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MNMAHPO®OPIAKQN ZYZTHMATQN I.E.MH. KAl YMZ Ap18. Mpwt.:2122687
Appodia Yrnpeoia FTEMH: EMMOPIKO & BIOMHXANIKO

EMIMEAHTHPIO AGHNQN

TnAépwvo: AE:2103382302-
244/ETME:2103382140/0OE&EE:2103382122,-441/IKE:2103382413, -
475/ANNOAANMEZ:2103382443/A\0ITMEX:2103382241,-107

Fax: 2103616464

E-mail: info@acci.gr

ANAKOINQZ>H

AuvtopoTtonoinuevne Kataxwpilong oto Mevikd Epmopikd Mntpwo (IM.E.MH.), atoixeiov tn¢ Avavuung Etaipeiag pe tnv
enwvupioc CROWN Hellas Can Blopnyavia E1dwv Zuokevaaiag A.E., 1o diakpitiko titho CROWN Hellas Can A.E. kal
ap1bué FrEMH 7034401000.

Tnv 30/09/2020 kotaxwpnBnkav autopotonoinuéva oto Mevikd Epnopikdé Mntpwo (M.E.MH.), pe Kwdikd Ap1Bud
Kataxwpnong , To KatwTépw oTolxeia:

A) Me Kwdiko Apibuo Katoxwpiong 2256198 ot eykekpipéveg amo tnv 09/09/2020 Mevikr) ZUVEAEUGT) OIKOVOUIKEG KATOOTATEIS
HE TIC OXETIKEG EKBETEIC OTIOL OO TNV Keievn vopobeaia amaitobvtal yia tn xprion 01/01/2019 éwg 31/12/2019.

B) Me Kwdiko Ap1Buo Kataxwpiang 2256199 n amo 09/09/2020 anoégaacn tng Mevikng ZuveAeuong cOUQwWVa e TNV onoia
opioTnKav yia Tov £AeyX0 TV OIKOVOUIK®Y KATAOTACEWY TNE Xpriong amd 01/01/2020 wg 31/12/2020:

TokTiKoi EAEYKTEC:
- o/n kK. MIXAAATOX KQONZTANTINOZ tou IQANNHZ, OpKwTOC EAeYKTAC AOYIGTAC, TIOU YEWNONKE TNV TO , HE
ap1Bud pntpwov EATE 1523.

AVOTANPWHOTIKOI EAEYKTEC:

- o/n k. MAPINOY AEZIMOINA tou METPOZ, Opkwtdg EAeyKTNC AOYIOTIC, TIOU YEWNABNKE GTNV TO , e OpIBUO UNTPWOU
EATE 17681.

Ol OIKOVOUIKEC KOTOOTATEIG E TIG OXETIKEC EKBETEIC OTIOV amd TNV Keipevn vopobeaia amaitovvTal anoTeAOVV avomooTacTo
HEPOC TNE MAPOLOAE OVOKOIVWONC.

H yvno16tnta tou mopovtog pnopei va emiefaiwdei and to https://www.businessregistry.gr/publicity
H nmapo0oa avoKoivwaon OmOTEAEL TTPOIOV GUTOOTOTIOINEVNG KOTAXWPIoNE SUVALEL TNE S1ATAENG Tou Gpbpou 102 Tou
v.4635/2019 pe pépipva Kat euBivn Tou UTTOXPEOU.
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EKOEZH ANEZAPTHTOY OPKQTOY EAEMKTH AOrIZTH

Mpog Toug Metdxoug TnGg Etaipeiog «Crown Hellas Can Biounyavia Eidwv uokeuaciag Avwvuun
Etaipeia»

‘EkBeon eAéyXoOu £TTi TWV XPNHOTOOIKOVOMIKWY KATAOTACEWV

MNvopun

‘Exoupe eAEyEEl TIG XpNMATOOIKOVOUIKES KaTaoTdoelg TnG ETaipeiag Crown Hellas Can Biounyavia Eidwv
>uokeuaaoiag Avwvuun Etaipegia (Etaipeia), or otroieg atmmoreAolvtal amd Tov 100Aoyiopd NG 31ng
AekepBpiou 2019, TIG KATAOTATEIG ATTOTEAETUATWY, METABOAWY KaBaprng BEong Kal XpnUaTtopowv TnG
XPNOEWG TToU €ANEE TNV NUEPOUNVIa auTh, KABWG KAl TO OXETIKO TTPOCAPTAMA (ZNPEIWTEIG).

Katd Tn yvwpun Jag, ol GUVNPPEVESG XPNOTOOIKOVOUIKEG KOTAOTACEIG TTApouaidlouv eUAoya, atro Kabe
ouciwdn dmoyn, Tn Xpnuotooikovopikh Béon Tng ETaipeiag katd tnv 31n Aekepppiou 2019, 1n
XPNHATOOIKOVOUIKK TNG €TTI0O00N KAl TIG XPNMOTOPOEG TNG, Yia TN XPron TTou €Ange TNV nuEpPOUNnvia auTh,
oUpoewva pe Ta EAANVIKG AoyioTikd MpdTtutra Kal cuvadouv HE TIG KAVOVIOTIKEG atraliTioelg Tou N.
4548/2018.

Baon yvwung

Aigvepynoape Tov €Aeyx0 pag oupgwva pe Ta AicBvi Mpodtutra EAEyxou (AME), TTou £xouv evowpaTtwOEei
otnv EAAnvikA NopoBeaia. Or euBiveg pag, oUPQwva PE Ta TTPOTUTIA QUTA TTEPIYPAPOVTAI TTEPAITEPW
OTO TPAMA TNG €KBEDNG pag « EUBUVEG EAEYKTH yI TOV EAEYXO TWV XPNMATOOIKOVOUIKWY KATAOTATEWVY.
MoTeUoupe OTI T EAEYKTIKA TEKUAPIA TTOU £XOUUE ATTOKTACE! €ival ETTAPKN KAl KATAAANAQ va TTapEXOUV

Bdon yia T yvwun Hog.
AvegapTnoia Tou EAeykTA

KaB’ 6An Tn didpkeia Tou dlopIocpoU pag £Xoupe TTapapeivel aveEdptntol atod Tnv ETaipeia, ocUp@wva pe
Tov Kwdika Acoviohoyiag yia EmayyeAparieg EAeyktéG TOUu ZupPoudiou AigBvwv TMpoTtUtTwv
Agovtohoyiag EAeyktwv (Kwdikag ZAMNAE) 1mou éxel evowpatwBei otnv EAAnvikA NopoBeaia, kabuwg
Kal TIg atraitioelg deovioloyiag Tou N. 4449/2017, mou oOxeTiCoviar e Tov  EAEyXO Twv
XPNHUOTOOIKOVOUIKWY KATaOTAoEwV oTnv EAA&GSa. ‘Exoupe eKTTANpwoel TIG OEOVIOANOYIKEG MG
uTToXpeWaoelG oUP@wva pe 1o N. 4449/2017 kai Tig atraitroelg Tou Kwdika ZAlMNAE.

AMAeg MAnpogopicg
Ta péAn Tou AloiknTikoU ZupBouliou givar utretBuva yia Tig AAeg MNAnpogopieg. O1 ANAeg MNMAnpogopieg,
eival n 'ExkBeon Alaxeipiong Tou AioiknTikoU ZupBouliou (aAAG dev TTePIAAUBAVOUV TIG XPNUATOOIKOVOUIKEG

KataoTdoelg Kal TNV €KkBean eAéyxou €TTi auTwv), TTou AdBape TTpIV Atmd TNV NPEPopNvia TG TTapoloag
€KkBeoNG eAEYKTN.

TMPAIZTOYQTEPXAOY2KOYTIEPS Avwvuun EAeykrikhy Etaipeia, NAewq. Kngioia¢ 268, 15232 XaAdvopr
T: +30 210 6874400, @: +30 210 6874444, www.pwc.gr

Ebvikni¢ Avriotaong 17, 55134 ©esooalovikn, T: +30 2310 488880, ®: +30 2310 459487
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H yvwun pag €1 Twv XpNMOTOOIKOVOUIKWY KATAOTACEWY dev KAAUTTTEI TIG AAAEG TTANpo®OpiES Kal, EKTOG
TWV O0WV PNTA AvVaPEPOUNE OTNV TTapouca TTapdypago TnG ‘EkBeoNnG pag dev ekPpAloupe yVwn EAEyXou
11 GAANG S100@ANIGNG ETTI AUTWV.

e oxéon Pe Tov €AeyXO POG ETTI TWV XPNUOATOOIKOVOUIKWY KATOOTAOEWYV, N €uBlvn pag eival va
avayvwooupe TIG AAeg MNMANpo@opicg Kal Ye Tov TPOTTO auTo va eEetdooupe eav o AANeG MNMAnpogopieg
gival oucIwdWGS ACUVETTEIG PE TIG XPNMOTOOIKOVOUIKEG KATAOTACEIG A TN yVWON TTOU ATTOKTACAUE KATd
ToV €AeyX0 A aAAILOG QaiveTal va €ival oUCTWOWS ETPAAUEVEG.

E€etdoaue €av n 'EkBeon Alaxeipiong Tou AioiknTikoU ZupBouAiou TrepIAauBAVEl TIS YVWOTOTIOINCEIS Ol
oTroieg atraitouvtal amd Tov N. 4548/2018.

Me Bdon TIg epyaaieg TTou EKTEAECAUE KATA TOV EAEYXO PAG, KATA TN YVWHUN HOG:

. Ta mAnpogopiakd oToixeia Tou TreplAaufavovtal otnv ‘EkBeon Alaxeipiong tou AioiknTtikou
ZuuBouAiou TG xprong tou éAnge tTnv 31/12/2019 avtioToixoUv OTIG  XPNHOTOOIKOVOUIKEG
KATAOTAOCEIG,

. H 'EkBeon Alaxeipiong Tou AloiknTikoU ZupBouliou €xel KaTtapTioBei cUP@wva e TIG I0XUOUCES
VOMIKEG atraITAgelg Tou apBpou 150 Tou N. 4548/2018.

EmimAéov pe Bdaon Tn yvwaon Kal Katavonaon TTou aTTOKTAOANE KATA To €AeyXd pag, yia Tnv ETaipeia kal
TO TTEPIBAAAOV TNG, EIUACTE UTTOXPEWUEVOI VO AVAPEPOUNE €AV EXOUNE EVTOTTIOEI OUCIWAEIG AVAKPIBEIES
otnv ‘EkBeon Aiaxeipiong Tou AloiknTiIKoU TNG ZupBouAiou. Agv €XOUNE VA QVAPEPOUE TITTOTA OXETIKA
ME TO B€pa auTo.

EuBiveg Tou AloiknTikoU Zupfoudiou kal Twv UuTrEUBUVWYV yia Tn dlakuBépvnon emi TwvV
XPNHOTOOIKOVOUIKWY KATOAOTACEWV

To AloiknTIKO ZUPBOUAIO €xel Tnv €uBlvn yia Tnv KaTdpTiIon Kal €UAoyn Trapouciaon Twv
XPNUATOOIKOVOUIKWY KATAOTACEWY OUPQWVA PE Ta EAANVIKG AoyioTikd MNpdTutra, Tig attaitioelg Tou N.
4548/2018, 6TTWG Kal yIa EKEIVES TIG BIKAIDEG EOWTEPIKOU EAEyYOU TTOU TO AlOIKNTIKG ZupBouAio kabopilel
WG aTTapaiTNTEG, WOTE va KaBioTatal duvarth n KATAPTION XPENUOTOOIKOVOUIKWY KOTAOTACEWV
armaAAayuévwy atro ouoiwdEeg oPAAUA, TTOU OQEIAETal €iTE O aTTATN €iTe 0 AGBOG.

Katd tnv KatadpTion Twv XPnNUOTOOIKOVOUIKWY KaTaoTdoswyv, To AloiknTiké XupBouAio gival utrelBuvo
yia Tnv agloAdynon Tng IKavotnTag TNG ETaipeiag va ouvexioel Tig dpaatnpIdTNTEG TNG, YVWAOTOTIOIWVTAG
OTTOU GUVTPEXEI TETOIA TTEPITITWAN, TQ BEUATA TTOU GXETICOVTAI UE TN CUVEXICOPEVN dPACTNPIOTNTA KAI TN
XPAon NG AoyIoTIKAG BAaNG TNG cuveXI(OPEVNS BPaaTNPIOTATAG, EKTOG Kal €AV TO AIOIKNTIKO ZupBoUAio
€iTe TTpOTIBETAN VA peucToTToInoEl TNV ETaipeia f va diakowel TIg dpacTnpidTnTEG TNG ) dev €xel GAAN
PEAAIOTIKF) EVOANQKTIKY) ETTIAOYK OTTO TO VA TTPOXWPNOEI O 'AUTEG TIG EVEPYEIEG.

O1 utrevBuvol yia Tn dlIakuBEépvnaon €xouv Tnv eubUvn eTTOTITEIOG TNG SladIKATIAG XPNUATOOIKOVOUIKAG
avagopdg Tng ETaipeiag.
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EuBUveg €AEYKTH YIO TOV EAEYXO TWV XPNHUATOOIKOVOUIKWYV KOATAGTACEWYV

O1 oT1éxol pag eival va atmmoKTACOUNE €UAoyn OIaC@AAICN yia TO KATA TTOCO Ol XPNHOTOOIKOVOMIKES
KataoTdoelg, aTo oUVOAO TOUG, gival atmaAAayuEVES aTTO OUCIWOEG OPAAUQA, TTOU OQEIAETAI €iTE O€ ATTATN
€ite 0g AdBog kal va ekdwooupe £KBean eAeyKTH, N oTToia TTEPIAAUBAVEI TN yVWN Jag. H ebAoyn diacedaAion
ouvioTa dlaag@AaAion uynAou emmiTTédoU, aAAd dev gival eyyunan 0TI 0 €AeyX0G TTou dievepyEeiTal TUPPWVA PE
Ta AlE, 10U éx0ouv evowpatwBei otnv EAANVIKR NopoBeaia, Ba evtotilel TTavTa éva ouciwdeg oQAAua,
6tav autd uttapxel. ZeaApata duvatal va TTPpoKUWouv atmd ammdarn f a1rd AdBog kal BewpouvTal ouciwdn
otav, pepgovwpéva rp aBpoloTikd, Ba ptmopolcoe eUAoya va avauéveral 0Tl Ba emrnpéalav TIG OIKOVOUIKEG
ATTOQACEIS TWV XPNOTWYV, TTou AauBdavovTal Je BAan AUTEG TIG XPNUOATOOIKOVOUIKEG KATAOTACEIG.

Q¢ kaBnkov Tou eAéyxou, cUupwva pe Ta AMNE TToU €xouv evowpatwBei otnv EAANviIKA NopoBeaia,
aoKOUME €TTAYYEAUATIKA Kpion Kal dlaTnpoUue eTTayyeAUATIKO OKETITIKIONO KAB OAn Tn OIdpKeEId  TOU
eAéyxou. Etiong:

. Evromidoupe kai afloAoyoUue TOUG KIVOUVOUG OUCIWOOUG GPAAUATOG OTIG XPNUATOOIKOVOUIKES
KATOOTAOEIG, TTOU OQEiAeTal €iTE O aTTATN €iTE 0 AGBOG, oxedIAlovTag Kal SIEVEPYWVTAG EAEYKTIKEG
01adIKagiEG TTOU AVTATTOKPIVOVTAI OTOUG KIVOUVOUG aQUTOUG KOl OTTOKTOUME €AEYKTIKA TEKUAPIA TTOU
gival eTTapkr] Kai KaTAAANAQ yia va Trapéxouv Bacn yia Tnv yvwun pag. O Kiviuvog Pn evioTopou
0oUCIWOOUG PAAUATOG TTOU OPEiAETal O ATTATN Eival uPNAGTEPOG aTTd AUTOV TTOU OPEIAETal O AGBOG,
KaBW¢ N atrdTn YTTOPEi va UTTEPIEXEI CUMTTAIYVIA, TTAACTOYPAPIa, EOKEUUEVES TTAPAAEIPEIG, WEUDEIG
OlaBeaiwoelg A TTapdkapwn Twv OIKAIdWVY ECWTEPIKOU EAEYXOU.

. Katavooupe TiG SIKAIBEG ECWTEPIKOU EAEYXOU TTOU OXETICOVTAI E TOV EAEYXO, WE OKOTTO TO OXEDIQOUO
EAEYKTIKWYV B1adIKATIWV KATAAANAWY YIa TIG TTEPIOTACEIG, AAAG OXI e OKOTTO TRV SIATUTTWON YVWHNG
ETTI TNG ATTOTEAECOUATIKOTNTAG TWV OIKAIBWYV EOWTEPIKOU EAEyXOU TNG ETaipeiag.

. AgiohoyoUpe TNV KATAAANASGTNTA TwV AOYIOTIKWYV TTOAITIKWY Kol EBGdWYV TTOU XPNOCIKOTTOINONKaV Kal
TO €UAOYO TWV AOYIOTIKWV EKTINACEWY Kal TWV OXETIKWY YVWOTOTTOINOEWY TToU  £yivav atmod 1o
AloiknTIKG ZupBoUAIo.

. Atro@aivépaoTe yia TNV KAaTaAAnASTNTa TNG Xpriong atd 1o AIOIKNTIKG ZUuPBOUAIO TNG AOYIOTIKAG
apxNG TNG ouvexICOPEVNG dPaaTNPIOTNTAG KAl UE BACN T EAEYKTIKA TEKUAPIO TTOU ATTOKTABNKAV yIa
TO €dv UTTApXEl ouoiwdng dRERAIOTNTA OXETIKA ME YeyovoTa I OUVOAKEG TTOU MTTOPEi va
uTTOdNAWVOUV 0oucIWdN ABERAIBTNTA WG TTPOG TNV IKAvOTNTA TNG ETaipeiag va ouvexioer n
dpaactnpIdTnTd TNG. EAV cuptrepdvoupe 6T ugioTaTal ouciwdNng aRERAIOTNTA, EINOCTE UTTOXPEWUEVOI
oTnv €KBeon €EAEYKT) va ETICTACOUPE TNV TIPOCOXN OTIG OXETIKEG YVWOTOTIOINCEIS TWV
XPNHUOTOOIKOVOUIKWY KATAOTACEWV R €4v AuTéG Ol YVWOTOTIOINCEIG €ival QVETTOPKEIG va
JIa@OPOTIOINCOUNE TH YVWUN Hag. Ta cuutrepdopatd pag Bacifovral o eAeYKTIKA TEKURPIA TTOU
ATTOKTWVTAI PMEXPI TNV NUEPOUNVia TNG €kBeang eAeyKkTr. QOTOCO, NEAAOVTIKG yeyovoTa 1] OUVOAKEG
evdEXeTal va €Xouv wg amoTéAecpa n Etaipeia va 1Tavoel va AEITOUPYEl WG OUveEXICOPEVN
dpaaTtnpIéTNTA.

. AlohoyoUpe Tn OUVOAIKA TTapoucdiacn, Tn Ooun KAl To TTEPIEXOUEVO TWV XPNHOTOOIKOVOUIKWY
KATAOTAOEWY, OCUUTTEPIAANPBAVOUEVWY TWV  YVWOTOTIOINCEWY, KABWG Kal To Katd 1600 Ol
XPNUOTOOIKOVOUIKEG KATOOTAOEIG ATTEIKOVICOUV TIG UTTOKEINEVEG OUVAAAQYEG KAl TO YEYovOTa HE
TPOTTO TTOU ETTITUYXAVETAI N EUAOYN TTapouaiacn.
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MeTagu GAAwWV BepdTwy, KOIVOTTOIOUWE OTOUG UTTEUBUVOUG yia T dIakuBEpvNnaon, To oXedlalouevo eUpog Kal
TO XPOVOJIAYPOAUUO TOU €AEYXOU, KOBWG KAl OnNUavTIKA EUPHNOTO TOU €AEyXOU, GUUTTEPIAGUBAVOUEVWV
OTTOIWV ONUAVTIKWY EANEIPEWV OTIG BIKAIOEG ECWTEPIKOU EAEYXOU EVTOTTICOUE KOTA TN DIAPKEIA TOU EAEYXOU

pag.
‘EkBeon €1mi GAAWV VOUIKWYV KOl KAVOVICTIKWY ATTAITACEWV

O1 epyacieg Tou ekTeEAéoaPE OXETIKA e Tnv 'EkBeon Alaxeipiong tou Aioiknmikou Zupfouliou
avaeEéPoVTal avwTEpw, OTNV TTApAypa®o «AAAEG MNMANpo@opieg.

AOnva, 3 TemteuPpiov 2020

MpdigyouwTtepyxaougKoUTrepg O OPKQTOZ EAEFKTHZ AOTIZTHZ
Avwvupog EAeykTiki ETaipeia

OpkwToi EAeykTEG AOYIOTEG

New@. Knoioiag 268

152 32 XaAavodpl KwvoTtavTtivog MixaAdTog
ApM ZOEA 113 AM ZOEA 17701
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<% CROWN

Brand-Building Packaging

EKOEZH AIAXEIPIZHZ TOY AIOIKHTIKOY ZYMBOYAIOY

TIPOZ THN TAKTIKH ZYNEAEYZH TN METOXOQN
Tng «CROWN HELLAS CAN Biounxavia Eidiv Zuokeuaciag Aviivupn Etaipeia»

eni Tou TooAoyiopol kai Twv AmoTeAsopdtwy Xphong 2019

KUpio1 MéToxot,

To AioiknTikd ZupPpoUAio éxel ThV TIUA va 0d¢ TTAPOUCIACE! TA OIKOVOUIKA HEYEDN Kal TIC dpaoThpidThTEC TN ETaipeiag via To éTog
2019. Z0pewva pe Tov Nopo, urtopdAroupe Tpog £ykpion Tpog TV TakTikA Mevikn ZuvéAeuon Twy MeTdxwy TIC XpNUATOOIKOVOUIKEC
Kataotdoeic Tng Etaipeiac yia tn xpfion mou éAnge Tnv 31" Aekepppiou 2019.

TTOPEIA EPTAZION - ZHMANTIKA FETONOTA - OIKONOMIKA ZTOIXEIA

O1 ouvoAikég TwARoeIG doxeiwv HnUpag & avayuKTIKWY og Hovddeg mpoiovTwy, Ttapoudiadav 1o 2019 axeTikd HikpA PeATiwon TG
Td€ewc Tou 1,9% we mpoc To 2018, n omoia MPoHRABE Kupiwg amd Tnv avfnon Tou OyKou MWARCEWV OThV eyXWwpld ayopd Kdi
SEUTEPEVOVTWC aTd Thy HeyEBuvon Twv cuvoAikwy e§aywywyv. H anuavTiki ab§non Tou dykou Twv e€aywywv mpog avedpTnToug
TEAATEC TTEPIOPIOTNKE AOYW TWV HEIWHEVWY TTWARCEWY TIPOC TIC AAAEG eTalpegieg Tou opiAou The Crown.

O1 Too6TNTEC TTWARCEWY O0TNV yXWpla ayopd au€nBnkav katd mepimou 2,7 % w¢ TPoC ThV TTPonyoUHEVh Xpovid KUpiwg Adyw Twy
TPOWONTIKWY EVEPYEIWY TWV TTEAATWY Ha¢ TOOO 0TA AVAYUKTIKA 600 Kl 0TV UTtUpd. ZnHavTikd poAo oThv au€non The katavdAwong
gixav ol eUVOIKEG KalpIikEG OUVORKEG Kal h al§non Tng TouploTIKAG Kivhong, TTou onpeiwae pekop agiewv 1o 2019.

Me pdon tnv moAITIKA Tng ETaipeiac o1 S1akUPdvoeiC Twy XPNHATIOTAPIAKWY TIHWY ToU aAoupIviou, HETAKUAiOVTAI OTOUC TTEAATEC
emhpedlovTag avdaioya (BeTIkd h apvnTIKA) TIG TIHEC TWANONG Twy doxeiwv purlpac & avayukTikwy. To 2019 o1 xphuaTioTnpiakég
TIHEC Tou aAoupiviou ATav xapnAotepeg améd Tou 2018, pe amoTéAeopa TO0O oI TIHEG TWANCNG TWY TIPOTOVTWY HAC 600 Kal Ol TIHEG
ayopwyv Tou HeTAAAOU va peiwBolv ae oxéan e ThvV TTponyoUUEvn Xpovid.

