug

‘Ecobda amod evoikia

‘Eooba mponyoLUEVeY XpHoewy
Aoimrd éc0ba

IOVoAo

'E§06a

AuoIBEC Kal £€06a TTPOCWTTIKOL
AuoIBEg kal £€06a TPITwY
MNapoxég TpiTwv

DoOpol - TEAN

E€oba petapopv

E€oba Ta&isicov

E€oba TpopoANG kal Siapruiong
YuVSPOUEG - Elopopéc

AWPEES - ETTIXOPNYNTEIC

EvToTra Kal ypagIkr) AN

YAKA QUECNG AVOADTEWC
'E€0Sa SiapoOpwV TRITWV
KolvoxpnoTeg 5amraveg
Aldpopa yevika £€o0ba

Tokol kal cuvaer £€o06a
ATTOORECEIG

'E€06a TpoNnyoLHEVGDY XPNOEWY
‘EkTOKTC KaI avopyava é€oda
I0VoAo

31/12/2021 31/12/2020
4.782.558,37  8.745.735,27
32,75 165,44
65.754,37 18.307.83
24.947,33 0.00
1.192,15 17.433,05
4.874.484,97 8.781.641,59

31/12/2021 31/12/2020
578.530,38 732.425,43
3.854.533,85  7.467.594,91
89.229,97 79.834,99
6.267,92 9.488,73
6.597.,66 4.578,08
242,20 3.213,46
8.194,46 51.988,03
52.401,86 106.156,42
1.000,00 300,00
2.395,84 5.142,53
1.711,56 2.554,38
153,50 0,00
28.024,72 16.155,14
173.112,74 111.702,23
48.593,45 3.213,78
76.511,84 122.302,00
19.987,80 5.184,14
102,40 383,56
4.947.592,15  8.722.217,81

12. TOKOI TTOL evoUATOONKAv oTnVv afia TEPIoOLTIAKGV CTOIXEIV OTNV TTEPiIoSo

XN SIGPKEIC TNC TTEQIOSOL eV EVODUATOONKAY TOKOI OTNY Afia TTERIOLTIAKWY

oToIxXEIWV.

13. Npoteivopevn 81a0eon KePSOV

H Sloiknon mpoTteivel OTNV TTROCEXT TAKTIKN YEVIKI) COVEAELON TV PETOXWY TN SIABECN TWV
KABapV PETA ATTO POPOLC KEPSWDV WG AKOAOLOWC:

Inuieg xphoewg 2021 -73.107,18
Meiov:  DOPOC £I005AUATOC 0,00
YmroAoimro Znuicv xpnong 2021 -73.107,18
MAéoV:  YTTOAOITTO KEPSGY TTPONYOLUEVWV XPNOEWY 283.538,35
YmoAoimo mpog 81a0gon 210.431,17
AiaBeon
TakTIKO ATTOBEUATIKO 0,00
YTTOAOITTO €IG VEO 210.431,17
TOVOAO 210.431,17
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14. KatapAnOivra pepiocpara otny mepiodo
YTNV KAelopevn mepiodo Sev kataPANBnkav UepiouaTa.
15. AoYIOTIKOG XEIPICUOG NMIGYV TTEPIOSOL
O1 {nuiec TNC TTEPIOSOL PETAPEPBNKAY OTNY KaBapn Beon.
16. AvapaAiopevol popol
H etaipia Sev éxel emAECEl TNV KATAXDPION AVARAAANOUEVYV POPWV.
17. Katnyopieg Kal apoiBég TPOTWTTIKOD

O pEocOC OPOC TV ATTACXOAOLUEVGY AvVA KATNYOPIa avEéPXETal OE:

2021 2020
AIOIKNTIKO TTOOCWTTIKO 22 30
EpyatoTexvikd ToOomTTIKO 0 0
I0VoAo 22 30

H eTaipia og oxéon pe TO ATTACXOAOVUEVO TIDOCWTTIKO ETMRAPVLVONKE e Ta ENG TTOCA:

31/12/2021 31/12/2020

Mic6oi kal nuepopicbia 370.804,45 564.808,82
ATTO{NUIOEIC 36.273,54 3.453,33
KoIveVIKEG emBapOVOEIS 87.130,89 136.588,45
MNAPETTOUEVES TTAPOXES KAl £€06A TTPOTWTTIKOL 84.321,50 27.574,83
I0VoAo 578.530,38 732.425,43

18. MpokataPolic Kal MOTMOOLG Of HEAN SIOIKNTIKAYV, SIAXEIPICTIKOV KAl EMOTTIKOV
opyavev
Agv LTTAPXOLY TETOIA KOVSVLAIC.

19. IVUUETOXEG O ETAIPIES HE ATTEPIOPICTN ELOLVN TWV ETAIPOV
Agv DTTAPXOLV TETOIEG CLUUETOXEG.

20. IToIxEia TNG £TAIPIAG TTOL KATAPTIEI EVOTTOINUEVEG XPNHATOOIKOVOMIKEG KATACTACEIS TOL
TEAIKOO (1] HEPIKOL) OLVOAOL EMIXEIPNCEWY, MEPOG TOL OTOIOL amoTeAEl N eTaIpia @G
OuyaTtpikn

H etaipia &ev avnkel oe TEANKO OUOVOAO ETTIXEIPNCEWY YIA TO OTToio KaTtapTtiovTal
EVOTTOINUEVEG OIKOVOUIKEG KATAOTACEIG.

