A/NXH: MHTPQON KAI ANATITYEHX Ab1va, 07/11/2018
MHAHPO®OPIAKQN XYXTHMATQN ApB.I1pwt.:1314156
TMHMA: MHTPQOY / Yanpeoio I'.E.MH.

Mnpogopiec: TEQPTAKOIIOYAOY POYAA

Tniépwvo: 210 3382212

Fax: 2103616464

E-mail: georgakopoulou@acci.gr

ANAKOINQXH

Kartaydprong oto I'evikd Epmopikd Mntpoo (I'E.MH.), otoyeiov g Avovoung Etaipelog pe v emovopio «QIVOS - WE
CREATE CUSTOMER LOYALTY EMIIOPIA KAI AHMIOYPI'IA AOTIEMIKOY H/'Y ANQNYMH ETAIPEIA».

O [IPOEAPOX
TOY EMIIOPIKOY & BIOMHXANIKOY EIIIMEAHTHPIOY AGHNQN
Avokolvavel 0t

Tnv 01/11/2018 xoataywpicOnkav oto F'evikd Epropikd Mntpoo (I'E.MH.) ta katotépm otoyeia g Avdvoung Etapeiog pe
mv enovopia «QIVOS - WE CREATE CUSTOMER LOYALTY EMITIOPIA KAI AHMIOYPI'TA AOT'TIEMIKOY H/Y
ANQNYMH ETAIPEIA», to dwxpitiko titho «QIVOS - WE CREATE CUSTOMER LOYALTY A.E.» kot api®pé TEMH
5690501000:

A) Me Kodwd ApBud Kataympiong 1557927, o1 eykexpuéveg amd v 10/09/2018 Avtdéxkintm evikn Zuvédevot, otkovopikég
KOTOOTAGELS [E TIG OYETIKES ekBETELg, Omov amd TV Keipevn vopobeoio amartovvrar, yuo tn ypion 01/01/2017 éwg 31/12/2017.

B) Mg Kodikd ApiBud Kataymdpiong 1557928, n and 10/09/2018 andeacn g Avtoxintng [evikng Tuvédevong, cOpmve ue

v ool opioTnkay Yo Tov EAeyyo TV OKOVOK®Y KOTaoTaoemy Thg ypnong ard 01/01/2018 éwc 31/12/2018:

o H gleyktkn etapeio «V.N.T. OPKQTOI EAEI'KTEX AOT'IETEX XYMBOYAOI ENNIXEIPHEEQN ANQNYMH
ETAIPEIA», ue Ap. TEMH 130938501000 «ot pe aptBpd untpoov TOEA 174,

Taxtwoi EAeykrtéc:

e nko TEZAKAAOI'TANNH XPYZOYAA tov TEQPIIOY, Opk@tdc Ereyktig Aoyiotig, pe apBud untpdov ZOEA 23811.

Avominpopaticol Eeyktéc:

e 0k BAPOAAITHZ I'EQPTTOX tov IQANNH, Opkmtog Ereykting Aoyiomg, pe apBud untpdov ZOEA 10251.

YyeTiko £yypogo ackneng eréyyov tg Ilepropéperog Attikiig, IIE AOnvodv Bopsiog Topsog (Ap. Mport.: 15123/18 -
29/10/2018).

| H yvyoiotyra ts mapoveag, umopel va eleyyOci, otnv HA. A/ven: hitps://www.businessreqistry.qr/ - emdoyij «Anuociétyrar.
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‘EkBgon Alaxeipiong AioiknTikoU ZupBouliou

'EXOUPE TNV TIYR va 0dg NApouGIAGCOUKE TOV AnoAoyIoHO Twv dpacTnpIoTATWV Tne Taipeiac “QIVOS-WE
CREATE CUSTOMER LOYALTY A.E”. (n "ETaipsia™) yia Tnv €Taipikn 13n diaxeipIoTIKA TN XPron, n onoia
kaAUnTel Tnv nepiodo anod 1 Iavouapiou £w¢ 31 AekepBpiou 2017,

1. Eicaywyn

H Etaipeia «QIVOS-WE CREATE CUSTOMER LOYALTY EMIIOPIA KAI AHMIOYPI'TA AOITZMIKOY H/Y ANQ-
NYMH ETAIPEIA» kai SiakpiTikd TiTAo «QIVOS-WE CREATE CUSTOMER LOYALTY A.E.», 13pU6nke To 2004.
To kUplo avTikeipevo dpaoTnpioTnTag TnG ETaipeiacg gival n dnuioupyia NPoypapupaTwy NAEKTPOVIK®Y UMO-
AOYIOTWV, N NWANCT TOUG, N TEXVIKN UMOCTNPIEN Kal €kNaidsuon Twv NeAaT®v. H eunopia, sioaywyr kal
g€aywyn TwV Napanave 10wV, we Kal NAEKTPOVIKWY UMOAOYIOTWV.