To 2019, o1 doTaTeg KaIpIkEG OUVONKEG KATA ThV TTPWTH TTEPiodo UYKOUIBAC Tou poddKIvou, TToU OUVIOTd onUavTiko apdyovTa yid
To UYoC TwV TTWARCEWY TwV oxXEiwV TpoWigwy, emnpéacav dpvnTiKd TIG TTPWTEC ToIkIAieg PiopnxavikoU poddkivou. O1 TeAdTeg pag
waoTdo0, KAAUYAv TIC TTPOYPAUHATIOHEVEC TTAPAYWYEC TOUC ATTO TIC OYIHEC TTOIKIAIEC, He TEAIKO amoTéAeopa alénon Twy TWARCEWY O€
Too6TNTEC WG Tipo¢ To 2018. O1 TwARoeig duwe oc aia, Tapouciacav Teplopiadévn peATiwon wg mpog 2018 Adyw pelwpévwy TIHWY
TIWANONG, ol oToie¢ ae ouvduaopd pe TIC au§nuéVeC TIHEC ayopdg Twy A’ UAWY, Ttepidploav onpavTikd Ta TepiBuwpia KEpAoUC atod TIg
TWARCEIC SoXEiWY TPOYiHWV.

H Etaipeia epapuoler amapéykAiTa Kal 0Td Tpid EpYo0TACIA TNG, TPOYPAUHATA EAEYXOU TOU AEITOUPYIKOU KOGTOUG Kai va divel 181aiTeph
£Upaocn otnv TpowOdnon véwy peyeBwyv doxeciwv ouvduaopéva pe véa oxAPATa Kal Pe dkpa e§eAiypévng TexvoAoyidag.

ATIOTEAEZMATA

O KiUkAo¢ Epyaoiiv tn¢ Etaipeiac to 2019 mapépcive ota idia mepimou emimeda avepxopevog oc €160,2 ekar. we mpo¢ Ta €159,9
ekar. 1o 2018. H avfnon tou d6ykou mMwARcewv Twv doxeiwv UmUpa¢ & avayukTIKWY aAAd kar Twv Tpowipwv To 2019, dev
avTikaTomTpioBnke otnv afia Twv TTwARcewv The ETaipeiac Adyw Twv XAUNAOTEPWY TIHWY TWAnonG Twv doxeiwv umupac &
AVAYUKTIKWY.

Na avagepBei ek véou 0TI o1 AUEATEIC R 01 HEIWOEIC TWV TIHWY TWANong Twyv doxeiwv pmlpag & avayukTIKWY, TTou o@eiAovTal oThv
oUVdEOh TOUG HE TIC SIAKUHAVOEIC TWV XPNHATIOTNPIAKWY TIHWY Tou ahoupiviou, dev emdpolv oTnv Kepdowopia The ETaipeiac yiari
avTioToixa auopeiwvovTal Kai ol TIHEC ayopuv Tng A’ UANG (kdaTog aAoupiviou).

To 2019 n aia TTwAhcewv Twy doxeiwv Tpowipwv PeATIWONKE wg Tpog To 2018 Adyw Thg au€nong Twv TOCOTATWY TTWARCEWY TTOU
UTepKAAuyay TI¢ amwAeIeg amo TIC XAUNAOTEPEC TIHEC TTWANONG.

Ta Mikta Képdn, to 2019 avAABav ota €10.9 ekar. évavti Twy €10,8 ekar. Tou 2018, fAtor pikph PeAtiwon kartd 0,7%, n omoia
TpoéKUYE atd Tov ouvduaopd TToAAWV TTapaydvTwy. Ta opéAn amd Tov uPnAdTEPO GYKO Ttapaywync, amod Thv au€non Twy ToooTATWY
& Tov eMITUXNHEVO OUVBUAOUO TWY TWAARCEWY, OTIWC KAl aTtd TIC OTOXEUMEVEG HEIWOEIC O OPIOUEVEG KaThyopieg £€6dwv oxedov
amoppoPhOnkav amod TIC ATWAEIEC AdYW TWY XAUNAOTEPWY TIHWY TTWANONG Twv JoXEiWV TPOQIHWY Kal Twv aU§ATEWV OTIC TIHEG
ayopdc TnG oXeTIKAC A’ UANG.
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To 2019 1o MikTé TTepiBpio Képdoug Tne ETaipeiac diathphBnke oto 6,8% e Twv TWARCEWY, dkpipwe éTtwe kai To 2018.

Ta Aoima ouvi@n ‘Ecoda, agopoUv kKupiwg oTi¢ amoaPéoeig Emixopnynoswy Emevdlocwy, Tou civar oTaBepéc avd £Tog UEXp! TNV
TANPN aTtOoPETN TOUG eV €va HIKPOTEPO HEPOC AUTAC TNG KAThyopidg agopd oc é0oda amd TIHOAOYROEIC g€ TTEAATEG HAG TOU KOGTOUC
ynelakng emefepyaciag Twy eikagTikwy (reprographic process).

H ouvexic kai eoTiaopévn Tpoomddeia eAEyXoU Tou AEITOUPYIKOU KOOTOUC aTéPePE yid Hia akopn xpovid o@éAn amo Thy peiwan Twy
E€6dwv Aioiknong tTn¢ Etaipeiac katd 5,9% w¢ mpo¢ Thv TponyolUpevn xpovid, Ta oToia TeplopioThkav oto 1,1% w¢ TocooTd emi
Tou KUkAou epyaciwy amé 1,2% to 2018.

Ta ‘E€oda Aia®eonc to 2019 eAatTwdnkav ohuavtikd Atol katd 8,1% w¢ mpog To 2018 kai mepiopioBnkav oto 3,1% emi Twy
TwARoswv évavTi Tou 3,4% Tnv ponyoUuevn Xpovid. H kUpia aiTia auth¢ Tne peiwong Atav Ta XxapnAdTtepa SiaxeipioTikd £€oda Tou
opiAou aAAd Kai o Trepiopiopdg oxeddv dAwY Twy eTti pépoug katnyopiwv e€6dwv Tne Acitoupyiac AidBeong.

‘Ooov apopd oTic Aoiméc katnyopiec Eagddwv & EE6dwv Tne Katdotaong AmoteAsopdTwy To 2019 unthpe onpavTikh PeATiwon oc
ox£on pe Thv TponyoUpevn xpovid, yviati To 2018 eixe empapuvOei pe mpopAeyn amopciwong Tng afiac Uwoug €16,3 ekar., TNG
BuyaTtpiki¢ Etaipeiac athv Iomavia Adyw The ouvexwc perotpevng CAThong Asukoaidnpwyv doxeiwyv otnv Iomavikh ayopd.

2 & auTh Thv oddda Aoyapiacpwyv TepiAaupdvovral Kai ol ouvaAAaylaTikéG diagopég, Tou ameikovifovTal oc EeXWPIOTEG YPAHUES
avdAoya av Atav Képdn K {nuiég, ol omoieg emiPdpuvay Ta amoTeAéopaTa Kai Twy dUo xphoswyv Ktol €564,2 x1A. To 2019 ka1 €299,3
XIA. To 2018. O¢eTIKA emNpedoTNKE AUTA N KAThyopia amo Tov avTtiAoyiopd mpoPAcyng Tou 2018 yia ekkpepoUoa oThv dikaioouvh
uToOeon, peTd amod eupevi amdépaocn Tou dikaaTnpiou evrac Tou 2019 kaBuwg kar amé Tnv emioTpoeh Bopou Zuykévipwaong Kepahaiou
€499 5 xihddwyv, ou n Etaipeia eixe katapdAer To 2015 emti Thg Aiapopdc améd Thv Ekdoon HETOXWY UTTEP To APTIO, 0 OTTOIOC KpiBNnKe
W¢ axpewoTATWE KatapAnBeic oUppwva pe Tnv amdépacn 1774/2018 tou ZTE kai The TTOA 1238/2018.

Av dev AngBei uTdYN n onpavTikh apvnTikA emidpacn ata amoTeAéopata The Etaipeiag Tou 2018, amd Thv TpdPAeyn amopciwong TG

aiac Tn¢ Ouyatpiki¢ Etaipeiag, n alykpion Twy amoTeAcopdtwy Tou 2019 we mpog To 2018 Ba Atav we e€AC:

e To Aeitoupyika Képdn aufnBnkav katda 34,2% kai avihBav o €4.52 ekar. évavti Twv €3,37 ekart. Tou 2018 kai diapopewOnkav
To 2019 w¢ mooooTéd £mi Twv TWARCEWV aTo 2,8% évavTi Tou 2,1% Thv TtpohyoUpEevh Xpovid.

e  Ta Acitoupyika Képdn mpo Eépwv, Tokwv & AnooPéoswv (EBITDA) peATiwdOnkav emiong ota €6,86 ekar. évavti Twy €5,68
To 2018 Atol alfnon kard 20,7%. H avahoyikd xapnAoteph atnon tou EBITDA w¢ mpo¢ auth Twv A&ITOUpYIKWY Kepdv
opeiAeTal aTov HIKPOTEPO OUVTEAEOTH PapuTnTAg Twy amoaPéocwy, w¢ mMoooaTd Twv AciToupyikwy Kepdwv Tou 2019, évavti
auTtoU Tou 2018.

O1 ThoTwrTikoi Tékol kai ouvagh ‘Eooda Tou 2019 éntwg kai Tou 2018 agopoloav oe TOKOUG KaTabBéaewy.

To 2019 o1 XpewoTikoi Tokol kai ouvaphi ‘E€oda, mepiopioThkav oc €318,7 xi1Aiddeg évavti Twy €398,8 xiAiadwy To 2018. AuTo
opeiAeTal oToug Helwpévoug ToKoug Tou OpoAoyiakoU daveiou, To omoio amoTAnpwBnke pdéwpa Tov MdpTio Tou 2019. To Koivd
Ouohoyiakd Adveio (KOA) eixe ekdoBei otic 20/3/2015 yia tThv xphuatodoéThoh Tou £mev8uTikoU oxediou Tou EpyooTaciou Tng
KopivBou, cixe apxiko Uyoc €4,5 ekar., emitokio 4% eTnoiwe Kai AMiEn oTic 31.12.2022. Evw o1 TéKoI-£€0da amd Thv eKxWwpnon Twv
EUTTOPIKWY amaiThoswy Kartd Thv didpkeia Tou 2019 Atav uynAdTepol Adyw Trpociompalng peyaAUTepou UYoug aTaITACEWV.

Ta Képdn mpo Eépwv Tou 2019 aviABav oc €4,22 ekar. évavti Twy €2,99 ekar. 1o 2018 (mpo Tng PdPAewng amopciwong Tng
Buyarpikic Etaipeiac otnv Iomavia) Ator ab€non katd 41,1%.

Ta Képdn peta amd Fopoug Tou 2019, Uyouc €3,06 ekar. PeATiwOnKkav katd 75,9% w¢ mpo¢ autd Tou 2018 (€1,74 ekat.). Na
onpelwBei kal €dW OTI Ta KEPAN HETA amd popoug cixav avTioTpagei To 2018 oe Tnuiéc Uyoug €14 .56 ekar. Adyw ThG TPOPAEYng
amopeiwong The afiac Tng Lomaviki¢ Buyarpikic. £2¢ TooooTé de eTi Tou KUKAOU epyaciwy, avih®av To 2019 oto 1,9% évavTi Tou
1,1% Tnv mponyoUuevn xpovid.

O ZuvreAeoTtic Bopou Eicodiparog diapopeuwBnke oc 27 ,4% emi Twv KaBapwv Kepdwv oe ouykpion pe 24 % Tou ival 0 ovopaoTIKOC
ouvteAeoThic 8.E. Tou 2019. H mooooTidia auth Siagopd ogeiAeTal oThv emiPdpuvon Twy amoTeAEoUdTWY e au€nuévo avaParAopevo
pbpo, dedopévou 6T 0 avaParrduevog pdpoc péxpl kail To 2018 cixe umohoyioBei pe ouvteAeoth 25% ev To 2019 pe 24%. Av dev
UTIAPXE h €V Adyw emiIPdpuvon o popoAoyIikdg ouvTeAeoTAC Tou 2019 Ba cixe SiapopowOei ot 24,3% emi Twv KaBapuwv Kepdwv.

ZuvonTIKa n arodoTikdoThTa TnG ETaipeiac yia to 2019 éxer we e€nc:

AEIKTEZ EZEAIZHZ
TTwARoewv 0,2%
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MikToU Képdoug 0,7%
Aeitoupyikwy Kepdv (ATtot/Ta ipo Tékwy & @épwv) - EBIT 135,0%
Kepduwv mpo Bopwv, Tokwy & Amoopéoswy (EBITDA) 164,6%
Kepdwv mpo Bopwv 131,7%
Kepdwyv perd amo &époug 121,1%
TIEPIONPININ KEPAOYZ
MikToU Képdoug 6,8%
KaBapoU Képdoug (mpo @opwv) 2,6%

AEIKTEZ PEYZTOTHTAZ

Fevikh PeuoToTnTa 2,11
Apeon PeuotéTnTa 157

EPFAZIAKEZ IXEZEIZ & TTAPATQITKOTHTA

H Eraipeia epapudler moMITIKA pn diakpicewv Kai iowv eukaipiwy, ave€apTATwe @UAoU, QUAARG, €BvikdTNnTag, Bphokeiag,
HEIOVEKTIKOTATAC A TUXOV AAAWV XAPAKTNPIOTIKWY Twv epyalopévwy.

‘Exei og 10x0 TToATikf AikaiwpdTtwy Twy Epyalopévwy kai TTpakTikwy oTo Xwpo Epyaciac, TToAiITikA via Ta AvBpwmiva Aikaibpara,
Kwdika Emixeipnuartikic AcovroAoyiag kar TToATikA yia Thv KatamoAéunon tng AiagBopdc, oUpgwva pe TIC oToieg gival oepaoTd Td
dikaiwyaTa Twy epyalodévwy, 6w n ouvdikaMaTIKA eAeuBepia kal To dikaiwpa Twy cuAhoyikwy diampaypareloswy, To dikaiwpa
0€ KAVOVIKA epyadcia e ao@aleic OUVBAKEC epyacia¢ Kair wpdplo oUppwva He Tnv 1oxUouoa vopoBeaia, n mapoxh Hiobuwyv kar'
eAdx10Tov oTa VOHIHa 6pla Kai cUdwva He TIC ATAITACEIC TG Ayopdc, h amaydpeuch ThG epyadiagc avnAikwy, n amayopeuon KaBe
gidouc 31dkpIoNG, N TTApoxh iowv euKaipiwyv o 6Aoug Toug epyaldpevoug Kai n emideifn oepaocpol TPOC TV TPOOWTIIKOTNTA Kal ThY
allompémeia TWY epyalodéVWY.

H Ertaipeia evdiapépetar yia Thy avdmtuén Twv epyalopévwy Kal W¢ €K ToUTOU éXeEl opyavwoel Kai diaBéTel éva dpTio Kal
ToAUSIAOTATO ETAIPIKG TPOYPAHHA NAEKTPOVIKAG ekTaideuang (e-learning) aAAd umooTnpilel emiong Kai TNV empépPWON Twv
epyalopévwy Héow eEWTEPIKWY EKTTAIBEUTIKWY @OopEéwy, 0TA TAQIOId TOU AVTIKEIHEVOU TNG KAl TWV ETIXEIPNUATIKWY TG
dpaaTNPIOTATWY.

EmimpbéoBeta, cpapudéletal éva oAokAnpwpévo Tpdypappa mpooéAkuong, afloAdynong, avdmtuéne kai diatAphong TWv TAAEVTWY,
kaBwc¢ kai diaxeipiong The Kapiépag Twy oteAexwy tne Etaipeiac.

H aocpdAcia Twy gpyalopévwy eival TpwTapxIKAG onyaciacg yia Tnv Etaipeia, mou éxer uioBeTAoe! To ouvOnua "TTpwTa n AcgpdAsia”
oc 0AouG Toug Topeic dpaaTnpIOTNTAC TNCG.

To 2019 o péooc 6po¢ Tou MpoowTikoU TN ETaipeiac Atav 389 epyalduevor we mpog 392 1o 2018 (udvipo Kal ETOXIAKS TTPOOWTIIKO).

Ta epyoatdoia Tn¢ Etaipeiac dev avripeTmoav afloonpciwTta BépuaTa epydoiakuv oxEoewy, EKTOC ATt ThV TTOAU TTEPIOPIOUEVN
ouppETOXA KATToIWY £pyalodéVwy O YEVIKEC TTaveAAASIKEG ATTEPYIAKEG KIVRTOTIOINCEIG.

H mapaywyikétnTa Tng ETaipeiacg, 6mwe ekgpdletal pe 1o deikTh «TTwARoeic ava Epyalépevo», To 2019 diapoppwBdnke oc €411,8
X1AIddec évavti Twy €408,0 x1Mddwy To 2018.

TTOIOTHTA & TTEPIBAAAON

‘OAd Ta epyooTdoid pag £xouv deopeuTei aThy avdmtugn Tou mpoypdupatog "Eotialoupe othv TeAciothta” (We Focus On Excellence),
To omoio Tapéxel Th doun Kai Thv peBodoAoyia yia ouvexh PeATiwon The amédoong pag, dia péoou TnG ouvexoUcg avapdduiong Twy
empépoug Aeitoupyiwy (Dimensions) Twv epyooTaciwv. MeyaAUtepn PapUTnTa Kdl TpoTepaidThTa diveTal oTnv PeATiwon Twv
ouvBnkWwy uyIeIvig Kai aopdAeiag Twy epyalopévwy (Health & Safety) kar oTnv mpooTagia Tou epipdAhovtog (EHS Dimension). O
oKoTd¢ Tou Tipoypduparoc epipdAhovrog (Environment) sivar n SiacpdAion The TpooTaciag Tou, amod To oTddio Tou axediaopol Ewg
Kal TNV TEAIKA XpAah h amdppiyn Tou TeAIKoU TTpoidvTog KaBWe Kal Katd Tn AcIToupyid TWV £pyoaTaciwy A Thv XpAon TWV TPOIOVTWY
yag, eAaxioTomoiwvTtacg Ta amopAnta, eumodifovrac Tn pUTavon kai PEATIOTOTIOIWVTAC Th XpAon Twy A’ UMWY, TNG evEPYEIag Kdl Tou
vepou.

‘OAa 1a epyootdaid pag othv EAAGSa eivar mioTomoingéva oUd@wva e Td TtdpakdTw S1eBvi ipdTUTIa:
e IS0 14001:2015 yia To auotnpa TTepiparrovTikig Alaxeipiong (Environmental Management System) mou 8iaB£Touv.
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e IS0 9001:2015 via Ta ouoThpara SiagpdAiong mo16TnTag (Quality Assurance) Tou epappélovrai
e (OHSAS 18001:2007 yia Ta ouoThpara Kai Ti¢ d1adikacieg UYIEIVAC Kal acpdAsiag Thg epyaociag mou diaBéTouv
e BRC IoP Issue:5 yia Ta ZuoTthuata AcgdAciag Tpogidwy ou sgpappdlovrai

e SMETA (Sedex Members Ethical Trade Audit) mou mioTomoiei Th ouppépewon Thg ETaipeiag pe Tnv Eupwmdikh kair EBvIKA
vopoBeaia 6cov agopd oTic Epyaciakéc oxéoeig, atnv TlpooTacia Tou TTepiPpdArovTtog, otnv YyielviA kai AcgdAsia Tou
TTpoowmikoU kai Thv Emixeipnuatikh nBikA.

Ta epyooTdoia mapaywyng doxeiwv umipag & avayukTIKWy £Xouv eTiong Tepdoel He emiTuxXia Tov éAcyxo Tou American Institute
of Bakers (AIB), evéc emimAéov OUCTANATOC AOWAAEIdG TPOWIHWY, TToU £@apUoleTal oTnv Prognxavia Tpogipwy & TOTWVY Kai ol
€Aeyxol gival Un TtpoypappaTiopévol.

TéAo¢ To epyooTdaio The TTdtpag éxer DPG mioTomoinonh yvia To yia va pumopoUv Ta doxeia Tou mapdyovTal va e€dyovTal o€ TeAATEC
pag otnv ayopd tng Meppaviag.

EPEYNA & ANATITY=H

H Etaipeia éxer auppwvieg pe Thv CROWN Packaging Technology Inc. yia va emwe@eAeital amé Thv ekTeTapévn épeuva & avdmtuén
TTOU YIVETAI 0TA EPEUVNTIKA KévTpd Tou opiAou oTic HTTA kai othv M. Bpetavia. ‘Etol, n Etaipeia éxer oTh 8140£0A TG TTOAUTIHEC
TANPOYOPIEC Yia TexVoAoyia aixpAg, avdmTuln véwv TpoiévTwy Kai PpeATiwoeic atn diadikagia TapaywyAng doxeiwv yia ocuokeuaoia
TPOYIUWY KAl AVAYUKTIKWY.

ETTEKTAZH APAZTHPIOTHTON - ETTENAYZEIX

To 2019 ouvexioape va emevdUoule oTa Tpia epyooTtdoia Tne ETaipeiagc aToxelovTag aThv 8icUpuvan TN TTOIKIAIAC TWV TTApayOHEVWY
TPOIOVTWY, OTNV OUYKPATNON TOU KOOTOUG HEow aAAaywyv oTo axed1aopd TpoiovTwy yid Thv PeATiwon Twy avaAwoswy UAIKWY, aThv
e€oikovopunon evépyelag, oThv spappoyh opOwv Plounxavikwy TPAKTIKWY Kadl aUTOPdTIOHWY yid Thv 8ido@dAion ThG TTo1dThTag Twv
Tapayopevwy TPoIoVTWY Kai Thy acgdAsia Tpogigwy, kaBwg Kai aTnv PeATiwan cuvOnkwy adoedAciac Twy epyalopévwy.

270 epyootdaio The KopivBou, oAokAnpwBnke evrog Tou 2019 emévduon axeTIKA e Tnv duvaToTNTA TTAPAYWYNC £VOC akdpa peyéBoug
doxeiou, Tou 50cl, otnv ypapun mapaywyhc No 2. Emiong, ota mAdioia PeATiwong Twy ouvOnkwv acpdAcid¢ Tou epyoaTaciou,
TpAyHaTomoINOnke emévduon yia Tnv avapdbuion Tou GUGTAPATOC TTUPOGPECNG Kal EYKATAOTABNKE QWTIOUOC aopaAeiag ae TepIoXEC
Tou dev ATav emapkAc. EmimAéov, avramokpivoevol oTIC amaITAOEIC Yid ouveXA PeATiwon Tou TTepiPAAAOVTIKOU HaA¢ ATTOTUTIWHATOC,
emevdUoape oc véa TeXVoAoyia ou Ba emITpéWel ThV Heiwan TG avdAwong PEPVIKIWY OTIC EKTUTTWTIKEG HNXAVEG KAl EVOTIOINGAUE Td
KUKAWpaTa {eoToU vepoU Tou gpyooTaaiou, PeATivovTag £Tal Thy avdAwan ykalioU. TéAog, Edgacn 86Onke Kai oThv PeATiwon ThG
TOI0TNTAC TWV TPOIOVTWY Pa¢ HEOW TG ayopdc dUo VEWV pnxavnudTwy, €vOG auTOpdTou opydvou HETPNONG £PYAAEiwWV Kal £vOG
pnxavipaTog eAéyxou avtoxic Twy Soxeiwv.

H kupié6Tepn emévduon mou mpaypatomoiiBnke To 2019 oTo epyoatdaio The TTarpag, apopolos oThv avaPpdduion Tng AiBoypd@ikAg
HUnxavic TPoKeInévou ol duvaToTNTEC TN va eival avdAoyeg Twy oUyxpovwy pHovTéAwy. Tautdxpova £yivav HIKpOTepeG eTeviUOEIC
yia Thv avTikatdataonh maAaiol hAekTpoAoyikoU e€omAiopol Kai yia Tnv avaPpdadpion Tou AoyiopikoU Twy opydvwy TToloTikoU EAéyxou.

