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ANAKOINQXH

Avtopatortompévng Kataymdpiong oto I'evikd Epmopikd Mntpoo (I'.E.MH.), ctoiyeiov g Avovoung Etoipeiag pe v
enovopic IMCG BRANDS ANQNYMH ETAIPIA ATA®OHMIXTIKH - EKAOTIKH - EMIIOPIKH KAI ANAIITYZEHX
YIHHPEXZIQN INTERNET, to dwakpitikd titho 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4) NESTCOM
BRAND'S RELATIONS «ot ap1iOpué TEMH 7663201000.

Tnv 24/11/2021 kotoyopndnkov avtopatomomuéva oto I'evikd Epmopikd Mntpdo (I.E.MH.), ne Kodiké AprOpo
Katayopnong , 1o xatotépo ctoiyeia:

A) Me Kadwd Ap1Bud Katoydpiong 2710434 ot eykekpipéveg amd v 30/10/2021 T'evikn ZovEAEDoT OIKOVOUIKES KOTOOTACELS
Le T1g oyeTikég ekBéaelg omov amd v Keipevn vopobesio anattodvton yio ™ xprion 01/01/2020 éwg 31/12/2020.

B) Me Kmodkd ApiBud Kataymdpiong 2710435 n and 30/10/2021 andeoon g [evikng Zovédevong copupmva pe v onoia
opiotnkayv yio Tov €leyyo tov Oovoulk®v Kataotdoemv g ypnong ard 01/01/2021 émg 31/12/2021:

Taxtwcoi EAeykrtég:

- o/m k. XPYXOMAAAHZ XITYPIAQN tov MIXAHA, Opkotog Eleyktig Aoyiotg, mov yevwnOnke omv 1o , pe apfpd

untpwov EATE 1915.

Avaminpopoatikoi Eleyktéc:

- o/mx. ETAPAKHE I'EQPI'TOX tov NIKOAAOZ, Opkwtdg Edeyktig Aoylomg, mov yevwiOnke oty to , pe apbpd
untpoov EATE 1781.

H yvnoomrta tov mapdvtog uropei vo emiPfefoiwbdel amd to https://www.businessregistry.gr/publicity
H mopodoa avoakoivoon amotedel TPoLdV LTOUATOTOMUEVIG KoTaydplong duvapel s didtaéng tov dpbpov 102 tov

v.4635/2019 pe pépyiva kat ev6Hvn T0L VIOYPEOL.



Ot 01KOVOKEG KATOGTACELS e TIG OYETKES ekBEcelg dmov and Vv keipevn vopobesio amottodvtal anoteAovV ovOTdoTACTO

HEPOG TNG TOPOVGAG AVOKOTVMOOTNC.

H yvnoomrta tov mapdvtog uropei vo emiPfefoiwbdel amd to https://www.businessregistry.gr/publicity
H mopodoa avoakoivoon amotedel TPoLdV LTOUATOTOMUEVIG KoTaydplong duvapel s didtaéng tov dpbpov 102 tov

v.4635/2019 pe pépyiva kat ev6Hvn T0L VIOYPEOL.



IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIXTIKH -
EKAOTIKH - EMIMOPIKH KAl ANATTY=ZHX
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Aewx . Knoioiag 340, Néo Wouxiko, 154 51

ETHXIIEZ XPHMATOOIKONOMIKEL KATAXTAXEIX

™G XPnong
amo 11 lavovapiov 2020 £ 311 Aekeuppiov 2020
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'EkOgon Alaxeipiong Touv AIoIKNTIKOL ILPPOLAIOL
™G IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -
EMMNOPIKH KAl ANANTYZHX YMHPEZIQN INTERNET
pe APIO. T.E.MH. 7663201000
ETTi TV ETACIWV XPNHATOOIKOVOUIK®V TG KATAOTACEWYV
yia Tnv mepiodo 01/01/2020 - 31/12/2020

Kbplol Métoxol,

H mapovoa Ethoia 'EkBecn Alaxeipiong Tou AloiKNTIKOL ZLPROLAIOL TNG eTaipiag IMCG
BRANDS ANQNYMH ETAIPIA AIAOHMILITIKH - EKAOTIKH -EMIMOPIKH KAl ANAMNTYZHX
YMHPEZIQN INTERNET pe siakpITikoOg TiTAoug 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4)
NESTCOM BRAND'S RELATIONS, agopd Tn xpnon amo 1 lavovapiou 2020 éwg 31 Aekepppiov
2020 kal CLVTAXONKE COPPWVA E TIC OXETIKES SIAaTAgEIC TOL N. 4548/2018, OTIWC IOXLEI.

ITNV TAPOLOA EKBECN OAEC OI ETTIUEPOLG BEUATIKEG EVOTNTEC, Ol OTTOIEG Eival ATTAPAITNTEC YE
Bdaon 10 WG Avw VouoBeTIKO TTACicIo, ateikovi{ouby e TPOTTO AANBr| KAl CLVOTITIKO, TTANV
OUWG OLOIACTIKO, OAEG TIC OXETIKEG KAI AVAYKAIEC KATA TO VOUO TTANPOPOPIES, TIPOKEIUEVOL VA
€€axOei YIa OLOIACTIKN KAl EUTTEPICTATWHEVN EVNUEPWON YIA TN §pacTNEIOTNTA TNG ETAIPIAC
KATA TNV €V AOYW XPOVIKN TTEPIOSO.

TKOTTOC TGV BEPATIKGV EVOTATWY TNG £KBEONC €ival N evNUEPWON TV XPNOTWV:

> T1a TNV XPNUATOOIKOVOUIKY B¢on, TIG £€MSOCEIC KAl TA AOITTA TTANPOPOPIAKE OTOIXEId
NG €TAIPIAC KATA TNV £€eTaldpevn XpNon.

> Tla Ta onUAvTIKa yeyovoTta Tou éAaPav xwpa katd tTny sidpkeda TG eCetalduevng

XPNONG Kal TNV €MiS0ACH TOLC OTIC ETHCIEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG

eTaipiac.

Ma TIC TTPOOTITIKEC KAl TOLG OTPATNYIKOLG CTOXOLG TNS ETAIPIAC.

Ma TOLG KIVELVOLG TTOL EVEEXETAI VA TTPOKLWOULV YIA TNV ETAIpia.

Mo TIC CLVAAAQYEC TTOL £yIVAV HETAEL TNG ETAIPIAC KAl TWV OLVEESEUEVV E ALTAV

HEPQV.

> T1a Ta oNUAvTIKA yeyovoTa TToL EAaPav xapa JeTd TN AREN TNG e€eTaloduevng xpnong
£WG KAl TN oLVTAEN TNG TTAPOLONG.

YV V VY

Fevikn mapovoiaon
Meprypagpn §pacTnploTATOV

H etaipia IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZITIKH - EKAOTIKH -EMMOPIKH KA
ANAMNTYZHL YMHPEIIQON INTERNET 165p06nke 1O 2007 ka1 ebpever oto Néo  Woxiko.
APACTNPIOTIOIEITAI OTOV TOPED TNG SIAPAUIONG, KE ISIAITEPN EUPACN OTOLS TOUEIC TNS TTAPOXNG
LTTNPEECIWV TTOANCNC KAl EVOIKIAONCS SIAPNUICTIKOVL XWEOL ) XPOVOUL TTPOC TRITOLS, S§IGBecNng
XPOVOL OTA NAEKTPOVIKA WECA eVNUELWONC YIA TIPOROAN Slapnuicewy, eKUETAAAELONG
PASIOTNAEOTITIKGV SIKAIWUATWY, TTAPAYWYNG TNAEOTITIKWY TTOOYPAUUATWV KAl SIAPNUICTIKGV
TAIVIQV, SIQUECOAAPNONG KAl KATAXWPEIONS YIA Aoydplaoud TV TTEAATQV TNG €TAINIAG
Slapnuicewy oTa PEoa, SIoPYAVWONG EKBECEWY [E AVTIKEIPEVO TNV SIAPUICNH O¢ OAD TA PJECA,
SNUOCIWY OXEoEWY, CLYYPAPNS KAl TTPOWBNONG SeATICV TOTTOL OTA MME KaI TTPOWBNCNG
OTA PECA KOIVWVIKNG SIKTOWONG, PIANOEEVIAG I0TOTEAISY epapUoyVy web, KATT.
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ITOXOI

Kbplog oTdX0G TNG ETAIRIAG €ival N TTAPOXH LTTNPECIWY LWNANG TTOIOTNTAC.

H etaipia embicdkel TNV ETTITELEN ICOPPOTINUEVNS AVATITLENG KAl TN §PACTNPIOTTOINCT TNG UE
oePacud oTo TTEPIPANNOV. ETtiong, €bikOTEPO OTOXO ATIOTEAEl N CLVEXNG TTPOCTIABEIa
BEATICOONG TV TTAPEXOUEVV LTTNEETIWY TIPOG TOLG TTEAATEC TNG.

Afiec OTTWG N xpNOTNA SloikNoN, N TTPOVOIA EVAVTI TV EVEEXOUEVV KIVELV®V N TIOORANUATWY,
N HEIoN TOL KOOTOLC XWPIG VA SIAKIVELVEVETAI TO ETTITTESO LWNANC TTOIOTNTAG KAI N CLVETTEID
EVAVTI TV TTEAQTRV KAl AOITTGV CLVEQYATAY, €ival Ta {NTOLUEVA SIAXPOVIKA YIa TNV ETAIRIA KAl
N SloikNon TNG.

ATTOTENEOHA TNG SIAXPOVIKAG TNG SECHELONG YIA TTOIOTIKEC LTTNEETIES KAl LYIEIC CLVEPYATIES
aTToTeAEl N KABIEPWON TNG ETAIPIAC OTOV XWPEO, WG £vOC A&IOTIIOTOL CLVEQYATN YIA TOULG
TTEAATEC TNG KAl BETEI TTAEOV WG OTOXO, OTNYV TTAPOLOA ISIQITERA SOOKOAN KAl AVTAYWVICTIKA
OIKOVOMIKN CLYKLPIA, TN SIATAPNON TNG LPICTAPEVNG BEONG TNG OTOV KAASO.

Evowel AoImtov TV auEnUEV@Y TIOOKANCEWY TTOL KAAE VA QVTILUETWTTICEL, N eTTEvoLON o€ aKOUd
APTIOTEPA TTOIOTIKA TEXVIKA XOPAKTNPICTIKA TWV TTAPEXOUEVMY LTTNPECIRV, Ba ATTOTEAECEl TNV
KOPIA OTPATNYIKA TNS YIA TA €TTOUEVA £TN.

Aloiknon

H emipAewn 1V £pyacicdv kal n Sloiknon TNG £TAIRIAG ACKEITAl ATTO TTEVTAPEAESG AIOIKNTIKO
YOUPOLAIO, TO OTTOIO eKAEYEI N eVIKr ZLVEAELON KAI TO OTTOIO ATTAPTIZETAI ATTO TOLG KATWTEPW:

©ton
Mpoedpog ToL A.X. & AlLBVVWY LOUPOLAOG
AVTITTIOOE500C TOL A L.

OVOMATETOVLHO
ANUATEIOG AaobdNC
AlKaTERIVN AaoLéN

OwHAg Pobumag MéNog
Fewpyiog Kuplakog MéNog
BaciAikr) TonyopIiasou MeAog

Eméooeig

To olkovouikd £Tog 2020 ATaV pIa XeoVvIa Eviovng LPECNG YIA TNV EAANVIKT OIKOVOUIA PE TOV
eTAOIO0 PLOPO avamTLéng va diapopgaveral oTo -8,2% ToL AEM, PACE TV OTOIXEIWY TNG
EALTAT, TTOL €ival N XEl0OTEPN £TTISO0CN OTN PETATTOAEUIKA TTEQIOSO.

Ta ammoTeAéoPATA TNG £TAIPIAG SIAUOPPGONKAY CLVOTITIKA WG EENC:

YYNOIMNTIKH KATAYTATH AMTOTEAEXMATQON XPHEHY
YTOIXEIA ETAIPEIAY

Nood ekppaouiva ot € 1.1 - 31.12.2020 | 1.1 - 31.12.2019 | METABOAH %
KbkAOG epyaoicov 8.745.735,27 8.353.014,60 4,70%
MikTd ammoteAéouara 571.847,44 497.633,69 1491%

Mep18cdpIo MIKTOL KépSoLg 6,54% 5,96%
EBITDA 184.774,12 187.640,69 -1,53%

Mep1Bmpio kEpSoug EBITDA 211% 2,25%
EBIT 62.472,12 74.383.95 -16,01%
Képbdn mpo popv 59.423,78 70.856,05 -16,13%
Képbdn peTd amd @dpouLg 42.710,23 51.930,60 -17,76%

Mep1Ocoplo Kae'apof)' KEPSOUQ 0.49% 0,62%
HETA QIO POPOLG
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O kKOKAOG gpyaci®v avnAOe oto TTooO Twv € 8.745.735,27 évavm € 8.353.014,60 1ng
TTPONYOLHEVNG XPNONG, TTapoLvaidalovTtag abénon kata 4,70%.

Ta pIKTa KEPSN avAABaV OTo TTOCO TV € 571.847,44 évavt € 497.633,69 TG TTponyoLUEVNC
xpnong, mapovoialoviac avénon katd 14,91%.

Ta Képdn TPOo POP®V, XPNHUATOSOTIKGV, EMEVOSLTIKCOV ATTOTEALCHATOV KAl AMOOPECE®V
(EBITDA), avhABav oTo TTOCO TV € 184.774,12 &vavti TouL TTOooL Twv € 187.640,69 NG

TTPONYOLHEVNG XPNONG.

Ta képdn PO PoOpwY TNG cTaIpiag avhABay ot € 59.423,78 évavt ToL ToooL € 70.856,05 TNg
TTPONYOLHEVNG XPNoNG TTapovoidlovtag peioon 16,13% ot oxéon HPe TNV TTPONYOLUEVN
xpnon.

Ta KEPSN HETA aTTO POPOLGS TNG ETAIPIAC AVAADaY ot € 42.710,23 évavT ToL TTocoL € 51.930,460
TNG TTPONYOLHEVNCS XPNONG TTAapoLOIAlovTag Ueiwon 17,76% Ge OXEON WE TNV TTOONYOULUEVN
xenon.

H avalvon tng aAlvcibac afiag kal TV evoOOUAT®Y KAl ALAWV TTAYiWV TTEQIOLTIAKMY
OTOIXEIV, TTOL XPNOILOTIOINONKAY ATTO TNV £TAIRIA OTA TTAQICIA TNG TTPAYUATOTIOINCONG TWV
EQYATIOV TNG OTN XpHon 2020, apaTtiBevTal oTo OXETIKO TTPOCAPTNUA TN iSIag XPNong oTn
oA, 21, TapAypaPpo 6.

KivSuvol kal apepaidotnteg

H ¢é€apon Tng Tmavénuiag Tov Kopovoiod (COVID-19) otnv EANGSa, TTpokaAei avnouyia dcov
apopd oTNV TTOPEId TV £PYACIV TNG £TAIPIAg. H evbexduevn emidpacn OTIC TTWANCEIG
vTToAoyileTal 0TI Ba eTTNPEEeACE Ta £006a KAI TNV KEPSOPOPIA OANC TNG XPoVIAC. H sidpkeia Twv
EMTITOOEWY TNG TTAPOLOAC KPIoNS OTNY AyOoPd KAl KAT' ETTEKTACN KAl OTNV ETAIRIA Eival TTPOG
TO TTAPOV AYVWOTN. H TTavénuia avapéveral va emavampoosiopicel onUAvTIKA TIC CLVABEIEG
TOL KATAVAAXTIKOV KOIVOUL KaI TNV TTOPEIa TNS £LPLTEENCS OIKOVOoWIag. H Aloiknon TnG £TaIpiAg
PpioKeTal O€ ETOINOTNTA TTPOKEIPEVOL VA AGREl YETPA KAl va TTPORE 08 KATAANAEC KIVACEIG
TTPOKEIUEVOL VA AvTaTTEEEABEl OTNY VEQ ALTH CLVONKN, ETTAVALIOAOYVTAC TN CTEATNYIKNA TNG
avaloya e TIG eEENIEEIC KAl SIATNEGVTAC TNV KOIVAVIKA TNS €LOLVN.

MPOoOTITIKES YIa TRV VEQ XPOVIA

H etaipia TTapakoAoLBei TTPOTEKTIKA TIG £EENIEEIC OTO KAASO KaI TIPOCTIAOE VA EKUETAANEDLTE
TNV ATTOKTNOEICa EUTTEIDIA TNG, e OKOTTO va £MMITOXEI ALENCN TOL PEPISIOL ayopPdAg kKal avénon
TV €008V KAl TV ATTOTEAECUATOV TNG.

Kupiotepol Kivéuvol

Kivéuvog Tipcv ayopdg

H etaipia eAéyxel yia TOXOV ATTOPEIDON TWV TIEQIOLOIAK®Y TNG OTOIXEIWY, Kal OTTOTE
eppavidovTal TETOIOL €i6oLG evEEiCelc kKal epOooV CLVTPEXOLY Adyol aTtaiong TPoPaivel
oTNV amapaitnTN ATTOUEION, WOoTE N Afia TOLG OTIC XPNUATOOIKOVOUIKEG KATACTACEIC VA
TaLTICETAI PE TNV TTPAYUATIKN.

IuvvaAAaypaTikog Kivbuvog
H Etaipia §pacTtnpiottoieital aTny EAANGSa CLVETTWCS eV LTTAPXEI TETOIOG KivELVOG.
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Kivéuvog emrokiov

H Etaipia &ev £xel OTO evepynTIKO TNG CNUAVTIKA EVTOKA OTOIXEIQ, TA AEITOLPEYIKA ¢éC06a Kal Ol
TAMEIOKES POEG Eival OLOINSWCS AveEAPTNTA ATTO PETAROAEG OTIG TIUEG TGV ETTITOKIGWY. H £TaIpia
KaTd TNV SIAPKEIA TNG XPNONG SeV EUPAVIOE SAVEIAKES LTTOXPEWTEIG.

MoTTIKOG KivoLVOog

H etaipia  mTapéxel OLTINEECIEG  ATTOKAEIOTIKG  O€  AVAYVWPIOUEVA KAl QepEyyLa
avTiIoLUPAAOUEVa WéPN. Eival TTONITIKA TNG €TAIRIAG N LTTOROAN & SIASIKATIEC TIICTOANTITIKOV
EAEYXOL OA@V TWV TTEAATWV, OTOLG OTTOIOLG TTAPEXOVTAI LTTNEETIES ETTI TNIOTWOEL. OTOV aPopd
OTOV TOTWTIKO KivOLVO TTOL TTEOKUTITEl ATTO TA LTTOAOITIA XPNUATOOIKOVOUIKA TTEQIOLOIAKS
OTOIXEIa TNG €TAIPIAG, TTOL ATTOTEAOLVTAI ATTO PETPENTA KAl IC0SLVAUC UETPNTWY, O KivELVOG
amoppéel amd TN YN THENON TV CLUPATIKWY OPWY ATTO TOV AVTICLUPAAOUEVO, UE PEYIOTN
£kBeon ion e TN AoyIoTIKA afia TV XPNUATOTIIOTWTIKGWY ALTWV HETWV.

Kivéuvog pevoTotnTag
H eTaipia &ev avTipeTwmilel KivOLVo PELOTOTNTAC KABWC TO KEPAAAIO KivnoNng ETTAPKE! YIa va
KAALWEI TIC AVAYKEG TNG.

Keqpalalovxikog Kivéovog

O oKOTTOG TNG SIAXEIPIONG TOL KEPAATIOLXIKOV KIVELVOU gival N e€EAcPANICN TNG cLveXI{OUEVNS
5pacTNEIGTNTAC TNG £TAIRIAC (going concern) yia va LTTAPXOLY IKAVOTTOINTIKEG ATTOSOCEIC YIA
TOLG PETOXOLC, YIA VA SIaTNENBE YIa ISAVIKF KEQAAQIOLXIKF SOUN KAl YIA VA PEIBEe TO KOOTOC
KepaAqiov.

H diathpnon f n Tpocapuoyrn TNG KEPAAQIOLXIKAC SOUNG, UTTOPEI va Yivel JECw TNG
TTPOCAPPOYNG TOL TTOOOL TWV HEPICUATWY TIOL TIANPWVOVTAl OTOLG HETOXOLS, TNG
ETMOTPOPNG HETOXIKOV KEPAAQIOL OTOLG PETOXOLGS, TNG EKSOTNG VEWY PETOXMWV I TNS TTWANONG
TIEPIOLOIAKWY OTOIXEIV VIO VA UEIBE 0 Savelouog.

H etaipia &ev Siatpéxel KepAAQIOLXIKO Kivéuvo KABWC ol PAcikoi SelkTeg EELOTOTNTAG
ATTOTLTTAVOLY IKAVOTTOINTIKF PELOTOTNTA KA ETTAPKEIA OE KEPAAQIO KivnoNg YIA TIC TEAELTAIEG
500 XpNoelg.

Kivéuvog mpopunBscutov (Suppliers risk)
H etaipia Sev diaTpéxel TETOIo KivoLVvO.

MepiPallovTika Kal Aoirra Oépara

ToUUOPPWON HE TNV TTEPIBANNOVTIKI VOH0BEeTia

H mpooTtacia 1oL TTEQIRAANOVTOC KAl N TTEQIRAAAOVTIKN HEQIUVA ATTOTEAOLY TTPOTEQAIOTNTA YIA
TNV IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -EMIMOPIKH KAI ANAMTY=HX
YMHPEXIQN INTERNET.

MoAiTik avepmvoL SuVapIKoL

H eTaipia CLPPOPEVETAI TANP WS WE TNV I0XLOLOA VOUOBETia Kal Sivel 1I8IAITEPN £upacn OTIC
epyaoiakéc oxéoelg. Kbplo hyéAnua tnG Aloiknong Tng etaipiag eival n diatnpnon ApioTwy
OXECEWV HE TO TTPOCWTTIKO TNG KABWG ETTIONG KAI N CLVEXNG EKTTAISELON TWV LTTAAANAWY TNG
HEC® CEUIVAPIV OXETIKWY PE TNV £0YACia TOLG. TO TIPOCWTIIKO TNG ETAIPIAG TOCO YIa TNV
TPéxoLOA OCO KAl YIA TNV TTPONYOLHEVN XPNON avAABe kaTd péco 6po ot 30 atopa.
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O1 epyaciakéc oxeoelg PpickovTal g ApIoTo eMTESO, APoL N SIAUOPPWCA TOLG, TTEPAV TRV
TTOOPRAETTOMEV®V ATTO TIC OXETIKEG SIaTAEEIC, PACileTal TTAVW OTO CERACUO TV AVOPDTTIVGV
SIKAIOUATWOV KAl TV EQYATIAK®Y EAELOEPIQOV, TTAVE OTNV AVATITLEN TTVELUATOG APoIBAIAg
KATavONOoNG KAl CLVEPYATIAC, KABWGS Kal 0TN KABIEPWON TTOAITIKQV 810iknong avBpmTTIivoL
SLVAUIKOL TTOL KaBoPIoLY PE CAP KAl APELOANTITO TEPOTTO OAA TA BEUATA TTOOCAAWEWY,
HETAKIVACEWY, TIPOAYWY®Y, EKTTAISELONG, AUCIPOY, TTPOCOETWY TTAPOXWY, ASEIWY Kdal

ATTOLOIWV.

Em&o0oeg TNG eTaipiag

ApI1OUOSEIKTES
31/12/2020 31/12/2019
% %
ApIBU06eikTNG KepaAaiou Kivnong KukAogpopovyv Evepyntikd 6.183.125,12 9631 6.129.349,26 93,28
CURRENT RATIO BpaxumpdOeopeg Ymoxpewoelg  6.420.276,86 ’ 6.570.599,55 ’
PevoTOTNTAG KukAogopouLv Evepy.-ATToBépata 6.183.125,12 0631 6.129.349,26 93,08
QUICK RATIO BpaxLTTPOOeOUEG YTTOXPETEIG 6.420.276,86 ' 6.570.599,55 '
Apeong PevotdTnTag AlaBéoipa 1.523.019,18 23.72 1.930.371,79 29 38
ACID TEST RATIO BoaxumpoBeopeg YTOXPEWOEIG 6.420.276,86 ’ 6.570.599,55 ’
=¢va mpog 16ia Kepaaia Z¢va Kepaaia 6.588.171,17 6.570.599,55
1.826,24 2.065,96
DEPT TO EQUITY 1810 Kepaiaia 360.751,38 318.041,15
Bpay. umoxpewoeig mpog Kabapn ©ton BoaxumpoBeopeg YITOXPEWOEIG 6.420.276,86 1.779.70 6.570.599,55 2.065.96
CURRENT LIABILITIES TO NET WORTH KaBapr) ©ton 360.751,38 R 318.041,15 B
Kehowne mrayiey Avamoopeotn agia Mayiov
£ .
FIXED ASSETS TO NET WORTH VEpVI’l]TIK?U 92.724,31 25,70 93.225,92 29,31
KaBapr ©¢on 360.751,38 318.041,15
KukAopopoLV EvepynTikd TTPOG TUVOAIKO KukhopopoLy EvepynTikd 6.183.125,12 88.98 6.129.349,26 88,98
EvepynTiko YOVONKO EvepynTikd 6.948.922,55 ' 6.888.640,70 '
MikTOU KEPEOLG EKPETAAELOEWDG MikTa KEpSNn 574.460,93 657 497.633,69 5.9
GROSS PROFIT MARGIN KbkAog Epyaoiov 8.745.735,27 ' 8.353.014,60 ’
ATTOS0TIKOTNTAG ISicdv Kepalaiwv TTpo ATToTEAéOpATA XPAONG TTOO
amooPBécewy ATTOORECEDV 181.725,78 50,37 184.112,79 57,89
RETURN OF INVESTMENT KaBapr ©¢on 360.751,38 318.041,15
DOpEC fole]elid
TaxvTnTa KLKAOPOPIAG CLYONKOD KbkAog Epyaoiov 8.745.735,27 12 8.353.014,60 191
EvepynTikoL TOVONKS EvepynTikd 6.948.922,55 ' 6.888.640,70 '
TaxdtnTa Kukhopopiag 16ikv Kepaiaiwy KbkAog Epyaoiov 8.745.735,27 2494 8.353.014,60 26,26
OWNER'S EQUITY TURNOVER RATIO KaBapr ©¢on 360.751,38 ’ 318.041,15 ’
Taxomra Kukhogpopiag Mayicwv KOkAog Epyaoicv 8.745.735,27 0430 8.353.014,60 89.60
FIXED ASSETS TURNOVER RATIO Avar. agia Mayiou Evepynmkod 92.724,31 ' 93.225,92 '

Mn XpNHATOOIKOVOHMIKOI SEiKTEG

ITNV KAEIOUEVN XPNoN &€&V EXOLY TTPOKLWEI AEIOCNUEIWTO! N XPNUATOOIKOVOUIKOI SEIKTEG TTOL
va xpndlouv 181aiTepNG avapopdg.

Aoimrd 6¢uara

MpoPAerropevn eEEMEN
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To 2020 ATav pIa KGAR Xoovid yia Tnv €TaIpid N oTmoia cLVOSELTNKE aATTO ALENCN TwWV
TTWANCEWY TNG. H eTaipeia kaTaPaAel KGBe SuvaTA TTPOCTTIABEID eV HECK TTAVENUIAG YIa va gival
10 2021 pia KAAn xoovId Kal va KLuhavOei oTa eTmimeda TG TTPONYOLUEVNG XPOVIAG.

TO HOKPOOIKOVOUIKO KAl XPNUOATOOIKOVOUIKO TTEQIRAANOV TNC XWEAC TTAPAUEVEl AOTABEG,
KLPIWG AOY® TV EMTTOOL®Y TNG Tavénuiag Covid-19. H emoTpopr OTNV OIKOVOUIKA
oTaRePOTNTA €€aPTATAl Ot PEYOAO PABUO aTmd TIC evEPYEIEG KAl ATTOPACES OeCUIKOY
OPYAVEYV TNC XWPEAC KAl TOL £EWTEPIKOL.

H eTaipia ekTIpA SIQPKWS TOLS TMIBAVOLGS KIVELVOULG KAl TTPOCAPUOLEl TN CTEATNYIKA TNG WOTE
va TTPOCTATELOEI ATTO ALTOVG, PE OTOXO VA SIACPAANITEl T LWYNAA TTITTESA A&ITOLPYIAG TNG.

‘Epevva Kail avanToén
H etaipeia &¢ Sie€ayel Epevva kal & SIaBETel TUAPA AvATITLENC.

Ymokaraothyara
H etaipia &ev S10BETEl LTTOKATACTAUATA.

181eg peTOXEG
Agv arrokThBnkay "idieg YeToxEG", kata TN Sidpkela TG xpnong 2020.

INUAVTIKA YEyovoTa mou ouvipnoav amo T AREN TNG XPNONS HEXP! TNV nUEpounvia
LTTOROARG TG TTApoLOAG £KOeoNG

ATTO TN AAEN TG Xxpnong (31/12/2020) éwg Kal TNV NUEPOUNVIA EYKPIONG  TWV
XPNUATOOIKOVOUIKMY KATACTACEWY KAl TNG LTTOROANG TNG EkBecng avTng atrd To AL, Sev Exel
oLUPEI Kavéva yeyovog, TToL Ba PTTOPOLOE VA ETTNEEACEI CNUAVTIKA TNV OIKOVOUIKY B¢on Kal
TNV TTOPEIA TNG £TAIPIAG.

AKPIBEC aTTOoTIACUA aTTO TO BIBAIO TTOAKTIKGV YLVESPIATEWY TOL AL,

AxapVvég, 8 OkTwppiov 2021

O Npodedpog Tov H Avrirp6e8pog ToL
AloiKnTIKOO ILUPOLAIOL & Ai01KnTIKOL ILHBOLAIOL
A1vO0OVV I0UBOLAOG

AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH
A.AT.: AH 084675 A.AT.:K 057473

Ta MéAn Touv AloiknTiKoL IvuBovAiov
OQMAI POYMNAX FEQPTIOX KYPIAKOX BAXIAIKH TPHFTOPIAAOY

A.AT.: AB 595985 AAT. AM 177817 A.AT.: AB 347312
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'EkOeon Ave€aptnTov OpkwToL EAeyKTR AoyioTh

Mpog TOLG MeTOoxoLG TNG ETaipiag IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZTIKH -
EKAOTIKH - EMIMOPIKH KAI ANATMTY=HE YMHPEXIQN INTERNET

'EkOeon EAEyxoL emi TV XPNUATOOIKOVOUIKGOV KaTaoTaoewv

rveoun pe EmeOAagn

‘Exoupe eAEYEEI TIC CLVNUUEVES XONUATOOIKOVOUIKEC KATAOTAOEIG TNG eTalpiac IMCG BRANDS
ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH - EMITOPIKH KAl ANATMTY=HX YIMHPELIQN
INTERNET (n ETaipia), ol ottoieG atmmoTeAoLVTAIl aTTO TOV I00AOYICHO TNG 31ns AekepPpiov 2020,
TIC KATAOTACEIG ATTOTEAECUATWY KAl HETAROADY KABaPNS BEoNG TNG XPNOEWS TTOL EANEE TNV
NUEPOPNVIA ALTA, KABWCS KAl TO CXETIKO TTPOCAPTNUA.

Katd tn yvoun pag, &KTOg amo TIG EMTTOOEIC TV OeUAT@Y TTOL PvNUOoveLOVTAl OTNYV
TapAypaPo TNG €kBecNg pag “Baon yia yvoun e em@LAaln”, o CLVNUUEVES
XPNUATOOIKOVOUIKEG KATAOTACEIC TTApoLaidlovy ebAoya, aTTd KABe oLOIWSN ATTOWN, TNV
oIKovouIkr) Bton Tng eTaipiac IMCG BRANDS ANQNYMH ETAIPIA AIA®GHMIZTIKH - EKAOTIKH -
EMMOPIKH KAl ANAMNTYZHXI YMHPEIIQON INTERNET katd tnv 31n Agkepppiov 2020, kai TN
XPNUATOOIKOVOLUIKH TNG £TTIS0CN YIA TN XPHON TTOL EANEE TNV NUEPOUNVIA ALTH, COUPWVA HE
TIG S1aTAEEIG TOL N.4308/2014 OTTWC ICXVEL.

Baon yia yveun pe empOAagn

ATIO TOV €AeyXO pag TTpoékvwayv Ta €ENG: 1) ITIC EUTTOPIKES ATTAITACEIC TTEPIAGUPBAVOVTAl KAl
ETMIOPAAEIC-ETTISIKEG KAI O€ KABLOTEPNON ATTAITACEIC TLVOAIKOL TTOCOL VP 324.903,94. Kata
TNV €KTipNon pag, n SlevepynBeica amroueicdoon €T TV ATTAITACE®Y ALTWY, TTOOOL ELPW
67.544,82, LTOA&ITTETAI TNG ATTAITOLHEVNG KATA €Lvpw 192.378,33. H un Sevipyeia 1ng
ATTAITOLPEVNG ATTOUEIONG £XEl OAV CLVETTEIA N A&IA TWV EUTTOPIKY KAl AOITTQV ATTAITHOEWY
Kal Ta idla kepAAaia va eugavidovral avénuéva katd evpo 192.378,33. 2) Aev oxnuarTileTal
TEORAEWN yia amolnuicdon TTPOCWITIKOL AdOYw €£06oL amd Tnv vrnpeecia. Katd tnv 31n
Agkepppiov 2020, TO CLVOAIKO DYWOC TNG KN OXNUATIOBEIcAG TTOORAEWNS AVEPXETAI € ELPW
52.200,25, ye cuvemeaa n kaBapn Béon va gupaviletal avfnuevn Katd 1o Toco avTd. 3) Ol
POPOAOYIKEC DTTOXPEWOTEIC TNG ETAIPIAC Sev EXOLV eEETACTE ATTO TIC POPOAOYIKEC APXES YIA TIG
xphoeg ammo 2015 £g kar 2020. Q¢ ek TOLTOL TA POPOAOYIKA ATTOTEAECUATA TWV XPNOEWYV
avTwy &ev ExoLV KATAOTE OPIoTIKA. H eTaipia Sev éxel TTOOREl O€ eKTIUNON TV TTPOCOETWY
POPWY KAl TWV TTPOCALENTEWY TTOL TMOAVOV KATAAOYICTOLV C& HEAAOVTIKO (POPOAOYIKO
ENEYXO Kall SeV EXEl OXNUATIOE OXETIKE TTOORAEWN YIA ALTH TNV EVEEXOUEVN LTTOXPEWON. ATTO TOV
EAEYXO HAG, €V £XOLUE ATTOKTATEI EDAOYN SIACPAAICN OXETIKA HUE TNV EKTIUNON TOL LWOLS TNC
TTEORAEWNC TTOL TLXOV ATTAITETAI.

AlEVEQYNOAUE TOV EAeYXO PAC OLUPWVA Pe Ta AlOvn MpoTtuta EAéyxou (AME) omwg avtd
EXOLV evoPATWOE oTnNV EAANVIKR) NopoBeaia. O1 evBVOVEG UAg, COUPWVA UE TA TTPOTLTIA
auTA TTEPIYPAPOVTAI TIEPAITEQR OTNV evOTNTA TNG ¢KOEONC Yag “EuBOveg eheykTr) yia Tov
EAEYXO TWV XPNUATOOIKOVOUIKG®V KaTaoTdoewv". EipaoTte avefdptnrol amd tnv Etaipia
oLUPva Pe Tov Kadika AcovToloyiag yia EmmayyeApartieg EAeykTEC TOL ZLUPOLAIOL AlEBVaYV
MNEOoTOTTWV ALOVTOAOYIAG EAEYKTOV, OTTWC ALTOG £xel EVOWUATWOE aTNV EAANVIKY NopoBeoia
KAl TIC ATTAITAOEIG S5¢0VTOAOYIAG TTOL OXETICOVTAI HE TOV EAEYXO TWV XPNUATOOIKOVOMIKGWYV
KATAOTAOEWY OTNV EANGSA KAl EXOLHE EKTTANPWOEl TIC SEOVTOAOYIKEG HAG LTTOXPEWOEIG
oLUPWVA WE TIC ATTAITAOEIS TNG I0XLOLOAG VOUOBETIAG KAl TOL TTPOAVAPELOUEVOL KSIKa
AcovToloyiag. MoTeboLPE OTI TA EAEYKTIKA TEKUNPIT TTOL £XOLE ATTOKTACE! £ival ETTAOKA KAl
KATAAANAQ va TTApEXOLY PACN YIA YVOUN HE ETIPOLACEN.
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AANo O¢ua

H Etaipeia eAéyxetal yia mpTn gopd amd OpkwTO EAEYKT) AOYIOTH KAl WG €K TOLTOL Ol
OLYKPITIKEG OIKOVOUIKEG KATAOTACEIG SeV eival EAEYUEVEC.

ELOULVEG TNG 810iKNONG £TTi TV XPNHATOOIKOVOMIK®V KATACTACE®V

H &loiknon €éxel TNV €vBLVN yiIa TNV KATAPTION Kal €bAoyn Tapovoiacn  Twv
XPNUATOOIKOVOUIK®Y KATACTACEWY COUPVA e TIG diaTtd&eg Tou N.4308/2014, 6TTwC I0XLEI,
OTTWC KA YIQ €KEIVEC TIG SIKAIGEC E0WTEQIKOL EAEYXOL TTOL N SI0iKNoN KABOoPIZEl WS ATTAPAITNTEG,
WOoTE va kabioTaTtal SuvaTth N KATAPTION XPNUATOOIKOVOUIKGWY KATAOTACEWY ATTAANAYUEVRV
aTro oLOIWSEEC TPAAUA, TTOL OPEIAETAI €iTE € ATTATN €iTE 0€ AABOC.

Katd TNV KatapTion TV XPNUATOOIKOVOUIKGY KATACTACEWY, N Sloiknon eival ubrreboiuvn yia
TNV afloAdynon Tng KavotnTag Tng Etaipiag va ovuvexicel Tn §pacTtnplotntd  1ng,
YVWOTOTIOIVTAC OTTOL CLVTPEXEN TETOIO TIEQITITON, Ta Béuata TToL oxetiCovial Pe TN
oouvexifouevn dpaocTNEIOTNTA KAl TN XPNON TNG AOYIOTIKAC dPXNS TNG ouvexi{ouevng
5pacTNEIOTNTAC, EKTOC KAl €AV N SloikNon &ite TTEOTIOETAI va pevoToTToINCEl TNV ETaipia 1y va
Slakowel TN §pacTnNEIOTNTA TNG 1 Sev éxel AAAN PEAAICTIK EVOAAOKTIKN €TTAOYR ATTO TO VA
TTPOREI G' AVLTECG TIG EVEPYEIES.

EVOULVEG EAEYKTR YIA TOV EAEYXO TGV XPNHATOOIKOVOUIKGV KATAOTATE®YV

O1 oT1oxol Jag €ival va amokTAooLPE eOLAoYn Slao@AAion yia TO KATA TIOCO Ol
XPNUATOOIKOVOUIKEG KATAOTACEIG, OTO OOLVOAO TOULC, &ival ATTAAAAYUEVEG ATTO OLOIWSES
OQAAUQ, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AOBOG KAl VA EKSOOLWE EKOETN EAEYKTH, N OTTOIC
TTeEPIANAPPAVEN TN YVOUN PAg. H edAoyn SlIacpAAion cuvioTd SIacPANon LYNAOL ETTITTESOL),
AAAG Sev gival eyybNon OTI 0 EAEYXOC TTOL SlevepyeiTal cOUPVA Pe Ta AME, OIS AvTd EXoLv
EVOWUATWOE oTNV EAANVIKA NopoBeaia, 6a evroTrilel TTavTa éva oLoIwdeC OPpANUa, OTAV ALTO
LTTAPXEL ZPAAUATA SLVATAI VA TIPOKLWYOLV ATTO ATTATN ) ATTO AABOC KAl BEEOLVTAI OLOIWSEN
OTAV, HEUOVUEVA ) aBPOoIoTIKA, Ba PTTopoLOE eDAOYA va avauéveral OT Ba eneéalav TIg
XPNUATOOIKOVOUIKEG ATTOPACEIS TWV XPNOTWY, ToL AduPavovtal pe PACN ALTEG TIG
XPNUATOOIKOVOUIKEG KOTAOTACEIG.

