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IMAHPO®OPIAKQN XYXTHMATON Ap10.1Tpwt.:1348133

TMHMA: MHTPQOY / Yanpeoia I'.E.MH.
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ANAKOINOQXH

Kartaydprong oto T'evikd Epmopikd Mntpdo (I.E.MH.), ctoyciov ™m¢ Avovoung Etapeiog pe v enovopic «CROWN
Hellas Can Buopunyavia E1d@v Zvokevaociog Avovoun Etapeion.

Tnv 09/11/2018 «ataywpicOnkav oto F'evikd Epmopicd Mntpwo (IE.MH.) ta katotépom otoyeio e Avovoung Etapeiog pe
v enovopioc. CROWN Hellas Can Biopnyavia E1d®@v Zvokevaciog Avovoun Etapeia, ko opiBpé TEMH 7034401000:

A) Mg Kwdwd Ap1Ouo Kataympiong 1563438 o1 eykexpipéveg amd v 04/09/2018 Tevikn ZuvéELELOT] OIKOVOUIKES KATACTAGELG
Ue TG oyeTikég ekBéaelg 6mov and v keipevn vopobeosia amattovvral yo T gprion 01/01/2017 émg 31/12/2017.

B) Me Kwdwo Apud Kataydpiong 1563439 n amd 04/09/2018 andeaocn tng I'evikng Xvvédevong cdu@mvo ue TNy omoio
opiotnKov yio Tov Eleyyo tv OKOVOLUK®OV KaTtacTtdoewy g xpnons oroé 01/01/2018 éwg 31/12/2018:

e H eheykricn stapeio «IIPAIZIOYQTEPXAOYZKOYIIEPE ANQNYMH EAETKTIKH ETAIPEIA», A.O.M.
094399907-A.0.Y. PABE AOGHNON (MET'AAQN ENIXEIPHEEQN), Ap. TEMH 1520401000, kot (A/von : A.
KHOIZIAY 268 TK , XAAANAPI), pe apBud untpoov EATE .

YyeTiko £yypogo ackneng eréyyov g Ilepropépero Attikig, IIE AOnvov Bépsiog Topéag (Ap. Mpot.: 16875/18 /
05/11/2018).

H yvnootnta tov napdvrog umopei va emPefarwbdel amod to https://www.businessregistry.gr/publicity.aspx

Akadnuiag 7, 106 71 ABriva, TnA:210 36 04 815-9, 210 36 02 411, Fax: 210 3616 464, Website: www. acci.gr, Email: info@acci.gr
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EKOGEXH ANEEAPTHTOY OPKQTOY EAETKTH AOTIXTH

ITpog toug Metdyovg g Etaipeiag «Crown Hellas Can Biopnyavia Eidmv Zvokevaoiag Avaovoun
Etaipeia»

'Ex0eom eAéyyov enl ToV YPr|HATOOIKOVOLUIK®DV KATATTACEWV

Tvoun

"Exovpe eAgyel Tig Xpruatooikovopkeg kataotaoelg g Etaipeiag «Crown Hellas Can Blounyavia

Eidmv Zvokevaoiag Avovoun Etaipeia» (Etaipeia), o1 ormoieg asoteAovval astd Tov 100A0YIoUO TNG
311 Aekeppiov 2017, TV KATACTAOT] AWTOTEAEOUATOV, HeETABOA®Y kaBaprg BEong kat xpnuatopowv
Mg XPNOEWS oV EANEE TNV NUEPOUNVia auTr, KaBmg Kal To OXETIKO poodpTnua (EZnueiwoetg).

Katd m yvoun pag, ol GUVIUUEVES XPTUATOOTKOVOUTKES KATAOTACELS TApovalalovy ebAoyd, o kabe
ovo1wdn amoyn, T Xpnuatootkovouikr 0¢on g Etaipeiag katd v 311 Aekeufpiov 2017, T
XPNUATOOIKOVOUTKT TNG £iS00T Kal TIG XPNUATOPOES TNG, YA TN XPNOT) 50V EAnge v nuepounvia
avTr, ovpPmva pe Ta EMnvika Aoylotikd ITpotuma kat ouvadouv Ue TIg KAVOVIOTIKEG ATIALTIOELS TOV
Kwd. N. 2190/1920.

Baon yveung

Alevepyrioape Tov EAey0 Hag ovpgova pe ta Atevr Ipotuma EAgyyov (AIIE), mov xouvv
evoopatndel otnv EAAnvikn NopoBeoia. Ot evBiveg pag, cup@mva e Ta IpoTuma autd

TEPLY PAPOVTAL TIEPAITEP® OTO TUN A TNG EkBeoT g pag « EvBiveg eAeyktr yia tov EAeyX0 TV
XPNUATOOIKOVOUTK®DY KATAGTACEWV». INGTEVOVLE OTL TA EAEYKTIKA TEKUTPLA TTOV EXOVLE QATTOKTIOEL
elval emapkr) KAl KATAAANAQ VA TapeyXovv BAcT yid T yvoun pag.

AveEapmoia tov EAeyk

Ka®’ 6An ) Sidpketa tov S1optopov pag Exovpue mapapeivel avedptntot amd myv Etaipeia, ovppova pe
tov Kwbika Agovtoroyiag yia EnayyeAuatieg EAeyktég tov Tupfoviiov Atebvav ITpotinwvy Acovtoloyiag
Eleyktov (Kadikag ZAITAE) mov yel evowpatndel otnv EAAnvikn NopoBeoia, kabog kat Tig amattroeig
Seovtoloyiag tov N. 4449/2017, 10V OXETLLOVTAL LE TOV EAEYXO TOV XPTUATOOTKOVOUIKMV KATAOTATEWV
otnv EMada. 'Exovpue ekmAnpmoel Tig 5E0VIOAOYIKEG LLAG LITOYPEMOELS CVUUP®VA Ue TO N. 4449/2017 kAl
g amartrjoeig tov Kodika ZAITAE.

Aleg ITAnpo@opieg

Ta péAn tov Atoikntikov ZvpfovAiov eivar vrtevBuva yia tig AAMeg ITAnpo@opieg. Ot AMeg ITAnpogopieg,
eivan n 'ExBeon Alayeipiong tov Atotkntikot TvupfovAiov aAAa Sev teprhaupfavouy Tig
XPTUATOOTKOVOUTKEG KATAOTACELC KAl TNV £kBeomn eAéyyov eml avtawv, tov Adfape mpv aso v
nuepounvia g apovoag ekBeong ereykmn.

IIPAIXTOYQTEPXAOYXKOYIIEPY Avwvvun Eleyktikn Etatpeia, Aewp. Knetoiag 268, 15232 Xaavdpt
TnA:+30 210 6874400, ®a&:+30 210 6874444, www.pwc.gr

EBvixng Avtiotaong 17, 55134 O@cooaiovikn, TnA:+30 2310 488880 ®a&:+30 2310 459487
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H yvoun pag et tov ¥pnuatootkovoK®V KATAoTAoEwV dev kahvtel Tig AMeg ITAnpogopieg ka, eKTOg
TV 00WV PNTA Ava@EPOLE OTNV TtapoLod tapaypago g ExBeong pag dev exppadovpe yvoun eA&yyov
1 AAANg SraopAMong et auTV.

e OXEOT LLE TOV EAEYYXO LAG ETTL TV YPNUATOOIKOVOUIK®DY KATAGTACEWY, 1] vBUvVn pag etvatl va
avayvooovue Tig AAeg ITAnpo@opieg kat pe Tov Tposo avto va eEetdoovpe edv o1 AMeg ITAnpogopieg
elval ovo1Wd MG ACVVETELG IE TIG XPNUATOOTKOVOUIKES KATAOTACELG 1] TN YVMOT) IOV QTOKTOAUE KATA
TOV €AeYY0 1] AAAMGOG paiveTal va elval ovoiwdmg EGPAAUEVEG.

E€etdoapue eav n 'ExBeon Alayeiptong tov Alotkntikol ZupouvAiov mepthapAvel TIC YVWOTOTOOELS
o1 omoieg awstartovvtal amto tov Kwd. N. 2190/1920.

Me Baon Tig epyaoieg mov ekteAEoape KATA TOV EAEYXO0 HAC, KATA TN YVOUT HAG:

o Ta mAnpopoplakd otolyeia mov meptraufavovtal otnv 'ExBeon Alayeipiong tov AloiknTikov
SvppovAiov g xpnong tov EAnée v 31/12/2017 AVTIOTOLXOVV OTIG XPTLATOOTKOVOUTKEG
KATAOTAOELG,

o H 'ExBeon Alayeipiong tov Aloikntikot ZvpPovAiov £xel kataptiobel cLUPOVA UE TIG 1I0XVOVOES

VOUIKEG amtantnoelg Tov apBpov 43a tov Kwd. N. 2190/1920.

EnutAgov pe fAon T yvmon Kal KATAvOnoT) IOV ATOKTHOAUE KATA TO eAeyX0 nag, yia tnv Etaipeia kat
T0 TEPIPANAOV TG, EIHAOTE VITOYPEMUEVOL VA AVAPEPOVLE EAV EXOVUE EVTOTMIOEL OVOIMOE1g
avakpifeieg oy 'ExBeon Alayeipiong tov Aotknmikov g ZupBovAiov. Aev €(0UE VA AVAPEPOULE
TToTa oYeTIKA e To BEpa auTo.

EvOvveg tov Atownukov TvpfovAiiov kat twv viaevdvvev yia m StakvBepvnon el twv
XPNUATOOIKOVOLUIK®V KATAGTACGEMV

To Atotkniko ZvufovAlo €xet TNy evBLVN yid TNV KATAPTION KAl EDAOYT] TAPOVOIA0T) TOV
XPTUATOOTKOVOUTK®DV KATAOTAGE®Y GUUP®VA He Ta EAAnvikd Aoyrotika Ipdtuma, Tig amantnoelg tov
KwS. N. 2190/1920, 07te¢ Kat yia ekeiveg Tig S1kAibeg eowTePIKOV EAEYYOL IOV TO ALOIKNTIKO ZUpBovAlo
kabopidel wg amapaitnteg, ®ote va kabiotatal Suvatn n KATAPTION XPTLATOOIKOVOULKMY KATAOTAGE®Y
ATAMAYUEVOV ATTO 0VOIOOEG OPAALQ, TTOV OPEIAETAL eiTe 0 amaTn eite oe AdBog.

Katd mv KatdpTion Tov XprUATO0IKOVOUTK®OV KATAGTAGE®Y, TO A0IKNTIKO ZvufovAio eival vievBuvo
yia v a&loAdynon g ikavotmntag tng Etaipeiag va ovveyioel tig 5paotmplotnteg g, YV®OTOMOIWMVTAG
OOV OLVTPEYEL TETOIA TEPITTMOOT), Ta BEpata ov oyetidovtat pe n ovveXl{opevn SpaotnploTnTa Kat
Xp1ion g Aoylotikng faong g ovvexifopevng SpaoctnpiotnTag, EKTOC KAl €AV To AOIKNTIKO ZupfovAlo
gite mpoTtiBetan va pevotomooet v Etaipeia 1) va Stakowet tig Spactnprotteg g 1y dev £xet AAn
PEANIOTIKT) EVOAAAKTIKT) ETIAOYT] QITO TO VA TIPOXWPT|OEL O "AVTEG TIQ EVEPYEILEC.

Ot vmtevBuvol ya ) StakvBEpvnon £xovv v evBLVT enomteiag g S1adikaociag XPNUATOOTKOVOUTKT|G
avagopag g Etaipeiag.

EvOiveg eAeykT] YA TOV EAEYYO TGOV YPILATOOIKOVOUTKGODV KATATTATERDV
O1 0TO)01 Hag €ival va ATOKTHooOVUE EDAOYT) S100(PAAIOT) Y1 TO KATA TOCGO0 01 XPTUATOOTKOVOUIKEG
KATAOTAOELG, OTO GUVOAO TOUC, EIVAL ATAAAYUEVES ATTO 0VOIMSES OPAAUA, TTOV OPEIAETAL £1TE O ATTATN

eite oe MaBog kat va ekdmoovpe ekBeomn eheykm, N omola stepthaufBaver m yvoun pag. H ebioyn
S1ao@daiion ovviotd Stao@Aaiion vYnAoL emuEdov, ald Sev eival eyyinon 0T o0 EAeyyog Ttov
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Sievepyeitar ovpwva pe ta AITE, mov £xovv evompatmwBel otnv EMnvikn NouoBeoia, Oa evrtortidel
TAVTA EVA OVOIWOOEG GPAALA, OTAV AUTO LITAPXEL. ZPAALATA SUVATAL VA TTPOKVPOUV QITO QITATH T) Atd
AaBog ka1 Bewpovvtal ovoimdn OTav, pepovouéva 1 adpototikd, Ba prropovoe ebAoya va avapévetat Ot
Ba ennpeadav TIg O1KOVOUTKES AWTOPATELS TV ¥XPNOT®V, 70V Aaufavovtal Le fAoT auTeg Tig
XPTLATOOTKOVOUIKEG KATAOTAOELC.

Qg kabnkov Tov eAgyyov, ovpPwva pe ta AITE mov €xovv evompatwdel otnv EAAnvikn Nopobeoia,
QOKOUUE EMAYYEALATIKT KpioT) ka1 S1aTnpoUe EMAYYEAUATIKO OKETTIKIONO KB OAn N Si1dpkela tov
eheyyov. Emiong:

Evtomidovpe xat a&loAoyovpe toug K1voUvoug ovaim&oug opAALATOG OTIG XPTLATOOTKOVOUTKEG
KATAOTAOELG, IOV ogpeiletal elTe o amatn eite oe AdBog, oxediadovtag kat dievepymvtag
eAeyKkTikeg S1ad1kaoieg IOV AVTATTOKPIVOVTAL 0TOUE KIVEUVOUE AUTOUE KAl ATTOKTOVUE EAEYKTIKA
TEKUNPLA TTOV £1VaL ETAPKT) KA1 KATAAANAQ y1a va tapéyovv Baomn yia v yvoun pag. O xivduvog
U1 EVTOTOUOV 0UOIME0VE OPAAUATOG TTOV OPEIAETAL O ATTATH ival VPNAITEPOC ATTO AVTOV TTOV
ogeiletatl oe AaBog, kKaB®g 1) ATATH WIOPEL VA EUTTEPLEXEL CLLITALYVIA, TTAACTOYPAPIA, EOKEUUEVEG
mapaAeipelg, Pevdeig SraPePaiwoelg N mapakapypn twv S1kAISwV e0wTEPIKOL eAEYYOU.

KatavooUpe tig 51xAideg e0wTePIKOD EAEYYOUV TTOL OXETIOVTAL e TOV EAEYXO, LE OKOITO TO
oxeb100U0 eAeyKTIK®V S1081KA010OV KATAAANAGY Y1d TIC TEPIOTACELSG, AAAA OX1 UE OKOTO TNV
S1aTOTWOT YVOUNG £l TNG ATOTEAECUATIKOTNTAG TV S1IKAISwV e0mTepikol eAeyyov Tng Etaipeiag.

A&lohoyolpe TNV KATAANAOTITA TwV AOYI0TIKGOV TTIOMTIK®V Kal uebodwv mov xpnotpomomOnkav
KA1 TO EDA0YO TV AOYIOTIKOV EKTIUNOEWV KAL TOV OYETIKMV YVWOOTOIIOUOEWDY IOV EYLVAV QIO TO
AoknTikd ZupfovAto.

Ao@avopaoTe yia v KATtaAANAOTNTA TG XPNONG Ao To AOIKNTIKO ZupPovAL0 TNG AOYIOTIKTG
apyng g ouvexl{ouevng SpaomploTnTag Kat pe Aot Ta EAEYKTIKA TEKUTPLA TTOV AITOKTH KAV
Y10 TO €AV LITAPYEL OVOIWONG APEPAOTNTA OYETIKA e YEYOVOTA T) GUVONKEG TTOV UTTOPEL VA
voSnAcwvouv ovolmdn afefatdTnta wg rtpog v tkavotnta g Etaipeiag va ovveyioel
Spaotnpromtd . Eav oupstepdvoupe 0Tt vpiotatatl ovotwdng afefardtta, eipaocte
VITOYPEWUEVOL OTNV £KOEOT) EAEYKTI) VA EMTOTICOVE TNV TTPOCOYT OTIG OXETIKES YVWOTOTON 01
TWV XPNLATOOTKOVOUIKMY KATAOTACE®Y T) EAV AUTEG 01 YVWOTOITIONOELS EIVAL AVETTAPKEIG VA
Stagoporooovpe  yvoun pag. Ta cvptepdouata pag facidovial oe eEAEYKTIKA TEKUTPLA TTOV
QITOKTWOVTAL UEYXPL TNV Nuepounvia g ekeong eAeykn. QoT000, LEAOVTIKA YEYOVOTA 1) oUVOnKeg
evdeyetal va £xovv wg amotédeopa 1 Etaipeia va mavoetl va Aettovpyet wg ovvei{opevn
Spaotnplotta.

AZioloyoUyie T oLVONKT) TapPoLOiAaT), TN SopT KAl TO TTEPIEXOUEVO TV XPTUATOOIKOVOLUIK®V
KATAOTACEWV, CUUTEPIAAUBAVOUEVOV TOV YVHOOTOMOW0EWV, KAOMS Kal T0 KATd 71000 o1
XPTUATOOTKOVOUTKEG KATAOTAOELG ATTEIKOVI(OLV TIG LITOKEIEVEG OUVAAAAYEG KAl TA YEYOVOTA LE
TPOJIO IOV ETTLYYAVETAL I] EDAOYT TTAPOLOIAOT).

Meta&d aAM\wv Bepdtmv, kolvomolovue otoug vaevBuvoug yia m dtakvBEpvnor, To oxedialouevo eDPOG
KO1 TO XPOVOS1AypaUa TOU EAEYXOV, KABME KAl OTLAVTIKA EVPTLATA TOV EAEYXOU,
ovumePIAaUPavouEvVeVY OOV OTIUAVTIKGOV eEAMelpemVv oTig S1kAdeg eowTepikov eAeyyouv evromifovue
katd ) Slapkela Tov eEAEYYOL pHag.
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'Ex0Oeom el AV VOLIKGDV KAl KAVOVIGTIK®V (WTALTI|CE®DV

O1 epyaoieg mov ekteAéoape oyxetika ue v 'ExBeon Atayeipiong tov Atoikntiko Zvppfoviiov
AVAPEPOVTAL AVOTEP®, OTNV TTAPAYPAPO «AMeg ITAnpopopieg».

AB1va, 2 Avyovatov 2018

O OPKQTOX EAETKTHX AOI'TXTHX

ITpaigyovmtepyaovgKovmepg
Avovopog EAeyktikn Etaipeia
Opxwtol EAeyktég AOY10TEG

Aew@. Kngoiag 268
152 32 Xaiavdpt Kwvotavtivog Miyahdtog

AM 20EA 113 AM 20EA 17701
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Brand-Building Packaging

EKOEZH AIAXEIPIZHZ TOY AIOIKHTIKOY ZYMBOYAIOY

TIPOXZ THN TAKTIKH ZYNEAEYZIH TON METOXON
Tng «CROWN HELLAS CAN Biopunxavia Eidwv Zuokevaociac Avwvupn Etaipeia»

eni Tou TooAoyiopol kai Twv AmoTeAsopdtwy Xphong 2017

KUpio1 MéToxot,

To AioiknTiké ZupPpoUAio éxel ThV TIUA va 0d¢ TTAPOUCIACE! TA OIKOVOUIKA HEYEDN Kai TIC dpaoThpidThTEC TN ETaipeiag yvia To éTog
2017. Zoppwva pe Tov Népo, umopdAioupe Tpog Eykpion Tpog Thv TakTiKA Mevikh ZuvéAeuon Twyv MeToxwy TiI¢ OIKOVOUIKEG
Kataotdoeic Tng ETaipeiac yia th xphion mou éAnge Thv 31" Ackepppiou 2017.

TTOPEIA EPFAZION - ZHMANTIKA FTETONOTA - OIKONOMIKA ZTOIXEIA

To 2017 o1 mwARoei¢ doxeiwv pmlpac & avayukTIKWy og Hovdadeg TTpoiovTwy, Ttdpoucidoav PeAtiwon kartd 5,2% w¢ mpo¢ To 2016,
n omoia MPoAABe amd Thv onpavTikA alfnon Tou dykou Twv e£aywywy Tpo¢ ave{dpTnToug TeAdTec aAAd Kal TTpog dAAeC eTaipeieg
Tou opiAou TnG Crown. AvTiBeTa ol TOCOTNTEC TWARCEWY OTNV £yXWpld ayopd HelwBnkav w¢ mpog Thv mponyoUpevn Xpovid Kkartd
mtepimou 10%, yeyovog Tou o@eiAsTal KUPIWE 0TV ammé@aoh HETEYKATAOTAONG TG eH@IdAwONG pHeydAou TteAdTn pag amd thv EAAGSa
oto e€wTepikd oTa TEAN Tou 2016.

Me pdon Thv TTOMITIKA ThG €Talpeiag ol SIAKUPAVOEIC TWV XPNHATIOTNPIAKWY TIHWY Tou aAoupiviou, HETAKUAiovTal aToug TeAdTEC
emhpedlovTag avdioya (BeTIKA A apvNnTIKA) TIC TIHEC TTWANRONG Twy doxeiwv purlpac & avayukTikwy. To 2017 o1 xphuaTioTnpiakéG
TIMEC TOU aAoupiviou ATav dpKeTd YnAoTepeg amd Tig TipéC Tou 2016, yeyovog Tou eixe oav amoTéAeopa Kdmola HiKkpA av€non Twv
TIHWY TTWANONG TWV TIPOTOVTWY PAC av Kdl h £TAlpEid amoppdpnoe HEPOC AUTWY TwWV AuAoEwY.

O1 TwARoeIC SoxEiwy Tpowipwy AuTh TNV Xpovid PeATIWONKav Katd mepitou 18,8% w¢ mpog To 2016, yeyovdg Tou Katd KUpio Adyo
opeiheTal atnv av€non Tou dykou TwARcewv To 2017 evw oI avampoodppoyEG OTIC TIHEC TTWANONG, HOAIGC KAAUyav To KOOTOG Twv
au§Aocwy OTIC TINEC ayopdC TWY TTPWTWY UAWY.

H Eraipeia é6mwe mdvra ouvéxioe va epappélel mpoypdupata eAEyXou Tou AEIToupyikoU KOOTOUG Kal aTa Tpid £pyooTdoid The Kai vd
divel 181aiTepn éppaocn oTnv TpowBnon véwy peyeBwy doxeiwv ouvduaopéva pe véa oxAATa Kai pe drpa e€eAlypévng TeXvoAoyiag.