2. EYKATAOTACEIG

O1 eykaTaoTacelc TG ETaipeiac BpiokovTtal To Ao Xalavdpiou Kal ouykekpipéva €ni TG odou Manaviko-
A 4.

3. EnixgipnuaTikn dopn

H eTaipeia dioikeiTal and £uneipn dIoIKNTIKA opada

4. AIaXEIPIOTIKOG Kl OIKOVOMIKOG anoAoyIoHOG TG eEeTalOEVNG XPAONG.

M£oa og DUOKOAEC OIKOVOMIKEG OUVONKeC, n ETaipeia enedei€e To 2017 au&nan Tou KUKAOU Epyaci@y.

4.1 To eEwTePIkO nepIBaAAov kaTa Tnv eEeTalOPeVN Xpron

H xpovid nou népace rTav €EAIPETIKA KPioIMn AOyw TNG ouveXI{OPEVNG OIKOVOMIKNG kpiong H ETaipeia no-
peUTNKE PE EMITUXIA PECA OE AUTEG TIC 1ID1AiTEPA DUOKOAEG OUVONKEC, £€aapalilovTac YpauHEC XpnuaTodo-
TNOoNG Kal au&avovTac Tov KUKAO £pyaciwv Tne.

4.2 KUKAOG Epyaciov

>tnv eeralopevn diaxelpioTikr xpron, n ETaipeia npaypatonoince nwAnoeic Uwoug supw 3.303.988,88
£vavTl eupw 2.327.887,05 katd Tn xprion 2016 (nocooTto au&nong 41,93%).

4.3 MikTd képdn / KEpdn pera and ®opoug

Ta pIKTa KEPDN TNG ETaipsiac napouaialouv av&non Kal ouykekpipeva avhABav os eupw 979.515,02 évavri
KepdWV gupw 977.713,49 katd Tn xprnion 2016. Ta kEPDN PETA and popoug avnABav GTo Moao TwV EUPW
10.624,00 €vavti gupw 31.223,84 kata Tn xprion 2016.

01 OeikTeC kepdOPOPIag diIapopPwONKav wg eENG:

2017 2016

. . 29,65% 42,00%
MepIBwpIo MIKTOU KEPDOUG

Mep1BwpIo ASITOUPYIKOU KEPDOUG 3,87% 4,09%

MepiBwplo kaBapol KEPDoUC 0,32% 1,34%




5. Alaxeipion Kivduvev

5.1 MapdayovTec Kivduvou

H ETaipeia sival ekTeBeipévn o€ KivOUvo PETABOANG EMITOKIWY Kal avTIHETWNIZEI ouoindn NIOTWTIKO KivOuvo.
O1 avwTépw Kivduvol napakohouBoUvTal aTeva ano Tn SIoiknon TNG ETAIPEIAG KAl Onou KpiveTal avaykaio
npoBaivel OTIC anapaiTNTEC ava NePINTWON EVEPYEIEC.

5.1.1 Kivduvog Tn¢ ayopag

5.1.1.1  SuvaMaypaTiKOG KivOuvog
H ETaipsia dev avTipeTwnilel ouval\ayuaTiko Kivduvo yiaTi £xel ouvalhayeg oe EEvo VOpIoUa.

5.1.1.2  Kivduvoc TIHov

H ETaipeia dev KATEXEl XPEOYPAPA KAl CUVEN®MG dev €KTIBETAI OE KiVOUVO TIHWV Xpeoypadwv. EEaAou, ol
TIHEC TWV eUNOpeUPATWY Nou sunopeleTal n ETaipeia dev napouoialouv 1diaitepn dlakUpavarn, ondTte dev
anoTeAoUV nnyn KivoUvou TIHQV.

5.1.1.3  Kivduvog eniTokiou
H ETtaipeia dev avTigeTwnidel 101aiTepo KivOouvo anod PeTaBolr enimokinv dIOTI £XEl XaUNAO daveiouo.