Qc KaBNKoV TOL EAEYXOL, COUPGVA He Ta AMNE OTTWG ALTA EXOLY EVOWUATWOEI oTNV EAANVIKA
NopoBeaia, aokoLUE ETTAYYEAUQATIKI Koion Kal SIaTNOOVUE ETTAYYEAUATIKO OKETTIKIOUO KOO’
OAN TN SiIdpkela ToL eAeyxov. Emmiong:

e EvromiCovpe «kal  aflohoyobue TOLG  KIVOLVOLG  OLOIMSOLE  CEAAUATOC  OTIG
XPNUATOOIKOVOUIKEG KATACTACEIG, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AGB0G, oxedialoviag
KAl SIEVEQYVTAG EAEYKTIKES SIASIKATIES TTOL AVTATTOKPIVOVTAI GTOLGS KIVEDVOLCS ALTOVLGS KAl
QATTOKTOLUE EAEYKTIKA TEKUNPIA TTOL €ival ETTAPK KAl KATAAANAQ YIa va TTapéxouy PAon yia
N yvoun hag. O kivéLvog Un evIOTIICUOL OLCIWS0LE CPAAUATOC TTOL OPEIAETAI € ATTATN
gival LPNAOTELOG ATTO ALTOV TTOL OPEIAETAI O AGBOC, KOBWS N ATTATN UTTOPE! VA EUTTERIEXE!
ouytTalyvia, TTAACTOYPA®IA, €OKEUUEVEG TTAPAAEPES, WeLdeic Siapepaioeg N
TTAPAKAUWN TV SIKAIGWV ETWTERIKOV EAEYXOU.

e KatavooULue TIC SIKANIGEC €WTEPIKOL EAEYXOL TTOL OXETICOVTAI PE TOV EAEYXO, HE OKOTIO TO
OXESIACUO EAEYKTIKQV SIASIKATIWV KATAAANAWY YIA TIC TIEQICTACEIG, AAAA OXI UE OKOTTO TN
S1aTOTTON YVOUNG €T TNG ATTOTEAECUATIKOTNTAG TV SIKAISWY £0WTEQIKOL EAEYXOL TNG
Etaipiag.

e ALIOAOYOLUE TNV  KATAAANAOTNTA  TWV  AOYIOTIKGV CPX®V KAl  UeBodwy  TTou
XPNoIgoTToINONKay Kal 7o €OAOYO TWV AOYIOTIKQV EKTIUNCEWY KAl TWV  OXETIKQV
YVWOTOTIOINTEWY TTOL £yivay amod Tn Aloiknon,.

e ATTOQAIVOUAOTE YIA TNV KATAAANAOTNTA TNS XPNong atod Tn Sioiknan TG AOYIOTIKNG ApXAS
NG ouvexICouEVNS §paCTNEIOTNTAG KAl PE PACN TA EAEYKTIKA TEKUNOIA TTOL ATTOKTAONKAV
YIQ TO €AV LTTAPXEI OLOIOSENG ARERAIOTNTA CXETIKA HE YEYOVOTA 1 CLVONKEG TTOL PTTOPEI VA
LTTOSNAGVOLY CLOISEN ARERAIOTNTA WG TTPOG TNV IKAVOTNTA TNG ETaipiag va cuvexioe Tn
5paocTNEIOTNTA TNG. EAV cuptepdvoLue OTI LEPICTATAI OLOIWSENSG ARERCIOTNTA, €iPaCTE
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LTTOXPEWUEVOI OTNV  €KOEON €AEYKT) VA ETTNIOTACOULWE TNV TIPOCOXN OTIC OXETIKEG
YVWOTOTIOINCEIG TWV XPNUATOOIKOVOUIKWY KATAOTACEWY 1 €AV ALTEG Of YVWOTOTTOINCEIC
€ival AVETTAPKEIC va SIaPOPOTIOINCOLE TN YVOUN KAG. Ta cuutrepAcuaTda uag paacifovral
O€ EAEYKTIKA TEKUAPIA TTOL ATTOKTWVTAI JEXPI TNV NUEPOUNVIa TNG £kBeoNC eAeYKTH. QOoTOCO,
HEANOVTIKA YEYOVOTA ) CLVONKEC EVEEXETAI VA £XOLV WG ATTOTEAECUA N ETaipia va mavoel
va A&IToLPYE WS oLuvexI(duevn SpacTNEIOTNTA.

e AfloAoyoLpe TN  OLVOAKNA Tapovoiacn, TN  &our KAl TO  TEPIEXOUEVO TV
XPNUATOOIKOVOUIKGV  KATAOTACEWY, CULUTTEQIAAUPAVOUEVGDY TWV  YVWOTOTTOINTE®Y,
KABWC KAl TO KATA TTOCO Ol XPNUATOOIKOVOUIKEG KATACTACEIG ATTEIKOVICOLV TIG LTTOKEIUEVEG
OLVAAAQYEG KAl TA YEYOVOTA PE TPOTTO TTOL ETITLYXAVETAI N ELAOYN TTAPOLTIACN.

MeTalb AANwV BeudTtwy, kKolvottolobUe oTn Sloiknon, To oxedlalduevo eOPOG KAl TO
XPOovoSIAypaupua  TOL  €AEYXOL, KABWC KAl ONUAVTIKA  €LPAMATA  TOL  EAEYXOU,
OULUTTEQINOUPAVOUEVY OTTOIY ONUAVTIKGV EAAEIPEWY OTIG SIKANIGEG £0WTEPIKOL EAEYXOL
evroTttiCoupe KATa TN SIAEKEIQ TOL EAEYXOL LAC.

'EkOeon emmi AAAV NouIKeV Kal KavovIoTIK®OV ATTAITNOE®V

AdupavovTag urrown OTI N SloiKNON £XEl TNV €LBLVN YIA TNV KATAPTION TNG EKBeo NG Alaxeipiong
TOL AIOIKNTIKOL YLUPBOLAIOL, KAT' £pappoYn TV SIATALEWY TNC TTAPAYPAPOL 5 TOL APBPOL
2 (uépog B) Tou N. 4336/2015, onueicovoLE OTI:

a) Katd mn yvopun yag n 'EkBeon Alaxeipiong Tou AIoIKNTIKOVL XOPPROLAIOL Exel KATAPTIOOE
OVUPWVA WE TIG IOXVOLOEG VOUIKEG ATTAITACEIG TOL ApPBpoL 150 Touv N. 4548/2018 kai TO
TIEPIEXOUEVO ALTAG QVTIOTOIXEI UE TIC CLUVNUPEVEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG
xpnong mou éanée Tnv 31.12.2020.

B) Me BAon TN yvooN TTOL ATTOKTACAME KATA TOV EAYXO WA, yia TNy eTaipia IMCG BRANDS
ANQNYMH ETAIPIA AIAOHMILTIKH - EKAOTIKH -EMITOPIKH KAl ANATTY=HY YMHPEXIQN
INTERNET kai 10 TepIRAANOY TNG, SV EXOLUE EVTOTTIOEI OLOIWSEIC AvakpiPeieg oTny EkBeon
Alaxeipiong Tou AloIKNTIKOL TNG ZLPPROLAIOL.

ABrva, 20 OkTwRpiov 2021
O OpKWTOG EAEYKTAG AOYIOTAG

ITTOPOG M. XpLOOUAAANG
Ap. M. ZOEA 24511

PKF

Audit Tax &
Business advisory

PKF EYPQEAETKTIKH A.E.
OpKwTOI EAEYKTEG AOYIOTEG

A. Knoioiag 124, 115 26, ABriva
Ap. M. ZOEA 132
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Karaoraon Xpnuarooikovouikng ©éong (looAoyiouog) tng 31.12.2020

ENEPTHTIKO

Mn KLKAOPOPOVLVTA TTEPIOLOIAKA
oTolxeia

Evoouara mayia
Akivnta

AoITTOG e€EOTTAICUOG
IbvoAo

AvAa mayia oToixsia

AoITTd AvAa

XPNHATOOIKOVOMIKA TTEQIOLOIAKA
oTolxeia

Advela Kal atmaIthoeIg

AOITTOI COUPETOXIKOI TITAOI
IOvoAo

IOVOAO HN KUKAOPOPOLVTWV

KukAopopoLVTa ePIOLOIAKA OTOIXEIa

XpNHAaTooIKOVOUIKA oTolXEia Kal
TPOKATABOAEG

EUTTOPIKEC ATTAITAOEIG

AoITTEG aTTaIThOEIg

AOITTA XPNUATOOIKOVOUIKA OTOIXEIa
MNpomAnpwuiva éEoda

Tapeiaka dilabeociua kal Icodbvaua
ZOVOAO KUKAOPOPOLVTRDV

IOVOAO EVEQPYNTIKOL

Inueiwon 31/12/2020 31/12/2019
6.1
6.060,19 0,03
43.179,06 28.080,22
49.239,25 28.080,25
6.2
43.485,06 65.145,67
7.1 15.573,12 8.5665,52
7.1.2 657.500,00 657.500,00
673.073,12 666.065,52
765.797,43 759.291,44
7.1.3 4.635.529 91 4.166.101,07
7.1.4 6.921,75 26.776,49
7.1.5 3.000,00 3.000,00
7.1.6 2.954,79 3.099.91
7.1.7 1.523.019,18 1.930.371,79
6.171.425,63 6.129.349,26
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAOLY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIKWY KATAOTACEWY.
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MAOHTIKO

Ka®apn 6éon

KarapAnuéva kepdahaia

KepaAaio

ATTOOEHATIKA KAl ATTOTEAEOHATA EIG VEO
ATTOOeUATIKA VOUWYV 1) KOTAOTATIKOV
ATTOTEAECUATA €IC VEO

IOvoAo

I0voAo kaBapng 6iéong
Ymoxpeooeg

MaKpOoTIPOOELTES LTTOXPEWDTEIG
AOITTEC HOKPOTTPOBECUEG LTTOXPEWTEIG
BpaxummpOOcoUES LITOXPEDTEIS
Tparmedika Saveia

EUTTOPIKES LTTOXPEWTEIG

DOPOG €I008NUATOG

Aoimroi popol Kal TEAN

OpYaVIOUOI KOIVGVIKAG AoPAANIONG
AOITTEC LTTOXPEWOTEIG

‘E€06a xproews SoLAELUEVT

IOvolo

IOVOAO LTTOXPEQTEWDV

IO0VoAo KaBapng B¢ong, MPOoPAEYEeV Kal

LVTITOXPEDTEWV

Inueiwon 31/12/2020 31/12/2019
8 60.000,00 60.000,00
8 17.213,03 15.077.52
283.538,35 242.963,63
300.751,38 258.041,15
360.751,38 318.041,15
10.1.1 167.894,31 0,00
0,62 14.531,11
10.2.1 6.136.448,87 5.779.280,15
4.335,28 20.310,81
10.2.2 216.738,13 211.869,54
31.958,67 30.306,78
10.2.3 5.652,70 507.544,24
13.443,10 6.756,92
6.408.577,37 6.570.599,55
6.576.471,68 6.570.599,55
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAODY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIK®Y KATAOTACEWY.
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Kardotaon Amoteheopdrwv Xpnong tng 31.12.2020

Inueicoon
KOkAog epyacicov 11

KooTog mwAnoewy

MIKTO ATToTéAEeopa

Aoimrd cuvnBn £écobda 11
‘E€oba s1a6eong

'E€oba Sloiknong

Aoimra £€o06a kal {NIEC

Képdn kai nuieg atmo sidBeon un
KOKAOPOPOLVTWY OTOIXEIWYV

AoITTa £é006a Kal kEpdn

ATOTéNEOHA TTPO POPGV KAl TOKGDV
MOoTWTIKOI TOKOI

XpPewOoTIKOi TOKOI

AmroTéAeopa Tpo PpOpV

DOPOI EI006AUATOC

ATIOTENEOHA TTEPIOSOL PETA ATTO POPOLS

31/12/2020 31/12/2019
8.745.73527  8.353.014,60
(8.173.887,83)  (7.855.380,91)
571.847,44 497.633,69
18.307,83 0,00
0,00 0,00
(537.548,50) (427.676,65)
(7.567,70) (447,11)
7.298,60 4.175,92
10.134,45 698,10
62.472,12 74.383,95
165,44 559,13
(3.213,78) (4.087,03)
59.423,78 70.856,05
(16.713,55) (18.925,45)
42.710,23 51.930,60

Kardotaon MeraBoAng 16icov Kepahaicwv tng 31.12.2020

Alagpopég AToBeuatikda

gbAoyng VOUG®V & AmoreAéopara  IuvoMiKa isia
KepaAaio aiag Kart/KobL Eigc Néo KepAAaia

Yrrdhoirma 1/1/2019 60.000,00 0,00 12.384,99 193.725,56 266.110,55
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.692,53 49.238,07 51.930,60
Yrrohoito 18icdv Kepalaicov

e 31/12/2019 60.000,00 0,00 15.077,52 242.963,63 318.041,15
Ymnoloitra 1/1/2020 60.000,00 0,00 15.077,52 242.963,63 318.041,15
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.135,51 40.574,72 42.710,23
Ymohoimo 18iwv Kepahaiwv 1 45 g 000  17.213,03 283.538,35  360.751,38

™me¢ 31/12/2020

O1 oNUEIOEIG OTIG OENIGES 14 £dG 28 aTroTEAOLY AvaTTOOTIACTO PELOG ALTAV TWV XONHATOOIKOVOUIKGY KATAOTACE®V.
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MpoocdpTtnua (onuemosig)
ETT TV XPNUATOOIKOVOUIKGWY KATAOTACEWY
yia Tn xpnon 01.01.2020 - 31.12.2020
(XOupwva he 6oa mpoPAéTTovTal oTo ApBpo 29 Tou N.4308/2014)

1. MAnpoopicg oxeTikég ue TNV ETaipia

a) Emwvopia: IMCG BRANDS ANQNYMH ETAIPIA AIA®OHMIZTIKH - EKAOTIKH -EMMOPIKH KAl
ANATMTYZHX YMHPEZIQN INTERNET

B) NouIkog TOTTOG: AVEVLUN £TAIPIA.

y) Mepiodog avapopag: 1.1.2020 - 31.12.2020.

8) AlcbBuvon NS £6pag: Acwd. Kngioiag 340, Neo Woxiko, TK 154 51

€) AP. I .E.MH. 7663201000

oT) H Sloiknon ekTiuda o1 N Tapadoxn TNS ouvexIouevnNg §paocTNEIOTNTAG eival eveedelyuévn
YIO TNV KATAPTION TRV XPNUATOOIKOVOUIKG®Y KATAOTACEWY.

¢) H etaipia Sev eivar vtd ekkabapion.

n) H eTaipia katatdooeTal OTNV KATNYOPIA TV HECAI®Y OVIOTATWY ToL dpBpou 2 Touv N.
4308/2014

B) H dioiknon dnAcovel OTI O XPNUATOOIKOVOUIKEG KATAOTACEIC £XOLY KATAPTIOTE O€ TTANEN
OLUPWVIA PE TOV TTAPOVTA VOUO.

1) H etaipia &ev avrikel og TENIKO 1 PHEPIKO TOVOAO ETTIXEIPACEWY YIA TO OTTOIO KATAPTICOVTAl
EVOTTOINUEVES XPNUATOOIKOVOUIKEG KATAOTATEIG.

K) Ta TTOCA TV XONHUATOOIKOVOUIKG®Y KATACTACEWY eKPEAloVTAl Ot ELEGW, TTOL ATTOTEAE TO
AEITOLPYIKO VOUIOUA TNG ETAIPICC.

A) Ta TTood bev £xoLV OTPOYYLAOTTOINGEL, EKTOC AV AVAPEPETAl SIAPOPETIKA.

2. Napdayovreg TOL BETOoLV C& KiVOLVO TNV TPOOTITIK TNG £TAIPIAC WG oLVEXICOHEVNG
SpactnpidéTnTag

H etaipia Slievripynoe oxeTikh afloAdynon Kai Sev evioToe TTAPAYOVTEG TTOL BETOLV Of
Kiv6LVO TNV TTIPOOTITIKN TNG WS cLveXIouEVN SpAcTNEIOTNTA.

3. AoYIOTIKEG apXEG Kal uEBodol

H oOVTaENn TV OIKOVOUIKGOV KATACTACEWY TTPOVTTOBETEl TNV AoKNON Kpiong Kal Tnv
SIEVEQYEID EKTIMNTEWY ATTO TNV SI0iKNGCN, TA OTToIA ETTNEEALOLY TNV EPAPHOYN TV AOYIOTIKWV
TTONITIKQV, TA avayvwpilodeva 1Tood TV 008wV, €£05WV, TEQIOLOIOK®OY OTOIXEIWY,
LTTOXPEWTEWV KAl YVWOTOTIOINCEWY. ALTEG Ol EKTIUNCEIG Kal TTapadoxéc Paacifovrial otnv
EUTTEIDIA TOL TTAPEABOVTOG KAl O€ AOITTOLG TTAPAYOVTEC TTOL BewpEiTal OTI gival EDAOYA YIA TIC
TEQIOTACEIC. TA TTOAYHATIKA YeyovOoTA OUWG, UTTOPE va SIa@EPOLY ATTO ALTEC TIC EKTIUNTEIG.
Ol eKTIUNCEIC KAI O OXETIKEG TTAPASOXEG ETTAVEKTIUGVTAI O€ OLVEXN PACN.

O1 NOYIOTIKEC EKTIUNTEIG YIVOVTAI KLPIWG YIA TOV LTTOAOYIOUO TWV ATTOORECEWY TWV
TTAYIWV, TIG COPPETOXEC, TNV ATTOUEION TWV ATTAITNOEWY, TIC TTOORAEWEIC KAI TNV EKTIUNCN TNG
eLAOYNG a&iag epOCOV ETTIAEYETAI N EQAPPOYN TNG.

3.1. AKOAOLOOLHEVEG AOYIOTIKEG APXEG KAl HEBOSOI

H eTaipia yIa TA ETTIUELOLG OTOIXEIA TWV XPNUATOOIKOVOUIKGY KATAOTACEWY epapUOLEl
TIC OKOAOLOEG AOYIOTIKEG QPXEC Kal peBOdovg, oTa TAdIoIA TNG PACIKAG APXAS TOL
SoLAgLUEVOUL.
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3.1.1. Evoouara mayia mepIiovoiaka oTolxeia
a) ApXIKN Kataxopeion

Ta evowuaTta TAyIa TTEPIOLOIAKA OTOIXEIA KATAXWPEICOVTAI APXIKA OTO KOOTOG KTHOEWC,
TO OTTOIO TTEPIAAPPAvVEl KABe §ATTAvVN TTOL ATTAITEITAI YIA va £ABEl TO OTOIXEIO OTNV TTAPOLC A
KataoTaon f 6¢éon | emsIKOPEVN XPNON KAl JETAYEVECTEQA ETTIUETOWVTAI OTO ATTOORETIUO
KOOTOG KTHOEWC.

EiSikOTEPA, TO KOOTOG TV ISIOTTARAYOUEV@Y TTAYIWV COTOIXEIWY, €AV LTTAPXOLV,
TTEQIANAPPAVEI TO KOOTOG TTPWTWY LAGY, AVAADCIUWY LAIKQV, £0YACiag KAl GANO KOCTOC TTOL
OXeTIeTAlI AUEC A PE TO €V AOYW TTAYIO OTOIXEIO. ETTTALOV TTeQIAQUPBAVE Pia eDAOYN avaAoyia
oTaBEPV KAl PETARANTOV €06V TTOL OXETICOVTAl EUPECA HE TO 1ISI0TTAPAYOUEVO TTAYIO
oToIXéio, OTO PaABUO TTOL TA TTOCA ALTA AVAPEPOVTAI OTNV TTEPIOSO KATAOKELAG N
TTAPAYWYNG. H eTaipia &ev empapuvel TO KOOTOC TV ISIOTTAPAYOUEVY TTAYIWV OTOIXEIWY
HOKPAG TTEQIOSOL KATACKELAG ) TTAPAYWYNG HE TOKOLG EVTOKWY LITOXPEWTEWY KATA TO
HEPOG TTOL AVAAOYOLV O€ ALTO.

B) MeTayevéoTepn amoTiynon

MeTayevioTePa TNG APXIKNG KATAXWPICEWS, TA TTAYIA TTERIOLOIAKA OTOIXEID ATTOTILUWVTA
OTO ATTOORECIUO KOOTOG (APXIKO KOOTOC KTHOEWS, TTAEOV KABE eTAyevEoTEQN SATTAvVN TTOL
TTANEOI TOV OPICPO TOUL TIEQIOLOIAKOL OTOIXEIOL, UEIOV CWPEELHEVES aTTOCRECEIC Kal {nuieg
ATTOMEIDTEWG).

O1 ammooPECEIC TRV EVOUATWY TTAYiV LTTOAoYI{ovTal Pe TNV OTABePN PEBodo péoa
oTNV WPENUN {wr) TOLG, ATTO TNV OTTOIA TIPOKVLTITOLY O AKOAOLOOI CLVTEAECTEG ATTOOPRECNG:

Kripla - EykataoTaoeig kTipicdv - Texvika épya: 4,00%
MnxavAuaTa, eEoTTAICUOC ekTOC H/Y kal Aoyiouikov: 10,00%
Metapopikd péoa: ®.1.X. 12% kal E.I.X. 16,00 %

‘EmmAa kal eEoTAICUOC ypageiwv: 10,00 %

H/Y kai Aoyiopikd: 20,00%

YV V V VY

INuia ATTOHEITEWCS KATAXWEIETAl OTAV ekTIHATAI OTI N AOYIOTIKF afia TOL OTOIXEIOL EXEl
LTTEPPEI TNV avakThoIun aia Tou.

O1 AoyIoTIKEG afieC TGV TTAYIRV TTEQIOLCIAKWY OTOIXEIWY TNG €TAINIAG eAéyxovTal YIa
amropeicoon Otav LITAPXOLY eVEEIEEIC OTI Ol AOYIOTIKEC AgiEC TOLC €ival UEYAADTEQES ATTO TIG
AVCOKTACIUEG. ITNV TEPITITON aLTH ULTTOAoYIeTAl N AVAKTACIUN afia TV  TTAYIV
TIEPIOLOICKWY OTOIXEIWV KAl AV Ol AOYIOTIKEG aieG LTTEPRAIVOLY TNV EKTILWMPEVN AVAKTACIUN
afia, n oxerkn Slapopd kataxwpiletal wg {nuia  amopsiong oTnv  Kataotacon
ATTOTEAEOUATWY. TO AVAKTACIUO TTOCO TWV TIEPIOLOIAKWY OTOIXEIV €ival TO PEYAANDTEQO
HETAEL TNG evAoyNG afiag (ueiov Ta ATTAITOLUEVA YA TNV TTWANoN £€oda) kal TG adiag
XPHOEWG ALTAWV.

Y) Alaypaepn

Ta evoouata mayla oTolxeia SiaypdgovTtal KATtd TNV TTOANCH TOLS N AV N £TaIpia &gV
AVAPEVEI HEANOVTIKA OIKOVOUIKA OQEAN ATTO TN XPNCIPOTIOINGT TOLGS 1 TNV TTWANCTH) TOLG.
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3.1.2. AvAa Tayla mepIoLOIAKA oToIXEia

Ta duAha mayia TepIoLOIakKa oToixeia TepIAapPAvoLy AGdeleC — TTAPAXWPENTEIS -
SIKAIOUATA, AOYICUIKG TTOOYPAUUATA, EUTTOPIKES ETTGVULUIEG KAI EUTTOPIKA CHPATA.

H aia Tov adticv — TTapaxwenNoewy - SIKAIUATWY TTEQIAAUPAVEN TO KOOTOC KTHOEWC
TV €V AOY® OTOIXEIWY, KAOWGS Kal KABe §ATTAVN TTOL £XEI HETAYEVEDTEQA TTPAYUATOTIOINGEI YIa
TNV €TMEKTACN TNG SIAPKEIAG TNG I0XVLOC TOLG, HEIWPEVN KATA TO TTOCO TWV OWPEELHEVOV
ATTOORETEWY KAl ATTOUEIDTEWY TNG Afiag Toug.

H afia 1oV AOYIOUIKGDY TTOOYRAUUATWY TTEQIAAUPAVEN TO KOOTOG aYOPAS AOYIOUIKGY
TTOOYPAUUATWY KABMWG Kal KOs §amdvn TTOL £XEl TTOAYUATOTTOINGE TTPOKEIUEVOL ALTA va
TEOOLYV O€ KABECTWS AEITOLPYIAG, PEIPEVN KATA TO TTOCO TV CWEELHEVWY ATTOORECEWY KAl
TOUXOV ATTOUEINCEWY TNG A&iAG TOLG. INUAVTIKEG JETAYEVEDTEQEC SATTAVES KEPAAQIOTTOIOLVTAI
OTA AOYIOUIKA TTPOYPAUMATA OTAY TTPOCALEAVOLY TNV ATTOS0CN TOLG TTEPAY TWV APXIKOY
TTEOSIAYPAPY.

H ammoopeon TV adelidy — TAPAXWENOTEWY - SIKAIWUATWY AoyileTal PAcel TNG OTABEPNC
HEBOSOL ATTOCRETEWGS EVTOG TNG TTEPIOSOL ITXVOG TOLG.

H ammoopeon Twv AOYICUIKGOV TTOOYPAUMATWY AoyileTal o€ 5 £Tn.

H amoopeon OA@V TV AVOTEQL® OTOIXEIV TEPIAAUPAVETAl OTNV  KATACTAGCN
ATTOTEAECUATWV.

3.1.3. XpnUATOOIKOVOHIKA TTEPIOLOIAKA OTOIXEIa

3.1.3.1 TvppeToXEG

Ol CLUPETOXEC TTAPAKOAOLOOVVTAI OTO KOOTOG KTAOEWGS LTTOKEIUEVEC OE EAEYXO ATTOUEITEWC
NG a&iag Toug OTAV LTTAPXOLV eVEEIEEIS 1) YeyovOTA TTOL LTTOSEIKVLOLY OTI N AoYICTIKA aia
TOLG EVOEXETAI VA UNV €ivAl AVAKTACIUN. ZNUIEG ATTOUEITEWS KATAXWPEICOVTAI OTAV N AOYIOTIKA
afia TV cLPPETOXWY LTTEPPAiVEl TNV avakTholun afia Toug. Q¢ avakTAoIun a&ia Bewpeital N
afia xpNoEewg TToL gival N TAPOoLOA Afid TV AVAUEVOUEVWY HEAAOVTIKGV XPNUATOQLOWY aATTO
TNV COLPPETOXA, OTNV ETTOPEVN TTEVTAETIA KAl TNG LTTOAEIUPATIKAG TNG afiag oTo TEAOG TNG
TIEVTAETIAG.

3.1.3.2 Aoitd XpnHATOOIKOVOUIKA TTEPIOLOIAKA aToIXEIa

a) ApXIKN Kataxopeion

‘'ONa TG XPNUATOOIKOVOUIKE TTEPIOLOIAKA OTOIXEIA KATAXWEICOVTAl APXIKA OTO KOOTOG
KTAOEWS, SNAAd oTO KOCTOG TTOL ATTAITNBONKE YIA TNV ATTOKTNON TOLC. TO KOOTOG KTHCEWG
TTEQIAAUPRAVEI TO COVOAO TWV TAUEIAKWY SIABETIU@Y () TAUEIAK®VY I00SLVAUWY) I TNV €DAOYN
aia GAAOL AVTAAAAYUATOG TTOL SIATEBNKE YIA TNV ATTOKTNON, TTAEOV SdaTTAveg ayopdg.

B) MeTayevéoTepn amoTiynon

MeTayeviéoTepa TNG APXIKAC KATAXWEICEWSG, TA XPNUATOOIKOVOUIKA TTEQIOLOIAKA
OTOIXEIQ ATTOTIUVTAI OTO KOOTOG KTNOEWS TOLG (OVOPACTIKA TToCd) peiov TOxOV {NUieg
ATTOUEIDTEWG, EKTOC ATTO TA EVTOKA XPNUATOOIKOVOUIKA TTEQIOLTIAKA OTOIXEID, TA OTToid, OTAV
TA TTOCd, 0 XPOVOC AAEEWC TOLG N TO ETITOKIO €ival CNUAVTIKA, ATTOTIUWVTAI OTO ATTOCRECIUO
KOOTOG WE TN XPNON TOL TTPAYUATIKOV ETTITOKIOL () pe TN oTaBepn PEB0SO0).

ZNJia ATTOUEINTEWG TTPOKLTITEI OTAV N AOYIOTIKN A&ia TOL CTOIXEIOL Eival HEyAALTEQN ATTO
TO TTOCO TTOL N OVTOTNTA EKTIUA OTI B AVAKTACEl ATTO TO OTOIXEIO ALTO.
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To TOCO TTOL N OVIOTNTA &KTIUG OTI Ba aAvakThoel atmd &va XPNUATOOIKOVOUIKO
TIEPIOLOICAKO OTOIXEIO €ival TO PEYAADTEQO ATTO TNV £OAOYN A&id TOL OTOIXEIOL, PEIWUEVN UE TO
ATTAITOLUEVO KOOTOG TTWANTEWG.

Or1 {nuieg aTTOpEIOEWG  KaATaxwpiovTal OTnV KATAOTACN ATTOTEAECUAT®V KAl
AvACTPEPOVTAl WG KEPSN OE ALTH, OTAV Ol CLVONAKEG TTOL TIC TTPOKAAECAV TTAWOLY Va
veicTavTal. AvaoTpo®r viveral péxpl Tng aiac mouv Ba eixe To OTOoIXEio, €AV bev gixe
KATAXWEIOTE {NUIC ATTOUEICEWC.

Ol LTTOXPEWTEIC KAl ATTAITACEIC TTOL eKPPAloVTaAl O EEVO VOUICUA AQTTOTIUGVTAI PE TNV
IcoTIhia TOL &EVOL VOUIoOUATOG KATA TNV NUEQOPNVIA ICOAOYICHOL, PAcel ToL AegATiov
OLVOANQYUATIKG®V  avagopds TNG  Evpwtaikhc  Kevipikng Tpamelag. Or  OXETIKEC
OLVOANQYUATIKEC SIAPOPES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

Y) Ailaypaen

‘Eva XpNUATOOIKOVOUIKO TTEQIOLAIOKO OTOIXEIo Slaypdgetal OTav Kal PJovov oTav
EKTTVELOOLY TA CLPPRATIKA SIKAIUATA ETT TGV TAWEITKWY POWYV TOL OTOIXEIOL ) PETARIBACTOLV
oLOIACTIKA OAOI Ol KivELVOI KAl TA OPEAN TTOL TTPOKLTITOLY ATTO TNV KLPIOTNTA TOL OTOIXEIOL
avToL.

3.1.4. ®opol eicodnuarog
3.1.4.1. Tpéxwv @opog

O TpEXWY POPOC EI0OSNUATOC TTEPIAAUPAVEL

>  Tov @OpO €I0OSNUATOG TIOL TPOKULTITEl Pe PAcn TIG SIATALEIC TNG €KACTOTE
IoXLOLOAS POPOAOYIKNG VOUOBETIiag.

> Tov @Opo €ocoSAUATOC KAl TIC TIPOCALENCEIC TTOL TTPOKLTITOLY ATTO TOV
POPOAOYIKO EAEYXO.

O1 SI0PopPEiC TOL  POPOAOYIKOL  EAEyXOL, KaTaxwpilovial oTnv  KATAoTaon
ATTOTEAECUATWY TNG XPNOEWG, KATA TNV oTToia RePalcdvovTal amod TIC POPOAOYIKEC APXEC KAl
yivovTal armodekTéG atrd TNV eTAIpiaL.

3.1.4.2. AvaBaAAopevol popol

Avapaiopevol @Opol TTIPOKOTITOLY OTAV LTTAPXOLY TIPOCWEIVEC (AVACTPEWIUES)
S1aQOoPES PETAEL AoYIOTIKAG a&iag kal popOAOYIKAG RACEWS OTOIXEIWY TOL ITOAOYICHOU.
H etaipia Sev éxel emAEEEI TNV KATAXWPION AVABAAOUEVY QOPWV.

3.1.5. AmoBépara

a) ApXIKN Kataxopeion

Ta amobéuata kataxwpilovral apxikd OTo KOOTOC KTNOEWS, TO OTTOIO TTEPIAAUPAVE
KABe Saravn TToL ATTAITEITAl YIA va EABel KABE OTOIXEIO TGV ATTOBEUATWY OTNV TTAPOLCA
katdoTtaon f 6éon N emdIKOPEVN XpHon.

B) MerayevéoTepn amoTtiynon

MeTayevioTepa TNG APXIKAC KATAXWEICEWS, TA ATTOBEUATA, ATTOTIUWVTAI OTNV KAT' €606
XAUNAOTEPN TIUFA WETAEL TOL KOOTOLC KTATEWGS KAl TG KABAPNC PELOTOTTOINCIUNG A&iag ToLG.
To KOOTOC KTNOELWG TpocdiopileTal pe TN PEBOSO TOL PECOL OTABUIKOL KOOTOLG. ITNV
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TIEQITITOON  ATTOTIUACEWS OTNV KaBapr pevoTomoinoiun afia, n {nuia aTTOPEICEWS
KATAXWEICETAI (G KOOTOC TTWANBEVTWY, EKTOG AV EiVAl TNUAVTIKR, OTTOTE EVOWUATOVETAI OTO
KOVSUAI «QTTOUEICTEIC TTEQIOVTITKY CTOIXEICVY.

3.1.6. NpoKkaTaBoAEég Kai AOITTA PN XPNHATOOIKOVOUIKA TTEPIOLTIAKA OTOIXEIa

O1 TmpokataPoAéc  Sdamavoyv  kataxwpilovidl  dpxikd OTO  KOOTOG  KTAOEWG
(kaTaPaAAOpEVA TTOCA) KAl ATTOTIMGVTAI HETAYEVECTEQO OTO APXIKO KOOTOG KTHOEWGS, UEioV TA
XPNoIgoTToiNBévTa TTOCA PACEI TG APXNG TOL SOLAELUEVOL KAl TUXOV {NUIEG ATTOUEICEWG. H
ATTOMEIDON TV TTPOKATAROARDV SATTAVGOV AVAPEPETAI OTNV TTEPITITCCN TNV OTToIA © AATTITNG
TOL OXETIKOL TTOOOUL S¢V eival o€ BEoN OOTE VA EKTTANPWOEl TNV SECUELON TTOL AVEAAQRE OLTE VA
EMOTPEWE TO LTTOAOITTO TOL TTOCOUL.

Ta AoImTa PN XPNUATOOIKOVOUIKA TTEQIOLOIAKEG OToIXEia KaTaxwpeilovial apxika OTo
KOOTOG KTNOEWG KAl ATTOTIUGVTAl PETAYEVECTEQPA OTN XAuNAOTepn afia uetad KOOTOLG
KTAOEWGS KAl AVAKTACIUNG aiag, SnAadr Tou TToocoL TTOL AVAUEVETAI VA ANPOei.

3.1.7. XpNHATOOIKOVOMIKEG LTITOXPEDOEIG

a) ApXIKN KATaxopeion KAl HETAyEVESTEPN ATTOTIUNON

Ol XPNUATOOIKOVOUIKEG LTTOXPEWOTEIG, TOOO KATA TNV APXIKA KATAXWPEIoN, 00O KAl
METAYEVEDTEQA, ATTOTIUWVTAI OTA OVOUAOTIKA TTOOA TOULG, EKTOG ATTO TIC MAKPOTIROBeoUNG
ANEEWG, Ol OTToieG ATTOTIUVTAI OTO ATTOCRECIUO KOOTOG We TN OTaBepn péBodo. Ol
XPNUATOOIKOVOUIKEG LTTOXPEWTEIG TTOL ekPPAlovTal Oe §EVO VOUIOUA ATTOTIUWVTAl UE TNV
IcOoTIhia TOL EEVOL VOUIOUATOC KATA TNV Nuepopnvia Tou IcoAoyIopoL. Ol OXETIKEG
OLVOANQYUATIKEC SIAPOPEES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

B) Alaypagpn

Mia XpNUATOOIKOVOMIKY LTTOXPEWON SlaypdgeTal OTAV KAl HOvov OTav N CLPPRATIKA
SECUELON EKTTANPWVETAI, AKLPGVETAI 1) EKTTVEEL, SNAASH OTAV N CLPPRATIKY SECUELON TTOL TNV
SnuIoLPYNOCE Sev LPICTATAI TTAEOV.

3.1.8. Mn XpNHATOOIKOVOHIKEG LITOXPECTEIG

a) ApXIKN KATaxopeion KAl HETAYEVESTEPN ATTOTIUNGN

Ol PN XPNUATOOIKOVOUIKEG LTTOXPEWOEIS KATAXWPEICOVTAl apXIKE KAl aTTOTIMGVTAI
METAYEVEDTEOA OTO OVOUAOTIKO TTOCO TTOL AVAUEVETAI VA ATTAITNOEl YIA TO SIaKAVOVIOUO TOULG.
AlIQQOPEC TTOL TTPOKLTITOLY €iTE KATA TNV ETTAVEKTIUNGCN €iTe KATA TO SIAKAVOVIOUO TV N
XPNUATOOIKOVOUIKMY LTTOXPEWTEWY KaTaxwpilovtal ¢ képdn f {nuieg TG TepIddou oTnV
OTTOIa TTIPOKUVTTTOLV.

B) Alaypaepn

Mia PN XxeNUATOOIKOVOUIKR LTTOXEEWON SiIayPA@ETAl OTAV KAl HOVOV OTAV N CLPPRATIKA
SECHELON EKTTANPGVETAI, AKLPGVETAI 1 EKTTVEEI, SNAAdA OTav N cLPPRATIKA §éopELON TTOL TN
SnuIoLPEYNOCE Sev LPICTATAI TTAEOV.

3.1.9. NpoPAiysg

O1 MpoPAEweIg KaTaxwpEilovTal ApxXIKA KAl ATTOTIUWVTAI UETAYEVECTEQA OTO OVOUAOTIKO
TTOCO TTOL AVAMEVETAI VA aTTaITnBei yia TO SIaKavovIoPO TOLG, EKTOG AV N ATToTiunon oTnV
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TTapoLoad afia ToL TTOCOL TTOL AVAUEVETAI VA ATTAITNBEl yia TO SIAKAVOVIOUO TOLC EXEl
ONUAVTIKNA £TMSOACN OTA TTOCA TWV XPNUATOOIKOVOUIKGV KATACTATEWV.

3.1.10. KparTikég €MXopNYNoEIg

Ol KPATIKEC E€TTIXOPNYNOCES TTOL AduPdvovTal yia amokTnon TAYIWY  OTOIXEIWY
KaTaxwpEiovial g PAKPOTIPOBECUEG LTTOXPEWOEIG KAl UETAPEOOVTAl TUNUATIKA  OTA
ATTOTEAECUATA WG ECOSA KAT AvAAOYia TV ATTOORECEWY TV TTAYIWV OTOIXEIWY YIA TA OTToid
EANNPONCAyV, eved ALTEC TOL AduPdvovtal yia KAAvwn e£06wV KaTaxwpilovral oTa
ATTOTEAEOUATA WG £006a TNV idIa TTERIodo TToL kKaTaxwpilovTal Kal Ta avTioTolxa £€06a.

3.1.11.'Ecoéa kai £é§06a

H eTaipia kataxwpilel Ta é006a kal Ta €€06a, OTavV auTd KABIoTAVTAl SOLAELUEVA.

EiSikOTepQ:
>  Ta £€00ba amd mwANon ayabov kaTaxwpilovial eviog TNG TeEPIOSoL OTNV OTToIa
kKaBioTavTtal SOLAELPEVA KAl EPOTOV TTANPOLVTAI OAEG O TTAPAKATW TTPOVTTOBECEIG:
v MetaPipdalovTal OToV AyopaoTn Ol OLOIACTIKOI KiVOLVOI KAl Ta O@EAN TTOL
oLvsEovTal PE TNV KLPIOTNTA TOLG.
v' Ta ayaBad yivovtal ammodektd ammd ToV ayopaoTH.
v' T 0IKOVOUIKG OPEAN ATTO TN CLVAAAQYH UTTOPOLY VA ATTOTIUNBOoLY A&IOTIOTA KAl
Bewpeital cpodpa MOAVH N €i0POor TOLS OTNV OVTOTNTA.
>  Ta écoba amd Tmapoxn LITNEECIOV KaTaxwpilovtal Ye TN PEBOSO TOL TTOCOCTOL
ONOKANPOEWC.
> Ta £ooba oL TPoEPXOVTal ATTd TN XPNON TTEPIOLCIAKWY OTOIXEIWY TNG OVTOTNTAG ATTO
TRITOLG KATAXWEIfoVTAl WG £ENG:
v' 01 TOKOI PACEl X0OVIKAC avaloyiag e Tn otabepr) pébodo.
v Ta yepiopyata f) TApOPoIac PLOEWS EI008NUA ATTO TN CLUPETOXN OTNV KABapn
Beon ANV OVTOTATWY OTAV £YKPIVOVTAI ATTO TO Apuodio dpyavo Tou amopaacilel
TN SIAvVOour TOLG.

3.1.12. Iroixcia Tng KaBapng Bicewg

Ta oToIxeia TNG KaBaPNg BEong TTEpIAaURAvVOLY:
a) To katapAnBév atrd ToLG ISIOKTATES KEPAATIO TNC OVTOTNTAC, CLUTIEPIAAUPBAVOUEVOL:
a.1) ToUL LTTEP TO AETIO TTOCOL ALTOL KAl
a.2) otrolacdATIOTE EI0POPAC TV ISIOKTNTWY £pOCOV LTTAPXEI AVEKKANTN SECUELON
KEPAAQIOTTOINCNG TNG KAl LTTOXPEWON TNG OVTOTNTAG YIA EKSOON UETOXWV N AAWY
OULUUETOXIKGV TITAWYV TTPOG TOLG CLVEICPEPOVTEG EVTOC SEeKa (12) pnvay amod TNy
NUEEOUNVIa TNG EI0POPAG.

B) Ta amoBepartikd 1oL oxNuaTilovTal PAcel SIATAEEWY TNG POPOAOYIKAC ) AAANC VouoBEeTiag
f) TOL KATACTATIKOL.

Y) TQ amTOTEAECUATA €IG VEOV.