ATTOTEAEZMATA

To 2017 o KiUkAog Epyaoiiwv tng Etaipeiac au€nBnke katd 8,6% kai aviABe ota 166,2 ekar. supw améd 153,0 ekar. To 2016. H
peATiwon auth ogeiAeTal oThv alénon Tou dykou TWARCEwWY Td0o Twy doxeiwv PmUpac & avayukTIKWY 600 Kai Twv Tpogigwy. Ol
TipéC mwAnong 1o 2017 Atav pev uynAdTepeg amd autéc Tou 2016 Xwpic OUWG va avTioTadBuioouv TIC AUEACEIC TWV TIHWY Twy
TPWTWY UAWV.,

Ta Mikta Képdn, To 2017 avAABav ota 12,3 ekar. eupw évavti Twy 11,3 ekar. Tou 2016, fAtol abgnon 9,7%. H av€non auth Atav
amoTéAeapa TnG al€nong Tou Gykou TTapaywyng Kal TwARoewv, dedopévou 0TI To KOOTOC TTWARTEWY eTIPapUvOnke amé Tig auEnuéveg
TIEC Twv A’ YAWY, TIG avampooaployEég Twy HIoBWy Kal Ta ynAdTepa dueoa £€oda Twv e€aywywyv. OeTIKA EMNPEAOTNKE TO KOGTOC
TApAywWyAS améd Ta mpoypdupaTta PeATiwaong TN amodoTIKOTNTAG TWY £PYO0TACIWY HAG, HE ATTOTEAEOUA TNV Heiwan TNC TTAPAYWYIKAG
pUpag, Tou KOOTOUG TwWV UAIKWY ocuokeudoiag, Héow KaAUTepng d1axXEipIONG ToUuG Kal ThG PeATiwpévng avdAwong Tng evépyeiag.
OcTIKA eTidpacn oTo amoTéAeapd ixXe N Heiwan Tou dyKou Twy eloayduevwy doxeiwv pmlpac & avayukTIKWY, Tou oUVABWS KoaTi{ouv
TEPIOTOTEPO ATTO TA TTAPAYOUEVA TTPOTOVTA, KPivOVTdl OHWG ATTAPAiTNTEG YId ThY IKAVOTIOiNON TWV AVAYKWY Twv TTEAATWY pAg.

To TeAiké amoTéAeopa 6Awv Twv Tapamdvw TapduéTpwy ATav, n diathpnon Tou TrepiBwpiou MIKToU Képdoug Tng eTaipeiag ota
emimeda Tou 2016, Atol 7 ,4%.

H peiwon ota Aoimé ouvi®n ‘Ecoda, opeileTal KUpiwg oTIC XapunAdTepeg amoopéocic Emxopnyhoswy Emevdlocwy To 2017 we mpog
autég Tou 2016, o1 oTroiec agopouaoav oe Tepiodo 14 unvwy dnA. améd Tnv évapén Tng TapaywyikAg AsiToupyiag TnG véag ypdupng oto
epyooTdaio The KopivBou Tov Noépppio Tou 2015 éwc Tov Acképppio 2016.

H ouvexhc kai eoTiaopévn TtpoomdOceia eA£yXoU Tou AcIToUupyiKoU KOOTOUC TNG eTalpeiag ouveTéAeoe oThv peiwon Twv EE6dwv
Aoiknong 1o 2017 katd 18,7 % w¢ mpo¢ Tnv pohyoUHevN Xpovid, Td oTroid w¢ TT000aTé £Ti Twv TTWARGEWY TeplopioThkay oc 1,2%
évavti Tou 1,6% 1o 2016.



Brand-Building Packaging

H at&non Twv EE63wv Ai1dBeonc katd 8.6% we mpog To 2016 ouvdécTal Kupiwg pe Tnv avEnon Tou KUkAou epyaciwyv ot eAdTeg
EKTOC OHiAOU Kal Twv OXETI{OHEVWY HE AUTEC TTAnpWHWY SikaiwpdTwy otov éuiho. Ta Efoda AidBeong, wg mooooTod eTi Twv
TwARoewv, diatnphBnkav To 2017 ota idia emimeda pe autd Tou 2016, Ator 3,3%.

‘Ooov agopd oTic Aoiméc katnyopiec Ecddwv & EE6dwv Tne KatdoTaong AoTeAsopdTwy, To 2017 umApge emdcivwon Twy ot axéon
pe 1o 2016, ToU agopoloe Kupiwg oc TPOPAeyn e€63ou Uyoug €235,8 xIA. yid emiopaAl amaiThon amd meAdTh doxXEiwv TPOYipwy
aAAd kar o TpdPAcyn Uyoug €403,68 xIA. yia amopciwon The afiac e€omAiogoU Tou KpiBnke wg pn alomoifgipog, HeTd Thy
eykardotaon Kai Acitoupyia Tng Tpappng No 2 otnv KdpivBo. Eva axeTikd KdoToC cixe emiPaplver kai Ta amoteAéopara tou 2016
(€266,6 XIA.) ye TNV aTTOPAKPUVON UNXAVAHATWY Kdl TEXVIKWY £YKATAOTAGEWY TG i81a¢ YPAUPAC TTapaywyhg, TTou TTapoTAioThKav.
2& auTh Thv opdda Aoyapiacpuwy, TeptAaupdvovTtar Kai o ouvaAAaypaTikéG diagopéc, Tou ameikovifovTal ae EXWPIOTEG YPAUUES
avdAoya av Atav képdn N {NUIEG, o1 oTroieg oupwn@I{opeveg emnpéaocayv OeTikd To amoTéAeopa Tou 2017, evy To 2016 nTav apvnTikEG.
H diagopomoinon Tou 2017 wg mpog Thv TponyoUuevn xpovid Atav képdog €27,35 xIA.

Ta Aeitoupyika Képdn to 2017 au€nBnkav kartd 18,4% w¢ mpo¢ Thv TiponyoUuevh Xpovid kai égtaoav Td €4,52 ekaT. évavTti Twv
€3,82 ekart. Tou 2016, w¢ MooooTd de £mi Twv TWARoswy Siapoppwdnkav oto 2,7 % évavti Tou 2,5% 1o 2016.

Ta Aeitoupyikd Képdn mpo Eopwv, Tokwy & Anoopéocwv (EBITDA) aviABav oc €6,87 ekart. and €5,84 ekar. To 2016 Ator au€non
katd 17, 5%. H avaioyikd xaunAdtepn au€non tou EBITDA w¢ mpo¢ auTth Twv AciToupyiKWwy Kepdv TTPoRABE atd Tov XapnAOTEPO
ouvTeAeaTh PaplTNTAC TWY ATooPEdewy, WG ToooaTd Twv AciToupyikwy kKepdv Tou 2017, ouykpITIKA pe Tov avdAoyo Tou 2016. H
av€non Twyv amooPéocwy oxeTileTal Ue TI¢ emevAUOEIC TG £TAIPEIAC KATA TA TeAsuTaia xpovid.

O1 ThiotwTikoi Toékol kai ouvaphl ‘Ecoda Tou 2017 agopoloav oxedb6v aTOKAEIOTIKA TIHOAOYAOEIC TOKWY TeAATWY yid
KabuoTepnuéveg e€0PARTEIC TIHOAOYIWVY TOUC EVW N Heiwon Tou £0680U WG TTPOC ThY TIPonyoUHEVN Xpovid, opeiAeTal GTo YEYOVOG OTI
1o 2016 mepiAdupave kai £00do amd cpdmal katapoAéc gopwv.

O1 XpewoTikoi Tokol kai ouvagh ‘E€oda, mepiopioThkav To 2017 og €329 xIA. wg mpog Tic €503 xIA. Tnv TponyoUuevh xpovid. H
peiwon agopoloe axeddv OAeg TIG €T pépouc damdveg autng TS Kathyopiag. Oagov agopd aToug Tokoug Tou OpoAoyiakoU daveiou,
n peiwon opeiAeTal oTov xapnAdTepo péoo daveiopd Tou 2017 Adyw The amotAnpwpnic The 2" dong Tou Koivou OpoAoyiakoU Aaveiou
(KOA) apxikoU Uyoug €4,5 ekar., Micwg oTic 31.12.2022 ka1 emitokiou 4% eTnoiwg, To omoio ekdOnke otic 20/3/2015 yvia Thv
XpnHatod6Thon Tou £mevBUTIKOU oxediou Tou EpyooTaaiou The KopivOou.

Ta AnoteAéopara mpo Eopwv Tou 2017 avAABav oc €4,20 ekar. wg mpog €3,34 ekat. To 2016, onueiwvovrag av€non Thg Taewg
Tou 25,8%. H PeATiwon auth ATav avaAoyikd peyaAlTeph authc Twy AciToupyikwy Kepdv Adyw The TipoavagpepBeioac peiwong Twy
Xpnuartooikovopikwyv EE6dwy.

Ta AroteAéopara petTa and Eépoug Tou 2017 Uyouc €2,99 ekar. mapouaiacav avgnon 26,5% ae oxéon pe To 2016 (€2,36 ekart.)
kal avihBav ot 1,8% w¢ 1oooaTd eTi Tou KUKAoU epydaiv amd 1,5% tnv mponyolpevh xpovid. O ouvTEAEOTAC pdpou £1008AUATOC
Tou 2017 diapoppwBnke oe 28,8% emi Twv KaBapwyv Kepdv, Aiyo xapnAdtepo¢ Tou ovopdoTikoU ouvTteAeoTh 8.E. (29%), Kupiwg
Aoyw Twv amooPéocwyv emBoTAGEWY, TToU v TTpooauldvouv Ta képdn dev emipapUvovTal He POPOUC.

ZuvonTIKa n arodoTikéTnTa TG ETaipeiac yia To 2017 éxer we eERc:

AEIKTEZ EZEAIZHZ

TTwARoEWY 8,6%
MikToU Képdoug 9,7%
Aeitoupyikv Kepdv (AmoT/Ta mpo Tokwy & pdpwyv) - EBIT 18,4%
Kepduv mpo ®dpwv, Tékwv & Amtoopéoswy (EBITDA) 17,5%
Kepduwv mpo Bopwv 25,8%
Kepduyv perd amé ®6poug 26,5%
TIEPIOQPIQN KEPAOYZ
MikToU Képdoug 7.4%
KaBapol Képdoug (Trpo @dpwv) 25%
AEIKTEZ PEYZITOTHTAZ
Fevikh PevoToTnTa 1,99
Apeon PeuotéTnTa 152
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EPFAZIAKEZ IXEZEIZ & TTAPATQITKOTHTA

H etaipeia epappdler MOMITIKA pn didKpicewv Kal iowv eukaipiwy, ave§apTATWG @UAoU, @UAARG, eBvikdoTnTag, Opnokeiag,
UEIOVEKTIKOTNTAC f TUXOV AAAWV XapakThpioTIKWy Twy gpyalopévwy. Exer oe 10x0 moMiTiIkA Aikaiwpdtwy Twv Epyalopévwy Kai
TTpakTikWwy aTo Xwpo Epyaciag, oUupwva pe Thy omoia civar oepaocTtd Ta dikaibpata Twy epyalopévwy, dTwe n eAeuBepia aTtov
ouvdikaAioyo, To SiIkaiwpa oc KAVOVIKA epyadcia, h apoxh HIoBwv Kat' eAdxioTov oTa vopiga 6pid, h amaydépeuon TheG epyaaiac
avhAikwy kai n emtidei€n oepaocpol TPOC ThY TPOOWTIIKOTNTA Kdil ThV alompémeid Twy epyalopévwy.

H etaipeia evdiapépetal yia thv avantuén Twv egpyalopévwy Kai we ek ToUTou éxel opyavwoel kai 81a0éTel éva dpTio Kai
ToAUSIAOTATO ETAIPIKG TPOYPAHHA NAEKTPOVIKAG ekTaideuang (e-learning) aAAd umooTnpilel emiong Kai TNV emipépPwWon Twv
epyalopévwy Héow eEWTEPIKWY EKTTAIBEUTIKWY @OpEéWwyY, OTA TADIOId TOU AVTIKEIMEVOU TNC Kal TWV EMIXEIPNUATIKWY TN
dpacTNPIOTATWY.

EmimpbéoBeta, cpapuoletal éva oAokAnpwiévo Tipdypappa mpooéAkuong, afloAdynong, avdmtuéng kai diatAphong TWv TAAEVTWY,
KaBwc¢ kai diaxeipiong TG Kapiépadg Twv aTeAexWwy The eTaipeiac.

H aocpdAcia Twv epyalopévwy ecivalr TpwTdpXIKAG onpaaciag yia Thv eTaipeia, mou £xel uIoBeThoel To aUvOnua “TlpwTa n AcwdAsia”
oc 0AoUG Toug Topeic dpaaTnpIOTNTAC TNCG.

To 2017 o péoog épo¢ Tou TpoowTikoU The ETaipeiac Atav 399 epyaldpevor we mpog Toug 398 To 2016.

Ta epyoatdoia ThG eTaipeiag dev avTigeTwmioav aloonyeciwta Bépara epyaciakyv oxECEWY, EKTOC amd Thv TOAU Treplopiapévn
ouppETOXA KATTolwy gpyalodévwy o€ YeVIKEC TTaveAAadIKEG aATTEPYIAKEC KIVRTOTIOINCEIG.

H mapaywyikétnta Tn¢ ETaipeiag, 6mwe ekppaletar ye 1o deiktn «TTwARoeigc avd Epyalopevo», To 2017 PeATiuOnKe avepxopevn ot
€416,6 xihddec évavti Twy €384,5 xiAiddwv To 2016.

TTOIOTHTA & TTEPIBAAAON

‘OAd Ta epyooTdold Hag £xouv deopeuTel aThv avdmTun tpoypduparog yia Aédoon TTaykoopiou KAdong (WCP) To omoio Ttapéxel Th
douh yia ouvexh PeAtiwon 1600 Tou ZuoThuatoc Alaxeipionc TTepipdAAovToc 600 Kai Tng amodoTikOTNTAC Toug. O okoTd¢ Tou
Tpoypduparog civar n diacpdAion TN TpoaTaciac Tou TepIPAAAovTog amd To aTddio Tou axediaoHoU €wg Kal Thv TeAIKA XpAon R
amoéppIPn Tou TeAIKOU TIPOidVTOC KABWE Kal KaTd Tn ASIToupyid Twv epyooTaciwy A TRV XpAon TWY TTPOIOVTWY HAG, EAAXIOTOTIOIWVTAG
Ta amopAnTa, eumodifovrag Th pUTavon kai PEATIOTOTTOIWVTAC Th XPAON TWV TPWTWY UAWY, TNG EVEPYEIAC Kal ToU vePoU.

‘OAa T1a epyooTdoid pac othv EAAGda civar mioTomoinyéva cUppwva Pe Ta tapakdtw 8ieOvh mpdTuTa:

e IS0 14001:2015 yia To ouotnua TTepiparovtikhg Alaxeipiong (Environmental Management System) mou 8iaBéTouv.
e IS0 9001:2015 via Ta ouoTthpara diagpdAiong mo16TnTag (Quality Assurance) ou epappélovrai

e (OHSAS 18001:2007 yia Ta cuoThpaTa Kai Ti¢ diadikacieg LYIEIVAC Kal aopdAgiag Tng epyaciag mou diabéTouv

e  BRC IoP Issue:b yia Ta ZuoThuata AogdAciac Tpowigwy Tou epapuolovrai

e SMETA (Sedex Members Ethical Trade Audit) mou mioTomolgi Th cuppdpewaon The eTaipeiac pe Thv Eupwmdikh kair EBvikRA
vopoBeaia 6oov agopd oTic Epyaociakéc oxéoeig, othv Tlpootacia Tou TlepiPpdAAovrog, otnv Yyieivh Kai AogdAsid Tou
TTpoowmikoU kai Thv Emixeipnuatikh nBikA.

Ta epyooTdaia mapaywync doxeiwv MmUpac & AVagukTIKWY £XOUV £TTiONG TTEPAOE! Pe €TITUXIA ToV €Aeyxo Tou American Institute
of Bakers (AIB), evd¢ ouoTAHATOC amo@UYAC KIvEUvwY emipdAuvong doxeiwy, TTou TpoopilovTal yid ThV OUOKEUAdid TPOYilwy Kai
TOTWV.

EPEYNA & ANATITY=H

H etaipeia éxer auppwvieg pe Tnv CROWN Packaging Technology Inc. yia va emwgeAgitar amd Tnv ekTeTapévn épeuva & avdmtuén
IOV YiveTdl 0Td gpeuvnTIKA KEVTpa Tou opiAou oTic HTTA kai othv M. Bpetavia. Etal, h etaipeia éxel oth 81a0coh TG TOAUTIHEC
TANPOWopicg yia TexvoAoyia aixphg, avdmTuén véwv TpoidvTwy kai PeATiwoeic oth diadikacia Tapaywyng doxeiwv yia ouokeuaaia
TPOYIHWY KAl AVAYUKTIKWY.
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ETTEKTAZH APAZTHPIOTHTON - ETTENAYZETY

To 2017 ouvexioape va emevdUoule oTa Tpia epyooTtdoia Tng ETaipeiag aToxelovrag aThv 8icUpuvah TN TOIKIAIAC TWV TTApayOUEVWY
TPOIOVTWY, OTNV OUYKPATNON TOU KOOTOUG HEow aAAaywyv oTo axed1aopd TpoiovTwy via Thv PeATiwon Twy avaAwoswy UAIKWY, aThv
e€olkovopunon evépyelag, oThV epdppoyA opOWV PIoUNXavIKWY TPAKTIKWY KAl dUTOUATIONWY yid Thy didogdAioh ThG TTo1dTnTag Twv
Tapayopevwy TPoIoVTWY Kai Thy acpdAsia Tpogigwy, kaBwg kai aTnv PeATiwan cuvOnkwy doedAciac Twy epyalopévwy.

210 epyoatdaio Tn¢ KopivOou, {ekivioape emévduon Tou agopd oTnv aAhayh oxediaopol Tou BoAou Twy doxeiwv 33 cl Crownsleek,
Tou TapdyovTal othv ypaupfi No 2, n omoia Oa emiTpéyel TRV peiwoh Tou TAXOUC Tou aAOUMIVIOU HE OTOXO OIKOVOMIKA Kal
TePIPAMOVTIKA 0péAN, Adyw TG peiwong Twy avahwaoewy PeTdAhou. H erévduon Ba ohokAnpwBei evtoc Tou 2018. ZTnv idia ypapun
TpAypaTomoIiNOnke emévduan oe 6pyavo ToloTIKoU eAEyXoU TeAeuTaiag TeXvoAoyidg, Tou emITPETEI TOV TTANPN EAEYX0 HEOW KaUepwy,
™C e€WTePIKAC emipdveldc Twy Boxeiwyv, HEIWVOVTAC ONPavTIKAd TNV mOavotnta AIBoypd@ikwy eAdTTWUATWY, HE OTOXO TNV
e€aopdahion Tng TOIOTNTAG TWV Tapayopévwy TipoidvTwy. ZThv ypaupuh No 1 TpaypuaTtomoifioaye emiong emévduon Tou eMITPETE ThY
Tapaywyn evo¢ akopn peyéBoug doxeiwv 24 cl, péow The omoiac Ba pmopoUe va IKAVOTIOI0UUE TIC AVAYKEC TWV TTEAATWY pag aTnv
Bépeia Eupwmn kai atnv Méon AvatoAn.

O1 emevdUoeig TTou UAoTroIRcape oTo epyoaTdaio The TTatpag amookomoUoav KUpiwg aThV IKavoTroinon amaiTAoEWY Twv ZUuoTNUATWY
AcgpdAciac Tpopigwv Kar oThv PeATiwon TG moidTnTag Twv Tapayopevwy doxeiwv. Tautoxpova UAOTIOIRONKAV HIKPOTEPEG
emevdUOEIC TTOU dpopoUoav 0c avTikaradoTdoei¢ aAaiol NAeKTpoAoyikoU e€oTAiopoU, aTnv PeATiwon cuvOnkwy acpdAsidg kai aTnv
e€oIkovopUNon NAEKTPIKAG evEPYEIAC.

To 2017 o1o epyooTtdoio Ocooalovikng emevdUoape oThv AopdAcia Tpogidwy pe éugpach oThv egapHoyh Twy opBwv Biopnxavikwy
TTpakTikwy (Good Manufacturing Practices) aTto olvoAo Twv KTipiakwy umodopwv. Eyivav epyaaieg amokardaraong Toixomoliag Kai
0POYAG TWV TUNUATWY TTApaywWyA¢ Kai amoBhkeuong TpoiévTwy. Emiong evioxuBnkav Ta pétpa eAéyxou mapacitwy (Pest Control) pe
Tn dnpioupyia dUo KAEIOTWY XWpwy, eAeyxOpUevwWY ouvOnkwy mepiPpdAAovTog, yia Thv SidAoyA Kai Th OUOKEUAdid TWV TTPOIOVTWY.
EvioxUBnke o eowTEPIKOG PWTIOHOG TWV KTIpiWY He véag Texvohoyiag Aaumthpeg (led lighting), au§dvovrag Ta emimedo propnxavikol
PWTIOHOU e TauToxXpovh e€oikovounon evépyelag. TEAOG avTikaTaoTadnkav ol KOTTIKEG KEPAAEC UBPAUAIKAG pUBUIoNG, Tou waAidiol
(slitter) komhA¢ Acukoo1dhpou Twy ypappwy 3 & 4, pe KePAAEC UNXavikAG pUBUIONG TTPOG aTroYuUYR ETIHOAUVOEWY Kal 0AOKANpWwONKe
emévduon oe e§omAiopd mapaywyng Stackable doxeiwv otn ypappn No B, pye Thv eykatdaTtach evog véou Siapop@wTIKoU HNXAVALATOG
(necker), mpoadidovTag peyaAlTepn eueAifia oTIC TPOJIAYPAPEC TWY TTAPAYOUEVWY TIPOTOVTWV.

O emevdUoeig TG eTaipeiac aviABav 1o 2017 oe 1,4 ekaT. eupw Kal ThG TeAeuTaiag evrasTiag oc 24,7 eKkat. supw.

TTPOOTITIKEZ - KINAYNOTI 'TA TO 2018

O e€ehieic katd Tn didpkela Tou 2017 kai ot oulnThoeIg oc €OVIKO Kal 81EOVEC eTtimedo OXETIKA HE Thy etave ETaoh Twv dpwv Tou
TpoYpAppHaTog XphHatodoTthong Tng EAAAdac, kaBioToUv To HAKPOOIKOVOUIKG Kdal XPNHATOOIKOVOMIKO TepiPdAAov oTh XWwpd
€UPETAPANTO. H emioTpogh oTnv oikovopiKh oTaBepdTnTa e€apTdTal o peydho Pabuéd amé TIC eVEPYEIEC KAl TIC ATIOPATEIC BEOUIKWY
opydvwy oTh XWpa Kai oTo eEWTEPIKG.

