@' AEAHTHPIO AGHNDRN
A/NXH: MHTPQON KAI ANAIITYEHX Ab1va,13/11/2018
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TMHMA: MHTPQOY / Yanpeoia I'.E.MH.
MAnpogopieg: KONXTANTOIIOYAOY MAPIA
Tniépmvo: 2103382205

Fax: 2103616464

E-mail: mkonstadopoulou@acci.gr

ANAKOINOQXH

Kartaydprong oto T'evikd Epmopikd Mntpdo (I.E.MH.), ctoyciov ™m¢ Avovoung Etapeiog pe v enovopic «CROWN
Hellas Can Buopunyavia E1d@v Zvokevaociog Avovoun Etapeion.

Tnv 09/11/2018 «ataywpicOnkav oto F'evikd Epmopicd Mntpwo (IE.MH.) ta katotépom otoyeio e Avovoung Etapeiog pe
v enovopioc. CROWN Hellas Can Biopnyavia E1d®@v Zvokevaciog Avovoun Etapeia, ko opiBpé TEMH 7034401000:

A) Mg Kwdwd Ap1Ouo Kataymdpiong 1563430 ot eykexpipéveg amd v 04/08/2017 Tevikn ZuvéELELOT] OIKOVOUIKES KATACTACELG
He TG oyeTikég ekBéaelg 6mov and v keipevn vopobeosia amattovvral yio T gprion 01/01/2016 émg 31/12/2016.

B) Me Kwdwo Apud Kataydpiong 1563431 n amd 04/08/2017 andéeaocn tng I'evikng Xvvédevong odu@mvo ue TNy omoio
opiotnKov yio Tov Eleyyo tv OKOVOLUK®OV KaTtacTtdoewy g xpnong oro 01/01/2017 éwg 31/12/2017:
o H eleyktikn etapeioc «PRICEWATERHOUSECOOPERS A.E.», A.®.M. 094399907-A.0.Y. ®PABE AGHNQN
(METAAQN EINIXEIPHIEQN), Ap. TEMH 1520401000, kot (A/ven : A. KHOIZIAL 268 TK , XAAANAPI), pe
apOuo pntpmov EATE .
Taxtwoi EAeykrtéc:
e XOYPMIIHE AHMHTPIOZ tov ANAPEA, Opkwtdg Ereyktic Aoyiotg, pe apBpo pntpodov EATE 00113.
Avaminpopatikoi Eleyktéc:
o  MIXAAATOZ KONEITANTINOZX tov IQANNH, Opkmtog Edeyktig Aoyiotig, pe apdud untpdov EATE 17701.

YyeTiko £yypogo ackneng eléyyov g Ieproépero Attikig, IIE AOnvav Bépsiog Toptag (Ap. Mport.: 14902/17 /
05/11/2018).

H yvnowdmza tov mapdvtog puropei va emPeforwdei and to https://www.businessregistry.gr/publicity.aspx

Akadnuiag 7, 106 71 ABriva, TnA:210 36 04 815-9, 210 36 02 411, Fax: 210 3616 464, Website: www. acci.gr, Email: info@acci.gr
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'Ex0zomn AveEaptntov Opkwtov EAeykti) Aoylom)

ITpog toug Metdyovg g Etaupeiag «Crown Hellas Can Biopnyavia Eidmv Zvokevaoiag Avaovoun
Etaipeia»

"Ex0Oeon EAéyyov eml twv Xpnuatoowovoukov Kataotdoemv

EA&yEape Tig oLVIUUEVEG XPNUATOOIKOVOLIKEG KaTaoTaoelg Tng Etaipeiag «Crown Hellas Can
Blounyavia Ei8ov Zvokevaoiag Avovoun Etaipeia» , o1 omoieg amoteAovvTal asmo Tov 100A0Y1oU0
mg 311 Aekeufpiov 2016, TIG KATAOTACELG AWTOTEAEOUATOV, HETAPOADY kKaBapTg BEong kat
TAUEIAKOV PORV TNG XPTOEMG IOV EANEE TNV NUEPOUNVIA AUTH, KABWS KAl TO OXETIKO TTPOCAPTN LA,

EvOvvn mg Awoiknong yua tig Xpnuatoowkovouikég Kartaotaoeig

H &oiknon £xetl v evBuvn yia v KATdpTion Kat DA0YN A povoiacT auT®V TV
XPNUATOOIKOVOUIK®Y KATAOTACEWY OUU@Va pe ta EMnvika Aoylotika ITpdtumna, 0mtwg kat yia
ekelveg Tig eowtepikeg SikAideg mmov n Sroiknon kabopidel wg amapaitnteg wote va kabiotatatl
duvartr) 1 KATAPTIOT XPTUATOOIKOVOUTKMV KATAOTACEMY ATAAAAYUEV WV ATt 0VO1WOT avakpifela,
710V opeileTan eite oe amdn eite oe AdBog.

EvOvvn tov EAeyktn)

H 8wk pag evbovn eivan va ek@pAacovpe yvmurn el auTOV TOV XPTUATOOTKOVOUTK®OV KATAOTACEWY
ue Baon Tov EAeyYO0 Hag. Alevepynoape Tov EAeYX0 Hag oLp@mva pe ta Aedvr) Ilpotuma EAgyyov,
710V £Yovv evowuatwdel otnv EAnvikn NopoBeoia (PEK/B'/2848/23.10.2012). Ta tpdtuna
AUTA ATAITOVY VA CLUHOPPWVOUAOTE [E KAvOoveg Seovtoloyiag, kabmg katl va oyediadovpue kat
Sievepyole Tov EAeyX0 Ue OKOTO TNV ATTOKTNOT] EDA0YTG S1A0@PAAIONG Y1a TO €AV Ol
XPTUATOOTKOVOUTKEG KATAOTACELS Elval ATAMAYUEVES A0 0VO1OOT avakpifela.

O &Aeyyog mepthapfavel m Sievépyela 51a81kaoiwv yia TNV atOKTNOoT EAEYKTIKQOV TEKUNplwv,
OXETIKA L€ TA TTOOA KA TIG YVWOTOMOOELG OTIG YPTLATOOIKOVOUIKEG KATAOTATELS. Ot
emeyopeveg Siadikaoieg faoiovtal otny kpiomn Tov eAeyKTr) mepAapBavouevng g eKTiUnong
TV KvEUvev ovotmSoug avakpifelag Twv XpnUATOOIKOVOUIK®OV KATAOTACEWY, IOV O@eiletal eite
o€ auta eite oe AMBog. Katd ) Sievepyela autmv Tov eKTIUNoE®Y KIvOUVoUL, 0 eAeyKTng eEetadel
TIG E0WTEPIKEG S1KAISEG TTOV OXETI(OVTAL [E TNV KATAPTLOT KAl EDAOYT] TTAPOVOIACT] TWV
XPTLATOOIKOVOUIKQOV KATAOTATEWY TNG ETALPELAG, |L€ OKOTO TO OXeS1A0UO EAEYKTIK®V S1a81ka010v
KATAMNA®YV Y1a TIG TEPLOTACELS, AAA OY1 L€ OKOIO TNV EKPPAOCT] YVQOUNG €71 TNG
QITOTEAEOUATIKOTNTAG TWV E0WTEPIKAV S1KAS WV Tng etaupeiag. O Eleyyog mepthapfaver emiong
Vv afloAdyNnon g KATAAANAOTNTAG TWV AOYIOTIKGV apXaV Kal pefodwv mov ypnouomomndnkav
KO TOU EDAOYOV TOV EKTIUNOEMV 7OV Eytvav astd T Sroiknon, kabawg kat afloAdynon tng
GUVOMNIKNG TTAPOVCIA0T|G TV XPTUATOOTKOVOUIKGOV KATAGTACEWY.

ITiotevovUE OTL TA EAEYKTIKA TEKUNPLA TTOV EYOVLE CUYKEVIPOOEL EIVAL ETAPKT] KAl KATAMNAA Y1
N OepeAiwon NG EAEYKTIKIC HAG YVDUNG.

ITPAIXTOYQTEPXAOYXKOYIIEPY Avwvuun EAeyktikn Etaipeia, Acw@. Kneioiag 268, 15232 XaAavpt
T: +30 210 6874400, ®: +30 210 6874444, www.pwe.gr

Aewp. Kneuoiag 260 & Kodpov, 15232 Xaravdpt, T: +30 210 6874400, ®: +30 210 6874444
EBvixng Avtiotaong 17, 55134 Ocooalovikn, T: +30 2310 488880, @: +30 2310 459487
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Katd ) yvoun pag, ot GUVNUUEVES XPTULATOOTKOVOUTKES KATAOTAOELS TTAPOLOIAJOLY EVAOYQ, ATIO
kaBe ovo1OdN dstoywn, v owkovoukn Beon g Etaipeiag «Crown Hellas Can Blounyavia Eidomv
Yvokevaoiag Avovoun Etaipeia» katd v 31n Agkepfpiov 2016, Tn Xp1LATOOIKOVOULKT) TNG
emiS00m Kl TIG TAUEINKEG TNG POES Y1A TN XPNOT) JToL EANSe TNV nuepounvia auvtn cLHP®va,
ovppova pe ta EAMnvika Aoyrotika ITpdtuma.

"Ex0Oeon i AAwv Nopkev kat KavovioTik@v ATATtioe®wy

Aappavovtag vown ot n Sroiknon €xet v evBliivn yia mv katdption g 'ExBeong Alayeipiong
TOV A101KNTIKOV ZupPovAiov, kAT epapuoyn Tov Siatafewv g mapaypagpov 5 tov apbpov 2
(uépog B) tov N. 4336/2015, ONUEIOVOLUE OTL:

a)  Katd m yvoun pag n "ExBeon Alayeipiong tov Atokntiko ZuppovAiov exet kataptiodet
OVLPWVA LLE TIC 10XVOVOEG VOUTKEG artatthoetg tov apBpov 43a tov Kwd. N. 2190/1920 kat
TO TIEPIEYOUEVO AUTIG AVTIOTOIYEL LUE TIG CUVIUUEVES X PTILATOOTKOVOUIKES KATAGTACELS TNG
Xpnong mov eAne v 31/12/2016.

B) Me faon T yv®oT] T0L ATOKTIoAUE KATA TO EAeyX0 pag, yia v Etaipeia «Crown Hellas
Can Blounyavia Eidwv Zvokevaoiag Avaovoun Etaipeia» kat 1o mepifairov g, Sev £xovpe
evrtormioel ovolwdelg avakpifeieg oy 'ExBeon Alayeipiong tov Aloiknmikol g
SvupovAiov.

_l ABnva, 27 IovAiov 2017
pwc

IMpdaigyovmtepyaovgKovmepg
Avovopog Edeyktikn Etaipeia O OPKQTOX EAETKTHX AOT'TETHXE
Opkwtoi EAeyktég Aoyiotég
Aew@. Kngioiag 268
152 32 Xaiavdpt
ApM X0OEA 113 Anuntpng Tovpumng
AM XOEA 16891
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Brand-Building Packaging™
‘EKOEZH AIAXEIPIZHZ TOY AIOIKHTIKOY ZYMBOYAIOY

TIPOZ THN TAKTIKH ZYNEAEYZIH TN METOXOQN
Tng «CROWN HELLAS CAN Biopunxavia Eidwv Zuokevaociac Avwvupn Etaipeia»

eni Tou TooAoyiopoU Kai Twv AmoTeAsopdtwy Xphrong 2016

KUpio1 MéToxot,

To AioiknTikd ZupPpoUAio éxel ThV TIUA va 0d¢ TTAPOUCIACE! TA OIKOVOUIKA HEYEDN Kal TIC dpaoThpidThTEC TN ETaipeiag yvia To étog
2016. Zoppwva pe Tov Nopo, umopdAdoupe Tpog Eykpion Tpog Thv TakTiKA Mevikh ZuvéAeuon Twv MeToxwy TiI¢ OIKOVOUIKEG
Kataotdoeic Tne ETaipeiac yia th xpfion mou éAnge Tnv 31" Ackepppiou 2016.

H Eraipeia epdppoos Ta EAAnvikA AoyioTikd TTpétumta (EATT) yia Th xphon tou éAnge thv 31 Ackepppiou 2016, pe nuepopnvia
petdpaong thv 1 Iavouapiou 2015. Na onpeiwBei 611 péxpr Thv 31 Aekepppiou 2015 o1 XpNUATOOIKOVOUIKEC KATAGTACEIC ThC
eTaipeiac ouvrdooovrav oUppwva pe Ta Aiebvh TTpoéTuta Xphuatooikovopikic Avagopdc (ATTXA), Ta omoia diagépouv ot KAToIa
onhueia amé Ta EATT.

Katd Th oUvTaln autv Twv XphHaTooiKovolikwy KataoTdocwy, h Aloiknon TpoToToinoe pia amé Tic ueBodoug AoyIOTIKAC ATToTiunong
Tou xphoipotolovoe ouppwva pe Ta ATTXA WoTe va ouvddouv pe Ta EATT. Ta aToixeia Tng xphong mou éAnEe Thv 31 Ackepppiou
2015 mapouoidlovral avampoodpoouéva PAcEl TWY TPOTTOTTOINGEWY AUTWV.

TTOPEIA EPFTAZION - ZHMANTIKA FEFTONOTA - OIKONOMIKA ZTOIXEIA

To 2016 o1 TwAARoelc doxeiwv PmUpac & avayukTIkWY aufhBnkav, ot HovadeC TPOTOVTWY, ouVoAikd Katd 7,2% w¢ TPog Thv
TponyoUHEVN XpoVid, Yeyovag Trou ev Hépel ogeiAeTal aTnv alnon The TapaywyikAg SuvapikoThTag Tou epyoaTaciou The KopivBou
péow Tne emévduanc ou oAokAnpwOnke oto A Tpipnvo Tou 2015. TTapd Tnv cuvexi{épevn Upeon otnv EAAGSa o1 TwARGEIC Soxeiwv
umtlpac & avayukTIKWY oTnv eyxwpia ayopd mtapouciacav pikph ab€noh éykou (3,8%). AvTiBeTa o dyko¢ TwARCEWY o€ avedpTNTOUC
TeAATEC Hag oTo eEwTepIKS PEIWBNKe KaTd 14,4% Trepitrou v onpavTikh av€non, The Td€ewc Tou 31,5%, Tapouciacav o1 TWARGEIC
Tpo¢ eTaipeieg Tou Opilou.

Tliéoeig améd Tov avraywviopd KaBwg Kal n TTWon TwWv XPNUATIOTRPIAKWY TIHWY TOU dAOUMIViou eTthpédoav MTWTIKA TIC TIHEC
TWANONG. ZUPewva pe Thv TOMTIKA TG TTARPOUG KAAUWNG Tou KIvBUVOU évavTi TWV UETAPOAWV TwV TIHWY Tou aAoupiviou, Trou
epapuolel n eTaipeia pag, ol TIHEG TTWANONG Twv TipoidvTwy pag 1o 2016 emnpedoThkav avdAovya.

O 6yko¢ TwARoswy doxeiwv Tpogipwy auhBnke To 2016 katd mepimou 25% w¢ TPo¢ TNV TponyoUpevh TTOAU BUGKOAN Xpovid -lE
peiwon To 2015 Tou dykou TWARoswy TrepiTou 32% we Tpo¢ To 2014- Adyw Twv SUOUEVWY TTOAITIKOOIKOVOUIKWY GUVONKWY TTou
emKkpdTnoav othv EAAGda, 18iaitepa To kahokaipt Tou 2015, mou emédpacoav apvnTiKd oThv opdAR Xpnpatoddtnon Twv EAARVWY
TeAATWV pag aAAd kai ota copapd mpoPpAAUaTa Tou TapouaidoThkav othv €codeia Tou poddkivou. Oi TiHéEC TWANONG Twy doxeiwv
TpoWipwy £Tiong oupmiéaTnkayv AOyw €vTovou avTaywviopoU dAAd kal Adyw KAToiag mTWwong oTIG TIHEC TWV TPWTWY UAWY.

H Etaipeia ouvéxioe va epappdlel poypdppaTa eAEyxou Tou AEIToupyikoU KOOTOUG Kdl 0Td Tpid epyooTdald Tne kai va divel 18iditepn
éugaon otnv powOnon véwv peyeBuwv doxeiwv ouvduacpéva de véa oxANaTa kai pe dkpa e€eAiypévng TeXvoAoyiag.

KEPAH

To 2016 o KukAog Epyaoiiv tng Etaipeiac au€nBnke kard 4,5% kai aviA®e ota 153,0 ekar. supw améd 146,4 ekar. To 2015. H
PeATiwon auth ogeiheTal amokAeIoTIKA aTnv alfnon Tou dykou TWAARCEWY T60o Twv Joxeiwv UTUpd¢ & avayukTIKWY 600 Kai Twy
doxeiwv Tpoipwy KaBwg o Tipég TwAnang To 2016 ATav oe yevikEG YpapHEC XaunAdTepeg auTwy Tou 2015,

Ta Mikta Képdn, To 2016 avAABav ota 11,3 ekar. eupw évavti Twv 10,2 ekat. Tou 2015, fATol ab€non 10,3%. H abfnon auth Atav
amoTéAeopa KUpiwg The alfnong Tou dyKou TTapaywyAg Kal TWARGEWY, TWY XapnAOTEpWY TIHWY Twy A' YAWv & Tou K6aTouC evépyelag
aAAd kai yevikoTepa Th PeATiwpévng AsiToupyiag Twy epyootaciwy pac. EmmAéov 1o 2016 meTUxape eAdTTWON TOU KOOTOUC TWV
avaAWoswy TWV VAIKWY HEow TWY TIPOYPAPHATWY HEiwong Tou KOOTOUC, TTou UAOTIOI0UHE oUGTNHATIKA. AVTiOeTa onpavTiki ATav h
av€non Twy amoopéccwyv (€890 xIA.) Adyw The véag emévduanc aTo epyoaTdaio Tng KopivBou, n omoia TéBnke ae TARpN AsiToupyia
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oTI¢ apxéc Tou 2016 kai alfnoe TV TTapaywyikh duvapikOTTA TNE Hiag ypapphc katd mepimou 70% ouvelopépovTdg aTn PeATiwon
TNG amodoTikATNTAG.

Mia kdToia dpvhTIKA £TTIPPOR 0TO KOOTOC gixav ol au§nuévee sioaywyécg doxeiwv umipac & avayukTikWy, TTou KpiBnkav amapaitnTeg
TIPOKEIPEVOU VA IKAVOTIOINGOUKE TIG AVAYKEG TWV TEAATWY HAg.

Ta Aoima ouviiOn ‘Ecoda, Tou 2016 mepiAappdavouv kov3UAI (€285 XIA.), Tou agopd oTIC amooPEdelg TG eMIAOTNONG OXETIKA HE TNV
véa emévduaon oTo epyooTdoio Tng KopivBou, n ekTapicuon The omoiag eykpiOnke Tov Aeképppio Tou 2016.

‘Ooov agopd Ti¢ kathyopicc "Aoira EEoda/Znméc” kai “Aoimd ‘Eooda/Képdn", To 2016 PeATiwwOnkav oc olvoAo w¢ mpog To 2015,
To oToio €ixe emiPapuvOei pe POPO OUYKEVTPWONG KewaAdiou, Adyw Thg alnong Tou HETOXIKOU KE@aAdiou ThG eTalpeiag. & auTtég
TIG KaThyopieg TTeptAappdvovTal Kai o cuvaAAaypdaTikéG 31agopEg, TToU GUWG av oUpYneioToUv HeTalu Toug (Ta képdn pe Tig Tniég)
dev mapouaidlouv oxedov Kagia d1agopoToinon wW¢ PO ThY TTPoNnyoUHEVh Xpovid.

Ta amoteAéopara Tou 2016 emiPpapivOnkav pe To KéoTog (€266,6 XIA.) amoudkpuvong maAaiol pnxavoAoyikoU e€omAiopol Kai
oXeTICOpEVWY TEXVIKWY gykaTaoTdoewv The Mpappng No 2, mou mapomAioThkav Adyw Tng emévduong avapddpiong Tng ev Adyw
Ipapunc oto epyooTdaio Tng KopivOou.

Ta ‘E€oda Aioiknone peiwbnkav katd 4% w¢ mpo¢ Tnv TponyoUHEVn Xpovid Kai TrepiopioThkav oto 1,6% w¢ TooooTd emi Twv
TwARoewv évavti Tou 1,7% 1o 2015. H PeATiwon auth o@eiAeTal KUpiWG 0t UEIWOEIC 0TA doYdAIoTpd TIIOTWOEWY, OTIC dUoIPEC
ouppPoUAwy, ouvdpopéc Kai ota £€oda kivhong & Tagi1div Tneg dioiknong.

Ta ‘E€oda A1aOcong sAatTwbnkav katd 6,3% w¢ mpog 1o 2015 kai mepiopiodnkav oto 3,3% emi Twv TwARgewy évavti Tou 3,7 %
Tnv TponyoUpevn xpovid. H kUpia aiTia autAg TG Heiwong RATav Ta XapnAdTepa diaxeipioTikd é€0da Tou odiAou aAAd Kai o TTEpIopIoHOC
OUVOPOPNAG HAG OE TTPOYPAUpa Tpowenong TNG avakUKAwGNG aAoUpivEVIWY SoxEiwy.

Ta Aeitoupyika Képdn tou 2016 avhABav oTo mocd Twv €3,82 ekart. évavri Twv €2,36 ekar. Thv mponyoUUevhn Xpovid Kai
diapoppwbnkav ato 2,5% w¢ mooooTd £ Twv TWARoewy évavti Tou 1,6% To 2015.

Ta Acitoupyika Képdn mpo Eopwv, Tokwv & Anoopéocwv (EBITDA) avirBav ot €5,84 ekar. To 2016 and €3,78 ekar. 1o 2015
fATor au€non katd 54,7%. H avahoyikd xaunAdtepn at€nhon Tou EBITDA wg mpo¢ auth Twy Acitoupyikv Kepdwyv (61,7 %) ipohABe
amoé Tov XapnAdTepo ouvTeAeaTh PapUTnTAc TWY amooPpéccwy, wWe moooaTd Twy AciToupyikwy kepduwv Tou 2016, oUYKpPITIKA HE ToV
avdAoyo Tou 2015. H abfnon Twv amooPéocwy oxeTileTal Pe TIg emevdUOEIC TNC ETAIPEIAC KATA T TEAEUTAIA Tpid XpoVId Kal KUpiwe
He Thv véa ypappn Ttapaywyhc doxeiwv atnv KépivBo, Ttou dpxioe va AciToupyei kal va amoopévetal To TeAeuTaio dipnvo Tou 2015.