5.1.2 MIoTWTIKOC KivduvoC

MOTWTIKO KiVOUVO EVEXOUV KUPIWG O analThoeic ano neAdTec. H ETaipsia AapBavovrac unoyn Tnv npwTo-
yVpn OIKOVOUIKI Kpion kal To nepIiBAlhov TnG ayopdg oTo oroio OpacTnpionoleiTal, NnapakoAouBsi aTeva
TIC aNaAITAOEIC aUuTEC. 'Onou KpiveTal avaykaio, NpoBaivel aTIC avahoyeg avda NepinTwon eVEPYEIEG £EA0PAAI-
ONG TWV anaITioEwv.

5.1.3 Kivduvoc peuaTdTNTAg

O KkivduvoC peuaTOTNTAG OXETICETAI YE TNV duvaToTnTa TG ETaIpiac va eKNANPWOEl TNG XPNHATOOIKOVOUIKEG
TNG UNOXPEWTEIC, OTAV AUTEC YiVOUV anaiTnTEG.

H napakoAouBnon Tou KIvOUVOU PEUCTOTNTAC EMIKEVTPWVETAl OTN OIAXEIpION TOU XPOVIKOU CUCXETIOUOU
TWV TAMEIGK®V POV KAl OTnNV €5a0(AAIon eNApKWV TAUEIaK®V JIABeTipwy yia TNV KAAUWN TWV TPEXOU-
owv

ouvalayav.

H ETaipeia oTa nAdigia evioxuong TnG peUCTOTNTAC €XEl EOTIAOEI TIC EVEPYEIEC TNG, OTNV OUYKPATNON TWV
danavwv Kal oTnv €ionpagn Twv anarnoswy TnG.

"I81eq MeTOXEG
H eTaipeia dev kaTexel idIEC LETOXEC.




EMJINEEIC KAl OTPATNYIKEG

Endiwén Tnc ETaipeiag, €ival n neparépw avanTuén OAwv Twv PeyeBwv TNG MECA and dia oTpaTnyikn
TEGOAPWV MUADVW®V.

1. MepeTaipw £dpaiwaon OTOUG TOUEIC MIAVEUNOPIOU MOU CHUEPA dPACTNPIONOIEITAl KAl KATEXEI NYETIKN
Bgan

2. Eoriaon otnv anoktnon veéwv peyawv nedatawv (Top 100 Retailers & FMCG)
MepaImepw avanTugn Tou KUKAOU EpYAciwV OTO EEWTEPIKO

4. AvanTtugn og VEOUG TOMEIG AlavENOPIOU GTOUG OMoioug CrjUepa Jev £xEl Napouaia

Xahavopi, 23 TouAhiou 2018

O MNpoedpog O AlgubUvwv ZUPBoUAOG

MEQPTIOZ KOYTZOAIOYTZOZ EYAITEAOZ KAPAAHZ




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.
2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY Kataotdoswy Tng xphong 2017

(Ta mood o 6AoUC TOUC TTIVAKEG gival eKPPAOUEVA OE EUPW)

A. Katactaon Oikovouikne O€onc

ZUVOAO BPaxunpoBECHWV UNOXPEWDCEMV
ZUVOAO UNOXPEWCEMV

Zny. 31/12/2017 31/12/2016
ENEPIHTIKO
Mn kukAo@opoUvVTa NEPIOUCIAKA OTOIXEIT
Evowparta nayia aroixeia 13 232.123,95 3,76
Aula nepiouaiakd aToixeia 74.750,89 0,00
AvaBaAAOpEVEC (POPOAOYIKEG aNaITHOEIC 0,00 16.117,04
NoINEG YakponpOBETUEC anaITHOEIC 14 13.698,12 13.620,12
ZUVOAO U KUKAO(POPOUVTWV 320.572,96 29.740,92
KukAo@popoUvTa neEPIOUCIaKd oToIXEIa
Epnopikég kal AoINEG anaiTnaoeig 15 1.506.208,87 1.205.849,05
Aoind kukAopopoUVTa NEPIOUTIAKA GTOIXEIa 15 91.964,20 81.915,71
Tapiaka diabéciya kar Icoduvaya 16 235.747,24 41.016,36
ZUvoA0 KUKAOPOPOUVT®WV 1.833.920,31 1.328.781,12
2YNOAO ENEPIHTIKOY 2.154.493,27 1.358.522,04
IAIA KE®AAAIA KAI YINNIOXPEQZEIZ
"'I81a KepaAaia
MeToxIkO KepdaAaio 153.000,00 74.400,00
Aoind AnoBepaTika (36.257,27) 32.045,51
YnoAoino Kepdwv €I véov 38.164,29 37.970,79
ZUvoAo 18I0V KepaAdiov 154.907,02 144.416,30
YnoxXpeWoEeIg
MakponpoOOECHEG UNOXPEWOCEIG
MakponpOBeoUEC DAVEIAKEC UNOXPEWTEIC 21 700.000,00 0,00
AvaBaAOPEVEC POPONOYIKEC UMOXPEWTEIG 18 28.289,41 0,00
YNoxpeWOEIC GUVTAEINdOTNONG NPOGWNIKOU 17 55.570,68 55.570,68
NOINEC YaKPOMPOBETHEG NPOBAEYEIG 17 60.000,00 60.000,00
ZUVOAO HOKPONPOOECHWV UNOXPEWDCEMV 843.860,09 115.570,68
BpaxunpOOECHEG UNOXPERNTEIG
BpaxunpoBeopec OAVEIQKEG UNOXPEWTEIG 21 324.867,89 397.869,72
EunopIkEG Kal AOINEC UNOXPEWTEIC 19 623.969,33 428.636,07
Tpéxov POPOC £1000MUATOG 91.037,97 0,00
TPEXOUTEC (POPONOYIKEC UMOXPEWTEIG 20 115.850,97 272.029,27