TlapéAa autd, n Tpéxouaa Siadikaaia oAokAhpwaone The 4ng afiohdynonc Tou 3% TTpoypduparo¢ ZTtaBepomoinong ThG EAANVIKAC
Oikovopiag, Bewpeitar 611 Ba ocuppdAel oth oTaOepoToinon TOU HAKPOOIKOVOUIKOU TEPIPAAAOVTOC Kdl OTOV TEPIOPIOUO ThG
apePpaidTnTag oc oxéon We Tov Kivduvo aBéTnong Twy uttoxpewoswy The EAAnVIkAG Anpokpariac pog¢ Toug daveloTéC TNG.

AaupdvovTag utéyn Th pUon Twy dpaaTNPIOTATWY Kal Th XPNHATOOIKOVOMIKA KAaTdoTaon The eTaipiag, TUXov apvnTikég e€eAifeic dev
avapéveral va emhpedoouv onpavTikd Thy odaAn AsiToupyia Tng.

Tlap' 6Aa autd n Aloiknon ekTiud S1dpKWC TNV KATAOTAON Kdl TIC TOAVEC EMITMTWOEIC ThG, TPOKEIWEVOU va Siaopahiosr 6T
Aaupavovral €ykaipa 6Aa Ta avaykaia kai duvatd HETpa Kal EVEPYEIEG YId TNV EAAXIOTOTTOINON TUXOV EMITITWOEWY OTIG 0pAcTNPIOTNTEG
tng ETaipeiac.

OcTIkb yeyovéc cival 4TI o Touplopddg aTnv EAAGda popAéTeTal va givar uynAdTepog Tou 2017.
H ToAITIKA TG eTaipeiag pag ivar Tavra mpooavaToAioUévn oThV TTPoWwONnon TWY TTPOTOVTWY HdG OTIC ayopég Tou e§wWTEPIKOU.

To 2018 avapévoupe Heiwaon Twy TTOCOTATWY TTWARCEWV dox giwv PTTUpac & avayuKTIKWY AGyw ThG HETAOTPOYAG ahpavTikoU apiOuol
TEAATWY WA 0 OUYKEKPIUEVOU TUTTOU Boxeiwv, CATNON Thy oTroia dev umopoUpe TTPog To TTapOV va IkavoTroinooups. Meiwaon emiong
avapéveTal Kai aTi¢ TWARoeIG doxeiwy TPOYiHWY, OTIC KATNYOPieC TOPATAG Kl KAYE, TToU eKTIPAUE 0TI Ba KaAuwOei pepIKWE améd Thv
ayopd @pouTou. H ToooTIKA peiwon Twy TwARcewy doxeiwy, Ba £xel WG OUVETTEIA KAl TNV CUPPIKVWON ThG Kepdogopiag TNG eTaipeiag.
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Emi Tou apdvToc n @weTivh e0odeia poddkivou oth B. EAAGda, Tou ouvioTd Kpigipo TtapdyovTa yia Thv Siapdépowon Twy emmESWY
TWARCEWY doxeiwv Tpoipwy, avTigeTwmilel oplouéva TTpoPpARuaTa AOyw Twyv AoTaTwV KaipIKWy oUVONKWY, woTdéoo ol TeAdTeC pag
d1aTnpoUV TIC TTPOYPAUHATIOUEVEC TTAPAYWYEC TOUG.

FENIKOTEPOT KINAYNOI

Auopeveic oikovopikée ouvORkeg, TepiAauPavopéving The au€nong Tou Eidikol @6pou KatavdAwong otn umlpd, evAEXeTdl va
EMNPedoouv apvnTikd Tnv {AThon yia doxeia Pmlpag & avayuKTIKWY, YEYOVOC TO OTIOI0 OTNV GUVEXEId UTTOPEI va €XEl APVNTIKEC
EMITMTWOEIC 0TV KATAvAAwon Twv HeTAAAIKWY €18Wyv ouokeuaaoiag. H avraywvioTiKA 8pacTnpidTnTa o€ {id emimedn A TTWTIKA ayopd
gival AOyo¢ avhouxiag Kai HTtopei va emnpedoel Tov OYKO Kdi TIG TIHEG TWARCEWY TOOO OTIC eyXWpIeg 600 Kai oTIC e€aywyIkéG ayopéc.

TToAITIKA aoT@Bceia kai TUXOV avaTtapax£C amelAolv TIC ayopég pag, audvouv Tov Kivduvo Trou Uttopei va TpoéABel amd Th Xophyhoh
TIOTWOEWV TIPOG ToUG TTEAATEC  aTd Thv aduvayia Twv TTPOUNBEUTWY va eKTTANPWAoUV TIG deOUEUOEIC TOUG.

O Touplopdc cival £vag ondavTikOg TapdyovTdg Tou n MTWon Tou UTopei va emnpedoel apvnTikd Tnv {ATNON TWV TPOIOVTWY HAG
(Boxeia pmUpac & avayukTikWwy) kaBW¢ h ayopd pag ouvdécTal dueod e Tov dpiBud TwWV TOUPIGTWY OThY TTEPIOXA HAG.

AvTifoec Kalpikéc OUVORKeC evdéxeTal va peiwoouv Thy {ATNON TWV TPOIGVTWY Wag, Téoo 60ov agopd ota doxeia pmipag &
AVAYUKTIKWY 000 Kal aTa doxeia Tpogigwy. O Kaipdg cival Hia onpavTikA TTapdeTPOG TTOU PTTOPET va emnpedasl TOOO Thv KatavdAwon
umUpac & avayukTIKWY 600 Kail To PéyeBoc Tng ecodeiag poddkivou KaBWwe Kai Thv ToI6TNTA TOU KOVaEPPOTIOINUEVOU TTPOIOVTOC.

O1 diakupdvaeig aTig TIHEG Tou ahoupiviou (commodity), cupmepiAappavopévwy kar Twv emipioBiwv (premiums), Tou Aeukoa1dnpou
KaBw¢ emiong kai AAwv Pacikwy VAIKWY amaiTolv TPooEKTIKA epappoyh Twy TOAITIKWY pag diaxeipiong Kivouvwy.

O1 amdTopeg aUEAOEIC TWY TIHWY Twy epropeupdTwy (commodities), dTTwg To TeTpEAAIO, 01 0TToIEC TTUPOBOTOUV AUEATEIC TOU KOGTOUG
TWV TPopnBeuTWy A’ UMWYV, TTOU XpnhoidoTroloUvVTal aTnV Ttapaywyiki pag¢ diadikacia, amoTeAoUv £va onpavtikd Kivduvo yia Thv
EMIXEIPNUATIKOTNTA HAG.

TTpopAnuara oTIG UTThPeTieG MIHEVWV Kdl OTIC HETAWOPEC TWV TIPOIOVTWY YEVIKOTEPA UTTOPoUV va UaXEPAVOUV TNV IKAvVOTNTA Hag va
TApEXOUUE UTthpeaieg uynAol emiTtédou TTpoC Toug TTEAATEC pag Kal e181kdTeEpa ekeivoug ekTOC EAAGSac, pe mBavéd emrakdAouBo Tnv
anmwAeid pépoug Twy e€aywywy pag.

‘Bva duvato eupw, yevikd, BUOKOAEUEI TNV avTaywvIoTIKA pag Béon oTic ayopég Tou e€wTepikoU.

XPHZH XPHMATOOIKONOMIKON MEZON A KAAYWH KINAYNON

H Etaipeia ekTiBeTal o apkeToUC XpNHATOOIKOVOUIKOUG KIvaUVoUC 6Ttwe ayopdc (HeTaPoAéC o ouvaAAaypdaTIKEG I00TIYIEC, EMITOKIA,
TIHEC ayopwV), TTIOTWTIKO KivBUVO, pEUCTOTNTAC, TAUEIAKWY powv Kail Kivduvo eUAoyng aiac amd petaPoAéc emiTokiwy. To yevikod
mpdypappa diaxeipiong kiveUvwy Tne Etaipeiagc emidiwkel va €AaxIoTOTOIACEl Thv evdeXOUEVN dPVNTIKA Toug emidpdon ortn
XPNHATOOIKOVOUIKA TNG amodoan.

H diaxeipion kivdUvwy dievepyeital oc ouvepyaoia e ThV KeEVTPIKA umnpeaia diaxeipiong 8iaBesoigywy, n omoia AsiToupyei pe
OUYKEKPIUEVOUG KAVOVEC TIoU Exouv BeomioTei amd Tov opiAo The Crown. H Etaipeia mpoadiopilel, ekTipd Kai avTioTaBuilel Toug
XPNHATOOIKOVOHIKOUC KIVOUVOUG XPNOIHOTIOIWVTAC TTdpdywyd XPhHATOOIKOVOUIKA TTpoidvTa, 6Twe TpoBOcodiakd oupPpoAaia ayopdc
aAoupiviou kai cuppoAaia ayopdc i Kal TWANONG ouvaAAdyuarog.

e XuvaAAaypaTtikég kivduvog: H Etaipeia ekTiBetal og ouvaAAaypdTiko Kivduvo évavTi KUpiwg Tou doAdpiou AUEPIKAC aQevOC
Aoyw Twv e€aywywyv Thg, éva pépog Twy omoiwy eival o doAdpia, Kal dPETEPOU AGYou Tou OTI €va OhUavTIKd HEPOC TG TIHAC
Twv A’ YAWv (ahoupivio) gival xpnuatioTnpiaké €idog Kai ol Tipég diampaypdreuong ekgpdlovrar o doAdpia.

lMa tnv diaxeipion Tou ouvaAAaypatikoU KivoUvou, ouvdmTovial oupPpoAdaia HEAAOVTIKAG €KTTARpwONG ouvaAAdyuatog He
e€wTePIKOUC avTIOUUPAAAOUEVOUG HE TNV ETTOTITEIA A HEOW TOU KEVTPIKOU TUAKATOC diaxeipiong diaBeaipwy Tou OpiAou Tng Crown.

e Kivduvoc mipwv: H Etaipeia ekTiBetar og Kivduvo ouvexwy petapoAwv Tipwy Twy Tpwtwy UMDY (HéTaAAo). H diaxeipion Twy
KIvOUVWY autwy Yivetal péow ouppoAdiwv PEAAOVTIKAG EKTTANPWONG 0t ouVOUAOUO HE OUYKEKPIMEVOUG Opoug oTa cuppoAaia
TWANONG TToU UTTOYpd@ovTal HE TOUG TTEAATEC.

H ToAITIKA ThG eTaipeiag gival va unv ekTiBeTal oToug Tapamdvw KivaUvVoug yeyovag Trou ae eydho Padud mpaypaTtomolsital pe
TNV HETAKUAIGN Tou KIVEUVOU TIPWY Kal UVAAAAYLATOC 0TOUG TTEAATEG. AUTO ETTITUYXAVETAI €iTE HEOW TIPOCUUPWVNHEVWY TIHWY
TWANnong, Tou diagopewvovTal pe Pdon ouykekpidéva ouppoAaia kdAuyng KiveUvou avd TeAATN €iTe HEOW KUUAIVOUEVWY TIHWY
TWANONG, OTIC TTEPITITWOEIC TTOU 0 TTEAATNC avaAduPdvel Tov oXeTIKO Kivduvo.
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Kivduvog emiTokiou: Ta écoda The ETaipeiag kaBuig kai o1 ASITOUPYIKEG TAUIAKEC POEC gival o peydho Pabuéd ave€dpTnTeg amd
Ti¢ d1aKUPAVOEIC ETITOKIWY oTh ayopd yiaTi h ETaipeia dev d1aB&Tel onpavTikd EVToKa TTEPIOUCIAKA OTOIXEid EVEPYNTIKOU EKTOG
amd TI¢ kataBéoeig dYew Kai 3ev éxel al1OAOYEC EVTOKEC UTTOXPEWOEIC EKTOC Ao éva opdoAoyiako ddvelo, xapnAolU Uyoug Kai
oTaBepoU eTITOKIOU.

TTioTwTIKAg Kivduvog: O TIOTWTIKOC KivAUVOC amoppécl amd Ta HETPNTA Kal Tapeidkd d1aBéaiua kabBwe emiong Kal amoé TOoTWTIKA
£kBOeon oe eAdTeG.

TNa Tpdmeleg Kal AoITTd XpNHATOOIKOVOUIKA 18pUpaTa TpoTIHWvTal Katd KUpio Adyo autd Tou 31aBETouv ETTAPKA TTIOTOANTITIKA
IKavOTNTA OTWC aUTA ekTIPdTal amd ave§dpTnToug oikoug afioAdynong.

Ia Toug meAdreg, n Etaipeia éxel Ocomioer kar epappolel apx£G, He TIG oToieg TTpoomtaBei va diacpaAilel 6TI o1 TWARCEIC YivovTal
KUPIWC g€ TEAATEG e KAAO THIOTOANTITIKO 10TOPIKO Kal TApaKkoAoUBEei ouveXWE TNV GUVAAAQKTIKNA OUUTTEPIPOPd KAl TNV OIKOVOUIKA
KAaTdoTaon Twv oQeIAETWY ThG. H XopAynon mioTwong eAéyxeTal HEow TICTWTIKWY 0piwy Kal EQAPHOYAG OUYKEKPILEVWY OpWYV.
EmimAéov n eTaipeia £xel ouvdyel do@aAloTAPIA HEOW TWY OTTIOIWY KAAUTITETAI £vd IKAVOTIOINTIKO HEPOC TOU TIIGTWTIKOU KIVEUVOU
amoé TeAATEG.

O eiompakTéol euTTopIKoi Aoyapiaapoi TTepiAapPpdvouy Kupiwe amaiThoeig amo peydAoug OpiAoug eTaipiwy.

ZHMANTIKA FEFONOTA & ENAEXOMENEZ YTTIOXPEQZEIZ

Acev uttdpxouv emidikeg i uTtd SiaiThoia diagopéC SIKACTIKWY A dIAITATIKWY opydvwy, TTou evAEXETAI va £XOUV KATA TNV EKTiUNoN
tn¢ Aioiknong oucibdn apvnTIKA eTITTTWON 0TV OIKOVOUIKA KaTdaTaon f Aeitoupyia Tne ETaipeiac.

H Etaipeia éxer eheyxBei yia popoAoyikoUg okoToUg amé Thv PricewaterhouseCoopers A.E. via Ta €Tn 2012 éwg 2017 kai Tng
£X0OUV XophyhOcei o1 OXETIKEG EKBETEIC POPOAOYIKAC GUUHOpPWONG Xwpic emUAaln evy dev éxel eAeyxOei amd TIC popoAoYIKEC
apxéc yia tn xphon 2011, yia Tnv omoia waoTéoo éxel TapéABel To dikaiwpa Tou dhpogiou yia EAcyXo Tou @opoAoyikoU
avTikeldévou Tou eloodhpatog. Ooov agopd othv xphon 2017 éxer oxeddv oAokAnpwOei o @opoAoyikdC EAeyxog Tou
dievepyBnke amé Tnv PricewaterhouseCoopers A.E., Ta amoTeAéopara Tou omoiou €xouv AngOei uméyn oTig mapoUoeg
Xphuatooikovouikéc KataoTtdoeig. Katd Thvy oAokAfpwaon Tou gopoAoyikoU eAéyxou, h dioiknoh Tng Etaipeiag dev avapéver va
TPOKUYOUV CNUAVTIKEC POPOAOYIKEC UTTOXPEWOEIC TTEPAV ATTO AUTEC TTOU KaTaXwphdnkav Kai Tou atmeikovi{ovral aTi¢ TTapoUoeg
Xpnuatooikovoplikég KataoTtdoeig.

H Etaipeia cixe peAhovTikéC Seopcloeic via ayopd mtayiwv aiac Tnv 31/12/17 supws 188 xIA.

METATENEZTEPA TETONOTA

Tnv 18/07/2016 utoPARBNnkKe pe ap. pwTt. 76089 (cixe MponynBei nAekTpovikh aitnon oto TIZKE tnv 14/07/2016 pe kwdikd
1405614) aithua mpog Thv T.A. IdiwTikwy Eevdloswy Tou Ymoupyeiou AvdmTugng, yid Thv ouykpdTnon Tou Opydvou EAéyxou
TIPOKEIPEVOU va SievepyRael EAeyxo 0To £TTeVOUTIKG pag ox£S10, Tou éxel utaxBei oTigc diatdeic Tou Népou 3908/2011, pe tnv
um. apiBy. 38476/YTIE/6/00235/2011/28-7-2014 ambépach Tou YgumoupyoU Avdmtuéne & AvraywvioTIKOThTAG. Thv
28/07/2016 unepArBnoav pe apiBu. TTpwT. 80500 oupmAnpwudTiKd oToixeia Tou um. apiBy. 76089/18-7-2016 aithuarog
eAéyxou. Me Tnv Ut ap. mpwrt. 139535/23-12-2016 amépacn Tng MevikAg Mpappareiag Ztpathyikwy & ISiwTikwy ETevdloswy
Tou YToupyeiou Oikovopiag & AvdmTugng, eykpiBnke n xopAynon Twy dUo Tpwtwy (€K auvdAou eTtTd) 360wV TG ETTIXOPAYNONG
Twv €4.419.789,34, petd Tnv uToPoAR Tou aiTAPATog TeAikoU eAéyxou oUppwva e Ti¢ Siatdfeic Tou dpBpou 77 Tou N.4399/16.
To ood Twv Vo €K Twy eTTd 860wy Uyoug €1.262.796,95 ciompdxBnke amod Thy etaipeia oTic 28/4/2017.

O emitémiog £Aeyxog Tou KevrpikoU Opydvou EAéyxou Tou Ymoupyeiou, e AvTikeigevo Thy TTioTomoinoh ThG oAokARpwong Tou
emevduTIKOU oxediou kai The Evapfnc Tng TapaywyikAc Aeitoupyiac Tng emévduong «ETTEKTAZH TTIAPATQIIKON
YTTOAOMON THX ETAIPEIAY ME ENIZXYZIH THZ TTAPATQIIKHEZ AYNAMIKOTHTAZ TOY EPFOXTAZIOY THX
KOPINOQY», ouvoAikoU eykekpipévou Uyoucg €14.732.631,14, mpaypatomoin®nke To didotnua 28-30/3/2018. Z0pgwva pe To
oxeTikd TTépiopa/ EkBeon Twv EAcykTv Tou Ymoupyeiou (Kwdikdc YmoPoAnc EkBeonc EAéyxou: 1894677), o éAcyxog
O0AOKANPWONKE €MITUXWC Kal h emévduon TIOTOTOINONKE yid duvoAiké Uyocg emévduong €15.075.695,77 kar avriotoixn
emxophynon moool €4.419.789,34 (w¢ eykekpipévn).

O1 umdhoimteg mévte 8O0EIC TR eTIXopAynong, ouvoAikoU Toool €3.156.992,39, oUppwva pe Thv utt. apiBy. 127846/22-11-
2017 Ymoupyikh Atépach (BEK B 4120) Ba katapAnBouv spdmal pe Tnv Ekdoon The Amdgpaong TTioTomoinong/OpioTikoToinong
TOU KOOTOUC Thg £mévduong, h oToia avapéveTal evrog Tou 2018.

Acev untdpxouv dAAa peTayevéoTepd YEYOVOTA, TTOU vd £XOUV 0UCIWBN eTTiTTWwaon oTIC XphuaToolikovopikéc Kataotdoeig Tou 2017.
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EAPA KAT YTTOKATAZTHMATA THZ ETAIPEIAZ

H €dpa ka1 Ta KevTpikd ypageia Thg eTaipeiag ppiokovrar ato XaAdvdpr ATTIKAG, aThv 086 EBvikAg AvTioTdoewg B7. EmimAéov n
eTaipeia diatnpei Ta €A YmokaraoThpara:

e Epyootaocio KopivBou: Kupd Bpuan KopivBiag, 201 00 KépivBog
o Epyootdaio TTatpuv: Biopnxavikh TTepioxh TTatpwy, 250 18, 'Ayioc ZTépavog Axdiag
e Epyootdaio Ocaoalovikne: Biounxavikh TTepioxh Ocaoahovikng, 570 22, Zivdo¢ OcooaAovikng

A1aBéTel emtiong éva apiBpod eEwTepIKWY ATTOONKWY €K TWV OTTOIWY KATIOIEC ival HOVIHNG AEITOUPYIAC EVW UEPIKEC ETTOXIAKEC avdAoya
HE TIC avdAyKeG.

AIAPOPQOTH METOXIKOY KEFAAAIOY & ONOMAZTIKH AZIA METOXON

To MeToxIké KepdAaio Tng Etaipeiac otic 31/12/2017 avepxéTav ot 18.188.000 cupw, Siaipepévo oe 18.188.000 koivéC ovoudoTIKEC
peToxéc, ovopaoTikAg afiac The kaBepiag evdg (1) eupw. Ta dikaipgara Kai o1 UTTOXPEWOEIC TTOU aTToppEOUV améd KABe peToxA eivai
auTécg Tou opiCovTai améd Tov K.N. 2190/1920.

H etaipeia "Société de Participations CarnaudMetalbox SAS", 100% éupeon Buyatpiki Tou opidou CROWN HOLDINGS Inc,
kareixe oTic 31.12.2017 ka1 e€akoAouBcei va kaTéxel, To 100% Twyv peToxwy Tng ETaipeiac.

KEPAH TIPOZ ATAQEZH

To AioiknTiké ZuppoUAio Tng Etaipeiac mpoteivel aThv TakTikA Tevikh ZuvéAsuon Twy HETOXWY THC yid To €To¢ Trou éAnge oTic 31
Aekepppiouv 2017, Siavouh Kepdiv petd amd ®dépouc we akoAolBwg:

1) Mn karapoAh Mepioparog

2) Mn dnuioupyia TakTikoU AmoBepatikol, dcdopévou 6TI To URIoTdpevo TakTIKO AToOeparikd umeppdivel To eAdXIOTO TTOU
anaiteitar améd Thv oxeTikA NopoBeaia, dnAadh To éva Tpito (1/3) Tou HeToxIKoU KepaAaiou Tng ETaipeiag

3) Mn katapoAf apoipwy ota péAn Tou AloiknTikoU ZuppouAiou Kai

4) To Ymohoimo Twy Kepduiv petd amd dpoug Uyoug 2.990.973,40 cupw va uetapepBei ota Képdn eic Néov.