To uépropa Uyoug €58,58 ekar. mou cixe siompdael n etaipeia To 2015 amd Thv Iomavikh BuyatpikA givai o Adyog yid Tov oTroio ol
ThioTwTikoi Tékol kai ouvagry ‘Egoda Tou 2016 cpgpavifovTal ongavTikd Helwpéva we Tpog Thy TTponyoUpevn Xpovid. Evw n peiwon
Twv TTIOTWTIKWY TOKWY 0QEIAETAI KUPIWG OTOUC XAUNAOTEPOUC TIHOAOYNBEVTEC TOKOUC 0 TTEAATEC Yid kaBuaTephaelg o e€opARoEIC
TigoAoyiwv Toug kaBuwg Kai Thv EAAsiyn e06dou amd spdmal katapoAéc pépwy To 2016.

H onpavTikh peiwon Twy XpewoTikwyv Tokwyv kar ouvapuv EE6Bwv, Ttou ot aUvoho TtepiopioTnkav To 2016 aT1o €0,5 ekar. we mpog
Ta €3,59 ekar. Tnv TponyoUuevn xpovid, ATav Ppacikd amoTéAsopua Tne amomAnpwuic Tou MeTatpéyipou OpoAoyiakoU Aaveiou, Trou
TpaypartomoinOnke evrog Tou 2015 kupiwg péow eioponc KepaAaiwy amd Tnv Iomavikh Ouyatpikh. O1 xpewoTikoi Tokol Tou 2016
Uyoug €182,86 xIA. (€138,5 xIA. To 2015) agopouacav oTo véo Koivéd Opohoyiakd Adveio (KOA) apxikol Uyouc €4,5 ekar., AGEewg
oTic 31.12.2022 kai emiTokiou 4% £Thoiwg, To omoio £kddONKke oTic 20/3/2015 pe aT6X0 Th XphHaTod6ThON TOU VEOU ETTEVBUTIKOU
oxediou Tou Epyoatagiou Tng KopivBou kai Atav uynAdTepor Adyw The dwdekdpnvng didpkeiag To 2016 évavri Twy 9,6 pnvwv To
2015. Ev ota Aoimtd Xpnuarooikovopikd ‘E€oda mepiAapupdvertal mood Tékwv €97,5 XIA., Tou emiPpdpuvav Ta amoteAéopata Tou 2016
évavt Twy €132,1 x1A. Tou 2015, yia Thv urtéBeon tng UBS, n omoia ékAcioe opioTikd oTic 5/8/2016. Na avagépoupe £dWw 6TI To
HeEYaAUTEPO HEPOG TOU KOATOUG auTAG The BIKAOTIKAG Bi1EveEng eixe emiPaplver Ue OXETIKEC TTpoPAéyeic Ta amoTeAéopaTa Tou 2014,

Ta KaBapa AmoteAéopara mpo Eopwv Tou 2016 avhAOav oc €3,34 ekar. képdn. Ta Képdn Tou 2016 eugavifovrar e€aipeTikd
Helwpéva we TIpog Ta kEpdn Thg TTponyoUpevng xpovide (€57,45 ekar.), Ta omoia 6pwe TepiAdupavav 6Twe Tpoavagépaye pepiogarta
ToooV €58,58 ekar., mou eixav eiompaxBei amé Tnv Iomavikh BuydTpikA Kal Ta oToia gixav UTEPKaAUYel Td dpvNTIKA TTPO 9dpwv
amoteAéopara (€1,13 ekar.) Tou 2015. H ciompan Tou pepiopatog To 2015, cixe ouvelopéper onuavTikd Téoo atnv kepdopopia 600
Kal aTnv PeATiwan TNG peuaToTNTAg, AOYWw TNG Heiwang Tou davelopol, TG eTaipeiag.

Ta KaBapa AmnoteAéopara petd amd Eopoug Tou 2016 Uyoug €2,36 ekar. kepdv epgaviovral emiong pelwpéva we Tpog autd
TNG TponyoUHevng xpovidc. Na avagépoupe kai edW 0TI Xwpic Ta TpoavagepOévra pepiodarta Tng Iomaviac Ta AmoTeAéopara peTtd
amné ®épouc Tou 2015 Ba Arav Inioyéva Ktol €0,54 ekar. O ouvTeAeoTAC popou eioodhuatog Tou 2016 aviABe oc 29,1% emti Twy
KaBapwv Kepdv Kai eival OXETIKOG He Tov ovopdoTiko ouvteAeoTh 8.E. (29%) evw Tou 2015 eixe emnpeaoTei améd 1o yeyovog 6T1 Ta
Uepiogata Thg OuyartpikAg, amaAAdooovTal TN @opoAoyiagc pe Tnv peTdgopd Toug ot EkTakTo AmoBepatikd olpgwva pe Ta
TpoPAcTTOpEVa oTo dpBpo 48 Tou N. 4172/2013.
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ZuvonTIKa n awodoTikéTnTa TG ETaipeiac yia To 2016 éxel weg £€Ac:

AEIKTEZ EZEAIZHZ (2016 wg mpog 2015)

o KUkAou Epyaciwv (TwAhoeig) +4 5%
o MikTWV Kepdwv +10,3%
o Acitoupyikwyv Kepdwv (ATot/Ta mpo Tékwy & @opwy) - EBIT +61,7%
o Kepduv mpo dépwv, Tékwyv & ATtoopéacwy - EBITDA +54.7%
o Kepdv mpo opwv -94,2%
o Kepdv/(Znuiwv) petd amé &6poug -95,9%
TIEPTONPINON KEPAOYZ

e MikToU Képdoug 7.4%
o KaBapou Képdoug (Tpo @dpwv) 2,.2%
AEIKTEZ PEYZTOTHTAZ

o [evikh PeuoToTnTa 1,86
e Apeon PeuatéTnTa 1,28

EPFAZIAKEZ IXEZEIZ & TTAPATQITKOTHTA

H etaipeia epappdler MOMITIKA pn didkpicewv Kal iowv eukaipiwyv, avefapTATWG @UAoU, QUAAG, eBvikdTnTag, Opnokeiag,
UEIOVEKTIKOTNTAC 1 TUXOV AAAWV XapakThpioTIKWy Twy gpyalopévwy. Exer oe 10xU moAiTikAg Aikaiwpdtwy Twv Epyalopévwy Kai
TTpakTikWwy aTo Xwpo Epyaciag, olupwva pe Thy omoia civar oepacTtd Ta dikaibparta Twy epyalopévwy, dTTwe nh eAeuBepia aTov
ouvBikaAiopo, To SIkdiwpa 0c KAVOVIKA epydcid, h Tapoxh HiIoBwv Kart eAdxioTov oTa vopida 6pid, h amaydpeuon The epyadiac
avnAikwy Kkai n emidein oepaopol TPog TNV TPOoWTIKATNTA Kal Thv alompémeia Twy epyalopévwy.

H etaipeia evdiagpépeTal yia Thv avamtuén Twv epyalopévwy Kal w¢ €k ToUTou £xel opyavwael kal 81aBéTel éva dpTio Kal
ToAUSIAOTATO ETAIPIKG TPOYPAHHA NAEKTPOVIKAG ekmaideuang (e-learning) aAAd umooTnpiCel emiong Kai Tnv empépWOn Twv
epyalopévwy Héow eEWTEPIKWY EKTTAIBEUTIKWY @OpEWY, OTA TADIOId TOU AVTIKEIMEVOU TNC Kdl TWV ETIXEIPNHATIKWY TN
dpacThPIOTATWV.

EmimpbéoBeta, spappudletal éva oAokAnpwiévo Tpdypappa mpooéAkuong, avamtugng, aioAdynong, diathpnong Twv TAAéVTWY KaBuw¢g
Kail d1ax€ipIong ThG Kapiépag Twv oTEAEXWY TG eTalpeiag.

H aocpdAcia Twv gpyalopévwy eivar TpwTdpXIKAG onpaciac yia Thv eTaipeia, ou £xel uioBeThoel To aUvOnua “TlpwTa n AopdAsia”
og 6A0UG Toug Topeic BpacTnPIOTNTAC TNG.

To 2016 o péoocg 6po¢ Tou poowTikoU The ETaipeiac Atav 398 epyaldpevor we mpog Toug 392 To 2015.

Ta epyooTtdoia The eTaipeiac dev avTideTwmioav afloonueiwTta O£paTa epyaciakwy oxECEwy, EKTOC Amd TNV TOAU Tteplopiopévh
ouppeToXN KATolwy gpyalodévwy oe YeVIKEC TTaveAAadIKEG aTepYIAKEC KIVRTOTIOINCDEIG.

H mapaywyikéthta Tng Etaipeiac, émwe ekppdletar pe 1o deikth «TTwARoeic avd Epyaldpevo», To 2016 PeATIwONnKe avepXopevn o
€384 .5 x1Mddec évavTi Twy €373,6 x1Aiddwy To 2015,

TTOIOTHTA & TTEPIBAAAON

‘OAa Ta epyoatdoid pag éxouv deopeutei oThv Avamtuén TTpoypduparog yia Aodoon TTaykoapiou KAdong (WCP) To omoio mapéxel
Tn JouA yvia ouvexh PeAtiwon Téoo Tou ZuoThuatoc Aiaxeipiong TTepiPdAAovrog 600 Kai TnG amdédoohc Toug. O oKOTIOC TwV
TpoypapudTwy eivai n diacpdAion Tng TpooTaciag Tou TepiPdAAovTo¢ amé To oTddio Tou oxediaopoU £wg Kal ThV TeAIKA
xphon/améppiyn Tou TeAikoU TPOIdVTOC KABWC Kdl KATd Th AsiToupyid Twv £pyooTddiwv A TNV XpAOh TWV TPOIOVTWY HAC,
eAaxIoTOTOIWVTAG Td aToPAnTa, eumodiovrag Tn pUTavon Kai PeATIOTOTTOIWVTAC Th XPAON TWY TPWTWY UAWY, TG EVEPYEIAG Kal TOU
vepou.
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‘OAa T1a epyooTdaid pag otnv EAAGda civar mioTomoinuéva:
e Kard ISO 14001:2004 yia Ta cuoTAWATa TTPOOTACIAG TOU TTEPIPAAAOVTOC.

e Kard ISO 9001:2008 yia Ta cuoThuara moldéTnTag mou epappoélouv kar katd OHSAS 18001:2007 yia Ta ouaTAUATA UYIEIVAG
Kal ao@dAgiag ThG epyaaciag.

e  Eivai emiong mioTomoinuéva oUpgwva pe 1o 31eOvég mpoTumo BRC V5 yvia Ta ZuoTApata AcgdAsiag Tpogipwy Tou epappdlouv.

Ta epyooTdoia mapaywync doxeiwv MmUpac & AvagukTikWwy éxouv Tepdoel pe emiTuxia Tov éAeyxo Tou American Institute of
Bakers (AIB), evoc ouoTApATOC amo@uync KivBUvwy emipdAuvong doxeiwv Tou tpoopilovTal yid ThV GUOKEUATia TPOWiWY Kal TTOTWV.

To epyooTdaio TapaywyAc doxeiwv Tpogipwy éxel Tepdoel He emiTUXia Tov EAcyxo SMETA (Sedex Members Ethical Trade Audit).

EPEYNA & ANATITY=ZH

H etaipeia éxer auppwvieg pe Tnv CROWN Packaging Technology Inc. yia va emwegeAeitar améd Tnv ekTeTapévn épeuva & avdmruén
TTOU YIVETAI OTA EPEUVNTIKA KéVTpa Tou opidou aTic HTTA kai atnv M. Bpetavia. Etol, n etaipeia éxer otn 31d0coh ThG TOAUTIHEC
TANPOYOPIEC Yia TeXVOAoyia aiXUAG, avdmTuén véwv TpoiovTwy Kail PeATioeic otn diadikacia mapaywyng doxeiwv yia ocuokeuaaia
TPOYIHWY KAl AVAYUKTIKWY.

ETTEKTAZH APAZTHPIOTHTON - ETTENAYTEITX

To 2016 ouvexioaue va emevdUoude Kai oTd Tpid epyootdoid The ETaipeiac otoxelovrac othv avfnon TnG £yKATEOTNUEVNG
duvapikétnTag, othv dielpuvon TG TOIKIAIAC TWY TTApAYOHEVWY TIPOTOVTWY, oThv e€EAIEN HEow €@APHOYAG VEWV TEXVOAOYIWY, TRV
ouvexn PeATiwon TG TOIGTNTAC TWV TIAPAYOHEVWY TIPOTOVTWY, OTNV HEIWON TOU KOOTOUG HEOW AUTOHATIOUWY Kdl TTPOANTITIKWY
HETPWY £AEYXOU TWV Ttapaywyikwy d1adikaciwyv aAAd kal oThv dogdAcia Twv epyalopévwy evToC TWV £pYOOTATIWY HAG.

210 gpyooTdoio TnG KopivBou, oAokAnpwadape Tnv onpavTikh emévduon mou {ekivhoe To 2014, n omoia alnoe Thv duvapikdTnTa TG
veappnic No 2 katd 300 ekar. doxeia eTnoiw¢. H avapaBuiopévn ypapph No 2 pmopei Twpa va kataokeudoel doxeia 33 cl crownsleek
aAAd kai doxeia BOcl pe mpdaBetn emévduon ou oAokAnpwBnke To 2016. 'HAN n ypapphi No 2 KaAUTTTEl IKavoTroINTIKA Thy au€nuévn
{AThon Twy TeAaTwv pag yia doxeia crownsleek. OAokAnpwaoape Tnv emévduon mou dpxioe To 2015 oTo oUotnua smartline mou
emTpéMEel TNV €€ amooTdocwe apakoAouBnan The amédoong TG YPAUHAG Kal Td TUXOV UnXavikd TtpoPAAUATa Tou mapouaidalovTai,
divovtac hAekTpoviKA Tpoopach oc £€ouaiodoTNHEVO TEXVIKO TPOOWTIKO Kai oThv dioiknoh Tou epyootdoiou. TTapdAAnAa n
€YKATAOTAON €VOG AAAOU NAEKTPOVIKOU oUCTHHATOG Trou ovopd{eTal computer to plate, ouveiopéper onpavTikd otn peAtiwon Tng
To16TNTAC TNG AIBoypdpnong kai amhomolei Texvikéc diadikaciec. TTpogc To TéAog Tou 2016 Eekivnoe kar n emévduon oe
auToparoToinuéva épyava TToloTikoU EAéyxou UYNARC TexvoAoyiac Tmou Ba emiTpéyouv Tov EAEYXO HIKpodIdppowy oTd dKkpd KaBwe
Kal Tov €AEyX0 TOU TAXOUC Kdl TNG AKEPAIOTNTAG TNG EOWTEPIKAC Adkag Twv doxeiwv, Tou Ba PeATIWOOUV onUavTikd TV TToI10ThTA
TWV TTAPAYOHEVWY TIPOTOVTWY.

210 gpyoatdaio Thg TTarpag oAokAnpwaoape To anuavTiké épyo Thg avapdduiong Tou mAuvThpiou doxeiwv Trou Eekivhoe To 2015 pe
oTOX0 TNV Heiwan ToloTIKWY TTpoPAnudTwy. TTapdAAnAa éyivav kai AAAEG HIKpOTEPEG TTevBUOEIG, TTOU d@opoUV O avTIKATAOTACEIG
Kal HETATPOTIEC TaAdioU e€omAIoHoU yid Thv THphon pUBHIOTIKWY amaITACEWY, TV €vioxuon ThG dogdAesiag, Th PeAtiwon Tng
TOI6TNTAC KAl TG TTAPAYWYIKOTNTAG.

210 gpyooTdoio Oeooalovikng emevdUaoape o ouoTAuATa véag TexvoAoyiac oTic ypaupéc TTapaywyng pe eykatdotacn Kdapepag
OTITIKOU eAéyXou 0€ KABe ypappn Tapaywyng, we TPoANTITIKG HETPO EAEYXOU TN TTOIGTNTAG TWY KOUTIWY TIPIV TNV OUCKEUATia Touc.
EvioxUBnke To poéypappa TPOANTITIKAC ouVTAPNONG Héow TNG epapHoyhAc Goswin. Emiong civai og e€éMiEn emévduon oe e€omrAiopo
mapaywyh¢ Stackable doxeiwv oth ypapun No B, yia peyaAUTtepn eueAifia oTic Tpodiaypd@éc TWV TIAPAYOHEVWY TIPOIOVTWY.
TéAog oAokAnpwONnkav emevdloeic yia Tnv mpoeUAaln Twy epyalopévwy amd AavBaopévoug XeIpIOPoUC T TWY KIVOUHEVWY HEPWV
Twv unxavnudtwy (guarding and interlocks) kai ouvexioape kai 1o 2016 Tig PEATIWOEIC TWV KTIPIAKWY €YKATAOTACEWY TOU
€pyoaTaciou.

Ma yia akopa xpovid, ouvexioape TNV MOMITIKA pAg oThV KaivoTodia aAAd kai Thv ToloTiKA PeATiwon Twy doxeiwv & dkpwy TTou
Tapdyoue.

O1 emevdUoeig Thg eTaipeiag To 2016 avAABav oc 1,6 ekart. eupw v o1 eevdloeig Twv TeAeuTaiwy B eTwyv Eemépaaav o olvoAo Ta
25 eKkar. eupw.
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TTPOOTITIKEZ - KINAYNOI I'TA TO 2017

O1 e€ehieic katd Tn didpkeia Twy eTwy 2016 kai 2017 kai o1 oulnTAoEIC oc €BVIKO Kal BI1eOVEC emiedo OXETIKA We Thv emaveléTaon
TWV 6pWV TOU TTPOYPAUHATOC XphHaTodoThong The EAAGdag, kaBioToUv To HAKPOOIKOVOUIKO Kal XpNHATOOIKOVOUIKO TTepIPdAAov oTh
XWpda eUUETAPANTO. H emioTpoph oThv oikovopikh oTaBepoThTa eapTdral o peydAo Pabuéd amod TIC eVEPYEIEC KAl TIC ATTOPATEIC
OcolIkWY opydvwy oTh XWwpea Kai oTo eEwTePIKO.

AaupdvovTag umoyn Tn eUon Twv dpadTNPIOTATWY Kal TN XPNHATOOIKOVOUIKA KatdoTtaoh The Etaipeiag, Tuxév apvnrikéc e€ehifeic
dcv avapéveTal va emnpedoouv onUavTikd Thv opdAn AsiToupyia TnG.

Tap' 6Aa autd n Aloiknon ekTiud diapkW¢ Thv Katdotaon Kai Ti¢ mOavég emmMTWOEIC TG, TPOKEIPEVOU va S1do@aAiosl 6T
Aappdvovtai éykdipa 6Aa Ta avaykaia kai duvartd HETpa Kal EVEPYEIEC VI ThV EAAXIGTOTTIOINON TUXOV EMITITWOEWY OTIC dpAaTNPIOTNTEG
Tn¢ ETaipeiag.

2Tnv eowTepikh ayopd e€akoAouBolpe va avTipeTwmiloupde BUoKoAiec Adyw Tng ouvexi{Opevng Heiwong The katavdAwong oTtd
AVAYUKTIKA, TTOU £iXE 0av OUVETIEIA ThV HETEYKATAOTAON ThG eH@IGAWONG HeydAou TTeAdTN pHag amd Tnv EAAGSa oto e§wTepikb, oTo
TéAo¢ Tou 2016. TTapdAAnAa h au€non EidikoU @6pou KatavdAweong oTtn pmlpd, HEIWVE ONUAVTIKA TIC TWARCEIC TOU KAASoU, 0 0TT0iog
€ixe apxioel va avakdumrel Thv TeAeuTaia dieTia.

OcTIkd yeyovac cival 4TI o Touplopudg oTnv EAAGda TipopAémeTal va gival ugnAdTepog Tou 2016.
TTavTwe, n ToAITIKA TNG eTalpeiag e€akoAouBci va eival TpooavatoAiouévn, 6Ttwe kai To 2016, oTnv TpowBdnon Twyv eaywywyv pag.

Emi Tou tapdvToc n @eTIvi 00deid Twy poddkivwy oTh B. EAAGSa, cival IKavoTroINTIKA Kai eVEATTIOTOUUE 0TI h KaTdoTaoh Ba diatnphBci
€101 £éwg TO TEAOG TNC oailov, yeyovog Tou Ba emnpedoel OeTIKA TIC TWARCEIC SoXEIWY TPOYIHWY.

Acdopévwy Twy Ttapandavw, h Aloiknon The eTaipeiac ekTipd 611 To 2017 Ba untdpE el kdmoia PeATiwon Twv ATTOTEAEGUATWY.

FENIKOTEPOI KINAYNOI

Auopeveic oikovopikéc ouvORkee, mepiAaupavopévng Tne av€nong Tou EidikoU ®6pou KatavdAwong otn pmlpa, evdéxetar va
eTMNpedoouv apvnTikd Tnv CATnon yia doxeia pmipac & avayukTIKWY, YEYOVOG TO OTOI0 OTHV OUVEXEIA UTIOPEI va £XEl ApVNTIKEG
EMIMTWOEIG 0TNV KATavdAwaon Twv HeTaAAIKWY €18Wv ouokeuaaiag. H avraywvioTikA 8pacTnpidTnTa oc pia emimedn A TTWTIKA ayopd
eival Abyog avnouxiag Kai UTTopei va emnpedoel Tov OYKO Kal TIG TIHEC TWARCEWY TOOO OTIC EYXWPIEC 600 KAl OTIC £§AYWYIKEC AYopEC.

TToAITIKR aoTdBeia Kal TuXOV avarapax£g amelAoUv TIG ayopég pHag, au€dvouv Tov Kivuvo Trou Umopei va mpoéABetl amd Tn xopAyhon
TOTWOEWV TIPO¢ Toug TTeAdTeC N atd Thv aduvayia Twy TTPOUNBeUTWY va eKTTANpWaouV TiIG deopeUOEIG TOUG.

O ToupIoWoC cival £vag onpavTikog TapdyovTag Tou n mMTWaon Tou PTopei va emhpedael apvnTikd Tnv {AThON TWv TPOIOGVTWY Hag
(Boxceia umlpag & avayukTIKWY) KaBWwg n ayopd pag ouvAEETAl AUETA HE TOV dPIBUO TWY TOUPIGTWY OThV TTEPIOXH HAC.

AvTifoec Kalpikéc OUVORKeg evdéxeTal va peiwoouv Thy {ATNON TWV TPOIGVTWY pag, Té0o 6cov agopd ota doxeia umipac &
avayuKkTIKWY 600 Kal oTa doxeia Tpogidwy. O Kaipdg eival yid onPavTIKA TTApdUETPOG TTOU UTTOPEi va emhpedael TOGO Thv KatavdAwaon
umUpac & avayukTikWwy 600 Kai To péyeBog TnG e0odciac poddkivou KaBuwge Kail Thv ToIdTNTA TOU KOVaEPPOTIOINUEVOU TIPOTOVTOG.

O1 diakupdvaeig oTIg TIHEG Tou ahoupiviou (commodity), cupmepiAaupavopévwy kar Twv emipioBiwy (premiums), Tou Aeukoaidnpou
kaBwg emiong kai AAwy Pacikwy VAIKWY amaiTolv TPOOEKTIKA €pappoyR Twv TOAITIKWY pag diaxeipiong Kivouvwy.