1.155.726,16
1.999.586,25

1.098.535,06
1.214.105,74

ZYNOAO IAIQN KE®AAAIQN KAI YIIOXPEQZEQN

2.154.493,27

1.358.522,04

71




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY Kataotdoswy Tng xphong 2017

(Ta mood o 6AoUC TOUC TTIVAKEG gival eKPPAOUEVA OE EUPW)

B. KatracTtaon ZuvoAik®Vv Ecodwv

1/1- 1/1-

Znn 31/12/2017 31/12/2016
KUkAoC epyaciov 6 3.303.988,88 2.327.887,05
KooTog NwAnoswv 7 -2.324.473,86 -1.350.173,56
MikTa k€pdn 979.515,02 977.713,49
ANa €000a 9 186.560,53 29.552,46
'EE0da dI0IKNTIKNG AsIToupyiag -495.387,12 -500.411,81
'E€0da AeiToupyiag diaBeang -534.210,52 -389.978,62
ANa €€00a 10 -8.693,39 -21.561,60
ﬁi;é?&az%:_ E(Kgg::)g; gsnumobonxd)v Kal enevou- 127.784,52 95.313,92
Eggg\?ia{; 'Ec0da  XpnUATOOIKOVOUIKNC €MEVOUTIKAC AEl- 1 .59.579 30 -40.920.74
Képdn npo popwv 68.205,22 54.393,18
®OPOC €1600NAUATOC 12 -11.166,77 0,00
Avapa\opevog Popocg 12 -46.414,46 -23.169,34
Képdn pera and gpoépoug (A) 10.623,99 31.223,84
Aoina ouvoAika €00da HETG and (popoug
Kovéﬂj)\lq nou dev Ba petagepBolv oTnV KaTtaoTacn 0 0
OUVOANIKWV €000WV:
KovdUAia nou :€V5éX:€TGI va PeTagepBolv OTnV Kata- 0 0
OTAoN OUVOAIKWV £G00WV:
Aoind ouvoAika €00da HETa ano popoug (B) 0 0
'Z)leés(\lr.\giuz'g;m OUVOAIKG £003a HETAG and @o- 10.623,99 31.223,84
AnooBeoeig 36.557,96 29.598,21
Képdn npo @OpwWV TOKWV Kal anooBECEwv 164.342,49 124.912,13

( EBITDA)

8|




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY Kataotdoswy Tng xphong 2017

(Ta mood o 6AoUC TOUC TTIVAKEG gival eKPPAOUEVA OE EUPW)

I. Karaoraon MeraBoAav 1diwv KepaAdiwv

5 Alaopég E- 5
MeTOXIKO a a : AdiaveunTa .
. Aoina anoBgparika  kripnong Em- 5 ZuvoAo
KEPAAaio H T;J:nﬁn:&p_ KEPON
Bpou 9
YnoAoino Thv
01/01/2016 74.400,00 32.045,51 23.089,19 129.534,70
SUYKEVTPWTIKG GUVOAIKA
£00da 0,00 0,00 31.223,84 31.223,84
Aiavepnevra pepioata 0,00 0,00 -16.342,23 -16.342,23
YnoAoino Thv
31/12/2016 74.400,00 32.045,51 37.970,80 144.416,31
ZUYKEVTDWTIKA OUVONIKA 0,00 0,00 10.623,99 10.623,99
€000a
AdEnan peroxkol Kega- 2.556,25 0,00 0,00 2.556,25
GIOU I ! ! - I
MeTagopecg / EkTipnon ) ) )
Enmponfic apBpou 9 76.043,75 32.045,51 -36.257,27 10.430,50 2.689,53
YnoAoino Thv
31/12/2017 153.000,00 0,00 -36.257,27 38.164,29 154.907,02