XaAdvdpt, 31 TouAiou 2018
TO AIOIKHTIKO ZYMBOYAIO THX ETAIPEIAX

O Tpédedpoc Tou AloiknTikoU Zuppouhiou & Aieubivwy ZUppouhog

Andrea Vavassori
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CROWN Hellas Can
BIOMHXANIA EIAON ZYZKEYAZIATZ ANOQNYMH ETAIPEIA

Xpnpatooikovopikéc KataoTdoeic yia Th xphon wou éAnfe Tnv 31 Ackepppiov 2017
oUpgwva pe Ta EAAnvika AoyioTika TTpéTura
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ETHZIEZ XPHMATOOIKONOMIKEEX KATAZTAZEIZ 31/12/17

IzonorIzmoz

Mn KukAogopoUvTa meplousiaka oToixeia
Evowpara wayia
Akivnra
MnxavoAoyikog e€oTTAIOUOC
Noimtég e€omAIonog
ZUvoho
AuAa mayla oToixeia
Aoimd duha
Zivoho
XpnuUaTooikovouika meploudiakd oTolxeia
Adveia kai anaithoeig
ZuppeToxég o BuyaTtpikég, ouyyeveic kal KoivoTtpalieg
NoITtoi OUHHETOXIKOI TiTAOI
ZUvoho
AvaPaAAopevol @opol
Z0voAo n KUKAowopoUvTwyY
KukAopopoUvTa meploudiakd oToixeia
AmoBépara
‘Etoipa kai nuiteA poidvra
Epmopelpara
TTpwTeg UAec kai didgopa UAIKA
TTpokaTapoAég yia amoBépara
ZUvoho
Xpnuarooikovouika oToixeia Kal TpoKaTaPoAég
Eumopikég anaithoeig
AouAcupéva £0o0da TTepiddou
NoITtéc anaITAoeIg
TTpomAnpwpéva é€oda
Tapeiakd d1aBéaipa kai 100d0vapa
ZUvoho
Tpéxouoeg YopoAoyIKEC anaITAOEIG
Z0voAo KUKAO@WopoUVTWY

ZUvoAo evepynTikoU

O1 onpeiwoelg oTig aeAidec 8 éwg 26 amoTeAoUv avamoéomacTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv

Zny. 31/12/17 31/12/16
6.087.899,11 6.173.842,07
24.346.215,42 25.941.020,80
3 434.670,33 380.267,48
30.868.784,86 32.495.130,35
4 18.956,41 19.486,59
18.956,41 19.486,59
4.335.341,63 3.702.870,02
5 79.981.643,97 79.981.643,97
88.041,00 88.041,00
84.405.026,60 83.772.554,99
6 4.880.741,35 4.475.685,59

120.173.509,22

120.762.857,52

4.342.815,40
1.336.457,28
8.417.417 13
60.784,44

5.743.994,43
2.174.670,33
9.234.170,38

684.692,84

14.157.474,25

17.798.640,79
70.934,81
1.038.851,82
91.513,44
26.145.794 86

17.837.527,98

15.976.360,54
74.205,64
1.925.691,20
135.398,16
20.684.132,15

45.145.735,72

38.795.787,69
608.243,86

59.303.209,97

57.241.559,53

179.476.719,19

178.004.417,05
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KaBaph ©éon

KarapAnuéva kepaAaia
KepdAaio
Ymép 1o dpTio

ZUvoho

AmoOeparika Kai anoteAéopara €ig véo
ATroOepaTIKA VOUWY R KATAOTATIKOU
AgopoAdynTa amoBeparikd
AmoTeAéopara €ig véo

ZUvoho

2 UvoAo kaBapng Oéong

TTpopAéyeig
TTpoPAéyeic yia TTapoxég oe epyalopévoug
Noimtéc tpopAéyeig

Zivoho

Ymoxpewoeig

MakporpdOeopEC UTOXPEWOEIG
NoITTEC HAKPOTIPOOETUEC UTTOXPEWOEIC
Kpatikég emixopnynoeig

Zivoho

BpaxumnpdBeopeg uroxpewoeig
Eumopikég umoxpewoeig
®opog e1008AUaTOg
NoiTtoi popol Kar TéEAn
Opyaviopoi KoIVWVIKAG acwdAiong
NoITTEC UTTOXPEWOEIC
‘E€0da xphoswg douAcupéva
Kparikég emixopnynoeic

Z0voho

Z0voAo umoxpewoswy

ZUvoAo kaBapng Oéong, mpoPAéYewyv Kal UTOXPEWOEWY

O1 onpeiwoelg oTig aeAidec 8 éwg 26 amoTeAoUv avamoéomacTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv

7 18.188.000,00 18.188.000,00
7 195.468.746,45 195.468.746 45
213.656.746,45 213.656.746,45
70.263.298,35 70.263.298,35

115.682.442 49 115.682.442 49
(269.342.425,44) (272.148.798 84)
(83.396.684,60) (86.203.058,00)
130.260.061,85 127.453.688,45

10 12.928.012,69 12.342.520,57
273.047,29 283.495,47

13.201.059,98 12.626.016,04

1 2.580.000,00 3.220.000,00
12 3.641.235,01 3.887.663,05
6.221.235,01 7.107.663,05

22.724.392,50 26.283.992,61

1.309.173,77 -

1.139.751,11 885.459,02

1.059.962,84 1.047.318,37

1.894.743,09 1.265.857,97

1.419.910,95 1.087.993,45

12 246.428,09 246.428,09
29.794.362,35 30.817.049,51

36.015.597,36

37.924.712,56

179.476.719,19

178.004.417,05
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KATAZTAZH ATTOTEAEZIMATON

(mood o eupw)

KUkAog epyaciiwv (kaBapdg)

KéaTtog mwARcewy

MIKTO amoTéAeopa

Aoimd ouvhBn éooda

‘E€oda dioiknhong

‘BE€oda d1dBcong

Noimtd £€0da kai {npiég

ATIOUEIWOEIC TIEPIOUTIAKWY oToiXciwv (kaBapéd moad)
Képdn kai {nuieg amod 81d0eon Un KUKAOYOPoUVTWY aToIXEiwY
Aoimd £é00da kai képdn

AmoTeAéopara mpo TOKWV Kal 9épwy

TTioTwTIKoi TOKOI Kal ouvagh £0oda

XpewoTikoi TdKo!I Kal ouvaeh £€oda

AnoTéAsopa Tpo Yopwv

®opor e1008APATOG

AmoTéAcopa mep16dou HETA amd Yoépoug

O1 onpeiwoelg oTig aeAidec 8 éwg 26 amoTeAoUv avamoéomacTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv

Zny.

13
14

14

14

16

17

18
18

19

Zehida b

2017 2016
1/1-31/12 1/1-31/12
166.219.229,05 153.041.730,59

(153.869.121,09) (141.783.178,71)
12.350.107,96 11.258.551,88
350.616,30 399.066,34
(1.988.913,03) (2.445.662,44)
(5.530.802,02) (5.091.011,11)
(208.860,69) (172.414,80)
(639.478,18) (266.576,22)
(0,01) 0.87)
186.143,50 135.282 52
4.518.813,83 3.817.235,30
9.336,25 23.036,83

(329.487,84) (503.319,90)
4.198.662,24 3.336.952,23
(1.207.688,84) (972.476,05)
2.990.973,40 2.364.476,18


file:///C:/Users/kambilafkask/Desktop/GREEK%20GAAP%20Attachments%2012%2017%20(in%20euros).xlsx%23'Έξοδα%20ανά%20κατηγορία'!Print_Area
file:///C:/Users/kambilafkask/Desktop/GREEK%20GAAP%20Attachments%2012%2017%20(in%20euros).xlsx%23Χρηματοοικονομικά!Print_Area
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KATAZTAZH METABOAQN KAGAPHI OEZHZ

(moad g€ upw)

YnéAoiro otig 1 Iavouapiouv 2016
AmoTeAéouara mepi16dou
AvahoyiaTikd képdn/ (npieg)
Ynéhoiro oTig 31 Aekepppiov 2016

YnéAoiro otig 1 Iavouapiov 2017
AmoTeAéopara mepi6dou
AvahoyioTikd képdn/(Tnpieg)
Ynéhoiro otig 31 Aekepppiov 2017

Kepdhao Viens e & vt eatepannt o Zivoho
18.188.000,00  195.468.746,45 70.263.298,35  115.682.442,49 (273.837.355,02)  125.765.132,27
- - 2.364.476,18 2.364.476,18
- - (675.920,00) (675.920,00)
18.188.000,00  195.468.746,45 70.263.298,35  115.682.442,49 (272.148.798,84)  127.453.688,45
18.188.000,00  195.468.746,45 70.263.298,35  115.682.442,49 (272.148.798,84)  127.453.688,45
- - 2.990.973,40 2.990.973,40
- - - - (184.600,00) (184.600,00)
18.188.000,00  195.468.746,45 70.263.298,35  115.682.442,49 (269.342.425,44)  130.260.061,85

O1 onpeiwoelg oTig aeAidec 8 éwg 26 amoTeAoUv avamoéomacTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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KATAZTAZH XPHMATOPOON

(moad ge XAAIe¢ eupw)

XpnuaTtopoég amd A€ITOUpYIKEC SpaoTnpIoTNTEG

AmoTéAeopa TTPo Yopwv

TTAéov K peiov TpooapoyEG yia:

ATooPEoEIC KAl ATIOPEIWOEIG EVOWHATWY Kal AUAWY Trdyiwy
TTpopAéyeic

Képdn kai {nuieg amo 81dOean oToixeiwv

XpewaTIKoi Kal TMOTWTIKOI TOKo! (kaBapd Toad)

ATIOUEIWTEIC KUKAOYOPOUVTWY TTEPIOUTIAKWY OTOIX EiWV

TTAéov R\ peiov peTaPoAég Aoyapiaopwy KegaAaiou Kivhang
MeTapoAn amoBepdTwy
MeTapoAn anaiTAoewyv

MeTaPoAn uoxpewoswy

Meiov:

TTAnpwWUEG YIa XPEWOTIKOUG TOKOUG
TTAnpwyéG yia @dpo €1008AUATOC
ZUvoho

Xpnuatopoég and emevAUTIKEC SpaoTNPIOTNTES

TTAnpwyéc (erompdgeic) yia amdkThon (TwAnoh) Tayiwv aToixgiwv
Tokor elompaxOévreg
ZUvoAo

Xpnuartopoéc and XpnuaTodoTikéC dpaaTnpIdTNTES

Eiompdeic (mAnpwyéc) anéd ddveia
Mepiopata TAnpwOévTa
ZU0voho

Zuppwvia petapoAig diabeaipwv

KaBaph peTaPoAn ota Tapelakd diabBéoipa kai 1codUvapa Tng XpAong
Tayeiakd 81aBéaipa kai 100dUvapa oThv apxh TG TepI6dou

Tapeiaka d1aBéoipa kar 100d0vapa oTo TEAOG TNG TEPIGBOU

2017 2016

Zny. 1/1-31/12 1/1-31/12
4.198.662,24 3.336.952,23
34 2.750.170,85 2.291.841,71
530.820,06 115.117 92
0,01 0,87
320.151,59 480.283,07
235.802,43 -
8.035.607,18 6.224.195,80
3.696.693,26 2.588.956,71
(2.766.034,93)  (1.935.589,67)
(2.802.273,70) 3.929.907 50
6.163.991,81 10.807.470,34

(329.272,29)

(1.142.936 51)

364.944,95 (17.930,91)

6.199.664,47  9.646.602,92

34 (106.926,28)  (1.716.736,37)
9.336,25 23.036,83

(97.590,03) (1.693.699,54)

11 (640.000,00)  (640.000,00)
(411,73) (904,59)

(640.411,73)  (640.904,59)

5.461.662,71 7.311.998,79

20.684.132,15

13.372.133,36

26.145.794,86

20.684.132,15

O1 onpeiwoelg oTig aeAidec 8 éwg 26 amoTeAoUv avamoéomacTo HEPOC AUTWY TWY XpnuaTooikovolikwy Kataotdoswv
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ZHMEINZEIL ETII TON XPHMATOOIKONOMIKNOQN KATAZTAZEQN

1.

FENIKEZ TTAHPOZOPIEZ TA TIZ APAZTHPIOTHTEZ THZ ETAIPEIAZ

H CROWN Hellas Can Biopunxavia Eidiv Zuokeuasiac Aviwvupn Etaipeia (oto €€A¢ avapepdpevn we «Etaipeia»), éxer é8pa To Afpo
XaAavdpiou, EBvikhg Avtiotdoswg 57, T.K. 152 31, ABnva, EAAGSa, éxel vopipwe ouoTaBei Kai givar kataxwphpévn oto MnTpwo Avwvipwy
Etaipeiv tng TTepipépeiac ATTikAg, TT.E. Bopeiou Topéa ABnvdv, AiclBuvon Avdamtuinc pe AP. T.E.MH.: 7034401000 [AP. M.AE.
61019/01AT/B/06/057 (2009)] ue avTiKeiyevo epydoiiv:

Tn Piounxavikh Tapaywyn, epmopia, diavoun, eloaywyh Kai e€aywyn €18y cuokeudoiag KABe HopYAG Kai €idoug, cupTepiAaupavopévuwy
KAl TWV OXETIKWY TpWTWY VAWV, KABWC Kal Thv eloaywyh, epmopia Kai eKUETAAAguon pnxavoAoyikoU e€omAiopol Tapaywync 18wy
OUOKEUAoiag.

Tnv ekmpoowtnon nuedamuyv Kal aAAodamwy oikwv TTou TTapdyouyv, eutropelovTal A diavélouv Tapopold A opogidh TpoidvTa.

Tnv Ttapoxh TEXVIKWY, 0IKOVOUIKWY Kal AOITIWV UTTNPEOIWY, CUHTTEPIAGUPAVOUEVNG TNG EKTTOVNONG TTAoNnG YUOEWC HEAETWY, TTOU dYopouv
OTOV TOHEA TWV HETAAAIKWY Kal Aoty €18WV cuoKeuaaiag Kai

KdBe ouvagh pe Ta avwTtépw dpaothpidTnTA.

ZUppwva pe To vépo 4308/2014, n ETaipeia katatdooeTal oTnv Katnyopia tng HeydAng ovrdTnTac.

O evomroinpéveg Xpnuartooikovopikéc Karaotdoeic Tne ETaipeiag, mepihaupdvovrai otic Evotroingéveg Xpnupartooikovopikéc KartaoTtdoeic TG
CROWN HOLDINGS INC., Corporate Headquarters, One Crown Way Philadelphia, PA 19154-4599, U.S.A. kai éxouv avapTnBei oTo
81adikTu0, 0TV hAeKTpoVIKA 81eUBuvon www.crowncork.com.

O1 ouvnupéveg Xpnparooikovolikéc Kataotdoeig eykpiOnkav amé to AioiknTiké ZuppoUiio The «CROWN Hellas Can Biopnxavia Eidwyv
Zuokeuaoiac Aviivupn Etaipeia» thv 31/7/2018 kai éxouv avaptnBei oto 31adikTuo, aThV hAcKTpovikA S1cUBuvan www.crownhellascan.gr.

2. XZYNOWYH BAZIKON AOTIZTIKNN APXNN

2.1 TTAdioo Karapriong

O1 mapoUoeg XPNHUATOOIKOVOUIKEG KATAoTAoEIC £xouv ouvTaxOei oUppwva pe Ta EAAnvikd AovioTikd TTpdtuma kat' e@appoyh Tou Nopou
4308/2014.

O1 XpNUATOOIKOVOUIKEG KATAGTAOEIC £Xouv ouvTaxBOei pe Pdon Thv dpxA Tou 10TopIkoU KOOTOUG Kal e Pdon Thv apxh Tng ouvexi{opevng
dpaoTnpidTNTAC.

Makpooikovopiko TepiPdAAov

O e€eAifeic katd Tn didpkeia Tou 2017 kai o1 oulnThAoeIg oc €OVIKO Kal J1EOVEG eMiTedo OXETIKA e Thy eTtaved£Taon Twv 6pwv Tou
TIpOYPAUHaTog XpnparodoThong The EAAGSac, kaBioToUv To HAKPOOIKOVOUIKS Kdl XpNHATOOIKOVOUIKG TEpIPAAAOV oTh XWpda euneTdPpAnTo. H
ETMATPOYA OTNV 0IKOVOUIKA aTaBepdTNnTa e€apTdTal oe peydAo Pabud amod TiIg evEPYEIEG KAl TIC ATTOQAOEIC OeOUIKWY 0pydvwy aTh XWpeda Kai
oTo eEWTEPIKO.

TlapbéAa autd, n Tpéxouaa diadikacia oAokAfpwaong The 4ng afloAdynong Tou 3ou TTpoypduparog ZtaBepomoinong Tng EAANVIKAC
Oikovopiag, Bewpeital 611 Ba ouuPpdAer oTh oTaBepoToinan Tou HakpPooIkovopiKoU TTepIPAAAOVTOG Kal aToV TrEpIopIoUd TG apepaidTnTag o
oxéon pe Tov Kivduvo aBéthong Twv utoxpewaoswy The EAANVIKAC Anpokpariac mpog Toug daveloTég ThC.

Aaupdvovtag uttoyn Th eUoh Twv pdoThpIOTATWY Kdi Th XPNHATOOIKOVOUIKA KATAOTACK ThG £TAIpiac, TUXOV apvhTikEC e€eAieic Sev avapéveTal
va £TNPEAoOUV onpavTikd Thv opdaAf Asitoupyia Tng. Tlap' 6Aa autd n Aioiknon ekTipd SidpKWE ThV KATAOTACN Kai TIG TBAvEC EMITTWOEIG
NG, Tpokelpévou va diacgahioer 0TI AauPpdvovral éykaipa 6Ad Ta avaykaia kai duvatd UETpa Kal eVEPYEIEC Yid ThV €AdXIOTOTTOINGN TUXOV
EMITTWOEWY 0TIC dPACTTNPIOTNTEG ThC £TAIPIAG.

2¢ehida 8
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2.2 ZuvaAAaypdaTiKEG HETATPOTEC

(@) Népiopa katdpTiong XpNHATOOIKOVOUIKWY KATaoTdoswy

Ta oToIXeia TWV XPNUATOOIKOVOUIKWY KataoTdoswv Tne ETtaipeiac empetplvrar Pdoer Tou vopiopato¢ oTo oToio KatapTilovrtdl ol
XPNHATOOIKOVOUIKEG KaTaoTdoeig The ETaipeiacg (vouiopa mapouciaong). O1 xphHdTooikovopikéC kaTaoTdoelg TnG ETaipeiac mapouaidlovrai oe
Eupw.

(B) ZuvaAAayég kai uTtdAoITa

O1 ouvaAAayég oe Eéva voliopaTa HETATPETOVTAI OTO VOUIOUd OTO 0T0io KATApTi{ovTdl 01 XPNHATOOIKOVOUIKEC KATAOTACEIC HE TIC ICOTIHIEC TTOV
10XUOUV KaTd Tnv huepopnvia Twv ouvaiiaywv. Képdn kai {npiéc améd ouvaAAaypaTikEG 31aQopEC 01 OTToIEC TTPOKUTITOUV ATrd TNV TAKTOTI0iNGN
TETOIWV OUVAAAQYWY KdI aTtd Th HETATPOTIA TWV VOUIOUATIKWY TTEPIOUCIAKWY OTOIXEIWY KAl UTTOXPEWOEWY Tou ekppdlovTal oc £évo vopioud
He TIC 10XU0UOEG 100TIHIEC KATA TNV huepopnvia 100AoyigoU, kaTaxwpoUvTdal oTa amoTeAéouara.

2.3 Ouyarpikég eTaipeieg

Ouyarpikég, civar ol eTaipeieg (TepiAaupavopévwy kar Twy etaipeiwv Eidikol ZkomoU) oTi¢ omoie¢ n ETaipeia katéxel moooaTd HeyaAUTepo
Tou 50% Twv SIKkaAIWHATWY YAPOU A OTIC 0TToieC £XEI TN dUVATOTNTA va KATEUBUVEI ThV OIKOVOUIKA Kdl ETTIXEIPNUATIKA TOMTIKA £T01 WOTE va
TPOKUTITOUV 0@£EAN amd TiC 8paaTnpldTNTEC TNG.

H Umtap€n evdexdpevwy SikaiwpdTwy YAPYoU, Ta oToia €T Tou TTAPOVTOC UTTopei va e€aoknBolv K va petartpamolv, Aaupdvovrail ut' oyiv yid
Tnv e€akpipwon Tou av n ETaipeia aokei éAsyxo Hiag sTaipeiag.

H e€ayopd Twv Buyatpikv ameikovileTal AoyIOTIKA pe ThV e@apHoyh The HeBGdou Tng ayopdc. Kdatog Ayopdc Bewpeital To oUvoho Twv
KATAPAAAOUEVWY TIEPIOUTIAKWY OTOIXEIWY, TWY avaAduPavopevwy UTTOXPEWTEWY TTOU UQioTavTal A TEKKAipoVTdl, Kdl TWV XophynBévTwy améd
Tov OpIAo aupHETOXIKWY TiITAwV (equity instruments) amoTipwpeva aTig eAoyeg agieg Toug, KaTd Thv nuepopnvia Tng TPdfewg avraAAayng
Tou eAéyxou Thg e€ayopalopevng kaBwg Kkai 611 damdveg oxeTiCovTal dueoa He Thv ayopd. Td eTi HEPOUC TTEPIOVUOIAKA OTOIXEId, UTTOXPEWOEIG
Kal evEEXOUEVEC UTTOXPEWOEIG TIOU ATTOKTOUVTAI, ATTOTIHWYTAI dpXIKd oTnv eUAoyn afia Toug Katd Thv nuepopnvia Tng mpdgewg avraAAayng,
avedpTnTa amé To MOOOOTO TWV TUXOV SIKAIWUATWY peloyngiac. H diagopd petall Tou TipwAuaTog e€ayopdg kai Thg eUAoyng afiag Twv
kaBapwv Trepiouaiakwy oToixeiwv The e€ayopacBeiong BuyatpikAc Kataxwpeital wg Ymepalia. ZTi¢ mepimTwoeig 6mou To KdéoTog Ayopdg
gival HIkpdTEPO ThG eUAoyng aliag Tou ooooToU TNG ETaipeiag emi Twv kaBapwv Tepiovaiakwy atoixeiwv TnG e€ayopacBeiong BuyatpikAg, n
diagopd kataxwpeital an' euBeiag otnv Kardotaon AmoTeAsoudtwy Xphoswc.

Z1iIc Xpnuatooikovouikéc Kataotdoeic Thg ETaipiag, o1 ouppeToxéC o BuyaTpikEG ETIXEIPACEIC ATIOTILWYTAI OTO KOOTOC KTAOEWS dAUTWY,
peloUPEVO He TUXOV amropgiwon TG aidg Twv OUHHETOXWY.