O1 amdTopeg aufAoeIC Twy TIHWY Twy epmropeupdTwy (commodities), Twg To TeTpEAAIO, 01 0TToIEC TUPOJOTOUV AUEATEIC TOU KOGTOUG
TWV TpopNnOeuTWwV A’ UAWYV, TToU XphoidoTroloUvTal oThv TrapaywyikfA pag éiadikacia, amoTeAolv éva onpavtiké Kivduvo yia Thv
EMIXEIPNPATIKOTNTA HAC.

TTpopAAuaTa oTIC UTThPETieC MIHEVWV Kdl OTIC HETAWOPEC TWV TIPOIOVTWY YEVIKOTEPA UTTOPoUV va dUGXEPAVOUV TNV IKAvVOTNTA Hag va
TapéXOUUE UTthpeaieg uynAol emITédoU TTPOC ToUuG TTEAATEC Hag Kai £181kOTEpa ekeivoug ekTOC EAAGSac, pe mBavéd emakdAouBo Tnv
anmwAeid pépoug Twy e§aywywy pac.

‘Bva duvaTto eupw, yeviKd, BUOKOAEUEI TNV AVTAywVIoTIKA pag Béon aTi¢ ayopég Tou e§wTepikoU.
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XPHZH XPHMATOOIKONOMIKON MEZON TA KAAYWH KINAYNON

H Etaipcia ekTiBeTal og apkeToUG XpNHATOOIKOVOHIKOUG KIVEUVoOUC OTTwe ayopdc (HeTaPoAég o ouvaAAQyHATIKEG I00TIHIEG, ETTITOKIA,
TIHEC AyopwV), TTIOTWTIKO KivBUVO, pEUOTOTNTAC, TAUEIAKWY powv Kail Kivduvo eUAoyng aiac amd petaPoAéc emiTokiwy. To yevIKO
Tpéypappa diaxeipiong Kivduvwy The Etaipeiac emdibker va ehaxioTomoifoer Tnv evdexOUevn dpVNTIKA Toug emidpach oTh
XPNHATOOIKOVOUIKA TNG amodoon.

H diaxeipion kivdUvwy dievepyeiTal oc ouvepyaoia He Thv KeVTPIKA umnpeaia diaxeipiong diaBeoiywy, n omoia AsiToupyei He
OUYKEKPIUEVOUG KAVOVEC TIoU Exouv BeomioTei amd Tov opiAo The Crown. H Etaipeia mpoadiopilel, ekTipd Kai avTioTaBuilel Toug
XPNHATOOIKOVOUIKOUC KIVEUVOUG XPNOIHOTIOIWVTAC TTdpdywyd XPhHATOOIKOVOUIKA TTpoidvTa, 6Twe mpoBcouiakd ouppoAaia ayopdg
aAoupiviou kKai ouppoAaia ayopdc i Kai TwAnong ocuvaAAdypartog.

ZuvaAAaypaTikog Kivduvog: H Etaipeia ekTiOeTal oe ouvaAAaypaTikéd Kivduvo évavTi Kupiwg Tou doAdpiou AHEPIKAG aAQevOC
Aoyw Twv e€aywywv The, HEPOC TWy oToiwv gival oe doAdpid, KAl dQeTEPOU AGyou Tou 4TI éva onpavTiko HEPOC TG TIMAG Twv A’
YAdbv (ahoupivio) givar XxpnpartioTnpiaké €idog Kai ol TiéG diampaypdreuong ekppdlovrar oe doAdpia.

NMa tnv diaxeipion Tou ouvaAAaypartikoU KivdUvou, ouvdmrtovralr oudpoAaia HEAAOVTIKAC eKTTANPWONG OUVaAAdypaTtog He
e€wTEPIKOUC avTIOUUPAAAOHEVOUC HE TNV ETTOTITEIA A HEOW TOU KEVTPIKOU THAKATOC Biaxeipiong 8iaBeaipwv Tou OpiAou The Crown.

Kivduvog Tigwv: H ETaipeia ekTiBeTal o kivduvo ouvexwyv peTaPoAwv Tipwy Twy TpwTwy VAWV (HETaAAo). H diaxeipion Twv
KIvOUVWY autwy Yivetal péow ouppoAdiwv HEAAOVTIKAG EKTTANPWONG 0t oUVOUAOUO HE OUYKEKPIHEVOUC OpoUC aTa ocuppoAaia
TWANOGNG TTOU UTToYpd@ovTal e TOUG TTEAATEG.

H moAiTIkA Tng eTaipeiag ival va pnv ekTiBeTal oToug mapamdvw KivaUVoug yeyovog TTou o HeydAo Pabud mpayuaTomoigital He
TNV HETAKUAION Tou KIVEUVOU TIHWY Kal ouvaAAdyHaTog oToug TEAATEG. AUTO ETITUYXAVETAI €iTE HEOW TTPOCUHPWVNHEVWY TIHWY
TWANoNG, Tou diagopuwvovTal He PAon ouyKeKpIdéva oupPpoAala KAAUYNG KIvoUvou avd TeAdTn €iTe HEOW KUUAIVOUEVWY TIHWY
TWANONG, OTIC TTEPITITWOEIC TIOU 0 TTEAATNG avaAduPdvel Tov oXETIKO Kivduvo.

Kivduvog emiTokiou: Ta é00da The ETaipeiac kaBug kai o1 ASITOUPYIKEG TAUIAKES poEC gival oe HeydAo PaBud aveldpTnTeg amd
TI¢ 31aKUPAVOEIC ETITOKIWY oThy ayopd 316T1 h ETaipeia dev d1aBETel onpavTIKA éVTOKA TTEPIOUTIAKA OTOIXEid EVEPYNTIKOU EKTOGC
amé TIC KATaBEoeIC OYeWS Kal evog XxapnAoU Uyoug opdoAoyiakd ddveio.

TlhioTwTIKAC Kivduvog: O TIOTWTIKAC KivOUVOC aTroppécl amd Ta HETPNTA Kal Tapelakd d1aBéaipa kaBwe emiong Kail amod MOTWTIKA
¢€kOeon oe meAdTeG.

TNa Tpdmeleg kal AoITTd XpNHATooIkovopiKd 18pUpaTa TpoTIHWYTal KaTtd KUpio Adyo autd Tou 81aB£Touv eTTAPKA TTIOTOANTITIKA
IKAvOTNTA OTTWCG AUTA ekTIHdTal amd aveEdpTnToug oikoug afioAdynong.

Ta Touc eAdTeg, h ETaipeia éxel Ocomiosr kal epapudler apxéc, e TIC omoieg diacpaAilel 4TI o1 TWARCEIC YivovTal KUpiwe o€
TEAATEC PE KAAG TIGTOANTITIKO 10TOPIKO KAl TTApaKoAouBei ouVEXWG TNV OUVAAAGKTIKA CUUTTEPIPOPA KAl TNV 0IKOVOUIKA KaTdoTaon
TWV 0QEIAETWY ThG. H XopAynon TioTwong eAéyxeTal HEOW TIOTWTIKWY 0piwv Kal epdpHOYAC OUYKEKPIHEVWY dpwy. ETiTTAéov n
eTaipeia €xel ouvdyel ao@aAioThpid HEOW TWV OTOIWV KAAUTITETAI €vd IKAVOTIOINTIKO WEPOG TOU TIOTWTIKOU KIvdUvou amod
TEAATEG.

O1 eiompakTéol epmopikoi Aoyapiacpoi epiAduPpAvouy Kupiwg anaiThoelg amo peydAoug OpiAoug eTaipiwy.

ZHMANTIKA FETONOTA & ENAEXOMENEZ YTTOXPEQZEIZ

Aev utdpxouv emtidikeg f uTto SiaiTnoia diagopéc SIKACTIKWY A SIAITNTIKWY 0pydvwy, TTou eVvEEXETAI va éXOUV KATA TV EKTiUNoN
tn¢ Aioiknong oucidn apvnTIKA ETITITWON 0TV OIKOVOUIKA KaTdoTaon f Aeitoupyia The ETaipeiac.

H Etaipeia dev éxer eheyxOci amd TiIc popoAoyikég apxég yia Th xphon 2011 ev via Ta étn 2012 éwg 2016 n Etaipeia éxel
eheyxOei amd Tnv PricewaterhouseCoopers A.E. yia popoAoyikoUg akoToUg Kai TNG £X0UV XopnynBei oI OXeTIKEG ekBETEIg
POPOAOYIKAC OUPHOpPWONG Xwpic emieUAaln, péxpr kai To éTog 2015. Ooov agopd otnv xphon 2016 éxer axeddv oAokAnpwOei
0 popohoyIkog £Aeyxog Trou dievepyBnke améd Tnv PricewaterhouseCoopers A.E., Ta amoTeAéopara Tou omoiou £xouv AngOei
uTtoyn oTi¢ TapoUoeg Xphuatooikovopikéc Kartaortdoeig. Katd tnv oAokAfpwon Tou @opoAoyikoU eAéyxou, n dioiknoh Tng
Etaipeiac dev avapével va TPoKUWoOUV ONUAVTIKEG POPOAOYIKEC UTTOXPEWOEIG TTEPAV ATTO AUTEC TTOU KATaXwphOnkav Kdi Tou
ameikoviovtal aTi¢ TapoUoeg Xphuatooikovopikéc KataoTdoeig.

H Eraipeia éxer peAhovTikég Seopeloeic yia ayopd mrayiwv afiac thv 31/12/16 supws 402 xIA.
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METAIENEZTEPA FTETONOTA

e Tnv 18/07/2016 uttopAiBnke e ap. pwT. 76089 (cixe mponynBei Tnv 14/07/2016 nAckTpovikd aithon oto TTZKE pe kwdikd
1405614) aitnhpa mpog tnv I.A. IdiwTikwy Eevduoswy Tou Ymoupyeiou Avdmrtugng, yia Thv ouykpéThoh Tou Opydvou EAéyxou
TIPOKEINEVOU va Bievepyhoel EAsyXo oTo eTTeVBUTIKS Hag oxédio, Trou éxel uttaxBei oTic diatafeic Tou Nopou 3908/2011, pe Thv
ut. apiBy. 38476/YTIE/6/00235/2011/28-7-2014 amépaon Tou Yeumoupyol Avamtuénc & AvraywvioTikdétntag. Thv
28/07/2016 umepAnBnoav pe apiBy. TTpwt. 80500 cupmAnpwiaTikd aToixeia Tou ut. apiBy. 76089/18-7-2016 aithuarog
eAEyxou.

AVTIKEIEVO TOU £TTIKEiMEVOU eAEyXou Ba cival h TTioTooinoh The oAoKARpwong Tou emevduTikoU oxediou kaBwe kai h Evapn
TNG TapaywyikAc AsiToupyiac tng emévduong «ETTEKTAZH TTAPATQTIKON YTTOAOMON THZ ETAIPEIAZ ME
ENIZXYZH THZ TTAPATQFIKHZ AYNAMIKOTHTAZ TOY EPTOZTAZIOY THZ KOPINOOY», ouvoAikoU syKeKpIHéVou
Uyouc 14.732.631,14 cupw. H etaipeia pac éxer Adper Pepaiwon TAnpdThTAC TOU pakéAou Tou ut apiBy. 76089/18-7-2016
AITANATOC €AEYXOU, YEYOVOC TTou eTITpéTEl oTo YToupyeio Th ouykpoThon Opydvou EAéyxou WwoTe va Bievepyhoel Tov EAEyXo
Tng emévduong. TTapdAa autd Kai peTd amd oxedov éva £To¢ amd Thv nuepopnvia UTOPOAAC Tou aiTAuatog, n Amégacn
ZuykpoThonc Opydvou EAéyxou dev éxel akdpn ekdoBei Adyw kaBuoTephoswy oTn SiekTepdiwon Twy athydtwy Tou N.3908/11
amd To dpodio THARA Tou YToupyeiou.

Me Thv utt' ap. mpwr. 139535/23-12-2016 amdpaon tn¢ Tevikic Mpappareiac Ztparnyikwy & IdiwTikwyv EmevBUoswy Tou
Ymoupyeiou Oikovopiac & AvamTugng, eykpiBnke n xophiynon Twy dUo TpwTwy (€K ouvoAou emTd) ddocwyv TS eMIXOPAYNONG
Twv £€4.419.789,34, uetd Thv UTToPOAR Tou aiThHAaToC TeAIKoU eAéyxou oUppwva pe Ti¢ Siatdfeic Tou dpBpou 77 Tou N.4399/16.
To 1ood Twy 300 ek Twy eTTd 860wV Uyoug €1.262.796,95 eiompdxOnke and Tnv etaipeia otic 28/4/2017 gv o1 uTtdAoITTEG
mévre 860¢ig, Toool €631.398,48 ckdoTn, avapéveTal va eKTAUIEUTOUV Ta Ttopeva TévTe Xpovia (2017-2021).

o Aevumdpxouv dAAa HETAyEVESTEPA YEYOVATA, TTOU VA £XOUV oUGIWdN eTiTTTWaN oTIC XphuaTooikovolikéc KataoTtdoeig Tou 2016.

EAPA KAT YTTOKATAZTHMATA THZ ETAIPEIAZ

H €dpa ka1 Ta KevTpikd ypageia Thg eTaipeiag ppiokovral oto XaAdvdpr ATTIKAC, oThv 036 EBvIkAG AvTioTdoswg 57. EmimAéov n
eTaipeia diatnpei Ta e§AC YmokaTaoThuara:

e Epyootaoio KopivBou: Kupd Bpuon KopivBiag, 201 00 KépivBog
o Epyootdaio TTatpuv: Biopnxavikh TTepioxh TTatpwy, 250 18, 'Ayioc ZTépavog Axdiag
e Epyootdaio Ocaoalovikne: Biopnxavikh TTepioxh Ocaoahovikng, 570 22, Zivdo¢ OcooaAovikng

A1aBéTel emtiong éva apiBpod eEwTePIKWY ATTOONKWY K TWV OTTOIWY KATIOIEC Eival HOVIING AEITOUPYIAC EVW UEPIKEC ETTOXIAKEC avdAoya
HE TIC avdyKeg.

AIAPOPAQTH METOXIKOY KEZAAAIOY & ONOMAZTIKH ASTA METOXON

e To MeToxiké KepdAaio tThg Etaipeiag omig 31/12/2016 avepxoétav oe 18.188.000 cupw, diaipepévo oe 18.188.000 koivég
OVOUAOTIKEG HETOXEC, OVOUAOTIKAC aiac Tng kaBepiag evdg (1) eupw. Ta SikaiwpaTta Kdi o1 UTOXPEWOEIC TTOU aTTOpPEOUV ATTO
KABe peToxXh cival auTég Tou opiCovtarl amé Tov K.N. 2190/1920.

H etaipeia "Société de Participations CarnaudMetalbox SAS", 100% éppeon Buyarpikh Tou opgidou CROWN HOLDINGS
Inc, kareixe oTic 31.12.2016 kar e€akoAouBci va kartéxel, To 100% Twv peToxwv The Etaipeiac.

KEPAH TIPOZ ATAQEZH

To AioiknTiké ZuppoUAio Tng Etaipeiac mpoTeivel aThv TakTikA Tevikh ZuvéAsuoh Twy HETOXWY TG vid To €To¢ Trou éAnge oTic 31
Acekepppiou 2016, diavoph Kepdov petd amd @dpouc we akoAouBwg:

1) Mn karapoAh Mepioparog

2) Mn dnuioupyia TakTikoU AmoBepatikol, dcdopévou 6TI To UPIoTdpevo TakTIKO AToOepariko umeppdivel To €AdXI0TO TTOU
antaiteital améd Thv oxeTikA NopoBeaia, dnAadh To éva Tpito (1/3) Tou peToxIkoU Kepahaiou The ETaipeiag

7



CROWN

Brand-Building Packaging™
3) Mn karaPoAi apoipiv ata péAn Tou AloiknTikol ZuppouAiou kai

4) To Ymohoimo Twy Kepdiv peTd amd opoug Uyoug 2.364.476,18 cupw va petapepBOei ota Képdn €i1g Néov.

Xahdvdpi, 26 Iouhiou 2017
TO AIOIKHTIKO ZYMBOYAIO THZ ETAIPEIAZ

O TTpbedpoc Tou AloiknTikoU ZuppouAiou & AisuBUvwy ZUppouhog

Andrea Vavassori
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CROWN Hellas Can
BIOMHXANIA EIAON ZYZKEYAZIATZ ANOQNYMH ETAIPEIA

Xpnuatooikovopikéc KataoTtaoeic yia tn xphon mwou éAnfe tnv 31 Ackepppiov 2016
oUpgwva pe Ta EAAnvika AoyioTika TTpéTura







TTEPIEXOMENA

IZOAOTTIZMOZ 3
KATAZITAZH ATIOTEAEZMATON 5
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ETHZIEZ XPHMATOOIKONOMIKEEZ KATAZTAZEIZ 31/12/16

IzonorIzmoz

Mn KukAogopoUvTa meplousiaka oToixeia
Evowpara wayia
Akivnra
MnxavoAoyikog e€oTTAIOUOC
Noimtég e€omAIonog
ZuvoAo
AuAa mayla oToixeia
Aoimd duha
ZuvoAo
XpnUaTooIikovouika meplousiakd oTolxEia
Adveia kai anaithoeig
ZuppeToxég o BuyaTtpikég, ouyyeveic kal KoivoTtpalieg
NoITtoi OUHHETOXIKOI TiTAOI
ZuvoAo
AvaPaAAopevol @opol
Z0voAo n KUKAowopoUvTwyY
KukAopopoUvTa meploudiakd oToixeia
AmoBépara
‘Etoipa kai nuiteA Tpoidvra
Epmopelpara
TTpwTeg UAec kai didgopa UAIKA
TTpokaTapoAég yia amoBépara
ZuvoAo
Xpnuarooikovouika oToixeia Kal TpoKaTaPoAég
Eumopikég anaithoeig
AouAcupéva £0o0da TTepiddou
NoITtéc anaITAoeIg
TTpomAnpwpéva é€oda
Tapeiakd d1aBéaipa kai 100d0vapa
ZuvoAo
Tpéxouoeg YopoAoyIKEC anaITAOEIG
ZUvoAo KukAogopouvTwy

ZUvoAo evepynTiKoU

O1 onpeiwaoeig oTic oehideg 8 éwg 28 amoTeAolv avamdéomaocTo HEPOC auTwy Twy Xphuartooikovouikwy Karaotdoswy

Zny.

2 eAida 3

31/12/16

6.173.842,07
25.992.812,87
380.267,48

31/12/15

6.403.427 36
26.891.785,74
351.396,48

32.546.922,42

33.646.609,58

19.486,59 27.031,93
19.486,59 27.031,93
3.702.870,02 1.180.647,77
79.981.643,97 79.981.643,97
88.041,00 88.041,00
83.772.554,99 81.250.332,74
4.475.685,59 4.943.636,31

120.814.649,59

119.867.610,56

5.743.994 43 6.581.885,74
2.174.670,33 1.474.863,59
9.234.170,38 11.022.843,26
684.692,84 961.178 53
17.837.527,98 20.040.771,12

15.976.360,54

13.891.075,68

74.205,64 7252221
1.925.691,20 221.536,74
135.398,16 87.310,15
20.684.132,15 13.372.133,36
38.795.787,69 27.644.578,14
608.243,86 818.758,28
57.241.559,53 48.504.107,54

178.056.209,12

168.371.718,10
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KaBaph 6éon

KarapAnuéva kepaAaia
KepdAaio
Ymép 1o dpTio

Zuvoho

AmoOeparika Kai anoteAéopara €ig véo
AToBOepaTIkd VOPWY R KATACTATIKOU
ApopoAdynTa amoBeparika
AmoTeAéopara €ig véo

ZuvoAo

ZuvoAo kaBapric Béong

TTpoPAéyeig
TTpoPpAéyeic via Tapoxéc oc epyalopévoug
Noimtéc tpopAéyeig

ZuvoAo

Ymoxpewoeig

MakponpdOeopeG UTOXPEWDEIG
NoITTEC HAKPOTIPOOETUEC UTTOXPEWOEIC
Kpatikég emixopnynoeig

ZuvoAo

BpaxumrpdBeopec umoxpewoeig
Eumopikég umoxpewoeig
Noimtoi pépol Kal TéEAn
Opyaviopoi KoIVWVIKAG acwdAiong
NoITTEC UTTOXPEWOEIC
‘E€0da xphoswg douAcupéva
Kparikég emixopnynoeic

Zuvoho

ZUvoAo umoxpewocwv

ZuvoAo KaBaplic Oéong, mpofAéyewv Kai uroxpewoewy

O1 onpeiwaoeig oTic oehideg 8 éwg 28 amoTeAolv avamdéomaocTo HEPOC auTwy Twy Xphuartooikovouikwy Karaotdoswy

1

12
13

12
14
13

2 eAida 4

18.188.000,00
195.468.746,45

18.188.000,00
195.468.746,45

213.656.746,45

70.263.298,35
115.682.442 49
(272.148.798,84)

213.656.746,45

70.263.298,35
115.682.442 49
(273.837.355,02)

(86.203.058,00)

(87.891.614,18)

127.453.688,45

125.765.132,27

12.342.520,57 11.140.697,85
335.287,54 411.451,19
12.677.808,11 11.552.149,04
3.220.000,00 3.860.000,00
3.887.663,05 -
7.107.663,05 3.860.000,00

26.283.992,61

20.385.883,99

885.459,02 825.343,62
1.047.318,37 980.588,72
1.265.857,97 1.538.738,11
1.087.993,45 3.463.882,35

246.428,09 -

30.817.049,51 27.194.436,79

37.924.712,56

31.054.436.79

178.056.209,12

168.371.718,10
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KATAZTAZH ATTOTEAEZIMATON

(mood o€ eypw)

KUkAog epyaciiwv (kaBapdg)

KéaTtog mwARcewy

MIKTO amoTéAeopa

Aoimd ouvhBn éooda

‘E€oda dioiknhong

‘E€0da d1dBeong

Noimtd £€0da kai {npiég

Képdn kai {nuieg amod 81d0eon Un KUKAOYOPOUVTWY OToIXEiWwY
Noimtd €0oda kai képdn

AmoTeAéopara wpo TOKWVY Kal 9opwyv
TTioTwTIKoi TOKOI Kal ouvagh £é0oda
XpewoTikoi TOKo!I Kal ouvaeh £€oda
AnoTéAsopa Tpo Yopwv

®opoi e1008AUATOG

AnoTéAcopa mep16dou HETA amd Yoépoug

O1 onpeiwaoeig oTic oehideg 8 éwg 28 amoTeAolv avamdéomaocTo HEPOC auTwy Twy Xphuartooikovouikwy Karaotdoswy

Zny.
15

16

16
16
18
19

20
20

21

2 eAida 5

2016
1/1-31/12

153.041.730,59
(141.783.178,71)

2015
1/1-31/12

146.435.663,88
(136.228.546,53)