To emevdUTIKO TTPOYPAKUA OTO epyoaTdaio The @eooahovikng apopoloe OToUG Topeic ThG AcpdAsiac Tpogigwy Kar The PeATiwong
Twv ouvonkwy Yyieivic & AcpdAciac Twv gpyalopévwy. TTio ouykekpipgéva, uhoTroleiTal o dUo @AoeIC To £pyo TNG £yKATAGTAONG
VEWV QUTOHATOTIOINHEVWY PropnXavikwy Bupwv UYNARC TaxuTnTag amd cuvOETIKA aiTa, n oToid eMITPETEI TOV YUOIKO AEPIOUS Tou
PrognxavikoU KTipiou katd ToU¢ Bepivolc PAVEG, amoTpETOVTAG OHWC Thv €i0080 evTépwy Kai Tapacitwy (BeAtiwon ouvBnkuwyv
Yyieivig & AogpdAsiac Tpogigwv). TTapdAAnAa, TomoBeThOnKkav avefdpThTeg TOPTEC yid Tov diaXwpioud The Kivnong Twv
TEPOVOPOPWY OXNUATWY amd auTAv Twv melwv, péow diakpITwy o0deUocwy S1a@opeTIKoU XpWHATOC Kal KatdAAnAng ohuavong
(BeATiwon AogdAciac). H mpwtn gdon Tou épyou oAokAnpwBnke To 2019, evy h deUTepn Ba oAokAnpwBei evrdg Tou 2020.

To 2019 n Etaipeia vuhomroinoe emevdloeic €0,7 ekar. evw o1 emevdU0eIg ThG TeAeuTaiag TevrasTiac aviBav oc €171 ekar.

TTPOOTITIKEZ - KINAYNOI I'TA TO 2020

O puBudc avamrtuéng Tng EAANVIKAC oikovopiag ekTipdrar 611 Ba emppaduvBei onpavTikd To 2020, Adyw TwWV EMTTWOEWY ThG
e€amAwong Tou KopwvoioU, TTou dev PTTopoUv akdun va ekTIUNOoUV pe akpipeia, dedopévou 6T Tavdnyia sivar oe e€EAIEN Kal uTtApX el
onpavTikh apepaidTnta wg mpo¢ didpKeid, TRV EKTACN Kal TIC AKpIPEic ouvETTEIEG TRG oTNV €AANVIKA aAAd Kai oTnv Ttaykoouia
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olKovoHid.

O1 apvnTIKkEG oIKOVOUIKEG ouvéTreleg Ba TpoéABouv Kupiwg amo diatapaxéc otnv CATNON, We peiwaon TNG eyxwpiag aAAd kai Tng
e€wTepikAc TAThong ayaBwy, apol TARTTOVTAI IBIAITEPWE TOWEIC OTTWE 0 TOUPIOWAC, h £0TidoN Kdl h yuxaywyid.

H Aioiknon tapakoAouBci Tic e€eAifeic, afioAoyei Toug KIvBUVOUC Kal TipoPdivel OTIC ATtApaiTATEG eVEPYEIEC SivovTaC TTPOTEPAIOTNTA
oThv TpoaTacia Tng uyeiag Twy epyalopévwy, oth diatipnon Twy Bégewyv gpyaaiag, oth 81ac@dAion TNG ampOOKOTITNG CUVEXIONG TWY
TAPAYWYIKWY TNC AEITOUPYIWY Kal YEVIKA OANG TNG OIKOVOUIKAG TG dpdaTnpioTnTag.

EvdeikTiKA n ETaipeia £xel AdPel Ta akdAouBa eowTepIKd PETPA Yid ThY TTpooTadia Twy epyalopévwy dAAd Kal TWV oUVEPYATWY TNG:

e ‘Eykaipn mpounBeia uyeiovolikoU UAIKOU yid TO TTPOOWTIKY, Th AN Twv amapditntwy péTpwy TTpopUAAgNC Tou TTpoowTiKoU
amd Th HeTddoon ThG vooou, Thv avaoToAR dAwv Twv Taidiwv Tou TTpoowTikoU, Thv £€do@dAion TWV CUGTNUATWY TTOU ETTITPETIOUV
TNV ThAgpyacia HEPOUG TOU TTPOCWTIIKOU TNG, TV TPowonon eKTaIideUTIKWY TIPoYpauHdTWY Héow TnAg-eKTaideuong.

o TlpooTagia Twv epyalopévwy Tou avikouv oc euTtadeic opddeg R dowv dikaioUvTal ddeieg €181koU oKoToU.

o  Egappoyh Tpoypdupatog amoAUpavong Twy Tdpaywyikwy Xwpwy dAAd Kdi TWV ypdeiwy, oUpQwvd HE TIC TTpodidypdgéc TNE
Etaipeiag.

e  Epappoyh TpwToKOAAOU @opTWocwy & EKPOPTWOEWV yid Tou¢ 0dnyoUC TPoUNBEUTWY HAC, OUVEPYATWY SIAVOPAC KAl TTEAATWY
Hag.

e AuoThpf TAphon Twv amooTdocwy PeTal Twy gpyalopévwy aToug XWpoug epyaaiac.

e AuoThph Thpnoh Tou KaBnuepivoU Kai epdopadiaiou TTpoypdupaTog kabapiopol Twy TTapaywyikwy xwpwv Kai Tou e§otmAiopol
XWwpic amokAioeig, ocUpgwva pe Ti¢ diadikacieg The ETaipeiac kai Ta mpoéTUTIA UYIEIVAG KAl TTO16TRTAG TTou egappélovTal.

e AuoThph Thpnon ek pépouc Twv epyalopévy OAWY TWy PETPWY ATOHIKAG UYIEIVAC, kaBuwg Kkal TTpakTikwy YyIeIvAG.

H Aioiknon Bcwpei 611 o1 KAGdoI 0TOUC OTI0IOUC BPATTNPIOTIOIEITAI, AVAKOUV OTIC ETIIXEIPNHATIKEC KATNYOPIEC TTou Bev S1aTpEXOUV
ToAU ooPpapé kivduvo kai avapéveTail va dei§ouv oXETIKA avToxXh aTo oevdpio UPeong ThG TAyKOOHIAG olkovopiag, Adyw Thg Ttavdnyiag.

‘Ooov agopd oto 2020, Adyw Kai Twv HETPWY Yid TOV TIEPIOPIOUS ThG £EATAWONG TOU KopwvoioU aTh XWpda Hag, avapévoupe deiwan
OTIC TWARCEIC aVaYUKTIKWY Kal urrUpag yiaTi apevog, moAAég emixeiphoeic Oa apapeivouv kAeiotég (HO.RE.CA) kai apeTépou Adyw
TNG TTWONG Tou apiBpol Twv agifewv eMOKETTWY améd To ewTePIKS, N omoia Ba emhpedoel duoPeVWIC ThY TTWANON TWV TIPOTOVTWY
Twyv TeAaTWy pac. TTapdyoia eikdva, 60ov apopd oThV KATAvAAwonh avauéveTal Kai yid Ti¢ e§aywyég pag, e kaBoplaTiko TapdyovTd
ETIPPOAC TO XPOVIKO S1doTnua Kai To £id0C TWV TTEPIOPIOTIKWY PETPWY R akopa kai mlavéd véo lockdown, tou Ba amogaosioTolv améd
TIC KUPEPVATEIC TNG KABE XWpdg HE aTOX0 TNV amoguyh TG e€dmAwang Tou 100.

Ocwpceitar pépaio, 6TI 0 KAAdo¢ Pnlpac & avayukTIKwy Ba ehpeaoTei dpvnTIKA oc emmimedo TWAACEWY yid Thv TpExouaa Trepiodo

Tapd Ta HETPA TToU AdpuPdvovTal yid ToV TTEPIOPIOHO TWV ATTWAEIWY TOU TOOO 0€ KOIVWVIKO 000 Kdl 08 0IKOVOUIKO £TTiTredo.

‘Ooov agpopd ota doxcia Tpowipwyv To 2020 o1 TeAdTEG pag eixav av§non MWARCEWY Kal TPOPAETTOUV UYNAEC TTApAyWYEC yid ThV
o0e(dv poddkivou, yiaTi ToAAoi KaTavaAwTEéC oTpdPNKav OE TTPOIOVTA 0 AOYAAEIC oUOKeUaTie¢ Adyw Tou Kopwvoiol. YTdpxouv Pépaia
TAvTa Kal aoTadunTol Tapdyovreg 6TTwe (KaipikéC oUVORKeC, Bépara oThv TtapaywyikA diadikagia Tov TeAATWY Hag Adyw Kopwvoiol
KATT), TTou emthpedlouv To UYog Twy TTWARCEWY Hag.

H Aioiknon ekTipd didpkWw¢ Thv KaTdoTaoh, TTpokeipévou va diaopahiosr 6TI AaupdvovTal éykdipd 6Ad Td avaykdaia kai duvatd pétpda
Kal EVEPYEIEC YId ThV EAAXIOTOTIOINON TUXOV EMITTITWOEWY OTIC dpdaThp1dTnTeC The ETaipeiag.

FENIKOTEPOI KINAYNOI

Auoueveic oikovopikéC OUVBRKES, eV3EXETAI va TTNPEGOOUY dpvNTIKA Thv TATNON yia Soxeia Pmlpac & avayukTIKWY, YEYOVAC To
0TI0i0 OTNV CUVEXEIA PTTOPET VA £XEI APVNTIKEG EMITITWOEIC 0TV KaTavdAwon Twy HeTAAAIKWY €1dWv ouokeuaaiac. H avraywvioTiki
0paoTnp10TNTA 0 Hid £miTedNn A TTWTIKA dyopd gival AOyog avnouxiag Kai UTTopei va emhpedael Tov OYKo Kal TIG TIHEG TWARCEWY
TOOO OTIC EYXWPIEG 600 Kal OTIC e€aywyIKEC ayopEg.

TToAITIKA aoTa@Bceia Kai TUXOV avaTtapax£g amelAolv TIC ayopég pag, au§dvouv Tov Kivduvo Trou Utopei va TpoéABel amd Tn xophynon
TIOTWOEWY TPOG ToUG TTEAATEC A amd TNV aduvapia Twv TPoUNOeUTWY va eKTTAnpWaoouY TI¢ deoleVTEIG TOUG.

O Touplopdg cival évag onpavTikog Tapdyovrdg ToU h TTTWoN Tou Umopei va emnpedoel apvnTikd Tnv {ATNON TWV TIPOIGVTWY {ag
(doxeia pmUpac & avayukTikWwy) kaBWw¢ n ayopd pag ouvdéeTal dueoa e Tov apiBud Twv ToUpIaTWY OThY TTEPIOXA HAG.
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AvTifoec Kalpikéc OUVORKeG evdéxeTal va peiwoouv Thy {ATNON TWV TPOIGVTWY pag, Téoo 6cov agopd ota doxeia umipac &
avayuKkTIKWy 600 Kai ota doxeia Tpogigwy. O Kaipd¢ ival pia onpavTiki TapdueTPog ToU UTTOPEi va eThpedael TOGO ThY KatavaAwaon
UmUpag & avaywuKkTIKWY 600 Kail To PéyeBoc Thg e0odeiag poddkivou KaBwe Kai Thv ToI6TNTA TOU KOVAEPPOTIOINKEVOU TIPOTOVTOG.

O1 diakupdvaeig aTIg TIHEG Tou ahoupiviou (commodity), oupmepiAaupavopévwy Kkar Twv emipioBiwy (premiums), Tou Aeukoai1dnpou
KaBw¢ emiong Kal AAMwyv Pacikwy UMKWY anaiTolv TPooeKTIKA £QApUOYn TwV TOAITIKWY pdg diaxeipiong KivoUuvwy.

O1 améTopeC auAOEIC TWV TIHWY Twy epmropeupdTwy (commodities), 6TwWE To TeTpéAdIo, o1 0TroieC TTUPodoTOUV AUEATEIC TOU KOOTOUG
TWV TpopnBeuTWy A’ UMWV, TTOU XpnoidoTroloUvTal aTnV TtapaywyikA pag¢ diadikacia, amoTeAoUv £va onpavtikd Kivduvo yia Thv
ETMXEIPNUATIKOTNTA Hag.

TTpopAAuaTa oTIg UTThpeaieg MIHEVWV Kal OTIC HETAWOPEC TWV TTPOTOVTWY YEVIKOTEPA HTTOPOUV va dUoXEPAVOUV ThY IKavOTNTd pag va
TApEXOUUE UTthpeaieg uynAol emimédou TTPo¢ Toug TTEAATEC pag Kai £181kdTepa ekeivoug ekTOC EAAGSac, pe mBavéd emakdAouBo Thv
amwAeid pépoug Twy e€aywywy pag.

‘Bva duvaté eupw, yevikd, BUOKOAEUEI TNV avTaywVvioTIKA pag Béon oTig ayopéc Tou e€wTepikoU.

XPHZH XPHMATOOIKONOMIKON MEZON A KAAYWH KINAYNON

H Etaipeia ekTiBeTal o apkeToUC XpNHATOOIKOVOUIKOUG KIvaUvVouC 6Ttwe ayopdc (HeTaPoAéc o ouvaAAayUdTIKEC 100TILIEG, ETTIITOKIA,
TIUEC AayopwyV), TIOTWTIKG KivBUVO, PEUOTOTNTAC, TAUEIAKWY powv Kal Kivduvo g0hoyng afiac amd petaPoAéc emiTokiwy. To yeVIKO
mpdypappa diaxeipiong kiveUvwy The ETaipeiagc emidiwkel va €AaxioTomolAcel Thv evdeEXOUEVN dAPVNTIKA Toug emidpacn oTh
XPNHATOOIKOVOUIKA TNG amodoan.

H diaxeipion kivdUvwy dievepyeital oc ocuvepyaoia He Thv KeVTpIKA umnpeaia diaxeipiong SiaBeoiywy, n omoia AsiToupyei He
OUYKEKPIUEVOUG KAVOVEC TIoU €xouv BeomiaTei amd Tov opiAo The Crown. H Etaipeia mpoadiopilel, ekTipd Kai avTiota®uilel Toug
XPNHATOOIKOVOUIKOUC KIVOUVOUG XPNOIHOTIOIWYVTAC TTdpdywyd XPhHATOOIKOVOUIKA TTpoidvTa, 6Twe mpoBeoiakd cupPpoAaia ayopdc
aAoupiviou Kai ouppoAaia ayopdc i Kail TwAnong ouvaAAdypaTog.

e TuvaMayparikég Kivduvoc: H Etaipeia ekTiBeTal oe ouvaAAaypaTtiké Kivduvo évavTi Kupiwg Tou doAdpiou AUEPIKAC APEVEC
Aoyw Twv e€aywywv The, éva pépog Twy omoiwy eival o doAdpia, Kal dQETEPOU AGYoU Tou OTI éva OhUavTikd HéPOC TG TIMAC
Twy A" YAWv (aAoupivio) gival xphuaTioTnpiaké €idog kai oi Tipég Siampaypdreuong ekppalovral oe doAdpia.

Na Ttnv diaxeipion Tou ouvaAAaypatikoU KivoUvou, ouvdmTovTdl oupPpoAdia HEAAOVTIKAC EKTTANPWONG OUVAAAdyHAToG He
e€wTePIKOUC avTIOUUPAAAGHEVOUC HE TNV ETTOTITEIA A HEOW TOU KEVTPIKOU THAKATOC Biaxeipiong 8iaBeaipwv Tou OpiAou The Crown.

e Kivduvoc Tipwv: H Etaipeia ekTiBeTal o KivBuvo ouveXWyv HETAPOAWY TIHWY Twy TTpWTwyY VAWV (HETaAAo). H diaxeipion Twy
KIVOUVWY auTwyv viveTal péow ocuppoAdaiwy PeEAAOVTIKAG EKTTARPWONG o€ ouVAUAOHO HE OUYKEKPIHEVOUG OpoUC aTa cupPoAaia
TIWANOGNG TTOU UTTOYpd@ovTal HE TOUG TTEAATEG.

H moAITikA The ETaipeiac sival va punv ekTiBeTal oTou¢ Tmapamdvw KivaUvoug yeyovog Trou oc HeydAo Pabué TpayldaToTolsiTadl Pe
TNV HETAKUAIGN Tou KIVEUVOU TIHWY Kal ouvaAAdyHaTog oToug TTEAATEG. AUTO ETITUYXAVETAI €iTE HEOW TTPOCUHPWVNHEVWY TIHWY
TWANnong, mou diapgop@wyvovTal pe PAoh oUyKekpidéva cuppoAdaia KAAuwng Kivauvou avd TeAdTn €iTe HEOW KUPAIVOHEVWY TIHWY
TIWANGNG, OTIC TTEPITITWOEIC TTOU 0 TTEAATNG avaAappdvel Tov OXETIKO Kivduvo.

o Kivduvoc emitokiou: Ta £00da Tn¢ ETaipeiac kaBwe Kai o1 ASIToUpYIKEC TAUIAKEC poéC eival og peydAo Pabuod avedpTnTeg améd
TI¢ 31AKUPAVOEIC ETTITOKIWY 0TV ayopd viaTi h ETaipeia dev d1aB&Tel onpavTiKA EVTOKA TTEPIOUCIAKA OTOIXEid EVEPYNTIKOU EKTOG
amé TIC KaTaBEéoeIc OYPew Kail dev £Xel TTAEOV EVTOKEC UTTOXPEWUEIC.

e ThioTwTiKAG Kivduvog: O TIOTWTIKAC KivOUVOC amroppécl amd Ta HETPNTA Kal Tapelakd S1aBéoipa KaBwe emiong Kal amod TOTWTIKA
£€kOeon oe meAdTeG.

TNa Tpdmelec kal AoITTd XpNHATooIKoVopIKd 18pUpaTa TpoTIdWyTal Katd KUpio Adyo autd Tou 31aBETouv eTTAPKA TIIOTOANTITIKA
IKavOTNTA OTWC aUTA ekTIPdTar amd ave§dpTnToug oikoug afioAdynong.

Tia Toug meAdTeg, n Etaipeia éxel Bsomioer kar epappoler apxEG, He TIC oToie¢ pooTtaOcei va SiaogaAilel 0TI ol TWARCEIC yivovTal
KUpiwe o€ TEAATEG e KAAD TTIGTOANTITIKO 10TOPIKO Kal TTAPAKoAouBei cuveXWE TV CUVAAAGKTIKA CUUTTEPIPOPA Kal ThY OIKOVOUIKA
KatdoTaoh Twv oPeIAeTWY ThG. H xopAynonh TioTwong eAéyXeTal HEOw TIOTWTIKWY 0piwv KAl EQAPUOYAC OUYKEKPILEVWY OpwV.
EmmAéov n ETaipeia éxer ouvdyer acpaAioTApIa HEow TWV OTToIWY KAAUTITETA! £vd IKAVOTIOINTIKG HEPOG TOU TTIGTWTIKOU KIvEUVOU
amod TeAATeG.

O s1ompakTéol eumopIkoi Aoyapiaapoi TepiAauPpdvouy Kupiwg anmaiThoeig amo peydAoug OpiAoug eTaipiwy.
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ZHMANTIKA FEFONOTA & ENAEXOMENEZX YTIOXPEQZTEIZ

e HETtaipeia dievepyei TpoPAEYEIC yia evBeXOHEVOUC KIVOUVOUC Kal WE €K ToUTOU eV UTTApXOUV £TTIBIKEC A UTO diaiThoia diapopéc
JIKAOTIKWY A dIAITNTIKWY 0pyAvwy, TTou eVEEXETAI va £XOUV KATA TV ekTipnon The Aloiknong ouaiidn dpvnTIKA ETTITTWON 0TV
OIKOVOMIKA KaTdoTaon i AsiToupyia Tng ETaipeiag.

e H Evaipeia éxer eAeyxOei yia popohroyikoUg akomoug amd Tnv PricewaterhouseCoopers A.E. éwg kai yia Tnv xpnon 2019 kai
NG éXoUv XopnynBcei o1 OXETIKEC eKBETEIC POPOAOYIKAC oUPHOpPWONG Xwpic emipUAaln péxpr kai To £to¢ 2018. Odov agpopd
atnv xpfion 2019 éxer oAokAnpwOei o @opoAoyikdg éAeyxog Tou dievepynBnke améd Thv PricewaterhouseCoopers A.E., Ta
amoTeAéouara Tou omoiou éxouv AngBei uTtoyn oTi¢ Ttapoloeg XpnuaTooikovopikég Karaortdoeig. H Aioiknon tng Etaipeiag dev
avapével va TpokUYouv opoAoyIKEC UTTOXPEWOEIC TTEpAV ATTd AUTEG TTOU KaTaxwpnOnkav Kai Tou ameikovi{ovTal oTi¢ TTapoUoes
Xpnuartooikovolikéc Kataotdoeig péxpl va The xophynBei h ékBeoh popoAoyIkAC oUHHOpYWONG Xwpic emigpUuAagn yia To 2019.

e H Eraipeia cixe peAovTikég Seopeloeig yia ayopd mayiwv afiac Thv 31/12/19 supw 180.13 xIA.

METATENEZTEPA TETONOTA

ZTmic 25/02/2020, sppavioThke To TTpwTo KpoUaua atnv EAAGSa, ouoxeTiopévo pe Tov 16 COVID-19 o omoio¢ xapakTnpioTnke amo
Tov TTaykéopio Opyaviopd Yyeiac we mavdnuia otic 11/03/2020. Z1ic 13/03/2020 n Kupépvnon dnpogisuoe Thv amdégpdon ThG yid
Ayn Kpatikwyv péTpwy, OTTWC N emIPOAR TTPOOWPIVAG amaydpeucns TNG AciToupyiag €upéoC @AoHATOG KATAOTNUATWY AIaVIKAG
TWANONG, EOWTEPIKWY XWPWVY Kal dAAwy ToTmoBeailyv, He oTdxo Thv emmippdduvan The e€dmAwaong Tou 10U,

ZTic 28/04/2020, o TTpwBumoupyde pe e€ayyeAia Tou TpodavhyyelAe aTadiaki dpon TWV TIEPIOPIOTIKWY PETPWY HE OTOXO ThV
£TMAVEKKIVNON TG 0IKOVOUIKAG dpaaTnpidTnTacg oth XWpd, h omoia eEAAOE emITUXWCE amd TV KopUpwon TnG Travadnyiag.

ATo TiIc 04/05/2020 AciToupyoUv Kavovikd TAéov Td KATAGTAHATA AlavikoU eptropiou XAapnAAG 6xAnone ev Ta umdAoima amd
11/05/2020, ue e€aipeon 60a PpiokovTal ot sptropikd kévTpa Ta otroia dvoifav tnv 01/06/2020.

H e€éMén tng mavdnpiac mapakoAouBcital kaBnuepivd amd To Ymoupyeio Yyeiag kai epappoélovral TEPIOPIOTIKA HETPA OF
TEPITTWOEIC, TIOU Td KpoUoUATd O 0PIOHEVEC TIEPIOXEC TNE XWpdg pavepwvouy mBavh £€apaon, 6TTwg evrdg Tou Touviou aThv Tepioxh
TNG =daveng kai o mpoéagaTa Tov AUyouato Tou 2020, epapudlovTal €1dIkd UETPA O OUYKEKPIUEVEG TTEPIOXEC UYnAoU KivaUvou,
OmwG 6pto atépwy oe dnpooieg & KOIVWVIKEG eKONAWOEIC, XPOVIKOI TTEPIOPIOHOI OThV AEITOUpYid KATAOTNHATWY UYEIOVOHIKOU
eviIaEPOVTOC, TIPOOWPIVA amaydpeuon AsiToupyiag emipépoug XWwpwv ocuvdBpoiong Koivol, h UTOXPEWTIKA Xphon Hdokag oe
diapévovteg & epyalopévoug oe Kévrpa Ymodoxhc, oTic dopéc wiAofeviag, TapoxAC UTTNPECIWY KOIVWVIKAG @povTidag & TaidikAC
TpPOOTACIAG.

H katdoTaon péxpl oTIYUAG 0T XWpPa TTAPAUEVEI OXETIKA IKAVOTIOINTIKA.