8) Tic S1IaQopEG ATTO TNV EMIPETONON TTEQIOLCIAKWY OTOIXEIWY KAl DTTOXPEWTEWY OTNY £DAOYN
aia Toug, oL avayvwpEilovTal KATELOEIAY WG OToIXEIA TNG KABAPAGS Béong PAceEl TV
TTPOPRAEWEWDY TOL TTAPOVTOG VOUOUL.

€) Toug 16ioLG TITAOLG KABAPNG BEoNg TNG OVTOTNTAG, OTAV CULVTPEXEN TIEQITTITOCN TTOL
TTAPOLOIALOVTAI WG EEXWPIOTO OTOIXEIO APAIPETIKA TNG KABAPNG BéoNG.

IMCG BRANDS ANQNYMH ETAIPIA: Xpnuatoolkovouikeég KataoTaoeg xpnoewsg 2020 19



IMGC BRANDS AE

oT1) Képdn kal {nuieg atro Tn S1aBecn N akbPwaoN 18IV TITAGWY KABAPNS BEoNg, OTAV CLVTPEXE
TIERITITGON, TTOL AvAYVWEICOVTAl KATELBEIAV OTNY KABAPr BEon WG EEXWPICTO CTOIXEIO,
TTPOCOETIKA 1 APAIPETIKA AVAAOYWG.

Ta wg ave kKovéLAIO TNG KABapNng Biéong avayvwpilovial AdPXIKA KAl ETTIHETOWVTAI
HETAYEVECTEQA OTA OVOUAOCTIKA TOLG TTOCA, TTOL £XOLY ANPBEi ) KATAPANBEI.

KooTog TTou oxetideTal AUeca pe OToIXEIo TNG KaBapng BEéong TTapakoAovBeiTal apaIpeTIKG
TOL OTOIXEIOL ALTOL TNG KABAPNC BEoNC, EPOTOV Eival TNUAVTIKO YIA TIG XONUATOOIKOVOUIKEG
KATAOTAOEIG. L& QVTIOETN TTERITITON TO £V AOYW TTOCO avayvwpiletal we €060 oTny TePiodo
TTOL APOoPA.

Képdn atmd TNV €muéToNoN TTEQIOLOIAKGY CTOIXEIWV KAl LTTOXPEWDOTEWY OTNY evAoyN afia,
oL avayvwpilovral oTnv kabapr B6¢éon, &e&v UTTOPOLY VA KEPAAQIOTTIOINBOLY  TIPIV
TTEAYHATOTTOINOOLV.

3.1.13. EvéexOpeva TTEPIOLOIAKA OTOIXEIA KAl EVOEXOUEVEG LTTOXPEDTEIG

Ta oTolxeia avTA APOPOLY evVEEXOUEVA SIKAIDUATA KAl SECUEVLTEIC AVTIOTOIXA, TA OTToIA
TTOOKOTITOLY ATTO YeYovOTA TOL TTAPEABOVTOG Kal N LTTAPEN Tovs Ba emPePpalwBe YOVo ATTO
TO AV LPPROLY N Sev CLUPOLY Eva 1) TTEPICTOTEPA AREPAIT UEANOVTIKA YEYOVOTA, TA OTTOIA eV
€ival TTANP WG LTTO TOV EAEYXO TNG £TAIPIAC. Ta OToIXEIa ALTA YVWOTOTTOIOLVTAI OTIG CNUEIOEIG
TV XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.14. TeyovoTa YETA TNV NUEPOUNVIA ICOAOYIOHOD

O1 aiec TV TTEPIOLOIAKWY OTOIXEIWY KAl TV LITOXPEWCEWY KATA TNV NUEOOUNViIa TOL
ICOAOYIOHOUL, TTPOCAPUOOVTAl, AV LTTAPXE AVTIKEIUEVIKT EVEEIEN OTI SI0OPOWTIKA yeyovoTa
HETA TNV NUEEOPNVIA aLTH eTTIBAAOLY TTPOCAPPOYES TNS afiac Toug. OI TTPOCAPUOYES ALTEG
YivOVvTal YIO TETOIA YEYOVOTA, WG TNV NUEQLOUNVIA EYKPIOEWGS TGV OIKOVOUIK®YV KATAOTACEWY
ammd 10 AloIKNTIKO JLUUPOLAIO. Ta un SI0EOWTIKA, PETA TNV NUEQOMNVIA TOL ICOAOYICUOV
YEYOVOTa,  YVOTOTIOIOLVTAlI  €pOCOV  €ival  ONUAVTIKA, OTIC  CNUEIDOCES TV
XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.15. InUAVTIKEG AOYIOTIKEG EKTIUNOCEIG KAl TTAPASOXES

Ol eKTIUNCEIC KAl O TTAapadoxés afloAoyoLvTal SIapK®S Kal Pacifovial oTnV ICTOPIKA
EUTTEIRIA KAl 0€¢ AAANOLG TTAPAYOVTEG, CLUTTEQIAAUPBAVOUEVY AVAUEVOUEVWY HEAAOVTIKGV
YEYOVOTWYV TTOL, LTTO TIG TTAPOVLOEC CLVONKES, AVAUEVETAI VA TTIOAYUATOTTOINOOLY.

3.2. MeTaPoAn AOYIOTIK@DV ApX@V Kal HeBOSwV, HETAPOAEG AOYIOTIKMV EKTIHRCELWYV KAl
510p00oN CPANHATOV TTPONYOLHEVRV TTEPIOSV

3.2.1. MetaBoAn AOYIOTIKGOV apX®V Kal HEBOSwY

O1 PETAROAEC AOYIOTIKQV dpx@V Kal PeBddwv, kataxwpilovial HPe avadpouikn
ETTAVASIATOTIOON TWV  XPNUATOOIKOVOUIKQY KATACTACEWY OA®Y TWV TEPIOSWY  TTOL
dnuoociotmolobvTal  padi Pe TIC KATAOTACEIC TNG  TPEXOLOAG TTEPIOSOL, OTE  TA
TTapoLoIalOpeva KOVELAIO va gival CLYKPICIUA.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAG UETAROANG.
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3.2.2 MeTaPoAig AOYIOTIKGV EKTIHNCEWV

O1 YETAROAEG TV AOYIOTIKWV EKTIMNCEWY KATAXxwPIovTal oTnV TIEQIod0, OTNV OTToia
SlatmoToveral OTI TTPOKOTITOLY KAl €TTNEEACOLY ALTH TNV TTEPIOSO KAl PEAANOVTIKEG TTEPIOSOLG,
KaTd TrePITTedon. O1 HeTAROAES aLTES Sev KATAXxWPEICOVTAl AVASPOUIKA.

Kara tn xpnon éev utrmpé&e ueTaBoAn AOYICTIKWYV EKTIUNTEWV.

3.2.3. NpooapHoYES KOVSLAIV TTPONYOVUEVRV TTEPIOS OV

Ol TTPOCAPHOYEG KOVELAIY KATAXWPEICOVTAI OTIC XPNUATOOIKOVOUIKEG KATAOTACEIG
OAV TRV TTEPIOSWYV TTOL SNUOGCIOTTOIOLVTAI PAdi UE TIC KATAOTACEIC TNG TREXOLOAG TTEQIOSOU.

XTNV TApoVoa TTEPIOSO SEV TTOOEKLWE AVAYKN TTOOTAPLOYWYV.

4. NapekkAioeg amo TIG S1aTAgEIc TOL VOHOL TTPOKEINEVOL Va emMITELX Ot eDAoyn TTapovaiaon
TV XPNHATOOIKOVOHIK®DV KATAOTATE®V

‘Otav, ot €EQIPETIKEC TIEQITITAOEIG, N €TAINIA TTAPEKKAIVEI ATTO TNV EPAPUOYN MIAG
SIATAEEWS TOL VOUOUL VIO VA EKTTANPWOEl TNV LTTOXEEWON TNG €LAOYNG TTAPOLOIACEWS TRV
XPNUATOOIKOVOUIK®Y KATACTACEWY, YVWOTOTIOIEI KAl QITIOAOYE ETTAPKOG TNV TTAPEKKAION
aovTn.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAC TTAPEKKAICEWG.

5. IXéOEG €VOG TEPIOLOIAKOL OTOIXEIOL N MIAG LITOXPEWONG ME TEPICOOTEPA aAmd éva
KOVSULAIA TOL I00AOYICHOD

Agv DTTAPXOLY TTEPIOLOIAKA OTOIXEIA ) LTTOXPEWOEIS TTOL OXETICOVTAI PE TTEQICCOTEPA
Ao éva KovEVLAIA TOL ICOAOYICUOU.

6. MANPoOYPOPIEg TXETIKA UE EVOOUATA KAl AVAA TTAYIA TTEPIOLOIAKA OTOIXEIa

6.1. 1610XPNCIUOTIOIOVHEVA EVOWHATA TTAYIA TTEPIOLOIAKA OTOIXEIA

Mivakag perapolmv .
b . . NAoirog .
1610XPNCIUOTIOIODHEVRV EVOWDUATOV Kripia . I0VoAo
. \ e§omAIouOG
TTAYIV CTOIXEIV
ASia kTno€wg
Ymoloimo 1.1.2019 40.670,00 189.967,63 265.637,63
MNpooBnkeg TePIOSOL 0,00 2.907,18 2.907,18
Meloeic/ueTapopis TTERIOSOoL 0,00 0,00 | (25.824,08)
YmoAoimro 31.12.2019 40.670,00 192.874,81 242.720,73
LPELHEVES ATTOOPETEIS KAl
ATTOUEIDOEIG
Yrrohoimmo 1.1.2019 40.669,97 | 158.520,73 | 208.232,37
ATTOORECEIG TTEPIOSOL 0,00 6.273,86 6.408,11
Me@oag/uamcpopsg aTTOORECEDV 0.00 0.00 0.00
TTEPIOSOL
YmréAoimro 31.12.2019 40.669,97 164.794,59 214.640,48
Ka®apn AoyioTikn afia 31.12.2019 0,03 28.080,22 28.080,25
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6.3. MpokataPoAig Kal 4N KLKAOPOPOLVTA OTOIXEIQ LITO KATACKELN

Agv LTTAPXOLV.

Afia KTNotwg
YrroAomo 1.1.2020 40.670,00 | 192.874,81 242.720,73
MNpooONKeS TTEPIOSOL 18.970,00 22.967,82 41.937,82
MeloeIC/UETAPOPES TTEPIOSOL 0,00 | (18.458,00) | (18.458,00)
YmoAoimro 31.12.2020 59.640,00 | 197.384,63 | 266.200,55
LPELHEVEG ATTOOPETEIS KAl
QATTOUEIDOEIG
Ymrohoirmo 1.1.2020 40.669,97 | 164.794,59 | 214.640,48
ATTOORECEIC TTEPIOSOL 12.909,84 7.367,58 20.277,42
MEILOEIC/LETaPOpPEG amoapecedmv 0,00 (17.956,60) | (17.956,60)
TTEPIOSOL
YmoAoiro 31.12.2020 53.579.81 154.205,57 | 216.961,30
KaBapn Aoyiotikn aia 31.12.2020 6.060,19 43.179,06 49.239,25
6.2. AvAa Tayia mEPIoLOIAKa oTolxeia

. " . . Aoirra dvAa

Nivakag HETaBOAGYV QLAY TTAYI®V CTOIXEIWV .

oTolxeia

ASia kTnoewg

Ymoloimro 1.1.2019 203.266,48

MNPooBNnKeg TTEPIOSOL 69.000,00

Meiwoeig/ueTapopéc TepIdSou 0,00

YmoAoimo 31.12.2019 272.266,48

LWPELHUEVEG ATTOOPECEIC KAl ATTOHEICCEIG

Ymoloimro 1.1.2019 100.272,18

ATTOORECEIC TTEQIOSOL 106.848,63

MeIoEIG/UETaPOPES ATTOORETEWY TTEPIOSOL 0,00

YmoAoimro 31.12.2019 207.120.,81

Ka®apn AoyioTikn aia 31.12.2019 65.145,67

Agia KThoEwg

Yrohoiro 1.1.2020 272.266,48

MNPooBKes TTEPIOSOL 80.363,97

MeioeIg/ueTapopig TTEPIOSOL 0,00

YmoAoimro 31.12.2020 352.630,45

LOPELHUEVEG ATTOOPETEIS KAl ATTOUEIDCEIG

Yrohoiro 1.1.2020 207.120,81

Ammoopéoelg repiddoun 102.024,58

Meiwoeig/ueTapopéc amooRicewy TTEPIOSOL 0,00

YmoAoimro 31.12.2020 309.145,39

Ka®apn AoyioTikn afia 31.12.2020 43.485,06
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7. XpNHATOOIKOVOUIKA TTEPIOLOIAKA OTOIXEIa

7.1. Amrotiuynon oTo KOOGTOG KTRONG

7.1.1. Adveia kal amaItioeig

H etaipia £xel kaTaPAAel eyyLNoeIg CLVOAIKOL TTOCOUL € 15.573,12 yia AEITOLPYIKEC UICODOEIG
OXNUATWYV KAl ETTAYYEAUQATIKAC OTEYNG.

7.1.2. Aoitroi GLUUETOXIKOI TiITAOI

H eTaipia &xel COUPETOXEC, Ol OTTOIEC ATTOTIMAVTAI OTO TEAOC TNG xPpHong otnv atia

KTAONG TOLC.

MocooTd
IOHUHETOXNAG 31/12/2020 31/12/2019
MAX INTERNATIONAL A.E. 29,73% 675.000,00 675.000,00
7.1.3. EUTTOPIKEG ATTAITHOEIG
Ol eUTTOPIKEG ATTAITACEIC AVAADOVTAI OTOV KATWTEPE TTiVAKA:
31/12/2020 31/12/2019
MeEAATEG €0WTEPIKOL 2.569.419,41 2.284.707,52
MeAATES e€TEPIKOV 1.930,34 5.310,34
roaupdTia EiorpakTéa 349,98 349,98
EmTayEg eiI0TTOaKTEEG 1.693.425,72 1.851.724,16
MNooKaTAROAEG Oe TTPOUNOELTEG 179.190,99 8.023,80
EMOo@aAEiG TTEAATES 14.616,04 14.616,04
EmTayég oe kaBuoTépnon 244.142,25 68.914,05
MEOPRAEWEIS EUTTOPIKGV ATTAITHOEWYV -67.544,82 -67.544,82
I0VoAo 4.635.529,91 4.166.101,07
7.1.4. Noimég amaiTnoeg
O1 ANOITTEG ATTAITACEIG AVAADOVTAI OTOV KATWTEQE TTIVAKA:
31/12/2020 31/12/2019
EAANVIKO ANudoio - ATTAITAOEIG attd pOPOLS 121,34 19.021,99
AOITTOI XPEWOTEG SIAPOPOI 6.800,41 7.754,50
I0VoAo 6.921,75 26.776,49
7.1.5. Aoird XpnHATOOIKOVOMIKA CTOoIXEIa
Api1Ouog
uepiddv  31/12/2020 31/12/2019
MATKPHTIA ZYNETAIPIZTIKH TPATIEZA 375 3.000,00 3.000,00
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7.1.6. MpommAnpowuéva é€oda

31/12/2020 31/12/2019
YUVSPOUEG ETTOUEVMY XPNOEWV 2.954,79 3.099.,91

7.1.7. Tagaaka siadioipya Kai iIcodbdvaua

Ta Tapeiaka SIa8éoiua Kal Icodbvapa avaAbOVTAl OTOV KATWTEPW TTIVAKA:

31/12/2020 31/12/2019
Taueio 1.519,53 24.718,72
Katabéoeig Owews 1.521.499,65 1.905.653,07
IOVOAO 1.523.019,18 1.930.371,79

7.2 Atrotignon oTtnyv ebAoyn aia
H etaipia &ev ammoTiudel Ta XoNUATOOIKOVOUIKA TNG OTOIXEIa oTny eLAoyNn aia.
8. Aoyapiacpoi kaBapng Biécewg

To OANOOXEPWC KATARANUEVO PETOXIKO KEPAAQIO TNG £TAIPIAC SlalpeiTal oe 600 PETOXEC
ovopaoTikng adiac € 100 n kABe pia kar avépxetal og € 60.000,00.

Ta amoBepaTikd VOU®Y 1) KATACTATIKOL APOoPOLY TO TAKTIKO atmofeuaTikod € 17.213,03,
TO OTTOIO £XEI OXNUATIOTEI COPPWVA HE TIC SIATAEEIC TOL APBpPoL 158 Tou N. 4548/2018.

9. NpoPAtyselg
AeV CLVTPEXEI TTEPITITON
10. YToxXpecoeIg
10.1 Makpomp60eoueg YTOXPEDTEIG
10.1.1 AoITTég HAKPOTIPOOETHUES LITOXPEWTEIS
H eTaipia ekSNAwoe evlia@Eépoy yia TN AWN evioxuong PeE TNV popdr TG EmoTpemntéag
MNpokaTaPoAAG kal éAaPe OLVOAKG TO TTOCO Twv 167.894,31 € pe TmIc EmoTpenTéeg
MNpokaTaPoAéc | & IV.
10.2 BpaxumpOOcoleg YTOXPEWOEIG
10.2.1 EPTTOPIKEG LTTOXPECTEIG

Ol EUTTOPIKEG LTTOXPEWTEIC AVAADOVTAI OTOV KATWTEQG TTIVAKA:

31/12/2020 31/12/2019

MEoKATAPROAEG TTEAATV 30.605,02 21.298,52
MNpouNBeLTES 2.959.878,75 3.036.852,26
EmTayég mANpwTEES 3.145.965,10 2.721.129,37
IOvVoAo 6.136.448,87 5.779.280,15
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10.2.2 Aoitroi popol Kal TEAN

O1 Aoimroi popol Kal TEAN avAALOVTAI OTOV KATWTEPG TTIVAKA:

31/12/2020 31/12/2019

dopog MNpooTiBéuevng Afiag 201.799.37 199.205,17

DOMY kal Elopopd AANNAeyYyLNG 12.833,31 10.030,16

AOITTOI POPOI 2.105,45 2.634,21

I0VOAO 216.738,13 211.869,54

10.2.3 AOITTEG LTTOXPECTEIG
O1 NOITTEG LTTOXPEWOTEIC AVAADOVTAI OTOV KATWTEPE TTIVAKA:
31/12/2020 31/12/2019

MNPoowTIKO - A/OUOG TTPOG ATTOS00N 407,75 2.556,89

MoTWTEG SIAPOPOI 5.244,95 504.987,35

IOVoAo 5.652,70 507.544,24

11.'Ecoda kai é§06a anuavtikoL TToooL N 1I81AITEPNG CLXVOTNTAG ) oNUAciag

AKOAOLOEI AVAALON ALTAV TWV £0OSWY KAl EE6E5WYV OTOLS TTAPAKATE TTIVAKEG:

‘Ecoda 31/12/2020 31/12/2019

MNWANCEIG OTO ECWTEPIKO 8.745.735,27  8.353.014,60
‘Ecobda amd Tokoug 165,44 559,13
'Ecoba amd evoikia 18.307,83 0,00
'Eco8a TTPONYOLUEVYV XPNOEWY 0.00 647,19
AoiTtd é006a 17.433,05 4.226,83
IOVoAo 8.781.641,59 8.358.447,75
'E§06a 31/12/2020 31/12/2019

AUoIBEC kal E€06a TTPOTWTTIKOL 732.425,43 574.622,71
ApoIREG kal £€0da TpiTwV 7.467.594,91  7.292.992,50
MNapoxég TPITwV 79.834,99 52.731,79
DOPOI - TEAN 9.488,73 12.402,06
E€oba petapopov 4.578,08 3.863,71
E€oba Ta&isicov 3.213,46 24.024,38
E€oba mpoPoAnC kal Siapnuiong 51.988,03 42.661,07
TOVEPOUEG - EIopopEg 106.156,42 119.415,92
AWPEES - £TTIXOPNYNOEIC 300,00 2.272,00
EvTuTTa Kal ypagikn OAN 5.142,53 5.750,82
YAIKG GuECNG AVAADCEWG 2.554,38 1.716,67
'E€0ba dnuocieboewy 0,00 2.725,91
Koivoxpnoteg damaveg 16.155,14 4.273,92
Aldpopa yevikd £€0da 111.702,23 30.347.,36
Tokol kal cuvaen £€0da 3.213,78 4.087,03
ATTOCRETEIG 122.302,00 113.256,74
'E€06a TpONYOLHEVGY XPNOEWY 5.184,14 119,86
‘EkTOKTC KOl avopyava £€oda 383,56 327,25
I0VOoAo 8.722.217,81 8.287.591,70
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12. TOKOI TTOL evoUATAOONKAV oTnV aia TEPIOLTIAK®V CTOIXEIV OTNV TTEPISO

11N SIGPKEI TNG TTEQIOSOL SEV EVOWUATWOONKAY TOKOI OTNY afia TTEQIOLTIAKY
OTOIXEIWV.

13. NpoTelvopevn 81a0eon KePSOV

H Sloiknon TrpoTEiVEl OTNV TTPOCEXN TAKTIKH YEVIKI CUVEAELON TV LETOXWY TN SIABECN TV
KABapV PETA aTTO POPOLE KEPSWV WG AKOAOLOWC:

Képdn xphoewg 2020 59.423,78
Meiov:  DOpOG elIc08AUATOG -16.713,55
Ymroloimmo kepdev Xxpnong 2020 42.710,23
MAéov:  YTTOAOITTO KEQSWV TTPONYOLUEVV XPNOTEWY 242.963,63
YmoAoirmo mpog 81a0gon 285.673,86
AidBeon
TakTiKO ATTOBEUATIKO 2.135,51
YTTOAOITTO €I VEO 283.538,35
YOVOAO 285.673,86

14. KataBAnOivra pepiogara otnyv mepiodo
YTNV KAglopevn Tepiodo Sev kaTtaPANBNKav UepiouaTa.
15. AoYIOTIKOG XEIPICUOG NMIGYV TTEPIOSOL
H kAeidpevn xpnon TTapouciace KepSoPOPO ATTOTEAECUA.
16. AvapaAlopuevol ¢podpol
H etaipia Sev éxel eMAECEl TNV KATAXDPION AVARAAAOLEVWYV POPWV.
17. Katnyopieg Kal apoIfEG TTPOOIKOD

O pEoCOC OPOC TRV ATTACXOAOLUEV®Y AVA KATNYOPIA avEPXETAI OF:

2020 2019
AIOIKNTIKO TIOOCWTIIKO 30 30
EpyaToTexvikd TTOOCWTTIKO 0 0
IOvolo 30 30

H eTaipia og oxéon PeE TO ATTACXOAOVLUEVO TTOOCWTIIKO £MPBAPLVONKE YeE Ta €ENG TTOCA:

31/12/2020 31/12/2019

MicBoi kal nuepopicBbia 564.808,82 447.380,33
ATTOlNUICEIG 3.453,33 3.465,00
Kolvwvikég empapuvoeig 136.588,45 109.567,38
MAPETTOUEVEG TTAPOXES KAl £€060 TTPOCWTTIKOL 27.574,83 14.210,00
I0volo 732.425,43 574.622,71
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18. MpokataPolic kal MOTMOOLG Of HEAN SIOIKNTIKAYV, SIAXEIPIOTIKOV KAl EMOTTIKOV
opyavev
Agv LTTAPXOLY TETOIA KOVSLAIQ.

19. TOMHETOXEG O¢€ ETAIPIEG UE ATTEPIOPIOTN £LOOVN TV ETAIPOV
AgV LTTAPXOLY TETOIEG CLUUUETOXEG.

20. IToIxeia TNG £TAIPIAG TTOL KATAPTIEI EVOTTOINUEVEG XPNHATOOIKOVOHIKEG KATAOTACEIS TOL
TEAIKOO (1] HEPIKOD) OCLVOAOL EMIXEIPNTEWY, MEPOG TOL OTMOIOL AmoTeAEl N eTaAIpia @G
OuyaTtpikn

H etaipia Sev avnkel oe TeEANKO CUOVOAO ETTIXEIPNOTEWY YIA TO OTToio KaTtapTtiovTal
EVOTTOINUEVEG OIKOVOUIKEC KATAOTACEIC.

21. IToIX&ia TNG £TAIPIAC TTOL KATAPTICEI EVOTTOINUEVES XPNHATOOIKOVOUIKES KATACTACEIG
HEPIKOL TLVOAOUL EMIXEIPNOEW®V, HEPOG TOL OTTOIOL ATTOTEAEI N ETAIPIA WS BLYATPIKN
H etaipia dev avikel oe peRIKO COVOAO ETTIXEIPACEWY YIA TO OTToio KaTtapTtiovTal

EVOTTOINUEVEG OIKOVOUIKEG KATAOTACEIC.

22. TéTTOG OTOV OTT0I0 SIATIOEVTAI O1 EVOTTOINUEVEG XPNHATOOIKOVOUIKEG KATACTACEIG
Aev CLVTPEXEI TTEPITITON.

23. AHOIBEG o€ HEAN SIOIKNTIKGV, SIAXEIPICTIKMV KAl ETOTITIKGV OPYAV@V.

H eTaipia emPapLVONKE Pe TA KATWTEQ TTOOA:
Auoipéc AodaAion  ILVOAO

25.896,21 5.471,86  31.368,07

Ye HEAN TOL SIOIKNTIKOL CLPROLAIOL TTOL ACKOLY
SIELOLVTIKA KABNKOVTA

24. Toval\ayég pe ouvsedepiva pépn

H eTaipia &ev €xel TOAYUATOTIOINCEl CUVOAAQYEG E CLVSEUEVA PEEN, OUTE EXel LTTOAOITTA
ATTAITACEWY N LTTOXPEWTEWY ATTO KAI TIPOG CLVSEUEVA PEPN.

25. Xpnon NG emMAOYNG TNG Tapaypd@ou 7 [ ThG mapaypagouv 8 Tov dpbpouv 16 ToL VOUOL
H eraipia Sev avrkel oTnv KATNYoRIA TV TTOAD UIKQWV OVTOTATWV.

246. Alakavoviopoi (oLUP®Vieg) TToL Sev eugaviovial OTOV ICOAOYIOHUO HE ONUAVTIKEG
OETIKEG N APVNTIKES EMTITCOEIS £ TNG £TAIPIAg
Agv vpioTavTal TEToIol SIaKAVoVICUOI.

27. XpNUATOOIKOVOUIKEG SeOMEDOEIG, EYYLNOELG KAl EVOEXOHEVES LITOXPEMOEIS TTOL S&v
eggavifovral oTov ICOAOYIoHO

H Etaipegia €xel oLvVAWE PN OKLPWOIUES OLPPACEIC AETOLPYIKDY HIOCBWOEWY
ALTOKIVATWYV Ol OTTOIEG ANYOLV €VTOG ToL 2021.

O1 eAAXIOTEC TITANPWHES AEITOLPYIKDV HICODTEWY £XOLY WG AKOAOLOWG:
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NMAnpwréa picOouara 31/12/2020 31/12/2019
Evtog 1 €Toug 12.601,88 9.636,84
ATTIO 2 Péxpl 5 €Tn 1.733,50 1.977,65
I0VOAO 14.335,38 11.614,49

B) Eyyvnoeg
H eTaipia éxel Swaoel eyyLNOEIG OTA TTAQICIA TV CLVABWY SPACTNPIOTATWY TNC, Ol OTTOIEC WG
TTPOG TO €iI60G TOLC, TNV XPOVIKA SIAPKEIC TOLS KAI TO TTOCO TOLS AVAPEPOVTAI TTAPAKATE.

EiSog ARgn Noco
Eyybnon A&IToLPYIKGOV HICOMOEWY ALTOKIVATOY 2021 4.573,12
Eyybnon evolikiou 2023 11.000,00
IOVoAo 15.473,12

Y) Ev8eXOHEVEG LTTOXPECTEIG

H Etaipia &ev éxel eAeyxBei atrd TIC pOPOAOYIKES APXES YIa TIG XpNoelg ammo 2015 éwg kal
2020. ATTO evEeXOUEVO (POPOAOYIKO EAEYXO TWV AVTEPG XPNOTEWV TMOAVAOS TTROKOLWOLYV
TTPOCOETEC POPOAOYIKEC LTTOXPEWOTEIG, O OTTOIEG eKTIATAI OTI §¢ Ba £XOLY OLOIWSEN eTTidpaon
oTn XpnUaTooikovouikh Béon Tng Etaipiac.

Katd tnv 31/12/2020, Sev vgpiotaTtal amod tnv Etaipia oxnuatiouévn TeoPAewn yid
QAVEAEYKTEG POPOAOYIKA XPNOEIG. InueicveTal 0TI TNV 31/12/2020 TTapaypdpnKav ol XPNOoEIg
€g TNV 31/12/2014, cbupwva pe TIc Siatdgelg TN map.1 Tov apBpoL 36 N.4174/2013.

28. FeyovoTa HETA TV hHEPOHNVIA TOL ICOAOYITHOD

Aev CLOVTPEXEN TTEPITITCOON.

Néo Woxikd, 8 Oktwppiov 2021

O Mpoedpog ToL

AIOIKNTIKOV ZLUPOLAIOL Kal H AvTimpoedpog Tou O MpoioTauevogs
AlELOVLVV ZOUPOLAOG AIOIKNTIKOV ZLPROLAIOL AoyioTnpiov
AHMHTPIOYL AAOYAHX AIKATEPINH AAOYAH XPHITOX ANAPEAKOX

A.AT. AH 084675 A.AT.K057473 A.AT.=084516
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'EkOgon Alaxeipiong Touv AIoIKNTIKOL ILPPOLAIOL
™G IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -
EMMNOPIKH KAl ANANTYZHX YMHPEZIQN INTERNET
pe APIO. T.E.MH. 7663201000
ETTi TV ETACIWV XPNHATOOIKOVOUIK®V TG KATAOTACEWYV
yia Tnv mepiodo 01/01/2020 - 31/12/2020

Kbplol Métoxol,

H mapovoa Ethoia 'EkBecn Alaxeipiong Tou AloiKNTIKOL ZLPROLAIOL TNG eTaipiag IMCG
BRANDS ANQNYMH ETAIPIA AIAOHMILITIKH - EKAOTIKH -EMIMOPIKH KAl ANAMNTYZHX
YMHPEZIQN INTERNET pe siakpITikoOg TiTAoug 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4)
NESTCOM BRAND'S RELATIONS, agopd Tn xpnon amo 1 lavovapiou 2020 éwg 31 Aekepppiov
2020 kal CLVTAXONKE COPPWVA E TIC OXETIKES SIAaTAgEIC TOL N. 4548/2018, OTIWC IOXLEI.

ITNV TAPOLOA EKBECN OAEC OI ETTIUEPOLG BEUATIKEG EVOTNTEC, Ol OTTOIEG Eival ATTAPAITNTEC YE
Bdaon 10 WG Avw VouoBeTIKO TTACicIo, ateikovi{ouby e TPOTTO AANBr| KAl CLVOTITIKO, TTANV
OUWG OLOIACTIKO, OAEG TIC OXETIKEG KAI AVAYKAIEC KATA TO VOUO TTANPOPOPIES, TIPOKEIUEVOL VA
€€axOei YIa OLOIACTIKN KAl EUTTEPICTATWHEVN EVNUEPWON YIA TN §pacTNEIOTNTA TNG ETAIPIAC
KATA TNV €V AOYW XPOVIKN TTEPIOSO.

TKOTTOC TGV BEPATIKGV EVOTATWY TNG £KBEONC €ival N evNUEPWON TV XPNOTWV:

> T1a TNV XPNUATOOIKOVOUIKY B¢on, TIG £€MSOCEIC KAl TA AOITTA TTANPOPOPIAKE OTOIXEId
NG €TAIPIAC KATA TNV £€eTaldpevn XpNon.

> Tla Ta onUAvTIKa yeyovoTta Tou éAaPav xwpa katd tTny sidpkeda TG eCetalduevng

XPNONG Kal TNV €MiS0ACH TOLC OTIC ETHCIEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG

eTaipiac.

Ma TIC TTPOOTITIKEC KAl TOLG OTPATNYIKOLG CTOXOLG TNS ETAIPIAC.

Ma TOLG KIVELVOLG TTOL EVEEXETAI VA TTPOKLWOULV YIA TNV ETAIpia.

Mo TIC CLVAAAQYEC TTOL £yIVAV HETAEL TNG ETAIPIAC KAl TWV OLVEESEUEVV E ALTAV

HEPQV.

> T1a Ta oNUAvTIKA yeyovoTa TToL EAaPav xapa JeTd TN AREN TNG e€eTaloduevng xpnong
£WG KAl TN oLVTAEN TNG TTAPOLONG.

YV V VY

Fevikn mapovoiaon
Meprypagpn §pacTnploTATOV

H etaipia IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZITIKH - EKAOTIKH -EMMOPIKH KA
ANAMNTYZHL YMHPEIIQON INTERNET 165p06nke 1O 2007 ka1 ebpever oto Néo  Woxiko.
APACTNPIOTIOIEITAI OTOV TOPED TNG SIAPAUIONG, KE ISIAITEPN EUPACN OTOLS TOUEIC TNS TTAPOXNG
LTTNPEECIWV TTOANCNC KAl EVOIKIAONCS SIAPNUICTIKOVL XWEOL ) XPOVOUL TTPOC TRITOLS, S§IGBecNng
XPOVOL OTA NAEKTPOVIKA WECA eVNUELWONC YIA TIPOROAN Slapnuicewy, eKUETAAAELONG
PASIOTNAEOTITIKGV SIKAIWUATWY, TTAPAYWYNG TNAEOTITIKWY TTOOYPAUUATWV KAl SIAPNUICTIKGV
TAIVIQV, SIQUECOAAPNONG KAl KATAXWPEIONS YIA Aoydplaoud TV TTEAATQV TNG €TAINIAG
Slapnuicewy oTa PEoa, SIoPYAVWONG EKBECEWY [E AVTIKEIPEVO TNV SIAPUICNH O¢ OAD TA PJECA,
SNUOCIWY OXEoEWY, CLYYPAPNS KAl TTPOWBNONG SeATICV TOTTOL OTA MME KaI TTPOWBNCNG
OTA PECA KOIVWVIKNG SIKTOWONG, PIANOEEVIAG I0TOTEAISY epapUoyVy web, KATT.
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ITOXOI

Kbplog oTdX0G TNG ETAIRIAG €ival N TTAPOXH LTTNPECIWY LWNANG TTOIOTNTAC.

H etaipia embicdkel TNV ETTITELEN ICOPPOTINUEVNS AVATITLENG KAl TN §PACTNPIOTTOINCT TNG UE
oePacud oTo TTEPIPANNOV. ETtiong, €bikOTEPO OTOXO ATIOTEAEl N CLVEXNG TTPOCTIABEIa
BEATICOONG TV TTAPEXOUEVV LTTNEETIWY TIPOG TOLG TTEAATEC TNG.

Afiec OTTWG N xpNOTNA SloikNoN, N TTPOVOIA EVAVTI TV EVEEXOUEVV KIVELV®V N TIOORANUATWY,
N HEIoN TOL KOOTOLC XWPIG VA SIAKIVELVEVETAI TO ETTITTESO LWNANC TTOIOTNTAG KAI N CLVETTEID
EVAVTI TV TTEAQTRV KAl AOITTGV CLVEQYATAY, €ival Ta {NTOLUEVA SIAXPOVIKA YIa TNV ETAIRIA KAl
N SloikNon TNG.

ATTOTENEOHA TNG SIAXPOVIKAG TNG SECHELONG YIA TTOIOTIKEC LTTNEETIES KAl LYIEIC CLVEPYATIES
aTToTeAEl N KABIEPWON TNG ETAIPIAC OTOV XWPEO, WG £vOC A&IOTIIOTOL CLVEQYATN YIA TOULG
TTEAATEC TNG KAl BETEI TTAEOV WG OTOXO, OTNYV TTAPOLOA ISIQITERA SOOKOAN KAl AVTAYWVICTIKA
OIKOVOMIKN CLYKLPIA, TN SIATAPNON TNG LPICTAPEVNG BEONG TNG OTOV KAASO.

Evowel AoImtov TV auEnUEV@Y TIOOKANCEWY TTOL KAAE VA QVTILUETWTTICEL, N eTTEvoLON o€ aKOUd
APTIOTEPA TTOIOTIKA TEXVIKA XOPAKTNPICTIKA TWV TTAPEXOUEVMY LTTNPECIRV, Ba ATTOTEAECEl TNV
KOPIA OTPATNYIKA TNS YIA TA €TTOUEVA £TN.

Aloiknon

H emipAewn 1V £pyacicdv kal n Sloiknon TNG £TAIRIAG ACKEITAl ATTO TTEVTAPEAESG AIOIKNTIKO
YOUPOLAIO, TO OTTOIO eKAEYEI N eVIKr ZLVEAELON KAI TO OTTOIO ATTAPTIZETAI ATTO TOLG KATWTEPW:

©ton
Mpoedpog ToL A.X. & AlLBVVWY LOUPOLAOG
AVTITTIOOE500C TOL A L.

OVOMATETOVLHO
ANUATEIOG AaobdNC
AlKaTERIVN AaoLéN

OwHAg Pobumag MéNog
Fewpyiog Kuplakog MéNog
BaciAikr) TonyopIiasou MeAog

Eméooeig

To olkovouikd £Tog 2020 ATaV pIa XeoVvIa Eviovng LPECNG YIA TNV EAANVIKT OIKOVOUIA PE TOV
eTAOIO0 PLOPO avamTLéng va diapopgaveral oTo -8,2% ToL AEM, PACE TV OTOIXEIWY TNG
EALTAT, TTOL €ival N XEl0OTEPN £TTISO0CN OTN PETATTOAEUIKA TTEQIOSO.

Ta ammoTeAéoPATA TNG £TAIPIAG SIAUOPPGONKAY CLVOTITIKA WG EENC:

YYNOIMNTIKH KATAYTATH AMTOTEAEXMATQON XPHEHY
YTOIXEIA ETAIPEIAY

Nood ekppaouiva ot € 1.1 - 31.12.2020 | 1.1 - 31.12.2019 | METABOAH %
KbkAOG epyaoicov 8.745.735,27 8.353.014,60 4,70%
MikTd ammoteAéouara 571.847,44 497.633,69 1491%

Mep18cdpIo MIKTOL KépSoLg 6,54% 5,96%
EBITDA 184.774,12 187.640,69 -1,53%

Mep1Bmpio kEpSoug EBITDA 211% 2,25%
EBIT 62.472,12 74.383.95 -16,01%
Képbdn mpo popv 59.423,78 70.856,05 -16,13%
Képbdn peTd amd @dpouLg 42.710,23 51.930,60 -17,76%

Mep1Ocoplo Kae'apof)' KEPSOUQ 0.49% 0,62%
HETA QIO POPOLG
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O kKOKAOG gpyaci®v avnAOe oto TTooO Twv € 8.745.735,27 évavm € 8.353.014,60 1ng
TTPONYOLHEVNG XPNONG, TTapoLvaidalovTtag abénon kata 4,70%.

Ta pIKTa KEPSN avAABaV OTo TTOCO TV € 571.847,44 évavt € 497.633,69 TG TTponyoLUEVNC
xpnong, mapovoialoviac avénon katd 14,91%.

Ta Képdn TPOo POP®V, XPNHUATOSOTIKGV, EMEVOSLTIKCOV ATTOTEALCHATOV KAl AMOOPECE®V
(EBITDA), avhABav oTo TTOCO TV € 184.774,12 &vavti TouL TTOooL Twv € 187.640,69 NG

TTPONYOLHEVNG XPNONG.

Ta képdn PO PoOpwY TNG cTaIpiag avhABay ot € 59.423,78 évavt ToL ToooL € 70.856,05 TNg
TTPONYOLHEVNG XPNoNG TTapovoidlovtag peioon 16,13% ot oxéon HPe TNV TTPONYOLUEVN
xpnon.

Ta KEPSN HETA aTTO POPOLGS TNG ETAIPIAC AVAADaY ot € 42.710,23 évavT ToL TTocoL € 51.930,460
TNG TTPONYOLHEVNCS XPNONG TTAapoLOIAlovTag Ueiwon 17,76% Ge OXEON WE TNV TTOONYOULUEVN
xenon.

H avalvon tng aAlvcibac afiag kal TV evoOOUAT®Y KAl ALAWV TTAYiWV TTEQIOLTIAKMY
OTOIXEIV, TTOL XPNOILOTIOINONKAY ATTO TNV £TAIRIA OTA TTAQICIA TNG TTPAYUATOTIOINCONG TWV
EQYATIOV TNG OTN XpHon 2020, apaTtiBevTal oTo OXETIKO TTPOCAPTNUA TN iSIag XPNong oTn
oA, 21, TapAypaPpo 6.

KivSuvol kal apepaidotnteg

H ¢é€apon Tng Tmavénuiag Tov Kopovoiod (COVID-19) otnv EANGSa, TTpokaAei avnouyia dcov
apopd oTNV TTOPEId TV £PYACIV TNG £TAIPIAg. H evbexduevn emidpacn OTIC TTWANCEIG
vTToAoyileTal 0TI Ba eTTNPEEeACE Ta £006a KAI TNV KEPSOPOPIA OANC TNG XPoVIAC. H sidpkeia Twv
EMTITOOEWY TNG TTAPOLOAC KPIoNS OTNY AyOoPd KAl KAT' ETTEKTACN KAl OTNV ETAIRIA Eival TTPOG
TO TTAPOV AYVWOTN. H TTavénuia avapéveral va emavampoosiopicel onUAvTIKA TIC CLVABEIEG
TOL KATAVAAXTIKOV KOIVOUL KaI TNV TTOPEIa TNS £LPLTEENCS OIKOVOoWIag. H Aloiknon TnG £TaIpiAg
PpioKeTal O€ ETOINOTNTA TTPOKEIPEVOL VA AGREl YETPA KAl va TTPORE 08 KATAANAEC KIVACEIG
TTPOKEIUEVOL VA AvTaTTEEEABEl OTNY VEQ ALTH CLVONKN, ETTAVALIOAOYVTAC TN CTEATNYIKNA TNG
avaloya e TIG eEENIEEIC KAl SIATNEGVTAC TNV KOIVAVIKA TNS €LOLVN.