11.258.551,88

10.207.117,35

399.066,34 231722,25
(2.445.662,44) (2.548.018,63)
(5.091.011,11) (5.431.100,39)
(172.414,80) (347.574,98)
(266.577,09) (6.636,96)
135.282 52 255.672,43
3.817.235,30 2.361.181,07
23.036,83 58.679.177,79
(503.319,90) (3.591.496,28)
3.336.952,23 57.448.862,58
(972.476,05) 590.732,87
2.364.476,18 58.039.595,45
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KATAZTAZH METABOAQN KAGAPHI OEZHZ

(moad oe eupw)

Ynéhoiro otig 1 Iavouapiov 2015
AmoTeAéouara mepi16dou
AvahoyiaTikd képdn/ (Tnpieg)
ZXNHATIOHOG amoBepdTIKWY

AUEnon peTox1koU KepaAdiou

Ynéhoimo otigc 31 Aekepppiou 2015

Ynéhoimo oTig 1 Iavouapiov 2016
AmoTeAéopara Tepiodou

AvahoyiaTikad képdn/ (npieg)

Ynéhoimo oTigc 31 Aekepppiou 2016

Kepdhaio Yv'n:p TO AnoBepartika \{ouurv Awopol\ovnr? Anoul\e,auam Sovoro
aprio & kar/koU AmnoBeparika €Ig Véov

12.188.000,00 195.468.746,45 11.685.838,30 115.682.442,49 (274.019.066,50) 61.005.960,74
- - 58.039.595,45 58.039.595,45
- - 719.576,08 719.576,08
- - 58.577.460,05 - (58.577.460,05) -
6.000.000,00 - - - - 6.000.000,00
18.188.000,00 195.468.746,45 70.263.298,35 115.682.442,49 (273.837.355,02) 125.765.132,27
18.188.000,00 195.468.746,45 70.263.298,35 115.682.442,49 (273.837.355,02) 125.765.132,27
- - 2.364.476,18 2.364.476,18
- - - - (675.920,00) (675.920,00)
18.188.000,00 195.468.746,45 70.263.298,35 115.682.442,49 (272.148.798,84) 127.453.688,45

O1 onpeiwaoeig oTic oehideg 8 éwg 28 amoTeAolv avamdéomaocTo HEPOC auTwy Twy Xphuartooikovouikwy Karaotdoswy

2 cAida 6
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KATAZTAZH XPHMATOPOON

(mood o€ ypus)

Xpnuatopoég amd A€ITOUpYIKEC SpaoTnPIOTNTEG

AmoTéAeopa TTPo Yopwv

TTAéov K peiov TpooapoyEG yia:

AToOPECEIC KAl ATIOPEIWOEIC EVOWHATWY Kal AUAWY TTdyIwy
TTpopAéyeic

Képdn kai {nuieg amo 81dOean oToixeiwv

‘Booda ouppeToxwy Kai emevUocwy

XpewoTikoi Kal ToTwWTIKoi Toko! (kaBapéd Tood)

TTAéov R\ peiov peTaPoAég Aoyapiaopwy KegaAaiou Kivhang
MeTapoAn amoBepdTwy
MeTapoAn anaiTAoewyv

MeTaPoAn uoxpewoswy

Meiov:

TTAnpwWUEG YIa XPEWOTIKOUG TOKOUG
TTAnpwyéG yia @dpo €1008AUATOC
ZUvoho

Xpnuatopoég and emevAUTIKEC SpaoTNPIOTNTES

TTAnpwyéc (e1ompd€eic) yia amékThon (TWAnoh) Tayiwv aToixciwv

Tokor elompaxOévreg
ZUvoAo

Xpnuartopoéc and XpnuaTodoTikéC dpaaTnpIdTNTES

Eiompdeic (mAnpwyéc) amd av€non (ueciwon) kegahdiou
Eiompdeic (mAnpwpéc) améd ddveia

Mepiopara mAnpwOévTa

ZUvoho

Zuppwvia petapoAic diabsaipwv

KaBaph peTaPoAn ota Tapelakd diabBéoipa kai 1codUvaypa Tng XpAong

Tayeiakd 8iaBéaipa kai 100dUvapa oThv apxh TG TepI6dou

Tapeiaka d1aBéoipa kar 100d0vapa oTo TEAOG TNG TEPIGBOU

Zny.

45

45

12

2016 2015
1/1-31/12 1/1-31/12
3.336.952,23  57.448.862,58
2.025.265,49 1.416.613,61

11511792  (2.594.935,02)
266.577,09 -

- (58.577.460,05)

480.283,07 3.489.778 54
6.224.195,80  1.182.859,66
2.588.956,71 (972.457,73)

(1.935.589,67) 6.176.131,86
3.929.90750  (17.309.885,33)

10.807.470,34

(10.923.351,54)

(1.142.936 51) (3.591.496,28)
(17.930,91) (1.179.735,66)
9.646.602,92 (15.694.583,48)

(1.716.736,37)
23.036,83

(11.697.957 ,52)
101.717,74

(1.693.699,54)

(11.596.239,78)

- 6.000.000,00
(640.000,00) 29.814.995,48
(904,59) (1.316,32)
(640.904,59) 35.813.679,16
7.311.998,79 8.522.855,90
13.372.133,36 4.849.277 46

20.684.132,15

13.372.133,36

O1 onpeiwaoeig oTic oehideg 8 éwg 28 amoTeAolv avamdéomaocTo HEPOC auTwy Twy Xphuartooikovouikwy Karaotdoswy
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ZHMEINZEIL ETII TON XPHMATOOIKONOMIKNOQN KATAZTAZEQN

1. T[ENIKEZ TIAHPOZOPIEZ A TIZ APAZTHPIOTHTEZ THZ ETAIPEIAZ

H CROWN Hellas Can Biopunxavia Eidiv Zuokeuasiac Aviwvupn Etaipeia (oto €€A¢ avapepdpevn we «Etaipeia»), éxer é8pa To Afpo
XaAavdpiou, EBvikhg Avtiotdoswg 57, T.K. 152 31, ABnva, EAAGSa, éxel vopipwe ouoTaBei Kai givar kataxwphpévn oto MnTpwo Avwvipwy
Etaipeiv tng TTepipépeiac ATTikAg, TT.E. Bopeiou Topéa ABnvdv, AiclBuvon Avdamtuinc pe AP. T.E.MH.: 7034401000 [AP. M.AE.
61019/01AT/B/06/057 (2009)] ue avTiKeiyevo epydoiiv:

e Tn Piounxaviki mapaywyn, epmopid, diavopn, eloaywyn Kai e€aywyn 1dWwv ouokeuaoiag kdBe Hop@hg Kai €idoug, ouptrepiAauPavopévwy
KAl TWV OXETIKWY TpWTWY VAWV, KABWC Kal Thv eloaywyh, epmopia Kai eKUETAAAguon pnxavoAoyikoU e€omAiopol Tapaywync 18wy
OUOKEUAoiag.

e Tnv ekmpoowTtnon nuedamuwyv Kal aAAodamwy oikwv TTou TTapdyouyv, euttopelovTal R diavélouv Tapopold i opogidh TpoidvTa.

o Tnv apoxh TEXVIKWY, 0IKOVOUIKWY Kal AOITIWY UTThPEOIWY, oupTTEpIAaUPavopévng TG eKTTOVNONG Tdong gUOEWC HEAETWY, TTOU dgopouv
OTOV TOHEA TWV HETAAAIKWY Kal Aoty €18WV cuoKeuaaiag Kai

e KdBe ouvaph pe Ta avwTépw dpacThpidTRTA.

ZUppwva pe To vépo 4308/2014, n ETaipeia katatdooeTal oTnv Katnyopia tng HeydAng ovrdTnTac.

O evomroinpéveg Xpnuartooikovopikéc Karaotdoeic Tne ETaipeiag, mepihaupdvovrai otic Evotroingéveg Xpnupartooikovopikéc KartaoTtdoeic TG
CROWN HOLDINGS INC., Corporate Headquarters, One Crown Way Philadelphia, PA 19154-4599, U.S.A.

O1 ouvnupéveg Xpnuarooikovolikéc KataoTdoeig eykpiOnkav améd to AloiknTiké ZuppoUAio The «CROWN Hellas Can Biopnxavia Eidwv
Zuokeudaoiac Aviivupn Etaipeia» Thv 26/7/2017 kai éxouv avapThOcei oTo d1adikTuo, oThV hAEKTpOVIKRA BieUBuvon www.crownhellascan.gr.

2. ZYNOYH BAZIKON AOTIZTIKOAN APXNN

2.1 TlAdioio Kardptiong

O1 TtapoUoeg XpNUATOOIKOVOUIKEC KATAOTAOEIG £Xouv ouvTaxBei oUupwva pe Ta EAAnvikA AoyioTikd TTpétuma kat' cgappoyh Tou Népou
4308/2014.

O1 XpNHATOOIKOVOUIKEG KATAOTAoEIC UTdKEIVTal oTi¢ JiaTdgelg mpwTng epappoyng Tou Népou 4308/2014, kaBwg amoteAolv TIG TPWTEG
XPNHATOOIKOVOUIKEG KATAOTACEIC 01 O0TroieC éXouv ouvTaxBei olppwva pe Ta EAAnvikA AoyioTikd TTpéTtuma. H Etaipeia epdppooe Ta EAAnvikA
NoyioTikd TTpéTuTa yia Tn Xphon Tou éAne Thv 31 Ackepppiou 2016, pe nuepopnvia petdapaoncg tnv 1 Iavouapiou 2015.

O1 XphUATOOIKOVOUIKEG KATAOTAOEIC ouvTdooovTav oUppwva pe Ta AieBvi TTpdTuta XpnuatooikovouikAg Avagopdc (ATTXA) péxper thv 31
Ackepppiov 2015. Ta ATIXA diapépouv ot Kdmola onucia amé Ta EAAnvikd AoyioTikd Tlpétuma. Katd tn olUvraén autwv Twv
XPNHATOOIKOVOUIKWY KaTaoTdocwv, n Aloiknon Tpomomoinoe pia amd Tic HeO68oug AoyIOTIKAC aTTOTIUNONG TToU XpNoidoToloUos oUHQWVA HE Td
AieBvi TTpdTuTIa XphudaTooikovopiKAC Avagopdc WoTe va ouvddouv pe Ta EAAnVIKA AoyioTikd TTpéTuta. Ta oToixeia The xphong Tou éAne
tnv 31 Aekepppiov 2015 tapousidlovTtal avampooappoopéva PACEl TWY TPOTTOTTOIRCEWY AUTWYV.

Tupewvia Kar Teplypaph TG emtidpachc Tng HetTdpaocng amé Tic ATTXA ota EAAnvikd AoyioTikd TTpoTuTta oTov 160Aoyioud, oTd idia KepdAdia
Kal 0Ta amoTeAéopaTa tapaTiBeTal oth Znpciwon 3.

O1 XPNUATOOIKOVOUIKEG KATAGTAOEIG £Xouv ouvTaxOei ue Pdon Thv dpxXA ToU I0TOPIKOU KOGTOUC Kal He Pdon Thv apxh Tng ouvexi{ouevng
dpaoTnpIdTNTAG.

Makpooikovopiko TepiPdAAov

O1 e€ehieig katd Tn didpkeia Twy eTwv 2016 kar 2017 kai o1 oulnTRoEIg o €BVIKG Kal 81EBVEG emimedo OXETIKA pe Thv emaveféTaon Twv
6pwv Tou TpoypdupaTo¢ xphHaroddtnong the EAAGSac, kaBioToUv To HAKPOOIKOVOUIKO Kdl XPNHATOOIKOVOMIKG TrepiPpdAAov oTn xwpa
eupeTapAnTo.

H emioTpogh aThv oikovouikh oTaBepdTnTa e€apTdTal o peydAo Pabud amd TiIC evEPYEIEC KAl TIC ATTOPAOEIC OEOUIKWY 0pyAvWwy OTh XWpd Kdl
0To eEWTEPIKO.
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Aaupdvovtac umoyn T @uon Twv dpdoTNPIOTATWY Kdl Th XPNHATOOIKOVOUIKA KatdoTaon Tng Etaipeiag, Tuxdv dpvnTikéc efehifeic dev
avapévetal va emnpedoouv onUavTikd Thv opdAn AsiToupyia Thg.

Tap' 6Aa autd n Aloiknon ekTiud SidpKWwe TRV KATAOTACN Kai TIC TIBAvEC EMITTWOEIC TNE, TIPOKEIUEVOU va SiacpaAios! 6TI AaupdvovTal éykaipd
6Ad Ta avaykaia kai SuvaTd pETpd Kal EVEPYEIEC Yid ThV €AAXIOTOTIOINGN TUXOV ETUTITWOEWY aTIC dpaaTnpidTnTeg The ETaipeiag.

2.2 ZuvaAAaypdTiKEG HETATPOTEC

(@) Népiopa katdpTiong XpNHATOOIKOVOUIKWY KATaoTdoswy

Ta oToIXeia TWV XPNUATOOIKOVOUIKWY KataoTdoswv Tne Etaipeiac empetplvrar PAoel Tou vopiopdro¢ oTo omoio kartapTi{ovrdl ol
XPNHATOOIKOVOUIKEG KaTaoTdoeig The ETaipeiacg (vopiopa mapouciaong). O1 xphpdTooikovopikéC kaTaoTdoeig TnG ETaipeiag mapouaidlovrai oe
Eupw.

(B) ZuvaAAayég kai utdAoITa

O1 ouvaAAayéc oe Eéva voliopaTa HeTATpETOVTAI OTO VOUIOUA OTO 0TIoio KATdpTi{ovTdl oI XpNHATOOIKOVOHIKEG KATAOTACEIC HE TIC I00TIHIEC TIOU
10XUOUV KaTd Tnv huepopnvia Twv ouvaAhaywv. Képdn kai {npiéc améd ouvaAAaypaTikEG B1apopEC o1 0TToiEC TTPOKUTITOUV ATt ThV TAKTOTT0inoh
TETOIWV OUVAAAQYWY Kdl ATté TN HETATPOTIA TWV VOUIOHATIKWY TIEPIOVUCIAKWY OTOIXEIWY Kal UTTOXPEWOEWY TTou ekppdlovTal o évo vopioua
He TIC 10XU0UaEC I00TIYIEC KATA ThV huepopnvia 1coAoyiglol, kataxwpeoUvTal aTa amoTeAéopara.

2.3 Ouyarpikég eTaipeisg

OuyaTtpikég, sival o1 eTaipeieg (TepiAaupavopévwy kair Twv eTaipeiwy EidikoU ZKomoU) oTi¢ omoie¢ n ETaipeia katéxel TooooTd peyaAlTepo
Tou 50% Twv SIKkaAIWHATWY YAPOU A OTIC OTToieC £XEI TN dUVATOTNTA va KATEUBUVEI ThV OIKOVOUIKA Kal ETTIXEIPNUATIKA TOAITIKA £TO1 WOTE va
TPOKUTITOUV 0@£AN amd Tic SpaaTnpIdTNTEC THG.

H Umtap€n evdexdpevwy SikaiwpdTwy YAPYoU, Ta oToia €T Tou TTAPOVTOC UTtopei va e€aoknBoUv K va petartpamolv, Aaupdvovrail ut' oyiv yid
Tnv e€akpipwon Tou av n Etaipeia aokei éAeyxo piag eTaipeiag.

H e€ayopd Twv Buyatpikv ameikovileTal AoyioTIKA pe TNV e@appoyh The HeBGdou The ayopdc. Kdotog Ayopdc Bewpeital To oUvoAo Twv
KaTaPaAAOUEVWY TTEPIOUTIAKWY OTOIXEIWY, TWY avaAauPavopevwy UTTOXPEWaEWY TToU U@ioTavTal A TEKUdipovTal, Kal TwWv XophynOévTwy améd
Tov OpIAo ouppeTOXIKWY TiTAwy (equity instruments) amoTiuwpeva oTig elAoyeg afieg Toug, katd Thv huepounvia Thg TPdEewg avTarhayhg
Tou eAéyxou Thg e€ayopalopevng kaBwg Kai 611 damdveg oxeTiCovTal dueoa He Thv ayopd. Td eTi HEPOUC TIEPIOVOIAKA OTOIXEId, UTTOXPEWOEIG
Kdl eVEEXOUEVEC UTTOXPEWOEIG TTOU ATTOKTOUVTAI, ATOTIHWVTAl dpXIkd oTnv eVAoyn afia Toug Katd Thv nepopnvia Tng mpdgewg avrarAayig,
avefdpTnTa Amé To TMOOOOTO TWV TUXOV SIKaIwUATWY peloyngiac. H diagopd petall Tou TipApatog €€ayopdg kai Thg eUAoyng aiag Twyv
kaBapwv Tepiouaiakwy aToixeiwv The e§ayopacBeiong Buyatpikic Kataxwpeital wg Ymepalia. ZTi¢ mepimTwoeig 6mou To KéoTog Ayopdg
gival HIkpdTEPO ThG eUAoyng afiag Tou ooooToU TNE ETaipeiag emi Twv kaBapwv epiovaiakwy otoixeiwv Tne e€ayopacBeiong BuyartpikAg, n
diagopd kataxwpeital an' euBeiag othv Kardotaon AmoteAeopdTtwy XpAosw .

Z1i1c Xpnuatooikovouikéc Kataotdoeic Thg ETaipiag, o1 ouppeToxéC o BuyaTpikEC ETIXEIPACEIC ATOTILWVTAI OTO KOOTOC KTAOEWS AUTWY,
peloUpevo He TuxOV amopeiwon TG aidg Twv OUHHETOXWY.

2.4 Evowpareg akivnTowoInoeIg

O1 evowpdTeg akivnToToliNoeIg ameikovi{ovtal aTIG XphpaTtooikovolikég KartaoTdoeig, oTo 10TopIkG KOOTOG KTAONG HEIOV OUOOWPEUHEVEG
amooPEoeIC Kl TUXOV amalIiwaoelg, eKTOC Twv £8dQIKWY EKTAOEWY KAl TWV Tayiwv umd ekTEAEon, TTou ameikovi{ovTal oTo KOOTOC Heiov
anaiwoeig.

To K6OTOC KTAOEWC TIEPIAQUPAVE! TO XPNHATOOIKOVOUIKO KOOTOC, OTIC TTEPITITWOEIG OTTOU h KATACKEUAOTIKA Trepiodog Eemepvd Tnv didpkeia dUo
SI1aXEIPIOTIKWY XPNOEWY, Kal OAEG TIG dUeoa eMIpPITITEEC OATIAVEC YId ThY ATTOKTNON TWV OTOIXEiWV KATA Th SIdpKEId Kal HEXP! TNV TIPAKTIKA
ohokAfipwoan Tn¢ emévduong. Ta kdoTtn Tou oxeTiovTal He Thv €ayopd evag Trepiouaiakol aToiXEiou Ke@aAaloToloUVTdl Kal dTToaPévovTal KaTd
Tn didpkeia TG weEAing WAG Tou aXETIKOU TTEPIOUTIAKOU OTOIXEIOU.
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MeTayevéaTepeg damdveg, kataxwpolvTal o etav€non The aiac Twv evowpdtwy mayiwv A we EexwpioTd Tdylo poévov av givar mibavé va
e1opevoouv aThv ETaipeia, peAAovTIKA 0IKOVOUIKA 09EAN amd Thv XpAoh TOU TTayiou OTOIXEIOU, KAl TO KOGTOG TOUG vd UTTOpEi va emIPeTpNnOEi
afié6mora. O petayevéoTepeg autég damdveg (PeATioeic) amoopévovTtal evrdg TNG UToAeimopevng weéAiung CWAC Tou OXETIKOU Ttayiou A
0TV TEPITITWON TTOU 01 HeTayevéaTepeg damdveg emavaAappdvovral, amoaPpévovTal yid To Xpoviké didoThpa Héxpl Tnv emopevn PeAtiwon. To
KOOTOC ETMIOKEUWY Kal ouvThphoswv kataxwpeital otnv Kartdotaon AmoTeAceopdTtwy Xpnong étav autég mpaypaTotololvTal.

O1 amoopéocic uoAoyilovTar pe Tnv oTaBepn péBodo amdoPeong WoTe Ta Tdyid va epgavifovTtal 0TV UTTOAEIMKATIKA Toug aia katd To TéAog
TNG EKTIHWHEVNG WeEAIING TwiG Toug wg e€AG:

Aiapopypiioeic Mrédwv 20 étn
Kripiakéc EykataoTtaoeig

KTipiakéc EykataoTtdoeig 40 ¢tn
Avakaivioeig 17 étn
Evkataotdosic Kripiwv 12 ¢1n
AT0ONKEUTIKOI XWpPOI 20 étn
MnxavoAoyikég EEomAiopudc

MnxavoAoyikég E€omAiopndg 18 ¢tn
Méoa eowTEPIKWY HETAPOPWY 5 émn
KaAoUmia 5 étn
Aoira Tlayia

TnAe@WVIKEC £YKATAOTAOEIC 10 étn
TTpoypdupara H/Y twc 10 étn
HAekTpovikoi YToAoyioTég 5 étn
EmimAa ypageiwv 5 étn
Méoa peTagopwv:

- ®opTnyd & emiparika autokivnta 4 ¢étn
- MeTaxeipiogéva autokivnta 3 étn

H umoAeippatikh alia kar n weéAiun wh Twy evowpdTwy mayiwv avaBewpolvTal kai TpoodpudélovTal, av KpiBei amapaiThto, KAatd Thv
nuepounvia kAeigipatog Tou IgoAoyiopou. OTav n avaméopeotn aia evog mayiou umepPaiver Tnv avakThaoiun afia 16Te n afia Tou mayiou
avampooappéleTal oTo UYog Tou avakThaIou TTogoU.

Ta képdn K o1 Iniéc amd Tnv TWANon evowuaTwy Tayiwv mpoodiopilovral wg h Siagopd HeTalU Tou TIMAKATOC TTWANONG KAl TNG UTTOAEILPATIKAG
aiac kar kataxwpouvTal otnv Katdotacn AmoteAeopdTwy Xphong.

2.5 AuAa TTeplouoiaka Zroixeia

AyopaoBévra AuAa TTeploudiaka Ztoixeia: H afia Toug mpémer va mepiAauPdver To K6aTog ayopdc kaBuwg kai OAa Ta oxXeTIKA Pe Thv ayopd
KOOTN, TepIAauPpavopévwy Twy agoipwy cupPpoAdaioypdewy Kai cuppoUAwy.

AuAa TTeplouaiaka ZToixeia avanTuypéva eowTepika: H alia Toug mpémer va mepiopileTal aTo KOGTOC KTAONG, 0 oUVAUACHO HE TNV AoYdAIoh
Toug meptAappavopévwy Kai apoipuyv cuppoAaioypdewy.

