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YNHPEZIA YNOZTHPIZHZ KAl ANANTY=HZ TQN ABNva,06/10/2022
AAHPO®OPIAKQN XYZTHMATQN I.E.MH. KAl YMZ Ap9. [Tpwt.:2728410
Appodia Yanpeosio TEMH: EMNOPIKO & BIOMHXANIKO

EMIMEAHTHPIO AOGHNQN

TnAépavo:

AE:2103382116/EI1E:2103382115/0E&EE:2103382243/IKE:210338

2317/

AAAOAAIIEZ:2103382226/AOIIEX:2103382372

E-mail: info@acci.gr

ANAKOINQXH

Avtopatortompévng Kataymdpiong oto I'evikd Epmopikd Mntpoo (I'.E.MH.), ctoiyeiov g Avovoung Etoipeiag pe v
enovopic CHAPTER FIVE Avavopn Etapeia, 1o dwokpitikd titho CHAPTER FIVE ALE «ot apiBpué TEMH 4653701000.

Tnv 06/10/2022 kotoyopndnkov avtopatomompéva oto I'evikd Epnopikd Mntpdo (I.E.MH.), ne Kodiké AprOpod
Katayapnong 3098416, ot eykekpiuéveg and v 10/09/2022 I'evikn ZuvELELOTN OIKOVOUIKEG KATAGTAGELS LE TIG OYXETIKES
ekBéoeig Omov and v Keipevn vopobesio arattovvral g Avovoung Etapeiog pe v enovopio « CHAPTER FIVE Avavoun
Etaipeion, to dakpirikd titho « CHAPTER FIVE A.E» kot apiOpudé TEMH 4653701000, yio ) ypnon 01/01/2021 éwg
31/12/2021.

O1 0IKOVOIKEG KATOOTAGELS UE TIG OYETIKEG ekBEGELS Omov omd TNV Keipevn vopobeoio amattodhvtal amoTEAODV OVOTOGTAGTO

HEPOG TNG TOPOVCAG OVOKOIVIOOTG.

H yvnoomrta tov mapdvtog uropei vo emiPfefoiwbdel amd to https://www.businessregistry.gr/publicity
H mopodoa avoakoivoon amotedel TPoLdV LTOUATOTOMUEVIG KoTaydplong duvapel s didtaéng tov dpbpov 102 tov

v.4635/2019 pe pépyiva kat ev6Hvn T0L VIOYPEOL.
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Emifefawve o To ywijmo. Ynoupyeio -_ |— :l

W kng SocuBEnmons ¢ Wenfisd by the Minstry T

afl Dugitel Gower naces, Hellssic Repubbc

2022097923730+ 0300 EAAHNIKH AHMOKPATIA
YmeliBuvn AfAwon
(apBpo 8 N.1599/1986)

H akpifeia Twy oTOoUELLY ToU UroRAAAOYTAL PE QTR TR SNALan Pnogel va EAEYYSEL e BAon To apxEio
akiwy unnpeouwy (apBpo B nap. 4 M. 1599/1936).

Mpoct™: TEMH

‘Ovopa: KAEAFXOE Emwvupo: XATZHAIAKDE

Khrag acm Sy IDANNHE XATZHAIAKOE

Matepa:

Ovopa kat Enuivupo MAPIA MINEFIADY

Mntepag:

HyEpounvi yEVNIENG: 1770141987

Tomog Mevvnone: AHMOZ ABHMAIOM

ApiBpoc AshTiou N

Tawrémrac: X25851 Trh: +3069797 77804

Tomog . . .

K g AEIHMA 0boc: | BOYPH ApuB: 1 TK: 11524
AJvon Hhertp. -

AbM: 054227802 Tagvbpopeion (E-mall): chatzidiakos@chapterS.gr

Mz oropkn pow ewBlivr kaw yvwplfoviog g Kupﬂﬂuslq{z}, nou npofhenoveol and T Sorafew g nop. &
Tou apSpou 22 tou M. 159977936, Sniuwvw o1

0OF NOMIMOEL EKNPOEQNOL THE ETAIPEIALZ ME ENOMYMIA "CHAPTER FIVE AE", AP 099899571 KAI
APIBMO FEMH: 004653701000, EINAI H NPOTH XPOMIA NOY H ETAIPELA KAAYTITEI TA 2 ANOD TA S
KPITHFIA METEBOYE (APIBMO MPOZONIKOY & EYMOAD ENEPTHTIKOY) MA THN AAAATH KATHIOPIAL
ONTOTHTAE OMNOTE H ANOTERD ETAIFEIA MA THN XPHEH TOY 2021 NARAMENEl O MIKPH dp8.1 §2a
kil §Z[.

19/09/2022
0=H An.

KAEAFXOZ XATZHAIAKOEL

(1) vy papeta anod tow evBempepdpeve nakitn N epy G0 npeoia tou Snpoaloe Topa dnou aneuliveTo f aithon

12) Mvwpifw ote Tnooed v yioder Tou Snduane Wewdn yEyowaTa f apyeita f anokponte o ehoflon pe Eyypapn enedSur Sitwan 1ou
apfigoy B Tweeiton ue pukdsian Teukaxanay Taua priears. Eov o unoitios gutwy T ngal s OROTIELE Vil GOONon ol ooV ERUTaY
Taw i oe akhkoy mEgoUdLaD Opelos FAnn TovTar Tpitay r akoneue va Fuage ko, Tyropeitm pe eafegEn pegm 10 et



CHAPTER 5 AE

looAoyIop6G — ATOHIKEG XPNHOTOOIKOVOUIKEG KATAOTACEIG
(XpnuaTtooikovopikd aToixeia o€ K6aTOG KTAONG) Mood oe Evpw
Ymwodeiypa B.1.1 Napaprtiparog EAAnvikwyv AoyioTikwyv Mpotumrwy N.4308/2014
31ng AekepBpiov 2021 - 20n Eraipikni xprion (01/01/2021 — 31/12/2021)
APIOMOZ N'EMH : 04653701000

2021 2020
Mn KUKAO®OPOUVTA TTEPIOUCIOKG OTOIXEX
Evowuara mévia
Axivnta 49.354,47 65.977,29
Mnxavolovikéc e€oTTAiondc 0.00 0,00
Noméc eE0TTAIOLGC 0,00 0,00
Emevdloeic ot akivnta 0.00 0,00
Biohovikd Trepiouciakd oToixeia 0,00 0,00
AoiTTé evowpaTa oToixeia 79.307.42 83.368.98
Z0voAo 128.661,89 149.346,27
Auka Trdvia oToIxEia
Aatraveg avamTuéng 0,00 0,00
Yrmepagia 0.00 0.00
Aoid duha 57.247,31 28.059,32
Zivolo 57.247.31 28.059.32
n Kall 1N KUKA( OvTa cToIXElD UTTO 0,00 0,00
XpNUATOOIKOVOUIKG TTEPIOUTIKG OTOIXEIT 0.00 0,00
Adveia Kai aTTaITAoEIC 0,00 0,00
XpEWOTIKOI TiTAOI 0.00 0,00
[+ .+ GUYVEVEIC Kal fec 0,00 0,00
/\OITTOi GULIETOXIKOI TiTAOI 0.00 0,00
Norré 62.261,46 55.136,54
Zivolo 62.261.46 55.136,54
AvaBaAASuevol 96pot 0,00 0,00
Z0voAo uN KUKAOGOPOUVTWY 248.170,66 232.542,13
KukAogpopouvra Trepiouciakd oToixeia
AmoBéuata
'Etoipa kai nuiteAr Trpoiévra 0,00 0,00
Eutopevuara 44.954.90 69.905.98
MPWTEC UAEC kai BIGYOPA UNIKE 0,00 0,00
BioAovikd TrepIoucIakd oToixeia 0.00 0,00
MpokataBoA¢c via amrobéuara 0,00 0,00
Aoimré ammoBépaTa 0.00 0.00
Z0voAo 44.954,90 69.905,98
or G oToIXEia Kal £
EuTiopikéC amraimioeic 2.098.220,37 1.086.258,10
Aouleuuéva Ecoda TrepIGEOU 0.00 0,00
AoiTréC aTramioeI 1.074.277,88 672.562,32
/A\OITTG XONUATOOIKOVOUIKG OTOIXE 0.00 0.00
MpoTAnpwiéva £¢£0da 1.550,00 61.481,28
Taueiokd SlaBéoiua kal iIcodovaua 1.379.883.88 932.874.59
ZUvoAo 4.553.932,13 2.753.176,29
ZUvoAo KUKAO®OPOUVTWY 4.598.887,03 2.823.082,27
ZGvolo evepvnTiKoU 4.847.057,69 3.055.624.,40
KaBapr 8éon
KataBAnuéva kepdAaia
KeoaAaio 300.000.00 300.000.00
Yép T0 GpTIo 0,00 0,00
KaraB€oeiC 1IB1okTTOV 0.00 0.00
15101 TiTAOI 0,00 0,00
Zdvolo 300.000.00 300.000.00
Aiagopéc eihovnc aiag 0,00 0.00
Al00opEC agiaC EVOWUATWY Traviwv 167.878.68 132.579.26
Alawopéc agiac SlaBéoiuwy via TwAnon 0,00 0,00
Al0wopEC agiac OTOIXEIWY aVTIOTABLIONC TAEIAKWY POWV 0.00 0.00
S0voho 167.878,68 132.579,26
ATTIOBELQTIKG KOl ATTOTEAETUATO EIC VEO
ATToBeuaTikéG VoUWV fi KaTaoTaTIKOU 53.719,78 77.251,67
A®OPOAGYNTA ATTOBELATIKG 543.973.41 0.00
AmroTeAéouaTa €ig véo 484.140,11 -23.531,89
Zivolo 1.081.833.30 53.719.78
ZuvaMavuaTikéC SIaeopég 0,00 0,00
Zovolo kabBapric 8£onc 1.549.711,98 486.299,04
MpoBAéweic
MPOBAEWEIC VIO TTAPOXEC OF EPVALOUEVOUC 0.00 0.00
Aorréc TTpoBAEweIC 0,00 0,00
Zivolo 0.00 0.00
YTTOXPEWOEIC
MakpOTIPGBETHES UTIOXPEWTEIG
Adveia 458.333,32 500.000.00
NOITTEC LOKPOTTPOBECHIEG UTIOXPEWOEIG 0,00 A
Kparikéc emyopnvrioeic 0,00 625.297,88
AvaBaAASuevol 96pol 0,00 0,00
ZuvoAo 458.333,32 1.125.297.88
BpaxuTrp6BeCLEC UTTOXPEWTEIS
Toamelikd daveia 842.656,26 196.194,67
6 HEPOC € oV Saveiwy 0,00 0,00
ENTIOPIKEC UTTOXPEWTEIC 543.119,30 572.039.38
DOpOC £1008MUATOG 266.644,13 10.189,42
Aorroi @6po1 Kal TEAN 853.650,95 539.291,65
Opvaviouoi KOVWVIKAG aoeaAiong 145.380,51 125.382,95
AOITTEC UTTOXPEWTEIC 78.089,62 929,41
'E€0da xprioewc SouAeupéva 0,00 0,00
'Ecoda eTOUEVWY XPACEWY 109.471,62 X
ZyvoAo 2.839.012,39 1.444.027,48
ZUvolo UTTOXPEWTEWY 3.297.345,71 2.569.325,36
Z0volo kaBaprig B£ong, TTPOBAEWEWY KOl UTTOXPEWTEWY. 4.847.057,69 3.055.624 40