MPOoOTITIKES YIa TRV VEQ XPOVIA

H etaipia TTapakoAoLBei TTPOTEKTIKA TIG £EENIEEIC OTO KAASO KaI TIPOCTIAOE VA EKUETAANEDLTE
TNV ATTOKTNOEICa EUTTEIDIA TNG, e OKOTTO va £MMITOXEI ALENCN TOL PEPISIOL ayopPdAg kKal avénon
TV €008V KAl TV ATTOTEAECUATOV TNG.

Kupiotepol Kivéuvol

Kivéuvog Tipcv ayopdg

H etaipia eAéyxel yia TOXOV ATTOPEIDON TWV TIEQIOLOIAK®Y TNG OTOIXEIWY, Kal OTTOTE
eppavidovTal TETOIOL €i6oLG evEEiCelc kKal epOooV CLVTPEXOLY Adyol aTtaiong TPoPaivel
oTNV amapaitnTN ATTOUEION, WOoTE N Afia TOLG OTIC XPNUATOOIKOVOUIKEG KATACTACEIC VA
TaLTICETAI PE TNV TTPAYUATIKN.

IuvvaAAaypaTikog Kivbuvog
H Etaipia §pacTtnpiottoieital aTny EAANGSa CLVETTWCS eV LTTAPXEI TETOIOG KivELVOG.
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Kivéuvog emrokiov

H Etaipia &ev £xel OTO evepynTIKO TNG CNUAVTIKA EVTOKA OTOIXEIQ, TA AEITOLPEYIKA ¢éC06a Kal Ol
TAMEIOKES POEG Eival OLOINSWCS AveEAPTNTA ATTO PETAROAEG OTIG TIUEG TGV ETTITOKIGWY. H £TaIpia
KaTd TNV SIAPKEIA TNG XPNONG SeV EUPAVIOE SAVEIAKES LTTOXPEWTEIG.

MoTTIKOG KivoLVOog

H etaipia  mTapéxel OLTINEECIEG  ATTOKAEIOTIKG  O€  AVAYVWPIOUEVA KAl QepEyyLa
avTiIoLUPAAOUEVa WéPN. Eival TTONITIKA TNG €TAIRIAG N LTTOROAN & SIASIKATIEC TIICTOANTITIKOV
EAEYXOL OA@V TWV TTEAATWV, OTOLG OTTOIOLG TTAPEXOVTAI LTTNEETIES ETTI TNIOTWOEL. OTOV aPopd
OTOV TOTWTIKO KivOLVO TTOL TTEOKUTITEl ATTO TA LTTOAOITIA XPNUATOOIKOVOUIKA TTEQIOLOIAKS
OTOIXEIa TNG €TAIPIAG, TTOL ATTOTEAOLVTAI ATTO PETPENTA KAl IC0SLVAUC UETPNTWY, O KivELVOG
amoppéel amd TN YN THENON TV CLUPATIKWY OPWY ATTO TOV AVTICLUPAAOUEVO, UE PEYIOTN
£kBeon ion e TN AoyIoTIKA afia TV XPNUATOTIIOTWTIKGWY ALTWV HETWV.

Kivéuvog pevoTotnTag
H eTaipia &ev avTipeTwmilel KivOLVo PELOTOTNTAC KABWC TO KEPAAAIO KivnoNng ETTAPKE! YIa va
KAALWEI TIC AVAYKEG TNG.

Keqpalalovxikog Kivéovog

O oKOTTOG TNG SIAXEIPIONG TOL KEPAATIOLXIKOV KIVELVOU gival N e€EAcPANICN TNG cLveXI{OUEVNS
5pacTNEIGTNTAC TNG £TAIRIAC (going concern) yia va LTTAPXOLY IKAVOTTOINTIKEG ATTOSOCEIC YIA
TOLG PETOXOLC, YIA VA SIaTNENBE YIa ISAVIKF KEQAAQIOLXIKF SOUN KAl YIA VA PEIBEe TO KOOTOC
KepaAqiov.

H diathpnon f n Tpocapuoyrn TNG KEPAAQIOLXIKAC SOUNG, UTTOPEI va Yivel JECw TNG
TTPOCAPPOYNG TOL TTOOOL TWV HEPICUATWY TIOL TIANPWVOVTAl OTOLG HETOXOLS, TNG
ETMOTPOPNG HETOXIKOV KEPAAQIOL OTOLG PETOXOLGS, TNG EKSOTNG VEWY PETOXMWV I TNS TTWANONG
TIEPIOLOIAKWY OTOIXEIV VIO VA UEIBE 0 Savelouog.

H etaipia &ev Siatpéxel KepAAQIOLXIKO Kivéuvo KABWC ol PAcikoi SelkTeg EELOTOTNTAG
ATTOTLTTAVOLY IKAVOTTOINTIKF PELOTOTNTA KA ETTAPKEIA OE KEPAAQIO KivnoNg YIA TIC TEAELTAIEG
500 XpNoelg.

Kivéuvog mpopunBscutov (Suppliers risk)
H etaipia Sev diaTpéxel TETOIo KivoLVvO.

MepiPallovTika Kal Aoirra Oépara

ToUUOPPWON HE TNV TTEPIBANNOVTIKI VOH0BEeTia

H mpooTtacia 1oL TTEQIRAANOVTOC KAl N TTEQIRAAAOVTIKN HEQIUVA ATTOTEAOLY TTPOTEQAIOTNTA YIA
TNV IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -EMIMOPIKH KAI ANAMTY=HX
YMHPEXIQN INTERNET.

MoAiTik avepmvoL SuVapIKoL

H eTaipia CLPPOPEVETAI TANP WS WE TNV I0XLOLOA VOUOBETia Kal Sivel 1I8IAITEPN £upacn OTIC
epyaoiakéc oxéoelg. Kbplo hyéAnua tnG Aloiknong Tng etaipiag eival n diatnpnon ApioTwy
OXECEWV HE TO TTPOCWTTIKO TNG KABWG ETTIONG KAI N CLVEXNG EKTTAISELON TWV LTTAAANAWY TNG
HEC® CEUIVAPIV OXETIKWY PE TNV £0YACia TOLG. TO TIPOCWTIIKO TNG ETAIPIAG TOCO YIa TNV
TPéxoLOA OCO KAl YIA TNV TTPONYOLHEVN XPNON avAABe kaTd péco 6po ot 30 atopa.
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O1 epyaciakéc oxeoelg PpickovTal g ApIoTo eMTESO, APoL N SIAUOPPWCA TOLG, TTEPAV TRV
TTOOPRAETTOMEV®V ATTO TIC OXETIKEG SIaTAEEIC, PACileTal TTAVW OTO CERACUO TV AVOPDTTIVGV
SIKAIOUATWOV KAl TV EQYATIAK®Y EAELOEPIQOV, TTAVE OTNV AVATITLEN TTVELUATOG APoIBAIAg
KATavONOoNG KAl CLVEPYATIAC, KABWGS Kal 0TN KABIEPWON TTOAITIKQV 810iknong avBpmTTIivoL
SLVAUIKOL TTOL KaBoPIoLY PE CAP KAl APELOANTITO TEPOTTO OAA TA BEUATA TTOOCAAWEWY,
HETAKIVACEWY, TIPOAYWY®Y, EKTTAISELONG, AUCIPOY, TTPOCOETWY TTAPOXWY, ASEIWY Kdal

ATTOLOIWV.

Em&o0oeg TNG eTaipiag

ApI1OUOSEIKTES
31/12/2020 31/12/2019
% %
ApIBU06eikTNG KepaAaiou Kivnong KukAogpopovyv Evepyntikd 6.183.125,12 9631 6.129.349,26 93,28
CURRENT RATIO BpaxumpdOeopeg Ymoxpewoelg  6.420.276,86 ’ 6.570.599,55 ’
PevoTOTNTAG KukAogopouLv Evepy.-ATToBépata 6.183.125,12 0631 6.129.349,26 93,08
QUICK RATIO BpaxLTTPOOeOUEG YTTOXPETEIG 6.420.276,86 ' 6.570.599,55 '
Apeong PevotdTnTag AlaBéoipa 1.523.019,18 23.72 1.930.371,79 29 38
ACID TEST RATIO BoaxumpoBeopeg YTOXPEWOEIG 6.420.276,86 ’ 6.570.599,55 ’
=¢va mpog 16ia Kepaaia Z¢va Kepaaia 6.588.171,17 6.570.599,55
1.826,24 2.065,96
DEPT TO EQUITY 1810 Kepaiaia 360.751,38 318.041,15
Bpay. umoxpewoeig mpog Kabapn ©ton BoaxumpoBeopeg YITOXPEWOEIG 6.420.276,86 1.779.70 6.570.599,55 2.065.96
CURRENT LIABILITIES TO NET WORTH KaBapr) ©ton 360.751,38 R 318.041,15 B
Kehowne mrayiey Avamoopeotn agia Mayiov
£ .
FIXED ASSETS TO NET WORTH VEpVI’l]TIK?U 92.724,31 25,70 93.225,92 29,31
KaBapr ©¢on 360.751,38 318.041,15
KukAopopoLV EvepynTikd TTPOG TUVOAIKO KukhopopoLy EvepynTikd 6.183.125,12 88.98 6.129.349,26 88,98
EvepynTiko YOVONKO EvepynTikd 6.948.922,55 ' 6.888.640,70 '
MikTOU KEPEOLG EKPETAAELOEWDG MikTa KEpSNn 574.460,93 657 497.633,69 5.9
GROSS PROFIT MARGIN KbkAog Epyaoiov 8.745.735,27 ' 8.353.014,60 ’
ATTOS0TIKOTNTAG ISicdv Kepalaiwv TTpo ATToTEAéOpATA XPAONG TTOO
amooPBécewy ATTOORECEDV 181.725,78 50,37 184.112,79 57,89
RETURN OF INVESTMENT KaBapr ©¢on 360.751,38 318.041,15
DOpEC fole]elid
TaxvTnTa KLKAOPOPIAG CLYONKOD KbkAog Epyaoiov 8.745.735,27 12 8.353.014,60 191
EvepynTikoL TOVONKS EvepynTikd 6.948.922,55 ' 6.888.640,70 '
TaxdtnTa Kukhopopiag 16ikv Kepaiaiwy KbkAog Epyaoiov 8.745.735,27 2494 8.353.014,60 26,26
OWNER'S EQUITY TURNOVER RATIO KaBapr ©¢on 360.751,38 ’ 318.041,15 ’
Taxomra Kukhogpopiag Mayicwv KOkAog Epyaoicv 8.745.735,27 0430 8.353.014,60 89.60
FIXED ASSETS TURNOVER RATIO Avar. agia Mayiou Evepynmkod 92.724,31 ' 93.225,92 '

Mn XpNHATOOIKOVOHMIKOI SEiKTEG

ITNV KAEIOUEVN XPNoN &€&V EXOLY TTPOKLWEI AEIOCNUEIWTO! N XPNUATOOIKOVOUIKOI SEIKTEG TTOL
va xpndlouv 181aiTepNG avapopdg.

Aoimrd 6¢uara

MpoPAerropevn eEEMEN
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To 2020 ATav pIa KGAR Xoovid yia Tnv €TaIpid N oTmoia cLVOSELTNKE aATTO ALENCN TwWV
TTWANCEWY TNG. H eTaipeia kaTaPaAel KGBe SuvaTA TTPOCTTIABEID eV HECK TTAVENUIAG YIa va gival
10 2021 pia KAAn xoovId Kal va KLuhavOei oTa eTmimeda TG TTPONYOLUEVNG XPOVIAG.

TO HOKPOOIKOVOUIKO KAl XPNUOATOOIKOVOUIKO TTEQIRAANOV TNC XWEAC TTAPAUEVEl AOTABEG,
KLPIWG AOY® TV EMTTOOL®Y TNG Tavénuiag Covid-19. H emoTpopr OTNV OIKOVOUIKA
oTaRePOTNTA €€aPTATAl Ot PEYOAO PABUO aTmd TIC evEPYEIEG KAl ATTOPACES OeCUIKOY
OPYAVEYV TNC XWPEAC KAl TOL £EWTEPIKOL.

H eTaipia ekTIpA SIQPKWS TOLS TMIBAVOLGS KIVELVOULG KAl TTPOCAPUOLEl TN CTEATNYIKA TNG WOTE
va TTPOCTATELOEI ATTO ALTOVG, PE OTOXO VA SIACPAANITEl T LWYNAA TTITTESA A&ITOLPYIAG TNG.

‘Epevva Kail avanToén
H etaipeia &¢ Sie€ayel Epevva kal & SIaBETel TUAPA AvATITLENC.

Ymokaraothyara
H etaipia &ev S10BETEl LTTOKATACTAUATA.

181eg peTOXEG
Agv arrokThBnkay "idieg YeToxEG", kata TN Sidpkela TG xpnong 2020.

INUAVTIKA YEyovoTa mou ouvipnoav amo T AREN TNG XPNONS HEXP! TNV nUEpounvia
LTTOROARG TG TTApoLOAG £KOeoNG

ATTO TN AAEN TG Xxpnong (31/12/2020) éwg Kal TNV NUEPOUNVIA EYKPIONG  TWV
XPNUATOOIKOVOUIKMY KATACTACEWY KAl TNG LTTOROANG TNG EkBecng avTng atrd To AL, Sev Exel
oLUPEI Kavéva yeyovog, TToL Ba PTTOPOLOE VA ETTNEEACEI CNUAVTIKA TNV OIKOVOUIKY B¢on Kal
TNV TTOPEIA TNG £TAIPIAG.

AKPIBEC aTTOoTIACUA aTTO TO BIBAIO TTOAKTIKGV YLVESPIATEWY TOL AL,

AxapVvég, 8 OkTwppiov 2021

O Npodedpog Tov H Avrirp6e8pog ToL
AloiKnTIKOO ILUPOLAIOL & Ai01KnTIKOL ILHBOLAIOL
A1vO0OVV I0UBOLAOG

AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH
A.AT.: AH 084675 A.AT.:K 057473

Ta MéAn Touv AloiknTiKoL IvuBovAiov
OQMAI POYMNAX FEQPTIOX KYPIAKOX BAXIAIKH TPHFTOPIAAOY

A.AT.: AB 595985 AAT. AM 177817 A.AT.: AB 347312
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'EkOeon Ave€aptnTov OpkwToL EAeyKTR AoyioTh

Mpog TOLG MeTOoxoLG TNG ETaipiag IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZTIKH -
EKAOTIKH - EMIMOPIKH KAI ANATMTY=HE YMHPEXIQN INTERNET

'EkOeon EAEyxoL emi TV XPNUATOOIKOVOUIKGOV KaTaoTaoewv

rveoun pe EmeOAagn

‘Exoupe eAEYEEI TIC CLVNUUEVES XONUATOOIKOVOUIKEC KATAOTAOEIG TNG eTalpiac IMCG BRANDS
ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH - EMITOPIKH KAl ANATMTY=HX YIMHPELIQN
INTERNET (n ETaipia), ol ottoieG atmmoTeAoLVTAIl aTTO TOV I00AOYICHO TNG 31ns AekepPpiov 2020,
TIC KATAOTACEIG ATTOTEAECUATWY KAl HETAROADY KABaPNS BEoNG TNG XPNOEWS TTOL EANEE TNV
NUEPOPNVIA ALTA, KABWCS KAl TO CXETIKO TTPOCAPTNUA.

Katd tn yvoun pag, &KTOg amo TIG EMTTOOEIC TV OeUAT@Y TTOL PvNUOoveLOVTAl OTNYV
TapAypaPo TNG €kBecNg pag “Baon yia yvoun e em@LAaln”, o CLVNUUEVES
XPNUATOOIKOVOUIKEG KATAOTACEIC TTApoLaidlovy ebAoya, aTTd KABe oLOIWSN ATTOWN, TNV
oIKovouIkr) Bton Tng eTaipiac IMCG BRANDS ANQNYMH ETAIPIA AIA®GHMIZTIKH - EKAOTIKH -
EMMOPIKH KAl ANAMNTYZHXI YMHPEIIQON INTERNET katd tnv 31n Agkepppiov 2020, kai TN
XPNUATOOIKOVOLUIKH TNG £TTIS0CN YIA TN XPHON TTOL EANEE TNV NUEPOUNVIA ALTH, COUPWVA HE
TIG S1aTAEEIG TOL N.4308/2014 OTTWC ICXVEL.

Baon yia yveun pe empOAagn

ATIO TOV €AeyXO pag TTpoékvwayv Ta €ENG: 1) ITIC EUTTOPIKES ATTAITACEIC TTEPIAGUPBAVOVTAl KAl
ETMIOPAAEIC-ETTISIKEG KAI O€ KABLOTEPNON ATTAITACEIC TLVOAIKOL TTOCOL VP 324.903,94. Kata
TNV €KTipNon pag, n SlevepynBeica amroueicdoon €T TV ATTAITACE®Y ALTWY, TTOOOL ELPW
67.544,82, LTOA&ITTETAI TNG ATTAITOLHEVNG KATA €Lvpw 192.378,33. H un Sevipyeia 1ng
ATTAITOLPEVNG ATTOUEIONG £XEl OAV CLVETTEIA N A&IA TWV EUTTOPIKY KAl AOITTQV ATTAITHOEWY
Kal Ta idla kepAAaia va eugavidovral avénuéva katd evpo 192.378,33. 2) Aev oxnuarTileTal
TEORAEWN yia amolnuicdon TTPOCWITIKOL AdOYw €£06oL amd Tnv vrnpeecia. Katd tnv 31n
Agkepppiov 2020, TO CLVOAIKO DYWOC TNG KN OXNUATIOBEIcAG TTOORAEWNS AVEPXETAI € ELPW
52.200,25, ye cuvemeaa n kaBapn Béon va gupaviletal avfnuevn Katd 1o Toco avTd. 3) Ol
POPOAOYIKEC DTTOXPEWOTEIC TNG ETAIPIAC Sev EXOLV eEETACTE ATTO TIC POPOAOYIKEC APXES YIA TIG
xphoeg ammo 2015 £g kar 2020. Q¢ ek TOLTOL TA POPOAOYIKA ATTOTEAECUATA TWV XPNOEWYV
avTwy &ev ExoLV KATAOTE OPIoTIKA. H eTaipia Sev éxel TTOOREl O€ eKTIUNON TV TTPOCOETWY
POPWY KAl TWV TTPOCALENTEWY TTOL TMOAVOV KATAAOYICTOLV C& HEAAOVTIKO (POPOAOYIKO
ENEYXO Kall SeV EXEl OXNUATIOE OXETIKE TTOORAEWN YIA ALTH TNV EVEEXOUEVN LTTOXPEWON. ATTO TOV
EAEYXO HAG, €V £XOLUE ATTOKTATEI EDAOYN SIACPAAICN OXETIKA HUE TNV EKTIUNON TOL LWOLS TNC
TTEORAEWNC TTOL TLXOV ATTAITETAI.

AlEVEQYNOAUE TOV EAeYXO PAC OLUPWVA Pe Ta AlOvn MpoTtuta EAéyxou (AME) omwg avtd
EXOLV evoPATWOE oTnNV EAANVIKR) NopoBeaia. O1 evBVOVEG UAg, COUPWVA UE TA TTPOTLTIA
auTA TTEPIYPAPOVTAI TIEPAITEQR OTNV evOTNTA TNG ¢KOEONC Yag “EuBOveg eheykTr) yia Tov
EAEYXO TWV XPNUATOOIKOVOUIKG®V KaTaoTdoewv". EipaoTte avefdptnrol amd tnv Etaipia
oLUPva Pe Tov Kadika AcovToloyiag yia EmmayyeApartieg EAeykTEC TOL ZLUPOLAIOL AlEBVaYV
MNEOoTOTTWV ALOVTOAOYIAG EAEYKTOV, OTTWC ALTOG £xel EVOWUATWOE aTNV EAANVIKY NopoBeoia
KAl TIC ATTAITAOEIG S5¢0VTOAOYIAG TTOL OXETICOVTAI HE TOV EAEYXO TWV XPNUATOOIKOVOMIKGWYV
KATAOTAOEWY OTNV EANGSA KAl EXOLHE EKTTANPWOEl TIC SEOVTOAOYIKEG HAG LTTOXPEWOEIG
oLUPWVA WE TIC ATTAITAOEIS TNG I0XLOLOAG VOUOBETIAG KAl TOL TTPOAVAPELOUEVOL KSIKa
AcovToloyiag. MoTeboLPE OTI TA EAEYKTIKA TEKUNPIT TTOL £XOLE ATTOKTACE! £ival ETTAOKA KAl
KATAAANAQ va TTApEXOLY PACN YIA YVOUN HE ETIPOLACEN.
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AANo O¢ua

H Etaipeia eAéyxetal yia mpTn gopd amd OpkwTO EAEYKT) AOYIOTH KAl WG €K TOLTOL Ol
OLYKPITIKEG OIKOVOUIKEG KATAOTACEIG SeV eival EAEYUEVEC.

ELOULVEG TNG 810iKNONG £TTi TV XPNHATOOIKOVOMIK®V KATACTACE®V

H &loiknon €éxel TNV €vBLVN yiIa TNV KATAPTION Kal €bAoyn Tapovoiacn  Twv
XPNUATOOIKOVOUIK®Y KATACTACEWY COUPVA e TIG diaTtd&eg Tou N.4308/2014, 6TTwC I0XLEI,
OTTWC KA YIQ €KEIVEC TIG SIKAIGEC E0WTEQIKOL EAEYXOL TTOL N SI0iKNoN KABOoPIZEl WS ATTAPAITNTEG,
WOoTE va kabioTaTtal SuvaTth N KATAPTION XPNUATOOIKOVOUIKGWY KATAOTACEWY ATTAANAYUEVRV
aTro oLOIWSEEC TPAAUA, TTOL OPEIAETAI €iTE € ATTATN €iTE 0€ AABOC.

Katd TNV KatapTion TV XPNUATOOIKOVOUIKGY KATACTACEWY, N Sloiknon eival ubrreboiuvn yia
TNV afloAdynon Tng KavotnTag Tng Etaipiag va ovuvexicel Tn §pacTtnplotntd  1ng,
YVWOTOTIOIVTAC OTTOL CLVTPEXEN TETOIO TIEQITITON, Ta Béuata TToL oxetiCovial Pe TN
oouvexifouevn dpaocTNEIOTNTA KAl TN XPNON TNG AOYIOTIKAC dPXNS TNG ouvexi{ouevng
5pacTNEIOTNTAC, EKTOC KAl €AV N SloikNon &ite TTEOTIOETAI va pevoToTToINCEl TNV ETaipia 1y va
Slakowel TN §pacTnNEIOTNTA TNG 1 Sev éxel AAAN PEAAICTIK EVOAAOKTIKN €TTAOYR ATTO TO VA
TTPOREI G' AVLTECG TIG EVEPYEIES.

EVOULVEG EAEYKTR YIA TOV EAEYXO TGV XPNHATOOIKOVOUIKGV KATAOTATE®YV

O1 oT1oxol Jag €ival va amokTAooLPE eOLAoYn Slao@AAion yia TO KATA TIOCO Ol
XPNUATOOIKOVOUIKEG KATAOTACEIG, OTO OOLVOAO TOULC, &ival ATTAAAAYUEVEG ATTO OLOIWSES
OQAAUQ, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AOBOG KAl VA EKSOOLWE EKOETN EAEYKTH, N OTTOIC
TTeEPIANAPPAVEN TN YVOUN PAg. H edAoyn SlIacpAAion cuvioTd SIacPANon LYNAOL ETTITTESOL),
AAAG Sev gival eyybNon OTI 0 EAEYXOC TTOL SlevepyeiTal cOUPVA Pe Ta AME, OIS AvTd EXoLv
EVOWUATWOE oTNV EAANVIKA NopoBeaia, 6a evroTrilel TTavTa éva oLoIwdeC OPpANUa, OTAV ALTO
LTTAPXEL ZPAAUATA SLVATAI VA TIPOKLWYOLV ATTO ATTATN ) ATTO AABOC KAl BEEOLVTAI OLOIWSEN
OTAV, HEUOVUEVA ) aBPOoIoTIKA, Ba PTTopoLOE eDAOYA va avauéveral OT Ba eneéalav TIg
XPNUATOOIKOVOUIKEG ATTOPACEIS TWV XPNOTWY, ToL AduPavovtal pe PACN ALTEG TIG
XPNUATOOIKOVOUIKEG KOTAOTACEIG.

Qc KaBNKoV TOL EAEYXOL, COUPGVA He Ta AMNE OTTWG ALTA EXOLY EVOWUATWOEI oTNV EAANVIKA
NopoBeaia, aokoLUE ETTAYYEAUQATIKI Koion Kal SIaTNOOVUE ETTAYYEAUATIKO OKETTIKIOUO KOO’
OAN TN SiIdpkela ToL eAeyxov. Emmiong:

e EvromiCovpe «kal  aflohoyobue TOLG  KIVOLVOLG  OLOIMSOLE  CEAAUATOC  OTIG
XPNUATOOIKOVOUIKEG KATACTACEIG, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AGB0G, oxedialoviag
KAl SIEVEQYVTAG EAEYKTIKES SIASIKATIES TTOL AVTATTOKPIVOVTAI GTOLGS KIVEDVOLCS ALTOVLGS KAl
QATTOKTOLUE EAEYKTIKA TEKUNPIA TTOL €ival ETTAPK KAl KATAAANAQ YIa va TTapéxouy PAon yia
N yvoun hag. O kivéLvog Un evIOTIICUOL OLCIWS0LE CPAAUATOC TTOL OPEIAETAI € ATTATN
gival LPNAOTELOG ATTO ALTOV TTOL OPEIAETAI O AGBOC, KOBWS N ATTATN UTTOPE! VA EUTTERIEXE!
ouytTalyvia, TTAACTOYPA®IA, €OKEUUEVEG TTAPAAEPES, WeLdeic Siapepaioeg N
TTAPAKAUWN TV SIKAIGWV ETWTERIKOV EAEYXOU.

e KatavooULue TIC SIKANIGEC €WTEPIKOL EAEYXOL TTOL OXETICOVTAI PE TOV EAEYXO, HE OKOTIO TO
OXESIACUO EAEYKTIKQV SIASIKATIWV KATAAANAWY YIA TIC TIEQICTACEIG, AAAA OXI UE OKOTTO TN
S1aTOTTON YVOUNG €T TNG ATTOTEAECUATIKOTNTAG TV SIKAISWY £0WTEQIKOL EAEYXOL TNG
Etaipiag.

e ALIOAOYOLUE TNV  KATAAANAOTNTA  TWV  AOYIOTIKGV CPX®V KAl  UeBodwy  TTou
XPNoIgoTToINONKay Kal 7o €OAOYO TWV AOYIOTIKQV EKTIUNCEWY KAl TWV  OXETIKQV
YVWOTOTIOINTEWY TTOL £yivay amod Tn Aloiknon,.

e ATTOQAIVOUAOTE YIA TNV KATAAANAOTNTA TNS XPNong atod Tn Sioiknan TG AOYIOTIKNG ApXAS
NG ouvexICouEVNS §paCTNEIOTNTAG KAl PE PACN TA EAEYKTIKA TEKUNOIA TTOL ATTOKTAONKAV
YIQ TO €AV LTTAPXEI OLOIOSENG ARERAIOTNTA CXETIKA HE YEYOVOTA 1 CLVONKEG TTOL PTTOPEI VA
LTTOSNAGVOLY CLOISEN ARERAIOTNTA WG TTPOG TNV IKAVOTNTA TNG ETaipiag va cuvexioe Tn
5paocTNEIOTNTA TNG. EAV cuptepdvoLue OTI LEPICTATAI OLOIWSENSG ARERCIOTNTA, €iPaCTE
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LTTOXPEWUEVOI OTNV  €KOEON €AEYKT) VA ETTNIOTACOULWE TNV TIPOCOXN OTIC OXETIKEG
YVWOTOTIOINCEIG TWV XPNUATOOIKOVOUIKWY KATAOTACEWY 1 €AV ALTEG Of YVWOTOTTOINCEIC
€ival AVETTAPKEIC va SIaPOPOTIOINCOLE TN YVOUN KAG. Ta cuutrepAcuaTda uag paacifovral
O€ EAEYKTIKA TEKUAPIA TTOL ATTOKTWVTAI JEXPI TNV NUEPOUNVIa TNG £kBeoNC eAeYKTH. QOoTOCO,
HEANOVTIKA YEYOVOTA ) CLVONKEC EVEEXETAI VA £XOLV WG ATTOTEAECUA N ETaipia va mavoel
va A&IToLPYE WS oLuvexI(duevn SpacTNEIOTNTA.

e AfloAoyoLpe TN  OLVOAKNA Tapovoiacn, TN  &our KAl TO  TEPIEXOUEVO TV
XPNUATOOIKOVOUIKGV  KATAOTACEWY, CULUTTEQIAAUPAVOUEVGDY TWV  YVWOTOTTOINTE®Y,
KABWC KAl TO KATA TTOCO Ol XPNUATOOIKOVOUIKEG KATACTACEIG ATTEIKOVICOLV TIG LTTOKEIUEVEG
OLVAAAQYEG KAl TA YEYOVOTA PE TPOTTO TTOL ETITLYXAVETAI N ELAOYN TTAPOLTIACN.

MeTalb AANwV BeudTtwy, kKolvottolobUe oTn Sloiknon, To oxedlalduevo eOPOG KAl TO
XPOovoSIAypaupua  TOL  €AEYXOL, KABWC KAl ONUAVTIKA  €LPAMATA  TOL  EAEYXOU,
OULUTTEQINOUPAVOUEVY OTTOIY ONUAVTIKGV EAAEIPEWY OTIG SIKANIGEG £0WTEPIKOL EAEYXOL
evroTttiCoupe KATa TN SIAEKEIQ TOL EAEYXOL LAC.

'EkOeon emmi AAAV NouIKeV Kal KavovIoTIK®OV ATTAITNOE®V

AdupavovTag urrown OTI N SloiKNON £XEl TNV €LBLVN YIA TNV KATAPTION TNG EKBeo NG Alaxeipiong
TOL AIOIKNTIKOL YLUPBOLAIOL, KAT' £pappoYn TV SIATALEWY TNC TTAPAYPAPOL 5 TOL APBPOL
2 (uépog B) Tou N. 4336/2015, onueicovoLE OTI:

a) Katd mn yvopun yag n 'EkBeon Alaxeipiong Tou AIoIKNTIKOVL XOPPROLAIOL Exel KATAPTIOOE
OVUPWVA WE TIG IOXVOLOEG VOUIKEG ATTAITACEIG TOL ApPBpoL 150 Touv N. 4548/2018 kai TO
TIEPIEXOUEVO ALTAG QVTIOTOIXEI UE TIC CLUVNUPEVEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG
xpnong mou éanée Tnv 31.12.2020.

B) Me BAon TN yvooN TTOL ATTOKTACAME KATA TOV EAYXO WA, yia TNy eTaipia IMCG BRANDS
ANQNYMH ETAIPIA AIAOHMILTIKH - EKAOTIKH -EMITOPIKH KAl ANATTY=HY YMHPEXIQN
INTERNET kai 10 TepIRAANOY TNG, SV EXOLUE EVTOTTIOEI OLOIWSEIC AvakpiPeieg oTny EkBeon
Alaxeipiong Tou AloIKNTIKOL TNG ZLPPROLAIOL.

ABrva, 20 OkTwRpiov 2021
O OpKWTOG EAEYKTAG AOYIOTAG

ITTOPOG M. XpLOOUAAANG
Ap. M. ZOEA 24511

PKF

Audit Tax &
Business advisory

PKF EYPQEAETKTIKH A.E.
OpKwTOI EAEYKTEG AOYIOTEG

A. Knoioiag 124, 115 26, ABriva
Ap. M. ZOEA 132
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IMGC BRANDS AE

Karaoraon Xpnuarooikovouikng ©éong (looAoyiouog) tng 31.12.2020

ENEPTHTIKO

Mn KLKAOPOPOVLVTA TTEPIOLOIAKA
oTolxeia

Evoouara mayia
Akivnta

AoITTOG e€EOTTAICUOG
IbvoAo

AvAa mayia oToixsia

AoITTd AvAa

XPNHATOOIKOVOMIKA TTEQIOLOIAKA
oTolxeia

Advela Kal atmaIthoeIg

AOITTOI COUPETOXIKOI TITAOI
IOvoAo

IOVOAO HN KUKAOPOPOLVTWV

KukAopopoLVTa ePIOLOIAKA OTOIXEIa

XpNHAaTooIKOVOUIKA oTolXEia Kal
TPOKATABOAEG

EUTTOPIKEC ATTAITAOEIG

AoITTEG aTTaIThOEIg

AOITTA XPNUATOOIKOVOUIKA OTOIXEIa
MNpomAnpwuiva éEoda

Tapeiaka dilabeociua kal Icodbvaua
ZOVOAO KUKAOPOPOLVTRDV

IOVOAO EVEQPYNTIKOL

Inueiwon 31/12/2020 31/12/2019
6.1
6.060,19 0,03
43.179,06 28.080,22
49.239,25 28.080,25
6.2
43.485,06 65.145,67
7.1 15.573,12 8.5665,52
7.1.2 657.500,00 657.500,00
673.073,12 666.065,52
765.797,43 759.291,44
7.1.3 4.635.529 91 4.166.101,07
7.1.4 6.921,75 26.776,49
7.1.5 3.000,00 3.000,00
7.1.6 2.954,79 3.099.91
7.1.7 1.523.019,18 1.930.371,79
6.171.425,63 6.129.349,26
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAOLY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIKWY KATAOTACEWY.
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IMGC BRANDS AE

MAOHTIKO

Ka®apn 6éon

KarapAnuéva kepdahaia

KepaAaio

ATTOOEHATIKA KAl ATTOTEAEOHATA EIG VEO
ATTOOeUATIKA VOUWYV 1) KOTAOTATIKOV
ATTOTEAECUATA €IC VEO

IOvoAo

I0voAo kaBapng 6iéong
Ymoxpeooeg

MaKpOoTIPOOELTES LTTOXPEWDTEIG
AOITTEC HOKPOTTPOBECUEG LTTOXPEWTEIG
BpaxummpOOcoUES LITOXPEDTEIS
Tparmedika Saveia

EUTTOPIKES LTTOXPEWTEIG

DOPOG €I008NUATOG

Aoimroi popol Kal TEAN

OpYaVIOUOI KOIVGVIKAG AoPAANIONG
AOITTEC LTTOXPEWOTEIG

‘E€06a xproews SoLAELUEVT

IOvolo

IOVOAO LTTOXPEQTEWDV

IO0VoAo KaBapng B¢ong, MPOoPAEYEeV Kal

LVTITOXPEDTEWV

Inueiwon 31/12/2020 31/12/2019
8 60.000,00 60.000,00
8 17.213,03 15.077.52
283.538,35 242.963,63
300.751,38 258.041,15
360.751,38 318.041,15
10.1.1 167.894,31 0,00
0,62 14.531,11
10.2.1 6.136.448,87 5.779.280,15
4.335,28 20.310,81
10.2.2 216.738,13 211.869,54
31.958,67 30.306,78
10.2.3 5.652,70 507.544,24
13.443,10 6.756,92
6.408.577,37 6.570.599,55
6.576.471,68 6.570.599,55
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAODY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIK®Y KATAOTACEWY.
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IMGC BRANDS AE

Kardotaon Amoteheopdrwv Xpnong tng 31.12.2020

Inueicoon
KOkAog epyacicov 11

KooTog mwAnoewy

MIKTO ATToTéAEeopa

Aoimrd cuvnBn £écobda 11
‘E€oba s1a6eong

'E€oba Sloiknong

Aoimra £€o06a kal {NIEC

Képdn kai nuieg atmo sidBeon un
KOKAOPOPOLVTWY OTOIXEIWYV

AoITTa £é006a Kal kEpdn

ATOTéNEOHA TTPO POPGV KAl TOKGDV
MOoTWTIKOI TOKOI

XpPewOoTIKOi TOKOI

AmroTéAeopa Tpo PpOpV

DOPOI EI006AUATOC

ATIOTENEOHA TTEPIOSOL PETA ATTO POPOLS

31/12/2020 31/12/2019
8.745.73527  8.353.014,60
(8.173.887,83)  (7.855.380,91)
571.847,44 497.633,69
18.307,83 0,00
0,00 0,00
(537.548,50) (427.676,65)
(7.567,70) (447,11)
7.298,60 4.175,92
10.134,45 698,10
62.472,12 74.383,95
165,44 559,13
(3.213,78) (4.087,03)
59.423,78 70.856,05
(16.713,55) (18.925,45)
42.710,23 51.930,60

Kardotaon MeraBoAng 16icov Kepahaicwv tng 31.12.2020

Alagpopég AToBeuatikda

gbAoyng VOUG®V & AmoreAéopara  IuvoMiKa isia
KepaAaio aiag Kart/KobL Eigc Néo KepAAaia

Yrrdhoirma 1/1/2019 60.000,00 0,00 12.384,99 193.725,56 266.110,55
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.692,53 49.238,07 51.930,60
Yrrohoito 18icdv Kepalaicov

e 31/12/2019 60.000,00 0,00 15.077,52 242.963,63 318.041,15
Ymnoloitra 1/1/2020 60.000,00 0,00 15.077,52 242.963,63 318.041,15
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.135,51 40.574,72 42.710,23
Ymohoimo 18iwv Kepahaiwv 1 45 g 000  17.213,03 283.538,35  360.751,38

™me¢ 31/12/2020

O1 oNUEIOEIG OTIG OENIGES 14 £dG 28 aTroTEAOLY AvaTTOOTIACTO PELOG ALTAV TWV XONHATOOIKOVOUIKGY KATAOTACE®V.
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IMGC BRANDS AE

MpoocdpTtnua (onuemosig)
ETT TV XPNUATOOIKOVOUIKGWY KATAOTACEWY
yia Tn xpnon 01.01.2020 - 31.12.2020
(XOupwva he 6oa mpoPAéTTovTal oTo ApBpo 29 Tou N.4308/2014)

1. MAnpoopicg oxeTikég ue TNV ETaipia

a) Emwvopia: IMCG BRANDS ANQNYMH ETAIPIA AIA®OHMIZTIKH - EKAOTIKH -EMMOPIKH KAl
ANATMTYZHX YMHPEZIQN INTERNET

B) NouIkog TOTTOG: AVEVLUN £TAIPIA.

y) Mepiodog avapopag: 1.1.2020 - 31.12.2020.

8) AlcbBuvon NS £6pag: Acwd. Kngioiag 340, Neo Woxiko, TK 154 51

€) AP. I .E.MH. 7663201000

oT) H Sloiknon ekTiuda o1 N Tapadoxn TNS ouvexIouevnNg §paocTNEIOTNTAG eival eveedelyuévn
YIO TNV KATAPTION TRV XPNUATOOIKOVOUIKG®Y KATAOTACEWY.

¢) H etaipia Sev eivar vtd ekkabapion.

n) H eTaipia katatdooeTal OTNV KATNYOPIA TV HECAI®Y OVIOTATWY ToL dpBpou 2 Touv N.
4308/2014

B) H dioiknon dnAcovel OTI O XPNUATOOIKOVOUIKEG KATAOTACEIC £XOLY KATAPTIOTE O€ TTANEN
OLUPWVIA PE TOV TTAPOVTA VOUO.

1) H etaipia &ev avrikel og TENIKO 1 PHEPIKO TOVOAO ETTIXEIPACEWY YIA TO OTTOIO KATAPTICOVTAl
EVOTTOINUEVES XPNUATOOIKOVOUIKEG KATAOTATEIG.

K) Ta TTOCA TV XONHUATOOIKOVOUIKG®Y KATACTACEWY eKPEAloVTAl Ot ELEGW, TTOL ATTOTEAE TO
AEITOLPYIKO VOUIOUA TNG ETAIPICC.

A) Ta TTood bev £xoLV OTPOYYLAOTTOINGEL, EKTOC AV AVAPEPETAl SIAPOPETIKA.

2. Napdayovreg TOL BETOoLV C& KiVOLVO TNV TPOOTITIK TNG £TAIPIAC WG oLVEXICOHEVNG
SpactnpidéTnTag

H etaipia Slievripynoe oxeTikh afloAdynon Kai Sev evioToe TTAPAYOVTEG TTOL BETOLV Of
Kiv6LVO TNV TTIPOOTITIKN TNG WS cLveXIouEVN SpAcTNEIOTNTA.