9|




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY Kataotdoswy Tng xphong 2017

(Ta mood o 6AoUC TOUC TTIVAKEG gival eKPPAOUEVA OE EUPW)

A. Karaoraon Tapeiakowv Powv

1/1-31/12/2017

1/1-31/12/2016

A€ITOUPYIKEG APpaoTnPIOTNTEG

KEpdn npo popwv (OUVEXILOUEVEG DPACTNPIOTNTEC) 68.205,23 54.393,18

TTAgov / pgiov npooaployes yia:

AnooBEoeig 36.557,96 29.598,21

MpoBAEWEIG/ANOUEIDTEIG 0,00 10.570,68

AI'IOTE')\ECIJCITCI (ac{oéa, €c0da, kepdn Kkai {NUIES) enev- 31.716,67 232,15

OUTIKNG dpacTnPIOTNTAG

XpewOoTIKoi TOKOI Kal guvaen €€0da 61.430,36 41.152,89

MA£ov/ peiov NPOCAPHOYEC YIa METABOAEC AoyapiaopV

KepaAaiou Kivnang r nou oxeTI(ovTal [E TIG AEIToupyI-

KEC DpacTNPIOTNTEG:

Meiwan / (al&non) anoBepdaTwv 0,00 0,00

Meiwaon / (al&non) anaitnoswv -346.743,58 -446.479,59

(Meiwon) / ab&non unoxpewaoewv (NANV daveiakwv) 117.018,16 97.344,72

Meiov:

XpewoTIkoi TOKoI & guvaor €€0da kaTaBefAnuéva -61.430,36 -41.152,89

ZUVOAO £10poaV / (EKPO®V) anod AEITOUPYIKEG _ ;

SpacTnpISTITES () 93.245,56 254.804,95

EngviuTIKEG ApacTnpiOTNTEG

Ayopd evo®MATWV KAl AUA®V Nayionv oToIxEIwv -343.429,04 -7.306,69

ToKoI €l0npayBévTec 1.851,06 232,15

Zuvolo E10pOwV / (eEkpowV) ano eNEVOUTIKEG -341.577,98 -7.074,54

SpaoTnpioTnreg (B)

XpnHaTodoTIKEG SpaoTnpIOTNTEG

gpnpaﬁaq/ E€opAnoeic ano ekdoBevTa /avTAnBevTa 626.998,17 124.938,66
aveia

AUEnoN WETOXIKOU KEPaAaiou 2.556,25 0,00

ZUvoAo E10powV / (ekpowv) ano XpnHAToJO0TIKEG 629.554,42 124.938,66

dpacTtnpioTnTeg (y)

KaB®apn avgnon / (peioon) oTa Tapeiaka S1a0é- )

oipa kai Ic00duvapa nepiédou (a) + (B) + (v) 194.730,88 136.940,83

Tapeiaka diabéaipa kai IcodUvapa Evapeng nepiodou 41.016,36 177.957,19

Tapeiaka d1a0goipa kai Icoduvapa 235.747,24 41.016,36

ARENG nep1odou
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B. 'EKOEZH EAErXOY ANEEAPTHTOY OPKQTOY EAEFKTH AOrIETH

Mpog Toug MeToOXOUG TNG ETaipEiag
“QIVOS—WE CREATE COSTUMER LOYALTY EMMNOPIA KAI AHMIOYPIIA
AOIIZMIKOY H/Y ANQNYMH ETAIPEIA "

‘EkOegon EA£yyou eni ToV ETaipik®@Vv Oikovouik®V KaTaoTaoswv

F'voun

"Exoupe eAEYEEI TIC OCUVNUEVEC OIKOVOUIKEC KATAOTACEIG TG eTalpeiac “"QIVOS—WE CREATE COSTUMER
LOYALTY EMIMOPIA KAI AHMIOYPIIA AOIIZMIKOY H/Y ANQNYMH ETAIPEIA ” (n Etaipeia), ol
onoieg anoteAolvTal anod TNV KATaoTacn XpnUATOOIKOVOUIKNG B€ong TN 311 AekeuBpiou 2017, Tnv kaTa-
oTacn ouvoAikoU €100dNuaToc, UETABOAWY 1Diwv KEPAAAiWV Kal TAPEIAKWY POWV TNG XPNOEWS nou €Ange
TNV NUEpoPnvia auTr), KaBwe Kal NePIANWN ONUAvTIKOV AOYIOTIKQV apX@V Kal HEBOdWV kal AoINEG enegnyn-
MATIKEC NANPOPOPIEC.