KardoTtaon ATToTeEAEOHATWY KATA AgiToupyia
(ATopIKEG XPNHATOOIKOVOUIKEG KaTaoTdoelg) Mood ot Eupky
Ymodeiyua B.2.1 Napaptiparog EAANvikwy AoyioTikwy Mpotdmwy N.4308/2014
31ng Aekepppiou 2021 - 20n Etaupikn Xprjon (01/01/2021 — 31/12/2021)
APIOMOZ 'EMH : 04653701000

2021 2020

KUkAog epyaoiidv (kaBapdg) 6.610.111,33 4.405.325,97
KéoTog TwAfoEwy 2.065.598,12 1.127.121,80
MiT6 atroTéAegua 4.544.513,21 3.278.204,17
AoiTd ouviBn éooda 0,00 0,00

4.544.513,21 3.278.204,17
'E€0da dioiknong 2.834.556,45 2.913.247,15
'E¢0da 1aBeong 946.638,79 289.359,58
Aoitrd €€0da kai ZnIEG 23.841,65 36.214,13
ATTOLEIDTEIC TIEPIOUTIAKWY OTOIXEIWV (kaBapd TToad) 50.416,49 38.434,64
Képdn kai {nuieg aTmo SiIGBeon PN KUKAOYOPOUVTWY CTOIXEIWV 599,99
Képdn kau Znpieg amé empétpnon otny ehoyn agia 0,00 0,00
'EGO50 GULHETOXWV Kal ETTEVEUTEWY 0,00 0,00
KépSog amé ayopd oviotnTag f TAKATOG OF iU EuKaIpiag 0,00 0,00
oIt é008a Kai KEPSN 2.132,88 9.183,47
ATTOTEAéOHATA TTPO TOKWV Kall @OPWV 691.192,71 10.732,13
MioTwTIKoi T6KOI KaI oUVAQH £005a 1.133,36 0,00
XpewaTikoi TOKOI Kal GUVaPr ££05a 58.644,10 27.364,36
ATToTéAETHG TTIPO POPWV 633.681,97 -16.632,23
®opo £1008MpaATOG 149.541,86 6.899,66
ATTOTEAEOHA TTEPIGBOU HETA ATIO POPOUG 484.140,11 -23.531,89
ZnueIwoeiC
A6riva. 10/9 /2022
HMPOEAPOZ TOY AZ ‘ENA MEAOZ TOY AL H MPOIZTAMENH TOY AOTIZTHPIOY
EYAITEAIA KAMITAAH KAEAPXOZ XATZHAIAKOZ KQNZITANTINA KAPMAGIOY

AAT AK 111323 AAT X 258511 AAT AN 040139
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H akpifeia Twy oTOoUELLY ToU UroRAAAOYTAL PE QTR TR SNALan Pnogel va EAEYYSEL e BAon To apxEio
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APIBMO FEMH: 004653701000, EINAI H NPOTH XPOMIA NOY H ETAIPELA KAAYTITEI TA 2 ANOD TA S
KPITHFIA METEBOYE (APIBMO MPOZONIKOY & EYMOAD ENEPTHTIKOY) MA THN AAAATH KATHIOPIAL
ONTOTHTAE OMNOTE H ANOTERD ETAIFEIA MA THN XPHEH TOY 2021 NARAMENEl O MIKPH dp8.1 §2a
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KAEAFXOZ XATZHAIAKOEL
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CHAPTER 5 AE

looAoyIop6G — ATOHIKEG XPNHOTOOIKOVOUIKEG KATAOTACEIG
(XpnuaTtooikovopikd aToixeia o€ K6aTOG KTAONG) Mood oe Evpw
Ymwodeiypa B.1.1 Napaprtiparog EAAnvikwyv AoyioTikwyv Mpotumrwy N.4308/2014
31ng AekepBpiov 2021 - 20n Eraipikni xprion (01/01/2021 — 31/12/2021)
APIOMOZ N'EMH : 04653701000