3. AoYIOTIKEG apXEG Kal uEBodol

H oOVTaENn TV OIKOVOUIKGOV KATACTACEWY TTPOVTTOBETEl TNV AoKNON Kpiong Kal Tnv
SIEVEQYEID EKTIMNTEWY ATTO TNV SI0iKNGCN, TA OTToIA ETTNEEALOLY TNV EPAPHOYN TV AOYIOTIKWV
TTONITIKQV, TA avayvwpilodeva 1Tood TV 008wV, €£05WV, TEQIOLOIOK®OY OTOIXEIWY,
LTTOXPEWTEWV KAl YVWOTOTIOINCEWY. ALTEG Ol EKTIUNCEIG Kal TTapadoxéc Paacifovrial otnv
EUTTEIDIA TOL TTAPEABOVTOG KAl O€ AOITTOLG TTAPAYOVTEC TTOL BewpEiTal OTI gival EDAOYA YIA TIC
TEQIOTACEIC. TA TTOAYHATIKA YeyovOoTA OUWG, UTTOPE va SIa@EPOLY ATTO ALTEC TIC EKTIUNTEIG.
Ol eKTIUNCEIC KAI O OXETIKEG TTAPASOXEG ETTAVEKTIUGVTAI O€ OLVEXN PACN.

O1 NOYIOTIKEC EKTIUNTEIG YIVOVTAI KLPIWG YIA TOV LTTOAOYIOUO TWV ATTOORECEWY TWV
TTAYIWV, TIG COPPETOXEC, TNV ATTOUEION TWV ATTAITNOEWY, TIC TTOORAEWEIC KAI TNV EKTIUNCN TNG
eLAOYNG a&iag epOCOV ETTIAEYETAI N EQAPPOYN TNG.

3.1. AKOAOLOOLHEVEG AOYIOTIKEG APXEG KAl HEBOSOI

H eTaipia yIa TA ETTIUELOLG OTOIXEIA TWV XPNUATOOIKOVOUIKGY KATAOTACEWY epapUOLEl
TIC OKOAOLOEG AOYIOTIKEG QPXEC Kal peBOdovg, oTa TAdIoIA TNG PACIKAG APXAS TOL
SoLAgLUEVOUL.
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3.1.1. Evoouara mayia mepIiovoiaka oTolxeia
a) ApXIKN Kataxopeion

Ta evowuaTta TAyIa TTEPIOLOIAKA OTOIXEIA KATAXWPEICOVTAI APXIKA OTO KOOTOG KTHOEWC,
TO OTTOIO TTEPIAAPPAvVEl KABe §ATTAvVN TTOL ATTAITEITAI YIA va £ABEl TO OTOIXEIO OTNV TTAPOLC A
KataoTaon f 6¢éon | emsIKOPEVN XPNON KAl JETAYEVECTEQA ETTIUETOWVTAI OTO ATTOORETIUO
KOOTOG KTHOEWC.

EiSikOTEPA, TO KOOTOG TV ISIOTTARAYOUEV@Y TTAYIWV COTOIXEIWY, €AV LTTAPXOLV,
TTEQIANAPPAVEI TO KOOTOG TTPWTWY LAGY, AVAADCIUWY LAIKQV, £0YACiag KAl GANO KOCTOC TTOL
OXeTIeTAlI AUEC A PE TO €V AOYW TTAYIO OTOIXEIO. ETTTALOV TTeQIAQUPBAVE Pia eDAOYN avaAoyia
oTaBEPV KAl PETARANTOV €06V TTOL OXETICOVTAl EUPECA HE TO 1ISI0TTAPAYOUEVO TTAYIO
oToIXéio, OTO PaABUO TTOL TA TTOCA ALTA AVAPEPOVTAI OTNV TTEPIOSO KATAOKELAG N
TTAPAYWYNG. H eTaipia &ev empapuvel TO KOOTOC TV ISIOTTAPAYOUEVY TTAYIWV OTOIXEIWY
HOKPAG TTEQIOSOL KATACKELAG ) TTAPAYWYNG HE TOKOLG EVTOKWY LITOXPEWTEWY KATA TO
HEPOG TTOL AVAAOYOLV O€ ALTO.

B) MeTayevéoTepn amoTiynon

MeTayevioTePa TNG APXIKNG KATAXWPICEWS, TA TTAYIA TTERIOLOIAKA OTOIXEID ATTOTILUWVTA
OTO ATTOORECIUO KOOTOG (APXIKO KOOTOC KTHOEWS, TTAEOV KABE eTAyevEoTEQN SATTAvVN TTOL
TTANEOI TOV OPICPO TOUL TIEQIOLOIAKOL OTOIXEIOL, UEIOV CWPEELHEVES aTTOCRECEIC Kal {nuieg
ATTOMEIDTEWG).

O1 ammooPECEIC TRV EVOUATWY TTAYiV LTTOAoYI{ovTal Pe TNV OTABePN PEBodo péoa
oTNV WPENUN {wr) TOLG, ATTO TNV OTTOIA TIPOKVLTITOLY O AKOAOLOOI CLVTEAECTEG ATTOOPRECNG:

Kripla - EykataoTaoeig kTipicdv - Texvika épya: 4,00%
MnxavAuaTa, eEoTTAICUOC ekTOC H/Y kal Aoyiouikov: 10,00%
Metapopikd péoa: ®.1.X. 12% kal E.I.X. 16,00 %

‘EmmAa kal eEoTAICUOC ypageiwv: 10,00 %

H/Y kai Aoyiopikd: 20,00%

YV V V VY

INuia ATTOHEITEWCS KATAXWEIETAl OTAV ekTIHATAI OTI N AOYIOTIKF afia TOL OTOIXEIOL EXEl
LTTEPPEI TNV avakThoIun aia Tou.

O1 AoyIoTIKEG afieC TGV TTAYIRV TTEQIOLCIAKWY OTOIXEIWY TNG €TAINIAG eAéyxovTal YIa
amropeicoon Otav LITAPXOLY eVEEIEEIC OTI Ol AOYIOTIKEC AgiEC TOLC €ival UEYAADTEQES ATTO TIG
AVCOKTACIUEG. ITNV TEPITITON aLTH ULTTOAoYIeTAl N AVAKTACIUN afia TV  TTAYIV
TIEPIOLOICKWY OTOIXEIWV KAl AV Ol AOYIOTIKEG aieG LTTEPRAIVOLY TNV EKTILWMPEVN AVAKTACIUN
afia, n oxerkn Slapopd kataxwpiletal wg {nuia  amopsiong oTnv  Kataotacon
ATTOTEAEOUATWY. TO AVAKTACIUO TTOCO TWV TIEPIOLOIAKWY OTOIXEIV €ival TO PEYAANDTEQO
HETAEL TNG evAoyNG afiag (ueiov Ta ATTAITOLUEVA YA TNV TTWANoN £€oda) kal TG adiag
XPHOEWG ALTAWV.

Y) Alaypaepn

Ta evoouata mayla oTolxeia SiaypdgovTtal KATtd TNV TTOANCH TOLS N AV N £TaIpia &gV
AVAPEVEI HEANOVTIKA OIKOVOUIKA OQEAN ATTO TN XPNCIPOTIOINGT TOLGS 1 TNV TTWANCTH) TOLG.
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3.1.2. AvAa Tayla mepIoLOIAKA oToIXEia

Ta duAha mayia TepIoLOIakKa oToixeia TepIAapPAvoLy AGdeleC — TTAPAXWPENTEIS -
SIKAIOUATA, AOYICUIKG TTOOYPAUUATA, EUTTOPIKES ETTGVULUIEG KAI EUTTOPIKA CHPATA.

H aia Tov adticv — TTapaxwenNoewy - SIKAIUATWY TTEQIAAUPAVEN TO KOOTOC KTHOEWC
TV €V AOY® OTOIXEIWY, KAOWGS Kal KABe §ATTAVN TTOL £XEI HETAYEVEDTEQA TTPAYUATOTIOINGEI YIa
TNV €TMEKTACN TNG SIAPKEIAG TNG I0XVLOC TOLG, HEIWPEVN KATA TO TTOCO TWV OWPEELHEVOV
ATTOORETEWY KAl ATTOUEIDTEWY TNG Afiag Toug.

H afia 1oV AOYIOUIKGDY TTOOYRAUUATWY TTEQIAAUPAVEN TO KOOTOG aYOPAS AOYIOUIKGY
TTOOYPAUUATWY KABMWG Kal KOs §amdvn TTOL £XEl TTOAYUATOTTOINGE TTPOKEIUEVOL ALTA va
TEOOLYV O€ KABECTWS AEITOLPYIAG, PEIPEVN KATA TO TTOCO TV CWEELHEVWY ATTOORECEWY KAl
TOUXOV ATTOUEINCEWY TNG A&iAG TOLG. INUAVTIKEG JETAYEVEDTEQEC SATTAVES KEPAAQIOTTOIOLVTAI
OTA AOYIOUIKA TTPOYPAUMATA OTAY TTPOCALEAVOLY TNV ATTOS0CN TOLG TTEPAY TWV APXIKOY
TTEOSIAYPAPY.

H ammoopeon TV adelidy — TAPAXWENOTEWY - SIKAIWUATWY AoyileTal PAcel TNG OTABEPNC
HEBOSOL ATTOCRETEWGS EVTOG TNG TTEPIOSOL ITXVOG TOLG.

H ammoopeon Twv AOYICUIKGOV TTOOYPAUMATWY AoyileTal o€ 5 £Tn.

H amoopeon OA@V TV AVOTEQL® OTOIXEIV TEPIAAUPAVETAl OTNV  KATACTAGCN
ATTOTEAECUATWV.

3.1.3. XpnUATOOIKOVOHIKA TTEPIOLOIAKA OTOIXEIa

3.1.3.1 TvppeToXEG

Ol CLUPETOXEC TTAPAKOAOLOOVVTAI OTO KOOTOG KTAOEWGS LTTOKEIUEVEC OE EAEYXO ATTOUEITEWC
NG a&iag Toug OTAV LTTAPXOLV eVEEIEEIS 1) YeyovOTA TTOL LTTOSEIKVLOLY OTI N AoYICTIKA aia
TOLG EVOEXETAI VA UNV €ivAl AVAKTACIUN. ZNUIEG ATTOUEITEWS KATAXWPEICOVTAI OTAV N AOYIOTIKA
afia TV cLPPETOXWY LTTEPPAiVEl TNV avakTholun afia Toug. Q¢ avakTAoIun a&ia Bewpeital N
afia xpNoEewg TToL gival N TAPOoLOA Afid TV AVAUEVOUEVWY HEAAOVTIKGV XPNUATOQLOWY aATTO
TNV COLPPETOXA, OTNV ETTOPEVN TTEVTAETIA KAl TNG LTTOAEIUPATIKAG TNG afiag oTo TEAOG TNG
TIEVTAETIAG.

3.1.3.2 Aoitd XpnHATOOIKOVOUIKA TTEPIOLOIAKA aToIXEIa

a) ApXIKN Kataxopeion

‘'ONa TG XPNUATOOIKOVOUIKE TTEPIOLOIAKA OTOIXEIA KATAXWEICOVTAl APXIKA OTO KOOTOG
KTAOEWS, SNAAd oTO KOCTOG TTOL ATTAITNBONKE YIA TNV ATTOKTNON TOLC. TO KOOTOG KTHCEWG
TTEQIAAUPRAVEI TO COVOAO TWV TAUEIAKWY SIABETIU@Y () TAUEIAK®VY I00SLVAUWY) I TNV €DAOYN
aia GAAOL AVTAAAAYUATOG TTOL SIATEBNKE YIA TNV ATTOKTNON, TTAEOV SdaTTAveg ayopdg.

B) MeTayevéoTepn amoTiynon

MeTayeviéoTepa TNG APXIKAC KATAXWEICEWSG, TA XPNUATOOIKOVOUIKA TTEQIOLOIAKA
OTOIXEIQ ATTOTIUVTAI OTO KOOTOG KTNOEWS TOLG (OVOPACTIKA TToCd) peiov TOxOV {NUieg
ATTOUEIDTEWG, EKTOC ATTO TA EVTOKA XPNUATOOIKOVOUIKA TTEQIOLTIAKA OTOIXEID, TA OTToid, OTAV
TA TTOCd, 0 XPOVOC AAEEWC TOLG N TO ETITOKIO €ival CNUAVTIKA, ATTOTIUWVTAI OTO ATTOCRECIUO
KOOTOG WE TN XPNON TOL TTPAYUATIKOV ETTITOKIOL () pe TN oTaBepn PEB0SO0).

ZNJia ATTOUEINTEWG TTPOKLTITEI OTAV N AOYIOTIKN A&ia TOL CTOIXEIOL Eival HEyAALTEQN ATTO
TO TTOCO TTOL N OVTOTNTA EKTIUA OTI B AVAKTACEl ATTO TO OTOIXEIO ALTO.
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To TOCO TTOL N OVIOTNTA &KTIUG OTI Ba aAvakThoel atmd &va XPNUATOOIKOVOUIKO
TIEPIOLOICAKO OTOIXEIO €ival TO PEYAADTEQO ATTO TNV £OAOYN A&id TOL OTOIXEIOL, PEIWUEVN UE TO
ATTAITOLUEVO KOOTOG TTWANTEWG.

Or1 {nuieg aTTOpEIOEWG  KaATaxwpiovTal OTnV KATAOTACN ATTOTEAECUAT®V KAl
AvACTPEPOVTAl WG KEPSN OE ALTH, OTAV Ol CLVONAKEG TTOL TIC TTPOKAAECAV TTAWOLY Va
veicTavTal. AvaoTpo®r viveral péxpl Tng aiac mouv Ba eixe To OTOoIXEio, €AV bev gixe
KATAXWEIOTE {NUIC ATTOUEICEWC.

Ol LTTOXPEWTEIC KAl ATTAITACEIC TTOL eKPPAloVTaAl O EEVO VOUICUA AQTTOTIUGVTAI PE TNV
IcoTIhia TOL &EVOL VOUIoOUATOG KATA TNV NUEQOPNVIA ICOAOYICHOL, PAcel ToL AegATiov
OLVOANQYUATIKG®V  avagopds TNG  Evpwtaikhc  Kevipikng Tpamelag. Or  OXETIKEC
OLVOANQYUATIKEC SIAPOPES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

Y) Ailaypaen

‘Eva XpNUATOOIKOVOUIKO TTEQIOLAIOKO OTOIXEIo Slaypdgetal OTav Kal PJovov oTav
EKTTVELOOLY TA CLPPRATIKA SIKAIUATA ETT TGV TAWEITKWY POWYV TOL OTOIXEIOL ) PETARIBACTOLV
oLOIACTIKA OAOI Ol KivELVOI KAl TA OPEAN TTOL TTPOKLTITOLY ATTO TNV KLPIOTNTA TOL OTOIXEIOL
avToL.

3.1.4. ®opol eicodnuarog
3.1.4.1. Tpéxwv @opog

O TpEXWY POPOC EI0OSNUATOC TTEPIAAUPAVEL

>  Tov @OpO €I0OSNUATOG TIOL TPOKULTITEl Pe PAcn TIG SIATALEIC TNG €KACTOTE
IoXLOLOAS POPOAOYIKNG VOUOBETIiag.

> Tov @Opo €ocoSAUATOC KAl TIC TIPOCALENCEIC TTOL TTPOKLTITOLY ATTO TOV
POPOAOYIKO EAEYXO.

O1 SI0PopPEiC TOL  POPOAOYIKOL  EAEyXOL, KaTaxwpilovial oTnv  KATAoTaon
ATTOTEAECUATWY TNG XPNOEWG, KATA TNV oTToia RePalcdvovTal amod TIC POPOAOYIKEC APXEC KAl
yivovTal armodekTéG atrd TNV eTAIpiaL.

3.1.4.2. AvaBaAAopevol popol

Avapaiopevol @Opol TTIPOKOTITOLY OTAV LTTAPXOLY TIPOCWEIVEC (AVACTPEWIUES)
S1aQOoPES PETAEL AoYIOTIKAG a&iag kal popOAOYIKAG RACEWS OTOIXEIWY TOL ITOAOYICHOU.
H etaipia Sev éxel emAEEEI TNV KATAXWPION AVABAAOUEVY QOPWV.

3.1.5. AmoBépara

a) ApXIKN Kataxopeion

Ta amobéuata kataxwpilovral apxikd OTo KOOTOC KTNOEWS, TO OTTOIO TTEPIAAUPAVE
KABe Saravn TToL ATTAITEITAl YIA va EABel KABE OTOIXEIO TGV ATTOBEUATWY OTNV TTAPOLCA
katdoTtaon f 6éon N emdIKOPEVN XpHon.

B) MerayevéoTepn amoTtiynon

MeTayevioTepa TNG APXIKAC KATAXWEICEWS, TA ATTOBEUATA, ATTOTIUWVTAI OTNV KAT' €606
XAUNAOTEPN TIUFA WETAEL TOL KOOTOLC KTATEWGS KAl TG KABAPNC PELOTOTTOINCIUNG A&iag ToLG.
To KOOTOC KTNOELWG TpocdiopileTal pe TN PEBOSO TOL PECOL OTABUIKOL KOOTOLG. ITNV
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TIEQITITOON  ATTOTIUACEWS OTNV KaBapr pevoTomoinoiun afia, n {nuia aTTOPEICEWS
KATAXWEICETAI (G KOOTOC TTWANBEVTWY, EKTOG AV EiVAl TNUAVTIKR, OTTOTE EVOWUATOVETAI OTO
KOVSUAI «QTTOUEICTEIC TTEQIOVTITKY CTOIXEICVY.

3.1.6. NpoKkaTaBoAEég Kai AOITTA PN XPNHATOOIKOVOUIKA TTEPIOLTIAKA OTOIXEIa

O1 TmpokataPoAéc  Sdamavoyv  kataxwpilovidl  dpxikd OTO  KOOTOG  KTAOEWG
(kaTaPaAAOpEVA TTOCA) KAl ATTOTIMGVTAI HETAYEVECTEQO OTO APXIKO KOOTOG KTHOEWGS, UEioV TA
XPNoIgoTToiNBévTa TTOCA PACEI TG APXNG TOL SOLAELUEVOL KAl TUXOV {NUIEG ATTOUEICEWG. H
ATTOMEIDON TV TTPOKATAROARDV SATTAVGOV AVAPEPETAI OTNV TTEPITITCCN TNV OTToIA © AATTITNG
TOL OXETIKOL TTOOOUL S¢V eival o€ BEoN OOTE VA EKTTANPWOEl TNV SECUELON TTOL AVEAAQRE OLTE VA
EMOTPEWE TO LTTOAOITTO TOL TTOCOUL.

Ta AoImTa PN XPNUATOOIKOVOUIKA TTEQIOLOIAKEG OToIXEia KaTaxwpeilovial apxika OTo
KOOTOG KTNOEWG KAl ATTOTIUGVTAl PETAYEVECTEQPA OTN XAuNAOTepn afia uetad KOOTOLG
KTAOEWGS KAl AVAKTACIUNG aiag, SnAadr Tou TToocoL TTOL AVAUEVETAI VA ANPOei.

3.1.7. XpNHATOOIKOVOMIKEG LTITOXPEDOEIG

a) ApXIKN KATaxopeion KAl HETAyEVESTEPN ATTOTIUNON

Ol XPNUATOOIKOVOUIKEG LTTOXPEWOTEIG, TOOO KATA TNV APXIKA KATAXWPEIoN, 00O KAl
METAYEVEDTEQA, ATTOTIUWVTAI OTA OVOUAOTIKA TTOOA TOULG, EKTOG ATTO TIC MAKPOTIROBeoUNG
ANEEWG, Ol OTToieG ATTOTIUVTAI OTO ATTOCRECIUO KOOTOG We TN OTaBepn péBodo. Ol
XPNUATOOIKOVOUIKEG LTTOXPEWTEIG TTOL ekPPAlovTal Oe §EVO VOUIOUA ATTOTIUWVTAl UE TNV
IcOoTIhia TOL EEVOL VOUIOUATOC KATA TNV Nuepopnvia Tou IcoAoyIopoL. Ol OXETIKEG
OLVOANQYUATIKEC SIAPOPEES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

B) Alaypagpn

Mia XpNUATOOIKOVOMIKY LTTOXPEWON SlaypdgeTal OTAV KAl HOvov OTav N CLPPRATIKA
SECUELON EKTTANPWVETAI, AKLPGVETAI 1) EKTTVEEL, SNAASH OTAV N CLPPRATIKY SECUELON TTOL TNV
SnuIoLPYNOCE Sev LPICTATAI TTAEOV.

3.1.8. Mn XpNHATOOIKOVOHIKEG LITOXPECTEIG

a) ApXIKN KATaxopeion KAl HETAYEVESTEPN ATTOTIUNGN

Ol PN XPNUATOOIKOVOUIKEG LTTOXPEWOEIS KATAXWPEICOVTAl apXIKE KAl aTTOTIMGVTAI
METAYEVEDTEOA OTO OVOUAOTIKO TTOCO TTOL AVAUEVETAI VA ATTAITNOEl YIA TO SIaKAVOVIOUO TOULG.
AlIQQOPEC TTOL TTPOKLTITOLY €iTE KATA TNV ETTAVEKTIUNGCN €iTe KATA TO SIAKAVOVIOUO TV N
XPNUATOOIKOVOUIKMY LTTOXPEWTEWY KaTaxwpilovtal ¢ képdn f {nuieg TG TepIddou oTnV
OTTOIa TTIPOKUVTTTOLV.

B) Alaypaepn

Mia PN XxeNUATOOIKOVOUIKR LTTOXEEWON SiIayPA@ETAl OTAV KAl HOVOV OTAV N CLPPRATIKA
SECHELON EKTTANPGVETAI, AKLPGVETAI 1 EKTTVEEI, SNAAdA OTav N cLPPRATIKA §éopELON TTOL TN
SnuIoLPEYNOCE Sev LPICTATAI TTAEOV.

3.1.9. NpoPAiysg

O1 MpoPAEweIg KaTaxwpEilovTal ApxXIKA KAl ATTOTIUWVTAI UETAYEVECTEQA OTO OVOUAOTIKO
TTOCO TTOL AVAMEVETAI VA aTTaITnBei yia TO SIaKavovIoPO TOLG, EKTOG AV N ATToTiunon oTnV
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TTapoLoad afia ToL TTOCOL TTOL AVAUEVETAI VA ATTAITNBEl yia TO SIAKAVOVIOUO TOLC EXEl
ONUAVTIKNA £TMSOACN OTA TTOCA TWV XPNUATOOIKOVOUIKGV KATACTATEWV.

3.1.10. KparTikég €MXopNYNoEIg

Ol KPATIKEC E€TTIXOPNYNOCES TTOL AduPdvovTal yia amokTnon TAYIWY  OTOIXEIWY
KaTaxwpEiovial g PAKPOTIPOBECUEG LTTOXPEWOEIG KAl UETAPEOOVTAl TUNUATIKA  OTA
ATTOTEAECUATA WG ECOSA KAT AvAAOYia TV ATTOORECEWY TV TTAYIWV OTOIXEIWY YIA TA OTToid
EANNPONCAyV, eved ALTEC TOL AduPdvovtal yia KAAvwn e£06wV KaTaxwpilovral oTa
ATTOTEAEOUATA WG £006a TNV idIa TTERIodo TToL kKaTaxwpilovTal Kal Ta avTioTolxa £€06a.

3.1.11.'Ecoéa kai £é§06a

H eTaipia kataxwpilel Ta é006a kal Ta €€06a, OTavV auTd KABIoTAVTAl SOLAELUEVA.

EiSikOTepQ:
>  Ta £€00ba amd mwANon ayabov kaTaxwpilovial eviog TNG TeEPIOSoL OTNV OTToIa
kKaBioTavTtal SOLAELPEVA KAl EPOTOV TTANPOLVTAI OAEG O TTAPAKATW TTPOVTTOBECEIG:
v MetaPipdalovTal OToV AyopaoTn Ol OLOIACTIKOI KiVOLVOI KAl Ta O@EAN TTOL
oLvsEovTal PE TNV KLPIOTNTA TOLG.
v' Ta ayaBad yivovtal ammodektd ammd ToV ayopaoTH.
v' T 0IKOVOUIKG OPEAN ATTO TN CLVAAAQYH UTTOPOLY VA ATTOTIUNBOoLY A&IOTIOTA KAl
Bewpeital cpodpa MOAVH N €i0POor TOLS OTNV OVTOTNTA.
>  Ta écoba amd Tmapoxn LITNEECIOV KaTaxwpilovtal Ye TN PEBOSO TOL TTOCOCTOL
ONOKANPOEWC.
> Ta £ooba oL TPoEPXOVTal ATTd TN XPNON TTEPIOLCIAKWY OTOIXEIWY TNG OVTOTNTAG ATTO
TRITOLG KATAXWEIfoVTAl WG £ENG:
v' 01 TOKOI PACEl X0OVIKAC avaloyiag e Tn otabepr) pébodo.
v Ta yepiopyata f) TApOPoIac PLOEWS EI008NUA ATTO TN CLUPETOXN OTNV KABapn
Beon ANV OVTOTATWY OTAV £YKPIVOVTAI ATTO TO Apuodio dpyavo Tou amopaacilel
TN SIAvVOour TOLG.

3.1.12. Iroixcia Tng KaBapng Bicewg

Ta oToIxeia TNG KaBaPNg BEong TTEpIAaURAvVOLY:
a) To katapAnBév atrd ToLG ISIOKTATES KEPAATIO TNC OVTOTNTAC, CLUTIEPIAAUPBAVOUEVOL:
a.1) ToUL LTTEP TO AETIO TTOCOL ALTOL KAl
a.2) otrolacdATIOTE EI0POPAC TV ISIOKTNTWY £pOCOV LTTAPXEI AVEKKANTN SECUELON
KEPAAQIOTTOINCNG TNG KAl LTTOXPEWON TNG OVTOTNTAG YIA EKSOON UETOXWV N AAWY
OULUUETOXIKGV TITAWYV TTPOG TOLG CLVEICPEPOVTEG EVTOC SEeKa (12) pnvay amod TNy
NUEEOUNVIa TNG EI0POPAG.

B) Ta amoBepartikd 1oL oxNuaTilovTal PAcel SIATAEEWY TNG POPOAOYIKAC ) AAANC VouoBEeTiag
f) TOL KATACTATIKOL.

Y) TQ amTOTEAECUATA €IG VEOV.

8) Tic S1IaQopEG ATTO TNV EMIPETONON TTEQIOLCIAKWY OTOIXEIWY KAl DTTOXPEWTEWY OTNY £DAOYN
aia Toug, oL avayvwpEilovTal KATELOEIAY WG OToIXEIA TNG KABAPAGS Béong PAceEl TV
TTPOPRAEWEWDY TOL TTAPOVTOG VOUOUL.

€) Toug 16ioLG TITAOLG KABAPNG BEoNg TNG OVTOTNTAG, OTAV CULVTPEXEN TIEQITTITOCN TTOL
TTAPOLOIALOVTAI WG EEXWPIOTO OTOIXEIO APAIPETIKA TNG KABAPNG BéoNG.
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oT1) Képdn kal {nuieg atro Tn S1aBecn N akbPwaoN 18IV TITAGWY KABAPNS BEoNg, OTAV CLVTPEXE
TIERITITGON, TTOL AvAYVWEICOVTAl KATELBEIAV OTNY KABAPr BEon WG EEXWPICTO CTOIXEIO,
TTPOCOETIKA 1 APAIPETIKA AVAAOYWG.

Ta wg ave kKovéLAIO TNG KABapNng Biéong avayvwpilovial AdPXIKA KAl ETTIHETOWVTAI
HETAYEVECTEQA OTA OVOUAOCTIKA TOLG TTOCA, TTOL £XOLY ANPBEi ) KATAPANBEI.

KooTog TTou oxetideTal AUeca pe OToIXEIo TNG KaBapng BEéong TTapakoAovBeiTal apaIpeTIKG
TOL OTOIXEIOL ALTOL TNG KABAPNC BEoNC, EPOTOV Eival TNUAVTIKO YIA TIG XONUATOOIKOVOUIKEG
KATAOTAOEIG. L& QVTIOETN TTERITITON TO £V AOYW TTOCO avayvwpiletal we €060 oTny TePiodo
TTOL APOoPA.

Képdn atmd TNV €muéToNoN TTEQIOLOIAKGY CTOIXEIWV KAl LTTOXPEWDOTEWY OTNY evAoyN afia,
oL avayvwpilovral oTnv kabapr B6¢éon, &e&v UTTOPOLY VA KEPAAQIOTTIOINBOLY  TIPIV
TTEAYHATOTTOINOOLV.

3.1.13. EvéexOpeva TTEPIOLOIAKA OTOIXEIA KAl EVOEXOUEVEG LTTOXPEDTEIG

Ta oTolxeia avTA APOPOLY evVEEXOUEVA SIKAIDUATA KAl SECUEVLTEIC AVTIOTOIXA, TA OTToIA
TTOOKOTITOLY ATTO YeYovOTA TOL TTAPEABOVTOG Kal N LTTAPEN Tovs Ba emPePpalwBe YOVo ATTO
TO AV LPPROLY N Sev CLUPOLY Eva 1) TTEPICTOTEPA AREPAIT UEANOVTIKA YEYOVOTA, TA OTTOIA eV
€ival TTANP WG LTTO TOV EAEYXO TNG £TAIPIAC. Ta OToIXEIa ALTA YVWOTOTTOIOLVTAI OTIG CNUEIOEIG
TV XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.14. TeyovoTa YETA TNV NUEPOUNVIA ICOAOYIOHOD

O1 aiec TV TTEPIOLOIAKWY OTOIXEIWY KAl TV LITOXPEWCEWY KATA TNV NUEOOUNViIa TOL
ICOAOYIOHOUL, TTPOCAPUOOVTAl, AV LTTAPXE AVTIKEIUEVIKT EVEEIEN OTI SI0OPOWTIKA yeyovoTa
HETA TNV NUEEOPNVIA aLTH eTTIBAAOLY TTPOCAPPOYES TNS afiac Toug. OI TTPOCAPUOYES ALTEG
YivOVvTal YIO TETOIA YEYOVOTA, WG TNV NUEQLOUNVIA EYKPIOEWGS TGV OIKOVOUIK®YV KATAOTACEWY
ammd 10 AloIKNTIKO JLUUPOLAIO. Ta un SI0EOWTIKA, PETA TNV NUEQOMNVIA TOL ICOAOYICUOV
YEYOVOTa,  YVOTOTIOIOLVTAlI  €pOCOV  €ival  ONUAVTIKA, OTIC  CNUEIDOCES TV
XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.15. InUAVTIKEG AOYIOTIKEG EKTIUNOCEIG KAl TTAPASOXES

Ol eKTIUNCEIC KAl O TTAapadoxés afloAoyoLvTal SIapK®S Kal Pacifovial oTnV ICTOPIKA
EUTTEIRIA KAl 0€¢ AAANOLG TTAPAYOVTEG, CLUTTEQIAAUPBAVOUEVY AVAUEVOUEVWY HEAAOVTIKGV
YEYOVOTWYV TTOL, LTTO TIG TTAPOVLOEC CLVONKES, AVAUEVETAI VA TTIOAYUATOTTOINOOLY.

3.2. MeTaPoAn AOYIOTIK@DV ApX@V Kal HeBOSwV, HETAPOAEG AOYIOTIKMV EKTIHRCELWYV KAl
510p00oN CPANHATOV TTPONYOLHEVRV TTEPIOSV

3.2.1. MetaBoAn AOYIOTIKGOV apX®V Kal HEBOSwY

O1 PETAROAEC AOYIOTIKQV dpx@V Kal PeBddwv, kataxwpilovial HPe avadpouikn
ETTAVASIATOTIOON TWV  XPNUATOOIKOVOUIKQY KATACTACEWY OA®Y TWV TEPIOSWY  TTOL
dnuoociotmolobvTal  padi Pe TIC KATAOTACEIC TNG  TPEXOLOAG TTEPIOSOL, OTE  TA
TTapoLoIalOpeva KOVELAIO va gival CLYKPICIUA.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAG UETAROANG.
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3.2.2 MeTaPoAig AOYIOTIKGV EKTIHNCEWV

O1 YETAROAEG TV AOYIOTIKWV EKTIMNCEWY KATAXxwPIovTal oTnV TIEQIod0, OTNV OTToia
SlatmoToveral OTI TTPOKOTITOLY KAl €TTNEEACOLY ALTH TNV TTEPIOSO KAl PEAANOVTIKEG TTEPIOSOLG,
KaTd TrePITTedon. O1 HeTAROAES aLTES Sev KATAXxWPEICOVTAl AVASPOUIKA.

Kara tn xpnon éev utrmpé&e ueTaBoAn AOYICTIKWYV EKTIUNTEWV.

3.2.3. NpooapHoYES KOVSLAIV TTPONYOVUEVRV TTEPIOS OV

Ol TTPOCAPHOYEG KOVELAIY KATAXWPEICOVTAI OTIC XPNUATOOIKOVOUIKEG KATAOTACEIG
OAV TRV TTEPIOSWYV TTOL SNUOGCIOTTOIOLVTAI PAdi UE TIC KATAOTACEIC TNG TREXOLOAG TTEQIOSOU.

XTNV TApoVoa TTEPIOSO SEV TTOOEKLWE AVAYKN TTOOTAPLOYWYV.

4. NapekkAioeg amo TIG S1aTAgEIc TOL VOHOL TTPOKEINEVOL Va emMITELX Ot eDAoyn TTapovaiaon
TV XPNHATOOIKOVOHIK®DV KATAOTATE®V

‘Otav, ot €EQIPETIKEC TIEQITITAOEIG, N €TAINIA TTAPEKKAIVEI ATTO TNV EPAPUOYN MIAG
SIATAEEWS TOL VOUOUL VIO VA EKTTANPWOEl TNV LTTOXEEWON TNG €LAOYNG TTAPOLOIACEWS TRV
XPNUATOOIKOVOUIK®Y KATACTACEWY, YVWOTOTIOIEI KAl QITIOAOYE ETTAPKOG TNV TTAPEKKAION
aovTn.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAC TTAPEKKAICEWG.

5. IXéOEG €VOG TEPIOLOIAKOL OTOIXEIOL N MIAG LITOXPEWONG ME TEPICOOTEPA aAmd éva
KOVSULAIA TOL I00AOYICHOD

Agv DTTAPXOLY TTEPIOLOIAKA OTOIXEIA ) LTTOXPEWOEIS TTOL OXETICOVTAI PE TTEQICCOTEPA
Ao éva KovEVLAIA TOL ICOAOYICUOU.

6. MANPoOYPOPIEg TXETIKA UE EVOOUATA KAl AVAA TTAYIA TTEPIOLOIAKA OTOIXEIa

6.1. 1610XPNCIUOTIOIOVHEVA EVOWHATA TTAYIA TTEPIOLOIAKA OTOIXEIA

Mivakag perapolmv .
b . . NAoirog .
1610XPNCIUOTIOIODHEVRV EVOWDUATOV Kripia . I0VoAo
. \ e§omAIouOG
TTAYIV CTOIXEIV
ASia kTno€wg
Ymoloimo 1.1.2019 40.670,00 189.967,63 265.637,63
MNpooBnkeg TePIOSOL 0,00 2.907,18 2.907,18
Meloeic/ueTapopis TTERIOSOoL 0,00 0,00 | (25.824,08)
YmoAoimro 31.12.2019 40.670,00 192.874,81 242.720,73
LPELHEVES ATTOOPETEIS KAl
ATTOUEIDOEIG
Yrrohoimmo 1.1.2019 40.669,97 | 158.520,73 | 208.232,37
ATTOORECEIG TTEPIOSOL 0,00 6.273,86 6.408,11
Me@oag/uamcpopsg aTTOORECEDV 0.00 0.00 0.00
TTEPIOSOL
YmréAoimro 31.12.2019 40.669,97 164.794,59 214.640,48
Ka®apn AoyioTikn afia 31.12.2019 0,03 28.080,22 28.080,25
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6.3. MpokataPoAig Kal 4N KLKAOPOPOLVTA OTOIXEIQ LITO KATACKELN

Agv LTTAPXOLV.

Afia KTNotwg
YrroAomo 1.1.2020 40.670,00 | 192.874,81 242.720,73
MNpooONKeS TTEPIOSOL 18.970,00 22.967,82 41.937,82
MeloeIC/UETAPOPES TTEPIOSOL 0,00 | (18.458,00) | (18.458,00)
YmoAoimro 31.12.2020 59.640,00 | 197.384,63 | 266.200,55
LPELHEVEG ATTOOPETEIS KAl
QATTOUEIDOEIG
Ymrohoirmo 1.1.2020 40.669,97 | 164.794,59 | 214.640,48
ATTOORECEIC TTEPIOSOL 12.909,84 7.367,58 20.277,42
MEILOEIC/LETaPOpPEG amoapecedmv 0,00 (17.956,60) | (17.956,60)
TTEPIOSOL
YmoAoiro 31.12.2020 53.579.81 154.205,57 | 216.961,30
KaBapn Aoyiotikn aia 31.12.2020 6.060,19 43.179,06 49.239,25
6.2. AvAa Tayia mEPIoLOIAKa oTolxeia

. " . . Aoirra dvAa

Nivakag HETaBOAGYV QLAY TTAYI®V CTOIXEIWV .

oTolxeia

ASia kTnoewg

Ymoloimro 1.1.2019 203.266,48

MNPooBNnKeg TTEPIOSOL 69.000,00

Meiwoeig/ueTapopéc TepIdSou 0,00

YmoAoimo 31.12.2019 272.266,48

LWPELHUEVEG ATTOOPECEIC KAl ATTOHEICCEIG

Ymoloimro 1.1.2019 100.272,18

ATTOORECEIC TTEQIOSOL 106.848,63

MeIoEIG/UETaPOPES ATTOORETEWY TTEPIOSOL 0,00

YmoAoimro 31.12.2019 207.120.,81

Ka®apn AoyioTikn aia 31.12.2019 65.145,67

Agia KThoEwg

Yrohoiro 1.1.2020 272.266,48

MNPooBKes TTEPIOSOL 80.363,97

MeioeIg/ueTapopig TTEPIOSOL 0,00

YmoAoimro 31.12.2020 352.630,45

LOPELHUEVEG ATTOOPETEIS KAl ATTOUEIDCEIG

Yrohoiro 1.1.2020 207.120,81

Ammoopéoelg repiddoun 102.024,58

Meiwoeig/ueTapopéc amooRicewy TTEPIOSOL 0,00

YmoAoimro 31.12.2020 309.145,39

Ka®apn AoyioTikn afia 31.12.2020 43.485,06
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7. XpNHATOOIKOVOUIKA TTEPIOLOIAKA OTOIXEIa

7.1. Amrotiuynon oTo KOOGTOG KTRONG

7.1.1. Adveia kal amaItioeig

H etaipia £xel kaTaPAAel eyyLNoeIg CLVOAIKOL TTOCOUL € 15.573,12 yia AEITOLPYIKEC UICODOEIG
OXNUATWYV KAl ETTAYYEAUQATIKAC OTEYNG.

7.1.2. Aoitroi GLUUETOXIKOI TiITAOI

H eTaipia &xel COUPETOXEC, Ol OTTOIEC ATTOTIMAVTAI OTO TEAOC TNG xPpHong otnv atia

KTAONG TOLC.

MocooTd
IOHUHETOXNAG 31/12/2020 31/12/2019
MAX INTERNATIONAL A.E. 29,73% 675.000,00 675.000,00
7.1.3. EUTTOPIKEG ATTAITHOEIG
Ol eUTTOPIKEG ATTAITACEIC AVAADOVTAI OTOV KATWTEPE TTiVAKA:
31/12/2020 31/12/2019
MeEAATEG €0WTEPIKOL 2.569.419,41 2.284.707,52
MeAATES e€TEPIKOV 1.930,34 5.310,34
roaupdTia EiorpakTéa 349,98 349,98
EmTayEg eiI0TTOaKTEEG 1.693.425,72 1.851.724,16
MNooKaTAROAEG Oe TTPOUNOELTEG 179.190,99 8.023,80
EMOo@aAEiG TTEAATES 14.616,04 14.616,04
EmTayég oe kaBuoTépnon 244.142,25 68.914,05
MEOPRAEWEIS EUTTOPIKGV ATTAITHOEWYV -67.544,82 -67.544,82
I0VoAo 4.635.529,91 4.166.101,07
7.1.4. Noimég amaiTnoeg
O1 ANOITTEG ATTAITACEIG AVAADOVTAI OTOV KATWTEQE TTIVAKA:
31/12/2020 31/12/2019
EAANVIKO ANudoio - ATTAITAOEIG attd pOPOLS 121,34 19.021,99
AOITTOI XPEWOTEG SIAPOPOI 6.800,41 7.754,50
I0VoAo 6.921,75 26.776,49
7.1.5. Aoird XpnHATOOIKOVOMIKA CTOoIXEIa
Api1Ouog
uepiddv  31/12/2020 31/12/2019
MATKPHTIA ZYNETAIPIZTIKH TPATIEZA 375 3.000,00 3.000,00
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7.1.6. MpommAnpowuéva é€oda

31/12/2020 31/12/2019
YUVSPOUEG ETTOUEVMY XPNOEWV 2.954,79 3.099.,91

7.1.7. Tagaaka siadioipya Kai iIcodbdvaua

Ta Tapeiaka SIa8éoiua Kal Icodbvapa avaAbOVTAl OTOV KATWTEPW TTIVAKA:

31/12/2020 31/12/2019
Taueio 1.519,53 24.718,72
Katabéoeig Owews 1.521.499,65 1.905.653,07
IOVOAO 1.523.019,18 1.930.371,79

7.2 Atrotignon oTtnyv ebAoyn aia
H etaipia &ev ammoTiudel Ta XoNUATOOIKOVOUIKA TNG OTOIXEIa oTny eLAoyNn aia.
8. Aoyapiacpoi kaBapng Biécewg

To OANOOXEPWC KATARANUEVO PETOXIKO KEPAAQIO TNG £TAIPIAC SlalpeiTal oe 600 PETOXEC
ovopaoTikng adiac € 100 n kABe pia kar avépxetal og € 60.000,00.