2.4 EvouwpaTeg akIivNToToIRoEIg

O1 evowpaTeg akivntoToinoelg ameikovifovral aTic Xphuartooikovolikég KataoTdoeig, oTo 10TopIkO KOOTOG KTAONG HEIOV OUCOWPEUUEVEG
amooPEoeIC Kal TUXOV amaliwoelg, eKTOC TwWv £3APIKWY EKTACEWY KAl TWV Tayiwv Umd eKTEAEON, TTou dameikovi{ovTdl 0To KOOTOC Heiov
anaiwaoeig.

To K60TOC KTAOEWC TIEPIAQUPAVE! TO XPNHATOOIKOVOUIKO KOOTOC, OTIC TTEPITITWOEIG OTTOU h KATACKEUAOTIKA Trepiodog Eemepvd Tnv didpkeia dUo
O1axEIPIOTIKWY XPNOEWY, Kal OAEC TIC dueoa eMIPPITTTEEC dATIAVEC YIA TNV ATTOKTNON TWV OToIXEiwv KATd Tn S1dpKela Kal HEXPI TV TIPAKTIKA
ohokAfipwon Tng emévduong. Ta kdoTtn Tou oxeTilovTal He Thv e€ayopd evag TTepiouaiakol aToiXEiou KE@aAdaloToloUVTdl Kal dTToaPévovTal KAaTd
Tn didpkeia Tng weéAMipng WAG Tou oxXEeTIKOU TEPIOUTIAKOU GTOIXEIOU.

MeTayevéoTepeg damdveg, kaTaxwpouvTtal oe emalfnon Thg afiag Twv evowudTwy Tayiwv f wg {eXwpioTé Tdylo pévov av gival mbavéd va
ciopeUoouv aThnv ETtaipeia, HEAAOVTIKA 0IKOVOUIKA 0QEAN aTtd ThY XPAON TOU TTAyiou OTOIXEiOU, KAl TO KOOTOC TOUG va PTTopEi va eMIHETPNOEi
afiomiora. O1 peTayevéaTepeg auTég damaveg (PeATiwoelg) amoaPévovTal eVTOG TNG UTTOAEITOPEVNG weEAinG CWAG Tou OXETIKOU Trayiou R
oTNV TEPITTWON TTOU 01 HeTayevéaTepeg damdveg emavaAappdvovral, amoopévovTal yid To Xpoviko didoTnua péxpr Tnv emopevn PeAtiwon. To
KOOTOC ETIOKEUWY Kal oOUVThpAoEWY KaTaxwpeital otnv Katdotaon AmoTeAcopdTwy XpAohg 6Tav auTég mpaypaTomololvTal.

O1 amroopéocic uttohoyilovral pe Tnv oTaBeph péBodo amdoPeonc WwoTe Ta Tdyid va epgavifovral oThY UTTOAEIMUATIKA Toug afia Katd To TEAOG
TNG EKTIMWUEVNG WeéAiung Jwig Toug we e€Ag:
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Aiapopypiioeic Mrédwv 20 étn
Kripiakéc EykataoTtaoeic

KTipiakéc EykataoTtdoeig 40 ¢tn
Avakaivioeig 17 émn
Evkataotdosic Kripiwv 12 ¢1n
AT0ONKEUTIKOI XWpol 20 étn
MnxavoAoyikég EEomAiopudc

MnxavoAoyikég E€omAiopudg 18 ¢tn
Méoa eowTEPIKWY HETAPOPWY 5 émn
KaAoUmia 5 émn
Aoita TTayia

TnAepwvIKEC €yKATAOTAOEIC 10 étn
TTpoypdupara H/Y twc 10 étn
HAekTpovikoi YToAoyioTég 5 émn
EmimAa ypageiwv 5 étn
Méoa peTagopwv:

- ®opTnyd & emiparika autokivnta 4 ¢tn
- MeTaxeipiogéva autokivnta 3 étn

H umoAeippaTikh alia kar n weéAiun wh Twy evowpdTwy mayiwv avaBewpolvTal kai mpoodpudélovTal, av KpiBei amapaiThto, KAatd Thv
nuepopnvia kAcigiparog Tou IooAoyiapoU. Otav h avaméopeoth aia evog mayiou umepPaivel Thy avakTAoidn aia Téte n afia Tou mayiou
avampooappoéleTal oTo UYog Tou avakThaIou TTogoU.

Ta képdn K o1 Iniéc amd Tnv TWANon evowpdaTwy Tayiwv mpoadiopifovral wg h diagopd HeTall Tou TIMAKATOC TTWANONG Kal TNG UTTOAEIMHATIKAG
aiac kai kataxwpouvTal otTnv Katdotaon AToTeAsopdTwy XpAong.

2.5 AuAa TTeplouaiaka Zroixeia

AyopaoBévra AuAa TTepiouoiaka Zroixeia: H alia Toug mpémer va mepiAapPdver To k6aTo¢ ayopdc kKaBuw ¢ kai dAa Ta oxXeTIKA He Thv ayopd
KOOTN, TepIAauPavopévwy Twy apoipwy cupPpoAdioypdewy Kail ouppoUAwy.

AuAa TTeplouaiaka ZToixeia avanTuypéva eowTepika: H afia Toug mpémer va mepiopileTal aTo KOGTOC KTAONG, 0 oUVAUACHO HE TNV AoYdAIoh
Toug meptAappavopévwy Kai apoipuyv cuppoAaioypdewy.

Moyiopika@ H/Y: Aamdveg mou oxetiovral ge Thv avdmtugn i ouvTrpnon AoyiopikoU NAEKTPOVIKWY uTtoAoyioTwy avayvwpilovTar wg £€oda
étav mpayparomoloUvTal. Aamdveg mou oxeTilovral dueoa pe avayvwpioipa Kai povadikd mpoidvra AoyiopikoU, Ta oTroid eAEyxovTal AT Thv
Etaipeia kai Ta omoia mBavdv va amo@épouv 0IKOVOUIKA 0@EAN HETA ThY KAAUWN TOU KOOTOUC TOUC TtépaAv Tou evOC £Toug, avayvwpilovrdl wg
Hépog Tou efomAiopoU oTic AuAa TTepiouoiakd ZToixeia. Ta dueoa KoOoTh TepiAauPpdvouv apoiPéc mpoowTikoU ThG opddagc avdamrtuéng
AoyiouikoU Kai pia AoyikfA avaAoyia yevikwy €odwy.

‘B€0da mou avapabuifouv h mapareivouv Thv amddoon AoyIOHIKWY TTpoypdupdTWyY TTéPAV TWV dpXIKWY Toug Tipodiaypagwy avayvwpilovTal wg
KeQaAaiakéC PEATIWOEIC Kal TTPOOTIOEVTAI OTO APXIKO KOOTOG Tou AoyiopikoU. To KOOTOG avdmTugng Aoyiouikwy avayvwpileTdl w¢ aowuaTto
Tdyio Kai amooPéveTal he Thv oTtaBeph péBodo katd Tn didpkela TG weéAiung Jwhg Tou, n otroia dev mpémel va Eemepva Trepiodo Twy 10 eTWv.

AwnoopPéocic: Ta AuAa TTepiouaiakd ZToixeia amoopévovral pe Tn oTaBeph péBodo, e PAon Th HIKPOTEPN XPOVIKA Tepiodo, OTrola gival auTh,
peTalu Tng vopikAg (h oupparikng) Cwig Tou aToixeiou R TNG weéAiung Twig Tou. H weéAipn Cwi eAéyxeTal ouoTNUATIKA KAl avampooappoeTal
oTav auTé KpiveTal amapaitnto. Ta oToixeia Tou ekTipdTal 6Ti £éxouv amaliwBei Adyw véag TexvoAoyiag A AAAwv TtapaydvTwy, diaypdgovTal
otav autd efakpiPpwBei. AuAa Teplouaiakd aToixeia pTopei va éxouv adpioTh didpkeia Jwhg, Sev amooPévovTal Kal UTTOKEIVTAI 0 £AEYXO
amopeiwong £Tnoiwg.

2.6 Anopciwon afiac pn XpNHATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWV

Ta mayia oToixeia Tou £xouv adpioTng didpkelac weéAiun Cwh dev amooPévovTal Kdl UTIOKEIVTAI 0 EAEYX0 ATIOUEIWONG ETOIWG.
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Ta mdyia oToixeia Tou amooPévovTal, UTTOKEIVTAI a€ EAEYXO Yid ATTopEiWaNn OTTOTESATIOTE YEYOVOTA A AAAAYEC OTIC OUVONKEC, UTTodeIkvUoUVY OTI
n afia Touc pmopei va pnv civar TAéov avakthoiun. H Tnpia Adyw amopeiwong avayvwpiletar we £€odo apéowc 6Tav n afia Twv mayiwv
oToixeiwv uneppaiver Thv avakThoipn agia Toug.

H avaktroiun aia civai To peyaAUTepo 006 TTou TPoKUTITEN attd Tn aUyKpioh The eVAoyng afiag Tou Trayiou peiov To KOOTOC TTWANONG Kail ThG
aiac xphoswg Tou mayiou.

Tia Adyouc mpoadiopiopol TG dmopeiwong, Ta Tdyid KatnyoplotoloUvTdl 0TO XAUNAOTEPO £TiTed0, Yid TO OTOI0 UTTAPXOUV EeXWPIOTEC
avayvwpiolpeg Tapiakég poég (Hovddeg dnuioupyiag Tagiakwy powv).

2.7 XpnuaTooikovouiKka mwEPIOUCIAKA oToIXEia

Ta xphHATooIKOVOUIKA TTEpIoualakd oToixeia avayvwpilovTal apXIKd aTo KOOToC KTAONG.

MeTayevéoTepa ThG ApXIKAC avayvwpiong Ta XPNUATOOIKOVOUIKA OTOIXEid ETIHETPWYTAI OTO KOOTOC KTAONG Heiov CniEC amopsiwong.
EmimAéov, peTayevéaTepa ThG dpXIKAC avayvwpiong Td £VTOKA XpNHATOOIKOVOUIKA TTEPIOUCIAKA OTOIXEiId EMIPETPWVTAI OTO ATTOOPECIHO KOOTOC
He Th XpAon The peBddou Tou TpaypaTikoU emITokiou R pe T oTaBeph PéB0Bo, avTi Tou KOOTOUC KTAONG, £dv h HEB0BOC Tou amoaPéaipou
KOOTOUC éXEI ONUAVTIKA ETITITWON 0TA OO TWV XPNHUATOOIKOVOUIKWY KatdoTdoswyv. £2¢ évToKa XPhUATOOIKOVOUIKA TTEpIoUdIiakd oTolxeid
OcwpoUvTal KAl TA OTOIXEIA EKEIVA TTOU TEKUAIPETAI OTI EPTTEPIEXOUV ONPAVTIKA TTO0d TOKWY, £0TW Kal €dv auTé dev opileTal pnrd.

Ta XphUAToOoIKOVOUIKA TTEpIouaiakd aToixeia Tavouv va avayvwpilovTtal éTav Ta cupPaTikd SIKaAIWPATA T TWV TAUEIAKWY POWY TWV OTOIXEiWV
ekTveUOOLV A HeTaPipacToUv ouaiwdwe dAot o1 Kivduvol Kai Ta 09éAN TToU TTPOKUTITOUV atrd ThV KUPIOTNTA TWY OTOIXEIWV.

2.8 Arnopciwon afiac XpnHATOOIKOVOUIKWY TEPIOUTIAKWY OTOIXEIWV

H Etaipeia afiohoyei oe kaBe nuepopnvia icoAoyiopol edv uttdpxouv evdeieic 4TI éva XphHATOOIKOVOUIKO TTEPIOUOIAKS aToIXEio B Hia opdda
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWV EXEI ATTOHEIWOEI.

Evdcifeic amopciwong pmopei va amoteAolv Ta eEAC YEYoVATA: onUAVTIKA 0IKOVOUIKHA BUOKOAId Tou XpewaTn f ouddac XpewaTwyv, N AOYIOTIKA
aia eival onpavTtikd uynAdTepn amd Thv eUAoyn alia autwy Twv aToixeiwv (6tav n gVAoyn alia uttdpxel) i BUOUEVEIC TOTIIKEG, EOVIKEC A
d1eBveic ouvOnkeg au€avouv Thv TIBavoTNTa aB£TNong Pacikwy deopeUoEWY TTOU ATTOPPEOUY ATIO TA XPNHUATOOIKOVOUIKA TTEPIOUTIAKA OTOIXEid.

Znuid amopsiwong TPokUTTEl 6Tav h AoyioTIKA alia Tou oToixgiou eival peyaAUTeph améd To ood mou n Etaipeia ekTipd 611 Ba avakThoel améd
To oToiXeio auTé. To Tood Tou h Etaipeia ekTipud 671 Ba avakTAoe! amod éva XpnNHATOOIKOVOUIKG TIEPIOUTIAKS OToIXEio €ival To HeyaAUTEpo amod
Tnv Tapouoa aia Tou TTogoU Trou ekTIPdTal 0TI Oa AngOei amd To TepIouaIakd aToixeio, uTtoAoyiopevn He TN XPACH Tou TTpayUaTikoU ETTITOKIoU
1 Thv gUAoyn afia Tou aToIXEiou HEIWHEVN HE TO ATIAITOUPEVO KOOTOC TTWANONG.

O1 Inuiéc amopeiwang avayvwpilovTdl oThV KATAOTAON ATTOTEAEOUATWY Kdl avaoTpé@ovTtdl w¢ KEpdNn g€ auTAv OTav ol GUVONKEC TTOU TIG
dhuioUpynoav Ttavouv va 1oxUouv. H avaoTpogh vivetar uéxpr Thg afiag mou Ba cixe To aToixeio, edv dev gixe avayvwpioTei {nuid amopciwang.
E18ik6Tepa, yia Ta XpNUATOOIKOVOUIKA TTEQIOUTIAKA OTOIXEIA TOU PN KUKAOWOpoUVTOG evepynTikoU o Inuiég amopciwong avayvwpilovTal 6Tav
EKTIUATaI OTI N amodgiwaon gival HOVIHOU XdApdKTAPd.

2.9 AnoBéuara

Ta amoBépara avayvwpilovtal apxikd oTo KOGToC KTHonG. To KOOToG KThRong mpoodiopileTal oUpgwva pe Th HEBodo Tou Hédou aTabpikoU
6pou.

To K6OTOC KTAONG Twv amoBepdTwy mepiAdupdver To oUvoAo Twy damavwy Tou amaiToUvTal yia va ¢Odoouv autd othv mapoUoa Béon Kkai
KaTAaoTaon Toug.

MeTd Tnv apxiki avayvpion, Ta amoBéuarta emUETPWVTAI oTNV KAt €idog XapnAdtepn aia petall KOOTOUG KTAONG Kal kaBaphg
pevaTomoinaoipng aiag.

H kaBaph peuotomoifoiyn afia civar n ekTipwpevn TipR d1dBesong Twv amoBepUdTwy KATA ThV KAVOVIKA Topeid TG €MIXEIPNHATIKAG
dpacTnPIOTNTAG, HEIWHEVN KATA TO TUXOV KOOTOC TTOU ATIAITEITAI Yid ThV 0AOKARpWON Toug Kai Thv TipdypaTomoinoh The d1aBeong.
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2.10 TTpokataPoAéc Kai Aoimd pn XPNHATOOIKOVOUIKA TEPIOUOIAKA aToIXEia

O1 mpokataPoAég avayvwpilovTal apxIkd oTo KéoTog KThong (kataPpaAAdpeva mood). MeTayevEéoTepd ETIHETPWVTAI OTO APXIKO KOGTOG KTAONG
Heiov Ta XphoidoTroin@évTa moad pdon The apXhc Tou de30UAEUHEVOU Kal TUXOV {NUIEC aTopeiwong.

Ta Aoimd pn XpNnUaToolkovopikd Treploudiakd oToixeia avayvwpilovral apXIikd oTo KOaToC KTAONnG. MeTayevéaTepd eMIUETPWVTAI OTh
xaunAdTepn alia petall kKdoTOUC KTAONC Kal avakThoiung aiag.

Ta mepiouoiakd autd otoixeia Thg Etaipeiag mepiAauPpdvovTar ota kov3UAia «Aoimég anaiThoeig» kai «TTpomAnpwpéva é€oda».

2.11 Epnopikéc AmaiTAOEIC

O1 gumopikéC amaiTRoeIc avayvwpilovTal apXIKd aTo KOOTOC KTAONG Kal HETAYEVEOTEPA ATOTIHWVTAI OTO AVATTOOPETTO KOOTOC He Th HEBodo
TOU TpaypdTikoU ETITOKIOU, EKTOC £dv To amoTéAeoud The tpoedpAnong dev eival onpavTiko, Helwpévo e TUXOV TpdPAeyn amopciwong. O1
TpoPAéyeIC amopciwong avayvwpilovtal 6Tav uttdpxel avTiKelpevikA év3ein 6Ti h Etaipeia dev cival o Béon va ciompdel dAa Ta oeIAdpEVA
Tood pe PAon Toug apxIkoUg 6poug TG cUHPWvidg.

ZNUavTIKEG TapeldkéG BUOKOAIEC Tou TTeAdTh, PePaidTNTA 6TI 0 TTEAATNG Ba KNPUEel TTTWXEUON A XPNHATOOIKOVOUIKA avadiopydvwan, aBétnon

f TapdAnyn The KataPoAi¢ Twv TAnpwuwy (Yid Xpoviké didoTnua Uh amodeKTéd amé Toug UTEUBUVOUG Yid Tov KaBopiopd Twy TIOTWTIKWY opiwv
TWy TeAATWV) BewpolvTal evAeieIg OTI 01 EUTIOPIKEC ATAITAOEIC €ival ATIOHEIWHEVEG.

To o006 Tng TPéPAeyYnc civar n diapopd peTall The AoyioTiIKAG afiac Twv amaITAgEwWY Kai ThG avakThoiung agiac.

H avakTthoiun aia, epdoov To opelAdeEVO TOOH EKKpepEi yia TTepiodo HeyaAUTeph Tou evOC £ToUC, gival n TTapouod afia Twv TPoodOKWHEVWY
Tagelakwy powv poeopAoUpevWY KaTd To TpEXOV £TITOKIO To oTroio cival diaBéaipo yia Tnv Etaipeia. To mood Tng mpoPAeyng kaTaxwpeitai
wg £€0d0 oThv KATAoTAON ATTOTEAEOUATWY XPAONC.

MeTayevéoTepeg avakTAOEIC TTOOWY Td 0TTOid TTPONYOUKEVWC gixav diaypag@ei TIOTWVOVTAl 0TNV KATAOTAGN ATTOTEAEOUATWY XPAONG.

2.12 Tapeiaka AiaBéoipa kai IoodUvapa

Ta Tapeiakd AiaBéoipa & ToodUvapa mepiAduPpdvouv Ta PETENTA, TIC KaTaBioeic dyewe oTic Tpdmelec, dAAeC PpaxumpdBeopec dueoa
pPEUCTOTIOINOINEG £MEVBUOEIG e oupPaTikh didpKela péxpl Tpelg PAveg kai Tpamelikég umepavaAnyelg. O UTepavaARYelg ePTTEpIEXOVTAl OTd
pPpaxumpdBeopa ddveia oto TTadONTIkG.

2.13 MeToxIké KepdaAaio

O1 koivég petoxéc Tng Etaipeiagc karaxwpoUvtar ota ‘I8ia KepdAaia. E€oda dueoa ouvdedueva e Thv ékdoon vEwv peToxwy epgavilovrai
agaipeTikd ota ‘Idia KepdAaia, kaBapd améd ¢opoug.

‘Otav n Etaipeia ayopdoel pépo¢ Tou HETOXIKOU ThG Ke@aAdiou, To kataPpAnBév Tipnua oupmepiAaupavopévwy 6AWY Twy oXeTIKWY e€63wy
kaBapwyv amé poépoug, eppavileTal apaipeTikd améd Ta ‘Idia KepdAaia wg «idieg HeToXEC», €wg OTOU auTéC akupwBOouv. OTav TETolEC HETOXEG
oTh ouvéxeld TwAnBoUv N emavekd0BoUv To 0103ATIOTE c10TTPaxBEv Tipnua TepiAaupdavetar ota ‘Idia KepdAaia.

2.14 XpnuartooikovoIKEG UTOXPEWTEIG

O1 XpNUATOOIKOVOUIKEC UTTOXPEWOEIC avayvwpilovTal apXIKd aTo o@elAdpevo Toad Toug. TTood Tou agopoUv UTép A UTTO To dpTio £kdoan,
KaBwg Kal To KGOTOG TToU OXETIETAI dUeaa He ThV avaAnyn Twv UToXpewaoewy avTigeTwiCovTal wg £€oda h £€00da Tng Tep16dou aThv oToia
0l UTTOXPEWOEIC avayvwpioTnkav apXikd. MeTayevéoTepa TNG ApXIKAG avayvwpiong, ol XPNHATOOIKOVOUIKEC UTTOXPEWOEIC EMIHETPWYTAI OTA
opelAOpEVa TTOOd.

O XphHATOOIKOVOUIKEG UTTOXpeWaelc avayvwpilovTal dpXIKd Kal ETIHETPWVYTAI HETAYEVEDTEPA OTO ATOOPECIHO KOOTOC HE TN HEBodo Tou
TpaypartikoU emiTokiou A Th oTaBeph péBodo, €dv N eMPETPNON OTO ATOOPECIHO KOOTOG €XEl ONUAVTIKA €MIMTWON 0Td Tood Twv
XPNHATOOIKOVOUIKWY KATAOTAOEWY. ZThV TEPITMTTWON TOU Ol XPNHATOOIKOVOUIKEG UTTOXPEWOEIC EMIPETPWYTAI OTO ATTOOPETIHO KOGTOC,
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avayvwpilovTal apxIkd aTo kaBapd mogd mou avaiappdveTal, AauPpavopévwy UTOYNn Tov TTOOWV TTou dgopoUv UTtép K uTtd To dpTio €kdoon,
TOKOUG, KaBW¢ Kal To KOATOG TToU OXETICeTal dUeoa e TNV avdAnyn autwy. O1 TTPoKUTITOVTEG TOKOI ATTO TIC XPNHATOOIKOVOUIKEG UTIOXP EWOEIG
avayvwpilovtal w¢ £€oda oTa amoTeAéopara, eKTAC av PapUvouv To KOOTOG TEPIOUTIAKWY OTOIX EiWVY.

Mia xpnuaTooikovopikA utoxpéwan mavel va avayvwpiletal 6tav h ouppatikh 8E0eUon EKTTANPWVETAI, AKUPWVETAI /| EKTIVEEL.