Onwc¢ mpoavapépOnke, n Aloiknon Tnc Etaipeiac Beswpei 6TI ol KAGSoI O0TOUC oToioUC BpAOTHPIOTIOIEITAI, AVAKOUV OTIC
ETMIXEIPNUATIKEC KATNYOPiEC TToU HedoTpdBeapa dev diaTpéxouv oAU coPapd kivduvo Kai avapéveTal va 3ei§ouv axeTIKA avtoxh oTo
oevdplo UPeang TG TTaykoopidg oikovoliag, Adyw The mavénpiag.

Qatboo otnv Tepiodo Tou A’ emttdunvou Tou 2020 w¢ Ttpo¢ avtioToixh tepiodo Tou 2019 mtapouoidoTnke peiwon Twy TTWARGEWY ThG
Etaipeiag katd mepimou -8%, h omoia égTace To -29% oc emimedo Acitoupyikwy Kepdiv. ZUpowva 6pwe e TpoOoQATeG EKTIHACEIC
Tn¢ Aloiknong yia To oUVoAo Tou Toug, avapéveTdl OXETIKA XAUNAOTEPN TITWON TWV TWAARCEWY aTtd auTh Tou A’ ETTTAUNVOU Kdi OXI
onpavTikA peiwan TG Kepdopopiag Kupiwg Adyw ThG ouvelopopdc Tou KAAdoU Tpogilwy, TTou Adyw EVTOVNG ETTOXIKOTRTAC o€ EEAIEN,
dev eixe emnpedoel onuavTikd Ta amoTeAéopaTa Tou A’ emrtdunvou Tou 2020.

Tlpémer va onpeiwBei 0TI TpoavagepOcioa emidpaon amoTeAei un TPOOAPHOOUEVO CUPPAV HETA ThY NUepopnvia Tou 1ooAoyiopoU (non-
adjusting post balance sheet event), kai 3ev emnpedlel TI¢ XpnpHaTooIkoVopIKEG KaTaoTdoelg pe 31.12.2019.

H Eraipeia ouvexilel Thv 3paotnpidTnTtad The ampdokomTa Kai dev ékave Xphon Tng duvartdTntac Tou Nopou Tepi avaoToAAg ThG
AeiToupyeiac Tng. TTpoéPpn poévov oc avacToA Twv oUUPACEWY €pyaciag, yid OUYKeEKpIUEVOUG £pyaldUEVOUC, oI OTT0i0I AVAKOUV O€
euntaBcic opddec kai dev UTTAPXE dUvATOTNTA vd TAPEXOUV TIC UTNPECIEC Toug Héow ThAe-epydoiag. Exel wotdoo Adper 6Aa Ta
amapaitnta péTpa mpoUAagng yia Toug epyalopévouc Kal Toug OUVEPYATEG ThG.

Z e KdBe mepimTtwon, n Etaipeia 81aBéTel uynAdTepa Tapeiakd diabBéaoipd, onpavTikEC PpaxuTpOBOeoUeC aTAITAOEIC 08 OX£EON WE TIG
PpaxumpdOeopeg uTtoxpewoeig, BeTIKG Ke@dAalo Kivnong, evi TTapapével oTaBepd kepdopdpa e3W Kal ApKETA XpOVId. ZUYKEKPIUEVA
yid Thv Tpéxouaa xphoh, Ta képdh Tpo pépwyv Tn¢ Etaipeiac au€ndnkav katd 41,1% h oe SiapopeTikh avdyvwon katd 131,7% wc¢
mpo¢ To 2018 (avdAoya av ayvonBei f av AngBei umdyn n emippon, Tou cixe ota amoteAéopara Tou 2018 n onuavTikh TPOPAEYn
amopeiwang The Iomavikhg BuyatpikAc). OAa Ta avwTépw, KaBioToUv Tov ETIXEIPNOIAKO KivBUVO anuavTikd mepiopiapévo.
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Acev uttdpxouv dAAa HeTayevESTEPA YEYOVOTA, TTOU vd £XOUV 0UGIWEN £TTITTTWON OTIC XphuaTooikovopikéc Kataotdoeig Tou 2019.

EAPA KAT YTTOKATAZTHMATA THZ ETAIPEIAZ

H ¢3pa ka1 Ta Kevtpikd ypageia The ETaipeiac ppiokovral oto XaAdvdpr ATTIKAG, oThv 036 EBvikA¢ AvTioTdoewg 57. EmimAéov n
Etaipeia diathpei Ta e€A¢ YokaTtaoTApaAra:

e Epyootdoio KopivBou: Kupd Bpuon KopivBiag, 201 00 KépivBog
o Epyootdaio TTatpuv: Biopnxavikh TTepioxh TTatpwy, 250 18, '‘Ayioc ZTépavog Axdiag
e Epyootdaio Ocaoalovikne: Biounxavikh TTepioxh Ocaoahovikng, 570 22, Zivdo¢ OcooaAovikng

NiaBéTel emtiong éva apiOpod e€wTepIkWY amoONKWY K TWV OTTOIWY KATIOIEC Eival HOVILNG AEITOUPYIAC EVW PEPIKEC ETTOXIAKEC avdAoyda
HE TIC avdyKeg.

AIAPOPQOTH METOXIKOY KEFAAAIOY & ONOMAZTIKH AZIA METOXON

To MeToxIké KepdAaio Tng Etaipeiac otic 31/12/2019 avepxéTav oc 18.188.000 cupw, Siaipepévo oe 18.188.000 koivéc ovoudoTIKEC
peToxég, ovopaoTikAg agiac The kaBepiag evédg (1) eupw. Ta dikaiwpaTa Kai oI UTOXPEWOEIC TTOU ATTOPPEOUY aTrd KABe HeETOXA eival
auTécg Tou opiCovrail amé Tov K.N. 4548/2018.

To oUvoho Twv peToxwv Tn¢ Etaipeiac karéxetar amd dVo kard 100% éppcosc Buyartpikéc eTaipeiec Tou opihou Th¢ CROWN
HOLDINGS Inc. H Etvaipeia "Société de Participations CarnaudMetalbox SAS", katéxer ohpepa 18.187.999 petoxég tng
Etaipeiac (18.188.000 petoxéc otic 31.12.2018 Ator 100%) evs 1 (pia) petoxh katéxer mAéov kar n “CROWN EUROPEAN
HOLDINGS S.A".

KEPAH TTIPOY. ATAQEZH

To AioiknTiké ZuppoUAio Tng Etaipeiac mpoTeivel aThv TakTikA Tevikh ZuvéAsuon Twy PHETOXWY TS Yid To £To¢ Trou éAnge oTic 31
Ackepppiou 2019, diavopr Kepdisv petd amd ddpouc we akoAoubwg:

1) Mn kartapoAn Mepiopartog

2) Mn dnuioupyia TakTikoU AwoOeparikoU, 3cdopévou OTI To UEIoTduevo TakTikG AToBepaTiké umepPaivel To AdXIOTO TTOU
anaiteitar amd Tnv oxeTikA NopoBeaia, dnAadh To éva Tpito (1/3) Tou pHeToxIKoU KepaAdiou Tng ETaipeiag

3) Mn katapoAf apoipwy ota péAn Tou AloiknTikoU ZuppouAiou Kai
4) To Ymohoimo Twy Kepdov petd amd @dépoug Uyoug €3.064.679,05 va petapepOci ota Képdn/Znpisg e1¢ Néov.

XahAavdpt, 31 AuyolaoTou 2020
TO AIOIKHTIKO ZYMBOYAIO THZ ETAIPEIAX

O TTpbedpoc Tou AloiknTikoU ZuppouAiou & AieuBivwy Z0ppouhog

Andrea Vavassori
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ETHZIEZ XPHMATOOIKONOMIKEEZ KATAZTAZEIZ 31/12/19

IZOAOrIZMOZ

Mn KukAogopoUvTa meplouciaka oToixeia
Evowyara wdyia
Akivnhta
MnxavoAoyikdg e€oTAIONOG
Noimtég e€omAIonoG
ZUvodo
AuAa mayla oToixeia
Aoimtd duAa
ZUvodo
XpnUATOOIKOVOUIKA TTEPIOUCIAKA OTOoIXEIa
Adveia kai anaithoeig
ZuppeToxég og BuyaTtpikég, ouyyeveic kai KoivoTtpalieg
NoITtoi OUHHETOXIKOI TiTAOI
Zivoro
AvapaAAduevor gopol
ZUvoAo [N KUKAOWopoUvVTwY
KukAogwopoUvta meplouoiaka aToixeia
AnoBépara
‘Etoipa kai nuiteA Tpoidvra
Epmopetpara
TTpwTeg UAec kai didgopa UAIKA
TTpokatapoAéc yia amoBéuarta
Zivodo
XpnuaTooikovouika oToixeia Kal mpoKaTaPoAEg
Eumopikég anaithoeig
AouAcupéva é00da TTep163ou
NoITtéc anaITAoeIg
TTpomAnpwpéva é€oda
Tapeiakd diaBéaipa kai 100d0vapa
ZUvodo
Tpéxouaec opoAoyIKEC ATTAITROEIG
Z0voAo KUKAowopoUvTwy
Zuvodo evepyntikoU

Zny.

w

31/12/19 31/12/18 |
5.377.889,11 5.686.090,13
23.234.932,87 24.839.596 64
321.919,26 369.446,37

28.934.741,24

30.895.133,14

10.645.,84 17.780,83
10.645,84 17.780,83
1.296.702 55 1.287.127 44
63.681.643,97 63.681.643,97
88.041,00 88.041,00
65.066.387,52 65.056.812,41
4.273.394,47 4.239.478,36

98.285.169,07

100.209.204,74

6.082.288,45
3.027.419,07
8.916.823,25

89.74041

5.354.340,55
3.462.119,19
9.642.918,49
75.686,61

18.116.271,18

25.966.181,04

18.535.064,84

23.259.382,67

68.857,78 76.991,95
119.994,79 4.450.317,99
92.444 32 78.660,04
26.603.811,37 22.020.814,89
52.851.289,30 49.886.167,54
102.013,62 505.700,02

71.069.574,10

68.926.932,40

169.354.743,17

169.136.137,14

O1 onpeiwoelg oTig aehidec 8 éwg 26 amoTeAoUv avamoéomaoTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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KaBapn ©éon

KarapAnuéva kepdaiaia
KegpdAaio
Ymép 1o dpTio

Zovoro

AmoOeparika Kai anoteAéopara €ig¢ véo
ATroOepaTIKA VOLWY R KATAOTATIKOU
ApopoAdynTa amoOeparika
AmoTeAéopara €ig véo

ZUvodo

Zuvolo kaBapric Béang

TTpoPAéyeig
TTpoPpAéyeic via Tapoxéc oc epyalopévoug
Noimtég tpopAéyeig

Zovoro

Ymoxpewoeig

MakporpdOeopeC UTOXPEWOEIG
NoITtéc HakpoTpOOEeaUEC UTTOXPEWOEIG
Kpatikég emixopnynoeig

Z0vodo

BpaxumnpdBeopec uroxpewoeig
Eumopikég ummoxpewaoeig
Noimtoi popor Kal TéEAn
Opyaviopoi KoIVWVIKAG acgdAiong
NoImég uToXpeWaeIg
‘E€oda xphocwe douAcupéva
Kpatikég emixopnynoeig

Zivoro

T Uvodo umoxpEWTEWY
Zuvodo kaBaphic Béang, MPoPAEYEWV Kal UTTOXPEWTEWV

~

oo

10

1
12

12

18.188.000,00
195.468.746 45

18.188.000,00
195.468.746 45

213.656.746,45

70.263.298,35
115.682.442 49
(281.796.054,34)

213.656.746,45

70.263.298,35
115.682.442 49
(283.713.394,70)

(95.850.313,50)

(97.767.653,86)

117.806.432,95

115.889.092,59

14.456.385,47
281.704,30

12.872.206,59
443.267 13

14.738.089,77

13.315.473,72

- 1.940.000,00

3.148.378,98 3.394.806,97
3.148.378,98 5.334.806,97
29.489.408,62 28.278.431,01
1.072.916,72 89198357
1.005.384,76 1.031.642,77
780.472,77 2.806.361,24
1.067.230,56 1.341917,18
246.428,04 246.428,09

33.661.841,47

34.596.763,86

36.810.220,45

39.931.570,83

169.354.743,17

169.136.137,14

O1 onpeiwoelg oTig aehidec 8 éwg 26 amoTeAoUv avamoéomaoTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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KATAZTAZH ATTIOTEAEZIMATON

(moad oe eupw)

KUkAog epyaciwv (kaBapdg)

KéoTog mwAnoewv

MikTé amoTéAcopa

Aoimtd ouvhOn écoda

‘E€0da di0iknong

‘E€0da 31d6eong

Noima £€0da kai Tnyiég

ATIOpEIWOEIC TIEPIOUTIAKWY oToIXEiwy (KaBapé Toad)
Képdn kai {npieg améd 81d0eon Un KUKAOPOPOUVTWY OTOIXEIWV
Noimtd €0oda kai kEpdh

AmnoTeAéopara mpo TOKWV Kai gdpwv

TTioTwTIKOI TOKO! KAl ouvagh é00da

XpewoTikoi TOKoI Kal ouvagh £€oda

AmnoTéAEoHa PO Yopwv

®opol e1003MApaTog

AmnoTéAeopa wepI16dou PETA amd YHpoug

Zny.

13
14

14
14
16

17

18
18

19

2019
1/1-31/12

160.197.299,25

2018
1/1-31/12

159.921.023,32

(149.301.095,12) (149.095.432,25)
10.896.204,13 10.825.591,07
399.338,80 468.725,83
(1.837.809,55) (1.953.291,82)
(4.941.303,23) (5.375.386,46)
(688.878,54) (708.858,99)

- (16.293.416,98)

(79.627,01) 1.199,88
774.934,48 105.217,10
4.522.859,08 (12.930.220,37)
15.844,13 19.351,02
(318.709,65) (398.797.,96)
4.219.993,56 (13.309.667,31)
(1.155.314,51) (1.248.107,18)
3.064.679,05 (14.557.774,49)

O1 onpeiwoelg oTig aehidec 8 éwg 26 amoTeAoUv avamoéomaoTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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KATAZTAZH METABOANQN KAGAPHZ OEIHZ

(moad o€ upw)

YnéAoiro otig 1 Iavouapiouv 2018
AmoTeAéouara Tepi16dou
AvahoyiaTikd képdn/ (npieg)
Ynéhoiro oTig 31 Aekepppiov 2018

YnéAoiro oti¢ 1 Iavouapiov 2019
AToTeAéouara mepi6dou
AvahoyiaTikd képdn/ (npieg)
Ynéhoimo oTig 31 Aekepppiov 2019

KepdAaio

Ynép To
aptio

AmoBeparika
vopwy & Kar/kol

AgopoAdynta
AnoBepartika

AnoTeAéopara
€Ig véov

ZOvoho

18.188.000,00

195.468.746,45

70.263.298,35

115.682.442,49

(269.342.425,44)

130.260.061,85

(14.557.774 49)
186.805,23

(14.557.774 49)
186.805,23

18.188.000,00

195.468.746,45

70.263.298,35

115.682.442,49

(283.713.394,70)

115.889.092,59

18.188.000,00

195.468.746,45

70.263.298,35

115.682.442,49

(283.713.394,70)

115.889.092,59

3.064.679,05
(1.147.338,69)

3.064.679,05
(1.147.338,69)

18.188.000,00

195.468.746,45

70.263.298,35

115.682.442,49

(281.796.054,34)

117.806.432,95

O1 onpeiwoelg oTig aehidec 8 éwg 26 amoTeAoUv avamoéomaoTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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KATAZTAZH XPHMATOPONN

(mood ge X A\dde¢ eupw)

Xpnuartopoég amd AeIToupyikéC dpaoTnPIOTNTEG
ATroTéAEOUA TIPO POPWY

TTAéov K peiov TpooappoyEg yia:

ATtoaPEoeIC Kal ATIOUEIWOEIC EVOWHATWY Kal QUAWY TTdyiwv
TTpopAéyeic

Képdn kai {npieg amé 31dBean aToixiwy

XpewoTikoi Kal ToTwWTIKoi ToKo! (kaBapéd Tood)
ATIOUEIWOEIG TIEPIOUCIAKWY OTOIX EiWV

TTAéov K peiov peTaPoAéc Aoyapilaopwy Kepahaiou Kivnong
MeTapoAn amoBepdTwy

MeTapoAn anaiTRoswyv

MeTaPoAn utoxpewoswy

Meiov:

TTANPWWEG YIa XPEWOTIKOUC TOKOUG

TTAnpwyéG yia @dpo €1008AUATOC

ZUvoAo

Xpnuaropoég amd emevdUTIKEG dpAOTNPIGTNTEG

TTAnpwpéc (e1ompd€eig) yia amoktnon (TwAnon) ayiwv oToixiwv

Tokor elompaxOévreg

ZUvoAo

Xpnuartopoég amd XpnuaTodoTIkEC dpaaTnPIdTNTEG
Eionpdageic (mAnpwyéc) amé ddveia

ZUvoAo

Zupgwvia perapoAig di1aBeaipwy

KaBapn yetapoAn ota Tayeiakd diaBéoiua kai 10odUvapa Thg XpAohG

Tayeiakd 81aBéaipa kai 100dUvapa oThv apxh TG TepI6dou
Tapeiaka d1aBéoipa kar 100d0vapa oTo TEAOG TNG TEPIGBOU

Zny.

34

18

34
18

1

2019 2018
1/1-31/12 1/1-31/12
4.219.99356  (13.309.667,31)
2.333.978,71 2.309.042,95

373.554,13 870.121,71

79.626,88 1.199,99

302.865,52 379.446,94

- 16.293.416,98
7.310.018,80 6.543.561,26
622.928,92 (4.540.751,22)
(1.554.981,29) (5.725.679,74)
(901.920,56) 6.140.765,27
5.476.045,87 2.417.895,57

(319.496,31)
(473.882,91)

(399.584,62)
(2.940.798,26)

4.682.666,65  (922.487,31)
246448570  (2.581.843,68)
15.844 13 19.351,02
2.480.329,83 (2.562.492,66)
(2.580.000,00)  (640.000,00)
(2.580.000,00)  (640.000,00)
4582.996,48  (4.124.979,97)
2202081489  26.145.794 86

26.603.811,37

22.020.814,89

O1 onpeiwoelg oTig aehidec 8 éwg 26 amoTeAoUv avamoéomaoTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv

Zehida 7



AVU
&= CROWN

Brand-Building Packaging

ZHMEINZEIZ ETII TON XPHMATOOIKONOMIKON KATAZTAZEQN

1. T[ENIKEZ TIAHPOZOPIEZ TA TIZ APAZTHPIOTHTEZ THZ ETAIPEIAZ

H CROWN Hellas Can Biopunxavia Eidiwv Zuokeuasiac Avwvupn Etaipeia (oto £EAC avapepduevn we «Etaipeia»), éxer é8pa to Afpo
XaAavdpiou, EBvikA¢ Avtiotdoswe 57, T.K. 152 31, ABrva, EAAGSa, éxel vopipwe ouoTaBcei kai sival kataxwpnpévhn oto MnTpwo Avwvipwy
Etaipeiiv tng Tepipépeiac ATTikAg, TT.E. Bopeiou Topéa ABnvuiv, AiclBuvon Avamtuéng pe AP. M.E.MH.: 7034401000 [AP. M.A.E.
61019/01AT/B/06/057 (2009)] pe avTIKEigeEVO £pyATIWV:

e Tn Piounxavikh Tapaywyn, epmopid, diavopr, eloaywyh Kai e€aywyn 18wy ouokevaoiac kAOe popphc Kail €idoug, oupTrepiAapupavopévwy
KAl TWV OXETIKWY TpWTWY VAWV, KaBWC Kal Thv €loaywyn, eUmopia Kal eKUETAAAeuon pnxavoAoyikoU eoTrAiogoU Ttapaywyng 18wy
OUOKEUATiag.

e Tnv ekmpoowThon nuedamwy Kar aAAodamwy oikwv TTou Ttapdyouv, eumopelovTal i diavépouy Tapdpola A odoeldn TTpoidvTda.

o Tnv mapoxA TEXVIKWY, 0IKOVOHIKWY Kail AOITIWY UTTNPEOIWY, oUPTTEpIAaUPavopévng ThG eKTTOVNONG TAong @UOEWC HEAETWY, TTOU d9opoUV
OTOV TOHEA TWV HETAAAIKWY Kal AoITwv €18WYV cUoKeUaAaiag Kai

o KdBe ouvaph pe Ta avwTépw dpacThpidTRTA.

ZUppwva pe To vépo 4308/2014, n Etaipeia katatdooeTal oTnv Katnyopia Tng HeydAng ovroTnTac.

O1 evomoinpéveg Xpnuatooikovolikég Karaotdoeic Tng Etaipeiag, mepiAaupavovrair oTic Evomoinuéveg Xpnpatooikovopikég Karaotdoeig Tng
CROWN HOLDINGS INC., Corporate Headquarters, 770 Township Line Road Yardley, PA 19067 U.S.A. kai éxouv avapTnei aTo
81adikTu0, 0TV hAEKTpOVIKA B1eUBuvon www.crowncork.com.

O1 ouvnupéveg Xpnuaroolkovolikéc Kataotdoeig eykpiOnkav amé to AloiknTiké ZupPoUAio The «CROWN Hellas Can Biounxavia Eidwv
Zuokeuaoiag Avvupn Etaipeia» tnv 31/8/2020 kai £xouv avaptnBei aTo 31adikTuo, aThv nAekTpovikh di1cUBuvon www.crownhellascan.gr.

2. ZYNOYH BAZIKON AOTIZTIKOAN APXNN

2.1 TTAdioo KardpTiong
O1 TtapoUoeg XpNUATOOIKOVOUIKEC KATAOTAOEIG £Xouv ouvTaxBei oUupwva pe Ta EAAnvikA AoyioTikd TTpétuma kat' egappoyh Tou Népou
4308/2014.

O1 XpNHATOOIKOVOUIKEG KATAGTAOEIC €X0Uv ouvTaxOei pe Pdon Tnv apxn Tou I0TOpIKoU KOOTOUG Kal He Pdon Tnv apxh Tng ouvexi{opevng
dpaoTnpidTnTag. Ta yeyovoTa mou avaAlovtadl oTh ohpeciwon 24 mapakdtw, 8ev avapévetdl vd €MNPEACOUV ONUAVTIKA TNV EUTIOPIKA
dpaoTnpiéTnTa TnG ETaipeiag.

Makpooikovouiko TepiPdAAov

H mavdnuia COVID-19 emnpedlel To pakpooikovoiké TepipdAhov Thg EAAGSAc aAAd Kal TToAAWY dAAWY Xwpwv KaBioTwvTag To apépaio. H
emidpaon Thg Katd Th Sidpkeia Tou 2020 evdéxeTal va amogépel afloonyeiwTtn ouppikvwon Tng EAANVIKAG oikovopiacg, Adyw, Kupiwg, Tou 6T
n oIKovoyia TNG XWwpedg cival dppnkta ouvdedepévn e Ta £€0oda amod Tov Touplopd, TTou £xel AdN UTTOOTEI oNUAvTIKA Weiwaon.

Ta Beopikd dpyava Tng Eupwmdikig Evwong, mpoopdTtwg avéAapav pwToPoUAieg yid Thv YAQION HETPWY TIOU £XOUV WG aTOXO ThV evioxuon
TWV XWPWV TTou £TARYNoAv TTEPIooOTEPO aTmd Thv Travdnyia, He Th dnuioupyia Tapeiou avdkapyng To omoio Ba éxer Uyog €750 dig. Tepitou.
AUTO eixe w¢ amoTéAeopa h XWwpa va diekdikei éva Tood mepimou €32 31¢. uTd Th Hopeh daveiwv Kail emIdoTACEWY. Z TNV TapoUaod gdon, dev
cival eQIKTO va TpoadiopiaTei n didpkeia Tng avdhuiag Kai o mBavog xpdvog eUpeong amoTeAeopaTikoU epupoAiou. Aaupdvovrag umoyn Ta
avwTépw, Kai dedopévng Thg puong Tne ETaipeiac kar Th XpnHATooIKoVopIKA TG KaTdoTaong, TUXOv dpvnTikéG e€eAifeic dev avapéveTal va
£TTNPEAOOUV ONUAVTIKA TNV opdAR AciToupyia Tne. EmimpooBéTtwe, n Aloiknon ekTiud SiapKW¢ TV KATAOTACN Kal TIC TOAVEC ETITTWOEIC TNG,
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Tpokelpévou va diacpahiost 0TI AaupdvovTal éykaipa oAa Ta duvatd WETPA Kal eVEPYEIEC Yid TNV €AAXIOTOTIOINON TUXOV EMITITWOEWY OTIG
dpaoTnp1éTnTeC The ETaipeiac.