2021 2020
Mn KUKAO®OPOUVTA TTEPIOUCIOKG OTOIXEX
Evowuara mévia
Axivnta 49.354,47 65.977,29
Mnxavolovikéc e€oTTAiondc 0.00 0,00
Noméc eE0TTAIOLGC 0,00 0,00
Emevdloeic ot akivnta 0.00 0,00
Biohovikd Trepiouciakd oToixeia 0,00 0,00
AoiTTé evowpaTa oToixeia 79.307.42 83.368.98
Z0voAo 128.661,89 149.346,27
Auka Trdvia oToIxEia
Aatraveg avamTuéng 0,00 0,00
Yrmepagia 0.00 0.00
Aoid duha 57.247,31 28.059,32
Zivolo 57.247.31 28.059.32
n Kall 1N KUKA( OvTa cToIXElD UTTO 0,00 0,00
XpNUATOOIKOVOUIKG TTEPIOUTIKG OTOIXEIT 0.00 0,00
Adveia Kai aTTaITAoEIC 0,00 0,00
XpEWOTIKOI TiTAOI 0.00 0,00
[+ .+ GUYVEVEIC Kal fec 0,00 0,00
/\OITTOi GULIETOXIKOI TiTAOI 0.00 0,00
Norré 62.261,46 55.136,54
Zivolo 62.261.46 55.136,54
AvaBaAASuevol 96pot 0,00 0,00
Z0voAo uN KUKAOGOPOUVTWY 248.170,66 232.542,13
KukAogpopouvra Trepiouciakd oToixeia
AmoBéuata
'Etoipa kai nuiteAr Trpoiévra 0,00 0,00
Eutopevuara 44.954.90 69.905.98
MPWTEC UAEC kai BIGYOPA UNIKE 0,00 0,00
BioAovikd TrepIoucIakd oToixeia 0.00 0,00
MpokataBoA¢c via amrobéuara 0,00 0,00
Aoimré ammoBépaTa 0.00 0.00
Z0voAo 44.954,90 69.905,98
or G oToIXEia Kal £
EuTiopikéC amraimioeic 2.098.220,37 1.086.258,10
Aouleuuéva Ecoda TrepIGEOU 0.00 0,00
AoiTréC aTramioeI 1.074.277,88 672.562,32
/A\OITTG XONUATOOIKOVOUIKG OTOIXE 0.00 0.00
MpoTAnpwiéva £¢£0da 1.550,00 61.481,28
Taueiokd SlaBéoiua kal iIcodovaua 1.379.883.88 932.874.59
ZUvoAo 4.553.932,13 2.753.176,29
ZUvoAo KUKAO®OPOUVTWY 4.598.887,03 2.823.082,27
ZGvolo evepvnTiKoU 4.847.057,69 3.055.624.,40
KaBapr 8éon
KataBAnuéva kepdAaia
KeoaAaio 300.000.00 300.000.00
Yép T0 GpTIo 0,00 0,00
KaraB€oeiC 1IB1okTTOV 0.00 0.00
15101 TiTAOI 0,00 0,00
Zdvolo 300.000.00 300.000.00
Aiagopéc eihovnc aiag 0,00 0.00
Al00opEC agiaC EVOWUATWY Traviwv 167.878.68 132.579.26
Alawopéc agiac SlaBéoiuwy via TwAnon 0,00 0,00
Al0wopEC agiac OTOIXEIWY aVTIOTABLIONC TAEIAKWY POWV 0.00 0.00
S0voho 167.878,68 132.579,26
ATTIOBELQTIKG KOl ATTOTEAETUATO EIC VEO
ATToBeuaTikéG VoUWV fi KaTaoTaTIKOU 53.719,78 77.251,67
A®OPOAGYNTA ATTOBELATIKG 543.973.41 0.00
AmroTeAéouaTa €ig véo 484.140,11 -23.531,89
Zivolo 1.081.833.30 53.719.78
ZuvaMavuaTikéC SIaeopég 0,00 0,00
Zovolo kabBapric 8£onc 1.549.711,98 486.299,04
MpoBAéweic
MPOBAEWEIC VIO TTAPOXEC OF EPVALOUEVOUC 0.00 0.00
Aorréc TTpoBAEweIC 0,00 0,00
Zivolo 0.00 0.00
YTTOXPEWOEIC
MakpOTIPGBETHES UTIOXPEWTEIG
Adveia 458.333,32 500.000.00
NOITTEC LOKPOTTPOBECHIEG UTIOXPEWOEIG 0,00 A
Kparikéc emyopnvrioeic 0,00 625.297,88
AvaBaAASuevol 96pol 0,00 0,00
ZuvoAo 458.333,32 1.125.297.88
BpaxuTrp6BeCLEC UTTOXPEWTEIS
Toamelikd daveia 842.656,26 196.194,67
6 HEPOC € oV Saveiwy 0,00 0,00
ENTIOPIKEC UTTOXPEWTEIC 543.119,30 572.039.38
DOpOC £1008MUATOG 266.644,13 10.189,42
Aorroi @6po1 Kal TEAN 853.650,95 539.291,65
Opvaviouoi KOVWVIKAG aoeaAiong 145.380,51 125.382,95
AOITTEC UTTOXPEWTEIC 78.089,62 929,41
'E€0da xprioewc SouAeupéva 0,00 0,00
'Ecoda eTOUEVWY XPACEWY 109.471,62 X
ZyvoAo 2.839.012,39 1.444.027,48
ZUvolo UTTOXPEWTEWY 3.297.345,71 2.569.325,36
Z0volo kaBaprig B£ong, TTPOBAEWEWY KOl UTTOXPEWTEWY. 4.847.057,69 3.055.624 40

KardoTtaon ATToTeEAEOHATWY KATA AgiToupyia
(ATopIKEG XPNHATOOIKOVOUIKEG KaTaoTdoelg) Mood ot Eupky
Ymodeiyua B.2.1 Napaptiparog EAANvikwy AoyioTikwy Mpotdmwy N.4308/2014
31ng Aekepppiou 2021 - 20n Etaupikn Xprjon (01/01/2021 — 31/12/2021)
APIOMOZ 'EMH : 04653701000

2021 2020

KUkAog epyaoiidv (kaBapdg) 6.610.111,33 4.405.325,97
KéoTog TwAfoEwy 2.065.598,12 1.127.121,80
MiT6 atroTéAegua 4.544.513,21 3.278.204,17
AoiTd ouviBn éooda 0,00 0,00

4.544.513,21 3.278.204,17
'E€0da dioiknong 2.834.556,45 2.913.247,15
'E¢0da 1aBeong 946.638,79 289.359,58
Aoitrd €€0da kai ZnIEG 23.841,65 36.214,13
ATTOLEIDTEIC TIEPIOUTIAKWY OTOIXEIWV (kaBapd TToad) 50.416,49 38.434,64
Képdn kai {nuieg aTmo SiIGBeon PN KUKAOYOPOUVTWY CTOIXEIWV 599,99
Képdn kau Znpieg amé empétpnon otny ehoyn agia 0,00 0,00
'EGO50 GULHETOXWV Kal ETTEVEUTEWY 0,00 0,00
KépSog amé ayopd oviotnTag f TAKATOG OF iU EuKaIpiag 0,00 0,00
oIt é008a Kai KEPSN 2.132,88 9.183,47
ATTOTEAéOHATA TTPO TOKWV Kall @OPWV 691.192,71 10.732,13
MioTwTIKoi T6KOI KaI oUVAQH £005a 1.133,36 0,00
XpewaTikoi TOKOI Kal GUVaPr ££05a 58.644,10 27.364,36
ATToTéAETHG TTIPO POPWV 633.681,97 -16.632,23
®opo £1008MpaATOG 149.541,86 6.899,66
ATTOTEAEOHA TTEPIGBOU HETA ATIO POPOUG 484.140,11 -23.531,89
ZnueIwoeiC
A6riva. 10/9 /2022
HMPOEAPOZ TOY AZ ‘ENA MEAOZ TOY AL H MPOIZTAMENH TOY AOTIZTHPIOY
EYAITEAIA KAMITAAH KAEAPXOZ XATZHAIAKOZ KQNZITANTINA KAPMAGIOY

AAT AK 111323 AAT X 258511 AAT AN 040139




CHAPTER 5 AE

NMPOZAPTHMA

TOopdpwva pe ta E.A.N. Npoocdaptnua (LKpWV EMLXELPROEWV)

INUELWOELG EMI TWV XPNUOTOOLKOULKWY KOTAOTACEWY TTOCA OE EVPW, XWPIG OTPOyyuAomoinon mocwv

31n¢ AskepPpiov 2021 - 20n Etaipwki xprion (01/01/2021 - 31/12/2021)

Enwvupia

CHAPTER 5 AE

(Nap. 3(a) &pBpou 29)

Nopkog tumog

(Nap. 3(B) apBpou 29)

AE

Mepiodog avadopdg
. 01-01-2021 - 31-12-2021
(Nap. 3(y) apBpou 29)

AteBuvon £8pag

) A. ZYITPOY 128, 117 41, AOHNA
(Nap. 3(5) apBpou 29)

AnpOOLO HNTPWO
) FEMH 04653701000
(Nap. 3(g) apBpou 29)

Tuvex{opevn Spaotnplotnta
, NAI
(Nap. 3(ot) apBpou 29)

ExkaBdpion

(Nap. 3(7) apbpou 29)

()]

Katnyopia ovtdtntag

MIKPH ME AINAOTPA®IKA BIBAIA
(Nap. 3(n) &pBpou 29)

KatdpTLon XpnHOTOOIKOVOUIKGY KATACTACEWY H Soiknon SnAwveL GTL OL XPNHATOOLKOVOULKEG KOTOLOTACELG £XOUV KATAPTLOTEL O
(Nap. 3(6) dpBpou 29) TtApn cupdwvia pe tov vopo 4308/2014

Mapdyovteg tou BETouv o€ KivEUVO TNV TIPOOTITIKY TNG OVTOTNTASG WG
ouVeXL{Opevn SpaoctnplotnTa

(Nap. 4 apBpou 29)

H etaupeia Steviipynoe oXeTki a§LOAOYNoN Kal SV EVIONLOE TAPAYOVTEG Ttou BETouv
o€ KIvBUVO TNV POOTTLKN TG WG CUVEXL{OMEVN SpaotnplotnTa.