Moyiopika@ H/Y: Aamdveg mou oxetiovral ge Thv avdmtugn K ouvTrpnon AoyiopikoU NAEKTpOVIKWY uTtoAoyioTwy avayvwpilovrar wg £€oda
étav mpayparomoioUvTal. Aamdveg mou oxeTilovral dueoa pe avayvwpioiga Kai povadikd mpoidvra AoyiopikoU, Ta oTroid eAEyxovTal ATd ThV
Etaipeia kai Ta omoia mBavov va amo@épouv oIKoVopIKd o@EAN HETA THY KAAUYN TOU KOOTOUC TOUC TrépaAv Tou evOC £Toug, avayvwpilovrdl wg
Hépoc Tou efomAiopolU oTic AuAa TTepiouaiakd ZToixeid. Ta dpeoa K6oTh TepiAauPpdvouv apoiPpéc mpoowTikoU ThG opddag avdmtuéng
AoyiouikoU Kai pia AoyiKA avaAoyia Yevikwy €6dwv.

‘E€0da mou avapabuiouv h mapareivouv Thv amddoon AoyIOHIKWY TTPOYpdupdTWY TTEPAV TWV dpXIKWY Toug Tipodiaypagwy avayvwpilovTal we
KePaAaIakEG PEATIWOEIG KAl TTPOOTIOEVTAI 0TO ApXIKO KOGTOG Tou Aoyiopikol. To K6OTOG avdmTuEng AoyIoHIKWY avayvwpileTal wg aowyudrto
Tdyio Kai arooPéveTal he Thv oTaBeph péBodo katd Tn didpkela TG weéAiung Jwhg Tou, n otroia dev mpémel va Eemepva Trepiodo Twy 10 eTWv.

AwnoopPéocic: Ta AuAa TTepiouaiakd ZToixeia amoopévovtal pe Tn oTaBeph HEB0Bo, pe PAon Th HIKPOTEPN XPOVIKA TEpiodo, OTola gival auTh,
peTagl Thg vouikAg (h oupparikic) Twhc Tou aToixeiou i TN weéAiung Twhg Tou. H weéAiun Jwh eAéyxeTal oUOTNUATIKG KAl avampooapuodeTal
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oTav auTé Kpivetal amapditnto. Ta oToixeia ou ekTIpdTal 0TI £xouv amaiwBOei Adyw véag TexvoAoyidg i AAAwWvY TtapaydvTwy, diaypdgovTal
otav autd efakpiPpwBei. AuAa TTeplouaiakd oToixeia pmopei va éxouv adpioTh Sidpkeia Jwhg, Sev amooPévovTal Kal UTIOKEIVTAI 0 EAEYXO
amopeiwong £Tnoiwg.

2.6 Amnopciwon afiac pn XpNHUATOOIKOVOUIKWY TEPIOUCIAKWY OTOIXEIWY

Ta mdyia oToixeia mou éxouv adpioTng didpkeiac weéAiun {wh dev amoopévovTal Kal UTOKEIVTAI 0 €AEYXO0 ATTOHEIWANG ETNOIWG.

Ta mdyia oToixeia TTou amooPévovTal, UTTOKEIVTAI g€ EAEYXO YId ATTOHEIWON OTTOTESATIOTE YEYOVOTA A AAAAYEC OTIC OUVONKEC, UTTOdEIKvUOUVY OTI
n afia Touc pmopei va pnv civar TAéov avakthoiun. H Tnpia Adyw amopeiwong avayvwpiletar we £€odo apéowc 6Tav n afia Twv mayiwv
oToixeiwv uneppaivel Thv avakThoipn agia Toug.

H avaktroiun aia civai To peyaAUTepo 006 TTou TPoKUTITEN attd Tn aUyKpioh The eVAoyng afiac Tou Trayiou peiov To KOOTOC TTWANONG Kail ThG
aiac xphoswg Tou mayiou.

Tia Adyouc mpoadiopiopol TG dmopeiwong, Ta Tdyid KatnyoplotoloUvTdl 0TO XAUNAOTEPO £TiTed0, Yid TO OT0I0 UTTAPpXOUV EeEXWPIOTEC
avayvwpiolPeg Tapiakég poég (Hovddeg dnuioupyiag Tapiakwy powv).

2.7 XpnuaToolKovoyiKka mwEPIOUCIAKA oToIXEia

Ta xphHATOOIKOVOUIKA TTEpIoUaiakd oToixeia avayvwpilovTal apXIKd aTo KOOToC KTAONG.

MeTayevéoTepa ThG ApXIKAC avayvwpiong Td XPNUATOOIKOVOUIKA OTOIXEid E€MIHETPWYTAI OTO KOGTOC KTAONG Heiov CnuIEC amopsiwong.
EmimAéov, peTayevéaTepa TNG dpXIKAC avayvwpiong Td £VTOKA XpNHATOOIKOVOUIKA TTEPIOUCIAKA OTOIXEiId EMIUETPWVTAI OTO ATTOOPECIHO KOOTOC
He Th XpAon The peBddou Tou TpaypaTikoU emiTokiou R pe T oTaBeph PéBodo, avTi Tou KOOTOUC KTHONG, £dv h HEB0BOC Tou amoaPéaipou
KOOTOUC £XEI ONUAVTIKA ETITITWON 0TA OO TWV XPNHUATOOIKOVOUIKWY KaTtdoTdoswyv. £2¢ évToKa XPhUATOOIKOVOUIKA TrEpIoUdiakd oTolXEid
OcwpoUvTal KAl TA OTOIXEIA EKEIVA TTOU TEKUAIPETAI OTI EPTTEPIEXOUV ONHAVTIKA TTO0d TOKWY, £0TW Kal €Av auTé dev opileTal pnrd.

Ta XphHATooIKOVOUIKA TTepIouaiakd aToixeia Tavouv va avayvwpilovTal éTav Ta cupPaTikd SIKAIWPATA T TWV TAUEIAKWY POWV TWV OTOIXEiWV
ekTVeUOOUV A HeTaPiPacToUv ouaiwdwe 6Aot o1 Kiveuvol Kal Ta 09éAN TToU TTPOKUTITOUV aTtd ThV KUPIOTNTA TWV OTOIXEIWV.

2.8 Anopciwon afiac XpnHATOOIKOVOHIKWY TEPIOUTIAKWY OTOIXEIWV

H Etaipeia afiohoyei oe kaBe nuepopnvia 1coAoyiopol edv uttdpxouv eveieIc TI éva XpNHATOOIKOVOUIKO TTEPIOUOIAKS aToIXEio B Hid opdda
XPNHATOOIKOVOUIKWY TTEPIOUCIAKWY OTOIXEIWV EXEI ATTOHEIWOEI.

Ev3cieic amopciwong pmopei va amoteAolv Ta e€AC yeyovdTa: onuavTiKA oikovouikh SUokoAia Tou XpeWwoTn f opddac XpewoTwy, N AoyIoTIKA
aia eival onpavTtikd uynAdTepn amd Thv eUAoyn alia autwyv Twv aToixeiwv (6tav n eUAoyn alia umtdpxel) A BUOUEVEIC TOTIIKEG, EOVIKEC R
d1eBveig ouvOnkeg au€avouv Thv TIBavoTNTa aB£TNong Pacikwy deopeUoEWY TTOU ATTOPPEOUY ATIO TA XPNHUATOOIKOVOUIKA TTEPIOUTIAKA OTOIXEid.

Znuid amoysiwong TPokUTTEl 6Tav h AoyioTIKA alia Tou oToixgiou eival peyaAUTepn amé To ood mou n Etaipeia ekTipd 611 Ba avakThoe! améd
To oToiXeio auTé. To Tood Tou h Etaipeia ekTipud 671 Ba avakTAoe! amod éva XpnHATOOIKOVOUIKG TIEPIOUTIAKS OToIXEiO €ival To HeyaAUTEpo amod
Tnv Tapouoa aia Tou TTogoU Trou eKTIPdTal 0TI Oa AngOei amd To TepIoUaIakd aToixeio, uTtoAoyi{opevn He T XpACH Tou TTpaylaTikoU ETTITOKIoU
1 Thv eUAoyn afia Tou aToIXEiou HEIWPEVN HE TO ATIAITOUPEVO KOOTOC TTWANONG.

O1 {nuiéc amopciwaong avayvwpilovTdl 0ThY KATAOTAON ATTOTEAEOUATWY Kdl avaoTpé@ovTdl w¢ KEPAN g€ AUTAV OTAV Ol GUVORKEC TTOU TIC
dhuioUpynoav Ttavouv va 1oxUouv. H avaoTpogh vivetar uéxpr Thg afiag mou Ba cixe To aToixeio, edv dev gixe avayvwpioTei nuid amopsiwang.
E131kdTepa, yia Ta XpNHATOOIKOVOHIKA TTEQIOUTIaKd OTOIXEIA TOU PN KUKAOWOPOUVTOG evepynTikoU ol {npiég amopeiwang avayvwpilovTar 6Tav
EKTIUATAI OTI N aTrodgiwaon gival HOVIHOU XdpdKTAPd.

2.9 AnoBéuara

Ta amoBépara avayvwpilovrtal apxikd oTo KOaToC KTHonG. To KOoToG KThong mpoodiopileTal oUpgwva pe Th HEBodo Tou Hédou aTabuikoU
6pou.
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To KéOTOC KTAONG TWV amoBepdTwy TepiAaupdverl To olvoAo Twy dATavWwy TTOU amaiTouvTdl yid va ¢Odoouv autd atnv mapoUaa Oéan Kai
KaTdoTaoh Toug.

MeTd Tnv dpxXIkf avayvwpion, Ta amo®épard emPETPWVTAI oTnV KaT €ido¢ xaunAdtepn afia petall KOOTOUC KTAONG Kal KaBaphg
pevaTomoinoiung aiac.

H kaBaph peuvotomoinoiun afia eivar n ekTipwpevn TipR d1dBeong Twv amoBepdTwy KATA TV KAVOVIKA Topegid ThG EMIXEIPNUATIKAG
dpaoTnpIdTNTAC, HEIWUEVN KATA TO TUXOV KOGTOC TTIOU ATIAITEITAI Yid TNV 0AOKANPWON TOUG Kail TNV Tpaypartotoinon The diaBeong.

2.10 TTpokataPoAéc Kai Aoimd pn XPNHATOOIKOVOHIKA TEPIOUOIAKA aToIXEia
O1 mpokataPoAég avayvwpilovTal apxIkd oTo KéoTog KThong (kataPpaAAdpeva mood). MeTayevEéoTepd ETIHETPWVTAI OTO APXIKO KOGTOG KTAONG
Heiov Ta xphoidoTroin@évTa mood Ppdon The dpXAc Tou 8e30UAEUHEVOU Kal TUXOV {NUIEC aTodeiwong.

Ta Aoimd pn XpNnUaToolkovopikd Treplouciakd oToixeia avayvwpilovral apXikd oTo KOaToC KTAONnG. MeTayevéaTepa eTIUETPWVTAI OTh
xaunAdTepn alia petall kKdoTOUC KTAONC Kal avakThoiung aiag.

Ta meplouoiakd autd otoixeia The ETaipeiagc mepiAauPpdvovTar ota kov3UAia «Aoiméc anaithoeig» kai «TTpomAnpwpéva é€odax.

2.11 Epmopikéc AmaiTROEIC

O1 gumopikéC amaiTRoeIg avayvwpilovTal apXIKd aTo KOOTOC KTAONG Kal HETAYEVEOTEPA ATTOTIPWVTAI 0TO AvammooPeaTo KOOToG He TN HEBodo
TOU TpayHdTikoU ETITOKIOU, EKTOC £dv To amoTéAeopd The tpoedpAnong dev eival onpavTiko, Helwpévo He TUXOV TpdPAeyn amopciwong. Oi
TpoPAEyeIC amopsiwang avayvwpilovTal éTav uTtdpxel avTikelpevikA évaeign 611 n Etaipeia dev gival og Béon va siompael 6Aa Ta opeiAdpeva
To0d e PAon Toug apxIkoUg 6pouG TG CUHYWVIdAG.

ZNUavTIKEG TapeldkéG BUOKOAIEC Tou TTeAdTn, PePaidTNTA 0TI 0 TTEAATNG Ba KNPUEel TTTWXEUON A XPNHATOOIKOVOUIKA avadiopydvwan, aBétnon
A TapdAnyn TnS KaTaPoARg Twv TAnpwuwy (via Xpovikéd didoTnpa pn amodeKTo améd Toug UTTEUBUVOUG Yid ToV KaBopIopd TwWV TIGTWTIKWY opiwy
Twy TeAATWV) BewpolvTal evAEIEIC 6TI 01 EUTIOPIKEC ATIAITACEIC €ival ATTOUEIWUEVEC.

To o006 TG TPOPAeyYNG civar n diapopd peTall The AoyioTIKAG afiag Twv amaITAgEWY Kai ThG avakThoiung aiac.

H avakthoiun afia, epdoov To opelAdpEVO 00O EKKpEWE Yia TEpiodo HeyaAUTEPN Tou £vOC £ToUg, cival n TtapoUod afia Twv TTPoodoKWHEVWY
Tapelakwy powv poeo@AoUpevWY KaTd To TPEXOV ETIITOKIO To oTroio cival 8iaBéaipo yia Tnv Etaipeia. To ogd Tng péPAsyng kataxwpeital
wc £€0d0 oThv KATAOTAON ATOTEAEOUATWY XPAONC.

MeTayevéoTepeg avakTAOEIC TTOOWY TA OTTOiA TTPONYOUHEVWC €ixav diaypdgei TIOTWYOVTAlI 0ThYV KATAaTAoh aAmoTeAEOUATWY XpAoNG.

2.12 Tapeiaka AiaBéoipa kai Iood0vapa

Ta Tapeiakd AiaBéoipa & IoodUvapa mepiAauPdvouv Ta PETPNTd, TIC KaTaBéoei dWewe oTIC Tpdmeleg, dAeg PpaxumpdOeousc dusoa
pEUCTOTIOINOINEG £MEVOUOEIG e oupPaTikh didpKela péxp! Tpelg PAveg kai Tpamelikég umepavaAnyelg. O UTepavaARYelg euTTEpIEXOVTAl OTd
pPpaxumpdBeopa ddveia oto TTadONTIKG.

2.13 MeToxIk6 KepaAaio
O1 koivég petoxéc Tng Etaipeiac karaxwpoUvtar ota ‘I8ia KepdAaia. E€oda dueoa ouvdedueva pe Thv ékdoon vEwv peToxwy epgavilovrai
agaipeTikd ota ‘Idia KepdAaia, kaBapd améd @dpoug.

‘Otav n Etaipeia ayopdoel pépog Tou HeTOXIKOU ThG Ke@aAdiou, To KataPAnBév Tiunuga oupmepiAaupavopévwy OAwv Twv oXeTIKWY £§6dwv
kaBapwyv améd poépoug, eppavileTal apaipeTikd améd Ta ‘Idia KepdAaia wg «idieg HeETOXEC», EwWC OTOU auTéC akupwBOouv. OTav TETolEC HETOXEG
oTn ouvéxela TwAnBouv R emavekdoBoUv To 0108ATTOTE e10TpaxOév Tipnua TepiAaupdavetar ota ‘Idia KepdAaia.
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2.14 XpnuaTtooiKoVoUIKEC UTOXPEWOEIC

O1 XpNUATOOIKOVOUIKEC UTTOXPEWOEIC avayvwpilovTal dpXIKd aTo o@elAdeVo Toad Toug. TTood Tou agopoUv UTép A UTTO To dpTio £kdoaon,
KaBWw¢ Kal To KOOTOC TToU aXETiICeTAI dUeod PE THV avdAnyn Twy uttoXpewoswy avTigeTwmilovral we £é€oda R £00da TNG TePI6SoU OThV OTToId
0l UTTOXPEWOEIG avayvwpioTnkav apxikd. MeTayevéaTepa TNG ApXIKAG avayvwpiong, ol XPNHATOOIKOVOUIKEC UTTOXPEWOEIC EMIUETPWYTAI OTA
opelAOpEVa TTOOd.

O XpNHATOOIKOVOUIKEG UTTOXPEWaeIC avayvwpilovTal dpXIKd Kal €TIHETPWVTAI HETAYEVEOTEPA OTO ATOOPETIHO KOOTOC HeE Th HEBodo Tou
TpaypartikoU emiTokiou A Th oTaBeph péBodo, edv n emPéTphon OTo ATMOOPECIUO KOOTOG €XEl ONUAVTIKA €MIMTWON oTa Tood Twv
XPNHATOOIKOVOUIKWY KATAOTACEWV. ZTNV TEPITTWON TIOU 01 XPNHATOOIKOVOUIKEG UTTOXPEWOEIG ETIHETPWYTAI 0TO AMOOPEdIUo KOOTOG,
avayvwpilovtal apxIkd aTo kaBapd mogd mou avaiappdveTal, AauPavopévwy UTOYNn Tov TTOOWV TToU dgopoUv UTEp K uTtd To dpTio €kdoonh,
TOKOUC, KaBW¢ Kal To KOOTOC TToU axeTi{eTal dueoa pe TV avdAnyn autwy. O1 TPOKUTITOVTEC TOKOI ATTO TIC XPNHATOOIKOVOUIKEG UTTOXPEWDEIG
avayvwpilovtal w¢ £€0da oTa amoTeAéoparda, eKTEC av PapUVouV To KOOTOC TIEPIOUTIAKWY OTOIX EiWV.

Mia xpnuaTooikovopikA uttoxpéwan malel va avayvwpiletar 6Tav h oudpartiki dEoUeuan EKTTANPWVETAI, AKUPWVETAI N EKTIVEEL,

H 8iagopd petal Tng AoyioTIKAC agiag piag XphHAaTooIKOVOUIKAG UTtoxpéwaong Tou e€ogAcital A peTaPipaletal o éva TpiTo HEPOC KAl TOU
avTaAAdypaTog Tou kataPdAAeTar, ouptrepiAauPpavopévng TG AoyioTIKAG afidag Tuxdv dAAwvY, EKTOC HETPNTWY, HETAPIPATOHEVWY TTEPIOUTIAKWY
OTOIXEIWV KAl TUXOV VEWV UTToXpeWaewy Tou avaAappdvovTal avayvwpileTal oTa amoteAéouara.

2.15 Aaveiopéc

O daveiopdg avayvwpiletal apxIKd 0To KOOTOC KTAONG, HElWHEVOG KaTd Ta £€0da The ouvaAAayAg. Ze peTayevEoTePEC TTEPIOBOUC 0 daveiopdg
amoTipdTal oe Tpéxouoa aia Pdoer Tng HeOGSou Tou TipayHaTikoU AsiToupyikoU emiTokiou. Tuxov Siapopd peTall Tou e10mpaxOévTog mooou
(kaBapé améd oxeTikd £€o0da) kar The aliac e€6pAnong, eppaviletar othv Katdotaoh AmoteAsopdtwy XpAong katd Tny didpkeia Tou daveiopou.

O Aaveiopéc Taivopeital oTIC PpaxuttpéOeolec UTOXPEWOEIC EKTOC av h ETaipeia éxel To dveu 6pwyv dikaiwpa va avapdAsr Thv e€6pAnon Tou,
yia TouAdxioTov 12 pAveg, HETA Thv nuepopnvia KAgioipaTog Tou TooAoyiopoU.

2.16 Mn xpnpaATOOIKOVOUIKEG UTOXPEWOEIC Kal TPOPAEYEIQ

O1 Un XpNHATOOIKOVOUIKEG UTTOXPEWTEIC Kal o1 TTpoPAéyelc avayvwpilovTal apXIKd Kal ETTIHETPWVTAI HETAYEVEDTEPA OTO OVOUAOTIKO TTOGO TTOU
avapéveTtal va anaithOei yia To 31akavovioud Toug.

O ipopAéyeic avayvwpilovtal 6Tav h Etaipeia éxer pia Tpéxouoa VOUIKA R TEKHAIPOUEVN UTTOXPEWON WC ATTOTEAEOUd £VOC YEYOVOTOC TOU
TapeABévTOC, cival TBavdv va anaitnBei ekpoh Topwy yia e£69Anon The uTtoxpéwong Kai OTI gival duvaTov va vivel gia afidmoTn ekTipnon
Tou oooU. Otav n Etaipeia avapéver pia mpdPAeyn va kahugBei, yia Tapddeiypa amd éva aceahioTiké oupPéAaio, n amolhpiwon auth
avayvwpileTal wg XwpIoThH amaitnon povo 6tav sivar amoAuta pépain.

H Eraipgia avayvwpilel pia mpoPAeyn yia emaxOn ouupoAdia 6Tav Ta TpoodokWHeva o9éAN TTOU avapéveTdl va TTpokUWouv amé éva cupPdiaio
eival HIKPOTEPA ATIO TA AVATIOYEUKTA KOOTN aTtd TNV TAPNON TWwv 6pwv Tou cUpPoAdiou.

O1 pakpompdOeopeg poPpAéyeic TpoadiopilovTal He TTPOEEOPANON TWV AVAUEVOUEVWY HEAAOVTIKWY TAUMIAKWY powv agolU AngBolv umdyn ol
Kivduvol Trou oxXeTiovTal Je T OUYKEKPIPEVN UTTOXpEWaN.

TTpéPAcyn yia opelAdpeveg adeieg mpoowmikoU: H Etaipeia Snuioupyei mpdPAeyn yia Tic SikaioUPeveg adAAd pn xpnoigomoinBeiosg, HéExp! To
TEAOC ToU £Toug / Ttep163ou, NUépeg adeidg TTPOOWTIIKOU YId TIC OTIOIEC UTIAPX El UTTOXPEWON TOU £pY0d6TN Yid TTANPWHRA oUHQWVA HE TO EPYATIKO
dikaio TG Xxwpag.

TTpoPAeyn @épwv yia avéheykteg xpnoeig: H ETaipeia dnpioupyei mpoPAewn yia Tp6oBeTouG 9OpoUG TTou avapévetal va emipAnBolv ot
TePIMTWON PopoAoyIkoU eAéyxXou Twv avéAeykTwy XpAoewv. H mpopAsyn PacileTal oThv yvon utapxOovTwy @opoAoyikWwy BepdTwy Kai ota
amoTeAEOUATA TWY TTPONYOUHEVWY QOPOAOYIKWY EAEYXWYV.

2.17 Kparikég emixopnynoeIg

O1 KpATIKEG ETTIXOPNYATEIC TTOU AdYOopoUV TTEPIOUCIAKA oTolxEia avayvwpilovTal apxIkd W¢ UTTOXPEWOEIC aTA TTood Td OTroid €10TTPATTOVTAIl A
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£YKpivovTal 0pIOTIKA OThV TTEPiodo TNV 0TToid €I0TTPATTOVTAI A OThV Trepiodo TTou KaBioTartal opIoTIKA h £YKPIOA ToUG Kal uTtdpxel PepaidTnTa
6T 6a eiompaxBouv.

MeTayevéoTepa TNG apxIKAG avayvwpiong amoaPévovTal Pe Th HETAQOPd Toug oTa amoTeAéopata we é0oda, oThy idia mepiodo Kal Ue TpOTO
avTioToIXo TNG HETAYOPAC oTa amoTeAEoHATA ThG AoyIOTIKAC afiac Tou aToixXEiou TTou £TTXopnYABNKE.