KaTa Tn yvoun Hac, ol CUVNHUEVEG OIKOVOUIKEC KATAoTAoelC napouaialouv sUAoya, ano kabe ouaindn a-
noyn, TNV oIkovouIKn Béan Tng etaipeiac “"QIVOS—WE CREATE COSTUMER LOYALTY EMIMOPIA KAI
AHMIOYPIIA AOIFIZMIKOY H/Y ANQNYMH ETAIPEIA ” katd Tnv 31" AekeppBpiou 2017, Tn Xpnua-
TOOIKOVOUIKI) TOUC €Mid0aN Kal TIC TAUEIOKEG TOUG POEC YIA TN Xprion nou €An&e Tnv nuepounvia autr oUp-
Qwva pe Ta Aigbvn MpoTuna XpnuaToolKOVOUIKNS Avapopacg, Onwe auta €xouv uioBetnBei ano tnv Eupw-
naikn ‘Evwon.

Baon yvoung

Algvepynoape Tov €Aeyx0 pac oUpwva Pe Ta Aiebvr) MpoTuna EAéyxou (AME) dnwg auta €Xouv evowua-
TwOei otnv EAAnvIkR) NopoBeaia. Or euBlvec pag, oUPQpwva e Ta NPOTUNA AUuTA NEPIYPAPOVTAl NEPAITEPL
oTnv napdypa®o Tne £€kOeoNG pag “EUBUVEC EAEYKTN yIa TOV EAEYXO TWV OIKOVOUIK®V KATaoTacswv. Eipa-
oTe aveEapTnTol ano Tnv ETaipeia kal TIG evonoloUPeEVEG BuyaTpIKEG TNG cUMPwva e Tov Kndika AsovToho-
yiac yia EnayyeApaTiec EAeykTéC TOUu SupPouliou AigBvav MpoTunwv AsovToloyiag EAeykTmv, onwe autoc
£xel evowpaTwOei otnv EAMnvikry NopoBeaia kail TIG anaitroeic deovToAoyiac nou oXeTi{ovTal e ToV EAEYXO
TWV OIKOVOMIK®MV KATAoTACEWV OTnv EANGdA Kal £XOUPE eKMANPWOEl TIC DEOVTOAOYIKEG HAG UMOXPEWOTEIC
oUUQWva Pe TIC anaitiosic The loxUouoac VOUoBeaiag kal Tou npoavapepopevou Kndika Asovtoloyiac.
MoTetoupe OTI Ta EAEYKTIKA TEKUNPIA NMOU £XOUHE AMNOKTNOE! €ival enapkr) kal KaTaAAnAa va napéyouv pacn

yia Tn yvoun pag.

'AAAEG NAnpopopieg

H dioiknon ivar unewBuvn yia TIG AAeg nAnpogopieg. O AAeC NAnpoopieg NepiAapBavovTal atnv ‘EkBean
Alaxeipiong Tou AloiknTikoU SUupBoUAiou, yia Tnv onoia YivETal OXETIKA avagopd oTtnv “EkBeon eni AAMwvV
Nopikwv kai KavoviaTIKov Anairnoswv”, aAAa dev nepIAaUBAVOUV TIC OIKOVOUIKEG KATAOTAOEIC Kal TNV €K-
Beon eAéyxou £ni auTwv. H yvoOPN HAG €Ni TwV OIKOVOUIKWY KATAOTACEWV OV KAAUNTE! TIG AAAEC NANPogpo-
piec kal dev ekPpAlOUKE WE TN YVWWUN AUTH 0nolacdrnoTe HOop@rG cupnépacia diaopaliong eni auTwy.