ZUVOTTTLKA avadopa TwV AOYLOTIKWY TIOALTIKWY TTou akoAouBei n ovtotnTa
VLa TaL EMUUEPOUG OTOLXELCL TWV XPNHATOOLKOVOUIKWMY TNG KOTOOTACEWV. Agv éywvav aANayEg oTLG AOYLOTIKEG TIOALTIKEG KOl OTLG AOYLOTIKEG EKTLUNOELG

(Nap. 5 apbpou 29)

MapekkAioELG UTTOXPEWONG TNG Ttapaypadou 2 tou apbpou 16 , ,
Agv gywve TlapEKK}\lO'I']
(Nap. 6 apBpou 29)

ZUOYETLON TIEDLOUGLAKOU OTOLYELOU LE TEDLOGATEDA Ao éva KOVSUALA TOU

(Nap. 7 dpBpou 29) Agv UTLAPXOUV TETOLEG TTEPLITTWOELG

Mivakag evowpatwy Kat AUAWY Tayiwv TEPLOUCLAKWY OTOLKELWY
AZIA KTHZHZ YNOA 2020 NPOZOHKH 2021 YNOAOINO ANOZBEZEIZ YNOA 2020 NPOZOHKH 2021 YNOAOINO ANAMOZIBEITO YNOAOINO

BEATIOE AKIN. 142.480,99 0,00 142.480,99 76.503,70 16.622,82 93.126,52  49.354,47

METAQOPIKA MESA  66.117,58 0,00 66.117,58 4223951  3.181,74 45.621,65 20.495,93 EMINAA &

(Nap. 8 dpBpou 29) SKEYH 382.948,11  28,900,21 411.848,32 323,456,80 29.580,03 353.036,83 58.811,49 AYAA NATIA ETOIX
150.470,17  47.603,96 198.074,13  122.410,85 18.415,97 140.826,82 57.247,31

MNepintwon empétpnong otnv eVAoyn afia Asv edmpp.éctnke 0 dpepo 2
(Nap. 10 &pBpou 29)

Xp€0o¢ NG ovtdtnTag mou kaAumtetat and e€aopaiioslg

) Oudév
(Nap. 13 &pBpou 29)
Ta TOOA TWV UTIOXPEWCEWV TNG OVTOTNTAG IOV KABIoTAVTOL OMaLTnTA HETA
oo mevte (5) £tn ard v nuepopnvia Tou LooAoylopou. Oubiv

(Nap. 14 &pBpou 29)

XPNHUOTOOLKOVOULKEG SECUEVOELG-EYYUNTELG ; . , . .
AvEAeYKTEG GOPOAOYLKA XPNOELG KOl EVOEXOLLEVEG UTIOXPEWCELS
(Nap. 16 dpbBpou 29)

[Ecooa ) é606a 18Lattépou OPoug i laitepng ouxvotntag i onpaciag Agv UTLAPYOUV GNUOVTLKA KOVSUALA £608wV Kat e§68wV otnv nepiodo nou ennpediouvv T
(Map. 17 &pBpou 29) anoteAéopata

Mood TOKWV TEPLOSOL e TO OMoio AUEABNKE TO KOOTOG ATOKTNONG AyaABwV

Ko umtnpectwy cUpdwva pe to dpbpo 20 Aev Evowuat(benkav

(Nap. 18 &pBpou 29)

Méaog 6pog amacyohoUpevwy ot Ttepiodo. AoknTiko mpoowriko 30, Epyatotexviko 179, MioBoi & nuepopicOia
(Nap. 230 &pBpou 29) 2.795.981,23, Kowwvikég emuPappuvoelg 569.586,88

MpoKataBoAEG KaL TLOTWOELG O MEAN A.Z./ALaXELPLOTEG KTA.

) Oudepia
(Nap. 25 apBpou 29)

OL JKPEG OVTOTNTEG TTaPEXOUV TIANPODOPLEG LOVO TWV Ttapaypddwyv

ApBpo 30, mapayp. 9, N. 4308/2014 i
3,4,5,6,7,8,10,13,14,16,17,18,23a kot 25 tou dpbpou 29 tou N. 4308/2014

3 NUELWOELG
ABrva, 10 /9 /2022

H MPOEAPOZ TOY Ax ‘ENA MEAOZ TOY AX H MPOIZTAMENH TOY AOTIZTHPIOY
EYAITEAIA KANITAAH KAEAPXOZ XATZHAIAKOZ KQNITANTINA KAPIMAOGIOY
AAT AK 111323 AAT X 258511 AAT AN 040139

AMOE 0105968 A' TAZHZ




CHAPTERFIVE
CREATIVE MARKETING & BRAND EXPERIENCE
MPAKTIKO AIOIKHTIKOY EYMBOYAIOY THE 19/8/2022
THEZ ANONYMHE ETAIPEIAZ

"CHAPTERFIVE Avavoun Etapeio” ko pe A.T. "CHAPTERFIVEA.E."
pe apOpé 'E.MH. 4653701000 ko1 A®M 099899571

Ymv Abfva onuepa v 19n Avyovotov 2022, nuépa Ilapackevn kot dpa 09:30 m.p.
ouvnABe ota ypapeia g etoupeiog, eni g 0000 A. Xvyypov 128, to Alowntikd Zvufodilo
g etaupeiog pe v emovopic ‘CHAPTERFIVE AE.” , yio va cu{nmoel votepo, omd
TPOCKANGN NG TPoédpov kog. Evayyeliog Kamitain.
[apéomooav ta péAn Tov A.X.

1. Evayyshio Kanitadn, tpdedpog,

2. Kiéapyog Xatinduakoc, avtimpdedpog,

3. lwdvwng Kaykerdpng, nérog

4. Tlayovo Avdpitoov, péLog Kat

5. Opéotng Xatlnoidkog, HEAOG.
Yropyovong copeava pe 1o vopo kot to Kartaotoatued mg vouipov arnoptiog 1o Atokntiko

SvuPovito apyilel ™ ocvlntnon tov Oepdtmv g NuepNolag StiToéng.

OEMATA HMEPHYIAY AIATAEHY

1. "Eykpion Tov 01KOVOUIKOV KATOGTAGE®V TNG YPNoEmg Tov £kheioe v 31/12/2021
2. Katdption e ExkOéceng Awayeipiceng tov A.X. npog m I.E.
3. Zoykinon g Taktikng Fevikng Zvvéhevong tov Metdymv

Eni Tov 1ov Ofpartoc:

H Tlpoedpog Béter v’ O6yn 1oL Atlowkntikov XvuPovAiov tov Icoroyiopud petd TOL
Aoyoploopod AmoteAéopoto Xpnoewg g Awyepotikng Ilepiodov amd 1/1/2021 éwg
31/12/2021 divovtog Ti¢ amopaitnteg eENyNoelc.

AxoloV0w¢ 10 A.Z. OHOP®VO, KoL TOUYNQEL EYKPIVEL TIG OIKOVOUIKES KATAGTAGELS TNG XPNONG

1/1/2021-31/12/2021.

Eri Tov 20v Ofpartoc:
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H IIpdedpog etonyeitar v ovvroln g ekBécewmg dayepioews ya ) yprion 1/1/2021 éwg
31/12/2021 xon v voPoin g oy etoila Taxtikn Tevikn Zuvédevon tov Metdymv mov
0o cuykAnOei.

AxoloVBwc 10 AX. apov éiafe v’ O6yn tov to omd Tov IocoAoyiopd mpokvTTOVTO

OTOTEAECUATO, EYKPIVEL OUOP®VO TNV TAPOKAT® £KOEOT):

EKOEXH AIAXEIPIXEQY TOY A.X. THY CHAPTERFIVE A.E.

[Tpog v Taktikn I'evikn Xvvérevon twv Metdywv

Kvproveg Métoyot,

‘Exovpe v tun va Bécovpe voym oag yio £YKpLon TIG YPNHOTOOIKOVOUIKES KOTOGTAGELG
™¢ xpriong 01/01/2021 — 31/12/2021 tng etaupiog pHog Kot vo, 60G OMGOVUE TIG TOPUKAT®
enenynoeis.

H moapovca 'ExBeon tov Awyeipiotdv eni tov Xpnuotootkovopkdv Kotaotdoewv g
gtapiog ¢ ypnoewg 2021 KotapTioTNKE Kol €vol EVOPUOVICUEVT HE TIC OLOTAEEIS TOV
N.4548/2018. H 'Exfeon npénet va peien el amd koo pe tig Etnoieg Xpnuotootkovopkes
Kotaotdoelg g Etaipiog, ov omoieg cuvvtayOnkav Pdcer tov EAAnvikOv Aoylotikov
[Mpotdimv Kol TOPEYOVY  OVOAVLTIK TANPOPOPNOT Yoo TIC oKoAovOodueveg Paoucég
AOYIOTIKEG OPYEC OMMG OVOPEPOVIOL OTO TPOCAPTNHO €nl TV XPNUATOOIKOVOUIK®Y

Kotaotdoewv e 31ng Aekepfpiov 2021.

1. IIAnpo@opisc 6YeTIKES NE TNV ETOLPIN,

e Enwvvpia: CHAPTERFIVEAvovuunEtapsio

e Nouwkog Tomog: Avaovoun Etopio

e Ilgpiodoc Avagopag: 01/01/2021 — 31/12/2021

o Aevbuvon 'Edpac: Aswpdpog Zuyypod 128, 11745 Abva

e H etapio Wpvbnke tv 16/02/2001 pe wopa SpactnpotnTa ™V TPomdnon
KOTOVOADTIK®OV Kot GAA®OV TPOTOVTOV HEG® S10QOpmV LEBOIWV.

e H dwoiknon onlovel 011 voiotatal 1 apyf TG cvvexllouevne dpacTnPlOTNTIS Kot
Baocel avtng &xovv KatapTiotel o1 Xpruotookovouikés Kataotdoelg

e To moocd towv Xpnuoatoowovoukdv Katootdoewv ekeppdlovior o gupd, mOL
omoTeLEL TO AELITOLPYIKO VOLUGHA TNG ETALPLOG

o H etoipio dev éyel tebel oe exxabapion kal dev €xel AneOel kopio amodeaon vy

ekkafdpion N oploTIKy AT EPYUCIHV
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Ta éc0d0 tng eToupeiog kot v ypnon mov éanée v 31/12/2021 aviAbov oe

6.610.111,33 gvupd ko ivor avEnuéva Evavtt Tng mponyovuevng ypnong katd 50,05

%.