2.18 AvapaArdpevoc Eépog Eioodhparog

O avaPparAdpevog pépog e100dhpaTog uttohoyileTal TARPWCE e Th Xphon TG HEBGSoU UTTOXPEWOEWY, ETTi TWV TIPOoWPIVWY didpopwv HeTall
NG @opoAoyIKAG Pdong kai The AovioTikAg afiac Twv emi pépoug oToixeiwv Tou EvepyntikoU kai TTaBntikoU. O avaPaAAdpeEvVoC @opoC
eigodnpatog dev Aoyiletar edv MPOKUTTEI amd Thv dPXIKA aAvayvwpion oToiXeiou evepynTikoU R madnTikoU oe ouvaAAayh, €KTOC TNg
ETMIXEIPNUATIKAG OUVEVWONG, h oTroia dTav £yive h cuvahAayh dev emhpéace oUTE To AOYIOTIKO oUTE To YopoAoyikd Képdog K Tnyia.

O1 avaPparAéueveg popoAoyikEC amaiThoelg avayvwpilovTal pévo oto Paduéd mou eival miBavov 611 Ba urtdpEouv peAAOVTIKA popoAoynTéa Képdn
Tou Oa xphaipoToinBolv yid ToV CUHYNYIoHO aUTWV TWV TTPOoWPIVWY 31a@opwv.

O1 avaPpaAAdpevec popoAoyikéC UTToXpeWwaelg, avayvwpilovTal yid popoAoYNTEEC TTPOOWPIVEC dIAYOPEC TTOU TIPOKUTITOUV atd emevdUOEIC OF
OuyaTpIKEC Kal CUYYEVEIC eTaIpEieC He €aipean T TTEPITITWON TTOU h AVTIOTPOYRH TWV TIPoowpIVWY diapopiv eAéyxeTal amd Thv ETaipeia kai
cival mBavéd Ot o1 TTpoowpIvéC Biagopéc dev Ba avTioTpd@oUv oTo TPOPAETTTO HEAAOV.

O avaparrdpevog popoc ei0odAPaToC TpoadiopileTal He Th XPAON POPOAOYIKWY OUVTEAEOTWY TToU éXouv OeamioTei HEXPI ThV nUEpounvia
KAgioigaTo¢ Tou IgoAoyiopoU kai avapéveTal va 1gXUouv 0Tav ol OXETIKEC avaPaAAGHEVEC YOPOAOYIKEC aATTaITROEIC TTpayHaToToinBolv A ol
OXETIKEC avaPaAAOpeEVEC @opoAoyIKkEC uToxpewoelc €€opAnBolv. O avaPaAAdpevoc @opo¢ XpewveTal B mioTwveTar othvy Kardortaoh
AToTeAcoudTwy XpAong, eKTOC av oXeTileTal pe KovAUAIA TTou XpewvovTal A migTWwvovTal ameuBeiac ota ‘Idia KepdAaia, oe auth Thv
TepiTTWON 0 avaPparAdpevog gopog TepiAappdaverar emiong ota ‘Idia KepdAaia.

2.19 Tlapoxéc oTo mpoowTmiKo

Zuvtaeic kai aAAec ouvtalodoTikéc umoxpewoelg: H Etaipeia ouveiopépel Téo0 oTa TpoypdupaTa kaBopiopévwy tapoxwy é0o kai oe autd
TWV KABopIOUEVWY EI0QPOPWV.

TTpéypappa kaBopiouévwy Ttapoxwy ivai éva ocuvtagiodoTiko R Tapopolo TPdypappa To oToio opilel Thv XopAynah evog ToaoU oav ouvtagn i
amol{nliwon, cuvABWC oc ouvdpTNON €VOC N TEPICCOTEPWY TrAPAYOVTWY, OTWG N hAlkia, Ta xpoévia umnpeciac h o HIoB6c. Tlpodypapua
kaBopiopévwy ciopopv gival éva ouvtaliodoTikd Tpdypappa oUHgwva pe To omoio n ETaipeia kataPpdAer oTaBepéc ciopopéc oc Kdmola
EexwpioTh ovTéTNTA (Tapeio) XwWpic va éXel TepaITEPW VOUIKEG A oUUPATIKEC UTTOXPEWOEIC Yia KATAPOAR TTPOaOETWY EI0QOPWY €AV TO TAUEiO
dev KaTéXeEl EMAPKA TTepIouaiakd oToiXeia yia va KataPpdAsl 0Ae¢ TIC Ttapox€C oToug epyaldpevoug avdAoyeg pe ThV UTNPEdia ToUG OThV
Tpéxouaa N TtponyoUHEVEC TTEPIOSOUG.

H umoxpéwon oxeTikd pe Ta TpoypdupaTa kaBoplouévwy TTapoxXwy ouvTdEewyv i oikel08eAoUg amoxwphong epyalopévwy TrepiAaupavopévwy
Kdl OpIOHEVWY HN-XpNHATodoTOUHEVWY TTAPOXWV TepHaTiopoU amaoxdAnong, cival n mapovoa afia Thg umoxpéwong Katd Thv nuepopnvia
KAeigipatoc Tou IooAoyiopoU, yia Thv kaBopiopévh TTapoxh peiov Thv eUAoyn afia Twy TrepIoudiakwy aToixEiwy Tou Tpoypduparoc (6Tav eivai
XphuatodoTtoUuevo), pali He TIC avampoodpHoyEC Yid avaAoyioTikd képdn kai Cnpieg KaBWwe Kai To K6oTog The TpoUmnpeoiac. H déopesuon Thg
kaBoplopévng mapoxAc umoAoyileTal £ThoiwG amd avefdpTNTOUG AVAAOYIOTEC XPNOIHOTIoIWVTAC Th HEB0do TpoPePAnuéVNG TIOTWTIKAG
povddac. H mapoUoa afia Tng umoxpéwong via Thv kaBopiopévn Tapoxh, TPoadiopileTal amd TIC EKTIMWHEVEG TAUIAKEC EKPOEC
XPNOILOTIOIWVTAG TA EMITOKIA KPATIKWY R £TAIpIKWY opHoAdywy uynAfic allomioTiag, Twv omoiwv h AREN mpooeyyilel auTAV TG OXETIKAG
UTToXpEWOnNg.

Ta avahoyioTikd kKépdn Kai o1 TnWieg TTou TTPOKUTITOUV amd TIG TipoodpHoyEC He Pdaon Ta 1oTopikd dedopéva avayvwpilovTar €€’ oAokARpoU Kai
dueoa oThv Kardotaoh ouvoAikoU eloodApatog. Emiong ol petaPoAéc amd emavekTipnoh ThG afidg Twv TEPIOUCIAKWY OTOIXEIWY Kdl
UTTOXPEWOEWY TIOU amroppéouv amd Tpoypdupata kaBopiopévwy mapoxwv avayvwpilovrar othv Kardotaon MetapoAwv KaBaphg Ofong.

lNa Ta mpoypdupara kaBopiopévwy Tapoxwv, n etaipeia Ba TMAnpWvel €109opéc 0 CeXWPIOTO TAUEIO UTTOXPEWTIKA Pdoel oupPaTikAg
uToxpéwong i poalpeTikd. Me Thv KaTaPoAR Twv €10@opwv N eTaipeia dev £Xel TepaITEPW UTTOXPeWaelg. OI TAKTIKEC €I0QOPEC aTToTEAOUV
kaBapd mepiodikd £€o0da yia To £T0C 0To oToio gival kKaTapAnTéa kai oav TéTold TepiAauPpdvovTal aTo KOOTOG TTPOOWTIKOU.

Tlapoxéc Teppariopoy Tng amaoxdéAnong: Oi mapoxég Adyw ARENG Tng epydciakng oxéong katapdAdovrar 6tav h amacxoAnon evog
epyalopevou ARYEI, TIPIV TNV KavoVIKA huepopnvia ouvtagioddtnong K dmote évag epyalopevog amodéxetal eBeAovaia €080 w¢ avrdAAayuda
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YId auTEC TIC TTAPOXEG.

H untoxpéwaon oto poowTikd Adbyw ARENG TNG £pYaAcIakAC oxEoNnG TTEPIAAUBAVOLEVWY Kdl OPIOHEVWY PN-XPNHATOdOTOUHEVWY TIdpoXWV, Eivdil
n mapovoa afia Thg umoxpEéwong Katd Tnv nuepopnvia KAeigiparog Tou TooAoyiopoU, yia Thv kaBopiopévn tapoxn Heiov Tnv eVAoyn aia Twy
TEPIOUCIAKWY OTOIXEIWV Tou TipoypdppaToc (éTav eivar XphuatodoToUuevo), Hali pe TIG avampoodpHoyEC yid avaAoyioTiKd Képdn Kal npieg
KaBwc¢ Kal To KOOTOC The mpoUmnpeoiac. H umoxpéwon yvia amolnuiwoeic Adyw ARENC TG gpyaciakig oxéong, umoAoyileTal eThoiwg amd
avedpTNTOUC avaAoyioTEC XPNOIHOTIOIWVTAC TN HEB0do Thg TpoPePAnuévng TIOTWTIKAG povddag. H mapolUoa afia Tng umoxpéwong,
TPoodIopileTdl ATIO TIC EKTIHWUEVEC TAMIAKES EKPOEC XPNOIHOTIOIWVTAC Td ETIITOKIA KPATIKWY A ETAIPIKWY OHOAOYWY UYNAARC alloTtioTiag, Twy
omoiwv n AN Tpoaoeyyilel aUTAV ThG OXETIKAG UTToXpEWaNG.

AvaAovyiaTIKd KépdNn Kal {nWiéG TToU TTPOKUTITOUV aTrd UQIGTAUEVEG avampoodpHoyEG, aAAay£C OTIC avaAoyioTIKEG TTapadox£C KAl TPOTTOTIOINCEIG
Twy ouvTagiodoTIKWY TTpoypdUUATWY Xpewvovtal A TioTwvovTal othy Kardotaon MetapoAwv KaBaphc @éong avdAoya pe To péco 6po ThG
UTTOAEITTOHEVNG UTThpETiag TwV epyalopéVwy TToU a@opouv.

Bpaxumnp6Ocopec mapoxég, mpoypdupara SiavoHng Kepdwv Kai emidopdtwy anddoong: O1 PpaxumpdOcopec TApoxEC TPOG TO TPOOWTIIKO
oc XphHa Kai oc €ido¢ kataxwpouvtal w¢ £€odo 6Tav kaBiotavral dedouAcupéves. H ETaipeia kataxwpei Thv utoxpéwon KataPoARg Tpi
amodoTIKOTNTAC €9’ 600V AUTA £XOUV £TICAUWS £YKpIBei amd Ta avwTaTa KAIpdkia dioiknong Tng Etaipeiac.

2.20 Avayvuwpion £06dwv & ££6dwv

‘Eooda

To £€00d0 amoTIUATAI OTO OVOHAOTIKO TTOGO TOU £10TPAXOEVTOC A €I0TIPAKTEOU avTAAAQYHATOC Kal avTITTPOOWTEVE! TO EI0TIPAKTED TTOOO Yid Td
ayabd mou ToUARBNKav Kai TIC UTThpedieC TTou tapaox£EOnkav, kaBapd amd ekmTwoelg, emoTpowéc Kal &épo TTpooTiOépevne Aiac. OTav ol
OUHQWVIEC Yia Thv TTWANnon tepiAadPpdvouv 6pouc yia avaPoAl TTANPWHAG, TO avTioToiXo £0080 £MIPETPATAlI OTOV ATTOOPECIHO KOOTOC HE TN
HEB0do Tou TpaypaTikoU ETITOKioU A He Th oTaOeph HEB0Jo avTi TG EMIPETPNONG OTO OVOUAOTIKG 006, EAV TO ATTOOPECINO KOOTOC EKTIHATAI
OTI £XEI ONUAVTIKA ETTIMTWON 0TA TTOOd TWV XPNHATOOIKOVOUIKWY KATAOTAGEWY. ZTNV TEPITTTWON AUTA, TO TTOGO TOU TPOKUTITOVTOG TOKOU
avayvwpileTtal katdAAnAa ota amoteAéopara. H Etaipeia avayvwpilel To £0030 £vTd¢ TG Tep1d6dou aTnv omroia kaBioTaral 3e30UAEUPEVO Kal
oTav ouykekpipéva KpiThpia TTAnpoUvTal yia kdBe SpaotnpidtnTta The ETaipeiag, 6Twe mepiypdgovTal To KdTw.

(a) TTwARoeI¢ ayaBuv

H Eraipcia TouAdei €idn ouokeuaciag kABe Hop@AC Kal €idoUg, CUUTTEPIAAUPAVOLEVWY KAl TWV OXETIKWY TTpWTwWyY UMWYV, Ta £00da amd TwAnon
ayaBuwv avayvwpilovTtal 6Tav petapipdlovral oTov dyopddTh Ol ouaIdoTIKoi Kivduvol Kai Ta o@éAn TTou ouvdéovTal e Thy KUPIOTNTA Toug, Td
ayaBd yivovral amodeKTd amoé Tov adyopdoTh, Td 0IKOVOUIKA o@éAN atéd Th ouvaAAayh PmopoUv va emigeTphBoUlv aidémioTa Kal Bswpeital 0pédpa
TOavh n €10poh Touc aThv ETtaipeia.

H Etaipcia paciler Thv eKTipnon T yid £TIOTPOYEC O 10TOPIKA oToIXEid, AauPpdvovTag UTéYn Tov TUTTO Tou TTEAATN, To €id0¢ TNG ouvaAAayhic
Kdl Td XApaKTNPIOTIKA ThG KAOe ouppwvidg.

(B) Eooda amd mapoxh umtnpeaiwv

Ta é00da amé mMapoxh UTNPETIWY ThG £TAIpEiAg TTPoEPXOVTal KUpiwg amd emavaxpéwoelg e£60wy Kal améd umnpecie¢ gacdv. Ta £0oda amod
Tapoxh umnpeciwy avayvwpilovral ge pdon 1o T000oTO 0AOKARPWONG Kal epdaov Bswpeital apddpa TIBavh h €10pOA TOU 0IKOVOUIKOU 0@EAOUG
NG ouvaAAayng.

(v) Eooda améd TéKoug
Ta £é00da amé ToKoug avayvwpilovTal Pdoel XpoviKAG avaAoyiag pe Tn HEOodo Tou TtpayHaTikoU €miIToKiou R Th aTaBeph HéBodo.
(3) ‘Ecoda amé emixopnynoeig

Ta é00da amd emixopnynhoeig avayvwpifovral oTnv idia mepiodo Kal He TPOTO AVTIOTOIXO TNG HETAPOPdG oTd amoTeAéopara TnG AoYIOTIKAG
aiac Tou aToIXEiOU TTOU ETTIIXOPNYABNKE.

(¢) Ecoda amd pepiouara

Ta pepiopara, avayvwpilovral we £€0o0da, étav OspeAilveTal To dikaiwpa siompaAc Touc.

‘E€0da

Ta £€0da avayvwpilovTal oThv Katdotaon AmtoteAsopdtwy Xphong oe dedouAcupévn pdon.
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2.21 MicBwoeig

MioBuwoeig Trayiwy 0TToU oucIdaTIKA GAol o1 Kiveuvol Kal Ta o9éAn TToU TIPOKUTITOUV AaTd ThV KUpIOTNTA €VOG aToixEiou diatnpoUvTal dTéd Tov
eKHICOWTR, BewpolvTal we AsiToupyikéG HioBwoeig. O TANPWEG TToU YivovTdl yid ASITOUpYIKES HIoBWaoeIC (LEIWPEVEG aTtd TUXOV KivhTpa TTou
TpoopépONnKav améd Tov ekpicBwTh) Paplvouv Thy KatdoTaon AmoTeAsopdTtwy Xphong e otaBeph péBodo katda Th didpkeia The HicBwoang.

2.22 Aiavopni Mepioparwy

H diavopn pepiopdTwy kataxwpeital aTigc Xpnuatooikovopikéc Kataordoeig wg utoxpéwan otny mepiodo kartd Tnv omoia n Mevikh ZuvéAeuon
Twv MeToXWV eykpivel Tn diavopn.

3. METABAZH £TA EAAHNIKA AOrizTikA TTPOTYTIA

3.1 Baoikéc apxéc petapaong ota EAAnvika AoyioTika TTpétuna
3.1.1 TTpwrn Epapuoyh Twyv EAAnVIKWY AoyioTikwy TTpoTUmTwyY

To dpBpo 37 Tou Népou 4308/2014 (TTpwth Epappoyn) antaitei 6nwe n Etaipeia kaBopioel Ti¢ AoyioTikéG apxég oUppwva pe Ta EAAnvika
NoyioTikd TTpdTUTI KAl va TIC £@ApHOCEI avadpopiKd yid va avapoppuwoel Tov katd EAAnvikA AoyioTikd TTpdTuta 10oAoyiopé évapéng katd Thv
nuepopnvia petdapaong (1 Iavouapiou 2015).

3.2 Zupgwvieg peTall Twv EAAnvikwy AoyioTikiv TTpotUnwy kai ATTXA

O TTapakdTW OUPPWVIEC TTAPEXOUV HId TTOOOTIKOTIoINGN TNG €Midpacng Tne petdpaong ota EAAnvikd AoyioTikd TTpdTtutta oTi¢ dkdAouBeg
KATAOTAOEIG:

- KaBaph Oéon otic 1 Iavouapiou 2015 kai oTic 31 Ackepppiou 2015 (Znueiwon 3.2.1)
- TooAoyiopdc otic 31 Aekepppiou 2015 (Znuciwon 3.2.2)
- KaBapd képdn yia Th xphon mou éAne Tnv 31 Aekepppiou 2015: Kapia emidpaon

- Kardotaon AmoteAcopdTwy yia Th xphon mou éAnge tnv 31 Aekepppiou 2015: Kapia emidpaon

3.2.1 Tupgpwvia KaBapric Oéonc otnv 1" Iavouapiov 2015 kai otnv 31" Aekepppiov 2015.

31.12.15 1.1.2015
Zivoho kaBaphig Béong oUpgwva e Ta ATTXA 125.576.681,87 60.728.609,50
Avapopypwosig petdpaong oe EAAnvikd AoyioTika TTpéTuna
ANiapopéc aliac oToixeiwv avTioTdOUIoNG TAPEIaKWY pov 188.450,40 277.351,24
ZuvoAo avapoppwocwy peTdfaons 188.450,40 277.351,24
ZuvoAo kaBapric Béong ouupwva e ta EAMnvika Aoyrorid TTpdruma 125.765.132,27 61.005.960,74
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3.2.2 Tupgwvia IooAoyiopol otic 31 Aekepppiov 2015

Mn kukAowopoUvTa mePIOUCIAKA OTOIXEia
Evouwpara wdyia
Akivnta
MnxavoAoyikdg e€oTAIoNOG
Noimég e€omAiopdc
Zuvoho
AuAa mayia oToixeia
Aoimd duia
Zuvoho
XpnuaTooikovouikd meplouoiakd aToixeia
Adveia kai anaiThoeig
T UpHETOXEG 0€ BuydTpIKEG, CUYYEVEIG Kal KolvoTtpagieg
AoiTtoi ouUPHETOXIKOI TiTAOI
Zuvoho
AvapaAAépevor gépol
ZUOvoAo N KUKAOWOPOUVTWY
KukAowopoUvta mepiouaiakd oTtoixeia
AnoBépara
‘Evoiua kar nuiteAR poiovTa
Eumopelpara
TTpwreg UAeG Kat Sidpopa UAIKA
TTpokataPoAég yia amoBépata
Zuvoho
XpnpaTooikovoika oToIXEia Kal mpoKaTAPOAEC
Eumopikég anaithoeig
AouAcupéva é0oda Trep163ou
Aoimtéc anmaithoeig
TTpomAnpwyéva £€oda
Tapeiakd diaBéaoipa kai 100dUvapa
Zuvoho
Tpéxouoes popoAoyIKEC anaIThoeIC
ZuvoAo KukAogopoUvTwy
ZuvoAo evepynrikoU

KaBapn ©éon

KarapAnyéva kepdAaia
KegpdAaio
Ymép 1o dpTio

Zuvoho

AnoBepaTikd Kal amoTeAéopara ei¢ véo
AToOepaTikd vopwY A KATAGTATIKOU
AgopoAdynTta amoBeparikd
AmoTeAéopara €1 véo

Zuvoho

ZuvaAAaypaTikég diapopég

ZuvoAo kaBapric Oéonc

ATTXA METABAZH EATT
6.403.427,36 - 6.403.427,36
26.891.785,74 - 26.891.785,74
351.396,48 - 351.396,48
33.646.609,58 - 33.646.609,58
27.031,93 - 27.031,93
27.031,93 - 27.031,93
784.726,79 395.920,98 1.180.647,77
79.981.643,97 - 79.981.643,97
- 88.041,00 88.041,00
80.766.370,76 483.961,98 81.250.332,74
5.020.609,01 (76.972,70) 4.943.636,31
119.460.621,28 406.989,28 119.867.610,56

6.581.885,74 - 6.581.885,74
1.474.863,59 - 1.474.863,59
11.022.843,26 - 11.022.843,26
961.178,53 - 961.178,53
20.040.771,12 - 20.040.771,12
13.891.075,68 - 13.891.075,68
7252221 - 7252221
1.524.257,00 (1.302.720,26) 221.536,74
87.310,15 - 87.310,15
13.372.133,36 - 13.372.133,36
28.947.298,40 (1.302.720,26) 27.644.578,14
- 818.758,28 818.758,28
48.988.069,52 (483.961,98) 48.504.107,54
168.448.690,80 (76.972,70) 168.371.718,10
18.188.000,00 - 18.188.000,00
195.468.746,45 - 195.468.746,45
213.656.746,45 - 213.656.746,45
70.263.298,35 - 70.263.298,35
115.682.442,49 - 115.682.442,49
(274.025.805,42) 188.450,40 (273.837.355,02)
(88.080.064,58) 188.450,40 (87.891.614,18)
125.576.681,87 188.450,40 125.765.132,27
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TTpopAéyeig
TTpopAéyeig yia Tapoxég oe epyalopévoug
Noimtég TpoPAéyeig
Zuvoo
Ynoxpewoeig
MakponpdOEOHEG UTOXPEWOEIG
NOITTEC HAKPOTIPOOETHEG UTIOXPEWDEIG
Zuvoho
Bpaxunp6Oecopeg unoxpewoeig
EumopikéC UToXpEWOEIC
NoiToi popor kar TéAn
Opvyavigpoi KoIVWVIKAG ag@dAiong
NoITtég uTroxpewoeig
‘E€oda xphiocwg douAcupéva
Zuvoo

ZuvoAo umoxpewoswv
ZuvoAo kaBapric BOéong, mpoPAEyewv Kar umoxpeWoswy

4. ENzQMATA TTArIA TTEPIOYZIAKA ZTOIXEIA

(mood o eypw)