2.2 ZuvaAAaypdTiKEG HETATPOTEC

(@) Népiopa katdpTiong XPNHATOOIKOVOUIKWY KATaoTdoswy

Ta oToIXeia TWV XPNUATOOIKOVOUIKWY KataoTdoswv Tne ETtaipeiac emipetplvrar Pdoer Tou vopiopato¢ oTo oToio KatapTilovrtal ol
XPNHATOOIKOVOUIKEG KaTaoTdoelg The ETaipeiac (vopopa mapouciaong). O1 xphpaTooikovopikéC kaTaoTdoeig Tng ETaipeiac mapouaidlovTal oc
Eupw.

(B) ZuvaAhayéc kai uTtdAoimta

O1 ouvaAAayég oe Eéva voliopaTa HETATPETOVTAI OTO VOHIOUd OTO 0T0io KATApTi{ovTdl 01 XpNHATOOIKOVOUIKEC KATAOTACEIC HE TIC I00TIHIEC TTOU
10XUOUV KaTd Tnv huepopnvia Twv ouvaAiaywv. Képdn kai {npiéc amé ouvaAAaypaTikEG B1aPopEC o1 0TToIEC TTPOKUTITOUV aTrd ThV TAKTOT0inoh
TETOIWV OUVAAAQYWY KdI ATt Th HETATPOTIA TWV VOUIOUATIKWY TTEPIOUCIAKWY OTOIXEIWY KAl UTTOXPEWOEWY TTou ekppdlovTal o évo vopioud
HE TIG 10XU0UCEG I00TIYIEG KATA ThV Nuepopnvia 1coAoyiglol, kKataxwpouvTal aTa amoTeAéopara.

2.3 Ouyarpikég eTalpeieg

Ouyarpikég, civar ol eTaipeieg (TepiAaupavopévwy kar Twy etTaipeiwv Eidikol ZkomoU) oTi¢ omoie¢ n ETaipeia katéxel TooooTd HeyaAUTEPO
Tou 50% Twv IKAIWPATWY YAPOU K OTIC OTIOIEC £XEI Th duvaTOTNTA vd KATEUBUVEI ThV OIKOVOUIKA Kdl ETIIXEIPNUATIKA TOAITIKA £TO1 WOTE va
TPOKUTITOUV 0@£EAN amod TiC 8paaTnpldTNTEC TNG.

H Umtap€n evdexdpevwy SikaiwpdTwy YAPYOU, Td oTroid €T TOU TTAPOVTOC UTopei va e€aoknBolv A va petatpamolyv, Aappdvovrail ut' 6yiv yia
Tnv e€akpipwon Tou av n ETaipeia aokei £Acyxo HIag eTdipeidc.

H e€ayopd Twv Buyatpikiv ameikovileTal AoyIOTIKA pe Thv e@apHoyh The HeBGdou Tne ayopdc. Kdatog Ayopdc Bewpeital To oUvoAo Twv
KATAPAAAOUEVWY TIEPIOUTIAKWY OTOIXEIWY, TWY avaAduPavopevwy UTTOXPEWTEWY TTOU UQioTavTal A TEKUAipovTal, Kal Twy XophynOévTwy amd
Tov OpIA0 oupHETOXIKWY TiTAWV (equity instruments) amoTipwpeva aTig eUAoyeg agieg Toug, KaTd Thv nuepopnvia Tng Tpdfewg avraAayng
Tou eAéyxou Thg e€ayopalopevng kaBwg Kai 611 damdveg oxeTiCovTal dueoa He Thv ayopd. Td eTi HEPOUC TIEPIOUOIAKA OTOIXEId, UTTOXPEWOEIG
Kal evaEXOUEVEC UTTOXPEWOEIG TTIOU ATTOKTOUVTAI, ATOTIHWYTAl dpXIkd oTnv e0Aoynh afia Toug Katd Thv nuepopnvia Thng mpdfewc avtaAAayng,
avedpTnTa amé To MOOOOTO TWV TUXOV SIKaIwUATWY peloyngiac. H diagopd petall Tou TipApartog e€ayopdc kai Thg eUAoyng aiag Twv
kaBapwv Trepiouaiakwy oToixeiwv The e€ayopacOeiong BuyatpikAc Kataxwpeital wg Ymepalia. ZTic mepimTwoeic 6mou To KéoTog Ayopdc
gival HIkpdTEPO ThG eUAoyng afiac Tou ooooToU TnE ETaipeiag emi Twv kaBapwyv Treplouaiakwy oToixeiwv The e€ayopacBeiong BuyaTpikAg, h
diagopd kataxwpeital an' euBeiag otnv Kardotaon AmoTeAsoudtwy Xphoswc.

ZTi¢c Xphuatooikovolikéc KataoTtdoeic The ETaipiag, ol oUHHETOXEC 0t BuyaTpIkEG EMIXEIPACEIC ATIOTIHWVTAI 0TO KOOTOG KTAOEWG AUTWY,
peloUpevo He TuxOV amopeiwon TG aidg Twv OUHHETOXWY.

2.4 Evouwpateg akivnTomolRoEIg

O1 evowpaTeg akIVNTOTOIRCEIC aTeikovi{ovTdl oTIC XpnHaTooIKovoUiKEG KaTaoTdoeig, oTo 10TOPIKO KOOTOC KTAONG HEIOV OUGOWPEUHEVEC
amooPECeEIC Kl TUXOV amalIWwaoelg, eKTOC TwWv £8dQIKWY EKTACEWY KAl TWV Tayiwv umd ekTEAEon, TTou ameikovi{ovrdl 0To KOOTOG Heiov
anaiwoeig.

To kOOTOG KTNOEWG TTEPIAAUPAVEI TO XPNHATOOIKOVOUIKO KOOTOG, OTIG TTEQITITWOEIG OTTOU h KATAOKEUAOTIKA TTepiodog Eemepvd Thv didpkeia dUo
O1axEIPIOTIKWY XPNOEWY, Kal OAEC TIG dUeoa emppITTTEEC dATAVEG YIA TNV ATOKTNON TWV OToIXEiwv KATd Tn S1dpKela Kal HEXPI TV TIPAKTIKA
ohokAfipwoan Tn¢ emévduong. Ta kdoTn Tou oxeTiovTal He Thv e€ayopd evAC TTepiouaiakoU oToiXEiou keaAaloToloUvTdl kail aroaPévovTal Katd
Tn didpkeia TnG weEAing WAG Tou aXETIKOU TTEPIOUTIAKOU OTOIXEIOU.

MeTayevéoTepeg damdaveg, kataxwpolvTal o emalfnon The afiagc Twy evowpdtwy mayiwv i we exwpiotd mdyio poévov av civar mbavéd va
ciopeUoouv aThv ETaipeia, HEAAOVTIKA 0IKOVOUIKA 0@EAN aTtd ThV XPAONH TOU Ttayiou OTOIXEIOU, KAl TO KOGTOC TOUG vd UTOpEi va eTIHETPNOei
afiomiora. O1 petayevéoTepeg auTég damaveg (PeATiwoelg) amoaPévovTal eVTOG TNG UTTOAEITOPEVNG weEAMiung CwAG Tou axeTikoU Trayiou R
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oTNV TIEPITTWON TTOU 01 HeTayevéaTepeg damdveg emavaAappdvovral, amoaPévovTal yid To Xpoviko SidoTnua péxpl Tnv emopevn PeAtiwon. To
KOOTOC ETIOKEUWY Kal ouvThphoswv kataxwpeital otnv Kartdotaon AmoTeAeopdTtwy Xpnong étav auTtéc mpaypartomolouvTal.

O1 amtoopéocic uttohoyilovral pe Tnv oTaBeph péBodo amdoPeonc WoTe Ta Tdyid va epgavifovTal 0TV UTTOAEIMUATIKA Toug aia katd To TéAoG
TNG EKTIpWHEVNG WeEAIING Twig Toug wg e€AG:

Aiapopyisoeic Mmrédwy 20 étn
Kripiakéc EykartaoTaoeig

Ktipiakég Eykaraotdoeic 40 éTn
Avakaivioeig 17 émn
Evkataotdoeig KTipiwv 12 étn
ATOONKEUTIKOI XWpol 20 étn
MnxavoAoyikég EEomAiopudc

MnxavoAoyikég E€omAiopudg 18 étn
Méoa eowTEPIKWY HETAPOPWY 5 émn
KaAouTia 5 étn
Aoira Tlayia

TnAc@WVIKEC €YKATAOTAOEIC 10 étn
Tpoyvpdppara H/Y twg 10 étn
HAekTpovikoi YToAoyioTég 5émn
EmimAa ypageiwv 5 étn
Méoa peTagpopuv:

- ®opTnyd & emipaTikda autokivnTa 4 ¢1n
- MeTaxeipiopéva autokivnta 3étn

H umoAeippatikh alia kar n weéAiun wh Twy evowpdTwy mayiwv avaBewpolvtal kKai TpoodppélovTal, av KpiBei amapaitnto, Katd Thv
nuepopnvia KAeigipato¢ tou IooAoyiopol. OTav n avandoPeotn alia evog mayiou umepPpaiver Tnv avakThoiun aia 16Te h alia Tou mayiov
avampoodppdéleTal oTo UYog Tou avakThaIou TTogoU.

Ta képdn K o1 Iniéc amd Tnv TWANon evowpaTwy Tayiwv mpoodiopilovral wg h diagopd HeTall Tou TIMAKATOC TTWANONG KAl TG UTTOAEIUPATIKAG
aiac kar kataxwpouvTal otnv Kardotaon AmoteAcopdTwy Xphong.

2.5 AuAa TTepiouaiaka ZToixeia

AyopaoBévta AuAa TTepioudiaka Zroixeia: H alia Toug mpémer va mepiAauPdver To kaTo¢ ayopdc kKaBuw¢ kai dAa Ta oxeTIKA He Thv ayopd
KOOTN, TepIAauPavopévwy Twy apoipwy cupPpoAdaioypd@wy Kail ouppoUAwy.

AuAa TTeplouaiaka ZToixeia avanTuypéva eowTepika: H afia Toug mpémer va mepiopileTal aTo KOGTOC KTAONG, O oUVAUACHO HE TNV AoYdAIoh
Toug meptAappavopévwy Kai apoipuyv cuppoAaioypdewy.

Aoyiopika H/Y: Aamndvec mou oxetifovral pe Tnv avdntuén A ouvtipnon AoyiopikoU NAEKTPOVIKWY UTtoAoyioTwy avayvwpilovtal w¢ é€oda
étav mpayparomoloUvTal. Aamdveg mou oxeTiovTal dueoa pe avayvwpioiga Kai povadikd mpoidvTa AoyiopikoU, Ta oTroid EAEyXovTal ATTd ThY
Etaipeia kai Ta omoia mBavdv va amo@Eépouv 0IKOVOUIKA 0@EAN HETA ThY KAAUYN TOU KOGTOUC TOUC TTéPAV TOU £VOC £TOUC, avayvwpilovTadl we
Hépog Tou e€omAiopoU oTic AuAa TTepioudiakd ZToixeia. Ta dueoa k6oTn TepiAaupdvouv apoiPég TPoowmikoU ThG opddag avdamTuéng
AoyiopikoU Kai pia Aoyikh avahoyid yevikwyv €6dwy.

‘E€0da mou avapabuilouv h maparteivouv Thv amddoon AoyIOUIKWY TTpoYpdupdTWY TTEPAV TWV dpXIKWY Toug Tipodiaypagwy avayvwpilovTal we
KePaAaIakéG PEATIWOEIG KAl TTPOOTIOEVTAI 0TO APXIKO KOGTOG Tou AoyiopikoU. To KOOTOG avdmTuEng AoyiopiKWwy avayvwpileTal wg dowyato
Tdyio Kai aooPéveTal He Thv oTaBeph HEB0do kaTd Th didpkela The weéAiung TwWAC Tou, h oTroia dev TpéTel va Eemrepvd Ttepiodo Twy 10 eTWv.

Anoopéocic: Ta AuAa TTepiouaiakd ZToixeia amoopévovTal pe Th oTaBeph péBodo, Ue Pdon Th HIKPOTEPN XPOVIKA TTepiodo, dTrola gival auTh,
peTagl Tnhg vouikAg (h oupparikic) TwhAc Tou aToixeiou i TN weéAiung Twhcg Tou. H weéAiun Jwh eAéyxeTal oUOTNUATIKG KAl avampooappodeTal
otav auté Kpivetal anapdaitnto. Ta oToixeia Tou ekTIpdTal 0TI £xouv amaliwBei Adyw véag Texvohoyiac A dAAwv TtapayévTwy, SiaypdgovTal
otav auto e€akpiPpwBei. AuAa Treploudiakd aToixeia pmopei va £xouv aépiotn didpkela Jwhg, dev amoopévovTdl Kal UTTOKEIVTAl O £AEYXO
amopeiwong £Tnoiwg.
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2.6 Anopciwon afiac pn XpNHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWV
Ta mdyia oToixeia mou éxouv adpioTng didpkeiac weéAiun {wh dev amoopévovTal KAl UTOKEIVTAl o EAEYX0 ATTOHEIWONG ETNOIWG.

Ta mdyia oToixeia Tou amooPévovTal, UTIOKEIVTAl g€ EAEYX0 Yid amropeiwan oToTeSATTIOTE YeYovaTa A adAAayEG OTIG OUVONKEC, UTTOdEIKVUOUY OTI
n afia Touc pmopei va pnv civar Aéov avakTthoiun. H Tnpia Adyw amopciwong avayvwpiletal we é€odo apéowg dtav h afia Twv mayiwv
oToixeiwv uneppaivel Tnv avakThoipn agia Toug.

H avakthoiun a&ia ivar To peyaAlTepo Toad TTou TTPOKUTITEl amd Th oUykpian Thg e0Aoyng afiag Tou Trayiou peiov To KOGTOG TTWANGNG Kai TG
afiac xphoswg Tou mayiou.

Tia Adyouc Tpoadiopiopol TG dmopeiwong, Ta Tdyid KatnyoplotoloUvTdl 0TO XAUNAOTEPO £TiTed0, Yid TO OTOiI0 UTTAPXOUV EeXWPIOTEC
avayvwpiolpeg Tapiakég poég (Hovddeg dnuioupyiag Tapakwy powv).

2.7 XpnuaToolikovouika meEPIOUCIAKA OToIXEia

Ta xpnpaTooIKoVoUIKd TTepioualakd oToixeia avayvwpilovral apxIkd aTo KOOToG KTAONG.

MeTayevéoTepa ThG apXIKAC avayvwpiong Td XPNHATOOIKOVOUIKA OTOIXEid ETIHETPWVTAI 0TO KOOTOC KTAONG Meiov CnuIEC amopeiwang.
EmimAéov, peTayevéaTepa ThG dpXIKAC avayvwpiong Td £VTOKd XpNHATOOIKOVOUIKA TTEPIOUCIAKA OTOIXEid EMIPETPWYTAI OTO ATTOOPECIHO KOGTOC
He Th xpAon The pHeBddou Tou TpaypaTikoU emiTokiou R pe T oTaOeph PéB0Bo, avTi Tou KOATOUG KTAONG, €dv h HéB0do¢ Tou amoaPéaipou
KOOTOUG éXEI ONUAVTIKA ETITITWON OTA TTOOd TWV XPNUATOOIKOVOHIKWY KataoTdocwy. £2¢ vToka XPNHATOOIKOVOUIKA TTEPIOUOIAKA OTOIXEid
OcwpoUvTal KAl TA OTOIXEIA EKEIVA TTOU TEKUAIPETAI OTI EUTTEPIEXOUV ONUAVTIKA TT0Od TOKWY, £€0TW Kal €dv auTo dev opileTal pnrd.

Ta xphHaTooIKovolIKkd Trepioudiakd aTtoixeia Tavouv va avayvwpilovTtal 6Tav Ta cuppaTikd dikaiwpaTa T TWV TAUEIGKWY oWV TWY OTOIX EiwV
eKTIVEUTOUV N HeTaPIPacToUv ouaiwdwe 6Aol ol Kivduvol Kal Ta 09éAN TTou TTPOKUTITOUV Ao ThY KUPIOTNTA TWV OTOIXEIWV.

2.8 Anopciwon afiac XpnHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWV

H Etaipeia afiohoyei oc kdOe nuepopnvia icoAoyiopol edv uttdpxouv eveieIc TI éva XpnHUATOOIKOVOUIKO TTEPIOUOIAKS oToIXEi0 K pid opdda
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWV EXEI ATTOHEIWOEI.

Evdcifeic amopciwong umopei va amoteAolv Ta e€AC YeyovdTA: ONUAVTIKA 0IKOVOWIKA BUOKOAIA TOU XpeWwaTn A odddac XpewaTwy, N AoYIoTIKA
aia eival onpavTikd uynAdTepn améd Thv eUAoyn afia autwy Twv atoixeiwv (6Tav n eVAoyn aia umdpxer) A dUoUEVEiC TOTIIKEG, eBVIKEC N
d1eBveic ouvBnkeg aufdvouv Thv TIBavéTNTa aB£Tnong Pacikuv eopeUocwWY TTOU ATTOPPEOUY ATIH TA XPNHATOOIKOVOUIKA TTEPIOUTIAKA OTOIXEid.

Znuid amopeiwong TpokUTTEl dTav N AoyioTiKA afia Tou aToixeiou gival peyaAlTepnh amd To oad Tou h ETaipeia ekTipd 611 Oa avakThoel amod
To oToixeio auTé. To Tood Tou h Etaipeia ekTipd 671 Ba avakTAoe! amd éva XphHATOOIKOVOUIKG TTEPIOUCIAKS OTOIXEIO Eival To HeEYaAUTEPO aTrd
Tnv Tapovoa aia Tou TToooU Trou ekTIHATaI 0TI Oa AngOei amé To Tepiouaidkd aToixeio, uToAoyi{duevn e TN XpAON ToU TTpayHdATIKoU ETIITOKIOU
i Thv €UAoyn afia Tou aToIXEiou HEIWPEVN HE TO ATTIAITOUPEVO KOOTOC TTWANONG.

O1 nuiéc amopeiwong avayvwpilovTtal 0TV KATdoTaon amoTeAeopdTwy Kai avaoTpé@ovTal w¢ Képdn ge auThAv 6Tav ol GUVONRKEC TToU TIG
dnuioUpynoav Ttavouv va 1oxUouv. H avaoTpogh vivetal péxpr The afiac mou Ba cixe To aToixeio, edv dev cixe avayvwpioTei nid amopeiwong.
E18ik6Tepa, yia Td XpNUATOOIKOVOUIKA TTEQIOUTIAKA OTOIXEIA TOU PN KUKAOWOPoUVTOC evepynTikoU ol {huié¢ amopciwong avayvwpilovTai 6Tav
EKTIUATaI OTI N amodgiwaon gival HOVIHOU XapadKTAPd.

2.9 AnoBéuara

Ta amoBépara avayvwpifovral dpXikd oTo KOOTog KTAONG. To KOaTOG KTAONG TpoadiopileTal oUppwva pe Tn péBodo Tou pégou aTabuikoU
opou.

To k6OTOC KTRONG Twv amoBepdTwy mepiAdupdver To oUvoAo Twy damavwy ToU amaiToUvTdl yid va ¢B8doouv autd otnv Tapouoa Béon Kai
KaTdoTaon Toug.

MeTd Tnv apxiki avayvpion, Ta amoBépdrta emPETPWVTAI OThV KaT €idog xapnAdtepn afia petafl KOGTOUG KTAONG Kal KaBaphg
pevaTomoinoipng aiac.
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H kaBaph peuotomoinoiun afia eivar n ekTipwpevn TigR d1dBeong Twv amoBepdTwy KATA ThV KAVOVIKA Tropeid TNG E€MIXEIPNUATIKAG
dpaoTnpIdTNTAC, HEIWUEVN KATA TO TUXOV KOGTOC TTIOU ATTAITEITAI Yid TNV 0AOKANPWON TOUG Kail TNV TpaypaTtotoinoh Thg 81dBsong.

2.10 TTpokataPoAéc Kai Aoimd pn XPNHATOOIKOVOUIKA TEPIOUOIAKA aToIXEia
O1 mpokataPoAég avayvwpilovTal apxIkd oTo KéoTog KThong (kataPpaAAdpeva mood). MeTayevEéoTepd ETIUETPWVYTAI OTO APXIKO KOOTOG KTRONG
Heiov Ta xphoidoTroin@évTa mood Ppdon The apxXAc Tou de3oUAEUHEVOU Kal TUXOV CnUIEC aTTopeiwong.

Ta Aoimd pn XpNnUaToolkovopikd Treploudiakd oToixeia avayvwpilovral apXikd oTo KOoTog KTAoNnG. MeTayevéoTepa eTMIUETPWYTAI OTH
xaunAdTepn alia petall kKGoTOUC KTAONC Kal avakThoiung aiag.

Ta meplouoiakd autd otoixeia The ETaipeiag mepiAapPpdvovTal ota kov3UAia «Aoimtéc anaithoeig» kal «TTpomAnpwpéva £Eodax».

2.11 Epmopikéc AmaiTROEIC

O1 gumopikéC amaiThoeig avayvwpilovtal dpXIkd aTo KOOTOC KTAONG Kal HETAYEVESTEPA ATIOTIHWYTAI OTO avamdoPpeaTo KOATOC He Th HEOodo
TOU TpayHdTIkoU ETITOKIOU, EKTOC £dv To amoTéAeopd The tpoedpAnong dev eival onpavTikG, PHEIWPEVO HE TUXOV TipoPAeyn amopeiwong. O1
TpoPpAéyeIC amopsiwang avayvwpilovTal éTav uttdpxel avTikelpevikA évaeign 611 n Etaipeia dev eivar oe Béon va siompd€el 6Aa Ta opelAdpeva
To0d e PAon Toug apxIkoUg 6pouG TG CUHYWVIdAG.

ZNUavTIkEG Tapeldkég BUOKOAIEC Tou TTeAATh, PePaidTNTA 6TI 0 TTeAATNG Ba KNPUEel TTTWXEUON A XPNHATOOIKOVOUIKA avadiopydvwan, aBéThon
A TapdAnyn TNG KaTaPoAAg Twv TAnpwWy (Yia Xpovikéd SidoThua Un amodeKTo amod Toug UTTEUBUVOUC Yid ToV KABOoPIoHO TWY TIOTWTIKWY opiwy
Twy TeAATWV) BewpolvTal evAEieIC 6TI 01 EUTIOPIKEC ATIAITACEIC €ival ATTOUEIWUEVEC.

To mo06 Tng TPéPAeyYne civar n diapopd peTall The AoyioTiKAG afiac Twv amaiTAgEwy Kai ThG avakThoipung aiag.

H avakTthoiun aia, epdoov To opelAdEVO TTOOO EKKpepE Yia TTepiodo HeyaAUTeph Tou evOC £€ToUC, eival h TapoUoa afia TwWV TPOTOOKWHEVWY
Tapeldkwy powv TtpoeopAoUpevwy KaTd To TpéXoV £MITOKIO To oTroio cival diaBéaipo yia Thv Etaipeia. To moad Tne mpdPAsync kataxwpeital
wc £€0d0 oThv KATAoTAON ATTOTEAEOUATWY XpAONC.

MeTayevéoTepeg avakTAOEIC TTOOWY Ta OToid TTPONYOUUEVWC €ixav diaypdgei TIOTWYOVTAl 0TV KATAOTAoN amoTeAEOUATWY XPAONG.