Evdewktikog eivat o mapakdtm mivokog

ZYNONTIKH METABOANAH TON AMNOTENEZMATQON XPHZEQN 2020 - 2019

KONAYAIA 31/12/2021 31/12/2020 | MetaB oA % MetaBoAr
KU KAOG gpyacuwv 6.610.111,33 4.405.325,97| 2.204.785,36 50,05
Meiov Kéotog mwAnocewv 2.065.598,12 1.127.121,80 938.476,32 83,26
MIKTA KEPAH 4.544.513,21 3.278.204,17| 1.266.309,04 38,63
Noutd €é008a eKHeETAAAELONG 0,00 0,00
XPNHOTO O LKOVO LKA €008 1.133,36 0,00 1.133,36| #AIAIP/0O!
Meiov E€oSa Sloiknong 2.881.590,90 2.951.681,79 -70.090,89 -2,37
Meiov E§o8a SuadBeong 950.020,83 289.359,58 660.661,25 228,32
Meiov XpnLoToKOLKOVO LKA €0 8a 58.644,10 27.364,36 31.279,74 114,31
ONIKA KEPAH/ZHMIEZ EKMETAN/ZHZ 655.390,74 9.798,44 645.592,30 6.588,73
Noutd €éco8a kol KEPSN 2.132,88 9.783,46 -7.650,58 -78,20
Meiov Ao utd ££08a Kot TNILLEG 23.841,65 36.214,13 -12.372,48 -34,16
KEPAH/ZHMIEZ XPHZHZ MNMPO ®OPQN 633.681,97 -16.632,23 650.314,20| -3.909,96
MNMA€ov ATtooBE0ELg XPNOEWG 50.416,49 38.434,64 11.981,85 31,17
KEPAH/ZHMIEZ XPHZ. MPO AMNO3B & ®OPQN 684.098,46 21.802,41 662.296,05 3.037,72

3. Owovoukn 0fon tne sTonpiag

H owovopikn 6éom g etaipeiog avtikotontpiletol 6T0 GUVNUUEVO IGOAOYIGUO Kol

0TI OTMUEIDGCELS EML TOV YPNUOTOOIKOVOMIKOY Katactdoemv g 31 AegkeuPpiov

2021.

TANPECTEPNG EIKOVOLG.

ITapaBétovpe  evdeiktikd oepd  apBpodeiktdv vy ™  Sapdpemon
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APIOMOAEIKTEZ

A. APIOMOAEIKTEZ PEYZTOTHTOZ (LIQUIDITY RATIOS)

31/12/2021 31/12/2020 31/12/2021 31/12/2020
Al. AplOpodeiktng Kepalaiov Kivhong
CURRENT RATIO
KukhodopoUv Evepyntikd 4.598.887,03 2.823.082,77 161,99 195,50
BpaxumnpoBeopeg YITOXPEWOELG 2.839.012,39 1.444.027,48
A2. Psuototntog
QUICK RATIO
KukhodopoUv Evepy.-AntoBépata 4.553.932,13 2.753.176,29 160,41 190,66
BpaxumnpoBeopeg YITOXPEWOELG 2.839.012,39 1.444.027,48
A3. Apgong Psuototntog
ACID TEST RATIO
AwBéopa 1.379.883,88 932.874,59 48,60 64,60
BpaxumnpoBeopeg YITOXPEWOELG 2.839.012,39 1.444.027,48
B. APIOMOAEIKTEZ AIAPOPQTIKHZ 1ZOPPOMIAZ (CAPITAL STRUCTURE RATIOS)
B1l. Zévwv npog I6ta KepdAoa
DEPT TO EQUITY
=évo KepdaAalo 2.839.012,39 1.444.027,48 183,20 296,94
18w KedaAata 1.549.711,98 486.299,04
B2. BpaxunpoO eceG UNMOXPEWOELG TtPOG 151a kepaAata
CURRENT LIABILITIES TO NET WORTH
BpoxumnpoBeopeg YTOXPEWOELG 2.839.012,39 1.444.027,48 183,20 296,94
KaBapr ©éon 1.549.711,98 486.299,04
B.3 KaAuvyng Nayiwv
FIXED ASSETS TO NET WORTH
Avarnoof. Aia MNayiou Evepyntikol 185.909,20 177.405,79 12,00 36,48
KaBapr ©¢on 1.549.711,98 486.299,04
B4. 16iwv kedpalaiwv ntpog cUVOAO UTIOXPEWCEWV (TTAEov poBAEPewV)
OWNER'S EQUITY TO TOTAL LIABILITIES
I8l KedaAata 1.549.711,98 486.299,04 54,59 33,68

SUVOAO UTIOXPEWOCEWV 2.839.012,39 1.444.027,48
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B5. KukAogopoUv Evepyntikd npog ZuvoAiko Evepyntiko
CURRENT ASSETS TO TOTAL ASSETS RATIO
KukAodopoUv Evepyntikd 4.598.887,03 2.823.082,27 94,88
SUVOAWKO Evepyntiko 4.847.057,69 3.055.624,40

I. APIOMOAEIKTEZ APAZTHPIOTHTAZ (ACTIVITY RATIOS)

. Taxvtnta kukAodopiag anodspdtwv
INVENTORIES TURNOVER RATIO
Ko otog NwAnocewv 48.212,75 17.873,42 107,25
Méoa ArtoBépata 44.954,90 69.905,98

2. Taxvtnta KukAodopiag Nayiwv
FIXED ASSETS TURNOVER RATIO
KOkAog Epyaciwv 6.610.111,33 4.405.109,43 3.555,56
AvarnooBeotn agia Mayiou EvepyntikoL 185.909,20 177.405,59

3. Méon MNepiodog Eiompa§ng Anauticewv
DAYS OF SALES OUTSTANDING (D.S.O.)
Méoeg EUopLKEG ATTALLTAOELG 2.098.220,37 1.086.258,10 114,27
Hueprioleg NwAnoelg (2uv=/360) 18.361,42 12.236,42 NUEPES

Al. APIOMOAEIKTEZ AMOAOTIKOTHTOZ (PROFITABILITY RATIOS)
Al. MiktoU KépSoug EKeETaAAED OEWG
GROSS PROFIT MARGIN
Muwta Képdn 48.212,75 17.873,42 0,73
KO Kho¢ EpyacLiv 6.610.111,33 4.405.109,43

4, TIpofiemoncvn mopeio

H ayopd omv omoia dpactnplomoteiton 1 gtoupion emmpedletar €viova omd T0
TOALTIKO, OIKOVOULKO KOl KOWmVIKO teptBdiiov. H enidpaon Tov HOKPOOIKOVOLLKOD

nepIPailovtog otV Topeia TV peyedmdv Tov KAAdov Bewpeiton 1d1aiTEPA OMUAVTIKY.

92,39

25,57

2.483,07

88,77
NUEPEG

0,41
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H owovopikn veeon mov éninée v ydpa ond 1o 2009 ko émetta ennpéace oe

peyddo Babuo tov kKAGSo tng dtapnpiong. Avtiototya peydAn Kot opvnTiKy enidpaon
emépepe Kot 1 wavonpio Tov COVID-19 kot To TEPLopIoTIKG UETPO, TTOV YPEWCCTNKE
va. AneBodv Yo Tov mEPOPIGUd TG petddoong e Katd v owdpkeld Tov
TOPOTAVD  UETP®Y, 1 O10iKNOoT AEITOVPYNCE E YVOUOVO TNV OCQOAEW TOV
epyalopévov g etoupiog oAAG KOl TNV oTpOCKONTY EMLYEPNUATIKY] AETOLPYiQ,
VAOTOIOVTOG AUESH €va TAAVO VIWBETNoNG TANPOLS TnAepyaciag, evioyvong Tng
PELOTOTNTOG KAl SNUIOVPYING VEDV VINPECIOV TOV VO, OVTOTOKPIVOVTOL GTIC VEEG

GLUVONKES NG OyOopag.