H diagopd petall tng AoyioTiKAC agiag piag XpnHATOOIKOVOUIKAG uToxpéwaong Tou e€ogAcital i peTaPipdaletar oe éva TpiTo HEPOC Kal TOU
avTaAAdypaTog Tou kataPdAAeTar, oupTrepiAaupavopévng TG AoyioTIKAG afidg TuxOv dAAwY, EKTOC HETPNTWY, HeTAPIPalopevwWy TTEPIOUTIAKWY
OTOIXEIWV KAl TUXOV VEWV UTToXpeWoewy Tou avaAappdvovTar avayvwpileTal oTa amoTeAéopara.

2.15 Aaveiopéc

O daveiopdg avayvwpileTal apxIKd 0To KOGTOC KTHONG, Helwpévog KaTtd Ta £€0da The ouvaAAayAc. Ze HeTayevEOTEPEC TTEPIGDOUC 0 SaVEIoNOC
amoTipdTal oe Tpéxouoa afia Pdoel Tng HeBGSou Tou TipaypaTikoU AgiToupyikoU emiTokiou. Tuxév diapopd peTall Tou eiompaxOévrog mooou
(kaBapé améd oxeTikd £€o0da) kar The aliac e€6wAnong, eppaviletar othv Katdotaoh AmoteAcopdtwy XpAong katd Thy didpKeia Tou daveiopou.

O Aaveiopéc Talivopeital oTIC PpaxumpdOeopeg uToxpeWwoeiC eKTOC av h ETaipeia éxel To dveu dpwv Sikaiwua va avapdAel Tnv e€6pAnon Tou,
yia TouAdxioTov 12 pAveg, HeTd Thv nuepopnvia kAsioigato¢ Tou TooAoyiopoU.

2.16 Mn XpnHATOOIKOVOHIKEG UTOXPEWOEIC Kal TPOPAEYEIC

O1 Un XpNHATOOIKOVOUIKEG UTTOXPEWTEIC Kal o1 TTpoPAEéYeIc avayvwpilovTal apXIKd Kal ETTIHETPWYTAI HETAYEVEDTEPA OTO OVOUAOTIKO TTO0O TTOU
avapévetal va anaitThOsi yia To didkavoviopd Toug.

O1 ipopAéyeic avayvwpilovTtal 6Tav h Etaipeia éxer pia Tpéxouaa VOUIKA R TEKHAIPOUEVN UTTOXPEWON WC ATTOTEAEOUA €VAC YEYOVOTOC TOU
TapeABOvTOC, cival mBavdv va anaitnBei ekpoh Topwy yia e£6pAnon The uTtoxpéwong Kai OTI givar duvaTov va vivel fia afiémoTn ekTipnon
Tou moooU. Otav h Etaipeia avapével pia mpdPAeyn va kahugBei, yia mapddeiyda amd éva aogahioTikd cupPdAaio, n amolnuiwon auth
avayvwpileTal wg XwpIoTH amaitnon povo 6Ttav civar amdAuta pépain.

H Eraipeia avayvwpilei pia poPAeyn yia emaxOn oupupoAdaia 6Tav Ta Tpoodokweva o@éAn TTOU avadpéveTdl va TTPoKUWouUV atmoé éva oupPdAdio
eival HIKPOTEPA ATIO TA AVATIOYEUKTA KOOTN ATIO TNV TAPNGN TWwy 6pwy Tou cupPoAdiou.

O1 pakpompdOeopeg poPpAéyeic TTpoadiopilovTal He TPoeEOYANON TWY avapevoUeVWY HEAAOVTIKWY TAUIAKWY powv d@oU AngBoUv umdyn ol
Kivduvol Trou oxeTiovTal HE Th CUYKEKPIPEVN UTTOXPEWON.

TTpéPAcyn yia opelAdpeveg adeieg mpoowmikoU: H Etaipeia Shuioupyei mpdPAeyn yia Tic dikaioUueveg dAAd pn xpnoigomoinBeiosg, Héxp! To
TéAoC Tou £Toug / Tep1ddou, Nuépeg adeiag TpoowTikoU yid TIG OTI0IEC UTIAPX El UTTOXPEWAN TOU £pYoddTN Yid TTANPWHA oUPPWVA HE TO EPYATIKO
dikaio Tng Xwpeag.

TIpéPAcyn @épwv yia avéheykteg xphoeig: H Etaipeia dnpioupyei TpoPAeyn yia pdaBeToug 9opoug Tou avapévetal va £miPpAnBolv oc
TEPITTWON POPOAOYIKOU EAEYXOU TwY avéAEYKTWY Xphoswv. H poPAeyn PacileTal oTnv yvwon Umapxoviwy @opoAoyikwy BepdTwy Kai otd
amoTeAé0pATA TWV TIPONYOUHEVWY QOPOAOYIKWY EAEYXWV.

2.17 Kparikég emixopnyAoeIg

O1 KpATIKEG ETTIXOPNYATEIC TTOU adpopoUV TTEPIOUTIAKA oTolxeia avayvwpilovTal apXIKd W¢ UTToXPpEeWaeIC 0Td TOOod Td oToid €I0TpdTTovTdl A
£YKPIVOVTaIl 0PICTIKA OTNV TTePiodo TV oTroid €10TTPATTOVTAI R GThv Trepiodo TTou KaBioTartal opIaTIKA n £YKPIOH TOUG Kal uTtdpxel PepaidoTnhta
oTI Ba ciompaxOouv.

MeTayevéoTepa ThG apXIKAG avayvwpiong amoaPévovTal Pe Th HETaYopd Toug oTa amoTeAéoparta we £€0oda, oThy idia Tepiodo Kai Pe TPOTO
avTioToIXo ThG HETAYopdc oTa amoTeAéopaTa The AoyioTIKAG afiag Tou aToIXEiou TToU ETTIX0pNYABNKE.
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2.18 AvapaArépevoc Eopoc Eiocodhparoc

O avapaArAidpevog wopog e100dApaTog utohoyileTal TARPWE Pe TN Xphoh TNG HEBOBoU UTTOXPEWOEWY, ETTI TWY TIPOOWPIVWY S1agopwy HeTAlw
NG @opoAoyikA¢ Pdong kai Thg AovioTikA¢ afiac Twv emi pépoug oToixeiwv Tou EvepyntikoU kai TTaBntikoU. O avaPaAAdUEVOC ©oOpoC
eigodnpatog dev Aoyiletar edv MPOKUTTEI AmO Thv dPXIKA avayvwpion OToIXEioU €vepynTIKoU KA TadntikoU ot ouvaAAayn, €KTOC TG
EMIXEIPNUATIKAG ouVEVWONG, h oTroia dTav £yive h cuvahAayh dev emhpéace oUTE To AOYIOTIKO oUTE To popoAoyikd képdog A Cnyia.

O1 avaParAbUEVEC PopoAoYIKEC aTTaITAOEIC avayvwpilovTal Hévo oTo Padud Tou cival miBavov 611 Ba utdpEouv HeAAOVTIKA popoAoynTéa Képdn
Tou Oa xphaipoToIinBolv yid ToV CUHYNPIoHO AUTWY TWV TTPOoWPIVWY S1a@opuv.

O1 avapaAAdpeveg popohoyikéG UTToXpewaelg, avayvwpilovTal yid popoAoYNTEEC TTPOOWPIVEC dIAYOPEC TTOU TIPOKUTITOUV amd emevdUoeIg o€
OuyaTpIKEC KAl OUYYEVEIC eTapeieC He e€dipeon T TTEPITTTWON TTOU K AVTIOTPOYR TWV TipoowpiIviv diagopv eAéyxeTal amd Thv Etaipeia kai
eival mBavé 6T ol TTpoowpivég dlagopéc dev Ba avTiaTpa@oUv oTo TPOPAETTTO HEAAOV.

O avaparrdpevog popoc £10odAaToc TpoodiopileTal He Th XPAON POPOAOYIKWY OUVTEAEOTWY TTou éXouv OeamioTei HEXPI ThV huepopnvia
KAgigigaTo¢ Tou IgoAoyiopoU kai avapéveTal va 1gxUouv 0Tav ol OXETIKEC avaPaAAOUEVEC POPOAOYIKEC ATTAITAOEIC TTpaydaToTroinBolv A ol
OXETIKEG avaPparAdpevee @opohoyikég umoxpewoelc ££opAnBolv. O avaPpaAAdpevog @opo¢ xpewvetar A mioTwvetal othv KartdoTtaon
AToTeAcaudTwy XpAong, eKTOC av oxeTileTal pe KovAUAIA TTou XpewvovTal A migTwvovTal ameuBeiac ota ‘Idia KepdAaia, oc auth Tnv
TepimTWon o avaparAdpevog popog epiAappdvetal emiong ota ‘Idia KepdAaia.

2.19 Tlapoxéc oTo mpoowTmiKo

Zuvtaeic kai aAAec ouvtaiodoTikég umoxpewoeig: H Etaipeia ouveiopépel Téo0 oTa Tpoypdupata kaBopiopévwy tapoxwy é0o kai oe autd
TWV KABopIoPEVWY EI0QOPWV.

TTpbdypappa kaBopiopévwy Ttapoxwy eival £va ouvtag10d0TIKG A TTapdpolo TPOYPAKKa To oTroio opilel TRV XopAyhon vag ToooU aav ouvTain f
amolnyiwon, ouvABWC 0g oUVAPTNON €VOG N TEPICOOTEPWY TTAPAYOVTWY, OTWC N hAIKia, Ta Xpdvia umhpeoiac / o HioBog. Tlpdypappa
kaBoplopévwy e10popwy eival éva ouvTtagiodoTikd Tpdypappa oUHewva pe To omoio n Etaipeia kataPpdAer oTaBepéc eiopopéc oc KATold
EexwpioTh ovTéTNTA (Tapeio) XwWpic va £Xel TepaITEPW VOUIKEG A oUUPATIKEC UTTOXPEWOEIC Yid KATAPOAR TTPOOOETWY EI0QOPWY €AV TO TAUEio
dev KaTéXel EMAPKA TepIouaiakd aToiXeia yia va KataPpdAsl 0Ae¢ TIC Tapox€C oToug epyalopevoug avdAoyeg pe ThV UTNPEdia ToUug OThV
Tpéxouaa N\ TponyoUHeveg TTepI6d0UC.

H umoxpéwon oxeTikd pe Ta TpoypdupaTa kaBoplouévwy TTapoxXwy ouvTdEewyv i oikel08eAoUg amoxwphong epyalopévwy TrepiAaupavopévwy
Kdl OpIOHEVWY HN-XpNnHaTodoToUHEVWY TTApoXWV TeppariopoU amaoxdAnong, civar n mapovoa afia Thg umoxpéwong Katd Thv nuepopnvia
KAeigipatoc Tou IooAoyiopoU, yia Thv kaBopiopévh TTapoxh peiov Thv eUAoyn afia Twy Trepioudiakwy aToixEiwy Tou Tpoypduparoc (6Tav eivai
XphuatodoToUuevo), yali He TIG avampooapHoyEC Yia avaAoyioTikd képdn kai {nuieg KaBwg Kai To K6aTog Thg TpoUmnpeoiag. H déopeuon Tng
kaBoplopévng mapoxAc umoAoyileTal €ThoIWG amd avefdpTNTOUG AVAAOYIOTEC XPNOIHOTIOIWVTAG Th HEB0do TpoPePAnUéVNG TIOTWTIKAG
povddac. H mapoUoa afia Tng umoxpéwong via Thv kaBopiopévn Tapoxh, TPoadiopileTal amd TIC EKTIMWHEVEG TAUIAKEC EKPOEC
XPNOILOTIOIWVTAG TA £MITOKIA KPATIKWY A €TAIPIKWY opoAdywv UYnAAg allomiaTiag, Twv omoiwv n AREN mpooeyyilel auTAv TG OXETIKAG
UTTIOXPEWaNG.

Ta avahoyioTikd Képdn Kai of TnWieg TTou TTPoKUTITOUV amd TIG TipoodpHoyEC e Pdan Ta 1oTopikd dedopéva avayvwpifovTar €€’ oAokARpoU Kai
dueoa oThv Kardotaon ouvoAikoU eloodApatog. Emiong oi petaPoAéc amd emavekTiphoh ThG afidg Twv TEPIOUCIAKWY OTOIXEIWY Kal
UTTOXPEWOEWY TIOU amopp£éouy améd Tpoypdupata kaBopiauévwy tapoxwy avayvwpifovrar otnv Katdotach MetapoAwv KaBaphg @éong.

lMa Ta mpoypdupata kaBopiopévwy Tapoxwv, n etaipeia Oa mMAnpwvel €109opéc O EeXWPIOTO TAUEIO UTTOXPEWTIKA Pdoel ouuPaTikAg
uToxpéwong R mpoaipeTikd. Me Thv KataPoAl Twv €10@opWv N eTaipeia dev £Xel TepaITEPW UTToXpeWaelg. O TAKTIKEC €I0QOPEC aTToTEAOUV
kaBapd mepiodikd £€o0da yia To £T0¢ 0To oToio gival kKaTapAnTéad kai oav TéTold TepiAauPpdvovTal aTo KO6GTOG TTPOCWTIKOU.

Tlapoxéc Teppariopol Tng amaoxdéAnong: Oi mapoxég Adyw ARENG Tng epydciakng oxéong katapdAdovrar 6tav n amacxoAnon evog
epyalopevou ARYEI, TIPIV TNV KavoVIKA npepopnvia ouvtagioddtnong K émote évag epyalopevog amodéxetal eBeAovaia €080 w¢ avTdAAayua
yid auTég TIC TTAPOXEC.

H umoxpéwaon oTo mpoowmikd Adyw ARENG TNG €pyYacIakAg ox£ong TTepIAAUPAVOLEVWY Kdl OPIOUEVWY HN-XPNHATOdOTOUHEVWY TTapoXWy, gival
n mapovoa afia The umoxpEéwong katd Tnv nuepopnvia KAeigiparo¢ Tou IooAoyiopoU, yia Thv kaBopiopévn tapoxh Heiov Tnv e0Aoyn afia Twv
TEPIOUCIAKWY OTOIXEIWV ToU TtpoypdppaTog (6Tav eivar XxpnuatodoToUuevo), Hadi pe TIG avampoodpHoyEG yid avaAoyioTikd képdn kar npieg
KaBuwg¢ Kai To KOOTOC Thg mpoUmnpeoiac. H umoxpéwon yia amolnuiwoeic Adyw ARENG TG epyaciakig oxéang, umoAoyileTal eThoiwg amod
avedpTnTOUC avaAoyioTEC XpNnoIHOTIoIWVTAS TN HEBodo ThG TpoPePAnuévng MIOTWTIKAG povddag. H mapoloa afia Tng umoxpéwong,
TPoadiopi{eTal ATO TIG EKTIHWHEVEG TAHIAKEG EKPOEC XPNOILOTIOIWVTAG TA EMITOKIA KPATIKWY f ETAIPIKWY OHOAGYWY UYNARG aflomioTidg, Twv
omoiwv n AN Tpooeyyilel auTAV TG OXETIKAG UTToXpEwang.
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AvaAovyIoTIKA KEPAN Kal TnHIEC TTOU TTIPOKUTITOUV aTrd UQIOTAHEVEG avampoodpHoYEG, AAAAYEC OTIC avaAoyIOoTIKEG TTApadoxEC KAl TPOTTOTIOIACEIG
Twy ouvTagiodoTIKWY TTpoypdUUATWY Xpewvovtal A TioTwvovTal othy Kardotaon MetapoAwv KaBaphc @éong avdAoya pe To péco 6po Thg
UTTOAEITTOHEVNG UTThpEaiag TwV epyalopéVwy TToU a@opoUv.

Bpaxumnp6Ocopec mapoxég, mpoypdupara Siavopng Kepdwv Kai emidopdtwy anddoong: O1 PpaxumpdOeopec TApoxEC TPOG TO TPOOWTIIKO
oc XphHa Kai oc €idog kataxwpouvtal w¢ £€odo 6Tav kaBiotavralr dedouAcupéves. H ETaipeia kataxwpei Thv umoxpéwon KataPoAng mpiy
amodoTIKOTNTAC €9’ 600V AUTA £XOUV E£TICAUWS eYKpIBei amd Ta avwTaTa KAIpdkia dioiknong Tng Etaipeiac.

2.20 Avayvuwpion £06dwv & ££6dwv

‘Ecoda

To £€00d0 amoTIUATAlI OTO OVOHAOTIKG OO0 TOU €10TPAXOEVTOC A €ICTIPAKTEOU avTAAAQYHATOC Kal avTITTPOOWTEVUE! TO EI0TTPAKTED OO0 Yid Td
ayaBd mou TouARBNKav Kai TIC UTINPECIEC TToU Ttapaox £Onkav, kaBapd amd ekMTwoelg, emaTpowéc kai ®épo TTpooTiOépevng Aiac. OTav ol
OUHQWVIEC Yia Thv TTWAnon tepiAauPpdvouv 6poug yia avaPoA TTANPWHAG, TO avTioToiXo £0080 £MIPETPATAlI OTOV ATTOOPECINO KOOTOC HE TN
H€B0do Tou TpaypaTikoU ETITOKiIOU A He Th oTaOeph HEBOJo avTi TG EMIPETPNONG OTO OVOUACTIKG 00O, EAV TO ATTOOPECIHNO KOOTOC EKTIHATAI
OTI £X€l ONUAVTIKA EMITTWON 0TA TTOOd TWV XPNHATOOIKOVOUIKWY KATAGTACEWY. ZThV TTEPITMTTWON AUTH, TO TTOOO TOU TPOKUTITOVTOC TOKOU
avayvwpileTal katdAAnAa ota amoteAéopara. H Etaipeia avayvwpilel To £0030 evTd¢ TG Tep1d6dou aTnv oTroia kaBioTaral 3e30UAEUPEVO Kal
oTav ouykekpipéva KpiThpia TTAnpoUvTal yia kdBe SpaotnpidtnTta The ETaipeiag, 6Twe mepiypdgovTal mo KdTw.

(a) TTwARoeIg ayaBuv

H Eraipeia touAdei €idn ouokeuaciac KOs Hop@hAC Kal €idoUg, CUNTTEPIAQUBAVOLEVWY KAl TWV OXETIKWY TTpWTwv UMYV, Ta é008a atmd TwAnon
ayabuwv avayvwpilovral dtav petaPpipdlovral oTov ayopdoTh 0l oUaIAOTIKOI Kivduvol Kal Td o@éANn TTou ouv3EovTdal HE TRV KUPIOTNTA Toug, Td
ayaBd yivovral amodeKTd amoé Tov adyopdoTh, Td 0IKOVOUIKA 0@éAN améd Th ouvaAAayh HmopoUv va emigeTphBolv aidémioTa Kal Bswpeital 09édpa
mOavA n siopof Toug oTnv ETtaipeia.

H Eraipeia paciler Tnv eKTipnon ThG yid eTIOTPoYEC OE 10TOPIKA oToixXeid, AaupdvovTag uTtdyn Tov TUTTO Tou TTEAGTN, To £i80¢ ThG OUVAAAAYAC
Kdl Td XApaKTNPIoTIKA ThG KAOe ouppwvidg.

(B) Eooda amd mapoxh umnpeaiwv

Ta £00da amd Tapoxh UTTNPECIWV TG TAlpEiag TTpoépxovTal KUpiwe améd emavaxpéwaoeic e€08wv Kal amd umhpeoieg pacdv. Ta é0oda amd
Tapoxh umnpeciwy avayvwpilovral ge pdon To T000oTO 0AOKARPWONG Kal epdaov Bswpeital apddpa TIBavh n €10pOA TOU 0IKOVOUIKOU 0@EAOUG
TNG ouvaAAayng.

(v) Eooda améd TéKoug
Ta é00da amd Tékoug avayvwpilovTtar Pdoel XpovikAg avahoyiag He Tn péBodo Tou Tpayparikol emiTokiou R Tn oTaBeph péBodo.
(8) Eooda amé emixopnyhoeig

Ta €00da amd emixophynoeic avayvwpilovrar othy idia epiodo Kal He TPOTO AVTIOTOIXO ThG HETAQYOPAC 0Ta amoTeAéoparta TG AoyIOTIKAC
aiac Tou aToIXEiOU TTOU ETTIXOPNYAONKE.

(€) 'BEooda amd pepiopara

Ta pepiopara, avayvwpifovral wg £€0o0da, étav OspeAilveTal To dikaiwpa giompalAc Toug.

‘E€oda

Ta £€0da avayvwpilovTal oThv Katdotaon AmroteAsopdtwy Xphong oe dedouAcupévn pdon.

2.21 MicBwoeig

MioBuwoei¢ tayiwy 4TToU oucIdaTIKA dAol o1 Kivduvol Kal Ta o9éAn TToU TIPOKUTITOUV amd ThV KUpIOTNTA €VOG oToixEiou diathpoUvTal améd Tov
eKUIOOWTR, BewpolvTal wg AsiToupyikéG HioBwoeig. O TANpWUEC TTOU YivovTal vid AiToupyikéEG HioBwoeig (Helwpéveg amd TuxOv KivnTpa TTou
TpoopépONKav amé Tov ekpicBwTh) Paplvouv Thy KatdoTtaon AmoteAsopdTtwy Xphong He otaBeph péBodo katd th didpkeid The HioBwong.
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2.22 Aiavopri Mepiopatwy

H diavopn pepiopdTwy kataxwpeital aTigc Xpnuatooikovopikéc Kataordoeig wg utoxpéwan otny mepiodo kartd Tnv omoia n IMevikh ZuvéAsuon

Twv MeToXWV eykpivel Tn diavopn.