2.12 Tapeiaka AiaBéoipa kai IoodUvapa

Ta Tapeiakd AiaBéoipa & IoodUvapa mepiAauPpdvouv Ta HETPNTA, TIC KATaBéoei dWewe oTIC TPATe(eC, dAAeC PpaxumpdBeopes dueoa
pEUCTOTIOINCINEG £MEVBUOEIG e oupPaTikh didpKela péxp! Tpelg PAveg kKai Tpamelikég utepavaAnyelg. O UTepavaARYelg euTrepIEXOVTal OTd
pPpaxumpdBeopa ddveia oto TTadONTIKG.

2.13 MeToxIk6 KewaAaio
O1 koivég petoxéc Tng Etaipeiagc kataxwpoUvtar ota ‘Idia KepdAaia. E€oda dueoa ouvdedueva e Thv ékdoon vEwv peToxwy epgavilovrai
agaipeTikd ota ‘Idia KepdAaia, kaBapd améd ¢opoug.

‘Otav n Etaipeia ayopdoel pépog Tou HETOXIKOU TNG KepaAdiou, To KataPpAnBOév Tipunua oupmepiAauPavopévwy OAwWY Twy oxXeTIKWY e§6dwv
kaBapwyv amd poépoug, eppavileTal apaipeTikd améd Ta ‘Idia KepdAaia wg «idieg HETOXEC», EwWC OTOU auTéC akupwBOouv. OTav TETolEC HETOXEG
oTn ouvéxela TwAnBouv R emavekdoBoUlv To o108ATTOTE e10mpaxBév Tipnya mepiAappavetal ota ‘Idia KepdAaia.

2.14 XpnyuartooiKovoIKEG UTOXPEWTEIG

O1 XphHATOOIKOVOUIKEC UTToXpeWaelc avayvwpilovTal dpXIkd oTo ogelAdlevo Tood Toug. TTood Tou agopolv UTtép K UTTO To dpTio £€kdoon,
KaBwg Kal To K6OTOG TToU OXETIeTAl dUeaa He ThV avdAnyn Twv UTToXpeWwaoewy avTigeTwiCovTal wg £€oda h £€00da Tng Tep16dou aThv oToid
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0l UTTOXPEWOEIG avayvwpioTnkav apxikd. MeTayevéaTepa TNG ApXIKAG avayvwpiong, ol XPNHATOOIKOVOUIKEC UTTOXPEWOEIC EMIUETPWYTAI OTA
opelAOpEVa TTOad.

O XphHATOOIKOVOUIKEG UTTOXPEWael¢ avayvwpilovTal dpXIKd Kal €TIHETPWVYTAI HETAYEVEDTEPA OTO ATOOPECIHO KOOTOC HE TN HEBOdO Tou
TpaypaTtikoU emiTokiou A Th oTaBeph péBodo, edv n emPéTphon OTo ATMOOPECIUO KOOTOG €XEl ONUAVTIKA €MIMTWON o0Tad Tood Twv
XPNHATOOIKOVOUIKWY KATAGTAOEWY. ZThV TEPITMTTWON TOU 01 XPNHATOOIKOVOUIKEC UTTOXPEWOEIC EMIPETPWVYTAI OTO ATTOOPETIHO KOGTOC,
avayvwpilovtal apxIkd aTo kaBapd mogd mou avaiappdveTal, AauPpavopévwy UTOYNn Tov TTOOWV TTou dgopoUv UTEp K UTtd To dpTio €kdoonh,
TOKOUG, KaBWw¢ Kal To KOOTOC TToU axeTi(eTal dueoa pe TV avdAnyn autwy. O1 TTPOKUTITOVTEC TOKOI ATTO TIC XPNHATOOIKOVOUIKEG UTTOXP EWTEIC
avayvwpilovtal w¢ £€0da oTa amoTeAéoparda, eKTAC av PapUVouV To KOOTOC TIEPIOUTIAKWY OTOIX EiWV.

Mia xpnuaTooikovopikA uttoxpéwan maler va avayvwpiletar 6Tav h oupdparikh 8E0HEUoN EKTTANPWVETAI, AKUPWVETAI /| EKTIVEEL.

H 8iagopd petal Tng AoyioTiKAC afiag piag XpnHATOOIKOVOUIKAG UToxpéwaong Tou e€ogAcital i peTaPipdaletar oe éva TpiTo HEPOC KAl TOU
avTaAAdypaTog Tou kataPdAAeTal, ouptrepiAauPpavopévng TnG AoyioTIKAG afiag Tuxdv dAAwv, eKTOC HETPNTWY, HeTAPIPAlOUEVWY TTEPIOUTIAKWV
OTOIXEIWV KAl TUXOV VEWV UTToXpeWaoewy TTou avaAaupdvovrar avayvwpileTal oTa amoteAéopara.

2.15 Aaveiopéc

O davelopdc avayvwpileTal apxikd 0To KOOTOC KTAONG, HEIWHEVOC KaTd Ta é€0da TG ouvaAAaync. Ze HeTayevETTEPEC TTEPIOGAOUC 0 dAVEIOUOC
amoTipdTal oe Tpéxouoa afia Pdoel Tng HeBGSou Tou TipaypaTikoU AciToupyikoU emiTokiou. Tuxév diapopd peTall Tou eiompaxOévrog mooou
(kaBapé améd oxeTikd £€o0da) kar The aliac e€6pAnong, eppaviletar othv Katdotaoh AmoteAcopdtwy XpAong katd Thy didpKeia Tou daveiopoU.

O Aaveiopéc Talivopeital oTIC PpaxuTpdOeopeg uToxpeWwoeiC eKTOC av h ETaipeia éxer To dveu dpwv dikaiwua va avapdAer Tnv e€6pAnon Tou,
yia TouAdxioTov 12 pAveg, HeTd Thv nuepopnvia kAgioigato¢ Tou IooAoyiapou.

2.16 Mn XpnuaTooIiKOVOUIKEG UTOXPEWOEIC Kal poPAEWEIG

O1 Un XpNHATOOIKOVOUIKEG UTTOXPEWTEIC Kal o1 TTpoPAEéYeIc avayvwpilovTal apXIKd Kal ETTIHETPWYTAI HETAYEVEDTEQA OTO OVOUACTIKG TTOGO TTOU
avapévetal va anaiThOsi yia To didkavoviopd Toug.

O1 mpopAéyeic avayvwpilovtar étav h Etaipeia éxer pia Tpéxouoa vouikA A TeKUdipOUevn UTToXpéwon w¢ amoTéAsoud evog yeyovoTog Tou
TapeABévTOC, cival TBavdv va anaitnBei ekpoh TTopwv yia e£69Anon The UTtoxpEéwong Kai OTI gival duvaTov va vivel gia afidmoTn ekTipnon
Tou ToooU. ‘Otav n Etaipeia avapével pia mpdPAeyn va kaAugBei, yia mapddeiyua amd éva acpahioTiké cuppoAdio, n amolnuiwon auth
avayvwpileTal wg XwpIoTAH amaitnon povo 6tav sivar amdoAuta pépain.

H Eraipeia avayvwpilei pia mpoPAeyn yia emaxOn oupgpoAaia 6Tav Ta Tpoadokweva o@éAn TTOU avdpéveTdl va TTPokUWouV atmoé éva oupPdAdio
eival HIKPOTEPA ATIO TA AVATIOYEUKTA KOOTN ATTO TV TAPNGN Twy 6pwy Tou cupPoAdiou.

O1 pakpompdOeopeg poPAéweic TpoadiopilovTtal He TTPOeEOPANON TWY aAvVAPEVOUEVWY HEAAOVTIKWY TAUIAKWY powv dgoU AngBoUv utdyn ol
Kivduvol Trou oxXeTiovTal Je T OUYKEKPIPEVN UTTOXpEWaN.

TTpéPAcyn yia opelAdpeveg adeieg mpoowmikoU: H Etaipeia Snuioupyei mpdPAeyn yia Tic dikaioUPeveg dAAd pn xpnoigomoinBeiosg, HéExp! To
TEAOC ToU £Toug / Ttep163ou, NUépEG adeidg TTPOOWTIIKOU YId TIC OTIOIEC UTIAPX El UTTOXPEWAN TOU £pY0dOTh Yid TTANPWHA cUMQWVA HE TO £PYATIKO
dikaio Tng xwpeag.

2.17 Kparikég emixopnynoeig

O1 KpATIKEG ETTIXOPNYATEIC TTOU apopoUV TTEPIOUTIAKA oTolxeia avayvwpilovTal apXIKd W¢ UTToOXPEWaEIC 0Ta TOOod Td oToid €I0TpdTTovTdl A
EYKpPivOVTal 0pIOTIKA OThV TTEPiodo TNV 0TToid €10TTPATTOVTAI A OThV Trepiodo TTou KaBiaTartal opIOTIKA h EYKPIGA TOUC Kal uTtdpxel PpepaidoTnta
611 Ba eioTpaxBouv.

MeTayevéoTepa ThG apXIKAG avayvwpiong amoaPévovTal Pe Th HETAYopd Toug oTa amoTeAéoparta wg £€0oda, oThy idia Tepiodo Kal pe TPOTO
avTioToIXo ThG HETAYopdc oTa amoTeAéopaTa The AoyioTIKAG afiag Tou aToiXEiou Tou ETIX0phyYNONKE.
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2.18 AvapaArépevog Eopoc Eicodhparog

O avaPparAdpevog pépoc e100dhpaTog uttoAoyileTal TARPWE Pe TN Xphoh TNG HEOOBoU UTTOXPEWOEWY, ETTT TWV TTPOoWPIVWY Siapopwy HeTAll
TNG 9opoAoYIKAG Pdong Kai Thg AoyioTIkAC afiag Twv emi pépoug oToixeiwv Tou EvepynTikoU kai TTaBntikoUu. O avapaAAdpevog ©opog
e100dApaToc dev AoyileTal €dv MPOKUTITEI amd Thv dPXIKA avayvwpioh OTOIXEIOU EVEPYNTIKOU A TadnTikoU ot ouvaAAayh, €KTOC TG
ETIXEIPNUATIKAG OUVEVWONG, h oTroia OTav éyive h cuvaAAayn dev emhpéace oUTE To AOYIOTIKO oUTE To opoAoyikd képdog K Cnyia.

O1 avaparAdpeveg popoAoyikéG amaiThoeic avayvwpilovtal povo oto Padué mou eivar miBavév 11 Ba urtdpEouv peAAOVTIKA popohoynTéa KépdN
Tou Ba xphaipomoIinBolv yid ToV CUHYNYIoHO aUTWY TWV TTPOoWPIVWY 31a@opv.

O1 avaPpaAAopeves popohoyikéG uTtoxpewaelg, avayvwpilovTal yid gopoAoynTEéEC TTPOOWPIVEG IAPOPEC TTOU TTIPOKUTITOUV amd emevdUOEIC g€
BuyaTpikég Kal ouyyeveic eTalpeieg pe e€aipean Thv TEPITTWON TOU N AVTICTPOPA TWV TPOoWPIVWY diagopwv eAéyxeTal amd Thv ETaipeia kai
cival mBavé Ot ol TTpoowpIvéC Biagopéc dev Ba avTioTpd@oUVv aTo TTPOPAETTTO HEAAOV.

O avaparrdpevog popog €igodhpaToc mpoadiopileTal e TN XPAON POPOAOYIKWY OUVTEAEOTWY TToU éXouv OeomioTei PéXp! ThV nUepopnvia
KAgioigaTo¢ Tou IooAoyiopoU Kai avapéveTal va 1oXUouv 0Tav ol oxXeTIKEC avaParAOHEVEC @OPOAOYIKEC aTtaITROEIC TpaypaTomoinBolv K ol
OXETIKEC avaPAAAGUEVEC POPOAOYIKEC UTToXpeWwoel ££opAnBolv. O avaParAdpevoC @opoC XpewveTal i mioTwveTal otnv Kardotaon
AmoTeAeoudTwy XpAong, eKTOG av oxeTileTal pe KovdUAIa TTou XpewvovTal K migTwvovTal ameuBeiac ota ‘Idia KepdAaia, oe auth Thv
TepimTwon o avapaiAdpevog popog epihaupdavetar emiong ota ‘Idia KepdAaia.

2.19 Tlapoxég oTo mpoowmiKO

Zuvtaeic kai aAAec ouvtalodoTikéc umoxpewoelg: H Etaipeia ouveiopépel Téo0 oTa Tpoypdupata kaBopiopévwy tapoxwy é0o kai oe autd
TWV KABopIoUEVWY EI0QOPUV.

TTpéypappa kaBopiopévwy Ttapoxwy ival éva ouvtaiodoTiko R Tapopolo Tpdypappa To omoio opilel Thv XopAynon evog ToooU oav ouvtain i
amol{nyiwon, cuvhBw¢ oc ouvdpTnon €VOC h TEPIOOOTEPWY TrApAyOVTWY, OTTWC N hAlkia, Ta xpovia umnpeciac h o HioB6c. Tlpdypappa
kaBoplopévwy eiopopwyv cival éva ouvtaliodoTIKO Tpdypappa cUHpwva pe To oToio n ETaipeia kataPdAel oTaBepéc ciopopéc oc KdAToId
EexwpioTh ovTdTNTA (TAUEIO) XWPIC VA EXEI TEPAITEPW VOUIKEC A CUUPATIKEG UTTOXPEWOEIG YId KATAPOAR TTPOOBETWY £10@opWY £dv To TAEio
dev KATEXEI ETTAPKA TTEPIOUOIAKA OToIXEid Yia va KaTaPdAel OAe¢ TIC TTapoxEC oToug epyalopevoug avdAoyeg pe ThV UTNPEdid Toug oTnv
Tpéxouaa h tponyoUHEVEC TTEPIOGAOUG.

H umtoxpéwon oxeTikd He Ta TpoypdupaTa kaBoplopévwy TTapoxwy ouvTdewyv R oikel0BeAoU¢ amoxwpnong epyalopévwy TepiAauPpavopévwy
Kdl OpIOUEVWY UN-XpnHaTodoToUUEVWY TTApoXWV TepuaTiopoU amaoxoAnong, civar n mapouoa afia Thg umoxpéwong Katd Thv nuepopnvia
KAeigipatoc Tou IooAoyiopoU, yia Tnv kaBopiopévh TTapoxh peiov Thv eUAoyn alia Twv TTeplouadiakwy oToixXeiwv Tou Tpoypdupatog (6Tav eivai
XphuatodoToUuevo), pali He TIC avampoodpHoyEC Yid avaAoyioTikd képdn kai Cnpieg kKaBWwe Kai To K6oTog The poUmnpeoiag. H déopsuon Thg
kaBopiopévng mapoxng UmoAoyileTal €Thoiwg améd avefdpTnToOUG avaAoyioTEC Xpnoidomoiwvtag Th HéBodo mpoPePAnuévng TIGTWTIKAG
povadac. H mapoVoa afia tng umoxpéwong yia Thv kaBopiopévn Tapoxh, TPooadiopileTdl aAmd TIC EKTIMWHEVEG TAMIAKEC EKPOEC
XPNOILOTIOIWVTAG TA EMITOKIA KPATIKWY A €TAIpIKWY opHoAdywy uynAic¢ allomioTiag, Twv omoiwv h AREN Ttpooeyyilel AUTAV TNG OXETIKAG
UTTIoXpEWONG.

Ta avahoyioTikd képdn kai o1 {nWieg TTou TPOKUTITOUV amd TIC TipoodpHoyEC He Pdon Ta 10Topikd dedopéva avayvwpilovral €€’ oAokARpou Kdai
dueoa oThv Kardotaon ouvoAikoU eloodApatog. Emiong o1 petaPoAéc amd emavekTipnon TnG afidg Twv TEPIOUCIAKWY OTOIXEIWY Kdl
UTTOXPEWOEWY TIOU amoppéouy améd Tpoypdupata kaBopiopévwy tapoxwy avayvwpifovrar otnv Katdotach MeTtapoAwyv KaBapng Oéonc.

FNa ta mpoypdupara kaBopiopévwy Tapoxwv, N etdipeia Ba mMAnpWvel €10gopéc ot CeEXWPIOTO TAUEIO UTIOXPEWTIKA Pdoel oupdPaTIKAG
uToxpéwong R mpoaipeTikd. Me Thv KataPoAn Twy g10popwy N eTaipeia dev €xel TepaITépw UTToXpeWwaelg. O TAKTIKEG €10QOPEC aTToTEAOUV
kaBapd mepiodikd £€0da yia To £ToC aTo oToio cival katapAnTtéa kar oav TéTold TepiAauPdvovTal 0To KOOTOC TIPOoWTIKOU.

Tlapoxéc Teppatiopol TnG amaoxoAnong: O1 mapoxéc Adyw ARENC TNC epydoiakA¢ oxéong kataPpdAdovrar étav n amaoxdAnon evog
epyalopevou ARyel, TTpIV ThV Kavovikn nuepopnvia ouvtaiodoThong h 6moTe évag epyalopevog amodéxeTtal eBehouaia £€odo w¢g avrdAhaypa
YId aUuTEC TIC TTAPOXEG.

H untoxpéwaon oto poowmikd Adyw ARENG TNG £pYaAcIAKAC oxXE0NG TTEPIAAUPAVOLEVWY Kdl OPIOHEVWY PN-XPNHATOd0TOUHEVWY TtdpoX WV, Eivail
n mapovUoa agia Thg umoxpéwaong Katd Tnv nuepopnvia KAeigiparog Tou IooAoyiopoU, yia Thv kaBopiopévn tapoxn peiov Tnv eAoyn aia Twy
TEPIOUDIAKWY OTOIXEIWV Tou Ttpoypdupatog (6Tav eivar xphuatodoToUdevo), pali He TIC avampoadpHoyEG yid avaAoyioTikd képdn Kai Cnpieg
KaBw¢ kal To KOOTOC The mpoUmnpeoiac. H umoxpéwon yia amolnuiboeic Adyw ARENG TG epyaotdkic axéong, utoAoyileTal eThoiwe amd
avedpTnTOUG avaAoyioTéG XpNnOIHoToIWvVTag Th HéBodo Thg TpoPpePAnuévng MIOTWTIKAG povddag. H mapoloa afia Tng umoxpéwong,
TPoodIopileTdl ATIO TIC EKTIHWUEVEC TAUIAKES EKPOEC XPNOIHOTIOIWVTAC Td ETIITOKIA KPATIKWY A ETAIPIKWY OHOAGYWY UYNARC allomioTiag, Twy
omoiwv n AN Tpoaeyyilel aUTAV ThG OXETIKAG UTTOXPpEWONG.
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AvaAovyiaTIKd KépdN Kal {nWéG TToU TTIPOKUTITOUV aTrd UQIGTAUEVEG avampoodpHoyEG, aAAay£C OTIC avaAoyioTIKEG TTapadox£C KAl TPOTTOTIOINCEIG

Twy ouvTagiodoTIKWY TpoypdupdTwy XpewvovTtal A moTwvovTtal othv Katdotaon MetapoAwv KaBaphc @éong avdAoya pe To péco 6po Tng
UTTOAEITTOHEVNG UTThpEdiag TwV epyalopéVwy TToU agopoUv.

Bpaxunp6Ocopec mapoxég, mpoypappara diavoung Kepdwv Kai emidopdtwy amédoong: O1 PpaxunpodOcopes TApoxEG TPOG TO TTPOOWTIKO
oe XphWa Kai oe €ido¢ kataxwpouvtal w¢ £€odo 6Tav kaBiotavrar dedouAcupéveg. H ETaipeia kataxwpei Tnv umoxpéwon katapoAig mpiy
amodoTIKOTNTAC €9’ OO0V AUTA £XOUV ETICAUWCE eYKPIOei amd Ta avwTaTa KAIpdKia Sioiknong The ETaipeiac.

2.20 Avayvuwpion £06dwv & ££6dwv

‘Ecoda

To €000 amoTIUdTaAl OTO OVOUACTIKG OG0 TOU €10TPAXOEVTOC A €10TIPAKTEOU avTaAAdyHATOC Kal avTITTPOOWTEVUE! TO EI0TTPAKTED OO0 Yid Td
ayaBd mou TouARBNKav Kai TIC UTINPECIEC TToU Ttapaox £Onkav, kaBapd amd eKMTwaoelg, emaTpowéc kal Pépo TTpooTiOépevng Aiac. OTav ol
OUHQWVIEC YIa TNV TTwAnon TepiAapPpdvouv 6poug yia avaPoAn TTANPWUAG, To avTioToixo £€00d0 €MIUETPATAI OTOV ATTOOPETIHO KOOTOG HE Th
HéB0do Tou TpaypaTikoU eTITOKioU A He Th oTaBeph PéB0Jo avTi TG emMIPETPNONG OTO OVOUACTIKG 000, €AV TO ATTOGPECINO KOOTOC EKTIUATAI
OTI £XEI ONUAVTIKA ETTIMTWON 0TA TTOOd TWV XPNHATOOIKOVOUIKWY KATAGTAGEWY. ZTNV TEPITTTWON AUTA, TO TTOGO TOU TPOKUTITOVTOG TOKOU
avayvwpileTtal katdAAnAa ota amoteAéopara. H Etaipeia avayvwpilel To £0080 evTd¢ TG TeP163ou oTh oTroia kaBioTatal Se5oUAsUPéVO Kal
oTav oUYKekpipéva KpITApia TAnpoUvTal yia kdBe dpaotnpidtnrta The ETaipeiag, 6mwe mepiypdgovTal mo KATw.

(a) TTwARoeIg ayaBuv

H Eraipeia touAdei €idn ouokeuaciac KOs Hop@hAC Kal €idoUg, CUNTTEPIAQUBAVOLEVWY KAl TWV OXETIKWY TTpWTWVY UMWYV, Ta é008a amd TwAnon
ayabuwv avayvwpilovrtal étav petaPpipdlovral oTov ayopdoTh ol oUaIdcTIKoi Kivduvol Kal Ta o9éAn TTou ouvdéovTal He TNV KUpIOTNTA Toug, Td
ayadd yivovTal amodeKTd amod Tov ayopdoTh, Td 0IKOVOHIKA 09EAN amd Th ouvaAAayh PtopoUv va emipeTphBolv al1émioTa Kal Bswpeital opddpa
TOavA n eiopoh Toug otnv Etaipeia.

H Eraipeia paciCer Tnv eKTignon TG Yid £MIOTPOYEG OE 10TOPIKA oToIXEid, AaupdvovTag umtdyn Tov TUTTO Tou TTEAATN, To €id0¢ TG ouvaAAayig
Kal Td XapdKThpIOTIKA ThG KABe aupgwviag.

(B) Eooda améd mapoxh UTNPECIWY

Ta é00da améd mMapoxh UTNPEDIWY TG ETAIPEIAC TTPOEPXOVTAI KUpiwg amd emavaxpéwoeig e£68wy Kal amd uthpeoieg pacdv. Ta écoda amd
Tapoxh UThpeaiwyv avayvwpilovTal ge Pdon To TooooTd 0AokARpwoNngG kail epocov Ocwpeital opodpa TOavh n €10pof TOU 0IKOVOUIKOU 0QEAOUG
TG ouvaAAayng.

(v) ‘Ecoda amé Tékoug
Ta é00da amd Tékoug avayvwpilovTtar Pdoel XpovikAg avahoyiag He Tn péBodo Tou Tpayparikol emiTokiou R Tn oTaBeph péBodo.
(3) ‘Eooda amé emixopnynoeic

Ta é00da amd emixophyhoeig avayvwpilovTal oThy idia epiodo Kai He TPOTO AVTIOTOIXO TNG UETAYOPdC aTa amoTeAéopara TG AoYIOTIKAG
aiac Tou aToIXEiOU TTOU ETTIXOPNYABNKE.

(¢) Eooda amé pepiopara

Ta pepiopara, avayvwpifovrar wg £€0oda, 6Tav BepeAiwveTar To dikdiwpa giompaAc Toug.

‘E€o0da

Ta ¢€0da avayvwpilovtar athv Katdataon AmoTteAeopdTwy Xpnong oe dedouAeupévn pdon.