Ta amoBepaTikd VOU®Y 1) KATACTATIKOL APOoPOLY TO TAKTIKO atmofeuaTikod € 17.213,03,
TO OTTOIO £XEI OXNUATIOTEI COPPWVA HE TIC SIATAEEIC TOL APBpPoL 158 Tou N. 4548/2018.

9. NpoPAtyselg
AeV CLVTPEXEI TTEPITITON
10. YToxXpecoeIg
10.1 Makpomp60eoueg YTOXPEDTEIG
10.1.1 AoITTég HAKPOTIPOOETHUES LITOXPEWTEIS
H eTaipia ekSNAwoe evlia@Eépoy yia TN AWN evioxuong PeE TNV popdr TG EmoTpemntéag
MNpokaTaPoAAG kal éAaPe OLVOAKG TO TTOCO Twv 167.894,31 € pe TmIc EmoTpenTéeg
MNpokaTaPoAéc | & IV.
10.2 BpaxumpOOcoleg YTOXPEWOEIG
10.2.1 EPTTOPIKEG LTTOXPECTEIG

Ol EUTTOPIKEG LTTOXPEWTEIC AVAADOVTAI OTOV KATWTEQG TTIVAKA:

31/12/2020 31/12/2019

MEoKATAPROAEG TTEAATV 30.605,02 21.298,52
MNpouNBeLTES 2.959.878,75 3.036.852,26
EmTayég mANpwTEES 3.145.965,10 2.721.129,37
IOvVoAo 6.136.448,87 5.779.280,15

IMCG BRANDS ANQNYMH ETAIPIA: XpnuaTtoolkovouikég KaraoTdoelg xpnoewg 2020 24



IMGC BRANDS AE

10.2.2 Aoitroi popol Kal TEAN

O1 Aoimroi popol Kal TEAN avAALOVTAI OTOV KATWTEPG TTIVAKA:

31/12/2020 31/12/2019

dopog MNpooTiBéuevng Afiag 201.799.37 199.205,17

DOMY kal Elopopd AANNAeyYyLNG 12.833,31 10.030,16

AOITTOI POPOI 2.105,45 2.634,21

I0VOAO 216.738,13 211.869,54

10.2.3 AOITTEG LTTOXPECTEIG
O1 NOITTEG LTTOXPEWOTEIC AVAADOVTAI OTOV KATWTEPE TTIVAKA:
31/12/2020 31/12/2019

MNPoowTIKO - A/OUOG TTPOG ATTOS00N 407,75 2.556,89

MoTWTEG SIAPOPOI 5.244,95 504.987,35

IOVoAo 5.652,70 507.544,24

11.'Ecoda kai é§06a anuavtikoL TToooL N 1I81AITEPNG CLXVOTNTAG ) oNUAciag

AKOAOLOEI AVAALON ALTAV TWV £0OSWY KAl EE6E5WYV OTOLS TTAPAKATE TTIVAKEG:

‘Ecoda 31/12/2020 31/12/2019

MNWANCEIG OTO ECWTEPIKO 8.745.735,27  8.353.014,60
‘Ecobda amd Tokoug 165,44 559,13
'Ecoba amd evoikia 18.307,83 0,00
'Eco8a TTPONYOLUEVYV XPNOEWY 0.00 647,19
AoiTtd é006a 17.433,05 4.226,83
IOVoAo 8.781.641,59 8.358.447,75
'E§06a 31/12/2020 31/12/2019

AUoIBEC kal E€06a TTPOTWTTIKOL 732.425,43 574.622,71
ApoIREG kal £€0da TpiTwV 7.467.594,91  7.292.992,50
MNapoxég TPITwV 79.834,99 52.731,79
DOPOI - TEAN 9.488,73 12.402,06
E€oba petapopov 4.578,08 3.863,71
E€oba Ta&isicov 3.213,46 24.024,38
E€oba mpoPoAnC kal Siapnuiong 51.988,03 42.661,07
TOVEPOUEG - EIopopEg 106.156,42 119.415,92
AWPEES - £TTIXOPNYNOEIC 300,00 2.272,00
EvTuTTa Kal ypagikn OAN 5.142,53 5.750,82
YAIKG GuECNG AVAADCEWG 2.554,38 1.716,67
'E€0ba dnuocieboewy 0,00 2.725,91
Koivoxpnoteg damaveg 16.155,14 4.273,92
Aldpopa yevikd £€0da 111.702,23 30.347.,36
Tokol kal cuvaen £€0da 3.213,78 4.087,03
ATTOCRETEIG 122.302,00 113.256,74
'E€06a TpONYOLHEVGY XPNOEWY 5.184,14 119,86
‘EkTOKTC KOl avopyava £€oda 383,56 327,25
I0VOoAo 8.722.217,81 8.287.591,70
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12. TOKOI TTOL evoUATAOONKAV oTnV aia TEPIOLTIAK®V CTOIXEIV OTNV TTEPISO

11N SIGPKEI TNG TTEQIOSOL SEV EVOWUATWOONKAY TOKOI OTNY afia TTEQIOLTIAKY
OTOIXEIWV.

13. NpoTelvopevn 81a0eon KePSOV

H Sloiknon TrpoTEiVEl OTNV TTPOCEXN TAKTIKH YEVIKI CUVEAELON TV LETOXWY TN SIABECN TV
KABapV PETA aTTO POPOLE KEPSWV WG AKOAOLOWC:

Képdn xphoewg 2020 59.423,78
Meiov:  DOpOG elIc08AUATOG -16.713,55
Ymroloimmo kepdev Xxpnong 2020 42.710,23
MAéov:  YTTOAOITTO KEQSWV TTPONYOLUEVV XPNOTEWY 242.963,63
YmoAoirmo mpog 81a0gon 285.673,86
AidBeon
TakTiKO ATTOBEUATIKO 2.135,51
YTTOAOITTO €I VEO 283.538,35
YOVOAO 285.673,86

14. KataBAnOivra pepiogara otnyv mepiodo
YTNV KAglopevn Tepiodo Sev kaTtaPANBNKav UepiouaTa.
15. AoYIOTIKOG XEIPICUOG NMIGYV TTEPIOSOL
H kAeidpevn xpnon TTapouciace KepSoPOPO ATTOTEAECUA.
16. AvapaAlopuevol ¢podpol
H etaipia Sev éxel eMAECEl TNV KATAXDPION AVARAAAOLEVWYV POPWV.
17. Katnyopieg Kal apoIfEG TTPOOIKOD

O pEoCOC OPOC TRV ATTACXOAOLUEV®Y AVA KATNYOPIA avEPXETAI OF:

2020 2019
AIOIKNTIKO TIOOCWTIIKO 30 30
EpyaToTexvikd TTOOCWTTIKO 0 0
IOvolo 30 30

H eTaipia og oxéon PeE TO ATTACXOAOVLUEVO TTOOCWTIIKO £MPBAPLVONKE YeE Ta €ENG TTOCA:

31/12/2020 31/12/2019

MicBoi kal nuepopicBbia 564.808,82 447.380,33
ATTOlNUICEIG 3.453,33 3.465,00
Kolvwvikég empapuvoeig 136.588,45 109.567,38
MAPETTOUEVEG TTAPOXES KAl £€060 TTPOCWTTIKOL 27.574,83 14.210,00
I0volo 732.425,43 574.622,71
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18. MpokataPolic kal MOTMOOLG Of HEAN SIOIKNTIKAYV, SIAXEIPIOTIKOV KAl EMOTTIKOV
opyavev
Agv LTTAPXOLY TETOIA KOVSLAIQ.

19. TOMHETOXEG O¢€ ETAIPIEG UE ATTEPIOPIOTN £LOOVN TV ETAIPOV
AgV LTTAPXOLY TETOIEG CLUUUETOXEG.

20. IToIxeia TNG £TAIPIAG TTOL KATAPTIEI EVOTTOINUEVEG XPNHATOOIKOVOHIKEG KATAOTACEIS TOL
TEAIKOO (1] HEPIKOD) OCLVOAOL EMIXEIPNTEWY, MEPOG TOL OTMOIOL AmoTeAEl N eTaAIpia @G
OuyaTtpikn

H etaipia Sev avnkel oe TeEANKO CUOVOAO ETTIXEIPNOTEWY YIA TO OTToio KaTtapTtiovTal
EVOTTOINUEVEG OIKOVOUIKEC KATAOTACEIC.

21. IToIX&ia TNG £TAIPIAC TTOL KATAPTICEI EVOTTOINUEVES XPNHATOOIKOVOUIKES KATACTACEIG
HEPIKOL TLVOAOUL EMIXEIPNOEW®V, HEPOG TOL OTTOIOL ATTOTEAEI N ETAIPIA WS BLYATPIKN
H etaipia dev avikel oe peRIKO COVOAO ETTIXEIPACEWY YIA TO OTToio KaTtapTtiovTal

EVOTTOINUEVEG OIKOVOUIKEG KATAOTACEIC.

22. TéTTOG OTOV OTT0I0 SIATIOEVTAI O1 EVOTTOINUEVEG XPNHATOOIKOVOUIKEG KATACTACEIG
Aev CLVTPEXEI TTEPITITON.

23. AHOIBEG o€ HEAN SIOIKNTIKGV, SIAXEIPICTIKMV KAl ETOTITIKGV OPYAV@V.

H eTaipia emPapLVONKE Pe TA KATWTEQ TTOOA:
Auoipéc AodaAion  ILVOAO

25.896,21 5.471,86  31.368,07

Ye HEAN TOL SIOIKNTIKOL CLPROLAIOL TTOL ACKOLY
SIELOLVTIKA KABNKOVTA

24. Toval\ayég pe ouvsedepiva pépn

H eTaipia &ev €xel TOAYUATOTIOINCEl CUVOAAQYEG E CLVSEUEVA PEEN, OUTE EXel LTTOAOITTA
ATTAITACEWY N LTTOXPEWTEWY ATTO KAI TIPOG CLVSEUEVA PEPN.

25. Xpnon NG emMAOYNG TNG Tapaypd@ou 7 [ ThG mapaypagouv 8 Tov dpbpouv 16 ToL VOUOL
H eraipia Sev avrkel oTnv KATNYoRIA TV TTOAD UIKQWV OVTOTATWV.

246. Alakavoviopoi (oLUP®Vieg) TToL Sev eugaviovial OTOV ICOAOYIOHUO HE ONUAVTIKEG
OETIKEG N APVNTIKES EMTITCOEIS £ TNG £TAIPIAg
Agv vpioTavTal TEToIol SIaKAVoVICUOI.

27. XpNUATOOIKOVOUIKEG SeOMEDOEIG, EYYLNOELG KAl EVOEXOHEVES LITOXPEMOEIS TTOL S&v
eggavifovral oTov ICOAOYIoHO

H Etaipegia €xel oLvVAWE PN OKLPWOIUES OLPPACEIC AETOLPYIKDY HIOCBWOEWY
ALTOKIVATWYV Ol OTTOIEG ANYOLV €VTOG ToL 2021.

O1 eAAXIOTEC TITANPWHES AEITOLPYIKDV HICODTEWY £XOLY WG AKOAOLOWG:
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NMAnpwréa picOouara 31/12/2020 31/12/2019
Evtog 1 €Toug 12.601,88 9.636,84
ATTIO 2 Péxpl 5 €Tn 1.733,50 1.977,65
I0VOAO 14.335,38 11.614,49

B) Eyyvnoeg
H eTaipia éxel Swaoel eyyLNOEIG OTA TTAQICIA TV CLVABWY SPACTNPIOTATWY TNC, Ol OTTOIEC WG
TTPOG TO €iI60G TOLC, TNV XPOVIKA SIAPKEIC TOLS KAI TO TTOCO TOLS AVAPEPOVTAI TTAPAKATE.

EiSog ARgn Noco
Eyybnon A&IToLPYIKGOV HICOMOEWY ALTOKIVATOY 2021 4.573,12
Eyybnon evolikiou 2023 11.000,00
IOVoAo 15.473,12

Y) Ev8eXOHEVEG LTTOXPECTEIG

H Etaipia &ev éxel eAeyxBei atrd TIC pOPOAOYIKES APXES YIa TIG XpNoelg ammo 2015 éwg kal
2020. ATTO evEeXOUEVO (POPOAOYIKO EAEYXO TWV AVTEPG XPNOTEWV TMOAVAOS TTROKOLWOLYV
TTPOCOETEC POPOAOYIKEC LTTOXPEWOTEIG, O OTTOIEG eKTIATAI OTI §¢ Ba £XOLY OLOIWSEN eTTidpaon
oTn XpnUaTooikovouikh Béon Tng Etaipiac.

Katd tnv 31/12/2020, Sev vgpiotaTtal amod tnv Etaipia oxnuatiouévn TeoPAewn yid
QAVEAEYKTEG POPOAOYIKA XPNOEIG. InueicveTal 0TI TNV 31/12/2020 TTapaypdpnKav ol XPNOoEIg
€g TNV 31/12/2014, cbupwva pe TIc Siatdgelg TN map.1 Tov apBpoL 36 N.4174/2013.

28. FeyovoTa HETA TV hHEPOHNVIA TOL ICOAOYITHOD

Aev CLOVTPEXEN TTEPITITCOON.

Néo Woxikd, 8 Oktwppiov 2021

O Mpoedpog ToL

AIOIKNTIKOV ZLUPOLAIOL Kal H AvTimpoedpog Tou O MpoioTauevogs
AlELOVLVV ZOUPOLAOG AIOIKNTIKOV ZLPROLAIOL AoyioTnpiov
AHMHTPIOYL AAOYAHX AIKATEPINH AAOYAH XPHITOX ANAPEAKOX

A.AT. AH 084675 A.AT.K057473 A.AT.=084516
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Aewx . Knoioiag 340, Néo Wouxiko, 154 51

ETHXIIEZ XPHMATOOIKONOMIKEL KATAXTAXEIX

™G XPnong
amo 11 lavovapiov 2020 £ 311 Aekeuppiov 2020

Iopgpova pe Tig diarageg Tov N. 4308/2014

Aew@. Knpioiag 340, Neo Woxiko
API©OMOZL I'.E.MH 7663201000
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'EkOgon Alaxeipiong Touv AIoIKNTIKOL ILPPOLAIOL
™G IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -
EMMNOPIKH KAl ANANTYZHX YMHPEZIQN INTERNET
pe APIO. T.E.MH. 7663201000
ETTi TV ETACIWV XPNHATOOIKOVOUIK®V TG KATAOTACEWYV
yia Tnv mepiodo 01/01/2020 - 31/12/2020

Kbplol Métoxol,

H mapovoa Ethoia 'EkBecn Alaxeipiong Tou AloiKNTIKOL ZLPROLAIOL TNG eTaipiag IMCG
BRANDS ANQNYMH ETAIPIA AIAOHMILITIKH - EKAOTIKH -EMIMOPIKH KAl ANAMNTYZHX
YMHPEZIQN INTERNET pe siakpITikoOg TiTAoug 1) IMCG BRANDS, 2) IRA MEDIA, 3) 3D MEDIA, 4)
NESTCOM BRAND'S RELATIONS, agopd Tn xpnon amo 1 lavovapiou 2020 éwg 31 Aekepppiov
2020 kal CLVTAXONKE COPPWVA E TIC OXETIKES SIAaTAgEIC TOL N. 4548/2018, OTIWC IOXLEI.

ITNV TAPOLOA EKBECN OAEC OI ETTIUEPOLG BEUATIKEG EVOTNTEC, Ol OTTOIEG Eival ATTAPAITNTEC YE
Bdaon 10 WG Avw VouoBeTIKO TTACicIo, ateikovi{ouby e TPOTTO AANBr| KAl CLVOTITIKO, TTANV
OUWG OLOIACTIKO, OAEG TIC OXETIKEG KAI AVAYKAIEC KATA TO VOUO TTANPOPOPIES, TIPOKEIUEVOL VA
€€axOei YIa OLOIACTIKN KAl EUTTEPICTATWHEVN EVNUEPWON YIA TN §pacTNEIOTNTA TNG ETAIPIAC
KATA TNV €V AOYW XPOVIKN TTEPIOSO.

TKOTTOC TGV BEPATIKGV EVOTATWY TNG £KBEONC €ival N evNUEPWON TV XPNOTWV:

> T1a TNV XPNUATOOIKOVOUIKY B¢on, TIG £€MSOCEIC KAl TA AOITTA TTANPOPOPIAKE OTOIXEId
NG €TAIPIAC KATA TNV £€eTaldpevn XpNon.

> Tla Ta onUAvTIKa yeyovoTta Tou éAaPav xwpa katd tTny sidpkeda TG eCetalduevng

XPNONG Kal TNV €MiS0ACH TOLC OTIC ETHCIEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG

eTaipiac.

Ma TIC TTPOOTITIKEC KAl TOLG OTPATNYIKOLG CTOXOLG TNS ETAIPIAC.

Ma TOLG KIVELVOLG TTOL EVEEXETAI VA TTPOKLWOULV YIA TNV ETAIpia.

Mo TIC CLVAAAQYEC TTOL £yIVAV HETAEL TNG ETAIPIAC KAl TWV OLVEESEUEVV E ALTAV

HEPQV.

> T1a Ta oNUAvTIKA yeyovoTa TToL EAaPav xapa JeTd TN AREN TNG e€eTaloduevng xpnong
£WG KAl TN oLVTAEN TNG TTAPOLONG.

YV V VY

Fevikn mapovoiaon
Meprypagpn §pacTnploTATOV

H etaipia IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZITIKH - EKAOTIKH -EMMOPIKH KA
ANAMNTYZHL YMHPEIIQON INTERNET 165p06nke 1O 2007 ka1 ebpever oto Néo  Woxiko.
APACTNPIOTIOIEITAI OTOV TOPED TNG SIAPAUIONG, KE ISIAITEPN EUPACN OTOLS TOUEIC TNS TTAPOXNG
LTTNPEECIWV TTOANCNC KAl EVOIKIAONCS SIAPNUICTIKOVL XWEOL ) XPOVOUL TTPOC TRITOLS, S§IGBecNng
XPOVOL OTA NAEKTPOVIKA WECA eVNUELWONC YIA TIPOROAN Slapnuicewy, eKUETAAAELONG
PASIOTNAEOTITIKGV SIKAIWUATWY, TTAPAYWYNG TNAEOTITIKWY TTOOYPAUUATWV KAl SIAPNUICTIKGV
TAIVIQV, SIQUECOAAPNONG KAl KATAXWPEIONS YIA Aoydplaoud TV TTEAATQV TNG €TAINIAG
Slapnuicewy oTa PEoa, SIoPYAVWONG EKBECEWY [E AVTIKEIPEVO TNV SIAPUICNH O¢ OAD TA PJECA,
SNUOCIWY OXEoEWY, CLYYPAPNS KAl TTPOWBNONG SeATICV TOTTOL OTA MME KaI TTPOWBNCNG
OTA PECA KOIVWVIKNG SIKTOWONG, PIANOEEVIAG I0TOTEAISY epapUoyVy web, KATT.
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ITOXOI

Kbplog oTdX0G TNG ETAIRIAG €ival N TTAPOXH LTTNPECIWY LWNANG TTOIOTNTAC.

H etaipia embicdkel TNV ETTITELEN ICOPPOTINUEVNS AVATITLENG KAl TN §PACTNPIOTTOINCT TNG UE
oePacud oTo TTEPIPANNOV. ETtiong, €bikOTEPO OTOXO ATIOTEAEl N CLVEXNG TTPOCTIABEIa
BEATICOONG TV TTAPEXOUEVV LTTNEETIWY TIPOG TOLG TTEAATEC TNG.

Afiec OTTWG N xpNOTNA SloikNoN, N TTPOVOIA EVAVTI TV EVEEXOUEVV KIVELV®V N TIOORANUATWY,
N HEIoN TOL KOOTOLC XWPIG VA SIAKIVELVEVETAI TO ETTITTESO LWNANC TTOIOTNTAG KAI N CLVETTEID
EVAVTI TV TTEAQTRV KAl AOITTGV CLVEQYATAY, €ival Ta {NTOLUEVA SIAXPOVIKA YIa TNV ETAIRIA KAl
N SloikNon TNG.

ATTOTENEOHA TNG SIAXPOVIKAG TNG SECHELONG YIA TTOIOTIKEC LTTNEETIES KAl LYIEIC CLVEPYATIES
aTToTeAEl N KABIEPWON TNG ETAIPIAC OTOV XWPEO, WG £vOC A&IOTIIOTOL CLVEQYATN YIA TOULG
TTEAATEC TNG KAl BETEI TTAEOV WG OTOXO, OTNYV TTAPOLOA ISIQITERA SOOKOAN KAl AVTAYWVICTIKA
OIKOVOMIKN CLYKLPIA, TN SIATAPNON TNG LPICTAPEVNG BEONG TNG OTOV KAASO.

Evowel AoImtov TV auEnUEV@Y TIOOKANCEWY TTOL KAAE VA QVTILUETWTTICEL, N eTTEvoLON o€ aKOUd
APTIOTEPA TTOIOTIKA TEXVIKA XOPAKTNPICTIKA TWV TTAPEXOUEVMY LTTNPECIRV, Ba ATTOTEAECEl TNV
KOPIA OTPATNYIKA TNS YIA TA €TTOUEVA £TN.

Aloiknon

H emipAewn 1V £pyacicdv kal n Sloiknon TNG £TAIRIAG ACKEITAl ATTO TTEVTAPEAESG AIOIKNTIKO
YOUPOLAIO, TO OTTOIO eKAEYEI N eVIKr ZLVEAELON KAI TO OTTOIO ATTAPTIZETAI ATTO TOLG KATWTEPW:

©ton
Mpoedpog ToL A.X. & AlLBVVWY LOUPOLAOG
AVTITTIOOE500C TOL A L.

OVOMATETOVLHO
ANUATEIOG AaobdNC
AlKaTERIVN AaoLéN

OwHAg Pobumag MéNog
Fewpyiog Kuplakog MéNog
BaciAikr) TonyopIiasou MeAog

Eméooeig

To olkovouikd £Tog 2020 ATaV pIa XeoVvIa Eviovng LPECNG YIA TNV EAANVIKT OIKOVOUIA PE TOV
eTAOIO0 PLOPO avamTLéng va diapopgaveral oTo -8,2% ToL AEM, PACE TV OTOIXEIWY TNG
EALTAT, TTOL €ival N XEl0OTEPN £TTISO0CN OTN PETATTOAEUIKA TTEQIOSO.

Ta ammoTeAéoPATA TNG £TAIPIAG SIAUOPPGONKAY CLVOTITIKA WG EENC:

YYNOIMNTIKH KATAYTATH AMTOTEAEXMATQON XPHEHY
YTOIXEIA ETAIPEIAY

Nood ekppaouiva ot € 1.1 - 31.12.2020 | 1.1 - 31.12.2019 | METABOAH %
KbkAOG epyaoicov 8.745.735,27 8.353.014,60 4,70%
MikTd ammoteAéouara 571.847,44 497.633,69 1491%

Mep18cdpIo MIKTOL KépSoLg 6,54% 5,96%
EBITDA 184.774,12 187.640,69 -1,53%

Mep1Bmpio kEpSoug EBITDA 211% 2,25%
EBIT 62.472,12 74.383.95 -16,01%
Képbdn mpo popv 59.423,78 70.856,05 -16,13%
Képbdn peTd amd @dpouLg 42.710,23 51.930,60 -17,76%

Mep1Ocoplo Kae'apof)' KEPSOUQ 0.49% 0,62%
HETA QIO POPOLG
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O kKOKAOG gpyaci®v avnAOe oto TTooO Twv € 8.745.735,27 évavm € 8.353.014,60 1ng
TTPONYOLHEVNG XPNONG, TTapoLvaidalovTtag abénon kata 4,70%.

Ta pIKTa KEPSN avAABaV OTo TTOCO TV € 571.847,44 évavt € 497.633,69 TG TTponyoLUEVNC
xpnong, mapovoialoviac avénon katd 14,91%.

Ta Képdn TPOo POP®V, XPNHUATOSOTIKGV, EMEVOSLTIKCOV ATTOTEALCHATOV KAl AMOOPECE®V
(EBITDA), avhABav oTo TTOCO TV € 184.774,12 &vavti TouL TTOooL Twv € 187.640,69 NG

TTPONYOLHEVNG XPNONG.

Ta képdn PO PoOpwY TNG cTaIpiag avhABay ot € 59.423,78 évavt ToL ToooL € 70.856,05 TNg
TTPONYOLHEVNG XPNoNG TTapovoidlovtag peioon 16,13% ot oxéon HPe TNV TTPONYOLUEVN
xpnon.

Ta KEPSN HETA aTTO POPOLGS TNG ETAIPIAC AVAADaY ot € 42.710,23 évavT ToL TTocoL € 51.930,460
TNG TTPONYOLHEVNCS XPNONG TTAapoLOIAlovTag Ueiwon 17,76% Ge OXEON WE TNV TTOONYOULUEVN
xenon.

H avalvon tng aAlvcibac afiag kal TV evoOOUAT®Y KAl ALAWV TTAYiWV TTEQIOLTIAKMY
OTOIXEIV, TTOL XPNOILOTIOINONKAY ATTO TNV £TAIRIA OTA TTAQICIA TNG TTPAYUATOTIOINCONG TWV
EQYATIOV TNG OTN XpHon 2020, apaTtiBevTal oTo OXETIKO TTPOCAPTNUA TN iSIag XPNong oTn
oA, 21, TapAypaPpo 6.

KivSuvol kal apepaidotnteg

H ¢é€apon Tng Tmavénuiag Tov Kopovoiod (COVID-19) otnv EANGSa, TTpokaAei avnouyia dcov
apopd oTNV TTOPEId TV £PYACIV TNG £TAIPIAg. H evbexduevn emidpacn OTIC TTWANCEIG
vTToAoyileTal 0TI Ba eTTNPEEeACE Ta £006a KAI TNV KEPSOPOPIA OANC TNG XPoVIAC. H sidpkeia Twv
EMTITOOEWY TNG TTAPOLOAC KPIoNS OTNY AyOoPd KAl KAT' ETTEKTACN KAl OTNV ETAIRIA Eival TTPOG
TO TTAPOV AYVWOTN. H TTavénuia avapéveral va emavampoosiopicel onUAvTIKA TIC CLVABEIEG
TOL KATAVAAXTIKOV KOIVOUL KaI TNV TTOPEIa TNS £LPLTEENCS OIKOVOoWIag. H Aloiknon TnG £TaIpiAg
PpioKeTal O€ ETOINOTNTA TTPOKEIPEVOL VA AGREl YETPA KAl va TTPORE 08 KATAANAEC KIVACEIG
TTPOKEIUEVOL VA AvTaTTEEEABEl OTNY VEQ ALTH CLVONKN, ETTAVALIOAOYVTAC TN CTEATNYIKNA TNG
avaloya e TIG eEENIEEIC KAl SIATNEGVTAC TNV KOIVAVIKA TNS €LOLVN.

MPOoOTITIKES YIa TRV VEQ XPOVIA

H etaipia TTapakoAoLBei TTPOTEKTIKA TIG £EENIEEIC OTO KAASO KaI TIPOCTIAOE VA EKUETAANEDLTE
TNV ATTOKTNOEICa EUTTEIDIA TNG, e OKOTTO va £MMITOXEI ALENCN TOL PEPISIOL ayopPdAg kKal avénon
TV €008V KAl TV ATTOTEAECUATOV TNG.

Kupiotepol Kivéuvol

Kivéuvog Tipcv ayopdg

H etaipia eAéyxel yia TOXOV ATTOPEIDON TWV TIEQIOLOIAK®Y TNG OTOIXEIWY, Kal OTTOTE
eppavidovTal TETOIOL €i6oLG evEEiCelc kKal epOooV CLVTPEXOLY Adyol aTtaiong TPoPaivel
oTNV amapaitnTN ATTOUEION, WOoTE N Afia TOLG OTIC XPNUATOOIKOVOUIKEG KATACTACEIC VA
TaLTICETAI PE TNV TTPAYUATIKN.

IuvvaAAaypaTikog Kivbuvog
H Etaipia §pacTtnpiottoieital aTny EAANGSa CLVETTWCS eV LTTAPXEI TETOIOG KivELVOG.
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Kivéuvog emrokiov

H Etaipia &ev £xel OTO evepynTIKO TNG CNUAVTIKA EVTOKA OTOIXEIQ, TA AEITOLPEYIKA ¢éC06a Kal Ol
TAMEIOKES POEG Eival OLOINSWCS AveEAPTNTA ATTO PETAROAEG OTIG TIUEG TGV ETTITOKIGWY. H £TaIpia
KaTd TNV SIAPKEIA TNG XPNONG SeV EUPAVIOE SAVEIAKES LTTOXPEWTEIG.

MoTTIKOG KivoLVOog

H etaipia  mTapéxel OLTINEECIEG  ATTOKAEIOTIKG  O€  AVAYVWPIOUEVA KAl QepEyyLa
avTiIoLUPAAOUEVa WéPN. Eival TTONITIKA TNG €TAIRIAG N LTTOROAN & SIASIKATIEC TIICTOANTITIKOV
EAEYXOL OA@V TWV TTEAATWV, OTOLG OTTOIOLG TTAPEXOVTAI LTTNEETIES ETTI TNIOTWOEL. OTOV aPopd
OTOV TOTWTIKO KivOLVO TTOL TTEOKUTITEl ATTO TA LTTOAOITIA XPNUATOOIKOVOUIKA TTEQIOLOIAKS
OTOIXEIa TNG €TAIPIAG, TTOL ATTOTEAOLVTAI ATTO PETPENTA KAl IC0SLVAUC UETPNTWY, O KivELVOG
amoppéel amd TN YN THENON TV CLUPATIKWY OPWY ATTO TOV AVTICLUPAAOUEVO, UE PEYIOTN
£kBeon ion e TN AoyIoTIKA afia TV XPNUATOTIIOTWTIKGWY ALTWV HETWV.

Kivéuvog pevoTotnTag
H eTaipia &ev avTipeTwmilel KivOLVo PELOTOTNTAC KABWC TO KEPAAAIO KivnoNng ETTAPKE! YIa va
KAALWEI TIC AVAYKEG TNG.

Keqpalalovxikog Kivéovog

O oKOTTOG TNG SIAXEIPIONG TOL KEPAATIOLXIKOV KIVELVOU gival N e€EAcPANICN TNG cLveXI{OUEVNS
5pacTNEIGTNTAC TNG £TAIRIAC (going concern) yia va LTTAPXOLY IKAVOTTOINTIKEG ATTOSOCEIC YIA
TOLG PETOXOLC, YIA VA SIaTNENBE YIa ISAVIKF KEQAAQIOLXIKF SOUN KAl YIA VA PEIBEe TO KOOTOC
KepaAqiov.

H diathpnon f n Tpocapuoyrn TNG KEPAAQIOLXIKAC SOUNG, UTTOPEI va Yivel JECw TNG
TTPOCAPPOYNG TOL TTOOOL TWV HEPICUATWY TIOL TIANPWVOVTAl OTOLG HETOXOLS, TNG
ETMOTPOPNG HETOXIKOV KEPAAQIOL OTOLG PETOXOLGS, TNG EKSOTNG VEWY PETOXMWV I TNS TTWANONG
TIEPIOLOIAKWY OTOIXEIV VIO VA UEIBE 0 Savelouog.

H etaipia &ev Siatpéxel KepAAQIOLXIKO Kivéuvo KABWC ol PAcikoi SelkTeg EELOTOTNTAG
ATTOTLTTAVOLY IKAVOTTOINTIKF PELOTOTNTA KA ETTAPKEIA OE KEPAAQIO KivnoNg YIA TIC TEAELTAIEG
500 XpNoelg.

Kivéuvog mpopunBscutov (Suppliers risk)
H etaipia Sev diaTpéxel TETOIo KivoLVvO.

MepiPallovTika Kal Aoirra Oépara

ToUUOPPWON HE TNV TTEPIBANNOVTIKI VOH0BEeTia

H mpooTtacia 1oL TTEQIRAANOVTOC KAl N TTEQIRAAAOVTIKN HEQIUVA ATTOTEAOLY TTPOTEQAIOTNTA YIA
TNV IMCG BRANDS ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH -EMIMOPIKH KAI ANAMTY=HX
YMHPEXIQN INTERNET.

MoAiTik avepmvoL SuVapIKoL

H eTaipia CLPPOPEVETAI TANP WS WE TNV I0XLOLOA VOUOBETia Kal Sivel 1I8IAITEPN £upacn OTIC
epyaoiakéc oxéoelg. Kbplo hyéAnua tnG Aloiknong Tng etaipiag eival n diatnpnon ApioTwy
OXECEWV HE TO TTPOCWTTIKO TNG KABWG ETTIONG KAI N CLVEXNG EKTTAISELON TWV LTTAAANAWY TNG
HEC® CEUIVAPIV OXETIKWY PE TNV £0YACia TOLG. TO TIPOCWTIIKO TNG ETAIPIAG TOCO YIa TNV
TPéxoLOA OCO KAl YIA TNV TTPONYOLHEVN XPNON avAABe kaTd péco 6po ot 30 atopa.
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IMGC BRANDS AE

O1 epyaciakéc oxeoelg PpickovTal g ApIoTo eMTESO, APoL N SIAUOPPWCA TOLG, TTEPAV TRV
TTOOPRAETTOMEV®V ATTO TIC OXETIKEG SIaTAEEIC, PACileTal TTAVW OTO CERACUO TV AVOPDTTIVGV
SIKAIOUATWOV KAl TV EQYATIAK®Y EAELOEPIQOV, TTAVE OTNV AVATITLEN TTVELUATOG APoIBAIAg
KATavONOoNG KAl CLVEPYATIAC, KABWGS Kal 0TN KABIEPWON TTOAITIKQV 810iknong avBpmTTIivoL
SLVAUIKOL TTOL KaBoPIoLY PE CAP KAl APELOANTITO TEPOTTO OAA TA BEUATA TTOOCAAWEWY,
HETAKIVACEWY, TIPOAYWY®Y, EKTTAISELONG, AUCIPOY, TTPOCOETWY TTAPOXWY, ASEIWY Kdal

ATTOLOIWV.

Em&o0oeg TNG eTaipiag

ApI1OUOSEIKTES
31/12/2020 31/12/2019
% %
ApIBU06eikTNG KepaAaiou Kivnong KukAogpopovyv Evepyntikd 6.183.125,12 9631 6.129.349,26 93,28
CURRENT RATIO BpaxumpdOeopeg Ymoxpewoelg  6.420.276,86 ’ 6.570.599,55 ’
PevoTOTNTAG KukAogopouLv Evepy.-ATToBépata 6.183.125,12 0631 6.129.349,26 93,08
QUICK RATIO BpaxLTTPOOeOUEG YTTOXPETEIG 6.420.276,86 ' 6.570.599,55 '
Apeong PevotdTnTag AlaBéoipa 1.523.019,18 23.72 1.930.371,79 29 38
ACID TEST RATIO BoaxumpoBeopeg YTOXPEWOEIG 6.420.276,86 ’ 6.570.599,55 ’
=¢va mpog 16ia Kepaaia Z¢va Kepaaia 6.588.171,17 6.570.599,55
1.826,24 2.065,96
DEPT TO EQUITY 1810 Kepaiaia 360.751,38 318.041,15
Bpay. umoxpewoeig mpog Kabapn ©ton BoaxumpoBeopeg YITOXPEWOEIG 6.420.276,86 1.779.70 6.570.599,55 2.065.96
CURRENT LIABILITIES TO NET WORTH KaBapr) ©ton 360.751,38 R 318.041,15 B
Kehowne mrayiey Avamoopeotn agia Mayiov
£ .
FIXED ASSETS TO NET WORTH VEpVI’l]TIK?U 92.724,31 25,70 93.225,92 29,31
KaBapr ©¢on 360.751,38 318.041,15
KukAopopoLV EvepynTikd TTPOG TUVOAIKO KukhopopoLy EvepynTikd 6.183.125,12 88.98 6.129.349,26 88,98
EvepynTiko YOVONKO EvepynTikd 6.948.922,55 ' 6.888.640,70 '
MikTOU KEPEOLG EKPETAAELOEWDG MikTa KEpSNn 574.460,93 657 497.633,69 5.9
GROSS PROFIT MARGIN KbkAog Epyaoiov 8.745.735,27 ' 8.353.014,60 ’
ATTOS0TIKOTNTAG ISicdv Kepalaiwv TTpo ATToTEAéOpATA XPAONG TTOO
amooPBécewy ATTOORECEDV 181.725,78 50,37 184.112,79 57,89
RETURN OF INVESTMENT KaBapr ©¢on 360.751,38 318.041,15
DOpEC fole]elid
TaxvTnTa KLKAOPOPIAG CLYONKOD KbkAog Epyaoiov 8.745.735,27 12 8.353.014,60 191
EvepynTikoL TOVONKS EvepynTikd 6.948.922,55 ' 6.888.640,70 '
TaxdtnTa Kukhopopiag 16ikv Kepaiaiwy KbkAog Epyaoiov 8.745.735,27 2494 8.353.014,60 26,26
OWNER'S EQUITY TURNOVER RATIO KaBapr ©¢on 360.751,38 ’ 318.041,15 ’
Taxomra Kukhogpopiag Mayicwv KOkAog Epyaoicv 8.745.735,27 0430 8.353.014,60 89.60
FIXED ASSETS TURNOVER RATIO Avar. agia Mayiou Evepynmkod 92.724,31 ' 93.225,92 '

Mn XpNHATOOIKOVOHMIKOI SEiKTEG

ITNV KAEIOUEVN XPNoN &€&V EXOLY TTPOKLWEI AEIOCNUEIWTO! N XPNUATOOIKOVOUIKOI SEIKTEG TTOL
va xpndlouv 181aiTepNG avapopdg.

Aoimrd 6¢uara

MpoPAerropevn eEEMEN
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IMGC BRANDS AE

To 2020 ATav pIa KGAR Xoovid yia Tnv €TaIpid N oTmoia cLVOSELTNKE aATTO ALENCN TwWV
TTWANCEWY TNG. H eTaipeia kaTaPaAel KGBe SuvaTA TTPOCTTIABEID eV HECK TTAVENUIAG YIa va gival
10 2021 pia KAAn xoovId Kal va KLuhavOei oTa eTmimeda TG TTPONYOLUEVNG XPOVIAG.

TO HOKPOOIKOVOUIKO KAl XPNUOATOOIKOVOUIKO TTEQIRAANOV TNC XWEAC TTAPAUEVEl AOTABEG,
KLPIWG AOY® TV EMTTOOL®Y TNG Tavénuiag Covid-19. H emoTpopr OTNV OIKOVOUIKA
oTaRePOTNTA €€aPTATAl Ot PEYOAO PABUO aTmd TIC evEPYEIEG KAl ATTOPACES OeCUIKOY
OPYAVEYV TNC XWPEAC KAl TOL £EWTEPIKOL.

H eTaipia ekTIpA SIQPKWS TOLS TMIBAVOLGS KIVELVOULG KAl TTPOCAPUOLEl TN CTEATNYIKA TNG WOTE
va TTPOCTATELOEI ATTO ALTOVG, PE OTOXO VA SIACPAANITEl T LWYNAA TTITTESA A&ITOLPYIAG TNG.

‘Epevva Kail avanToén
H etaipeia &¢ Sie€ayel Epevva kal & SIaBETel TUAPA AvATITLENC.

Ymokaraothyara
H etaipia &ev S10BETEl LTTOKATACTAUATA.

181eg peTOXEG
Agv arrokThBnkay "idieg YeToxEG", kata TN Sidpkela TG xpnong 2020.

INUAVTIKA YEyovoTa mou ouvipnoav amo T AREN TNG XPNONS HEXP! TNV nUEpounvia
LTTOROARG TG TTApoLOAG £KOeoNG

ATTO TN AAEN TG Xxpnong (31/12/2020) éwg Kal TNV NUEPOUNVIA EYKPIONG  TWV
XPNUATOOIKOVOUIKMY KATACTACEWY KAl TNG LTTOROANG TNG EkBecng avTng atrd To AL, Sev Exel
oLUPEI Kavéva yeyovog, TToL Ba PTTOPOLOE VA ETTNEEACEI CNUAVTIKA TNV OIKOVOUIKY B¢on Kal
TNV TTOPEIA TNG £TAIPIAG.