Tnv 1 Iavouapiov 2015
Atia Kthong

2 UOOWPEUHEVEG ATTOOPETEIG
KaBaph avaréopeortn aia

Tlepiodoc we 31 Aekepppiov 2015
Avanéopeorn afia 01/01/2015
TTpooBhkeg

Amoopéoeig TTepiddou

Meiwoeig og agia KTAoNG

Meioeig ouoowpeudévwy amoopéocwy
KaBaph avanéopeortn afia 31/12/15

Tnv 31 Aekepppiov 2015
Atia Kthong
ZUOOWPEUNEVEG ATTOOPETEIG
KaBaph avanéopeortn afia

Tlepiodoc we 31 Aekepppiov 2016
Avanéopeotn afia 01/01/2016
TTpooBhkeg

Amoopéaeig TTepiodou

Mewoeig og agia KTAoNG

Meioeic ouoowpeudévwy amoopéoewy
KaBaph avardéopeotn afia 31/12/16

Tnv 31 Aekepppiov 2016
Atia Kthong
ZUOOWPEUNEVEG ATTOOPETEI
KaBaph avanéopeortn afia

11.140.697,85
411.451,19

11.140.697,85
411.451,19

11.552.149,04

4.063.515,25

(203.515,25)

11.552.149,04

3.860.000,00

4.063.515,25

20.385.883,99

(203.515,25)

3.860.000,00

20.385.883,99

825.343,62 - 825.343,62
980.588,72 - 980.588,72
1.538.738,11 - 1.538.738,11
3.525.790,20 (61.907,85) 3.463.882,35
27.256.344,64 (61.907,85) 27.194.436,79

31.319.859,89

(265.423,10)

31.054.436,79

168.448.690,80

(76.972,70)

168.371.718,10

Akivnta M'Eoé::\?::z;oc EE/o\:zzﬁég Tlayia und ekTéAeon ZUvoho
13.641.695,47 52.704.935,21 1.438.981,90 8.307.040,21 76.092.652,79
(7.100.135,95) (44.369.311,66) (1.259.973,03) - (52.729.420,64)
6.541.559,52 8.335.623,55 179.008,87 8.307.040,21 23.363.232,15
6.541.559,52 8.335.623,55 179.008,87 8.307.040,21 23.363.232,15

206.050,00 17.998.574,06 210.390,74 (6.717.057,28) 11.697.957 52

(415.646,30) (943.978,21) (48.318,62) - (1.407.943,13)
(10.785,04) (54.644,12) (19.844,85) - (85.274,01)
4.749,18 54.043,20 19.844,67 - 78.637,05
6.325.927,36 25.389.618,48 341.080,81 1.589.982,93 33.646.609,58
13.836.960,43 70.648.865,15 1.629.527,79 1.589.982,93 87.705.336,30
(7.511.033,07) (45.259.246,67) (1.288.446,98) - (54.058.726,72)
6.325.927,36 25.389.618,48 341.080,81 1.589.982,93 33.646.609,58
6.325.927,36 25.389.618,48 341.080,81 1.589.982,93 33.646.609,58

244.789,00 2.406.732,49 45.602 41 (1.078.668,38) 1.618.455,52

(429.874,14) (1.805.502,72) (66.791,49) - (2.302.168,35)

- (3.761.137,00) (85.463,39) - (3.846.600,39)

- 3.345.163,55 85.462 51 - 3.430.626,06
6.140.842,22 25.574.874,80 319.890,85 511.314,55 32.546.922,42
14.081.749,43 69.294.460,64 1.589.666,81 511.314,55 85.477.191,43
(7.940.907,21) (43.719.585,84) (1.269.775,96) - (52.930.269,01)
6.140.842,22 25.574.874,80 319.890,85 511.314,55 32.546.922,42

Acv ugioTavtar epmpdypara Pdpn i Twy TTayiwv.
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5. AYAA TTEPIOYZIIAKA ZTOIXEIA

Tpoypaupara H/Y &

(mood ot sypw) Ao ZUvoho
Tnv 1 Iavouapiov 2015
Agia Kthong 1.482.053,37 1.482.053,37
ZUOOWPEUUEVEC ATTOOPETEIG (1.446.350,96) (1.446.350,96)
KaBaph avandopeotn aia 35.702,41 35.702,41
TTepiodog wg 31 Acekeyppiov 2015
Avandopeotn afia 01/01/2015 35.702,41 35.702,41
Amoopéaeig TTepiodou (8.670,48) (8.670,48)
KaBaph avandopeorn afia 31/12/15 27.031,93 27.031,93
Tnv 31 Ackepppiov 2015
Atia Kthong 1.482.053,37 1.482.053,37
ZUOOWPEUNEVEC ATTOOPETEIG (1.455.021,44) (1.455.021,44)
KaBapr avandéopeotn aia 27.031,93 27.031,93
TTepiodog wg 31 Acekeyppiov 2016
Avanéopeorn afia 01/01/2016 27.031,93 27.031,93
TTpooBhkeg 1.250,00 1.250,00
Amoopéocic TTepid6dou (8.795,34) (8.795,34)
KaBaph avardéopeortn afia 31/12/16 19.486,59 19.486,59
Tnv 31 Aekepppiov 2016
Atia Kthong 1.483.303,37 1.483.303,37
ZUOOWPEUNEVEG aTTOOPETEIG (1.463.816,78) (1.463.816,78)
KaBaph avanéopeorn afia 19.486,59 19.486,59
6. ZYMMETOXEZ £E ZYNAEAEMENEZ ETTIXEIPHZIEIZ
AvdAuon ZuppeToxwy:
THN 31/12/16
Enwvupia/ , . Aia ZuppeToxhc Xupa TTooooTd
‘Edpa Kéotog Amopciwan otov IooAoyiopd Eykaraoraong ZuppETOXNAG
Crown Bevcan Espana S.L. 79.981 - 79.981 Iomavia 99,9999%
Pol. Ind. E] Sequero
Avda. Del Ebro Parcelas 34y 35 A
Agoncillo (La Rioja), Spain
THN 31/12/15
Enfuvuum/ KéoToc Amoyeiwon Atia Zuuueroxn'c th:pu Tlooocrro’
Edpa otov IooAoyiopo Eykaraotaong ZuppEeTOXAC
Crown Bevcan Espana S.L. 79.981 - 79.981 Iomavia 99,9999%

Pol. Ind. £l Sequero
Avda. Del Ebro Parcelas 34 y 35
A Agonciflo (La Rioja), Spain

‘EAeyxo¢ amopciwong

Téoo katd Tnv Tpéxouaa xphoh, 600 Kai yia Thv TiponyoUuevn Tou 2015, dev ugioTavrar evdeifeic amopciwong Tng afiac Tng ev Adyw

OUHUETOXAG.
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E€aipeon and evomoinon Buyatpikig

H Etaipeia, obppwva pe Ti¢ Siatdfeic Tou dpBpou 33 Tou N.4308/2014, dcv umtoxpeoUTal va katdpTilel Evomroinuéveg XpnUATooIKOVOUIKEC
Kartaotdoeic, dedopévou 0TI TOGO n idia 600 Kai n BuyaTpikh TG evoTroloUvTal oTi¢ XphuaTtooikovopikéc KataoTdoeig evog peyaAUTepou ouvoAou
emixeiphaewv (6pihog Tng CROWN Holdings INC).

O1 Xpnuartooikovopikéc Karaotdoeic T60o ThG eTdipgiag 600 Kai The BuyaTpikAg The TepiAappdvovTar oTic Evomoinpéveg XpnUaTooikovopiKEG
Kataotdoeigc Tng «CROWN HOLDINGS INC» pe £€dpa Tic H.TT.A. kai o1 oTroieg £xouv ouvTaxBei cuppwva pe Ta US-GAAP kai eival iaBéaipeg
aThv nAekTpovikh diebBuvan: https://www.crowncork.com/investors/financial-reports.

7. ANABAAAOMENOZ $0POxr EIZOAHMATOZ

(moad o¢ £ypus)

AvapaArropeveg Popoloyikég ATTAITROEIG

H ETAIPEIA

1/1-31/712/16

1/1-31/12/15

4.475.685,59

4.943.636,31

4.475.685,59

4.943.636,31

Alagopéc Adyw

Aiagopéc and

Aiapopéc Adyw

AvapaArdpeveg EopoAoyikéc AmalTROEIC A SopoAoyIkég anooPécewv Noirég ZUvoho
npoPAEyewv Y .
Znyiég Tayiwv

Tnv 1n Iavouapiov 2015 4.272.542,38 - 438.046,06 (231.261,08) 4.479.327,36
TTioTwon (xpéwaon) oTa kaBapd képdh 285.868,77 119.807,28 176.161,05 8.895,77 590.732,87
MeTagopég - - - - -
Tiotwon (xpéwon) ota 'I8ia KepdAaia (126.423,92) - - - (126.423,92)
Tnv 31n Aekepppiov 2015 4.431.987,23 119.807,28 614.207,11 (222.365,31) 4.943.636,31
TTioTwon (xpéwon) ota kaBapd képdn (670.694,50) (119.807,28) 48.805,56 (2.334,50) (744.030,72)
MeTagopéc - - - -
TTioTwon (xpéwon) ota ‘Idia KepdAaia 276.080,00 - - - 276.080,00
Tnv 31n Ackepppiov 2016 4.037.372,73 - 663.012,67 (224.699,81) 4.475.685,59

AvapaAAopevog @6pog €1008NUATOC TTPOPAETIETAI OTO GUVOAO TOU OTIC TTpoowpIvéC iagopéc e Th PéBodo Tng evdexdpevhg umoxpéwong,
xphoipoToivtac ouvteAeoth 29% (2015: 29%).

O1 KIVAoeIG Tou AoyapiaopoU avaParAdpevou @opou €1003AKATOC aTOTUTTWONKAY WG Xpewaoeig A maTwoeig othy Katdotaoh AmoTeAsopdTwy

Xphong kai ota ‘Idia KegdAaia.

Acv éxer utohoyioOei avaPparAdpevh popoAoyikh uToxpéwon yia Ta AToBepartikd The KaBaphic Oéong kaboTi dev uttdpx el TpdOeon yia Siavouh

TOUG OTO HEAAOV.

8. METOXIKO KEZAAAIO

Ap1Buég , s ,
MeToxiov Aia MeToxwv Zuvoho
Tnv 1 Tavouapiou 2015 12.188.000 12.188.000,00 12.188.000,00
AUEnon MeToxikoU Kepahdiou 6.000.000 6.000.000,00 6.000.000,00
Thv 31 Aekepppiou 2015 18.188.000 18.188.000,00 18.188.000,00
Thv 1 Tavouapiou 2016 18.188.000 18.188.000,00 18.188.000,00
18.188.000 18.188.000,00 18.188.000,00

Tnv 31 Aekepppiov 2016

‘OAeg o1 ekdoBeioeg peToxEC cival TARpwWC KaTapePAnpéveg.
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9. AOITIA ATIOOEMATIKA

TakTiké AG ’ A A A€ |

(mood o¢ cup) protegammt (@)] Ancbesmmnds ) | Ancbepamnd ()| Arobepers B vt | Zvho

Tnv 1n Iavouapiov 2015 8.928.102,27 115.682.442,49 75.753,87 2.681.982,16 (274.019.066,50) (146.650.785,71)
MeTagopd amé kaBapd képdog - - - - 58.039.595,45 58.039.595,45
Képdn/(Znpieg) ameuBeiag ota ‘Idia KepdAaia - - - - 719.576,08 719.576,08
2 xhuaTiopdc amoBeparikol - - 58577.460,05 - (58.577.460,05) -
Tnv 31n Ackepppiov 2015 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (273.837.355,02) (87.891.614,18)
Tnv 1n Iavouapiov 2016 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (273.837.355,02) (87.891.614,18)
MeTagpopd and kaBapd képdog - - - - 2.364.476,18 2.364.476,18
Képdn/(Znpiec) ameuBeiac ota ‘Idia KepdAaia - - - - (675.920,00) (675.920,00)
Tnv 31n Aekepppiov 2016 8.928.102,27 115.682.442,49 58.653.213,92 2.681.982,16 (272.148.798,84) (86.203.058,00)

(a) TakTiké amoBeyarikd

To TakTIkd AToBeparikd oxnuarifetar oUppwva pe Ti¢ diatdgeic Tng EAAnvikig NopoBeaiag (N.2190/20, dpBpa 44 kai 45) kartd Tnv omoia
006 ToUAdXIOToV igo pe To 5% Twv eTnoiwv KaBapwyv (UETA opwv) KePSWY, ival UTOXPEWTIKO va UeTapepOcei oTo TakTikdé AToBepatikéd
HéXP! To UYog Tou va ¢BOdoel To £va TpiTo Tou KataPpAnuévou pHeToxXIkoU kepaAdiou. To TAKTIKO amoBepartiké UTopei va Xphoidotoindei yia
KAAuyn Inuiwv peTd amé amoégach The TakTIKAG TMevIKAG ZUVEAEUONE TwWV HETOXWY, Kal W¢ €K ToUTou dev ptropei va xpnhoipomoinBei yia
oTro10dnTToTE dAAO Adyo.

2.Th mapouaa xphonh dev dnuioupyhBnke TakTikO AToOepaTikd. To UPIOTAUEVO TAKTIKO amoBepaTikd uttepPaivel To eAdXIOTO TTOU ATTAITEITAl
amd Tnv NopoBeaia, dnAadh To éva Tpito (1/3) Tou peToxikoU kegaAdiou Tng ETaipeiac.

(B) AgpopoAéynta amoBeparika

Ta apopoAdynTa kai Ta 1dIKWE @opoAoyndévta amoBepaTikd oxnpatifovrar oUdewva He Ti¢ diataleic TnG YopoAoyIKAG voloBeoiac améd
agopoAdynTa A €1d1IkWE popoAoynBévra £0oda Kar képdn.

Ta avwTépw amoBepaTikd PTopoUv va KepaAdaiomoin@oulv i va diavepunBolv pe amégaoh The TAKTIKAG MeVIKAG ZUVEAEUONC TWY HETOXWY, dpoU
AngBolv uttdyn o1 Teplopiopoi TTou pUTopei va 1oXUouv KAOe wopd. Av h Etaipeia popei oc diavopi A KEYAAAIOTIOINON TWV OUYKEKPIHEVWY
amoBeudTIKWY KAVE! Kal ToV UTTOAOYIOHO Tou 9opou €1003AKATOC Tou Ba emipaAAdTav aThy TEpITTWON AuTh.

(v) Exkrakta awoOeparika

Ta ékTakTa amoBepaTtikd mepiAauPdvouy Tood amoOepaTIKWyY Ta omoia £xouv dnuioupynBei e amopdocic TakTIKWy Mevikwy ZuveAeUgewy,
dev éxouv €181KO TPOoOPIOUS Kal dUvaTal va XpnaipoToinBouv yid oTolodNTTOTE OKOTO KATOTIIV OXETIKAG ATTO®AONG ThG TAKTIKAG TeVIKAG
ZuvéAeuong Kai Tood amoBespdTikwy Ta oToid éXouv oxhuaTtioTei pdoel Siatdfewv Tng EAAnvikAc NopoBeoiac. Ta avwTépw EKTaKTd
amoBOepaTikd £€Xouv oxXnUaTIoTEi amd popoAoynOévta képdn Kai wg ek ToUTOU eV UTIOKEIVTAI O TTEPAITEPW POPOAOYNON O TTepiTTTwan d1avoung
A KEYAAAIOTIOINOAG TOUG.

10. A1AeEzH KEPAON

To AloiknTiké ZuppoUAio Tne Etaipeiac mpoTeivel oTnv TakTikA MevikA ZuvéAsuon Twy HETOXWY THC Yid To éTog TTou éAnge aTic 31 Aekepppiou
2016, diavoun Kepdwv petd amé Pépoug wg akoAolBwg:

1) Mn kartapoAn Mepioparog

2) Mn dnuioupyia TakTikoU AmoBepatikol, dedopévou 0TI To UQIOTAUEVO TAKTIKO ATToOepaTIkG UTtepPaivel To EAAXIOTO TTOU ATTAITEITAI ATTO
Tnv oxeTikh NopoBeaia, 3nAadh To éva Tpito (1/3) Tou peToxikoU kepaAdiou Tng ETaipeiag

3) Mn kataPoAr apoipiv ota péAn Tou AloiknTtikoU ZuppouAiou Kai
4) To Ymohoimo Twv Kepdwv petd amd Pdpouc Uyoug 2.364.476,18 cupw va petapepBei ota Képdn eic Néov.
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11. YrioxrenzEIZ TTAPOXOQN TTPOZAQTIIKOY

2016 2015
1/1-31/12 1/1-31/12
TTapouoa afia pun XxpNHATod0TOUHEVWY UTTOXPEWOEWY 12.342 520,57 11.140.697,85

KaBaph uroxpéwon avayvwpiopévn otov IooAoyiopud

12.342.520,57

11.140.697.,85

TTOZA ANATNQPIZTMENA ZTHN KATAZTAZH ATIOTEAEZMATON XPHZHZ

KéaTog Tpéxouaag AmaoxoAnong 304.000,00 256.001,09
Tékog aTnv uToxpéwon 273.000,00 238.000,00
ZuvoAikd €€0d0 oTo Aoy/opd amoTeAcopdTwy 577.000,00 494.001,09
TTOZA ANATNQPITMENA ATT' EYOEIAZ ITA IATA KEZAAAIA

Eumeipikég TpooappoyEG OTIC UTIOXPEWDEIG 896.000,00 (859.000,00)
AAho £€0d0 / (£0030) 56.000,00 13.000,00
ZuvoAiké €§o0do otnv KaBaph Oéon 952.000,00 (846.000,00)
METABOAEZ ZTHN KAOQAPH YTTOXPEQTH ANACNQPIZMENH ZTON IZOAOTZIMO

KaBaph umoxpéwaon katd Tnv évapgn Tou £Toug 11.140.697,85 12.015.028,76
TTapox ¢ mou TAnpwONKav améd Tov epyodéTh (327.177,28) (522.332,00)
ZOvoho avayvwpioBeioag damavng oto Aoy/aouéd amoTeA/Twv 577.000,00 494.001,09
ZOvoho avayvwpioBeioag damavng an' euBceiag ota ‘I8ia KegdAaia 952.000,00 (846.000,00)

KaBaph umoxpéwon ato TéAog Tou éToug

12.342.520,57

11.140.697,85

TIpooappovh

KaBaph umoxpéwon ato TéAog Tou éToug

12.342.520,57

11.140.697,85

ANAAOTTZTIKEZ TTAPAAOXEZ
TTpoe€o@ANTIKG £TITOKIO

MeArovTikéC auhoeig HoBwy

1,70%
3,00%

250%
3,00%

Tia okomoU¢ elAoyng Tapouciacng n Etaipeia avayvwpilel Ta avahoyioTikd Képdn Kai Inpicg ameuBeiag ota ‘I8ia KepdAaia.

12. AOITIEZ MAKPOTIPOOEZMEL YTTIOXPEQNZEIZ, AOITIEZ YTTOXPEQXEIZ

271 «A0ITTEC HAKPOTIPOOETHEC UTTOXPEWTEIC» Kal «AoITTéEC UTToXpeWwaeIc» TepitAauPdveTal mpoypappa £ékdoong kai cuppacn kaAuyng Koivou
Oupohoyiakou Aaveiou (Néo KOA) mou n Etaipeia €xer uToypdyel pe Thv UnTpikA Tng eTaipeia «Société De Partcipations CarnaudMetalbox
S.A» kaBwg ka1 Tnv «Crown European Holdings S.A.» ouvoAikoU Uyoug 4,5 ekar. eupw, emTaeToug didpkeiag, Agewg atig 31.12.2022, kai
£mITOKIO 4% £TNOIWC.

H ¢k8oan Tou Néou KOA amé Tnv ETaipeia eixe wg okomoé Th XpnpaTodéThan Tou emevduTikoU axediou Tng, He Kwdiko Project 1411 «EmékTaon
Tapaywyikwy Ymodopwv tne Etaipeiac pe Evioxuon the TTapaywyikic Auvapikéthtac Tou Epyootagiou The KopivOou, oUpgwva e Thv ap.
38476/YTIE/6/00235/2011/28-7-2014 Antdépacnh Ymaywyhc otov N.3908/11 Tou YTmoupyeiou AvamTuEng Kar AvTaywvioTIKOTNTAGY.

Q¢ mic 31/12/2016 cixe £kd0O¢i To olvoAo Twv opoAoyiv ud To Néo KOA.

H ETAIPEIA
2016 2015
(moad oe eypw) 1/1-31/12 1/1-31/12
Makp/opoc¢ Opohoyiakdg Aaveiopuog 3.220.000,00 3.860.000,00
Bpax/aopo¢ Opohoyiakdc Aaveiopdc 640.000,00 640.000,00
ZuvoMikég Aaveiopog 3.860.000,00 4.500.000,00
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Huepounvieg AR§ewg Tou ouvéAou Twv daveiwv:

H ETAIPEIA
2016 2015
1/1-31/12 1/1-31/12
‘BEwg 1 éT0g 640.000,00 640.000,00
MeTalu 1 ka1 5 eTwv 2.560.000,00 2.560.000,00
Avw Twy 5 eTv 660.000,00 1.300.000,00
Z0voho Aaveiwv 3.860.000,00 4.500.000,00

H gUAoyn aia Twv ekdoBeiowv opoAoyiwyv Tipooeyyilel Thv AoyIoTIKA Toug agia.

13. KPATIKEZ ETIIXOPHTHZIEIZ

Tnv 18/07/2016 umoPAnBnke pe ap. TpwT. 76089 (cixe mponynOei Tnv 14/07/2016 nAekTtpovikd aitnon oto TTZKE pe kwdikoé 1405614)
aitnpa mpo¢ tTnv T.A. ISiwTikwy Emevdloswv Tou Ymoupyeiou Avdmrtuéng, yia Tnv ouykpoéthon Tou Opydvou EAéyxou mpokeipévou va
dievepynoel éAeyxo oTo emevdUTIKG pag oxédio, mou éxer umaxOei otic Siatafeic tou Népou 3908/2011, pe tnv um. apiBy.
38476/YTIE/6/00235/2011/28-7-2014 amdépaon Tou Yputoupyol Avdmtuénc & AvraywvioTikotntag. Thv 28/07/2016 umepArBnoav pe
apiBy. TTpwT. 80500 cupmAnpwyaTikd oToixeia Tou ut. apiBy. 76089/18-7-2016 aitApartog eAéyxou.