21. IToIXEia TNG £TAIPIAG TTOL KATAPTICEI EVOTTOINUEVES XPNHATOOIKOVOUIKEG KATACTACEIG
HEPIKOL OLVOAOUL EMIXEIPNTEWDY, HEPOG TOL OTTOIOL ATTOTEAELI N ETAIPIA WG OLYATPIKN
H eTaipia &ev avhkel o€ UePIKO OLVOAO ETTIXEIONOCEWY VIO TO OTTOIO KATAETICOVTAI

EVOTTOINUEVES OIKOVOUIKEG KATAOTACEIC.
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22. TéTrog OTOV OTT0IO SIATIOEVTAI O1 EVOTTIOINUEVEG XPNHATOOIKOVOHIKEG KATACTACEIG
AevV CLVTPEXEI TTEPITITON.

23. AHOIBEG o€ HEAN SIOIKNTIKGV, SIAXEIPICTIKMV KAl ETOTITIKGV OPYAV®YV.

H eTaipia emPapLVONKE Pe TA KATWTEP TTOOA:
Auoipéc  Ao@daAion  ILVoOAO

38.126,00 8.056,03  46.182,03

Ye HEAN TOL SIOIKNTIKOL GLPROLAIOL TTOL ACKOLY
SIELOLVTIKA KABNKOVTA

24. JovaA\ayEG e oLVEESEPEVA UEPN

H eTaipia &ev &xel TOAYUATOTIOINCEl CUVAANAYEG PE CLVEEUEVA PEPN, OLTE £XEl LTTOAOITIC
ATTAITACEWY N LTTOXPEWTEWY ATTO KAI TIPOG CLVSEUEVA PEPN.

25. Xpron NG emMAOYNG TNG Tapaypd@ov 7 i TnG mapaypagou 8 Tov dpbpouv 16 ToL VOUOoL
H eTaipia Sev avrkel oTnV KATNYOPIA TGV TTOAD UIKOWY OVTOTNTWV.

26. Alakavoviopoi (CLpP®vieg) Tov Sev euaviovral OTOV ICONOYICHO HE ONUAVTIKEG
OLTIKEG N APVNTIKES EMTITAOEIG £ TNG £TAIPIAg
Aev vpioTavTal TEToIOI SIAKAVOVIOOI.

27. XpNUATOOIKOVOUIKEG SEOHEDTEIG, EYYLNOELG KOl EVOEXOHEVES LTTOXPEMOEIS TTOL &gV
eygavilovral cTov ICOAOYIoHO

a) XpNHATOOIKOVOMIKEG SEOHEDTEIG

H Etaipegia éxel ouvAye PN AKLPWOIUEG CLUPACEIG AEITOLPYIKOV HICOWOOEWY
QULTOKIVATWYV Ol OTTOIEC Af)YOLV EVTOC TwV €TV 2023 & 2024.

O1 eEAAXIOTEC TITANPWUES AEITOLPYIKWV HICODTEWY £XOLY WG AKOAOLOWG:

NMAnpwtéa pocOouara 31/12/2021 31/12/2020
Evtoc 1 €Toug 99.191,44 12.601,88
ATIO 2 pgxpl 5 €N 146.104,68 1.733,50
IO0VoAo 245.296,12 14.335,38

B) Eyyvnoeig
H eTaipia éxel Swael eyyLNOEIS OTA TTAQICIA TV CLVABWY SPACTNEIOTATWY TNG, Ol OTTOIES WC
TTPOG TO €I60G TOLC, TNV XPOVIKA SIAPKEIA TOLS KAl TO TTOCO TOLS AVAPEPOVTAI TTAPAKATE.

EiSog ARén Mooco
EyyONon AEITOLPYIKMV PHICOGTEDY ALTOKIVITOV 2021 3.799.36
Eyybnon evoikiou 2025 15.869,20
I0VoAo 19.668,56
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Y) Evexopeveg vroxpecoeig

H Etaipia Sev éxel eAeyxOei amro TIC pOPOAOYIKES APXES YIA TIG XpNoelg ammo 2016 £wc kal
2021. ATTO evEeXOUEVO (POPOAOYIKO EAEYXO TWV AVATEQW XPNOEWV TOAVMOG TTROKOYWOLV
TTPOCOETEC POPOAOYIKEC LTTOXPEWOTEIC, Ol OTTOIEG eKTIHATAI OTI §¢ Ba EXxOoLY 0LOIWSN eTTi6pacN
oTn XpnUaTtooikovouikh 6éon Tng Etaipiac.

Kata tnv 31/12/2021, &ev veiotatal amd tnv Etaipia oxnuatiopyévn meoRAewn yia
AVEAEYKTEG POPOAOYIKA XPNOEIG. ZnuelveTal o1 TNV 31/12/2021 mapaypd@nkayv ol XpNOoEIg
¢wg TNV 31/12/2015, cVupwva pe TIc SIaTagelg TN Tap.1 Tov ApBpouv 36 N.4174/2013.

28. FeyovOoTa META TNV NUEPOMNVIA TOL ICOAOYICHOD
AeV CLVTPEXEI TTEPITITON.

Néo Woxikd, 8 OkTwppiov 2022

O Mpoedpog ToL

AloIKNTIKOL ZLPROLAIOL Kal H AvTimpoeSp0og Tou O MpoiocTtapevog
AIELBOLVY LOUPOLAOC AIoIKNTIKOL YLUPBOLAIOL AoyIioTnEioL
AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH XPHITOL ANAPEAKOX

A.A.T. AH 084675 A.AT.K057473 A.A.T.=084516
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