2.21 MioBuwoeig

MicBwoeig mayiwv 6TTou ouaciacTikd 6Aol o1 Kivduvol Kai Ta o@£AN TToU TTPOKUTITOUV ammd TNV KUPIOTNTA evOg oToiXeiou diatnpolvTal ATo Tov
eKUIOOWTR, BewpoUvTal wg AsiToupyikéG HioBwoeig. O TANpWUEC TToU YivovTal vid AiToupyikéEG HioBwoeig (Helwpéveg améd Tuxov KivnTpa TTou
TpoopépONKav amé Tov ekpicBwTh) Paplvouv Thy KatdoTtaon AmoteAsopdTtwy Xphong He otaBeph péBodo katd th didpkeid The HioBwong.
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2.22 Aiavopni Mepioparwy

H diavoun pepiopdTwy Kataxwpeital aTic Xphuatooikovopikég KataaTdoeig wg umoxpéwan aThv mepiodo katd Tnv otoia h MevikA ZuvéAeuan

Twyv MeTOXWY gyKpivel Th diavopn.

3. ENzOMATA TTArIA TTEPIOYSIAKA ZTOIXEIA

(moad ae eupwr)

Tnv 1 Iavouapiov 2018
Atia Kthong
ZUOOWPEUWEVEC ATTOOPETEIG
KaBaph avaréopeortn aia

TTepiodog wg 31 Ackeyppiov 2018
Avanéopeorn afia 01/01/2018
TTpoaBhkeg

Amoopéocic TTepiddou (Znu.14)
Amopeiwoeig TTepiédou

Mewoeig oe afia kTrhong

MeIwoegic oUToWPEUUEVWY aTTooPpETEWY
KaBaph avardéopeortn afia 31/12/18

Tnv 31 Acekepppiov 2018
Atia Kthong
2UOOWPEUHEVEG ATTOOPETEIG

KaBaph avanéopeorn afia

Tlepiodoc we 31 Aekepppiov 2019
Avanéopeotn afia 01/01/2019
TTpooBhkeg

Amoopéoeic TTepiddou (Znu.14)
Amopeioeig TTepi68ou

Mewoeig oe afia KThong

Meiwoeig ougowpeUPEVWY aToopEgewv
KaBaph avandéopeortn afia 31/12/19

Tnv 31 Ackepppiov 2019

Agia Kthong

2 UOOWPEUUEVEC ATTOOPEDEIG
KaBaph avaréopeortn aia

MnxavoAoyikdg

Aoimdg

Akivnta Eomhiopoc Eomhiopoc Tlayia umé ekTéAeon ZOvoho
14.471.675,28 69.541.278,05 1.643.230,51 447.735,62 76.092.652,79
(8.512.482,50) (45.514.091,67) (1.208.560,43) - (52.729.420,64)
5.959.192,78 24.027.186,38 434.670,08 447.735,62 30.868.784,86
5.959.192,78 24.027.186,38 434.670,08 447.735,62 30.868.784,86
182.296,54 1.092.477,37 42.801,37 1.254.164,23 2.571.739,51
(507.094,17) (1.929.101,64) (109.195,30) - (2.545.391,11)
- 390.889,13 - - 390.889,13
(1.001,93) (2.667.760,32) (90.170,76) - (2.758.933,01)
1.001,91 2.276.871,68 90.170,17 - 2.368.043,76
5.634.395,13 23.190.562,60 368.275,56 1.701.899,85 30.895.133,14
14.652.969,89 67.965.995,10 1.595.861,12 1.701.899,85 85.916.725,96
(9.018.574,76) (44.775.432,50) (1.227.585,56) - (55.021.592,82)
5.634.395,13 23.190.562,60 368.275,56 1.701.899,85 30.895.133,14
5.634.395,13 23.190.562,60 368.275,56 1.701.899,85 30.895.133,14
135.851,11 2.155.473,78 16.363,10 (1.580.780,31) 726.907,68
(355.864,38) (2.106.022,79) (111.392,60) - (2.5673.279,77)
(36.492,75) (25.734,48) (0,38) - (62.227,61)
- (72.911,61) (14.463,56) - (87.375,17)
- 21.119 54 14.463,43 - 35.582,97
5.377.889,11 23.162.487,04 273.245,55 121.119,54 28.934.741,24
14.788.821,00 70.048.557,27 1.597.760,66 121.119,54 86.556.258,47
(9.410.931,89) (46.886.070,23) (1.324.515,11) - (57.621.517,23)
5.377.889,11 23.162.487,04 273.245,55 121.119,54 28.934.741,24

Acv ugioTavtal epmpdypara Pdpn i Twv Tayiwv.
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4. AvYAA TTEPIOYZIAKA ZTOIXEIA

Tpoypaupara H/Y &

(moad e eupw) Aord ZOvoAo
Tnv 1 Iavouapiov 2018
Atia Kthong 1.385.638,97 1.385.638,97
ZUOOWPEUNEVEC ATTOOPETEIG (1.366.682,56) (1.366.682,56)
KaBaph avandéopeotn aia 18.956,41 18.956,41
Tlepiodoc weg 31 Aekepppiov 2018
Avanéopeotn afia 01/01/2018 18.956,41 18.956,41
TTpooBhkeg 8.904,30 8.904,30
Amoopéoceic TTepiddou (Znu.14) (10.079,88) (10.079,88)
KaBaph avandéopeortn afia 31/12/18 17.780,83 17.780,83
Tnv 31 Ackepppiov 2018
Agia Kthong 1.394.543,27 1.394.543,27
ZUOOWPEUHEVEC ATTOOPETEIG (1.376.762 ,44) (1.376.762 ,44)
KaBaph avanéopeortn afia 17.780,83 17.780,83
TTepiodog wg 31 Acekeyppiov 2019
Avanéopeotn afia 01/01/2019 17.780,83 17.780,83
Amoopéoeig TTepiddou (Znu.14) (7.134,99) (7.134,99)
KaBaph avanéopeortn afia 31/12/19 10.645,84 10.645,84
Tnv 31 Ackepppiov 2019
Atia Kthong 1.394.543,27 1.394.543,27
ZUOOWPEUUEVEC ATTOOPETEIG (1.383.897,43) (1.383.897,43)
KaBapr avandéopeotn aia 10.645,84 10.645,84
5. ZYMMETOXEZ £E ZYNAEAEMENEZ ETTIXEIPHIEIZ
AvAAuon ZUPHETOXWY:
(mood oe eupw)
THN 31/12/19
Enwvupia/ , TTpopAeyn Aia ZuppeToxhc Xwpa TTooooTd
. KéoTog s . . .
Edpa Amopgiwong otov Toohoyiopé  Eykardotaong ZUpHETOXAG
Crown Bevcan Espana S.L. 79.981.643,97 (16.300.000,00) 63.681.643,97 Tomavia 99,9999%
Pol. Ind. El Sequero
Avda. Del Ebro Parcelas 34y 35 A
Agoncillo (La Rioja), Spain
THN 31/12/18
Enwvupia/ , TTpéPAcyn Aia ZuppeToxhc Xwpa TlooooTéd
, KéoTog , , , ,
Edpa Amopgiwong otov IooAoyiopo Eykaraoraong ZuppETOXAC
Crown Bevcan Espana S.L. 79.981.643,97 (16.300.000,00) 63.681.643,97 Tomavia 99,9999%

Pol. Ind. El Sequero
Avda. Del Ebro Parcelas 34y 35 A
Agoncillo (La Rioja), Spain

2 ehida 17



= CROWN

Brand-Building Packaging
‘EAeyxo¢ amopciwong

H avakthoipn aia piac povddag dnpioupyiag Tapiakwy powv kaBopileTar amd Tov umohoyiopd Thg afiac xphoewg tng (value in use). O
UTTOAOYIOHOC aUTOC XPNOIHOTIOIE TTPOPAEYEIC TAUIAKWY POWV TTOU TTPOKUTITOUV ATTd 0IKOVOHIKOUC TTPoUTTOAOYIGHOUC 01 0TToiol £XOUV eYKpIOcei
amé Tnv d10iknan Kair KAAUTITOUV TTEVTAETA TTepiodo.

TapakdTtw avageépovrdl ol KUpIEG TtapadoxéC Tou UIoBeTABNKav amd Th Aloiknon yia Tov UTToAoYIoud TWY HEAAOVTIKWY TAUIAKWY powy,
TpoKelpévou va dievepynBei éAeyxo¢ amopeiwong TnE afiag The emévdUong oTIC povdadeg dnpioupyidg Tapiakwy powv. Ta mpoUmoAoyioBévTa
HIKTA Tep1Bwpia KépBoug uToAoyilovTal cUHQWvA e Td HIKTA TEPIBWPIA TTOU TTpayHATOTIOIRBNKAY To dpéowg TTPonyoUHEVO £TOC TTpooaugnuéva
KaTtd Thv tpoodokwuevn PeATiwon amodoong.

Kupieg mapadoxég yia Tov utoAoyiopd Thg afiac xphoewg (value in use):
EmiTékio avaywyh¢ o mapouaoa afia: 6,2%

Méon Ethoia Meiwon TTwARoswy -81,4%
PuBuéc avamtugng oTo dinvekég -

2 UPQWva Pe ToV UTTOAOYIOHO Twy HEAAOVTIKWY Tapeiakwy powv h dievepynBeioa To 2018, mpdpAeyn amopciwong The aiac Thg emévduong
ToooU eupw 16,3 K. KpiveTal ETAPKAG.

O pacikdg Adyog Tng TtpoPAeTTopEVNnC Heiwaong TS kepdogopiag TnE eTalpeiag ival 611 n CATNON via Asukoa1dnpd doxeia othv Iomavia peiwverai
Kal TTpoPAETTETAI TrepaITEPW eTIdEivWaON.

E€aipeon ané evomoinon Guyatpikic

H Etaipeia, obppwva pe Ti¢ Siatdfeic Tou dpBpou 33 Tou N.4308/2014, dcv umtoxpeoUTal va kartapTilel Evotroingéveg XpnuaTooiKovopIKEG
Kartaotdoeic, dedopévou 0TI TOGO h idia 600 Kai h BuyaTpikh ThE evoTtoloUvTal oTi¢ XpnuaTtooikovopikég KataoTdoeig evog HeyaAUTepou ouvoAou
emixeiphoewv (6pihog Thg CROWN Holdings INC).

O1 Xpnuatooikovopikéc Karaotdoeic T600 ThE eTdipeidg 600 Kai The BuyaTpikAc The TTepiAapPdvovtar oTic Evotroinpéveg XpnuaTooIkoVopIKEG
Kataotdoeic Tng «CROWN HOLDINGS INC» pe £dpa 1ic H.TT.A. kai o1 oTroieg éxouv ouvTaxOei ouppwva de Ta US-GAAP kai eivar SiaBéaipeg
aThv nAekTpovikh diebBuvan: https://www.crowncork.com/investors/financial-reports.

6. ANABAAOMENO: E0POx EIZOAHMATOZ

(moad o eupwr)

1/1-31/12/19 1/1-31/12/18
AvaPpaArropeveg PopohoyikéG ATTAITATEIG 4.273.394,47 4.239.478,36
AvapaArropeveg Popoloyikég YTIOXpEWDEIG - -
4.273.394,47 4.239.478,36

o s A £ A
Aiagopéc Adyw 1apopee Aoviw

AvapaAArdpeveg Fopohoyikéc AmaiThoeig , anoopégewv MNoimég Zivoho
npoPAEYewv TMayiwv

Tnv 1n Iavouapiou 2018 4.297.609,75 807.236,91 (224.105,31) 4.880.741,35
TTiotwon (xpéwaon) oTa kaBapd képdh (213.845,10) (134.500,50) 277,38 (348.068,22)
TTiotwon (xpéwon) ota 'Idia KepdAaia (293.194,77) - - (293.194,77)
Tnv 31n Ackepppiov 2018 3.790.569,88 672.736,41 (223.827,93) 4.239.478,36
TTioTwon (xpéwaon) oTa kaBapd képdh (174.001,33) (105.327,14) 1583,27 (277.745,20)
TTiotwon (xpéwon) ota 'Idia KepdAaia 311.661,31 - - 311.661,31
Tnv 31n Ackepppiou 2019 3.928.229,86 567.409,27 (222.244,66) 4.273.394,47

AvaPaAAdpevog opog €1008APATOC TTPOPAETTETAI GTO OUVOAO TOU OTIC TIPOoWPIVEG B1agopéc He Th HEB0Jo ThG evAeEXOHEVNG UTTOXPEWONG,
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XphoipoToiwvTag ouvteAcoth 24% (2018: 25%).

O1 KIVAoeIG Tou AoyapiacpoU avaPpaAAdpevou gopou £100dAUATOC ATTOTUTIWONKAY WG Xpewaeig h TioTwoel¢ otnv Katdotaoh AmoTeAsapdTwy
Xphong kai ota ‘Idia KepdAaia.

Acv éxel utohoyioBei avaPpaAAdpevh gopoAoyiKh uTtoxpéwon yia Ta AToBepaTikd The KaBaphic @éong kaBoTi dev uttdpx el TpdOeon yia Siavoph
TOUC 0TO HéAAOV.

7. METOXIKO KEZAAAIO

Ap1Buég , , ,
MeToxiv Atia MeToxuv ZUOvoAo
Tnv 1 Iavoudpiou 2018 18.188.000 18.188.000,00 18.188.000,00
Tnv 31 Aekepppiou 2018 18.188.000 18.188.000,00 18.188.000,00
Tnv 1 Iavoudpiou 2019 18.188.000 18.188.000,00 18.188.000,00
Thv 31 Aekepppiou 2019 18.188.000 18.188.000,00 18.188.000,00
‘OAeg o1 £kd0B¢eioeg peToxEC eival TARpwe kaTaPpePAnpéveg.
8. AOITTA ATIOGEMATIKA
TakTiké
, , , AgpopoAdynta ‘EkTakTta SopoA/vra AnoTeAéopara €ig 3
(moad gt eupds) Anoe(zu)armo AnoBeparika (p) | AmoBeparika (y) | AmoBeparika (3) véo Zivoho
Tnv 1n Iavouapiouv 2018 8.928.102,27  115.682.442,49 58.653.213,92 2.681.982,16 (269.342.425,44)  (83.396.684,60)
MeTagopd amé kaBapd képdog - - - - (14.557.774,49) (14557.774,49)
Képdn/(Znpieg) ameuBeiag ota 'Idia KepdAaia - - - - 186.805,23 186.805,23
Tnv 31n Ackepppiov 2018 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (283.713.394,70) (97.767.653,86)
Tnv 1n Iavouapiov 2019 8.928.102,27  115.682.442,49 58.653.213,92 2.681.982,16 (283.713.394,70)  (97.767.653,86)
MeTagpopd ané kaBapd képdog - - - - 3.064.679,05 3.064.679,05
Képdn/(Znpiec) ameuBeiac ota ‘Idia KepdAaia - - - - (1.147.338,69) (1.147.338,69)
Tnv 31n Aekepppiov 2019 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (281.796.054,34) (95.850.313,50)

(a) TakTiké amoBOeparikoé

To TakTiké AToBepariké oxhuati{etar cUdewva pe Tig diataeig Tng EAAnvikAg NopoBeaiag (N.4548/2018, apBpo 158) kard Thv omoid mocd
TOUAdXI0TOV igo pe To 5% Twv £Thoiwv KaBapwv (LETd popwv) KEPSWY, Eival UTTOXPEWTIKO va HETAPEPOEi 0To TAKTIKO ATTOBEUATIKO UEXP! TO
Uyog Tou va ¢Bdoel To éva TpiTo Tou KatapAnuévou petoxikoU kegaAdiou. To TAKTIKG amoOepaTiké PTopei va XpnoidomoinBei yia kaAuyn
{nuIWyV PeTd améd amdépach Th TakTIKAG MeVIKAG ZUVEAEUONG TWV HETOXWY, KAl WG €K ToUTOU 3eV UTTOpEi va XpnoidoToindei yia omroiodnToTe
dAAo Adyo.

2.Tn mapouaa xphonh dev dnpioupyRBnke TakTikd ATtoOepaTiké. To UQIOTAUEVO TAKTIKO amoBepaTikd umepPaivel To AAXIOTO TIOU aATTAITEITA!
amd tnv NopoBeaia, dnAadh To éva Tpito (1/3) Tou peToxikoU kepaAdiou Tng ETaipeiac.

(P) AgpopoAdynTa amoOepatika

Ta agopoAdynta kai Ta €1diIKWG popoAoynOévra amoBeuaTikd oxnpariovrar olpgwva pe Tig diatd€eic Tng YopoAoyikAg vopoBeaiac amd
agopoAdynTa A €1dIKWE popoAoynBévTa £0oda Kai képdn.

Ta avwTépw amoBepaTikd pmopolv va kegaiaiomoinBolv N va diavepnBouUv pe amdégpach TG TAKTIKAG MTeVIKAG ZUVEAEUONG TWV HETOXWY, Aol
An@Bolv uTtdyYn o1 Teplopiopoi TToU UTTopei va 1oxUouv KAOe popd. Av h ETaipeia popei oe diavoun R KEQAAAIOTIOINGN TWV CUYKEKPILEVWY
amoBOepaTIKWyY KAVEl KAl TOV UTTOAOYIOHO ToU @dpou €1003AKATOC TTou Ba emiPaAAdTav aTnV TTEPITTWON AUTHA.
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(v) ‘Exkrakta amoOeparika

Ta ékTakTa amoBepatikd mepiAauPdvouy mood amoBepaTtikwy Ta omoia £xouv dnpioupynBei pe amopdoeic TakTIkwy Mevikwy ZuveAeUoswy,
dev €xouv €1d1kd Tpoopiopd Kai dUvatal va XpnoidoToinBoUv yid oTroIodATTIOTE OKOTIO KATOTIV OXETIKAC amépaong TG TakTIkAG TevikAg
ZUVvEAEUONG Kal TTood amoBepdTIKWY Ta omoia éxouv oxhuarioTei pdoer diataewv tng EAAnvIkAC NopoBeoiac. Ta avwTépw £KTAKTA
amoBOepaTikd £€xouv oxnuaTioTei amd popoAoynOévTa képdn Kai wg ek ToUTOU eV UTTOKEIVTAI O€ TTEPAITEPW YOPOAOYNON g€ TTepiTTwon S1avoung
N KEQAAAIOTIOINOAC TOUC.

9. ATIOTEAEZMATA TTPOx ATAGEZH

To AioiknTiké ZuppoUAio Tng ETtaipeiac mpoTeivel otnv TakTikA Mevikh ZuvéAeuon TwWy HETOXWY TN Yid To £To¢ Tou éAnge oTic 31/12/2019,
1o YTéAoimo Twv Kepdv perd and ddépouc The Xphosws 2019 Uyoug 3.064.679,05 cupw va petagepOei ata Képdn/Znpicg 1 Néov.

10. YroxrensEIz TTAPOXOQN TTPOZAQTIIKOY

TTapouoa afia pun XxpNUATodoTOUHEVWY UTTIOXPEWOEWY

2019
1/1-31/12

14.456.385,47

2018
1/1-31/12

12.872.206 59

KaBaph umoxpéwon avayvwpiopévn atov IooAoyiopd

14.456.385,47

12.872.206,59

TTOZA ANATNQPIZTMENA ZTHN KATAZTAZH ATIOTEAEZMATON XPHZHZ

KéaTog Tpéxouaag AmaoxoAnang
Tokog aTnv umoxpéwon

ZuvoAikd £€€0d0 oTo Aoy/opd amoTeAcopdrwy

TTOZA ANATNQPIZMENA ATT' EYOEIAZ ITA IATA KEZAAAIA
TTpooappoyég OTIG UTTOXPEWOEIG amd aAAayn Twy UToBEoewv

Eumeipikég mpoaappoyEC OTIC UTTOXPEWOEIC
ZuvoAiké €€o0do otnv KaBaph Oéon

309.000,00 402.000,00
230.000,00 181.000,00
539.000,00 583.000,00
1.459.000,00 (480.000,00)
1.459.000,00 (480.000,00)

METABOAEZ ZTHN KAGAPH YTTOXPEQIXH ANAINOQPIZTMENH ZTON IZOAOITZIMO

KaBaph umoxpéwaon katd tnv évapgnh Tou £TOUg

TTapox£g mou TAnpWONKav amé Tov epyodoTn

ZOvoho avayvwpioBeioag damavng oto Aoy/aouéd amoTeA/Twy
ZOvoho avayvwpioBeioag damavng an' euBeiag ota ‘I8ia KegpdAaia

12.872.206,59
(413.821,12)
539.000,00
1.459.000,00

12.928.012,69
(158.806,10)
583.000,00
(480.000,00)

KaBaph uroxpéwon oTo TEAOG Tou £TOUg

14.456.385,47

12.872.206,59

ANAAOTTZTIKEZ TTAPAAOXEZ
TTpoe€opAnTIKO €TTITOKIO

MeArovTikéC auhoeig HoBwy

ia okomoUg elAoyng mapouciaong n Etaipeia avayvwpilel Ta avahoyioTikd képdn kai {npieg ameuBeiag ota ‘Idia KepdAaia.
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11. AOITIEZ MAKPOTIPOOEZMEL YTTOXPEQZEIZ, AOITIEZ YTTOXPEQZEIZ

To Koivé Opohoyiakd Adveio (KOA), Tou eixe ekdoBei oTic 20/3/2015 yia tnv xphuatoddthon Tou emevuTikoU oxediou Tou EpyooTtaciou
TnG KopivBou, cixe apxiko Uyoc €4,5 eKkar., emiTokio 4% eTnoiwg kai ARENn oTic 31.12.2022. To KOA auté amomAnpwOnke pdéwpa Tov MdpTio
Tou 2019.

2019 2018
(moad ae eupw) 1/1-31/12 1/1-31/12
Makp/opo¢ Opohoyiakdc Aaveiopdc - 1.940.000,00
Bpax/opog Opohloyiakdc Aaveiopdg - 640.000,00
ZuvoMkég Aaveiopég - 2.580.000,00
Huepopnvieg AR€ewg Tou ouvoAou Twv daveiwv:

H ETAIPEIA
2019 2018
1/1-31/12 1/1-31/12

‘Bwcg 1 étog 640.000,00
MeTagu 1 kai 5 eTwv 1.940.000,00
Z0voho Aaveiwv 2.580.000,00

H €UAoyn aia Twv ekdoBeiowv oloAoyiIwv Tpooceyyilel Thv AoyIOTIKA Toug aia.

12. KPATIKEZ ETIIXOPHTHZIEIZ

Me tnv utt’ ap. mpwr. 140181/24-12-2018 Ymoupyikh ATdégpacn (BEK B 5854) mioTomoin®Bnke n 0AoKARpWoNn-opIoTIKOTOINON TOU KOGTOUC Kal
n évapn Thg TapaywyikAg AsiToupyidg The emévduong Kai eyKpiOnke n kataPoAl Twv umdAoimwy mévre SO0EWV TG £TIXO0PAYNONG OUVOAIKOU
ToooU €3.156.992,39.

Z1ic 7/2/2019 mpaypatomoii®nke n kataPpoAf Tou undAoimou oooU Twy €3.156.992,39, cUugwva pe Thv utt. ApiBy. 15426 - 05/02/2019

£VTOAR TTANPWHAC Tou YToupyeiou Oikovopiag Kair AvamTuéng.