AVTIKEIHEVO Tou £TIKEipEVOU eAéyxou Ba civar n TTioTomoinon ThG oAokAfipwong Tou emevduTikoU oxediou kaBuw¢ kar n Evapén tng
TapaywyikAc Asitoupyiac The emévduong «ETTEKTAXH TTAPATQIIKON YTTOAOM(IN THX ETAIPEIAZ ME ENIZXYZIH THZ
TTAPAT QTIKHZ AYNAMIKOTHTAZ TOY EPTOZTAXZIOY THZ KOPINOOQY», ouvoAikoU eykekpipévou Uyoug 14.732.631,14 cupds. H
eTaipeia pag éxel Adper Pepdiwon TANPOTNTAG Tou pakéAou Tou Ut apiBy. 76089/18-7-2016 aithuaTtog eAéyxou, YEYOVOG TTOU ETIITPETIEI OTO
Ymoupyeio Th ouykp6Tnon Opydvou EAéyxou WwoTe va dievepynoel Tov £Aeyxo Thg emévduong. TTapdAa autd Kair peTd amé oxedov éva £Tog amod
TNV nuepopnvia uToPoAR¢ Tou aithpartog, h Amépach Zuykpdtnone Opydvou EAéyxou dev éxel akdun ekdoBcei Adyw kaBuoTephocwv oTn
diekmepaiwon Twv arthpdtwy Tou N.3908/11 amé To appddio TpAKa Tou YToupyeiou.

Me Tnv utt' ap. mpwrt. 139535/23-12-2016 amdpaon Tng TevikAc Tpappareiac Ztparnyikwy & ISiwTikwy Emevdloswy Tou Ymoupyeiou
Oikovopiag & Avdmtugng, eykpiOnke n xophynon Twv 8Uo TpwTwy (ek ouvdAou emTd) ddocwy TG eTtixophynong Twy €4.419.789,34, puetd Thv
uttoPoAf Tou aITAPATog TeAlkoU eAéyxou oUp@wva pe Ti¢ Siatdgeig Tou dpBpou 77 Tou N.4399/16. To mood Twy dUo €k Twv £mTd Sdocwyv
Uyouc €1.262.796,95 ciompdxOnke amd Tnv etaipeia oTic 28/4/2017 v o1 udAoimteg évte 86ocic, Toool €631.398,48 ekdaTn, avapéverai
va eKTapieuToUV Ta emdpeva mévTe Xpovia (2017-2021).

2016 2015

(moad oe sypw) 1/1-31/12 1/1-31/12

AvamoopeaTo Toad oThv dpxh TG XPNong - -
EvkpiBeioa emixopfiynon 4.419.789,34 -
Avahoyouoeg oThv Tiepiodo amoopéoeig (285.698,20) -
AvarndéoPeoto mood oTo TéEAOG ThG Xphong 4.134.091,14 -
TToo6 Tou Ba amoopeoTei oTNV £MoéUEVN XphHoh 246.428,09 -
TTooé mou Ba amooPeoTei Mépav TG emdUEVNG XPAONG 3.887.663,05 -
AvandéoPeoto mood oTo TEAOG ThG XpRong 4.134.091,14 -

14. BPAXYTIPOOEZMEZ YTTIOXPENIEIZ: ‘EZ0AA XPHIZENT AOYAEYMENA

Evtéc Tng Xphong KataPARBnKe kai To UTtOAOITTO PéPOC Tou eTIdIKAOOEVTOC TToooU UTtép Tou evdyovta "UBS AG". To Toad Tou katapAnBnke
aviABe oe €2.072.053,08, ek Tou omoiou Tood €1.971.823,19 mepiAaupdavovrav oto kovdUAI «EEoda xphocwe SouAcupéva» Tou 2015. Ao
TO OUVOAIKS TT000, TTood €1.961.427 44 katePARON otnv UBS Kkai TTood mapakpatnBévroc wbépou €110.625,64 ato EAANVIKS Anudaio.
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15. KyKAOZ EPFrAZINN

O KUKAOC epyaciwyv Tne eTaipeiac avaAletal wg eEAG:

2016 2015
(mood oe euypw) 1/1-31/12 1/1-31/12
TTwAhoeIg Epmopeupdrwy 26.484.707 11 23.606.195,97
TTwAAoeig TTpoidvTwy ETolpwy & NUITEAWY 126.161.824,84 122.262.657 84
TTwAAoeIg AoImv amoBepudTwy Kai dxpnoTou UAIKoU 44 372,02 203.101,03
‘Eooda Emegepyasiagc BAZON & Aoima ‘Ecoda 350.826,62 363.709,04

Z0voho TTwAncewv 153.041.730,59 146.435.663,88

16. 'E=0AA ANA KATHIOPIA

2016 2015

(moad oe sypw) 1/1-31/12 1/1-31/12

Avahwoeig (A'&B YAeg-Epmop/Ta-Aoimd Eidn) 113.800.942,33 112.440.749,08
‘Eooda amé mwAhoeig uTtoAsippdTwy & AoImwy amoBepdTwy (9.564.344,88) (11.758.764,28)
Tapoxéc ot epyalopevoug (Zny. 17) 22.867.509,68 22.247.439,58
Amoopéoeig 2.310.963,69 1416.613,61
Royalties & E€oda AioiknTikig YmooThpi§ng 4.207.803,06 4.484.327,17
MeTagopikd Eoda TTwAhoewy 6.127.541,59 5.752.651,01
Noima ‘E€oda 9.569.436,79 9.624.649,38

Z0voho Aamaviov

O1 Aandaveg karavéyovrai oc:
KéoTtog TTwAnBévTwy

‘E€0da AloiknTikAc AciToupyiag
‘E€0da AciToupyiag AidBeong
ZOvoho Aamavirv

149.319.852,26

144.207.665,55

141.783.178,71
2.445.662 44
5.091.011,11

136.228.546,53
2.548.018,63
5.431.100,39

149.319.852,26

144.207.665,55

17. TTAPOXEZ ZE EPrAZOMENOYZ

O uéoog 6poc amaaxoAoUUEVOU TTPOOWTIKOU avd Katnyopia katd Th didpkela Thg Xphong 2016 kar 2015 éxer wg e€ng:

2016 2015
1/1-31/12 1/1-31/12
Epvdreg 59,00 53,00
YmdAAnAot 339,00 339,00
ZUvoho 398,00 392,00
2016 2015
(mood oc cuypw) 1/1-31/12 1/1-31/12
‘E€08a MigBodooiag 16.720.666,55 16.521.705,04
‘E€0da mapoxuwv Adyw ££63ou amd Tnv uTtnpeaia 577.000,00 494.001,09
‘E€0da acpahioTikwyv Tapeiwv 4.232.682,96 4.058.966,51
Noimtéc TTapoxég TTpoowTikoU 1.337.160,17 1172.766,94
Z0voho Aanaviwv TTpoowmnikoU 22.867.509,68 22.247.439,58
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18. Ao1ma ‘Ez0AA KAT ZHMIEZ

H avdAuon Twv Aoty 68wy Kai Tnpiwv TapaTiBeTal oTov TApAKATW Trivaka:

2016
(mood oe euypw) 1/1-31/12
XpewoTikég ouvar/kéc Siapopéc (157.528,25)

Bopog ouykEvTpwaong kepaidaiou -
Aoimd £€0da kai Thuiég (14.886,55)

2015

1/1-31/12

(278.667,57)
(60.000,00)
(8.907,41)

(172.414,80)

(347.574,98)

19. Ao1mna ‘EzoAA KAT KEPAH

H avdAuon Twv Aoimwy £00dwy Kai Kepdwy TTapartiOeTal oTov TapAkATW Trivaka:

2016 2015
(mood oc cypw) 1/1-31/12 1/1-31/12
ThioTwTIkEC ouvaA/kéC Blagopéc 135.113,86 255.286,17
Aoimd £é008a Kair képdn 168,66 386,26

135.282,52 255.672,43

20. TTI=TATIKOI/XPEN=TIKOI TOKOI KATI ZYNAZH ‘Ez0AA/ EZ0AA
2016 2015
(moad o¢ eypw) 1/1-31/12 1/1-31/12
TTioTwrikoi ToKOI Kai ouvayh £coda
‘Booda Zuppetoxuv - 58.577.460,05
ThoTwTikoi Toéko! kai Zuvaeh ‘Ecoda 23.036,83 101.717,74
ZUvoAo Xpnpatooikovopikiwv Eoédwv 23.036,83 58.679.177,79
XpewoTikoi TKoI Kai ouvagh é€oda
Tékor OpoAoyiakou Aaveiou (182.857,78) (3.271.735,23)
Tékol BpaxumpoBeopwy Tpamelikwv Aaveiwv - (9.187,08)
Tékor TTpounBeuTwv (80.015,40) (28.806,65)
Tékor & E€oda ekxuwphong amaiTAoEWY TTeAATWY (141.432,96) (149.669,00)
Noimd Xpnuatooikovopikd EEoda (99.013,76) (132.098,32)
ZUvoAo Xpnparooikovopikwv EE63wv (503.319,90) (3.591.496,28)
21. $orPor EIZOAHMATOZ
2016 2015

(mood o¢ eypwr) 1/1-31/12 1/1-31/12
®6pog TTepiddou (228.445,33) -
Avapariépevog ®opoc Eigodhuarog TTepiédou (744.030,72) 590.732,87
$opog Eioodhparog (972.476,05) 590.732,87

O ovoHaoTIKOG POPOAOYIKAC ouvTeAEoTAC cival 29% (2015: 29%)
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Ta oToixXeia TTou Si1aHopPWVOUV ToV TTPAYHATIKO 9Op0 EXOUV WG EEAG:

2016 2015
(mood oe euypw) 1/1-31/12 1/1-31/12
Képdn mpo @opwv 3.336.952,23 57.448.862,58
AvaAoyoUv 96po¢ oUHewva e TOUG KATA TOTTOUG
10X00VTEG POPOAOYIKOUG OUVTEAEDTEG 967.716,15 16.660.170,15
‘BEooda pn utokeipeva o 96po (82.852,48) (16.987.463,41)
‘BE€0da pn ekmmTWpeva 87.612,38 134.489,74
Alagopéc XpnoIHOTIOI0UHEVOU CUVTEAEDTH - (397.929,35)
$opog €1003NRHATOC 972.476,05 (590.732,87)

22. AEzMEYIEIZ
Kepahaiouxikéc Acopelosic

H Eraipeia éxer peAhovTikéc deopeloeic yia ayopd mayiwv aiag tTnv 31/12/16 gupws 402 x1A. (31/12/15: gups 457 xIA.)

Acopeloeic and AciToupyikég pHIoBWoeIC

(moad o¢ eypw) 31/12/16 31/12/15

‘Bwg 1 £T0g 341.763,34 423.681,18

Amo 1-5 étn 241.332,72 43273776
583.096,06 856.418,94

23. ENAEXOMENEZ YTTOXPEQZEIZ & ATTAITHZIEIZ

o  Acev umdpxouv eTidIKeC R UTEO SiaiThoia S1a@opéc JIKACTIKWY R SIAITATIKWY opydvwy, TTou evdéXeTal va Xouv KATd Thv eKTipnon Tng
Aioiknong ouc1wdn apvnTIKA ETITTWGN 0TV 0IKOVOUIKA KaTdoTdon h AsiToupyia The ETaipeiac.

e HETtaipcia dev éxel eAeyxOcei amé Tic popohoyikég apxég via Th xphon 2011 evw yvia Ta étn 2012 éwg 2016 n Etaipeia éxer eAeyxBei and
Thv PricewaterhouseCoopers A.E. yia popoAoyikoUg oKkoTroUG Kai ThG £xXouv XophynBei o1 OXETIKEG EKOEDEIC POpPOAOYIKAG GUUHOPPWONG
Xwpic emeuAagn. Odov agopd otnhv xphon 2016 éxer axedov oAokAnpwBei o @opoAoyikdC éAcyxog Tou BievepynABnke améd Thv
PricewaterhouseCoopers A.E., Ta amoTeAéopara Tou omoiou £xouv AngOei uttdyn oTig TapoUaeg Xpnuarooikovopikég Karaotdoeig. Kara
TNV oAokARpwaon Tou popoAoyikoU eAéyxou, h Sioiknon The ETaipeiac Sev avapével va TpokUWouv onUavTIKEG YopoAoYIKEC UTTOXPEWOEIC
Tépav amod auTéC TTOU KaTaxwphdnkav Kai ou ameikovifovTal aTig tapoloeg XpnpaToolkovopikéc KataoTdoeig.

24 . ZYNAAAATEZ ME ZYNAEAEMENA MEPH

H eTaipeia "Société de Participations CarnaudMetalbox SAS", 100% éppeon Buyartpiki Tou opidou CROWN HOLDINGS INC, kateixe aTig
31.12.2016, 10 100% Twv peToxwy ThG ETaipeiac.

TuvaMayéc Kai umdAoima pe ouvdedepéva pépn: Ta Tood Twv TWARCEWY Kdl ayopwy oWPEUTIKA amd Thv évapn ThG OIKOVOUIKAC XpAoNG
Kdl Td UTTOAOITIA TWV ATAITACEWY Kal uToxpewaoewv Tng ETaipeiag, mou éxouv mpokUyer amd ouvaAAayég pe auvdedepéva pépn, avaAlovrai
oTOV TAPAKATW Trivakda:
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ZYNAAAATEZ ME ZYNAEAEMENA MEPH

(Tro0d o€ cupWw) 31/12/2016 31/12/2015

TTwARoeIg ayaBwyv Kai uTthpeaiwy - OuyaTpiki 3.846.931,42 4.635.555,00
TTwAAoeIg ayaBuv Kar uTthpeaiwy - Aoimtd cuvdedepéva pépn 42762.122,71 34.615.929,51
Avopég ayabuwyv kai urtnpeaiwy - MnTpikR 164.572,00 3.257.885,23
Avopég ayabuwyv Kkai urtnpeaiwy - OuyaTpiki 29.370,00 30.870,00
Avopég ayabuv kai urtnpeaiwy - Aoimd ouvdedepéva pépn 41591.630,84 41.019.077,79
ATtaiTAoeIg améd BuyaTpiki 349.209,10 -
ATtaITRoeIg amé Aoimtd ouvdedepéva pépn 1911.904,25 1.826.885,93
YToxpewaoeig oe UNTPIKA 3.474.772,00 4.050.000,00
Ymoxpewoeig oe Aoimd ouvdedepéva puépn 2.122.088,91 2.556.709,50

O1 ouvaMayéc & apoiPpéc SicuBuvTikWyY oTehexwyv & peAwv The Sioiknong aviABav oe cupw 1.542.064,94 (2015: 1.585.553,53) v o1
umoxpewoeig Atav 597,34 (2015: 0,00).
H Eraipeia éxer utoypdyel ouppdoeic pe Ta e€Ac ouvdedepéva pépn:

“"CROWN PACKAGING TECHNOLOGY, INC " mou éxel Thv "TTveupaTikh 1diokTnoia” dnAadh cival kdToxog adeiac EPTopIKWY oNUATWY,
EUPECITEXVIWY, TEXVOYVWAIAG Kal TTapouaiaong TEXVIKWY HeBodwv, xopnyei 8¢ otnv ETaipeia Thv ddeia va avamtiooel, va kataokeudlel,
va XpnoIYoTIoIEi Kal va TTouAdel TpoidvTa & UTThpEdieC OXETIKEG HE TA TTPOIOVTA KABWCE £TioNG va eKPETAAAEUETAI TA EUTTOPIKA OAWATA,
KAvovTag Xphon Tpovopiwv e1dikwv peBodwy mapaywync (Know-How), gupeaiTexviwy Kar iIKAIWUATWY TIVEUHATIKAC 1810KTNOIAG THC.
‘Evavti Tng adciag, n Etaipeia katapdAAer oTov Xophyd Thg Sikaibpara ioa mpog 1,8% (2014: 1,8%) Twv TWAARCEWY TWV TIPOTOVTWY Yid
Ta oToia xopnyeital n oXeTIKA ddeia.

"CROWN Europe Group Services" ("CEGS"). Thv 21n Aekepppiou 2011, o avTikatdaTtaon mponyoUpevng ouppwviag, n Etaipeia éyive
HéAog Tng "CEGS", ou AciToupyei uTtd TN Hoph evoc 'Eupwmdikol OpiAou OikovopikoU ZkomoU' (E.0.0.Z.), yia va KaAUYE! TIC TPEX OUTEC
avdykeg yia Thv Tapoxh PohBeiac & ouppouAiv oe Topeic dTtwe Aloiknong & Oikovopikwy (TIOTWOEIC, XPNHATOSOTACEIC, KAAuwn
KIVOUVWY  €TITOKIWV-0UVAAAAYHATOG, AoyioTikoU eAéyxou & &eVOTOINOEWY, TANPOYOPIAKWY OUOTNUATWY, @opoAoyidg, SI0IKNTIKWY
OcpdTwy, akivnTng mepiouaiag, oTpaTnyikAg & avamTuéng, eAéyxwy & oIKOVOUIKWY avaAUoewy, ouvVTovIoHoU ETTIKOIVWYIAG eVTOG & EKTAC),
Epappoyhc ToAITIKWY ot emiedo opiAou Kal KAGdWY, oxeTIkWy pe Nopikd Oéuata, AcpdAciec-Alaxeipiong Kivduvwy, TTepipdAAovToc,
MdpkeTivyk & ouvToviapoU etti Epmopikv Bspdtwy kaBuwg kar Aioiknong AvBpuittivou duvapikoU. Me Thv UTToypdph TN VEAg oUHpwvidg
(30/6/12) va kéatn Tng "CEGS" 1600 auTd Tou apopolV TIG JI0IKNTIKEG uTnpeaieg ae emimedo Eupwmng (Corporate) 600 Kkai Ta avd
KAGdo (sectors) mpooaufavépeva pe éva mepiBwpio képdoug 5%, emipepilovral petall Twy PeAWv TG, He Pdon Tnv oxéon 'KaBapég
TTwARoeIg TIpo¢ TpiTouC The KABe vopikAG Hopehc (HEAOUC) KaTd To TponyoUpevo £To¢ Tpog TIC ‘'ouvoAikéc KaBapéc TTwAAoeig pog
TPITOUC TNC YeWyYpA@IKAC TTEPIoXAC The Eupwmng A Tou oxeTikoU eupwTtdikoU KAGdou'.

Ta £€oda yia Ta oxeTikd dikaiwpara (Royalties) kai o1 UThpedieg TTOU TTapéXovTdl ATé TIC TAPATIAVW VOUIKEG Hop@EG epgavifovtal aThv
Znueiwon 16.

25. AMOIBEZ EAErkTIKOY PAZEIOY

Kard tn didpkeia Twv xphoewyv 2016 kai 2015 o1 apoipég, TTou ouppwvABnKkav pe Tov vopipo eAeykTh PricewaterhouseCoopers ftav or e€AG:

2016 2015
1/1-31/12 1/1-31/12
AuoiPpéc yia éAeyxo eThaIwv Xpnuartooikovouikwy Karaotdoswyv 42.201,00 42.180,00
ALOIPEC YIa OPOAOYIKS TIOTOTIOINTIKG 46.000,00 53.000,00
AuoIPéc via dAAeg umnpecieg diaopdAiong (avakUkAwan) 1.500,00 1.500,00
Z0Ovoho 89.701,00 96.680,00
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26. F'EroNOTA META THN HMEPOMHNIA TOY IZOAOFTZMOY

Tnv 18/07/2016 umopAnBnke pe ap. mpwt. 76089 (cixe mponynOei Tnv 14/07/2016 nAekTpovikd aitnon oto TTZKE pe kwdiké 1405614)
aitnua mpo¢ Thv M.A. ISiwTikwy EmevdlUoswv Tou Ymoupyeiou AvAmTugng, yia Thv ouykpdtnon Tou Opydvou EAéyxou mpokeipévou va
dievepynoel éAheyxo oTo emevduTIKO pac oxédio, mou éxel umaxOei oTic diatdfeic Tou Noépou 3908/2011, pe Thv um. apiBy.
38476/YTIE/6/00235/2011/28-7-2014 amépacn Tou Yeumoupyol Avamtuing & AvraywviaTikotnTtag. Tnv 28/07/2016 unepArBnoav pe
ap1By. TTpwT. 80500 cupmAnpwyaTikd oToixeia Tou utt. apiBy. 76089/18-7-2016 arthpartog eAéyxou.

AVTIKEIHEVO ToU eTtikeigevou eAéyxou Ba civai n TTioTomoinon ThG oAokARpwong Tou emevduTikoU oxediou kaBuw¢ kai n Evapén tng
TapaywyikAg AsiToupyiac the emévduong «ETTEKTAZH TTAPATQIIKON YTTOAOMON THX ETAIPEIAY ME ENIZXYXIH THXZ
TTAPATQQTIKHZ AYNAMIKOTHTAZ TOY EPTOZTAZIOY THZ KOPINGOOY», auvoAikol eykekpipévou Uyoug 14.732.631,14 cupw. H
sTaIpeia pag éxel Adpel pepaiwon TAnpdTNTAC TOU PakéAou Tou UT dpiBy. 76089/18-7-2016 aiThuaTog eAEYX0U, YEYOVOC TIOU ETIITPETIEI OTO
Ymoupyeio Th auykpdThoh Opydvou EAEyxou waTe va dievepynael Tov éAeyxo Tng emévduong. TTapdAa autd kai PeTd amd oxedov va £Tog amd
TNV nyepopnvia umoPoARG Tou aiThApaTog, h Amoépaon Zuykpdthong Opydvou EAéyxou dev éxer akdun ekdoBcei Adyw kaBuoTephoewv oTn
diekmepaiwon Twy arrnudtwy Tou N.3908/11 amé To apuédio TUAPA Tou YToupyeiou.

Me Tthv utt' ap. mpwr. 139535/23-12-2016 amépaon tng MevikAc Mpapuateiac Ztpatnyikwy & ISiwTikwy Emevdloswy Tou Ymoupyeiou
Oikovopiag & AvamTuéng, eykpibnke n xophynon Twv dUo pwTwy (ek ouvdAou emTd) 8doewv Thg emixophvnhong Twy €4.419.789,34, petd
TNV UTTOPOAR Tou AITAUATOC TEAIKOU eAéyXou oUppwva pe TI¢ SiatdEeic Tou dpBpou 77 Tou N.4399/16. To ood Twy U0 €k TWV £TITA dOOEWV
Uyoug €1.262.796,95 ciompdxOnke améd tnv etaipeia otic 28/4/2017 v o1 umdAoimeg mévte dooeig, moool €631.398,48 ekdoTh,
avapéveTdl va eKTapieuTolV Ta emopeva évte Xpovia (2017-2021).

Aev uTtdpxouv PETAYEVEOTEPA YEYOVOTA, TTOU VA £XOUV 0UCIWSN ETTITTTWON 0TIC XphpaTooikovopikég KataoTtdoeig Tou 2016, epiAappavopévng
Tng mpoavapepBeiong umoOeanc.

XaAavdpi, 26/07/2017

O1 ureUBuvol yia Thv KatapTtion Twv Xpnuatooikovouikwy Karactaoswy

O TIpéedpoc Tou AloiknTikoU To MéAo¢ Tou AloiknTikoU Zuppouhiou H AieuBlvTpia Twv Oikovoikv
ZupPouhiou & AieuBivwy ZippouAog Yrnpeoiiv & Avrinpoedpoc Tou A.X.
Andrea Vavassori David R. Underwood AyyeAikin A. Nikakn
A.A. AA0B47439 A.A. 561497638 A.AT. AE 048614
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