To 2021 n etaupio avékapye oe onuoviikd Pobud pe avénon tlipov mepimov 50%
ovykprtikd pe 1o 2020, KaAOTTOVTOG HE AVTO TOV TPOTO TO LEYOADTEPO HEPOG TOV
OTOAELOV TOL VTECTN KATA TNV OGPKEWD, TOV PETP®V TNG TAvONuiog. AkOHo TTLo
oNUaVTIKY €lval 1 aAAdayn Tov Tpdmov Agitovpyiog mov odynce ce PeAtimon tov
EMYEIPNUOTIKOD HOVTEAOL Kot avEnuévn kepdogopia. H dloiknom kepoiotonoince
TNV KOAY TNG OYUN, TNV VYNAN TOWOTNTO TOV VIXNPECLOV TNG ETAPIOG KOl TO 6Tadepd
TEAATOAOYI0 TIOV amoTerEiTal 6€ TOoG0oTO peyaAdtepo tov 90% amd morvebvikég
gTapieg Yo vo KaAdyel aueca v amoAieia tlipov tov 2020 Kot TV €0paimon TG
gToupiag otig Kopueaieg Tov KAGSov. To TAGvo ctabepng avATTLENG AVOUEVETOL VO,
ovveylotel 10 2022, Pooiopévo GTO VEO OOOOTIKO EMYEPNUATIKO HOVTEAO, LE
£UQaOoN OTNV TEPATEPM AVATTLEN TOL VITAPYOVTOG TEANTOAOYIOV KOt GTIV avATTLEN

o€ VEOLG TOUEIS O10p1UIoTC.

5. Kivovvol kot afsforotnreg

(1) Kivdvvog emitokiov.

Ta Aertovpyikd £€coda tng etaipeiog Oev  emmpedlovtal onuoviikd omd TIg
dwkvpdvoels tov enttokiov. H ékbeon og kivduvo emitokimv yia T VTOYPEMOELS Kot
TG emevdvoelg mopoakolovbeitan o mpobmoloyiotikn Pacon.lo Tic davelokég
VIOYPEMGELS TO emTOK10 VIoloyiletan ue Pdoet o Euribormiéov nepbwpiov (spread)
mov dgev Egmepvael To 4%

(2) Mototikds Kivovvog

H etoipeio dev avtipetonilel onuavtikodg ToTtOTiKovg Kvdbvovs. To 90% tov
meAaToAOYiOL NG €TOplog  omoteheitor  amd  moAvebvikég  eTopiec VYNANG
moToANTIKNG dtoPdbpions. Emnpocheta, n evpeia melateiakn Pdon dacorilel v

omapaitntn Oomopd Yl EANIOTOMOINGT] TOL TWOTOTIKOD  Kiwdvvov. H
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11.

12.

13.
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YPNLOTOOIKOVOULKT] KATACTOOY] TOV TEAATOV mopokoiovdeitor SlopKdg omd tnv

eToupeia.

(3) Kivduvog pevototnrog

H ovvetn dwayeipion g pevotdtrog enttuyydvetol pe v Hrapén Tov KATaAAA0oL
GUVOLOGLOV PEVOTMOV OOOEGIHOV KOl EYKEKPIUEVOV TIOTOCEDY KOOMG Kol LE TNV
ouveYN TOPUKOAOVONON TOV TOUEWK®V PO®V UHE EUQPOOCT] OTO GLVUAAOKTIKO

KOKA®O.

E£000 £pEUVAV KO 0vOTTOEEMC

H etaipeia dev mpaypatomoince ££00a epevvdv KOl avVOTTUEE®S TV OWXEIPLOTIKN

xpnon 2021.

Koateyonevao ypedypooa.

H etoupia dev €xel omnv Katoyn g ypedypapa.

AwO<cpo cuvariayna

H etaipia dev giye tpamelikég kotabioelg kot davelan oe ZN. v 31.12.2021.

Axivnro g sToupiog - spurpaypoto fapn

H etoupio dev d1€0ete axivnta v 31.12.2021.

Y7ToKoTOoTNOTO STOLPIOC

H etaipio d1€0ete 1 vrokatdotnuo oty Kneowd my 31.12.2021

kot 1 oty @sscarovik..

LNUOVTIKG YEYOVOTO TOV GLUVERNGAY 6T YpNon

Agv vmapyovv.

TNUOVTIKG YeYOvOoTo néypl TNy vrofoin e £k0eonc

AT g nuepounviog KAEIGIHOTOS TOV OIKOVOKOV KoTaotdoewv (31.12.2021) dev
OCULVEPNCOV YEYOVOTO IOV VO EMOPOVV GMUOAVIIKG GTNV OIKOVOUIKT KOTACTOON TNG

gtoupiog.

HHoMTikéC avTieTdOniong Kivovvey
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Ot dpaotnplotreg ¢ emyeipnong dev amoitovv eEEIOIKEVUEVT] OVIILUETMOMION TOV

KIVOUV®V TOV apOopovY GUVAALOYLO, ETITOKLO KOL TIWES KOl OG EK TOVTOV 1) £TOPEin

dev epapuolel avTIoTOOOTIKT TOATIKT.

14. Kepdhloro stonpsiog

To kepdhato g etarpeiog dev petafAndnke otnv ypnon

Ta 510 kepdrond g eivan 1.549.711,98 gupd, mov avardovtol og eEng:

etapkd kepaiato katopefinuévo 300.000,00 evpo,

amobeaTiKd amd EMYOPNYNOEIS enevdvoemVy moyiov evepyntukod 167.878,68 gvpm,
TakTikd omoBepotikd 53.719,78 evpm, agopordynto omobepatikd amd un
emotpentén mpokatofoin 543.973,41 gupo.

Képdnewc véov 484.140,11

15. OvroyieTiKEG apyéc

1.

3.

Ma tnv mapokoAoUBOnon TwWvV EMIPUEPOUC OTOLXEIWV TWV  XPNUOTOOLKOVOULKWVY

KOTOOTACEWY, N €Talpeia aKOAOUBEL TIC TOPAKATW AOYLOTIKEC TIOALTLKEC.

Tao 1010YpNGIHOTOLOVUEVE  OKIVITA  EMPETPOVVIOL OTO KOGTOG KTHOMG Lelov
arocPéoelg kot {nuieg amopeimong, 0tav kpiveror 0Tt avtés ({npieg amopeimong) etvan
povipov  yopoktipa. Ta 1010ypNGHOTOIOVUEVE KTIPL KOl E€YKOTOOTAGES KTpiov
amocPEVovTal GTO KPOTEPO YPOVO UETAED ®EEMUNG OIKOVOUIKNG (NG TOLG Kot
oLUPaTIKOV ¥pdvoL PicB®GNE TOL OKIVITOV

Ta Aowwd EveONUTO TAYLO ETUETPOVVTIOL 6TO KOGTOC KTNoNG Helov amooPécelg, Kot
peiov {nuieg amopeiowong, 6tav kpiveror 6t avtég (Cnupieg amopeiwong) eival pdvipov
yopoktipa. Ta Aowd evompoto ndylo amoofEvovtal pe TOVg TOPAKAT® GUVTEAECTEG

amocPeong, IOV AVTAVAKAODY TNV EKTILMUEVT] ®PEALUT OIKOVOIKT {®N TOVG:

Xuvreleotg
a/o | Heprypo
amoofeong
1 Mnyovorhoyikog eEOTAIGHOG 10%
2 Mertagopikd péca emPatikd 16%
3 Metagpopikd péso poptnyd 12%
4 E&omhopnog HY 20%
5 "Emutio kot okeom 10%

Ta dGvlho Tayle TEPLOVOLOKA oToLEio avayvmpiloviol apyikd 610 KOGTOG KTNONG.

MetayevEéoTepa TNG OPYIKNG AVAYVOPLONS:
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0) TO QUAO GTOoLElD pnE TEPLOPLGPUEVY] MPEMLUT OLKOVOUIKT ComemipeTpdvIatl 61O

k60TOC KTNoTG pUelov anooBéoelg ko peiov {nuieg amopeioong, otav kpivetor 6Tt
avtéc ({nuieg amopeimong) sivor udvipov yapaxtipa. H andofeon tov adrov
otoeimv pe ovpPoatikd kaBopldpevo ypovo ypnong yiverar eviog tov ypovov
avtobd. o ta otoyeio ywpic ocvpPatikd kabopildpevo ypodvo ypnone, ot
amocPéoelg olevepyobviar pe Pdon v ekTiu®dpeV] o@éAun otkovoutkn Lon
TOVG,.

B) Ta Guha otoycio pe amepropioTn @@EMuY otkovoky) o, 1 pe oeéiun
owkovopki o1 mov dgv uropel va TPocdopLeTel alOTIGTA,ETUETPOVIOL GTO
KO0T0G KTNomg pelov anooPéoels pe ovvieheot| amodoPeong 10%, ko pelov Cnpieg
amopeimong oOtov Kpivetar 0Tt ovtég ({nuieg amopeimong) eivor poéVIHOL
XOPUKTNPA.