2019 2018
(moad ae eupw) 1/1-31/12 1/1-31/12
AvaméopeaTto mood aThv apxh TG XpAong 3.641.235,06 3.887.663,10
Avahoyouoeg oThv Tepiodo amoopéoeig (246.428,04) (246.428,04)
AvarndoPeoto m00bd oTo TEAOG ThG Xphong 3.394.807,02 3.641.235,06
TTooé mou Ba amoaPeoTei oThv eMduevn Xphoh 246.428,04 246.428,09
TTooé mou Ba amooPeoTei Mépav TG emdUEVNG XPAONG 3.148.378,98 3.394.806,97
AvandéoPeoto mood aTo TEAOG ThG Xphong 3.394.807,02 3.641.235,06
13. KykAoz EPFAZION
O KUKAOG epyaciwyv Tng eTaipeiag avaAlsTal wg eEAC:
2019 2018
(moad ae eupw) 1/1-31/12 1/1-31/12
TTwAAoeIg EpmopeupdTwy 34.199.127,77 28.172.576,78
TTwARoeig TTpoiovTwy EToILwY & NUITEAWY 125.650.449,97 131.164.008,75
TTwARoeIC Aoy amoBepudTwy Kai dXpnoTou UAIKOU - 1.897,85
‘Eooda Ene€epyasiac BAZON & Aoima ‘Eooda 347.72151 582.539,94

ZUvoho TTwARoewv

160.197.299,25

159.921.023,32
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14. ‘EzoAA ANA KATHIOPIA

(moad ae eupwr)

Avahwoeig (A'&B YAeg-Epmop/Ta-Aoimd Eidn)

‘Eooda amé mwAhoeig uTtoAeippdTwy & AoITtwy amoBepdTwy
Tapoxéc ot epyalopevoug (Zny. 15)

Amoopéaeig (Zny. 4 kai 5)

Royalties & E€oda AioiknTikig YmoaThpigng

MeTagopikd Eoda TTwAhoewy

Noimd ‘E€oda

Zivoho Aamaviv

O1 Aandaveg karavéyovrai oc:
KéoTtog TTwAnGévTWY

‘E€oda AioiknTikAc AciToupyiag
‘E€0da Acitoupyiag AiaBeong
Zovoho Aamavirv

15. TTAPOXEZ ZE EPrAZOMENOYZ

2019
1/1-31/12

121.942.823,58
(10.772.242,04)
21.894.487 54
2.580.414,76
4.130.603,51
6.532.944,86
9.771.175,69

2018
1/1-31/12

121.024.737 12
(11.844.974,17)
22.383.291,69
2.555.470,99
4.469.511,24
7.265.471,13
10.570.602,53

156.080.207,90

156.424.110,53

149.301.095,12
1.858.817,18
4.920.295,60

149.095.432,25
1.953.291,82
5.375.386,46

156.080.207,90

156.424.110,53

O péoog 6po¢ amaoxoAoUPEVOU TTPOoWTIKOU avd Katnyopia katd Tn didpkeia Thg Xphong 2019 kai 2018 éxer wg e€Ac:

2019 2018
1/1-31/12 1/1-31/12
Epvdreg 14,00 18,00
YmdAAnAot 375,00 374,00
ZOvoho 389,00 392,00
H Samdvec yia To TpoowTiko TN eTalpeiac avaAlovrtal wg eEAG:
2019 2018
(moad ge eupw) 1/1-31/12 1/1-31/12
‘E€oda MioBodoaiag 15.922.701,29 16.281.499,11
‘E€0da mapoxwv Adyw €€ddou amé Tnv unnpeaia (Znp.10) 539.000,00 583.000,00
‘E€0da aopahioTikwv Tapeiwv 4.104.705,52 4.185.590,45
Noimtég TTapoxég TTpoowTikoU 1.328.080,73 1.333.202,13

ZOvoho Aaravirv TTpoowmnikoU 21.894.487,54

22.383.291,69

16. Ao1ma ‘Ez0AA KAT ZHMIEZ

H avdAuon Twy Aoimwy £€68wv kai Cniwv TapdTiOeTal gTov TApdkdTw Tivaka:

2019 2018
(moad ge eupw) 1/1-31/12 1/1-31/12
XpewoTikéG ouvah/kéG Siapopég (603.568,41) (395.738,63)

Aoimd £€0da kai Thuiég
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17. Aoina ‘EzoAA KAT KEPAH

H avdAuon Twv Aoimwy £00dwy Kai Kepdwy TTapartiOeTal oTov TapakdTw Tivaka:

(moad ge eupw)

ThioTwTikéEC ouvaA/kéC Slagopéc

AVTIOTPO®A TIpOPAEYNG BIKAOTIKAG UTT6Oe0NG
EmoTpopn axpewoTATwE KataPpAnBévrog 8XK
Noimd €0oda kai kEpdn

18. TTIzTQTIKOI/XPENZTIKOI TOKOT KAT ZYNAZH Ez0AA/ E=0AA

(moad ae eupr)
TTioTwrikoi TéKOI Kal ouvayh écoda

ThoTtwrikoi Tékol kai Zuvagh Ecoda
ZUvoAo Xpnuartooikovopikiv Ecddwv

XpewoTikoi TOKoI kai ouvagh é€oda

Toékot OpohoyiakoU Aaveiou

Toékol BpaxumpéOeopwy Tpamelikiv Aaveiwv
Tokor & ‘E€0da ekxWwpnong anaiThoewy TeAaTwv
Aoimtd Xphpatooikovopikd EEoda

Z0voAo Xpnyarooikovopikiwv EE63wv

ZUvoAo Xpnpat/pikiv AmoTeAsopdTwy

19. $oror EIzOAHMATOZ

(moad age eupw)

®6pog TTepiodou

AvaPparépevoc ®opog Eioodhuarog TTepiddou
Aoimoi pépol

$opog Eicodnparog

2019 2018
1/1-31/12 1/1-31/12
39.366,48 96.476,71
236.280,00 -
499.500,00 -
(212,00) 8.740,39
774.934,48 105.217,10
2019 2018
1/1-31/12 1/1-31/12
15.844,13 19.351,02
15.844,13 19.351,02
(24.940,00) (130.517,78)
(3.715,11) -
(289.774,24) (266.821,24)
(280,30) (1.458,94)

(318.709,65)

(398.797,96)

(302.865,52)

(379.446,94)

2019
1/1-31/12
(877.569,31)
(277.745,20)

2018
1/1-31/12
(1.030.038,96)
(348.068,22)
130.000,00

(1.155.314,51)

(1.248.107,18)

O ovopaoTIKOC PopoAoYIKEG ouvTeAeoThC cival 24% (2018: 29%)

Ta oToixcia Tou dIAHOPPWVOUV ToV TIPAYHATIKG pdpo Exouv w¢ eEAC:

(moad ge eupw)
Képdn mpo popwv
AvaAoyoUv 9opo¢ aUl@wva pe TOUG KATd TOTIOUG

10X00VTEC POPOAOYIKOUG OUVTEAEDTEG
‘Eooda un umokeipeva oe gopo

2019 2018
1/1-31/12 1/1-31/12
4.219.993 56 -13.309.667,31
1.012.798,45 (3.859.803,52)
(59.142,73) (71.464,13)
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‘E€0da un ekmimTwpeva 70.578,35 4.785.053,05
Mn evowpaTwpévor aTo AEITOUPYIKO KOGTOG 9OPOl - (130.000,00)
Alagopéc XpnoIHOTIOI0UHEVOU GUVTEAEDTH 131.080,44 524.321,78

$6pog €1003NHaATOC 1.155.314,51 1.248.107,18

20. AEzMEYIEIZ
KegpaAatouxikéc Acopeloeig
H Etaipeia éxe1 yeAhovTikéG deopeloei¢ via ayopd mayiwv afiac thv 31/12/19 sups 180 xi1A. (31/12/18: gupw 100 xIA.)

Acopeloeic and AeiToupyikéc pHIoBWaoeIC

(mroad gt eupw) 31/12/19 31/12/18

Ewg 1 éTog 543.319,07 462.420,70

A6 1-5 £ 630.485,95 696.188,86
1.173.805,02 1.158.609,56

21. ENAEXOMENES YTTOXPEQSEIT & ATTAITHIEIZ

o H etaipeia dievepyei TpoPAEYEIC via evaeXOHEVOUG KIVOUVOUC Kal w¢ ek ToUTou dev UTTdpxXouv eTidikeg A UTTO diaiThaia diagopég
SIKAOTIKWY A S1aITNTIKWY 0pyAvwy, TTou eVBEXETAI va éXOUV KATA Thv ekTipnoh The Aloiknong ouciidn dpvnTikA eTimTwon oTnv
OIKOVOUIKA KaTtdoTaon K AsiToupyia The ETaipeiag.

e H Etaipeia éxer eAeyxBei yia poporoyikoUg arkomoUg amoé Tnv PricewaterhouseCoopers A.E. éwg kai yia Tnv xphon 2019 kai Tng éxouv
X0pNnynOci o1 aXeTIKEC EKOETEIC POPOAOYIKAC OUPHOPPWONG Xwpic emipUAaln péxpt kai To éTo¢ 2018. Oagov agopd otnv xphon 2019
éxel ohokAnpwOei o Ppopohoyikdg EAeyxog Tou BievepynOnke amé Tnv PricewaterhouseCoopers A.E., Ta amoteAéaopara Tou omoiou
éxouv AneBci umtdyn oTi¢ Tapoloeg Xphuartooikovopikéc KataoTtdoeig. H dioiknon Tng ETaipeiag dev avapéver va TpokUyouv
@OPOAOYIKEG UTTOXPEWOEIG TTEPAV ATIO AUTEC TTOU KATAXWPNRBNKav Kai Tou ameikovi{ovTdl oTI¢ TapoUaeg XpnUAaTOOIKOVOUIKES
KataoTdoeig péxpr va Tng xophynBei n €kOean 9opoAoYIKAG CUPHOPYWONG XWpic emipUAagn yia To 2019.

22. ZYNAAAATEZ ME ZYNAEAEMENA MEPH

To oUvoAo Twv PeTOXWY TNE eTalpeiac katéxeTtal amd dUo katd 100% éupeosg Buyatpikéc eTaipeieg Tou opiAou Thg CROWN HOLDINGS Inc.
H eTaipeia "Société de Participations CarnaudMetalbox SAS", katéxer ohpepa 18.187.999 petoxég Tng eTaipeiag (18.188.000 peToxég oTIg
31.12.2019, fto1 100%) evib 1 (pia) peToxh Katéxel kai n "CROWN EUROPEAN HOLDINGS S.A.".

ZuvaAiayég Kai umdAoima pe ouvdedepéva pépn: Ta Tood Twv TWANCEWY Kal ayopwy OWPEUTIKA amd Thv évapgn Thg OIKoVOUIKAC XPAONG

Kdl Ta uTtéAoITTa TWY amaIThoEwy Kai uttoxpewoeswyv Tng Etaipeiag, mou éxouv mpokUyel amd ouvarhayéc pe ouvdedepéva péph, avaAovTai
oTOV TAPAKATW Trivakda:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

(Tood o€ gupw) 31/12/2019 31/12/2018

TTwARoeIg ayaBuwv kai UTtnpeaiwy - OuydTpikh 9.417.955,49 12.227.818,58
TTwARoeig ayaBuwv kai urtnpeaiwy - Aoimd ouvdedepéva pépn 36.297.460,59 40.082.230,90
Avopég ayaBuv kai urtnpeaiwyv - MnTpikA 22.446,00 117.466,00
Avopéc ayaBuv Kai urtnpeoiwy - OuydTpiki 3.647.970,67 2.671.711,09
Avopéc ayaBuv Kai utthpeoiwy - Aoimtd ouvdedepéva pépn 45.985.872,23 41.476.134,60
ATlaITAGEIG amd BuyaTpiki 413.128,36 1.622.503,68
ATtaITRoEIG amd AoiTtd ouvdedepéva pépn 1989.562,64 287.770,40
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YToxpewoeig o UNTPIKA 0,00 2.322.258,00
Ymoxpewaoeig o Aoimd ouvdedepéva pépn 2.046.228,70 602.981,26

O1 ouvaAhayéc & apoiPpéc SiuBuvTIKWY oTeAexwyv & peAwv Tng dioiknong aviABav oe eupw 1.137.807,21 (2018: 1.147.453,68) evw ol
umtoxpewoeig Atav 977,10 (2018: 1.387,75).
H Eraipeia éxer umoypdyel ouppdocic de Ta e€A¢ ouvdedepéva pépn:

o "CROWN PACKAGING TECHNOLOGY, INC " mou éxer Tnv “TTveupdTikh 181okThoia” nAadh eival KAToxog adeiag ePTTopIKWY onudTwy,
EUPEDITEXVIWY, TEXVOYVWOIAG KAl TTdpoudiaong TEXVIKWY ueBddwy, xophnyei 8¢ othv ETaipeia Tnv ddeia va avantlooel, va KATAoKeudlel,
vd XpNOIHOTIOIEl KAl va TTOUAdel TipoiovTa & UTTNPETieC OXETIKEC HE TA TTPOIOVTA KABWG €TioNG va eKUETAAEUETAI TA EPTIOPIKA oApATA,
KdvovTdg Xphon Tipovopiwy e1dikWwy peBodwy mapaywyhc (Know-How), eupeaiTexvilv Kal SIKAIWUATWY TIVEUHATIKAC 1810KTNOIAC TNnC.
‘EvavTi Tn¢ adciac, n Etaipeia katapdAAer aTtov xopnyd tng dikaibuara ioa mpog 1,8% (2018: 1,8%) Twv TWAAGEWY TWY TIPOIOVTWY yid
Td oTroia XophyeiTal h axeTIKA ddeia.

e "CROWN Packaging European Division Services SAS" ("CPEDS"). Tnv 21/12/11, oe avTikatdoTaon mponyoUHEVNG OUHQWVIdG, h
Etaipeia éyive péAhog Tng CROWN Europe Group Services "CEGS", mou AeiToupyoUae pe Th Hopeh £vog ‘Eupwmdikol Opihou OikovopikoU
ZkomoU' (E.0.0.%.), via va KaAUyel TIC TPEXOUOEC AVAYKEC yid Thv Ttapoxh PohBeiac & ouppouAdv ot Topeic 6mwe Aloiknong &
Oikovopikwy  (ToTWoeIg, XpnHaTodoTAOEIC, KAAUYN KIVBUVWY ETTITOKIWY-0UVaAAdypaTog, AoyioTikoU eAéyxou & evoTtoifgewy,
TANPOYOPIAKWY CUOTUATWY, YopoAoyidac, dI0IKNTIKWY BepdTwy, akivnThg TTeplouaiacg, oTpathyikAg & avamTuéng, eAEyXwy & OIKOVOUIKWY
avaAUoswy, ouvToviapoU eTikoivwyiag evtog & ekTg), Epapuoyng ToAITIKWY e emiTedo opiAou kar KAABwv, oXeTIkWY He Nouikda Oépara,
Acpdhieiec-Alaxeipiong Kivdovwy, TTepipdAhovtog, MApkeTivyk & ouvtoviopol emi Epmopikwy Bepdtwy kaB¢ kai Aloiknong
AvBpuwmivou SuvapikoU. Me Tnv uttoypdgh véac oupgwviag Thv 30/06/12, ta kboth The “"CEGS" T600 auTd TTou agopolv TIG SI0IKNTIKEG
umnpeoieg oe emimedo Eupwming (Corporate) 6co kar Ta avd kAddo (sectors) mpooaufavépeva pe éva mepiBwpio képdoug 5%,
empepiCovrarl HeTall Twy HeAWV TG, pe Pdon Thv oxéon 'KaBapéc TTwARoeIg Tipog TpiToug ThG KABe vouliKAG popehc (HéAoug) KaTd To
TiponyoUpevo £10o¢’ Tipo¢ TIC ‘'ouvoAikéc KaBapéc TTWAAOEIC TPoC TPITOUC TNC YEWYPAQIKAG TteploXAc TG Eupwmng R Tou oxeTikoU
gupwTdikoU kKAddou'. Eviw Tnv 01/11/16 pe Thv Tpomomoinon Tng TeAeutaiac olUppaong n Etaipeia amodéxtnke, 471 6Ad Ta dikaiwpdra Kai
ol umoxpewoeig Thg "CEGS" petagépovrar atnv CROWN Packaging European Division Services SAS ("CPEDS"), wg amoTéAsapa
€10popdg oToiXeiwv evepynTikoU Tng "CEGS" mpog Tnv “CPEDS".

Ta ¢€oda yia Ta oxeTikd dikaiwpara (Royalties) kai o1 umnpecieg Tou mapéxovTal amd TIG TApATAVW VOHIKEG HOPYEG eppavifovTal oThv
2 hueiwon 14.

23. AMOIBEX EAETKTIKOY PAZEIOY

Kard tn didpkeia Twv xphoewv 2019 kar 2018 or apoipég, mou ouppwvABnKav He Tov Voo eAeykTh PricewaterhouseCoopers Arav or e§Ag:

2019 2018
1/1-31/12 1/1-31/12
AuoiPég yia éAyxo eTHoIwY XphuaTtooikovouikwy Kataotdoswy 52.380,00 42.700,00
AUOIPEC YIA OPOAOYIKO TTIOTOTIOINTIKG 42.000,00 42.000,00
ApoIPég via dAAeg umnpecieg diaopdAiong (avakUkAwan) 1.500,00 1.500,00
Z0voAo 95.880,00 86.200,00

24 . N'eEroNOTA META THN HMEPOMHNIA ToOY IZOAOFTZMOY

ZTic 25/02/2020, sppavioTnke To TpWwTo KpoUopa oThv EAAGSa, ouoxeTiopévo pe Tov 16 COVID-19 o omoio¢ xapakTnpioTnke amé Tov
Tlaykéopio Opyaviopéd Yyeiac wg mavdnyia otic 11/03/2020. Z1i¢c 13/03/2020 n Kupépvnon 8nuocicuoe Thv amoépdch Tne yid Ahyn
Kparikwyv péTpwy, 6TTWE N £miPOAR TTPOoWPIVAG dTaydpeuong TG AEiToupyiag eup€og AopaTog KaTaoTnUdTwy AiavikAg TTwAnong,
EOWTEPIKWY XWPWV Kai dAAwv TomoBeaiwyv, ye atdxo Thv emippdaduvon Tng e€dmAwong Tou 10U.

ZTi1c 28/04/2020, o TTpwBuToupydC pe e€ayyehia Tou TTpoaviyyeiAe oTadiakh dpon TWV TTEPIOPIOTIKWY HETPWY HE OTOXO TV ETTAVEKKiVhON
TNG 0IKOVOUIKAC 3pdaThpI6TNTAG OTh XWpd, h oTroid eEAABE emITUXWGS atd TV KopUYwon The Ttavdnyiag.
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ATé TIc 04/05/2020 Acitoupyolv Kavovikd TTAéov Ta KATAoTAWATA AlavikoU eptropiou XauhAR¢ 6XAnong evi Ta umdAoimta amd 11/05/2020,
pe eaipeon 6oa PpiokovTal o epTropIkd KéEVTpa Ta otroid dvoiav Thv 01/06/2020.

H e€éAEn Tne avdnpiac apakoAouBceital kaBnuepivd amd To Ymoupyeio Yyeiag kar epappéovTal TEpIOPIOTIKG HETPA OF TTEPITITWOEIC, TTOU
Td KpoUoWdTd o€ 0pIoHEVEG TIEPIOXEG TS XWpag gavepwvouv mBavh £€apan, 6Twg evrdg Tou Touviou aThv TepIoXh TG =AvONng Kai o
Tpoogara Tov AUyouoTo Tou 2020, epapudlovTar €181k HETPA T€ OUYKEKPIUEVEG TTEPIOXEC UYNAOU KIVEUVOU, OTTWG Op1o aTOPWV g€ dnUoaIEg
& KOIVWVIKEC EKONAWOEIC, XPOVIKOI TIEPIOPICHOI 0TV AEITOUPYid KATAOTNHATWY UYEIOVOHIKoU ev3IA9EPOVTOC, TTPOOWPIVA aTtayoépeuch
Ae1Toupyiag emipépouc XWpwyv ouvaBpoiong KoivoU, N UTIoXPEeWTIKA Xphon Hdokag oc SiapévovTeg & epyalopévouc oe Kévtpa YTodoxAg, oTig
dopéc pihoeviag, TapoxAc UTPEDIWY KOIVWVIKAC @povTidac & TtaidIkA¢ TtpooTaaiac.

H katdoTtaon péxpr OTIVHAG 0TN XWpa TTapapével OXETIKA IKavoTIOINTIKA.

‘Onwg poavagépBnke, n Aloiknon The Etaipeiac Bswpei 671 o1 KAG801 0TOUC 0TToioUC SpATTNPIOTIOIEITAI, AVAKOUV OTIC ETIXEIPNHUATIKEC
KAThyopiec TTou pedoTipdBeapa dev diatpéxouv oAU copapd Kivduvo kai avapévetal va deiouv oxeTIKA avToxh aTo aevdpio UPeong TG
Taykoopiag otkovoyiag, Adyw Tnhg Tavdnyiag.

QoTtéoo otnv mepiodo Tou A’ emrtdunvou Tou 2020 wg Tpog avTioToixh Tepiodo Tou 2019 mapousidoThke peiwon Twy TTwARGEWY TNG
Etaipeiac kard mepimou -8%, n omoia épTace 1o -29% oc emimedo Acitoupyikwv Kepdv. ZUppwva OUWE PE TTPOOYATEG EKTIHACEIC TNC
Aloiknong yia To 6UVoAo Tou £TOUC, AVAUEVETAI OXETIKA XAUNAGTEPN TITWON TWV TWARGEWY ATTd AUTA Tou A’ eMTAUNVOU Kdil X1 ONUAVTIKA
peiwon The Kepdowopiag Kupiwg Adyw ThG ouvelopopds Tou KAAdou Tpowipwy, Tou Adyw évTtovng emoxIkOTnTag oc e€EAIEN, dev eixe
eTNpedoel onUavTikd Ta amoTeAéoparta Tou A’ emtdpnvou Tou 2020.

Tpémel va onueiwBei 6TI ipoavagepBeioa emidpaon amoTeAei N TPOOAPHOOUEVO OUHPAY HETA ThV hepopnvia Tou 1coAoyiopol (non-
adjusting post balance sheet event), kai 8ev emnpedler TIG XpNHATOOIKOVOHIKEG KaTaoTdoelg pe 31.12.2019.

H Eraipeia ouvexilel Thv 8pactnpidTnTa ThG ampdoKoTTa Kai 8ev ékave Xphoh Tng duvatdtnTtac Tou Nopou Tepi avaoToARC ThG AsiToupyeiag
™¢. TIpoépn pévov oe avaoToA Twv cUUPACEWY EpYATidAC, Yid CUYKEKPIHEVOUG £pyalOHEVOUC, 01 0TTOIOI AVAKOUV 0t euTtaBeic opddeg Kai dev
UTthpx e duvaToTNTA vd TTApEXOUV TIC UTINPETieC Toug Héow ThAe-epyaaiag. Exel waTtéoo Adpel 6Ad Ta amdpaitnTd péTpa TpoUAagng yia Toug
epyaloléVoug Kal TOUC OUVEPYATEC TG.

2 e KdO¢e mepimTwon, h Etaipeia d1aBéTel uynAdTepa Tapelakd diaBéaiud, oNHavTIKEG PpaxuTpdOeopeg aTaITAOEIG 0 OX£EON HE TIC
PpaxumpdOeopeg UTOXPEWOEIC, BETIKO KEPAAAIO Kivhong, evw Ttapdpével aTaBepd Kepdopopa £3W Kal dpKETA Xpovid. ZUYKEKpPIPEVA Yid ThY
Tpéxouaoa xphon, Ta képdn Tpo popwv The Etaipeiac aunBnkav kartd 41,1% f oe diapopeTikh avdyvwon katd 131,7% w¢ mpog 1o 2018
(avdAoya av ayvonOcei i av AngOsi uTdwn n emippon, Tou cixe oTa amoteAéopara Tou 2018 n onuavTikA TPdPAswn amopeiwong Tng Iomavikig
BuyaTtpikig). OAa Ta avwTépw, KaBioToUv Tov EMIXEIPNOIAKO KivOUVO ONUAVTIKA TTEPIOPIOUEVO.

Acev uttdpxouv dAAa HETAYEVESTEPA YEYOVOTA, TTOU Va £XOUV oUGIWaN eTimTTwon oTi¢ XphuaTooikovopikéc KataoTdoeic Tou 2019.

Xahavdpi, 31/08/2020

O1 urteUBuvol yia Thv KatapTtion Twv Xpnuarooikovodikwy Karaotdaoswv

O TIpéedpoc Tou AloiknTikoU To MéAog Tou AioiknTikoU ZupPouAiou H AieuBlvTpia Twv Oikovoikv
ZupPouhdiou & AieuBivwy ZippouAog Yrnpeoiiv & Avrinpoedpoc Tou A.X.
Andrea Vavassori Francois Pierre-Henri Querrioux AyyeAikin A. Nikakn
A.A. YB0322562 A.A. 561497638 A.AT. AE 048614
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