AKPIBEC aTTOoTIACUA aTTO TO BIBAIO TTOAKTIKGV YLVESPIATEWY TOL AL,

AxapVvég, 8 OkTwppiov 2021

O Npodedpog Tov H Avrirp6e8pog ToL
AloiKnTIKOO ILUPOLAIOL & Ai01KnTIKOL ILHBOLAIOL
A1vO0OVV I0UBOLAOG

AHMHTPIOX AAOYAHX AIKATEPINH AAOYAH
A.AT.: AH 084675 A.AT.:K 057473

Ta MéAn Touv AloiknTiKoL IvuBovAiov
OQMAI POYMNAX FEQPTIOX KYPIAKOX BAXIAIKH TPHFTOPIAAOY

A.AT.: AB 595985 AAT. AM 177817 A.AT.: AB 347312
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'EkOeon Ave€aptnTov OpkwToL EAeyKTR AoyioTh

Mpog TOLG MeTOoxoLG TNG ETaipiag IMCG BRANDS ANQNYMH ETAIPIA AIA®HMIZTIKH -
EKAOTIKH - EMIMOPIKH KAI ANATMTY=HE YMHPEXIQN INTERNET

'EkOeon EAEyxoL emi TV XPNUATOOIKOVOUIKGOV KaTaoTaoewv

rveoun pe EmeOAagn

‘Exoupe eAEYEEI TIC CLVNUUEVES XONUATOOIKOVOUIKEC KATAOTAOEIG TNG eTalpiac IMCG BRANDS
ANQNYMH ETAIPIA AIA®HMILTIKH - EKAOTIKH - EMITOPIKH KAl ANATMTY=HX YIMHPELIQN
INTERNET (n ETaipia), ol ottoieG atmmoTeAoLVTAIl aTTO TOV I00AOYICHO TNG 31ns AekepPpiov 2020,
TIC KATAOTACEIG ATTOTEAECUATWY KAl HETAROADY KABaPNS BEoNG TNG XPNOEWS TTOL EANEE TNV
NUEPOPNVIA ALTA, KABWCS KAl TO CXETIKO TTPOCAPTNUA.

Katd tn yvoun pag, &KTOg amo TIG EMTTOOEIC TV OeUAT@Y TTOL PvNUOoveLOVTAl OTNYV
TapAypaPo TNG €kBecNg pag “Baon yia yvoun e em@LAaln”, o CLVNUUEVES
XPNUATOOIKOVOUIKEG KATAOTACEIC TTApoLaidlovy ebAoya, aTTd KABe oLOIWSN ATTOWN, TNV
oIKovouIkr) Bton Tng eTaipiac IMCG BRANDS ANQNYMH ETAIPIA AIA®GHMIZTIKH - EKAOTIKH -
EMMOPIKH KAl ANAMNTYZHXI YMHPEIIQON INTERNET katd tnv 31n Agkepppiov 2020, kai TN
XPNUATOOIKOVOLUIKH TNG £TTIS0CN YIA TN XPHON TTOL EANEE TNV NUEPOUNVIA ALTH, COUPWVA HE
TIG S1aTAEEIG TOL N.4308/2014 OTTWC ICXVEL.

Baon yia yveun pe empOAagn

ATIO TOV €AeyXO pag TTpoékvwayv Ta €ENG: 1) ITIC EUTTOPIKES ATTAITACEIC TTEPIAGUPBAVOVTAl KAl
ETMIOPAAEIC-ETTISIKEG KAI O€ KABLOTEPNON ATTAITACEIC TLVOAIKOL TTOCOL VP 324.903,94. Kata
TNV €KTipNon pag, n SlevepynBeica amroueicdoon €T TV ATTAITACE®Y ALTWY, TTOOOL ELPW
67.544,82, LTOA&ITTETAI TNG ATTAITOLHEVNG KATA €Lvpw 192.378,33. H un Sevipyeia 1ng
ATTAITOLPEVNG ATTOUEIONG £XEl OAV CLVETTEIA N A&IA TWV EUTTOPIKY KAl AOITTQV ATTAITHOEWY
Kal Ta idla kepAAaia va eugavidovral avénuéva katd evpo 192.378,33. 2) Aev oxnuarTileTal
TEORAEWN yia amolnuicdon TTPOCWITIKOL AdOYw €£06oL amd Tnv vrnpeecia. Katd tnv 31n
Agkepppiov 2020, TO CLVOAIKO DYWOC TNG KN OXNUATIOBEIcAG TTOORAEWNS AVEPXETAI € ELPW
52.200,25, ye cuvemeaa n kaBapn Béon va gupaviletal avfnuevn Katd 1o Toco avTd. 3) Ol
POPOAOYIKEC DTTOXPEWOTEIC TNG ETAIPIAC Sev EXOLV eEETACTE ATTO TIC POPOAOYIKEC APXES YIA TIG
xphoeg ammo 2015 £g kar 2020. Q¢ ek TOLTOL TA POPOAOYIKA ATTOTEAECUATA TWV XPNOEWYV
avTwy &ev ExoLV KATAOTE OPIoTIKA. H eTaipia Sev éxel TTOOREl O€ eKTIUNON TV TTPOCOETWY
POPWY KAl TWV TTPOCALENTEWY TTOL TMOAVOV KATAAOYICTOLV C& HEAAOVTIKO (POPOAOYIKO
ENEYXO Kall SeV EXEl OXNUATIOE OXETIKE TTOORAEWN YIA ALTH TNV EVEEXOUEVN LTTOXPEWON. ATTO TOV
EAEYXO HAG, €V £XOLUE ATTOKTATEI EDAOYN SIACPAAICN OXETIKA HUE TNV EKTIUNON TOL LWOLS TNC
TTEORAEWNC TTOL TLXOV ATTAITETAI.

AlEVEQYNOAUE TOV EAeYXO PAC OLUPWVA Pe Ta AlOvn MpoTtuta EAéyxou (AME) omwg avtd
EXOLV evoPATWOE oTnNV EAANVIKR) NopoBeaia. O1 evBVOVEG UAg, COUPWVA UE TA TTPOTLTIA
auTA TTEPIYPAPOVTAI TIEPAITEQR OTNV evOTNTA TNG ¢KOEONC Yag “EuBOveg eheykTr) yia Tov
EAEYXO TWV XPNUATOOIKOVOUIKG®V KaTaoTdoewv". EipaoTte avefdptnrol amd tnv Etaipia
oLUPva Pe Tov Kadika AcovToloyiag yia EmmayyeApartieg EAeykTEC TOL ZLUPOLAIOL AlEBVaYV
MNEOoTOTTWV ALOVTOAOYIAG EAEYKTOV, OTTWC ALTOG £xel EVOWUATWOE aTNV EAANVIKY NopoBeoia
KAl TIC ATTAITAOEIG S5¢0VTOAOYIAG TTOL OXETICOVTAI HE TOV EAEYXO TWV XPNUATOOIKOVOMIKGWYV
KATAOTAOEWY OTNV EANGSA KAl EXOLHE EKTTANPWOEl TIC SEOVTOAOYIKEG HAG LTTOXPEWOEIG
oLUPWVA WE TIC ATTAITAOEIS TNG I0XLOLOAG VOUOBETIAG KAl TOL TTPOAVAPELOUEVOL KSIKa
AcovToloyiag. MoTeboLPE OTI TA EAEYKTIKA TEKUNPIT TTOL £XOLE ATTOKTACE! £ival ETTAOKA KAl
KATAAANAQ va TTApEXOLY PACN YIA YVOUN HE ETIPOLACEN.
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AANo O¢ua

H Etaipeia eAéyxetal yia mpTn gopd amd OpkwTO EAEYKT) AOYIOTH KAl WG €K TOLTOL Ol
OLYKPITIKEG OIKOVOUIKEG KATAOTACEIG SeV eival EAEYUEVEC.

ELOULVEG TNG 810iKNONG £TTi TV XPNHATOOIKOVOMIK®V KATACTACE®V

H &loiknon €éxel TNV €vBLVN yiIa TNV KATAPTION Kal €bAoyn Tapovoiacn  Twv
XPNUATOOIKOVOUIK®Y KATACTACEWY COUPVA e TIG diaTtd&eg Tou N.4308/2014, 6TTwC I0XLEI,
OTTWC KA YIQ €KEIVEC TIG SIKAIGEC E0WTEQIKOL EAEYXOL TTOL N SI0iKNoN KABOoPIZEl WS ATTAPAITNTEG,
WOoTE va kabioTaTtal SuvaTth N KATAPTION XPNUATOOIKOVOUIKGWY KATAOTACEWY ATTAANAYUEVRV
aTro oLOIWSEEC TPAAUA, TTOL OPEIAETAI €iTE € ATTATN €iTE 0€ AABOC.

Katd TNV KatapTion TV XPNUATOOIKOVOUIKGY KATACTACEWY, N Sloiknon eival ubrreboiuvn yia
TNV afloAdynon Tng KavotnTag Tng Etaipiag va ovuvexicel Tn §pacTtnplotntd  1ng,
YVWOTOTIOIVTAC OTTOL CLVTPEXEN TETOIO TIEQITITON, Ta Béuata TToL oxetiCovial Pe TN
oouvexifouevn dpaocTNEIOTNTA KAl TN XPNON TNG AOYIOTIKAC dPXNS TNG ouvexi{ouevng
5pacTNEIOTNTAC, EKTOC KAl €AV N SloikNon &ite TTEOTIOETAI va pevoToTToINCEl TNV ETaipia 1y va
Slakowel TN §pacTnNEIOTNTA TNG 1 Sev éxel AAAN PEAAICTIK EVOAAOKTIKN €TTAOYR ATTO TO VA
TTPOREI G' AVLTECG TIG EVEPYEIES.

EVOULVEG EAEYKTR YIA TOV EAEYXO TGV XPNHATOOIKOVOUIKGV KATAOTATE®YV

O1 oT1oxol Jag €ival va amokTAooLPE eOLAoYn Slao@AAion yia TO KATA TIOCO Ol
XPNUATOOIKOVOUIKEG KATAOTACEIG, OTO OOLVOAO TOULC, &ival ATTAAAAYUEVEG ATTO OLOIWSES
OQAAUQ, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AOBOG KAl VA EKSOOLWE EKOETN EAEYKTH, N OTTOIC
TTeEPIANAPPAVEN TN YVOUN PAg. H edAoyn SlIacpAAion cuvioTd SIacPANon LYNAOL ETTITTESOL),
AAAG Sev gival eyybNon OTI 0 EAEYXOC TTOL SlevepyeiTal cOUPVA Pe Ta AME, OIS AvTd EXoLv
EVOWUATWOE oTNV EAANVIKA NopoBeaia, 6a evroTrilel TTavTa éva oLoIwdeC OPpANUa, OTAV ALTO
LTTAPXEL ZPAAUATA SLVATAI VA TIPOKLWYOLV ATTO ATTATN ) ATTO AABOC KAl BEEOLVTAI OLOIWSEN
OTAV, HEUOVUEVA ) aBPOoIoTIKA, Ba PTTopoLOE eDAOYA va avauéveral OT Ba eneéalav TIg
XPNUATOOIKOVOUIKEG ATTOPACEIS TWV XPNOTWY, ToL AduPavovtal pe PACN ALTEG TIG
XPNUATOOIKOVOUIKEG KOTAOTACEIG.

Qc KaBNKoV TOL EAEYXOL, COUPGVA He Ta AMNE OTTWG ALTA EXOLY EVOWUATWOEI oTNV EAANVIKA
NopoBeaia, aokoLUE ETTAYYEAUQATIKI Koion Kal SIaTNOOVUE ETTAYYEAUATIKO OKETTIKIOUO KOO’
OAN TN SiIdpkela ToL eAeyxov. Emmiong:

e EvromiCovpe «kal  aflohoyobue TOLG  KIVOLVOLG  OLOIMSOLE  CEAAUATOC  OTIG
XPNUATOOIKOVOUIKEG KATACTACEIG, TTOL OPEIAETAI €iTE O€ ATTATN €iTe 0 AGB0G, oxedialoviag
KAl SIEVEQYVTAG EAEYKTIKES SIASIKATIES TTOL AVTATTOKPIVOVTAI GTOLGS KIVEDVOLCS ALTOVLGS KAl
QATTOKTOLUE EAEYKTIKA TEKUNPIA TTOL €ival ETTAPK KAl KATAAANAQ YIa va TTapéxouy PAon yia
N yvoun hag. O kivéLvog Un evIOTIICUOL OLCIWS0LE CPAAUATOC TTOL OPEIAETAI € ATTATN
gival LPNAOTELOG ATTO ALTOV TTOL OPEIAETAI O AGBOC, KOBWS N ATTATN UTTOPE! VA EUTTERIEXE!
ouytTalyvia, TTAACTOYPA®IA, €OKEUUEVEG TTAPAAEPES, WeLdeic Siapepaioeg N
TTAPAKAUWN TV SIKAIGWV ETWTERIKOV EAEYXOU.

e KatavooULue TIC SIKANIGEC €WTEPIKOL EAEYXOL TTOL OXETICOVTAI PE TOV EAEYXO, HE OKOTIO TO
OXESIACUO EAEYKTIKQV SIASIKATIWV KATAAANAWY YIA TIC TIEQICTACEIG, AAAA OXI UE OKOTTO TN
S1aTOTTON YVOUNG €T TNG ATTOTEAECUATIKOTNTAG TV SIKAISWY £0WTEQIKOL EAEYXOL TNG
Etaipiag.

e ALIOAOYOLUE TNV  KATAAANAOTNTA  TWV  AOYIOTIKGV CPX®V KAl  UeBodwy  TTou
XPNoIgoTToINONKay Kal 7o €OAOYO TWV AOYIOTIKQV EKTIUNCEWY KAl TWV  OXETIKQV
YVWOTOTIOINTEWY TTOL £yivay amod Tn Aloiknon,.

e ATTOQAIVOUAOTE YIA TNV KATAAANAOTNTA TNS XPNong atod Tn Sioiknan TG AOYIOTIKNG ApXAS
NG ouvexICouEVNS §paCTNEIOTNTAG KAl PE PACN TA EAEYKTIKA TEKUNOIA TTOL ATTOKTAONKAV
YIQ TO €AV LTTAPXEI OLOIOSENG ARERAIOTNTA CXETIKA HE YEYOVOTA 1 CLVONKEG TTOL PTTOPEI VA
LTTOSNAGVOLY CLOISEN ARERAIOTNTA WG TTPOG TNV IKAVOTNTA TNG ETaipiag va cuvexioe Tn
5paocTNEIOTNTA TNG. EAV cuptepdvoLue OTI LEPICTATAI OLOIWSENSG ARERCIOTNTA, €iPaCTE
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LTTOXPEWUEVOI OTNV  €KOEON €AEYKT) VA ETTNIOTACOULWE TNV TIPOCOXN OTIC OXETIKEG
YVWOTOTIOINCEIG TWV XPNUATOOIKOVOUIKWY KATAOTACEWY 1 €AV ALTEG Of YVWOTOTTOINCEIC
€ival AVETTAPKEIC va SIaPOPOTIOINCOLE TN YVOUN KAG. Ta cuutrepAcuaTda uag paacifovral
O€ EAEYKTIKA TEKUAPIA TTOL ATTOKTWVTAI JEXPI TNV NUEPOUNVIa TNG £kBeoNC eAeYKTH. QOoTOCO,
HEANOVTIKA YEYOVOTA ) CLVONKEC EVEEXETAI VA £XOLV WG ATTOTEAECUA N ETaipia va mavoel
va A&IToLPYE WS oLuvexI(duevn SpacTNEIOTNTA.

e AfloAoyoLpe TN  OLVOAKNA Tapovoiacn, TN  &our KAl TO  TEPIEXOUEVO TV
XPNUATOOIKOVOUIKGV  KATAOTACEWY, CULUTTEQIAAUPAVOUEVGDY TWV  YVWOTOTTOINTE®Y,
KABWC KAl TO KATA TTOCO Ol XPNUATOOIKOVOUIKEG KATACTACEIG ATTEIKOVICOLV TIG LTTOKEIUEVEG
OLVAAAQYEG KAl TA YEYOVOTA PE TPOTTO TTOL ETITLYXAVETAI N ELAOYN TTAPOLTIACN.

MeTalb AANwV BeudTtwy, kKolvottolobUe oTn Sloiknon, To oxedlalduevo eOPOG KAl TO
XPOovoSIAypaupua  TOL  €AEYXOL, KABWC KAl ONUAVTIKA  €LPAMATA  TOL  EAEYXOU,
OULUTTEQINOUPAVOUEVY OTTOIY ONUAVTIKGV EAAEIPEWY OTIG SIKANIGEG £0WTEPIKOL EAEYXOL
evroTttiCoupe KATa TN SIAEKEIQ TOL EAEYXOL LAC.

'EkOeon emmi AAAV NouIKeV Kal KavovIoTIK®OV ATTAITNOE®V

AdupavovTag urrown OTI N SloiKNON £XEl TNV €LBLVN YIA TNV KATAPTION TNG EKBeo NG Alaxeipiong
TOL AIOIKNTIKOL YLUPBOLAIOL, KAT' £pappoYn TV SIATALEWY TNC TTAPAYPAPOL 5 TOL APBPOL
2 (uépog B) Tou N. 4336/2015, onueicovoLE OTI:

a) Katd mn yvopun yag n 'EkBeon Alaxeipiong Tou AIoIKNTIKOVL XOPPROLAIOL Exel KATAPTIOOE
OVUPWVA WE TIG IOXVOLOEG VOUIKEG ATTAITACEIG TOL ApPBpoL 150 Touv N. 4548/2018 kai TO
TIEPIEXOUEVO ALTAG QVTIOTOIXEI UE TIC CLUVNUPEVEC XPNUATOOIKOVOUIKEG KATAOTACEIC TNG
xpnong mou éanée Tnv 31.12.2020.

B) Me BAon TN yvooN TTOL ATTOKTACAME KATA TOV EAYXO WA, yia TNy eTaipia IMCG BRANDS
ANQNYMH ETAIPIA AIAOHMILTIKH - EKAOTIKH -EMITOPIKH KAl ANATTY=HY YMHPEXIQN
INTERNET kai 10 TepIRAANOY TNG, SV EXOLUE EVTOTTIOEI OLOIWSEIC AvakpiPeieg oTny EkBeon
Alaxeipiong Tou AloIKNTIKOL TNG ZLPPROLAIOL.

ABrva, 20 OkTwRpiov 2021
O OpKWTOG EAEYKTAG AOYIOTAG

ITTOPOG M. XpLOOUAAANG
Ap. M. ZOEA 24511

PKF

Audit Tax &
Business advisory

PKF EYPQEAETKTIKH A.E.
OpKwTOI EAEYKTEG AOYIOTEG

A. Knoioiag 124, 115 26, ABriva
Ap. M. ZOEA 132
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Karaoraon Xpnuarooikovouikng ©éong (looAoyiouog) tng 31.12.2020

ENEPTHTIKO

Mn KLKAOPOPOVLVTA TTEPIOLOIAKA
oTolxeia

Evoouara mayia
Akivnta

AoITTOG e€EOTTAICUOG
IbvoAo

AvAa mayia oToixsia

AoITTd AvAa

XPNHATOOIKOVOMIKA TTEQIOLOIAKA
oTolxeia

Advela Kal atmaIthoeIg

AOITTOI COUPETOXIKOI TITAOI
IOvoAo

IOVOAO HN KUKAOPOPOLVTWV

KukAopopoLVTa ePIOLOIAKA OTOIXEIa

XpNHAaTooIKOVOUIKA oTolXEia Kal
TPOKATABOAEG

EUTTOPIKEC ATTAITAOEIG

AoITTEG aTTaIThOEIg

AOITTA XPNUATOOIKOVOUIKA OTOIXEIa
MNpomAnpwuiva éEoda

Tapeiaka dilabeociua kal Icodbvaua
ZOVOAO KUKAOPOPOLVTRDV

IOVOAO EVEQPYNTIKOL

Inueiwon 31/12/2020 31/12/2019
6.1
6.060,19 0,03
43.179,06 28.080,22
49.239,25 28.080,25
6.2
43.485,06 65.145,67
7.1 15.573,12 8.5665,52
7.1.2 657.500,00 657.500,00
673.073,12 666.065,52
765.797,43 759.291,44
7.1.3 4.635.529 91 4.166.101,07
7.1.4 6.921,75 26.776,49
7.1.5 3.000,00 3.000,00
7.1.6 2.954,79 3.099.91
7.1.7 1.523.019,18 1.930.371,79
6.171.425,63 6.129.349,26
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAOLY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIKWY KATAOTACEWY.
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MAOHTIKO

Ka®apn 6éon

KarapAnuéva kepdahaia

KepaAaio

ATTOOEHATIKA KAl ATTOTEAEOHATA EIG VEO
ATTOOeUATIKA VOUWYV 1) KOTAOTATIKOV
ATTOTEAECUATA €IC VEO

IOvoAo

I0voAo kaBapng 6iéong
Ymoxpeooeg

MaKpOoTIPOOELTES LTTOXPEWDTEIG
AOITTEC HOKPOTTPOBECUEG LTTOXPEWTEIG
BpaxummpOOcoUES LITOXPEDTEIS
Tparmedika Saveia

EUTTOPIKES LTTOXPEWTEIG

DOPOG €I008NUATOG

Aoimroi popol Kal TEAN

OpYaVIOUOI KOIVGVIKAG AoPAANIONG
AOITTEC LTTOXPEWOTEIG

‘E€06a xproews SoLAELUEVT

IOvolo

IOVOAO LTTOXPEQTEWDV

IO0VoAo KaBapng B¢ong, MPOoPAEYEeV Kal

LVTITOXPEDTEWV

Inueiwon 31/12/2020 31/12/2019
8 60.000,00 60.000,00
8 17.213,03 15.077.52
283.538,35 242.963,63
300.751,38 258.041,15
360.751,38 318.041,15
10.1.1 167.894,31 0,00
0,62 14.531,11
10.2.1 6.136.448,87 5.779.280,15
4.335,28 20.310,81
10.2.2 216.738,13 211.869,54
31.958,67 30.306,78
10.2.3 5.652,70 507.544,24
13.443,10 6.756,92
6.408.577,37 6.570.599,55
6.576.471,68 6.570.599,55
6.937.223,06 6.888.640,70

Ol onuEIoEIG OTIG OENISES 14 £G 28 ATTOTEAODY AVATIOOTIACTO PEQOG ALTROV TWV XONHATOOIKOVOUIK®Y KATAOTACEWY.
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Kardotaon Amoteheopdrwv Xpnong tng 31.12.2020

Inueicoon
KOkAog epyacicov 11

KooTog mwAnoewy

MIKTO ATToTéAEeopa

Aoimrd cuvnBn £écobda 11
‘E€oba s1a6eong

'E€oba Sloiknong

Aoimra £€o06a kal {NIEC

Képdn kai nuieg atmo sidBeon un
KOKAOPOPOLVTWY OTOIXEIWYV

AoITTa £é006a Kal kEpdn

ATOTéNEOHA TTPO POPGV KAl TOKGDV
MOoTWTIKOI TOKOI

XpPewOoTIKOi TOKOI

AmroTéAeopa Tpo PpOpV

DOPOI EI006AUATOC

ATIOTENEOHA TTEPIOSOL PETA ATTO POPOLS

31/12/2020 31/12/2019
8.745.73527  8.353.014,60
(8.173.887,83)  (7.855.380,91)
571.847,44 497.633,69
18.307,83 0,00
0,00 0,00
(537.548,50) (427.676,65)
(7.567,70) (447,11)
7.298,60 4.175,92
10.134,45 698,10
62.472,12 74.383,95
165,44 559,13
(3.213,78) (4.087,03)
59.423,78 70.856,05
(16.713,55) (18.925,45)
42.710,23 51.930,60

Kardotaon MeraBoAng 16icov Kepahaicwv tng 31.12.2020

Alagpopég AToBeuatikda

gbAoyng VOUG®V & AmoreAéopara  IuvoMiKa isia
KepaAaio aiag Kart/KobL Eigc Néo KepAAaia

Yrrdhoirma 1/1/2019 60.000,00 0,00 12.384,99 193.725,56 266.110,55
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.692,53 49.238,07 51.930,60
Yrrohoito 18icdv Kepalaicov

e 31/12/2019 60.000,00 0,00 15.077,52 242.963,63 318.041,15
Ymnoloitra 1/1/2020 60.000,00 0,00 15.077,52 242.963,63 318.041,15
ATTOTEAEOUATA TTEPIOSOL 0,00 0,00 2.135,51 40.574,72 42.710,23
Ymohoimo 18iwv Kepahaiwv 1 45 g 000  17.213,03 283.538,35  360.751,38

™me¢ 31/12/2020

O1 oNUEIOEIG OTIG OENIGES 14 £dG 28 aTroTEAOLY AvaTTOOTIACTO PELOG ALTAV TWV XONHATOOIKOVOUIKGY KATAOTACE®V.
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MpoocdpTtnua (onuemosig)
ETT TV XPNUATOOIKOVOUIKGWY KATAOTACEWY
yia Tn xpnon 01.01.2020 - 31.12.2020
(XOupwva he 6oa mpoPAéTTovTal oTo ApBpo 29 Tou N.4308/2014)

1. MAnpoopicg oxeTikég ue TNV ETaipia

a) Emwvopia: IMCG BRANDS ANQNYMH ETAIPIA AIA®OHMIZTIKH - EKAOTIKH -EMMOPIKH KAl
ANATMTYZHX YMHPEZIQN INTERNET

B) NouIkog TOTTOG: AVEVLUN £TAIPIA.

y) Mepiodog avapopag: 1.1.2020 - 31.12.2020.

8) AlcbBuvon NS £6pag: Acwd. Kngioiag 340, Neo Woxiko, TK 154 51

€) AP. I .E.MH. 7663201000

oT) H Sloiknon ekTiuda o1 N Tapadoxn TNS ouvexIouevnNg §paocTNEIOTNTAG eival eveedelyuévn
YIO TNV KATAPTION TRV XPNUATOOIKOVOUIKG®Y KATAOTACEWY.

¢) H etaipia Sev eivar vtd ekkabapion.

n) H eTaipia katatdooeTal OTNV KATNYOPIA TV HECAI®Y OVIOTATWY ToL dpBpou 2 Touv N.
4308/2014

B) H dioiknon dnAcovel OTI O XPNUATOOIKOVOUIKEG KATAOTACEIC £XOLY KATAPTIOTE O€ TTANEN
OLUPWVIA PE TOV TTAPOVTA VOUO.

1) H etaipia &ev avrikel og TENIKO 1 PHEPIKO TOVOAO ETTIXEIPACEWY YIA TO OTTOIO KATAPTICOVTAl
EVOTTOINUEVES XPNUATOOIKOVOUIKEG KATAOTATEIG.

K) Ta TTOCA TV XONHUATOOIKOVOUIKG®Y KATACTACEWY eKPEAloVTAl Ot ELEGW, TTOL ATTOTEAE TO
AEITOLPYIKO VOUIOUA TNG ETAIPICC.

A) Ta TTood bev £xoLV OTPOYYLAOTTOINGEL, EKTOC AV AVAPEPETAl SIAPOPETIKA.

2. Napdayovreg TOL BETOoLV C& KiVOLVO TNV TPOOTITIK TNG £TAIPIAC WG oLVEXICOHEVNG
SpactnpidéTnTag

H etaipia Slievripynoe oxeTikh afloAdynon Kai Sev evioToe TTAPAYOVTEG TTOL BETOLV Of
Kiv6LVO TNV TTIPOOTITIKN TNG WS cLveXIouEVN SpAcTNEIOTNTA.

3. AoYIOTIKEG apXEG Kal uEBodol

H oOVTaENn TV OIKOVOUIKGOV KATACTACEWY TTPOVTTOBETEl TNV AoKNON Kpiong Kal Tnv
SIEVEQYEID EKTIMNTEWY ATTO TNV SI0iKNGCN, TA OTToIA ETTNEEALOLY TNV EPAPHOYN TV AOYIOTIKWV
TTONITIKQV, TA avayvwpilodeva 1Tood TV 008wV, €£05WV, TEQIOLOIOK®OY OTOIXEIWY,
LTTOXPEWTEWV KAl YVWOTOTIOINCEWY. ALTEG Ol EKTIUNCEIG Kal TTapadoxéc Paacifovrial otnv
EUTTEIDIA TOL TTAPEABOVTOG KAl O€ AOITTOLG TTAPAYOVTEC TTOL BewpEiTal OTI gival EDAOYA YIA TIC
TEQIOTACEIC. TA TTOAYHATIKA YeyovOoTA OUWG, UTTOPE va SIa@EPOLY ATTO ALTEC TIC EKTIUNTEIG.
Ol eKTIUNCEIC KAI O OXETIKEG TTAPASOXEG ETTAVEKTIUGVTAI O€ OLVEXN PACN.

O1 NOYIOTIKEC EKTIUNTEIG YIVOVTAI KLPIWG YIA TOV LTTOAOYIOUO TWV ATTOORECEWY TWV
TTAYIWV, TIG COPPETOXEC, TNV ATTOUEION TWV ATTAITNOEWY, TIC TTOORAEWEIC KAI TNV EKTIUNCN TNG
eLAOYNG a&iag epOCOV ETTIAEYETAI N EQAPPOYN TNG.

3.1. AKOAOLOOLHEVEG AOYIOTIKEG APXEG KAl HEBOSOI

H eTaipia yIa TA ETTIUELOLG OTOIXEIA TWV XPNUATOOIKOVOUIKGY KATAOTACEWY epapUOLEl
TIC OKOAOLOEG AOYIOTIKEG QPXEC Kal peBOdovg, oTa TAdIoIA TNG PACIKAG APXAS TOL
SoLAgLUEVOUL.
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3.1.1. Evoouara mayia mepIiovoiaka oTolxeia
a) ApXIKN Kataxopeion

Ta evowuaTta TAyIa TTEPIOLOIAKA OTOIXEIA KATAXWPEICOVTAI APXIKA OTO KOOTOG KTHOEWC,
TO OTTOIO TTEPIAAPPAvVEl KABe §ATTAvVN TTOL ATTAITEITAI YIA va £ABEl TO OTOIXEIO OTNV TTAPOLC A
KataoTaon f 6¢éon | emsIKOPEVN XPNON KAl JETAYEVECTEQA ETTIUETOWVTAI OTO ATTOORETIUO
KOOTOG KTHOEWC.

EiSikOTEPA, TO KOOTOG TV ISIOTTARAYOUEV@Y TTAYIWV COTOIXEIWY, €AV LTTAPXOLV,
TTEQIANAPPAVEI TO KOOTOG TTPWTWY LAGY, AVAADCIUWY LAIKQV, £0YACiag KAl GANO KOCTOC TTOL
OXeTIeTAlI AUEC A PE TO €V AOYW TTAYIO OTOIXEIO. ETTTALOV TTeQIAQUPBAVE Pia eDAOYN avaAoyia
oTaBEPV KAl PETARANTOV €06V TTOL OXETICOVTAl EUPECA HE TO 1ISI0TTAPAYOUEVO TTAYIO
oToIXéio, OTO PaABUO TTOL TA TTOCA ALTA AVAPEPOVTAI OTNV TTEPIOSO KATAOKELAG N
TTAPAYWYNG. H eTaipia &ev empapuvel TO KOOTOC TV ISIOTTAPAYOUEVY TTAYIWV OTOIXEIWY
HOKPAG TTEQIOSOL KATACKELAG ) TTAPAYWYNG HE TOKOLG EVTOKWY LITOXPEWTEWY KATA TO
HEPOG TTOL AVAAOYOLV O€ ALTO.

B) MeTayevéoTepn amoTiynon

MeTayevioTePa TNG APXIKNG KATAXWPICEWS, TA TTAYIA TTERIOLOIAKA OTOIXEID ATTOTILUWVTA
OTO ATTOORECIUO KOOTOG (APXIKO KOOTOC KTHOEWS, TTAEOV KABE eTAyevEoTEQN SATTAvVN TTOL
TTANEOI TOV OPICPO TOUL TIEQIOLOIAKOL OTOIXEIOL, UEIOV CWPEELHEVES aTTOCRECEIC Kal {nuieg
ATTOMEIDTEWG).

O1 ammooPECEIC TRV EVOUATWY TTAYiV LTTOAoYI{ovTal Pe TNV OTABePN PEBodo péoa
oTNV WPENUN {wr) TOLG, ATTO TNV OTTOIA TIPOKVLTITOLY O AKOAOLOOI CLVTEAECTEG ATTOOPRECNG:

Kripla - EykataoTaoeig kTipicdv - Texvika épya: 4,00%
MnxavAuaTa, eEoTTAICUOC ekTOC H/Y kal Aoyiouikov: 10,00%
Metapopikd péoa: ®.1.X. 12% kal E.I.X. 16,00 %

‘EmmAa kal eEoTAICUOC ypageiwv: 10,00 %

H/Y kai Aoyiopikd: 20,00%

YV V V VY

INuia ATTOHEITEWCS KATAXWEIETAl OTAV ekTIHATAI OTI N AOYIOTIKF afia TOL OTOIXEIOL EXEl
LTTEPPEI TNV avakThoIun aia Tou.

O1 AoyIoTIKEG afieC TGV TTAYIRV TTEQIOLCIAKWY OTOIXEIWY TNG €TAINIAG eAéyxovTal YIa
amropeicoon Otav LITAPXOLY eVEEIEEIC OTI Ol AOYIOTIKEC AgiEC TOLC €ival UEYAADTEQES ATTO TIG
AVCOKTACIUEG. ITNV TEPITITON aLTH ULTTOAoYIeTAl N AVAKTACIUN afia TV  TTAYIV
TIEPIOLOICKWY OTOIXEIWV KAl AV Ol AOYIOTIKEG aieG LTTEPRAIVOLY TNV EKTILWMPEVN AVAKTACIUN
afia, n oxerkn Slapopd kataxwpiletal wg {nuia  amopsiong oTnv  Kataotacon
ATTOTEAEOUATWY. TO AVAKTACIUO TTOCO TWV TIEPIOLOIAKWY OTOIXEIV €ival TO PEYAANDTEQO
HETAEL TNG evAoyNG afiag (ueiov Ta ATTAITOLUEVA YA TNV TTWANoN £€oda) kal TG adiag
XPHOEWG ALTAWV.

Y) Alaypaepn

Ta evoouata mayla oTolxeia SiaypdgovTtal KATtd TNV TTOANCH TOLS N AV N £TaIpia &gV
AVAPEVEI HEANOVTIKA OIKOVOUIKA OQEAN ATTO TN XPNCIPOTIOINGT TOLGS 1 TNV TTWANCTH) TOLG.
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3.1.2. AvAa Tayla mepIoLOIAKA oToIXEia

Ta duAha mayia TepIoLOIakKa oToixeia TepIAapPAvoLy AGdeleC — TTAPAXWPENTEIS -
SIKAIOUATA, AOYICUIKG TTOOYPAUUATA, EUTTOPIKES ETTGVULUIEG KAI EUTTOPIKA CHPATA.

H aia Tov adticv — TTapaxwenNoewy - SIKAIUATWY TTEQIAAUPAVEN TO KOOTOC KTHOEWC
TV €V AOY® OTOIXEIWY, KAOWGS Kal KABe §ATTAVN TTOL £XEI HETAYEVEDTEQA TTPAYUATOTIOINGEI YIa
TNV €TMEKTACN TNG SIAPKEIAG TNG I0XVLOC TOLG, HEIWPEVN KATA TO TTOCO TWV OWPEELHEVOV
ATTOORETEWY KAl ATTOUEIDTEWY TNG Afiag Toug.

H afia 1oV AOYIOUIKGDY TTOOYRAUUATWY TTEQIAAUPAVEN TO KOOTOG aYOPAS AOYIOUIKGY
TTOOYPAUUATWY KABMWG Kal KOs §amdvn TTOL £XEl TTOAYUATOTTOINGE TTPOKEIUEVOL ALTA va
TEOOLYV O€ KABECTWS AEITOLPYIAG, PEIPEVN KATA TO TTOCO TV CWEELHEVWY ATTOORECEWY KAl
TOUXOV ATTOUEINCEWY TNG A&iAG TOLG. INUAVTIKEG JETAYEVEDTEQEC SATTAVES KEPAAQIOTTOIOLVTAI
OTA AOYIOUIKA TTPOYPAUMATA OTAY TTPOCALEAVOLY TNV ATTOS0CN TOLG TTEPAY TWV APXIKOY
TTEOSIAYPAPY.

H ammoopeon TV adelidy — TAPAXWENOTEWY - SIKAIWUATWY AoyileTal PAcel TNG OTABEPNC
HEBOSOL ATTOCRETEWGS EVTOG TNG TTEPIOSOL ITXVOG TOLG.

H ammoopeon Twv AOYICUIKGOV TTOOYPAUMATWY AoyileTal o€ 5 £Tn.

H amoopeon OA@V TV AVOTEQL® OTOIXEIV TEPIAAUPAVETAl OTNV  KATACTAGCN
ATTOTEAECUATWV.

3.1.3. XpnUATOOIKOVOHIKA TTEPIOLOIAKA OTOIXEIa

3.1.3.1 TvppeToXEG

Ol CLUPETOXEC TTAPAKOAOLOOVVTAI OTO KOOTOG KTAOEWGS LTTOKEIUEVEC OE EAEYXO ATTOUEITEWC
NG a&iag Toug OTAV LTTAPXOLV eVEEIEEIS 1) YeyovOTA TTOL LTTOSEIKVLOLY OTI N AoYICTIKA aia
TOLG EVOEXETAI VA UNV €ivAl AVAKTACIUN. ZNUIEG ATTOUEITEWS KATAXWPEICOVTAI OTAV N AOYIOTIKA
afia TV cLPPETOXWY LTTEPPAiVEl TNV avakTholun afia Toug. Q¢ avakTAoIun a&ia Bewpeital N
afia xpNoEewg TToL gival N TAPOoLOA Afid TV AVAUEVOUEVWY HEAAOVTIKGV XPNUATOQLOWY aATTO
TNV COLPPETOXA, OTNV ETTOPEVN TTEVTAETIA KAl TNG LTTOAEIUPATIKAG TNG afiag oTo TEAOG TNG
TIEVTAETIAG.

3.1.3.2 Aoitd XpnHATOOIKOVOUIKA TTEPIOLOIAKA aToIXEIa

a) ApXIKN Kataxopeion

‘'ONa TG XPNUATOOIKOVOUIKE TTEPIOLOIAKA OTOIXEIA KATAXWEICOVTAl APXIKA OTO KOOTOG
KTAOEWS, SNAAd oTO KOCTOG TTOL ATTAITNBONKE YIA TNV ATTOKTNON TOLC. TO KOOTOG KTHCEWG
TTEQIAAUPRAVEI TO COVOAO TWV TAUEIAKWY SIABETIU@Y () TAUEIAK®VY I00SLVAUWY) I TNV €DAOYN
aia GAAOL AVTAAAAYUATOG TTOL SIATEBNKE YIA TNV ATTOKTNON, TTAEOV SdaTTAveg ayopdg.

B) MeTayevéoTepn amoTiynon

MeTayeviéoTepa TNG APXIKAC KATAXWEICEWSG, TA XPNUATOOIKOVOUIKA TTEQIOLOIAKA
OTOIXEIQ ATTOTIUVTAI OTO KOOTOG KTNOEWS TOLG (OVOPACTIKA TToCd) peiov TOxOV {NUieg
ATTOUEIDTEWG, EKTOC ATTO TA EVTOKA XPNUATOOIKOVOUIKA TTEQIOLTIAKA OTOIXEID, TA OTToid, OTAV
TA TTOCd, 0 XPOVOC AAEEWC TOLG N TO ETITOKIO €ival CNUAVTIKA, ATTOTIUWVTAI OTO ATTOCRECIUO
KOOTOG WE TN XPNON TOL TTPAYUATIKOV ETTITOKIOL () pe TN oTaBepn PEB0SO0).

ZNJia ATTOUEINTEWG TTPOKLTITEI OTAV N AOYIOTIKN A&ia TOL CTOIXEIOL Eival HEyAALTEQN ATTO
TO TTOCO TTOL N OVTOTNTA EKTIUA OTI B AVAKTACEl ATTO TO OTOIXEIO ALTO.
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To TOCO TTOL N OVIOTNTA &KTIUG OTI Ba aAvakThoel atmd &va XPNUATOOIKOVOUIKO
TIEPIOLOICAKO OTOIXEIO €ival TO PEYAADTEQO ATTO TNV £OAOYN A&id TOL OTOIXEIOL, PEIWUEVN UE TO
ATTAITOLUEVO KOOTOG TTWANTEWG.

Or1 {nuieg aTTOpEIOEWG  KaATaxwpiovTal OTnV KATAOTACN ATTOTEAECUAT®V KAl
AvACTPEPOVTAl WG KEPSN OE ALTH, OTAV Ol CLVONAKEG TTOL TIC TTPOKAAECAV TTAWOLY Va
veicTavTal. AvaoTpo®r viveral péxpl Tng aiac mouv Ba eixe To OTOoIXEio, €AV bev gixe
KATAXWEIOTE {NUIC ATTOUEICEWC.

Ol LTTOXPEWTEIC KAl ATTAITACEIC TTOL eKPPAloVTaAl O EEVO VOUICUA AQTTOTIUGVTAI PE TNV
IcoTIhia TOL &EVOL VOUIoOUATOG KATA TNV NUEQOPNVIA ICOAOYICHOL, PAcel ToL AegATiov
OLVOANQYUATIKG®V  avagopds TNG  Evpwtaikhc  Kevipikng Tpamelag. Or  OXETIKEC
OLVOANQYUATIKEC SIAPOPES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

Y) Ailaypaen

‘Eva XpNUATOOIKOVOUIKO TTEQIOLAIOKO OTOIXEIo Slaypdgetal OTav Kal PJovov oTav
EKTTVELOOLY TA CLPPRATIKA SIKAIUATA ETT TGV TAWEITKWY POWYV TOL OTOIXEIOL ) PETARIBACTOLV
oLOIACTIKA OAOI Ol KivELVOI KAl TA OPEAN TTOL TTPOKLTITOLY ATTO TNV KLPIOTNTA TOL OTOIXEIOL
avToL.