S€ OXE€On PE TOV EAEYXO WAC €Ni TWV OIKOVOUIKWV KATACTACEWY, N €uBlvn Wag €ival va avayvwOOUNE TIC
GAMEC NANPOPOPIEC Kal, JE TOV TPOMO AUTO, VA EEETACOUNE €AV 01 AANEC MANPOPOPIEG €ival OUCIWOWS acgu-
VENEIC PE TIC OIKOVOMIKEG KATAOTACEIG N TIG YVWOEIC NMOU AMNOKTNOAKE KAaTda Tov EAgyXo 1| aAIG @aiveTal va
gival ouoiwdWG eopalJeves. Eav, Ye BAon TIC Epyaciec nou £XOUUE eKTEAEDEI, KATAANEOUNE OTO CUUNEPQ-
opa OTI UNApXEl oUCIWOEC OPAAUA O AUTEC TIC GANEC NANPOPOPIEC, EINAOTE UNOXPEWHEVOI VA AVAPEPOUHE
TO YEYOVOC auTO. Aev £XOUIE TINOTA va AvVAPEPOUPE OXETIKA UE TO B£ua auTo.
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EuBUveG TNG 310iKNONG £Ni TOV OIKOVOHIK®OV KATACTAGEWV

H dioiknon &xel Tnv €uBUVN yia TNV KaTApTION Kal eUAOYN Napouaciacn TwV OIKOVOUIK®MY KATAOTAoEWV GU-
Pwva pe Ta AMXA dnwg auta £xouv uloBeTnBei and Tnv Eupwnaikn ‘Evworn, Onwc Kal yia ekeiVeC TIC JIKAIDEC
£0WTEPIKOU eAEyXOU nou n dloiknon kabopilel w¢ anapaitnTeg, WOTE va kabioTaral SuvaTh n KaTapTion TWV
OIKOVOUIKOV KATAOTACEWY analayuévwy anod ouciwdeg opAalUa, nou OPEIAETal €ITE O anaTn €ite o Aa-
Boc.

KaTa Tnv kaTtapTion TWV OIKOVOMIKWV KATaoTagswy, N dloiknan €ival uneubuvn yia Tnv ag§loAdynon Tng Ika-
voTnTac TnG ETaipeiac va ouvexioouv Tn dpactnpioTNTA TOUC, YVWOTOMOIMVTAC OMOU CUVTPEXEl TETOIA ME-
pinTwon, Ta B€uaTa nou oxeTidovral Ue Tn ouvexIZOevn dpacTnpIOTNTA Kal TN XPron TN AoyIoTIKAC BAoNG
NG ouvexI{OPEVNG dpaaTNpPIOTNTAC, EKTOG Kal €av N dloiknon €iTe npoTiBeTal va peuoTonoinosl Tnv ETaipeia
f va diakoyer Tn dpacTnpIoTNTA Touc 1) dev £xel AAAN peaNIOTIKR EVAANGKTIKN €MIAOYR anod To va NpoxXwpn-
O€l 0 'AUTEC TIC EVEPYEIEC.

EuBUVEG EAEYKTR VIO TOV EAEYXO TWV OIKOVOHIK®OV KATACTACEWV

O1 oTOXO0! HAG €ival va anoKTriooupe UAoyn OIacQANION yid TO KATA NOCO Ol OIKOVOUIKEG KATAOTACEIC, OTO
oUvoAo Toug, €ival anaAaypEvee ano ouciwdEC OPAAPa, Nou OPEIAeTal €iTe 0 anaTn €ite og Aabog kal va
£kOWOOUE £KBEDN €AeYKTN, N onoia nepIAaPBAvel Tn yvoun yac. H gudoyn diac@ahion ouvioTa diacpalion
uwnAou emnédou, aAAa dev eival eyyunaon OTI o €Aeyxoc nou dievepyeiTal oUpgwva Pe Ta AMNE, onwc autd
£xouv evowpatwBei atnv EAAnvikr NopoBeoia, 6a svrtonilel navra éva ouci®OeC opAaAya, 0Tav auTtd unap-
XEl. Z@aAuaTa duvaral va npokUWouv ano andtn r and Aaboc kal BewpouvTal ouciwdn OTav, JEMOVWMEVA N
aBpoioTika, Ba pnopouce gUAoya va avayeveral OTI Ba ennpéalav TIC OIKOVOUIKEG anoMAdeIC TWV XpNOT®Y,
nou AapPavovTal Je BACN AUTEC TIG ETAIPIKEG KAl EVOMOINWEVEC OIKOVOUIKEC KATACOTACEIC.