O gmevdvoslg og Ouvyatpikég, ovyyeveig ko kowompoadisg, Kabmg kol ot Aoutol

GUUUETOYIKOL TITAOL EMUETPDVTAL GTO KOGTOG KTNoNG, ueiov (nuieg amougioong 6tav

Kkpiveratl 6Tt avtég (Inuieg amopeimong) eival povipov yapoktpa. Mepicpata amd Tig

ev My emevovoelg avayvopiloviol ¢ £€60d0 6To OMOTEAEGUATO, KATO TO YPOVO TOV

EYKPIVOVTOL OO TO, OPLLOSLOL OPYOVOL AVTDV.

Ta Aowrd TayLa YPNUATOOIKOVOUIKG TEPLOVOLUKE GTOLELN («AdVELN KOl OTALTGELD

Kol «Xpe®OTIKOL TITAO, EMUETPMDVTOL GTO KOGTOG KTNoNg peiov (nuieg amoueioong,

otav kpivetat 0Tt ovtég ((nuieg amopeimong) eivol HOVILOL XOpOKTHPOL.

Kotd v dudbeon TtV evodUOTOV, GLUA®Y KOl YPTLOTOOIKOVOUIK®OV TAYI®V

TMEPLOVGLOKDY GTOLYEI®MVY, 1 Olapopd HeTa&d AoyloTikng o&log Kot THRpaToc d1dbeong

avTAOV, avoyvopiletol og KEPSoc/Cnuio 6TV KOTAGTAON ATOTELEGUATOV.

Ta wdong voems amodipata (£ToLNo Kol NUITEL], EPTOPEVRATA, TPOTES VAES KOL

vika, Proroyikd amoBiporta)emipeTpovior ot youniotepn oblo, peta&d adiog

KTNoEmS Kot Kabapng pevstonomoyung a&iog.

O1 gumopIKéG AMULTGELS KOL 0L AOWTES ATULTICEISENIUETPOVTIOL GTO KOGTOG KTNONG

peiov Tig exTipdpeveg {npieg amoueinonc.

O pokataforég avayvopiloviol apylkd 610 KOGTOC KTNOoMG (KaTafaAldpeva TOGAE).

MetayevEéoTepal EMUETPOVIOL GTO OPYKO KOGTOG KTNONG, Lelov Ta ypnoipomombévia

TO0GA PACEL TNG aPyNG TOL SOVAELHEVOD KoL TUYOV {npieg omopeimong.

Ta Aowtd pn 1PNUATOOIKOVOIKEA TEPLOVGLOKA oTovyEio avayvopilovtal apyikd 6To

K60TOC Ko™ Metayevéatepa emueTp@vTol otn youniotepn aéio petald k6GTOVG

KTNONG Kol avakTAong a&iag.

O ntapoyés o gpyalopévoug ( amolnuioon améiveng ), avayvopiloviol katd v
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YPOVIKY| TePiodo NG amdivuong.

O howég mpoPréyers avayvopilovral opyikd Kol ETYUETPOVIOL UETOYEVEGTEPO GTO
OVOHOOTIKO TOGO TOV aVOUEVETOL VoL oot Oel Yio TOV SIOKOVOVIGO TOVC.

O ApNUOTOOIKOVOUIKES VTOYPEMGELS OvayvopilovTol apyikd Kol ETLUETPOVIOL
LETAYEVEGTEPO, GTOL OVOLOGTIKA TOVG 0GE. OTov 01 ¥pNUOTOOKOVOLIKES VITOYPEDGELS
EUMEPIENOVV M| TEKUOIPETOL OTL EUTEPLEYOVYV CTUAVTIKA TOGH TOL APOPOVY TOKOLE 1)/Kat
Stapopéc vép M VIO TA. APTIO M/KOL OPYIKE KOGTH, Ol €V AOY® YPTHOTOOLKOVOLKEG
VROYPEDGCELS EMUETPOVTOL O0TO OomocPéoyuo kdotog pe ) otabepr pébodo. Ot
TPOKVTTOVTEG TOKOL OO TIG YPTLOTOOUKOVOLIKEG VTOYPEDCELS avayvmpilovial oTa
OTOTEAECLATO MG YPTHOTOOIKOVOLUKO KOGTOG (TOKOL ££000).

Ol KpoTIKES EMYOPNYNGES TOV APOPOVY TEPLOLGLOKG oTOlKEln avayvopiloviot
OPYIKO ®OC VTOYPEMCELS OTNV TEPIOO0 TOL EICTPATTOVIOL 1| OTNV MEPIOG0 TOL
kafiotator optotikn M €ykpion Tovg Kot vapyel Pefordtnta 6TL Ba ilompayBovv. Ot
KPOTIKEG EMLYOPTYNOELG avayvopilovTal He To TOGH TOVL EIGTPATTOVTOL 1] EYKPIVOVTOL
oplotikd. Metayevéotepa TG OPYIKNG OVAYVAOPIONG, Ol KPOTIKEG EMLYOPTYNOELS
UTOGPEVOVTOL LE TN UETAPOPA TOVG GTO OMOTEAEGUATO (O £5000, TNV 1510 TEPTOO0 KOl
Le TPOTO OaVTICTOW(O TNG UETOPOPAS OTO OMOTEAECUATO TNG AOYIOTIKNG a&iog TOv
otolyeiov mov emyyopnynOnke. Ov KPOTIKEG EMYOPMNYNOELS TOV aPopovv EEoda
avayvopiloviol apyikd Mg LTOYPEMCEI GTNV TEPIOG0 TOV EIGTPATTOVINL 1| GTNV
nepiodo mov kabictoton OploTIKA M €YKPIoN TOLG Kol LEAPYEL PePfardtnta 6Tl Bl
glompayfovv. Ol KPUTIKEG EMLYOPTNYNCEIS TOV aPOPOVV €E000 UETAPEPOVTOL GTO
OTOTEAECUATO MG £6000 GTNV TTEPTI0d0 GTNV omoia Ta emtyopnyndévia é£oda Papbvouv
TO OMOTELEGLLOLTOL.

O pun (PNUATOOIKOVOUIKES VOYPEDGELS OvayvopilovTol opylkd Kol ETUETPOVTOL
LETOYEVESTEPO. GTO OVOUOOTIKO 7TOGO 7oL avopévetar vo  omaitndel ywoo o
SloKavovioUd TOLG.

Al0popEG TOV TPOKVTTOVY EITE KATA TNV EXOVEKTIUNGT €iTE KATA TOV SLOKAVOVIGUO TMV
U XPNUATOOIKOVOULKAOV VITOYPEDGE®Y, CLUTEPIAAUPaVOLEVOY TV TPpoPASyEmV,
avayvopiloviol og képdn 1 {nuieg g meptddov 6TV 0ol TPOKVITOVV.

O 1pérov @époc eoodqpotog ovayvopiletor ©g €£0d0 otV KATAGTOOT
OTOTEAEOUATOV KOl TEPIAAUPAVEL TOV (POPO E1G0OMUOTOG TOL TPOKVTTEL PACEL TNG
@OPOAOYIKNG VouoBesiog Kot TIG S10pOPEG POPOAOYIKOD ELEYYOL Y10 POPO EIGOONUOATOG
ka1 mpocovénoels. Ot Slapopéc Tov QOPOAOYIKOD €AEyYoV, Kotaympiloviolr otnv
KOTOOTOOT OTOTEAECUATOV NG YPNOoE®S, Katd tnv omoia Pefordvovror amd Tig

(POPOAOYIKEG apyEG KO YivovTal amodekTég amd Tnv Etaipeio.
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Avafairopevor eopor H etaipeia dev éxel emdéEel v Kotaydpion avoParlidpevov

POpOV.

Ta é00d0 amd moMoeg ayadov avayvopilovtor otav: (o) petofifaloviar otov

OYOPOOTH Ol OLCLAGTIKOL KivOuVOoL Kal T0. OQEAT TOL GLVOEOVTAL PE TNV KLPLOTNTA

tovg, (P) To ayabd yivovtol omodektd amd Tov ayopaotn Kot (Y) To OUKOVOUIKG OQEAT

omd T CLVOALOYT UTOPOVV Vo EMUETPNOOVV a&lomicTa Kot Bewpeital ceddpa mbavi

1 €10POT TOLG GTNV OVIOTNTA.

Ta é000a amd Tapoyn VANPESLAOV ovayvopilovtal pe fACT TO TOGOGTO OAOKANPWOOTG

Kol €pOcov Oswpeitor opodpo mBavil 1 €GP0 TOL OIKOVOUIKOD OMPEAOVS TNG

ocuvaAlhayns.  EvoAloktikd xot Otav  0gv LTAPXEL OLOIOONG  EMIMTOON  OTIC

YPNUOTOOIKOVOLUKEG KOTAGTACELS, TO £6000 OO TOPOYN| VINPECIDY EMUETPOVIOL WE

v pébodo g oloxinpopévng coppacng.

Ta é0000 amd T6K0Vg Loyilovtal fAoel TG apyNG TOLV SOVAEVUEVOV.