3. ENzOMATA TTArzA TTEPIOYSIAKA ZTOIXEIA

(moad ae eupwr)

Tnv 1 Iavouapiov 2016
Agia Kthong
ZUOOWPEUWEVEC ATTOOPETEIG

KaBaph avanéopeortn afia

Tlepiodoc we 31 Aekepppiov 2016
Avandopeotn afia 01/01/2016
TTpooBhkeg

Amoopéoeig TTepiddou

Amopeiwoeig TTepiédou

Mewoeig oe afia kTrhong

Meiwoeig ougowpeupEévwY amoopéogewv

KaBaph avanéopeortn afia 31/12/16

Tnv 31 Ackepppiov 2016
Atia Kthong
2 UOOWPEUHEVEG ATTOOPETEIG

KaBaph avanéopeortn afia

Tlepiodoc we 31 Aekepppiov 2017
Avanéopeotn afia 01/01/2017
TTpoaBnkeg

Amoopéoeig TTepiddou

Amopeioeig TTepi6dou

Mewoeig oe afia KThong

Mewoeig ougowpeUPEVWY aToopEcgewy

KaBaph avandéopeotn afia 31/12/17

Tnv 31 Acekepppiov 2017
Atia Kthong
2 UOOWPEUNEVEG ATTOOPETEI

KaBaph avaréopeortn afia

Akivnta M;’é:li?::ézég E§2:II::236§ Tlayia und ekTéAeon ZUvoho
13.836.960,43 70.648.865,15 1.629.527,79 1.589.982,93 76.092.652,79
(7.511.033,07) (45.259.246,67) (1.288.446,98) - (52.729.420,64)
6.325.927,36 25.389.618,48 341.080,81 1.589.982,93 33.646.609,58
6.325.927,36 25.389.618,48 341.080,81 1.589.982,93 33.646.609,58

244.789,00 2.406.732,49 45.602,41 (1.078.668,38) 1.618.455,52

(429.874,14) (1.805.502,72) (66.791,49) - (2.302.168,35)

- (51.792,07) - - (51.792,07)

- (3.761.137,00) (85.463,39) - (3.846.600,39)

- 3.345.163,55 85.462,51 - 3.430.626,06
6.140.842,22 25.523.082,73 319.890,85 511.314,55 32.495.130,35
14.081.749,43 69.294.460,64 1.589.666,81 511.314,55 85.477.191,43
(7.940.907 21) (43.771.377,91) (1.269.775,96) - (52.982.061,08)
6.140.842,22 25.523.082,73 319.890,85 511.314,55 32.495.130,35
6.140.842,22 25.523.082,73 319.890,85 511.314,55 32.495.130,35

389.925,85 830.426,40 203.777 45 (63.578,93) 1.360.550,77

(5671.575,29) (1.922.648,02) (88.997,42) - (2.5683.220,73)

- (390.889,13) - - (390.889,13)

- (583.608,99) (150.213,75) - (733.822,74)

- 570.823,39 150.212,95 - 721.036,34
5.959.192,78 24.027.186,38 434.670,08 447.735,62 30.868.784,86
14.471.675,28 69.541.278,05 1.643.230,51 447.735,62 86.103.919,46
(8.512.482,50) (45.514.091,67) (1.208.560,43) - (55.235.134,60)
5.959.192,78 24.027.186,38 434.670,08 447.735,62 30.868.784,86

Aev vpioTavral epmpdypara Pdpn £Ti Twv TTayiwv.
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4. AYAA TTEPIOYZIAKA ZTOIXEIA

(moad ae eupwr) Tpoypaupara H/Y & Aoima ZOvoho
Tnv 1 Iavouapiov 2015
Atia Kthong 1.482.053,37 1.482.053,37
ZUOOWPEUNEVEC ATTOOPETEIG (1.455.021,44) (1.446.350,96)
KaBaph avandéopeotn aia 27.031,93 27.031,93
TTepiodog wg 31 Acekeyppiov 2015
Avanéopeotn afia 01/01/2015 27.031,93 27.031,93
TTpooBhkeg 1.250,00 1.250,00
Amoopéoceic TTepiddou (8.795,34) (8.795,34)
KaBaph avanéopeortn afia 31/12/15 19.486,59 19.486,59
Tnv 31 Ackepppiov 2015
Agia Kthong 1.483.303,37 1.483.303,37
ZUOOWPEUNEVEG aTTOOPETEIG (1.463.816,78) (1.463.816,78)
KaBaph avanéopeorn afia 19.486,59 19.486,59
TTepiodog wg 31 Acekeyppiov 2016
Avanéopeotn afia 01/01/2016 19.486,59 19.486,59
TTpooBhkeg 9.172,46 9.172,46
Amoopéaeig TTepidodou (9.702,41) (9.702,41)
Mewoeic og alia KTAoNG (106.836,86) (106.836,86)
MeIwoegic ouooWPEUUEVWY aToopETewy 106.836,63 106.836,63
KaBaph avardéopeortn afia 31/12/16 18.956,41 18.956,41
Tnv 31 Ackepppiov 2016
Atia Kthong 1.385.638,97 1.385.638,97
ZUOOWPEUHEVEC ATTOOPETEIG (1.366.682,56) (1.366.682,56)
KaBaph avanéopeortn afia 18.956,41 18.956,41
5. ZYMMETOXEZ £E ZYNAEAEMENEZ ETTIXEIPHZIEIZ
AvdAuon ZuppeToxwy:
THN 31/12/17
Enwvupia/ , . Aia ZuppeToxhc Xupa TTooooTd
‘Edpa Kéaoc Amopgiwon otov IooAoyiopd Eykaraoraong ZuppETOXNAG
Crown Bevcan Espana S.L. 79.981 - 79.981 Iomavia 99,9999%
Pol. Ind. El Sequero
Avda. Del Ebro Parcelas 34y 35 A
Agoncillo (La Rioja), Spain
THN 31/12/16
E-nfuvuulu/ Kéotoc Amopeiwon Atia Zuuucroxn'c th:pa TloooaTo'
Edpa otov IooAoyiopo Eykaraoraong ZuppETOXAC
Crown Bevcan Espana S.L. 79.981 - 79.981 Ionavia 99,9999%

Pol. Ind. El Sequero
Avda. Del Ebro Parcelas 34 y 35
A Agoncillo (La Rioja), Spain

‘EAeyxo¢ amopciwong

Téoo katd Thv Tpéxouod xphon, 600 Kai yid Thv TponyoUuevh Tou 2016, dev ugiotavral evdeifeic amopciwong The afiac The ev Adyw
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OUHUETOXAG.
E€aipeon and evomoinon Buyarpikig

H Eraipeia, oUpgpwva pe 11 Siataeic Tou dpBpou 33 Tou N.4308/2014, dev uttoxpeoUTal va katapTilel Evomoinpéveg XpnudrooikovopikéC
Kartaotdoeig, dedopévou 0TI TOGO h idia 600 Kai h BuyaTpikh ThG evoTtoloUvTal 0TI XphHaToolkovopikéC KaTtaoTdoeig evog peyaAUTepou ouvoAou
emixeipnoewv (6piAog Tng CROWN Holdings INC).

O1 XpnuaTtooikovopikéc Karaotdoeic T600 TNG eTdipgiag 600 Kai The BuyaTpikAg The epiAaupdvovTal oTic Evotroingéveg XpnUaTooIKoVOUIKEG
Kartaordoeigc Tng «CROWN HOLDINGS INC» pe £€dpa Ti¢ H.TT.A. kai o1 oTroieg £xouv ouvTaxOei ouppwva pe Ta US-GAAP kai eival d1aBéaipeg

oTnv nhektpovikn d1eBuvon: https://www.crowncork.com/investors/financial-reports.

6. ANABAAAOMENOZ &0POx EIZOAHMATOX

AvapaAropeveg PopoloyikéG ATAITROEIG
AvapaAriopeveg Popohloyikég YTIOXpEWDEIG

1/1-31/712/17

1/1-31/712/16

4.880.741,35

4.475.685,59

4.880.741,35

4.475.685,59

Aiagopéc Adyw

Alagopéc and

Aiagopéc Adyw

AvapaArépeveg FopohoyikéC AmalTROEIC A Sopohoyikég anoopégewv Aoimég ZuUvoho
mpoPAEYewvV N .
Znyiég Tayiwv

Tnv 1n Iavouapiou 2016 4.431.987,23 119.807,28 614.207,11 (222.365,31) 4.943.636,31
TlioTwon (xpéwon) ota kaBapd képdn (670.694,50) (119.807,28) 48.805,56 (2.334,50) (744.030,72)
Tliotwon (xpéwon) ota ‘Idia KepdAaia 276.080,00 - - - 276.080,00
Tnv 31n Ackepppiov 2016 4.037.372,73 - 663.012,67 (224.699,81) 4 .475.685,59
TioTwon (xpéwon) ota kaBapd képdn 184.837,02 - 144 224,24 594,50 329.655,76
TTioTwon (xpéwon) ota ‘Idia KepdAaia 75.400,00 - - - 75.400,00
Tnv 31n Aekepppiov 2017 4.297.609,75 - 807.236,91 (224.105,31)  4.880.741,35

AvapaAAopevog @6pog €1008NUATOC TTPOPAETIETAI OTO GUVOAO TOU OTIC TTpoowpIvéC iagopéc e Th PéBodo Tng evdexduevhng umoxpéwong,

XphoipoToivTac ouvteAeoth 29% (2016: 29%).

O1 KIVAoeIG Tou AoyapiaopoU avaParAdpevou @opou €1003AKATOC aTOTUTTWONKAY WG Xpewaoeig A maTwoeig othy Katdotaoh AmoTeAsopdTwy

Xphong kai ota ‘Idia KegdAaia.

Acv éxer utohoyioOei avaPparAdpevh popoAoyikh uToxpéwon yia Ta AToBepartikd The KaBaphic Oéong kaboTi dev uttdpx el TpdOeon yia Siavouh

TOUG OTO HEAAOV.

7. METOXIKO KEZAAAIO

l:::':gz:fv Atia MeToxwv Z0voho
Tnv 1 Tavouapiou 2016 18.188.000 18.188.000,00 18.188.000,00
Tnv 31 Aekepppiou 2016 18.188.000 18.188.000,00 18.188.000,00
Tnv 1 Tavouapiou 2017 18.188.000 18.188.000,00 18.188.000,00
Tnv 31 Aekepppiouv 2017 18.188.000 18.188.000,00 18.188.000,00

‘OAec o1 ekd0Bcioeg peToxEC cival TARpwe KatapePAnpéveg.
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8. AOITIA ATTOOEMATIKA

Takriké AcopoAdynTa ‘EkTakTta SopoA/vra AmoreAéouara &
(moad ge eupw) AmoOepartiké wop vr} AmoBeparika AmoBepaTika . cu < Zivoho
AmnoBeparika (p) véo
(a) (v) ()
Tnv 1n Iavouapiov 2016 8.928.102,27 115.682.442,49 58.653.213,92 2.681982,16 (273.837.355,02) (87.891.614,18)
MeTagopd améd kaBapod képdog - - - - 2.364.476,18 2.364.476,18
Képdn/(Znuieg) aneuBeiag ota 'I8ia KepdAaia - - - - (675.920,00) (675.920,00)
Tnv 31n Ackepppiov 2016 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (272.148.798,84) (86.203.058,00)
Tnv 1n Iavouapiouv 2017 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (272.148.798 ,84) (86.203.058,00)
MeTagopd anéd kaBapod kEpdog - - - - 2.990.973,40 2.990.973,40
Képdn/(Znpieg) ameuBeiag ota ‘Idia KepdAaia - - - - (184.600,00) (184.600,00)
Tnv 31n Ackepppiov 2017 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (269.342.425,44) (83.396.684,60)

(a) TakTiké awoBepatikd

To TakTikd AToBepariké axnuatiletar olpgwva pe Ti¢ diatd€eic Thg EAAnvikAC NopoBeaiag (N.2190/20, dpBpa 44 kar 45) kartd Thv omoia
006 TOoUAdXIOToV igo pe To 5% Twv eTnoiwv kKaBapwyv (UETd opwv) KePSWY, ival UTOXPEWTIKO va UeTapepOcei oTo TakTiké AToBepatikéd
HéXp! To UYog Tou va @BOdoel To €va TpiTo Tou KatapAnuévou pHeToxIkoU kepaAdiou. To TakTIKO amoBepariké Uopei va Xpnoidotmoinbei yia
KAAuyn Inuiwv peTd amd amoépach The TAKTIKAG TevIKAC ZUVEAEUONG TWV HETOXWY, Kal WG €K ToUTOU dev PTTOpEi va XphoipoToindei yia
omolodAToTe dAAo Advo.

2.Th tapouaa xphonh dev dnuioupynBnke TakTiké AToBepaTikd. To UQIOTAUEVO TAKTIKO amoBepariké utepPaivel To eAdXIOTO TTOU ATaITEiTal
ané Thv NopoBeaia, d3nAadh To éva Tpito (1/3) Tou peToxIkoU KepaAdiou Thg ETaipeiac.

(P) AgpopoAdynta amoBeparika

Ta agopoAdynta kai Ta €idIKWG popoAoynOévra amoBepaTikd oxnpatifoviar oUpewva pe Ti¢ di1atdfeic The popoAoyikAc voloBeaiag amd
agopoAdynTa A €1dIKWE popoAoynBévTa £0oda Kai képdn.

Ta avwTépw amoBeparikd opolv va kegaAaiomoin@oUlyv i va diavepunBolyv pe amoégaon Thg TaKTIKAG MevIKAG ZUvEAEUONG TWY HETOXWY, dpoU
AngBolv umtdyn o1 Teplopiopoi TTou PTopei va 1oXUouv KAOe wopd. Av h Etaipeia mpopei oc diavopi A KEYAAAIOTIOINGN TWV OUYKEKPIHEVWY
amoBeudTIKWY KAVE! Kal ToV UTTOAOYIOHO Tou 9opou €1003AKATOC TTou Ba emipaAAdTav aThy TTepIMTWON AUTAh.

(v) ‘Ekrakra anoBsparika

Ta ékTakTa amoBepaTtikd TepiAauPdvouy Tood amoOepaTIKWyY Ta omoia £xouv dnuioupynBei e amopdocic TakTIKWy Mevikwy ZuveAeUgswy,
dev éxouv €181KO TPoopIopd Kai duvatal va XpnaipoToinBolv yid oToloBATTOTE OKOTTO KATOTIIV OXETIKAC amo@aong Thg TakTIKAG TeviKAC
ZUVEAEUONG Kal TTood amoBepdTIKWY Ta omoid éxouv oxnuatioTei pdoer diataewv tng EAAnvikAc NopoBeoiac. Ta avwrépw £KTAKTd
amoBedTIKd £X0UV OXNUATIOTE amd popoAoynOévTa KEPAN Kal WE €K TOUTOU eV UTTOKEIVTAI OE TTEPAITEPW POPOAGYNON OE TTEPITITWON dIAVOUAG
N KEPAAAIOTTOINOAG TOUG.

9. AraeEzH KEPAON

To AioiknTiké ZuppoUAio Tne ETaipeiac mpoTeivel oTnv TakTiKA MevikA ZuvEAEuon Twv HETOXWY TG Yid To £To¢ Ttou éAnge oTic 31 Aekepppiou
2017, diavopun Kepdwv petd améd ®époug wg akoholBwG:

1) Mn karapoAn Mepioparog

2) Mndnuioupyia TakTikoO AmoOepartikoU, dcdopévou 4TI To UQIoTAUEVO TakTIkO AToBepaTikd uTtepPaivel To EAAXIOTO TTOU ATTAITEITAI ATTO
Tnv oxeTIkA NopoBeaia, dnAadh To éva Tpito (1/3) Tou peToxIKoU Kepahaiou Tne ETaipeiag

3) Mn kataPoAr apoipuv ota péAn Tou AloiknTikoU ZuppPouAiou Kai
To Ymohoimro Twv Kepdv petd améd dpoug Uyoug 2.990.973,40 cupw va petapepBei ata Képdn e1¢c Néov.
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10. YrioxrenzEIz TTAPOXQN TTPOZAQTIIKOY

TTapouoa agia pn xpNUATod0TOUHEVWY UTIOXPEWOEWY

2017
1/1-31/12

12.928.012,69

2016
1/1-31/12

12.342.520,57

KaBaph umoxpéwon avayvwpiopévn otov IooAoyiopd

12.928.012,69

12.342.520,57

TTOZA ANATNOQPIZTMENA ZTHN KATAZTAZH ATTOTEAEZMATON XPHZHZ

KéoTog Tpéxouoag AmacxoAnong
Tokog aTnv umoxpéwaon

ZuvoAiko €600 oTo Aoy/opd amoTeAeoparwy

TTOZA ANATNQPITMENA ATT' EYOEIAZ ITA IATA KEZAAAIA
Eumeipikég TpooapoyEC OTIC UTTOXPEWDEIC
AMho £€odo / (£0030)

ZuvoAiké £€odo otnv KaBaph Oéon

METABOAEZ ZTHN KAOAPH YTTOXPEQIXH ANAINOQPIZTMENH ZTON IZOAOMTZMO

KaBaph umoxpéwon katd Tnv évap&nh Tou éToug

TTapox ¢ Tou TAnpwONKav améd Tov epyodéTh

ZOvoho avayvwpioBeioag damavng oto Aoy/aocuéd amoTeA/Twy
TUvoho avayvwpioBeioag damdvng an' euBeiag ota ‘Idia KepdAaia

333.000,00 304.000,00
205.000,00 273.000,00
538.000,00 577.000,00
253.000,00 896.000,00
7.000,00 56.000,00
260.000,00 952.000,00
12.342.520,57 11.140.697,85
(212.507,88) (327.177,28)
538.000,00 577.000,00
260.000,00 952.000,00

KaBaph umoxpéwon ato TéAog Tou éToug

12.928.012,69

12.342.520,57

Ta okomoU¢ UAoyng Ttapouciaong h ETaipeia avayvwpilel Ta avaioyioTikd képdn kai {hpie¢ ameuBeiac ota ‘I8ia KepdAaia.

11. AOITIEZ MAKPOTIPOOEZMEZL YTTOXPENQZEIZ, AOITIEZ YTTOXPEQZEIZ

271G «\oITTEC HAKPOTIPOOETHEC UTTOXPEWOEIC» Kal «A0ITIEG UTTOXPEWaEIC» TepiAauPpdveTarl Tpoypappa ékdoong Kai ouppach kahuyng Koivou
OupohoyiakoU Aaveiou (Néo KOA) mou n Etaipeia €xer uToypdyel pe Thv UnTpIKA Tng eTaipeia «Société De Partcipations CarnaudMetalbox
S.A» kaBwg kai Tnv «Crown European Holdings S.A.» ouvoAikoU Uyoug 4,5 ekar. eupw, emTaeToug didpkeiag, Angewg oatig 31.12.2022, kai

£mITOKIO 4% £TNOIWC.

H ¢k8oan Tou Néou KOA amé Tnv ETaipeia eixe wg okomoé Th XpnpaTodéTnan Tou emevduTikoU axediou Thg, He Kwdikd Project 1411 «EmékTaon
Tapaywyikwy Ymodouwv tng Etaipeiag pe Evioxuon the TTapaywyikic Auvapikéthtac Tou Epyootagiou The KopivOou, olpgwva e Thv dp.
38476/YTIE/6/00235/2011/28-7-2014 Antdépach Ymaywyhc otov N.3908/11 Tou Ymoupyeiou AvamTuEng Kair AvTaywvioTIKOTATAG.

Q¢ mig 31/12/2017 cixe ekdoB¢ei To aUvoho Twy opoAoyiwy und To Néo KOA.

2017 2016
(moad ae eupw) 1/1-31/12 1/1-31/12
Makp/opo¢ Opohoyiakdc Aaveiopdc 2.580.000,00 3.220.000,00
Bpax/opoc Opohroyiakdc Aaveiopdc 640.000,00 640.000,00
ZuvoMkog Aaveiopég 3.220.000,00 3.860.000,00
Huepounvieg AR§ewg Tou ouvéAou Twv daveiwv:

2017 2016

1/1-31/12 1/1-31/12

‘Bwg 1 é1og 640.000,00 640.000,00
MeTall 1 kai 5 eTwv 2.580.000,00 2.560.000,00
Avw Twv 5 gTWv - 660.000,00
ZOvoho Aaveiwv 3.220.000,00 3.860.000,00

H g0Aoyn afia Twv ekdoBciowv opoAoyilv Tipooeyyilel Thv AoyioTikA Toug aia.
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12. KPATIKEZ ETTIXOPHIHZEIZ

Tnv 18/07/2016 umoPAnBnke pe ap. pwT. 76089 (cixe mponynOei nAekTpovikh aitnon oto TTZKE tnv 14/07/2016 pe kwdikd 1405614)
aitnua mpo¢ tTnv T.A. ISiwTikwy Emevdloswv Tou Ymoupyeiou Avdmrtuéng, yia Tnv ouykpéthoh Tou Opydvou EAéyxou mpokeipévou va
dievepynoel éAeyxo oTo emevBUTIKG pac oxédio, mou éxel umaxOei otic diataleic tou Népou 3908/2011, pe tnv um. apiy.
38476/YTIE/6/00235/2011/28-7-2014 amdépaon Tou Yputoupyol Avdmtuénc & AvraywvioTikotntac. Thv 28/07/2016 umepAhBnoav pe
ap1By. TTpwT. 80500 cupmAnpwyaTikd otoixeia Tou ut. apiBy. 76089/18-7-2016 aithuatog eAéyxou. Me Tnv ut' ap. pwr. 139535/23-12-
2016 amégaon tng TevikAc Mpappateiac Ztparnyikwy & ISiwTikwy Emevdlocwv Tou Ymoupyeiou Oikovopiac & AvamTuing, eykpibnke n
XopAynon Twv dUo TpwTwy (eK cuvdAou eTd) 86ocwy TN emixophiynong Twv €4.419.789,34, petd Thv UToPoAR Tou aiTANATOG TEAIKOU EAEyXOU
oUpewva pe Ti¢ diatd€eic Tou dpBpou 77 Tou N.4399/16. To mood Twy 3Uo ek Twv eTTd S6ocwv Uyouc €1.262.796,95 ciompdxBnke amd tnv
cTaipeia oTic 28/4/2017.

O emitdmiog éAeyxoc Tou KevrpikoU Opydvou EAéyxou Tou YToupyeiou, pe AvTikeipevo Thy TTioTooinon The 0AoKARPWONG Tou ETTEVAUTIKOU
oxediou kai Tng Evap€ng Tne mapaywyikAc AsiToupyiac Tng emévduong «<ETTEKTAZH TTAPATQTIKOQN YTTOAOMON THXZ ETAIPEIAZ
ME ENIZXYZH THZ TTAPAFQIIKHZ AYNAMIKOTHTAZ TOY EPTOZTAZIOY THZ KOPINGOQY», ouvoAikoU eyKekpigévou Uyoug
€14.732.631,14, mpayparomoin®nke To didotnua 28-30/3/2018. Zoupwva pe To oxeTikd TTdpiopa/ EkBeon Twv EAcykTWwy Tou YToupyeiou
(Kwdikéc YmopoAc EkBeong EAéyxou: 1894677), o éAeyXog oAOKANPWONKE £MITUXWE Kal N emévduch TIGTOTOIRBNKE Yid OUVOAIKO UYog
emévduong €15.075.695,77 kai avtioToixh emixophynon moool €4.419.789,34 (w¢ syKekpipdévn).

O1 umtéAoimeg TévTe BO0EIC TNG ETIXOPAYNONG, cUVOAIKoU Toool €3.156.992,39, cUpgpwva Pe Tnv utt. apiBy. 127846/22-11-2017 Ymoupyikh
Amépaon (BEK B 4120) Ba kataPpAnBouv spdmal pe Thv ‘Ekdoon Thg Amégaong TTioTomoinong/OpioTiKoToinong Tou K6GTOUG TNG £mévAUONG,
n otoia avauéverar evrog Tou 2018.