3.1.4. ®opol eicodnuarog
3.1.4.1. Tpéxwv @opog

O TpEXWY POPOC EI0OSNUATOC TTEPIAAUPAVEL

>  Tov @OpO €I0OSNUATOG TIOL TPOKULTITEl Pe PAcn TIG SIATALEIC TNG €KACTOTE
IoXLOLOAS POPOAOYIKNG VOUOBETIiag.

> Tov @Opo €ocoSAUATOC KAl TIC TIPOCALENCEIC TTOL TTPOKLTITOLY ATTO TOV
POPOAOYIKO EAEYXO.

O1 SI0PopPEiC TOL  POPOAOYIKOL  EAEyXOL, KaTaxwpilovial oTnv  KATAoTaon
ATTOTEAECUATWY TNG XPNOEWG, KATA TNV oTToia RePalcdvovTal amod TIC POPOAOYIKEC APXEC KAl
yivovTal armodekTéG atrd TNV eTAIpiaL.

3.1.4.2. AvaBaAAopevol popol

Avapaiopevol @Opol TTIPOKOTITOLY OTAV LTTAPXOLY TIPOCWEIVEC (AVACTPEWIUES)
S1aQOoPES PETAEL AoYIOTIKAG a&iag kal popOAOYIKAG RACEWS OTOIXEIWY TOL ITOAOYICHOU.
H etaipia Sev éxel emAEEEI TNV KATAXWPION AVABAAOUEVY QOPWV.

3.1.5. AmoBépara

a) ApXIKN Kataxopeion

Ta amobéuata kataxwpilovral apxikd OTo KOOTOC KTNOEWS, TO OTTOIO TTEPIAAUPAVE
KABe Saravn TToL ATTAITEITAl YIA va EABel KABE OTOIXEIO TGV ATTOBEUATWY OTNV TTAPOLCA
katdoTtaon f 6éon N emdIKOPEVN XpHon.

B) MerayevéoTepn amoTtiynon

MeTayevioTepa TNG APXIKAC KATAXWEICEWS, TA ATTOBEUATA, ATTOTIUWVTAI OTNV KAT' €606
XAUNAOTEPN TIUFA WETAEL TOL KOOTOLC KTATEWGS KAl TG KABAPNC PELOTOTTOINCIUNG A&iag ToLG.
To KOOTOC KTNOELWG TpocdiopileTal pe TN PEBOSO TOL PECOL OTABUIKOL KOOTOLG. ITNV

IMCG BRANDS ANQNYMH ETAIPIA: Xpnuatoolkovouikeég KataoTaoeg xpnoewsg 2020 17



IMGC BRANDS AE

TIEQITITOON  ATTOTIUACEWS OTNV KaBapr pevoTomoinoiun afia, n {nuia aTTOPEICEWS
KATAXWEICETAI (G KOOTOC TTWANBEVTWY, EKTOG AV EiVAl TNUAVTIKR, OTTOTE EVOWUATOVETAI OTO
KOVSUAI «QTTOUEICTEIC TTEQIOVTITKY CTOIXEICVY.

3.1.6. NpoKkaTaBoAEég Kai AOITTA PN XPNHATOOIKOVOUIKA TTEPIOLTIAKA OTOIXEIa

O1 TmpokataPoAéc  Sdamavoyv  kataxwpilovidl  dpxikd OTO  KOOTOG  KTAOEWG
(kaTaPaAAOpEVA TTOCA) KAl ATTOTIMGVTAI HETAYEVECTEQO OTO APXIKO KOOTOG KTHOEWGS, UEioV TA
XPNoIgoTToiNBévTa TTOCA PACEI TG APXNG TOL SOLAELUEVOL KAl TUXOV {NUIEG ATTOUEICEWG. H
ATTOMEIDON TV TTPOKATAROARDV SATTAVGOV AVAPEPETAI OTNV TTEPITITCCN TNV OTToIA © AATTITNG
TOL OXETIKOL TTOOOUL S¢V eival o€ BEoN OOTE VA EKTTANPWOEl TNV SECUELON TTOL AVEAAQRE OLTE VA
EMOTPEWE TO LTTOAOITTO TOL TTOCOUL.

Ta AoImTa PN XPNUATOOIKOVOUIKA TTEQIOLOIAKEG OToIXEia KaTaxwpeilovial apxika OTo
KOOTOG KTNOEWG KAl ATTOTIUGVTAl PETAYEVECTEQPA OTN XAuNAOTepn afia uetad KOOTOLG
KTAOEWGS KAl AVAKTACIUNG aiag, SnAadr Tou TToocoL TTOL AVAUEVETAI VA ANPOei.

3.1.7. XpNHATOOIKOVOMIKEG LTITOXPEDOEIG

a) ApXIKN KATaxopeion KAl HETAyEVESTEPN ATTOTIUNON

Ol XPNUATOOIKOVOUIKEG LTTOXPEWOTEIG, TOOO KATA TNV APXIKA KATAXWPEIoN, 00O KAl
METAYEVEDTEQA, ATTOTIUWVTAI OTA OVOUAOTIKA TTOOA TOULG, EKTOG ATTO TIC MAKPOTIROBeoUNG
ANEEWG, Ol OTToieG ATTOTIUVTAI OTO ATTOCRECIUO KOOTOG We TN OTaBepn péBodo. Ol
XPNUATOOIKOVOUIKEG LTTOXPEWTEIG TTOL ekPPAlovTal Oe §EVO VOUIOUA ATTOTIUWVTAl UE TNV
IcOoTIhia TOL EEVOL VOUIOUATOC KATA TNV Nuepopnvia Tou IcoAoyIopoL. Ol OXETIKEG
OLVOANQYUATIKEC SIAPOPEES KATAXWPEICOVTAI OTA ATTOTEAECUATA.

B) Alaypagpn

Mia XpNUATOOIKOVOMIKY LTTOXPEWON SlaypdgeTal OTAV KAl HOvov OTav N CLPPRATIKA
SECUELON EKTTANPWVETAI, AKLPGVETAI 1) EKTTVEEL, SNAASH OTAV N CLPPRATIKY SECUELON TTOL TNV
SnuIoLPYNOCE Sev LPICTATAI TTAEOV.

3.1.8. Mn XpNHATOOIKOVOHIKEG LITOXPECTEIG

a) ApXIKN KATaxopeion KAl HETAYEVESTEPN ATTOTIUNGN

Ol PN XPNUATOOIKOVOUIKEG LTTOXPEWOEIS KATAXWPEICOVTAl apXIKE KAl aTTOTIMGVTAI
METAYEVEDTEOA OTO OVOUAOTIKO TTOCO TTOL AVAUEVETAI VA ATTAITNOEl YIA TO SIaKAVOVIOUO TOULG.
AlIQQOPEC TTOL TTPOKLTITOLY €iTE KATA TNV ETTAVEKTIUNGCN €iTe KATA TO SIAKAVOVIOUO TV N
XPNUATOOIKOVOUIKMY LTTOXPEWTEWY KaTaxwpilovtal ¢ képdn f {nuieg TG TepIddou oTnV
OTTOIa TTIPOKUVTTTOLV.

B) Alaypaepn

Mia PN XxeNUATOOIKOVOUIKR LTTOXEEWON SiIayPA@ETAl OTAV KAl HOVOV OTAV N CLPPRATIKA
SECHELON EKTTANPGVETAI, AKLPGVETAI 1 EKTTVEEI, SNAAdA OTav N cLPPRATIKA §éopELON TTOL TN
SnuIoLPEYNOCE Sev LPICTATAI TTAEOV.

3.1.9. NpoPAiysg

O1 MpoPAEweIg KaTaxwpEilovTal ApxXIKA KAl ATTOTIUWVTAI UETAYEVECTEQA OTO OVOUAOTIKO
TTOCO TTOL AVAMEVETAI VA aTTaITnBei yia TO SIaKavovIoPO TOLG, EKTOG AV N ATToTiunon oTnV
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TTapoLoad afia ToL TTOCOL TTOL AVAUEVETAI VA ATTAITNBEl yia TO SIAKAVOVIOUO TOLC EXEl
ONUAVTIKNA £TMSOACN OTA TTOCA TWV XPNUATOOIKOVOUIKGV KATACTATEWV.

3.1.10. KparTikég €MXopNYNoEIg

Ol KPATIKEC E€TTIXOPNYNOCES TTOL AduPdvovTal yia amokTnon TAYIWY  OTOIXEIWY
KaTaxwpEiovial g PAKPOTIPOBECUEG LTTOXPEWOEIG KAl UETAPEOOVTAl TUNUATIKA  OTA
ATTOTEAECUATA WG ECOSA KAT AvAAOYia TV ATTOORECEWY TV TTAYIWV OTOIXEIWY YIA TA OTToid
EANNPONCAyV, eved ALTEC TOL AduPdvovtal yia KAAvwn e£06wV KaTaxwpilovral oTa
ATTOTEAEOUATA WG £006a TNV idIa TTERIodo TToL kKaTaxwpilovTal Kal Ta avTioTolxa £€06a.

3.1.11.'Ecoéa kai £é§06a

H eTaipia kataxwpilel Ta é006a kal Ta €€06a, OTavV auTd KABIoTAVTAl SOLAELUEVA.

EiSikOTepQ:
>  Ta £€00ba amd mwANon ayabov kaTaxwpilovial eviog TNG TeEPIOSoL OTNV OTToIa
kKaBioTavTtal SOLAELPEVA KAl EPOTOV TTANPOLVTAI OAEG O TTAPAKATW TTPOVTTOBECEIG:
v MetaPipdalovTal OToV AyopaoTn Ol OLOIACTIKOI KiVOLVOI KAl Ta O@EAN TTOL
oLvsEovTal PE TNV KLPIOTNTA TOLG.
v' Ta ayaBad yivovtal ammodektd ammd ToV ayopaoTH.
v' T 0IKOVOUIKG OPEAN ATTO TN CLVAAAQYH UTTOPOLY VA ATTOTIUNBOoLY A&IOTIOTA KAl
Bewpeital cpodpa MOAVH N €i0POor TOLS OTNV OVTOTNTA.
>  Ta écoba amd Tmapoxn LITNEECIOV KaTaxwpilovtal Ye TN PEBOSO TOL TTOCOCTOL
ONOKANPOEWC.
> Ta £ooba oL TPoEPXOVTal ATTd TN XPNON TTEPIOLCIAKWY OTOIXEIWY TNG OVTOTNTAG ATTO
TRITOLG KATAXWEIfoVTAl WG £ENG:
v' 01 TOKOI PACEl X0OVIKAC avaloyiag e Tn otabepr) pébodo.
v Ta yepiopyata f) TApOPoIac PLOEWS EI008NUA ATTO TN CLUPETOXN OTNV KABapn
Beon ANV OVTOTATWY OTAV £YKPIVOVTAI ATTO TO Apuodio dpyavo Tou amopaacilel
TN SIAvVOour TOLG.

3.1.12. Iroixcia Tng KaBapng Bicewg

Ta oToIxeia TNG KaBaPNg BEong TTEpIAaURAvVOLY:
a) To katapAnBév atrd ToLG ISIOKTATES KEPAATIO TNC OVTOTNTAC, CLUTIEPIAAUPBAVOUEVOL:
a.1) ToUL LTTEP TO AETIO TTOCOL ALTOL KAl
a.2) otrolacdATIOTE EI0POPAC TV ISIOKTNTWY £pOCOV LTTAPXEI AVEKKANTN SECUELON
KEPAAQIOTTOINCNG TNG KAl LTTOXPEWON TNG OVTOTNTAG YIA EKSOON UETOXWV N AAWY
OULUUETOXIKGV TITAWYV TTPOG TOLG CLVEICPEPOVTEG EVTOC SEeKa (12) pnvay amod TNy
NUEEOUNVIa TNG EI0POPAG.

B) Ta amoBepartikd 1oL oxNuaTilovTal PAcel SIATAEEWY TNG POPOAOYIKAC ) AAANC VouoBEeTiag
f) TOL KATACTATIKOL.

Y) TQ amTOTEAECUATA €IG VEOV.

8) Tic S1IaQopEG ATTO TNV EMIPETONON TTEQIOLCIAKWY OTOIXEIWY KAl DTTOXPEWTEWY OTNY £DAOYN
aia Toug, oL avayvwpEilovTal KATELOEIAY WG OToIXEIA TNG KABAPAGS Béong PAceEl TV
TTPOPRAEWEWDY TOL TTAPOVTOG VOUOUL.

€) Toug 16ioLG TITAOLG KABAPNG BEoNg TNG OVTOTNTAG, OTAV CULVTPEXEN TIEQITTITOCN TTOL
TTAPOLOIALOVTAI WG EEXWPIOTO OTOIXEIO APAIPETIKA TNG KABAPNG BéoNG.
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oT1) Képdn kal {nuieg atro Tn S1aBecn N akbPwaoN 18IV TITAGWY KABAPNS BEoNg, OTAV CLVTPEXE
TIERITITGON, TTOL AvAYVWEICOVTAl KATELBEIAV OTNY KABAPr BEon WG EEXWPICTO CTOIXEIO,
TTPOCOETIKA 1 APAIPETIKA AVAAOYWG.

Ta wg ave kKovéLAIO TNG KABapNng Biéong avayvwpilovial AdPXIKA KAl ETTIHETOWVTAI
HETAYEVECTEQA OTA OVOUAOCTIKA TOLG TTOCA, TTOL £XOLY ANPBEi ) KATAPANBEI.

KooTog TTou oxetideTal AUeca pe OToIXEIo TNG KaBapng BEéong TTapakoAovBeiTal apaIpeTIKG
TOL OTOIXEIOL ALTOL TNG KABAPNC BEoNC, EPOTOV Eival TNUAVTIKO YIA TIG XONUATOOIKOVOUIKEG
KATAOTAOEIG. L& QVTIOETN TTERITITON TO £V AOYW TTOCO avayvwpiletal we €060 oTny TePiodo
TTOL APOoPA.

Képdn atmd TNV €muéToNoN TTEQIOLOIAKGY CTOIXEIWV KAl LTTOXPEWDOTEWY OTNY evAoyN afia,
oL avayvwpilovral oTnv kabapr B6¢éon, &e&v UTTOPOLY VA KEPAAQIOTTIOINBOLY  TIPIV
TTEAYHATOTTOINOOLV.

3.1.13. EvéexOpeva TTEPIOLOIAKA OTOIXEIA KAl EVOEXOUEVEG LTTOXPEDTEIG

Ta oTolxeia avTA APOPOLY evVEEXOUEVA SIKAIDUATA KAl SECUEVLTEIC AVTIOTOIXA, TA OTToIA
TTOOKOTITOLY ATTO YeYovOTA TOL TTAPEABOVTOG Kal N LTTAPEN Tovs Ba emPePpalwBe YOVo ATTO
TO AV LPPROLY N Sev CLUPOLY Eva 1) TTEPICTOTEPA AREPAIT UEANOVTIKA YEYOVOTA, TA OTTOIA eV
€ival TTANP WG LTTO TOV EAEYXO TNG £TAIPIAC. Ta OToIXEIa ALTA YVWOTOTTOIOLVTAI OTIG CNUEIOEIG
TV XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.14. TeyovoTa YETA TNV NUEPOUNVIA ICOAOYIOHOD

O1 aiec TV TTEPIOLOIAKWY OTOIXEIWY KAl TV LITOXPEWCEWY KATA TNV NUEOOUNViIa TOL
ICOAOYIOHOUL, TTPOCAPUOOVTAl, AV LTTAPXE AVTIKEIUEVIKT EVEEIEN OTI SI0OPOWTIKA yeyovoTa
HETA TNV NUEEOPNVIA aLTH eTTIBAAOLY TTPOCAPPOYES TNS afiac Toug. OI TTPOCAPUOYES ALTEG
YivOVvTal YIO TETOIA YEYOVOTA, WG TNV NUEQLOUNVIA EYKPIOEWGS TGV OIKOVOUIK®YV KATAOTACEWY
ammd 10 AloIKNTIKO JLUUPOLAIO. Ta un SI0EOWTIKA, PETA TNV NUEQOMNVIA TOL ICOAOYICUOV
YEYOVOTa,  YVOTOTIOIOLVTAlI  €pOCOV  €ival  ONUAVTIKA, OTIC  CNUEIDOCES TV
XPNUATOOIKOVOUIKGY KATACTACEWV.

3.1.15. InUAVTIKEG AOYIOTIKEG EKTIUNOCEIG KAl TTAPASOXES

Ol eKTIUNCEIC KAl O TTAapadoxés afloAoyoLvTal SIapK®S Kal Pacifovial oTnV ICTOPIKA
EUTTEIRIA KAl 0€¢ AAANOLG TTAPAYOVTEG, CLUTTEQIAAUPBAVOUEVY AVAUEVOUEVWY HEAAOVTIKGV
YEYOVOTWYV TTOL, LTTO TIG TTAPOVLOEC CLVONKES, AVAUEVETAI VA TTIOAYUATOTTOINOOLY.

3.2. MeTaPoAn AOYIOTIK@DV ApX@V Kal HeBOSwV, HETAPOAEG AOYIOTIKMV EKTIHRCELWYV KAl
510p00oN CPANHATOV TTPONYOLHEVRV TTEPIOSV

3.2.1. MetaBoAn AOYIOTIKGOV apX®V Kal HEBOSwY

O1 PETAROAEC AOYIOTIKQV dpx@V Kal PeBddwv, kataxwpilovial HPe avadpouikn
ETTAVASIATOTIOON TWV  XPNUATOOIKOVOUIKQY KATACTACEWY OA®Y TWV TEPIOSWY  TTOL
dnuoociotmolobvTal  padi Pe TIC KATAOTACEIC TNG  TPEXOLOAG TTEPIOSOL, OTE  TA
TTapoLoIalOpeva KOVELAIO va gival CLYKPICIUA.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAG UETAROANG.
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3.2.2 MeTaPoAig AOYIOTIKGV EKTIHNCEWV

O1 YETAROAEG TV AOYIOTIKWV EKTIMNCEWY KATAXxwPIovTal oTnV TIEQIod0, OTNV OTToia
SlatmoToveral OTI TTPOKOTITOLY KAl €TTNEEACOLY ALTH TNV TTEPIOSO KAl PEAANOVTIKEG TTEPIOSOLG,
KaTd TrePITTedon. O1 HeTAROAES aLTES Sev KATAXxWPEICOVTAl AVASPOUIKA.

Kara tn xpnon éev utrmpé&e ueTaBoAn AOYICTIKWYV EKTIUNTEWV.

3.2.3. NpooapHoYES KOVSLAIV TTPONYOVUEVRV TTEPIOS OV

Ol TTPOCAPHOYEG KOVELAIY KATAXWPEICOVTAI OTIC XPNUATOOIKOVOUIKEG KATAOTACEIG
OAV TRV TTEPIOSWYV TTOL SNUOGCIOTTOIOLVTAI PAdi UE TIC KATAOTACEIC TNG TREXOLOAG TTEQIOSOU.

XTNV TApoVoa TTEPIOSO SEV TTOOEKLWE AVAYKN TTOOTAPLOYWYV.

4. NapekkAioeg amo TIG S1aTAgEIc TOL VOHOL TTPOKEINEVOL Va emMITELX Ot eDAoyn TTapovaiaon
TV XPNHATOOIKOVOHIK®DV KATAOTATE®V

‘Otav, ot €EQIPETIKEC TIEQITITAOEIG, N €TAINIA TTAPEKKAIVEI ATTO TNV EPAPUOYN MIAG
SIATAEEWS TOL VOUOUL VIO VA EKTTANPWOEl TNV LTTOXEEWON TNG €LAOYNG TTAPOLOIACEWS TRV
XPNUATOOIKOVOUIK®Y KATACTACEWY, YVWOTOTIOIEI KAl QITIOAOYE ETTAPKOG TNV TTAPEKKAION
aovTn.

XNV mapoLoa TTEPIOS0 eV TTOOEKLWE AVAYKN TETOIAC TTAPEKKAICEWG.

5. IXéOEG €VOG TEPIOLOIAKOL OTOIXEIOL N MIAG LITOXPEWONG ME TEPICOOTEPA aAmd éva
KOVSULAIA TOL I00AOYICHOD

Agv DTTAPXOLY TTEPIOLOIAKA OTOIXEIA ) LTTOXPEWOEIS TTOL OXETICOVTAI PE TTEQICCOTEPA
Ao éva KovEVLAIA TOL ICOAOYICUOU.

6. MANPoOYPOPIEg TXETIKA UE EVOOUATA KAl AVAA TTAYIA TTEPIOLOIAKA OTOIXEIa

6.1. 1610XPNCIUOTIOIOVHEVA EVOWHATA TTAYIA TTEPIOLOIAKA OTOIXEIA

Mivakag perapolmv .
b . . NAoirog .
1610XPNCIUOTIOIODHEVRV EVOWDUATOV Kripia . I0VoAo
. \ e§omAIouOG
TTAYIV CTOIXEIV
ASia kTno€wg
Ymoloimo 1.1.2019 40.670,00 189.967,63 265.637,63
MNpooBnkeg TePIOSOL 0,00 2.907,18 2.907,18
Meloeic/ueTapopis TTERIOSOoL 0,00 0,00 | (25.824,08)
YmoAoimro 31.12.2019 40.670,00 192.874,81 242.720,73
LPELHEVES ATTOOPETEIS KAl
ATTOUEIDOEIG
Yrrohoimmo 1.1.2019 40.669,97 | 158.520,73 | 208.232,37
ATTOORECEIG TTEPIOSOL 0,00 6.273,86 6.408,11
Me@oag/uamcpopsg aTTOORECEDV 0.00 0.00 0.00
TTEPIOSOL
YmréAoimro 31.12.2019 40.669,97 164.794,59 214.640,48
Ka®apn AoyioTikn afia 31.12.2019 0,03 28.080,22 28.080,25
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6.3. MpokataPoAig Kal 4N KLKAOPOPOLVTA OTOIXEIQ LITO KATACKELN

Agv LTTAPXOLV.

Afia KTNotwg
YrroAomo 1.1.2020 40.670,00 | 192.874,81 242.720,73
MNpooONKeS TTEPIOSOL 18.970,00 22.967,82 41.937,82
MeloeIC/UETAPOPES TTEPIOSOL 0,00 | (18.458,00) | (18.458,00)
YmoAoimro 31.12.2020 59.640,00 | 197.384,63 | 266.200,55
LPELHEVEG ATTOOPETEIS KAl
QATTOUEIDOEIG
Ymrohoirmo 1.1.2020 40.669,97 | 164.794,59 | 214.640,48
ATTOORECEIC TTEPIOSOL 12.909,84 7.367,58 20.277,42
MEILOEIC/LETaPOpPEG amoapecedmv 0,00 (17.956,60) | (17.956,60)
TTEPIOSOL
YmoAoiro 31.12.2020 53.579.81 154.205,57 | 216.961,30
KaBapn Aoyiotikn aia 31.12.2020 6.060,19 43.179,06 49.239,25
6.2. AvAa Tayia mEPIoLOIAKa oTolxeia

. " . . Aoirra dvAa

Nivakag HETaBOAGYV QLAY TTAYI®V CTOIXEIWV .

oTolxeia

ASia kTnoewg

Ymoloimro 1.1.2019 203.266,48

MNPooBNnKeg TTEPIOSOL 69.000,00

Meiwoeig/ueTapopéc TepIdSou 0,00

YmoAoimo 31.12.2019 272.266,48

LWPELHUEVEG ATTOOPECEIC KAl ATTOHEICCEIG

Ymoloimro 1.1.2019 100.272,18

ATTOORECEIC TTEQIOSOL 106.848,63

MeIoEIG/UETaPOPES ATTOORETEWY TTEPIOSOL 0,00

YmoAoimro 31.12.2019 207.120.,81

Ka®apn AoyioTikn aia 31.12.2019 65.145,67

Agia KThoEwg

Yrohoiro 1.1.2020 272.266,48

MNPooBKes TTEPIOSOL 80.363,97

MeioeIg/ueTapopig TTEPIOSOL 0,00

YmoAoimro 31.12.2020 352.630,45

LOPELHUEVEG ATTOOPETEIS KAl ATTOUEIDCEIG

Yrohoiro 1.1.2020 207.120,81

Ammoopéoelg repiddoun 102.024,58

Meiwoeig/ueTapopéc amooRicewy TTEPIOSOL 0,00

YmoAoimro 31.12.2020 309.145,39

Ka®apn AoyioTikn afia 31.12.2020 43.485,06
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7. XpNHATOOIKOVOUIKA TTEPIOLOIAKA OTOIXEIa

7.1. Amrotiuynon oTo KOOGTOG KTRONG

7.1.1. Adveia kal amaItioeig

H etaipia £xel kaTaPAAel eyyLNoeIg CLVOAIKOL TTOCOUL € 15.573,12 yia AEITOLPYIKEC UICODOEIG
OXNUATWYV KAl ETTAYYEAUQATIKAC OTEYNG.

7.1.2. Aoitroi GLUUETOXIKOI TiITAOI

H eTaipia &xel COUPETOXEC, Ol OTTOIEC ATTOTIMAVTAI OTO TEAOC TNG xPpHong otnv atia

KTAONG TOLC.

MocooTd
IOHUHETOXNAG 31/12/2020 31/12/2019
MAX INTERNATIONAL A.E. 29,73% 675.000,00 675.000,00
7.1.3. EUTTOPIKEG ATTAITHOEIG
Ol eUTTOPIKEG ATTAITACEIC AVAADOVTAI OTOV KATWTEPE TTiVAKA:
31/12/2020 31/12/2019
MeEAATEG €0WTEPIKOL 2.569.419,41 2.284.707,52
MeAATES e€TEPIKOV 1.930,34 5.310,34
roaupdTia EiorpakTéa 349,98 349,98
EmTayEg eiI0TTOaKTEEG 1.693.425,72 1.851.724,16
MNooKaTAROAEG Oe TTPOUNOELTEG 179.190,99 8.023,80
EMOo@aAEiG TTEAATES 14.616,04 14.616,04
EmTayég oe kaBuoTépnon 244.142,25 68.914,05
MEOPRAEWEIS EUTTOPIKGV ATTAITHOEWYV -67.544,82 -67.544,82
I0VoAo 4.635.529,91 4.166.101,07
7.1.4. Noimég amaiTnoeg
O1 ANOITTEG ATTAITACEIG AVAADOVTAI OTOV KATWTEQE TTIVAKA:
31/12/2020 31/12/2019
EAANVIKO ANudoio - ATTAITAOEIG attd pOPOLS 121,34 19.021,99
AOITTOI XPEWOTEG SIAPOPOI 6.800,41 7.754,50
I0VoAo 6.921,75 26.776,49
7.1.5. Aoird XpnHATOOIKOVOMIKA CTOoIXEIa
Api1Ouog
uepiddv  31/12/2020 31/12/2019
MATKPHTIA ZYNETAIPIZTIKH TPATIEZA 375 3.000,00 3.000,00
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7.1.6. MpommAnpowuéva é€oda

31/12/2020 31/12/2019
YUVSPOUEG ETTOUEVMY XPNOEWV 2.954,79 3.099.,91

7.1.7. Tagaaka siadioipya Kai iIcodbdvaua

Ta Tapeiaka SIa8éoiua Kal Icodbvapa avaAbOVTAl OTOV KATWTEPW TTIVAKA:

31/12/2020 31/12/2019
Taueio 1.519,53 24.718,72
Katabéoeig Owews 1.521.499,65 1.905.653,07
IOVOAO 1.523.019,18 1.930.371,79

7.2 Atrotignon oTtnyv ebAoyn aia
H etaipia &ev ammoTiudel Ta XoNUATOOIKOVOUIKA TNG OTOIXEIa oTny eLAoyNn aia.
8. Aoyapiacpoi kaBapng Biécewg

To OANOOXEPWC KATARANUEVO PETOXIKO KEPAAQIO TNG £TAIPIAC SlalpeiTal oe 600 PETOXEC
ovopaoTikng adiac € 100 n kABe pia kar avépxetal og € 60.000,00.

Ta amoBepaTikd VOU®Y 1) KATACTATIKOL APOoPOLY TO TAKTIKO atmofeuaTikod € 17.213,03,
TO OTTOIO £XEI OXNUATIOTEI COPPWVA HE TIC SIATAEEIC TOL APBpPoL 158 Tou N. 4548/2018.

9. NpoPAtyselg
AeV CLVTPEXEI TTEPITITON
10. YToxXpecoeIg
10.1 Makpomp60eoueg YTOXPEDTEIG
10.1.1 AoITTég HAKPOTIPOOETHUES LITOXPEWTEIS
H eTaipia ekSNAwoe evlia@Eépoy yia TN AWN evioxuong PeE TNV popdr TG EmoTpemntéag
MNpokaTaPoAAG kal éAaPe OLVOAKG TO TTOCO Twv 167.894,31 € pe TmIc EmoTpenTéeg
MNpokaTaPoAéc | & IV.
10.2 BpaxumpOOcoleg YTOXPEWOEIG
10.2.1 EPTTOPIKEG LTTOXPECTEIG

Ol EUTTOPIKEG LTTOXPEWTEIC AVAADOVTAI OTOV KATWTEQG TTIVAKA:

31/12/2020 31/12/2019

MEoKATAPROAEG TTEAATV 30.605,02 21.298,52
MNpouNBeLTES 2.959.878,75 3.036.852,26
EmTayég mANpwTEES 3.145.965,10 2.721.129,37
IOvVoAo 6.136.448,87 5.779.280,15
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10.2.2 Aoitroi popol Kal TEAN

O1 Aoimroi popol Kal TEAN avAALOVTAI OTOV KATWTEPG TTIVAKA:

31/12/2020 31/12/2019

dopog MNpooTiBéuevng Afiag 201.799.37 199.205,17

DOMY kal Elopopd AANNAeyYyLNG 12.833,31 10.030,16

AOITTOI POPOI 2.105,45 2.634,21

I0VOAO 216.738,13 211.869,54

10.2.3 AOITTEG LTTOXPECTEIG
O1 NOITTEG LTTOXPEWOTEIC AVAADOVTAI OTOV KATWTEPE TTIVAKA:
31/12/2020 31/12/2019

MNPoowTIKO - A/OUOG TTPOG ATTOS00N 407,75 2.556,89

MoTWTEG SIAPOPOI 5.244,95 504.987,35

IOVoAo 5.652,70 507.544,24

11.'Ecoda kai é§06a anuavtikoL TToooL N 1I81AITEPNG CLXVOTNTAG ) oNUAciag

AKOAOLOEI AVAALON ALTAV TWV £0OSWY KAl EE6E5WYV OTOLS TTAPAKATE TTIVAKEG:

‘Ecoda 31/12/2020 31/12/2019

MNWANCEIG OTO ECWTEPIKO 8.745.735,27  8.353.014,60
‘Ecobda amd Tokoug 165,44 559,13
'Ecoba amd evoikia 18.307,83 0,00
'Eco8a TTPONYOLUEVYV XPNOEWY 0.00 647,19
AoiTtd é006a 17.433,05 4.226,83
IOVoAo 8.781.641,59 8.358.447,75
'E§06a 31/12/2020 31/12/2019

AUoIBEC kal E€06a TTPOTWTTIKOL 732.425,43 574.622,71
ApoIREG kal £€0da TpiTwV 7.467.594,91  7.292.992,50
MNapoxég TPITwV 79.834,99 52.731,79
DOPOI - TEAN 9.488,73 12.402,06
E€oba petapopov 4.578,08 3.863,71
E€oba Ta&isicov 3.213,46 24.024,38
E€oba mpoPoAnC kal Siapnuiong 51.988,03 42.661,07
TOVEPOUEG - EIopopEg 106.156,42 119.415,92
AWPEES - £TTIXOPNYNOEIC 300,00 2.272,00
EvTuTTa Kal ypagikn OAN 5.142,53 5.750,82
YAIKG GuECNG AVAADCEWG 2.554,38 1.716,67
'E€0ba dnuocieboewy 0,00 2.725,91
Koivoxpnoteg damaveg 16.155,14 4.273,92
Aldpopa yevikd £€0da 111.702,23 30.347.,36
Tokol kal cuvaen £€0da 3.213,78 4.087,03
ATTOCRETEIG 122.302,00 113.256,74
'E€06a TpONYOLHEVGY XPNOEWY 5.184,14 119,86
‘EkTOKTC KOl avopyava £€oda 383,56 327,25
I0VOoAo 8.722.217,81 8.287.591,70
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12. TOKOI TTOL evoUATAOONKAV oTnV aia TEPIOLTIAK®V CTOIXEIV OTNV TTEPISO

11N SIGPKEI TNG TTEQIOSOL SEV EVOWUATWOONKAY TOKOI OTNY afia TTEQIOLTIAKY
OTOIXEIWV.

13. NpoTelvopevn 81a0eon KePSOV

H Sloiknon TrpoTEiVEl OTNV TTPOCEXN TAKTIKH YEVIKI CUVEAELON TV LETOXWY TN SIABECN TV
KABapV PETA aTTO POPOLE KEPSWV WG AKOAOLOWC:

Képdn xphoewg 2020 59.423,78
Meiov:  DOpOG elIc08AUATOG -16.713,55
Ymroloimmo kepdev Xxpnong 2020 42.710,23
MAéov:  YTTOAOITTO KEQSWV TTPONYOLUEVV XPNOTEWY 242.963,63
YmoAoirmo mpog 81a0gon 285.673,86
AidBeon
TakTiKO ATTOBEUATIKO 2.135,51
YTTOAOITTO €I VEO 283.538,35
YOVOAO 285.673,86

14. KataBAnOivra pepiogara otnyv mepiodo
YTNV KAglopevn Tepiodo Sev kaTtaPANBNKav UepiouaTa.
15. AoYIOTIKOG XEIPICUOG NMIGYV TTEPIOSOL
H kAeidpevn xpnon TTapouciace KepSoPOPO ATTOTEAECUA.
16. AvapaAlopuevol ¢podpol
H etaipia Sev éxel eMAECEl TNV KATAXDPION AVARAAAOLEVWYV POPWV.
17. Katnyopieg Kal apoIfEG TTPOOIKOD

O pEoCOC OPOC TRV ATTACXOAOLUEV®Y AVA KATNYOPIA avEPXETAI OF:

2020 2019
AIOIKNTIKO TIOOCWTIIKO 30 30
EpyaToTexvikd TTOOCWTTIKO 0 0
IOvolo 30 30

H eTaipia og oxéon PeE TO ATTACXOAOVLUEVO TTOOCWTIIKO £MPBAPLVONKE YeE Ta €ENG TTOCA:

31/12/2020 31/12/2019

MicBoi kal nuepopicBbia 564.808,82 447.380,33
ATTOlNUICEIG 3.453,33 3.465,00
Kolvwvikég empapuvoeig 136.588,45 109.567,38
MAPETTOUEVEG TTAPOXES KAl £€060 TTPOCWTTIKOL 27.574,83 14.210,00
I0volo 732.425,43 574.622,71
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18. MpokataPolic kal MOTMOOLG Of HEAN SIOIKNTIKAYV, SIAXEIPIOTIKOV KAl EMOTTIKOV
opyavev
Agv LTTAPXOLY TETOIA KOVSLAIQ.

19. TOMHETOXEG O¢€ ETAIPIEG UE ATTEPIOPIOTN £LOOVN TV ETAIPOV
AgV LTTAPXOLY TETOIEG CLUUUETOXEG.

20. IToIxeia TNG £TAIPIAG TTOL KATAPTIEI EVOTTOINUEVEG XPNHATOOIKOVOHIKEG KATAOTACEIS TOL
TEAIKOO (1] HEPIKOD) OCLVOAOL EMIXEIPNTEWY, MEPOG TOL OTMOIOL AmoTeAEl N eTaAIpia @G
OuyaTtpikn

H etaipia Sev avnkel oe TeEANKO CUOVOAO ETTIXEIPNOTEWY YIA TO OTToio KaTtapTtiovTal
EVOTTOINUEVEG OIKOVOUIKEC KATAOTACEIC.

21. IToIX&ia TNG £TAIPIAC TTOL KATAPTICEI EVOTTOINUEVES XPNHATOOIKOVOUIKES KATACTACEIG
HEPIKOL TLVOAOUL EMIXEIPNOEW®V, HEPOG TOL OTTOIOL ATTOTEAEI N ETAIPIA WS BLYATPIKN
H etaipia dev avikel oe peRIKO COVOAO ETTIXEIPACEWY YIA TO OTToio KaTtapTtiovTal

EVOTTOINUEVEG OIKOVOUIKEG KATAOTACEIC.

22. TéTTOG OTOV OTT0I0 SIATIOEVTAI O1 EVOTTOINUEVEG XPNHATOOIKOVOUIKEG KATACTACEIG
Aev CLVTPEXEI TTEPITITON.

23. AHOIBEG o€ HEAN SIOIKNTIKGV, SIAXEIPICTIKMV KAl ETOTITIKGV OPYAV@V.

H eTaipia emPapLVONKE Pe TA KATWTEQ TTOOA:
Auoipéc AodaAion  ILVOAO

25.896,21 5.471,86  31.368,07

Ye HEAN TOL SIOIKNTIKOL CLPROLAIOL TTOL ACKOLY
SIELOLVTIKA KABNKOVTA

24. Toval\ayég pe ouvsedepiva pépn

H eTaipia &ev €xel TOAYUATOTIOINCEl CUVOAAQYEG E CLVSEUEVA PEEN, OUTE EXel LTTOAOITTA
ATTAITACEWY N LTTOXPEWTEWY ATTO KAI TIPOG CLVSEUEVA PEPN.

25. Xpnon NG emMAOYNG TNG Tapaypd@ou 7 [ ThG mapaypagouv 8 Tov dpbpouv 16 ToL VOUOL
H eraipia Sev avrkel oTnv KATNYoRIA TV TTOAD UIKQWV OVTOTATWV.

246. Alakavoviopoi (oLUP®Vieg) TToL Sev eugaviovial OTOV ICOAOYIOHUO HE ONUAVTIKEG
OETIKEG N APVNTIKES EMTITCOEIS £ TNG £TAIPIAg
Agv vpioTavTal TEToIol SIaKAVoVICUOI.

27. XpNUATOOIKOVOUIKEG SeOMEDOEIG, EYYLNOELG KAl EVOEXOHEVES LITOXPEMOEIS TTOL S&v
eggavifovral oTov ICOAOYIoHO

H Etaipegia €xel oLvVAWE PN OKLPWOIUES OLPPACEIC AETOLPYIKDY HIOCBWOEWY
ALTOKIVATWYV Ol OTTOIEG ANYOLV €VTOG ToL 2021.

O1 eAAXIOTEC TITANPWHES AEITOLPYIKDV HICODTEWY £XOLY WG AKOAOLOWG:
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NMAnpwréa picOouara 31/12/2020 31/12/2019
Evtog 1 €Toug 12.601,88 9.636,84
ATTIO 2 Péxpl 5 €Tn 1.733,50 1.977,65
I0VOAO 14.335,38 11.614,49

B) Eyyvnoeg
H eTaipia éxel Swaoel eyyLNOEIG OTA TTAQICIA TV CLVABWY SPACTNPIOTATWY TNC, Ol OTTOIEC WG
TTPOG TO €iI60G TOLC, TNV XPOVIKA SIAPKEIC TOLS KAI TO TTOCO TOLS AVAPEPOVTAI TTAPAKATE.

EiSog ARgn Noco
Eyybnon A&IToLPYIKGOV HICOMOEWY ALTOKIVATOY 2021 4.573,12
Eyybnon evolikiou 2023 11.000,00
IOVoAo 15.473,12

Y) Ev8eXOHEVEG LTTOXPECTEIG

H Etaipia &ev éxel eAeyxBei atrd TIC pOPOAOYIKES APXES YIa TIG XpNoelg ammo 2015 éwg kal
2020. ATTO evEeXOUEVO (POPOAOYIKO EAEYXO TWV AVTEPG XPNOTEWV TMOAVAOS TTROKOLWOLYV
TTPOCOETEC POPOAOYIKEC LTTOXPEWOTEIG, O OTTOIEG eKTIATAI OTI §¢ Ba £XOLY OLOIWSEN eTTidpaon
oTn XpnUaTooikovouikh Béon Tng Etaipiac.

Katd tnv 31/12/2020, Sev vgpiotaTtal amod tnv Etaipia oxnuatiouévn TeoPAewn yid
QAVEAEYKTEG POPOAOYIKA XPNOEIG. InueicveTal 0TI TNV 31/12/2020 TTapaypdpnKav ol XPNOoEIg
€g TNV 31/12/2014, cbupwva pe TIc Siatdgelg TN map.1 Tov apBpoL 36 N.4174/2013.

28. FeyovoTa HETA TV hHEPOHNVIA TOL ICOAOYITHOD

Aev CLOVTPEXEN TTEPITITCOON.

Néo Woxikd, 8 Oktwppiov 2021

O Mpoedpog ToL

AIOIKNTIKOV ZLUPOLAIOL Kal H AvTimpoedpog Tou O MpoioTauevogs
AlELOVLVV ZOUPOLAOG AIOIKNTIKOV ZLPROLAIOL AoyioTnpiov
AHMHTPIOYL AAOYAHX AIKATEPINH AAOYAH XPHITOX ANAPEAKOX

A.AT. AH 084675 A.AT.K057473 A.AT.=084516
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