Ta pepiopota 11 To £w6éoNpe omd T cvpperoy) oty kabapn 0Oéon GAAwv

ovVToTNT®V, avoyvopilovtal ®g £€60d0 O0TOV £YKPIvVOVTaL amd TO apUOdlo OPYAVO TOL

oamo@acilel T dtavoun Tovg,.

Ta swardpata avoyvopilovtol og £60d0 PACEL TOV GYETIKOV GLUUPATIKMOV OP®V.

Ta ££06a avayvopilovial oty KoTAoTaon omoTeEAecUdTOV PAcEL NG apyYNS TOL

dOVAEVUEVOD.

O ovvorroyés o EEvo VOHIGNO LETOTPETOVTOL KOTO TNV OPYIKT] OVOYVAPLON GTO

VOGO 6TO 0Toi0 KaTopTilovTol o1 XPNUATOOTKOVOLKES KOTAGTACELS TNG OVIOTNTOG

HE TNV 10YVOVOO GLVOAANYUOTIKY 1GOTYO KOotd T ovuvadioayn. 1o Téloc KaOe

TEPLOSOV OVOPOPAs: (0) TO VOUICUOTIKG OTOLYEI LETATPETOVTIOL WE TNV 00T

KAEGILOTOG TNG MUEPOUNVIAG TOV 1GOAOYIOHOV, (B) Ta U VOHCUATIKE oTolEio oV

exppalovial og EEVO VOLUGO KOL ETUETPOVTOL GTO KOGTOG KTNOEMG, LETATPETOVTOL UE

TNV 160TIi0 TG apyIKNG ovayvaptong. Ot cUVOAALYLOTIKEG SLOPOPEG TTOV TPOKVTTOVY

omd 10 S10KAVOVIGUO VOLUGLOTIKAOV GTOLEi®V 1 amd TN UETOTPOT| TOVG LE 1GOTIN

SQOPETIKN amd TNV 1GOTIIO LETATPOTNG KATA TNV apyIKN OvOyvdPlon 1 KOTd ™

ouvtaln TPOYEVESTEPOV YPTLOTOOIKOVOUIK®DY KATAGTACE®V, avayvopiloviol ot

OTOTEAEGUATO, TNG TEPLOOV TOV TPOKVITOLV.

O petoforéic TOV LOYIOTIKOV TOATIK®OV KOl 01 d10p0dosis Ladav, avayvopilovrol

avadpouKd pe T dvpbmon:

a) Taov AoY1I6TIKOV 01OV TOV TEPLOVGLEKAOV GTOLYEIOV, TOV VIOYPEDCEDY KOl TNG
KkaBapng BEong, Yo TNV COPELTIKY EMOPACT TNG UETAPOANG KaTd TV Evapsn Kot

AMEN TG GLYKPLTIKNG Kot TNG TPEXOVGUS TEPIOS0V, KO



[ —d
®,
CHAPTERFIVE

CREATIVE MARKETING & BRAND EXPERIENCE
B) Tov €060V, KePdDOV, £00®V KAl Cnuidv, 66OV apopd Vv enidpacn enl TV

AOYIOTIKAV peyefdv TG GLYKPLTIKNG TEPLOSOV.

23. O petoPoréc TOV LOYIOTIKOV EKTIPNGEOV avoyvopiloviol 6Ty TEPId0 GTNV omoia
dmoT@VETOL OTL TPOKVTTOVY Kol eNpedlovy auty TNV mEPiodo Kol HEANOVTIKEG
TEPLOSOVG, KOTd EPinTmor. Ot aAAaYEG aLTEG Oev avayvm pilovTot ovadpopkd.

24. H d16pBwon tov AabBdv dievepyeital dueso Kotd ToV EVIOTIGHO TOVG

25. Ilopekkricslg om0 TG OWOTAEEIS TOV VONOVL TPoKEPEVOL va emTevyBel gvioyn
TAPOVGIOCT TOV YPNIUTOOIKOVOUIKAV KATAGTAGEWV (GpOpo 29 map. 6 )

2TV Tapovca TEPIOSO OEV TPOEKVYE OVAYKT] TETOLOG TOPEKKAGEWC.
Kdabe aAAn ypiown mAnpoeopia, OVOEEPETOL GTO TPOCHPTNUN, TO ONWOI0 OmOTEAEL

avandonaoto otoryeio avtng ¢ ExBeonc kot givor autéc mov amattovviot amd 10 AOYIGTIKO

mAaiolo mov kabopiletor omd to EMnvikd Aoyiotikd ITiaiowa (N.4308/2014).

AIIOTEAEXMATA

Ta amoteréopata g Enyyeipnong pag yio mv moapovoa ypion 1/1/2021 - 31/12/2021, kor dedouéving
™G Kpiong Adym ¢ movonpiog, Kpivovtal EmapK|.
To amotéhespa g xpnoemg Nrav k€pdn633.681,97 gvpo.

H d140eom tov kepdmv mpoteivetal va yivel og eENg:

Képdn ypriong 633.681,97
Do6pog £1600NUATOC -147.305,86
Aotmol un eVemuUaT. G€ AEITOVPY.KOGTOG (POPOL - 2.236,00
Képdn ei1g véov 484.110,11

Metd ta Topandve Gog ToPAKOAODLE:

1. Noa eykpivete tov Iooloyioud kot ta Atotedéopata Xpnoemg 1/1/2021-31/12/2021.

2. No eykpivete T oLUVOMIKT dlayeipton TG eTapeiog amd Toug AlayelploTég yio T ¥pNHon
2021.

3. No amopaocicete TNV d140e0m TOV OTOTEAESUATOV.

Eri Tov 30v 0fpatog

To Atowntiké Zvufovilo amo@acioe T oVYKALON TV K.K. Metdyov oe Etioian Taktikn

levikn Zvvédevon v 10m Zentepfpiov 2022 nuépa Zappato kot dpa 09:00 ota ypapsio
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g €3pag G etarpeiag oty Abnva —A. Xvyypov 128-. Opoing 10 Atoikntikd Zvppfovito
TPOEPN OTNV KOTAPTION TNG TPOCSKANGEWMS e To Bépata tng nuepnoiog datdéewms, | omoia

éxel ¢ e€Ng:

«CHAPTERFIVE ANQNYMH ETAIPEIA»
ko pe A.T. «CCHAPTERFIVE A.E.»
pe appo 'E.MH. 4653701000 ko A.®.M. 099899571.
MPOXKAHXH TAKTIKHXE 'ENIKHX YXYNEAEYZHY TQN METOXQN

XOoppavo pe 1o vopo kail to Kataotatikd g etoipeiog, 10 Alokntikd Xvppfodio
KaAel Tovg petdyovg g avovoung stoupeiog "CHAPTERFIVE ANQONYMH ETAIPEIA " og
takTikn evikn Xvvédevon v 101 ZentepPpiov 2022, nuépa Zappato kot opa 09.00 ota
ypaoeio g etoupeiog oty ABMva 0d6¢ A. Xvyypovap. 128, yio cvlftnon kot Anym
ATOQACEMY Y10 TO TOPUKAT® Oépata:

Oéparta nueprowog owatacng

1. YmoPoin kot éykpion tov Icoroyiopod g etoipikng ypnong 1/1/2021-
31/12/2021 petd tov én’ awtod exBécewv Tov Atokntikon Zvufoviiov.
Eykpiom g cuvorikng dwoyeipiong g etaipeiog amd 1o AZ. yio o 2021.
ExAoyn dvo toktik®@v Kot 600 avaminpouatik@v EAeyktdv yia ) ypnon 2022.

Tn dudbeon twv KepddV/Inudv.

o M

AlWpopeg amoQacels.

Ka0e pétoyoc, mov embopel va petdoyer oty Emown Toaktik) [evik) Xvvékevon, 6mwg
eppaviferor oto PiPrio petdymv, pmopel va TapicTaTOl OVTOTPOCHOTMS 1| LE TLYOV £YYPAEO

AVTITPOCHTEVCTG.

To Awumrikd Zoppodio amopdoice TN Un THPNON TV 7EPL ONUOCIELGEWC TNG

TPOcKANoE®S Ontdiewv, 00Tt otn Zuvvérevon Ba mapooctei o 100% tov Metoyucon
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Keporaiov kot 1o Zvppfodio deopevdnke va emddoel TV Tapodoa TPOGKANON GTOVG K.K.

Metoyovg eni anodei&el mapolafig .

Koatomw, un vdpyovtog aGAlov Bépatog yio culftnomn, AVETAL 1] GLVESPIOON KOl VITOYPAPETOL

TO TOPOV TPOKTIKO Omd T TOPLGTAVTA LEAT TOV A. X.

H I1po6edpog Tov A.X. Ta Mén

EvayyeAiio Komitain KAéapyog Xatindidkog
Hoaydva Avdpitcov
IMaévvng Kaykehdpng

Opéotng Xatlnduikog

AKPIBEXZ ANTITPA®O
AITO TA ITPAKTIKA
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H ITPOEAPOXZ TOY A.X.
EYAITEAIA KAIIITAAH
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