2017 2016
(moad ae eupw) 1/1-31/12 1/1-31/12
AvamoéopeoTo mood oTnV apxn TG XpHang 4.134.091,14 -
EvykpiBeioa emixophynon - 4.419.789,34
AvaAoyouoeg oThv Tepiodo amooPéaeig (246.428,04) (285.698,20)
AvandéoPeoto mood oTo TEAOG ThG Xphong 3.887.663,10 4.134.091,14
TTooé mou Ba amoopeoTei oTnV eMéUEVN Xphon 246.428,09 246.428,09
TToo6 mou Ba amooPeoTei Mépav TG eMOUEVNG XpHong 3.641.235,01 3.887.663,05
AvarndéoPeoto mood oTo TéEAOG ThG Xphong 3.887.663,10 4.134.091,14
13. KykAoz EPFAZION
O KUKAOG epyaciwyv Tng eTaipeiag avalletar wg eEAg:
2017 2016
(moad ge eupw) 1/1-31/12 1/1-31/12
TTwAAoeig EpmopeupdTwy 25.758.520,77 26.484.707 11
TTwAhoeig TTpoiovTwy £ToIHwyY & NUITEAWY 139.937.568,22 126.161.824,84
TTwARoeIC Aoy amoBepdTwy Kai dXpnoTou UAIKoU - 44 372,02
‘Booda Emeepyaciagc BAZON & Aoimd ‘Ecoda 523.140,06 350.826,62

Z0voho TTwARoEWY

14. ‘EzoAA ANA KATHIOPIA

166.219.229,05

153.041.730,59

2017 2016
(moad ae eupw) 1/1-31/12 1/1-31/12
AvaAwoeig (A'&B YAeg-Epmop/Ta-Aoimd Eidn) 124.747.238,71 113.800.942,33
‘Eooda amé mwAhoeig umoAeippdTwy & AoImwy amoBepdTwy (10.710.241,50) (9.564.344 ,88)
Tlapoxég oe epyalopevoug (Zny. 15) 22.948.237,86 22.867.509,68
Amoapéoeig 2.592.923,14 2.310.963,69
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Royalties & E€oda AioiknTikig YmoaThpigng
MeTagopikd Eoda TTwAhoewy

Noimd ‘E€oda

ZOvoho Aamavirv

O1 Aandaveg karavéyovrai oc:
Kéotog TTwAnBévrwv

‘E€0da AioiknTikhg AciToupyiag
‘E€0da AciToupyiag AiaBeong
ZOvoho Aamaviv

15. TTAPOXEZ ZE EPrAZOMENOYZ

4.611.223,38
7.269.417,80
9.930.036,75

4.207.803,06
6.127.541,59
9.569.436,79

161.388.836,14

149.319.852,26

153.869.121,09
1.988.913,03
5.530.802,02

141.783.178,71
2.445.662,44
5.091.011,11

161.388.836,14

149.319.852,26

O péoog 6po¢ amaoxoAoUHEVOU TTPOoWTIKOU avd Katnyopia katd Tn didpkeia Thg Xphong 2017 kai 2016 éxer wg €€Ac:

2017 2016
1/1-31/12 1/1-31/12
Epvdreg 49 59
YmaAAnAot 350 339
ZUvoho 399 398
2017 2016
(moad o cupw) 1/1-31/12 1/1-31/12
‘E€08a MigBodociag 16.796.637,30 16.720.666,55
‘E€0da mapoxwv Adyw £§63ou améd Thv umhpeaia 538.000,00 577.000,00
‘E€oda aopahioTikwyv Tapeiwv 4.321.088,00 4.232.682,96
Noimtéc TTapoxég TTpoowTikoU 1.292.512 56 1.337.160,17

ZOvoho Aaravirv TTpoowmnikoU 22.948.237,86

22.867.509,68

16. Ao1ma ‘Ez0AA KAT ZHMIEZ

H avdAuon Twy Aoimwyv 68wy kai Tnuiwv TapaTiBeTal oTov TapakdTw Tivaka:

2017
(moad o cupw) 1/1-31/12

XpewoTikég ouvah/kég Siapopég
Aoimd £€0da kai {huiég

(175.206,65)
(33.654,04)

2016
1/1-31/12

(208.860,69)

17. Aoina ‘EzoAA KAT KEPAH

H avdAuon Twv Aoimtwyv 06dwy Kai KepdWwy TTapdTiOeTdl oToV TTAPAKATW Trivaka:

(157.528,25)
(14.886,55)
(172.414,80)

2017 2016
(moad ge eupw) 1/1-31/12 1/1-31/12
TTioTwTiKéG ouvar/kég diapopég 180.143,01 135.113,86
Aoimd £€00da Kkai képdn 6.000,49 168,66

186.143,50 135.282,52

2 ehida 22




"CROWN

Brand-Building Packaging™

18. TTIzTQTIKOI/XPENZTIKOI TOoKOT KAT ZYNAZH Ez0AA/ E=0AA

2017 2016
(moad ae eupw) 1/1-31/12 1/1-31/12
TlioTwTiKoi TéKOI Kal ouvagh £00da
ThoTtwTikoi Tékol kai Zuvagh Ecoda 9.336,25 23.036,83
ZUvoAo Xpnuartooikovouikiv Ecédwv 9.336,25 23.036,83
XpewoTikoi TOkoI kai ouvagn é€oda
Toékol OpohoyiakoU Aaveiou (156.331,11) (182.857,78)
Tékol BpaxumpéOeopwy Tpamelikyv Aaveiwy (5.259,08) -
Tokoi TTpounBeuTwv (35.893,97) (80.015,40)
Tokol & ‘E§oda ekxWwpnong amaiThoewv TeAdTwy (128.241,28) (141.432,96)
Aoimtd Xpnuatooikovopikd E€oda (3.762,40) (99.013,76)
ZuvoAo Xpnuartooikovopikiyv EE6dwv (329.487,84) (503.319,90)
Z0voAo Xpnuat/pikiv AmoTeAEoUATWY (320.151,59) (480.283,07)
19. @oroI EIzOAHMATOZ
2017 2016
(moad ge eupw) 1/1-31/12 1/1-31/12
®6pog TTepiddou (1.537.344,60) (228.445,33)
Avapaiiopevog ®opoc Eigodhuarog TTepidédou 329.655,76 (744.030,72)
$oépog Eioodhparog (1.207.688,84) (972.476,05)
O ovopaoTIKOC PopoAoYIKEG ouvTeAeoTAC cival 29% (2016: 29%)
Ta oToixXeia TTou diagopWvouV Tov TTpAyHdTIKO @épo £Xouv W £ENG:
2017 2016
(moad ge eupw) 1/1-31/12 1/1-31/12
Képdn mpo popwv 4.198.662,24 3.336.952,23
AvaAoyoUv p6pog oUHPWVA HE TOUG KATA TOTTOUG
10XUOVTEG POPOAOYIKOUG OUVTEAEDTEG 1.217.612,05 967.716,15
‘Eooda un umokeipeva oe gopo (71.464,13) (82.852,48)
‘E€o8a un ekmimTwpeva 61540,92 87.612,38
$6po¢ £100dAPATOC 1.207.688,84 972.476,05

20. AexmeyzErz
Kegpahaiouxikéc Acopeloeic
H Etaipeia éxer peAhovTikég deopeloeig via ayopd mayiwv afiag Tnv 31/12/17 eupw 188 x1A. (31/12/16: eupws 402 x1A.)

Acopeloeic and AciToupyikéc pHIoBWaoeIC

(moad ae eupw) 31/12/17 31/12/16

‘Bwg 1 éT10g 421.202,50 341.763,34

Amé 1-5 étn 239.551,89 241.332,72
660.754,39 583.096,06
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21. ENAEXOMENEZ YTTOXPEQZEIZ & ATTAITHZIEIZ

Aev untdpxouv emidikeg R uTtd SiaiTnoia SIAPopéC JIKACTIKWY A SIAITATIKWY 0pydvwy, TTou evaEXETAI va éXOUV KATA TNV eKTipnon Tng
Aioiknong ouo1wdn apvnTIKA ETITTWON 0TV 0IKOVOUIKA KaTdoTdoh K AsiToupyia The ETaipeiac.

H Etaipeia éxer eAeyxOei yia popoAoyikoUg okotous amé Tnv PricewaterhouseCoopers A.E. yia Ta étn 2012 éwg 2017 kai Tng éxouv
X0pNynOei o1 OXETIKEC EKBETEIC POPOAOYIKAC OUHHOpPWONG Xwpic eipUAaln evs ev éxel eAcyxOci amd TIC PopoAoYIKEC apXEC via TN
xphon 2011, yia Thv omoia waTdégo éxel TapéABel To dikaiwpa Tou dnHooiou yia €AeyX0 ToU ®opoAoYIKOU avTIKEIUEVOU ToU €1008AKATOC.
‘Ogov agopd otnv xphon 2017 éxer axedov ohokAnpwOei o popohoyikdg éAeyxog Trou dievepynBnke amé Tnv PricewaterhouseCoopers
A.E., Ta amoteAéopara Tou omoiou £xouv AngOei umdyn oTic Tapoloeg Xphuatoolikovouikée Kataotdoeic. Katd tnv oAokAhpwon Tou
@opoAoyikoU eAéyxou, h ioiknon Tng ETaipeiag dev avapéver va TpokUYouv oNUAvTIKEG POPOAOYIKEC UTTOXPEWOEIC TTéPAV ATTO AUTEG TTOU
KaTaxwphonkav Kai ou ameikovi{ovTal oTi¢ TTapoUoeg XpnpaTtooikovolikég KataoTtdoeig.

22. ZYNAAAATEZ ME ZYNAEAEMENA MEPH

H eTaipeia "Société de Participations CarnaudMetalbox SAS", 100% épueon Buyarpiki Tou opihou CROWN HOLDINGS INC, kareixe oTig
31.12.2017, 10 100% Twv petoxwv the ETaipeiac.

Zuvahayég Kai umdAoima pe ouvdedepéva pépn: Ta Tood Twy TWARCEWY Kdl ayopwy OWPEUTIKA amd Thv évapn ThG OIKOVOUIKAC XpAONG
Kdl Td UTTOAOITIA TWV ATTAITACEWY Kdi uTtoxpewoswy The ETaipeiacg, ou éxouv pokUyel amd ouvaAAayéC pe ouvdedepéva pépn, avaAlovTal
oTOV TApaKdTW Tivaka:

ZYNAAAATEZ ME ZYNAEAEMENA MEPH

(Tood o€ cupw) 31/12/2017 31/12/2016

TTwARoeIC ayaBwyv Kai uTthpeaiwy - OuyaTpiki 7.474.416,88 3.846.931,42
TTwARoeIg ayaBwv Kar uTthpeoiwy - Aoimtd cuvdedepéva pépn 44015.168,31 4276212271
Avopég ayaBuwyv Kkai uthpeaiwy - MnTpikA 140.698,00 164.572,00
Avopéc ayaBuv Kai uTtnpeoiwy - OuydTpiki 741.256,00 29.370,00
Avopéc ayaBuv kai urtnpeoiwy - Aoimtd ouvdedepéva pépn 38.999.063,61 41591.630,84
ATtaiTRoeIg améd BuyaTpikh 233.030,14 349.209,10
ATlaITAGEIG amd Aoimtd ouvdedepéva pépn 44,015.168,31 1.911.904,25
YToxpewoeig o PUNTPIKA 2.898.966,00 3.474.772,00
Ymoxpewoeig o Aoimd ouvdedepéva Hépn 740.754,25 2.122.088,91
ZuvaAiayég & apoipég S1euBUVTIKWY aTeAexwy & peAwv Tng dioiknong 1.157.160,47 1542.064,94

O1 ouvahhayéc & apoipéc S1euBUVTIKWY oTeAexv & peAv Tng dloiknong aviABav oe cupw 1.157.160,47 (2016: 1.542.064,94) v ol
uttoxpewoeic Atav 241,60 (2016: 597,34).
H Eraipeia éxer umoypdyel ouppdocic He Ta e€Ac ouvdedepéva pépn:

"CROWN PACKAGING TECHNOLOGY, INC " mou éxel Thv "TTveupaTikh 1diokTnoia” dnAadn cival kKAToxXog adeiac EUTopIKWY oNUATWY,
EUPEDITEXVIWY, TEXVOYVWAIAG Kal TTapoudiaong TEXVIKWY peBodwy, Xopnyei 8¢ otnv Etaipeia Thv ddeia va avamtiooel, va kataokeudlel,
va XpnoidoTolei Kal va TouAdel poiévTa & UTThpeaieg OXETIKEG HE TA TTPOIOVTA KABWCE eTiong va ekPeTAAAEUETAl TA EUTTOPIKA OAWATA,
KAvovTag Xphon mpovopiwv €1dIkwy peBodwv mapaywyng (Know-How), gupeaiTexviwv kar iIKAIWHATWY TIVEUHATIKAG 1310KTNGIAG TNG.
‘BvavTi Tn¢ adciag, n Etaipeia kataPpdAAel aTov xophyd Tne dikaiwpara ioa mpog 1,8% (2014: 1,8%) Twv TWAAGEWY TWY TIPOIOVTWY yid
Ta omoia xopnyeital n oXETIKA ddeia.

"CROWN Packaging European Division Services SAS" ("CPEDS"). Tnv 21/12/11, oe avTikatdoTaoh TponyoUHEVNG OUH@WYVidg, n
Etaipeia éyive péAog Tng CROWN Europe Group Services "CEGS", ou AeiToupyoUae pe Th Hopgh £vog 'Eupwdikol Opihou OikovopikoU
TkomoU' (E.0.0.X.), via va KaAUyel TIC TPEXOUOEC AVAYKEC yid Tnv Tapoxf PohBeiac & oupPouliv oe Topeic omwe Aioiknong &
Oikovopikwy (ToTWOoeIg, XpnHaTodoTAOEIC, KAAUYNn KIVBUVWY ETITOKIWY-ouvaAAdypatog, AoyioTikoU eAéyxou & evomoifigewy,
TANPOYOPIAKWY cUCTNUATWY, YopoAoyiag, S1oIkNTIKWY OepdTwy, akivnTng Tepiouaiacg, aTpaThyikAg & avdmTugng, eAEyXwv & OIKOVOUIKWY
avaAUoEwy, ouvToviopoU eTtikoIvwvidg evTog & ekTAC), Epappoync ToAITIKWY oe emtitedo opiAou kal KAGSwy, oxeTiKWwy pe Nopikd épara,
AogdAciec-Aiaxeipiong KivBuvwy, TTepipdAhovrog, MdpKkeTivyk & ouvToviopoU emi Epmopikwyv Bepdtwy kabwg kar Aioiknong
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AvBpwivou duvapikoU. Me Thv uTtoypdgh véag oupgwviag Thv 30/06/12, Ta kdotn The "CEGS" T600 auTtd TToU adpopoUlV TIC SI0IKNTIKEC
unnpeaieg oe emimedo Eupwmng (Corporate) 600 kar Ta avd kAddo (sectors) mpooaufavdpeva pe éva mepiBuwpio képdoug 5%,
emipepiCovrar peTall Twv PeAwv Thg, pe Pdon Tnv oxéon 'KaBapéc TTwARoeIg TTpog TpiToug ThG KABe vouikAg popehc (HéAoug) KaTd To
TiponyoUuevo £T10o¢ Tipo¢ TIG 'ouvoAikéc KaBapéc TTWAAOEIC PO TPiTOUC ThC YEWYPAWIKAC Treploxic TG Eupwmng A Tou oxeTikoU
gupwTIdikoU KAGdou'. Eviy Thv 01/11/16 pe Tnv TpoTromoinon Tng TeAcuTaiag oupupaong h Etaipeia amodéxThke, 6T1 6Aa Ta dikaibpara Kai
ol umoxpewoeig Tng "CEGS" petapépovrar otnv CROWN Packaging European Division Services SAS ("CPEDS"), w¢ amoTéAeapa
£109opdc oToIXEiwv evepynTikoU The "CEGS" mpog Thv “CPEDS".

Ta ¢€oda yia Ta oxeTikd dikaiwpara (Royalties) kai o1 uThpedieg TTou TTapéxovTal amoé TIG TAPATIAVW VOHIKEG Hop@EG eppavilovTal aTnv
Znuciwon 14,

23. AMOIBEZ EAErkTIKOY lPAZEIOY

Kard tn didpkeia Twv xphoewv 2017 kai 2016 o1 apoipég, Tou ouppwvABnKav He Tov voHIHo eAeyKTH PricewaterhouseCoopers Atav or e§Ag:

2017 2016
1/1-31/12 1/1-31/12
AuoiPég yia éAeyxo eTAOIWY XphuaTtooikovouikwy Kataotdoswy 42.200,00 42.201,00
AUOIPEC YIa OPOAOYIKO TTIGTOTIOINTIKO 42.000,00 46.000,00
Auoipéc via dAAec umtnpeoieg diacpdAiong (avakUkAwaon) 1.500,00 1.500,00
Z0OvoAo 85.700,00 89.701,00

24. ANATASINOMHZEIZ - ANAKATATAZEIZ

270 KovBUAI Tou IooAoyiopoU «MnxavoAoyikdg e€0TTAIGHOG» aTA OUYKPITIKA OToIXEid TG TTPohyoUHevnG Ttepi6dou, TepiAauPdveTar TpoPAsyn
anaiwong mayiwv otoixeiwv moooU 51.792,07 (Znuciwon 3) n omoia oTi¢ XphuaTtooikovolikéc Karaotdoeic Thg Xphong mou éAne Thv
31/12/2016 epgaviCovrav oto KovBUAI «Ao1Ttéc TTpoPAEYEIC».

2710 KOVOUAI Tng Katdotaong ATOTEAEOUATWY KATIONEIWOEIC TIEPIOUTIAKWY OTOIXEIWV» OTA GUYKPITIKA oToixXEia Thg TponyoUpevng mepiddou,
meptAaupdvovrar {nuie¢ amd kataoTpoh mayiwv moool 266.756,22 n omoieg aTic XphuaTooikovopikég Kataotdoeig Thg xphong mou €Ange
tnv 31/12/2016 cpgavilovrav oTo KovBUAI «Képdn kai Cnuicc améd 81dBson un KUKAOYOPOUVTWY GTOIXEIWY.

25. N'EroNoTA META THN HMEPOMHNIA TOY IZOAOMTZMOY

Tnv 18/07/2016 umtopArBnke pe ap. pwrt. 76089 (cixe mponynBei nAekTpovikA aithon oto TTZKE tnv 14/07/2016 pe kwdiko 1405614)
aithua po¢ Thv T.A. ISiwTikwy Emrevdloswy Tou Ymoupyeiou AvamTuEng, yia Thv cuykpdThon Tou Opydvou EAéyxou TTpokeipévou va
dievepynoer EAeyxo oTo emev3UTIKG pag ox€dio, rou éxel uttaxOcei oTig diataleic Tou Nopou 3908/2011, pe Thv um. apiBy.
38476/YTIE/6/00235/2011/28-7-2014 amégach Tou YegumoupyoU Avdantuéng & AvraywvioTikothtag. Thv 28/07/2016 umepArBnoav e
apiBy. TTpwT. 80500 oupmAnpwyaTikd oToixeia Tou utt. apiBy. 76089/18-7-2016 arthpartog eAéyxou. Me Thv ut' ap. pwT. 139535/23-12-
2016 amégaon tng MevikAg Mpappareiag Zrparnyikwy & ISiwTikwy Emevdlocwy Tou Ymoupyeiou Oikovopiag & Avamtugng, eykpionke n
XopAynon Twv Vo mpwTwv (K ouvoAou emTd) Bdocwy ThG emmixopAynong Twy €4.419.789,34, petd tnv utoPoAR Tou aITAPATOC TEAIKOU
eAéyxou oUppwva pe TiIg Siatd&eic Tou dpBpou 77 Tou N.4399/16. To Tood Twv U0 £k Twv £TTTd 86ocwv Uyouc €1.262.796,95
£10TIpAxXONKe amd Tnv eTaipeia oTic 28/4/2017.

O emitémiog éAcyxog Tou KevTpikoU Opydvou EAéyxou Tou YToupyeiou, ue Avtikeigevo Tnv TTioTomoinon Thg 0AoKARPwOoNG Tou £TeVBUTIKOU
oxediou kai Thg Evapgng Tng mapaywyikhg Asitoupyiag The emévduong «ETTEKTAZH TTAPAT QQTIK(IN YTTOAOMSIN THXZ ETAIPEIAX
ME ENIZXYZH THZ TTAPATQIIKHZ AYNAMIKOTHTAZ TOY EPFTOZTAZIOY THZ KOPINOQY», 6uvoAIKOU EYKEKPILEVOU UYOUC
€14.732.631,14, ipayparomoif®nke To didothua 28-30/3/2018. Zupgwva pe To axeTikd TTépiopa/ EkBeon Twy EAcykTv Tou YTmoupyeiou
(Kwdikdg YmopoAng EkBeang EAéyxou: 1894677), o EAcyxoC 0AOKANPWONKE ETITUXWCE Kal h £TTEVEUON TIIOTOTIOIABNKE Yid GUVOAIKG UWog
enévduong €15.075.695,77 kai avrioToixh emixophynon oooU €4.419.789,34 (w¢ eyKekpIpévn).
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O1 untdhoimeg évre 36oeiIg ThG emiXopAynong, ouvoAikoU ToooU €3.156.992,39, oUppwva pe Thy utt. apiBy. 127846/22-11-2017 Ymoupyikh
Amégpaon (PEK B 4120) 8a karaPpAnBouv spdmal pe thv ‘Ekdoon Thg Amégaong TTioTomoinong/ OpioTiKoToinang Tou KO6GTOUC TNG
emévduong, n otroia avapéveTal evrog Tou 2018.

Aev uttdpxouv dAAa HETAYEVEGTEPA YEYOVOTA, TTOU VA £XO0UV 0UGIWSN ETITTTWON OTIC XphudaTooikovopikéc KataoTdoeig Tou 2017.

Xaravdpi, 31/07/2018

O1 ureUBuvol yia Thv KatapTtion Twv Xpnuatooikovopikwy Karaotaoswyv

O TIpéedpoc Tou AloiknTikoU To MéAog Tou AloiknTikoU Zuppouhiou H AiguBlvTpia Twv Oikovopikwv
Zuppouhiou & AicuBivwy ZUppouioc Yrnpeoiwv & Avrinpoedpog Tou A.X.

Andrea Vavassori David R. Underwood AyyeAikn A. Nikakn

A.A.YB0322562 A.A. 561497638 A.AT. AE 048614
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