Qc kabrkov Tou eAéyyou, oUPewva Pe Ta AME dnwg auta €xouv evowpaTtwOei atnv EAAnviky NoyoBeaia,
AOKOUME EMAYYEAMATIKA Kpion kal diaTnpoUpe enayyeAUATIKO OKEMTIKIOWO kaB’ OAn Tn OIAPKEIA TOU EAEy-
¥ou. Eniong:

o Evronifoupe kai a&ilohoyoUps Toug KIVOUVOUC OUCIWDOUC OMANUATOC OTIC OIKOVOMIKEG KATACGTACEIC, MOU
oQeileTal €iTe 0 anaATn €iTe o AdBoc, axedialovtag Kal dIEVEPYMVTAC EAEYKTIKEC O1adIKATIEG MOU avTa-
nokpivovTal oTouc KivdUVoUC auToUG Kal anoKTOUPE EAEYKTIKA TEKUAPIA NOU €ival eNapkn Kal KaTaAAnAa
yla va napéyouv Bdaon yia Tnv yvoun pac. O kivduvog un evroniopdoU ouoindouc opAAIaTog Nou ogpei-
AeTal o€ andTn eival upnAOTEPOC and auTov nou oPeileTal o AaBog, KaBwc n andTn PNopEi va PnepIE-
XEI oupnalyvia, nA\acToypa®ia, EOKEPPEVEC NApaAsipelg, Weudeic diaBeBaIWOEIC 1} napdkapwn Twv dIKAI-
WV E0WTEPIKOU EAEYXOU.

e Katavooupe TIC DIKAIDEC eowTePIKOU €AEYXOU Mou OXETICoOvTal JE TOV €AEyXO, ME OKOMnd To oXedlaoud
EAEYKTIK®V dIadIKaoiwv KaTaAMNA®V yia TIG NEPICTACEIC, AAG OXI e oKono Tnv diatunwon yVORNG eni
TNG anoTeAeoPaTIKOTNTAC TwV JIKAIdWV £0wTEPIKOU eAEyXOU TNC ETalpeiac.

o AElohoyoUpe TNV KaTaAANAOTNTa TwV AOYIOTIKGWV apX®V Kal JeBOdwV Mou Xpnoigonoinenkav kal 1o €U-
AOYO TWV AOYIOTIKWYV EKTIUNOEWV KAl TWV OXETIKOV YVWOTOMOINCEWY Nou £yivav ano Tn Aioiknon.

e Ano@aivopacoTe yia TNV KataAnAoTnNTa Tng Xprnong ano Tn dioiknon TnG AoyloTIKNG BAong TnG auvexilo-
HeVNG OpacTnpIOTNTAC Kal PE BACN Ta eAEYKTIKG TEKUNPIA MOU aAnoKTRONKav yia To €av undpxel ousiw-
Onc aBePaidTNTa OXETIKA WE YEYOVOTA I OUVBNKEC Nou pnopei va unodnAwvouv ouci®dn aBefaidTnTa
WC NpoG TNV 1IKavoTnTa TnG ETaipeiag va ouvexioouv Tn dpactnpioTnTa Toug. EGv oupnepavoupe OTI U-
pioTaTal oucindNng aBeBaidTNTA, €iNACTE UNOXPEWHEVOI OTNV EKBECN EAEYKTN VA EMICTIOOUME TNV NpPo-
OOXN OTIG OXETIKEG YVWOTOMOINOEIG TWV OIKOVOUIKWV KATAOTACEWY I} €AV AQUTEC Ol YVWOTOMOINCEIG €ival
avenapkeic va d1apoponoIfCouPE TN YV®OUN Hac. Ta cupnepdouaTtd pac Baoifovral o EAEYKTIKA TEKN-
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pId MOU anoKT®VTAl PEXPI TNV NUEPOPNVia TNG €KBeanC eAeyKTr. Q0TOC0, HEANOVTIKA YEYovOTa 1) OUVOIR-
KEC EVOEXETAI vVa £XOUV WG anoTéAeoua n Etaipeia kal o 'OpIAOG va naloouv va AEIToupyoUv WG OUVEXI-
{Ouevn dpaoTnpIoTNTa.

o AZiohoyoUpEe Tn OUVOAIKN napouaiacn, Tn dour Kal TO MEPIEXOMEVO TWV OIKOVOMIKWY KATAOTACEWY, OU-
MNEPIANAUBAVOUEVIV TWV YVWOTOMNOINCEWY, KABWE Kal TO KATA NOCO Ol OIKOVOUIKEG KATAGTACEIC AMEIKO-
Vi(OUV TIC UNOKEIYEVEC OUVAANAYEG Kal Ta YEyovoTa e TPOMO Mou EMITUYXAveTal n eUAoyn napouaiaon.

e SUMNEYOUME ENAPKN KAl KATAMNAG EAEYKTIKA TEKUNPIA ava@OpIKA YE TNV XPNHATOOIKOVOUIKN MANPOpO-
pNoN TWV OVTOTHATWYV I TWV ENIXEIPNHATIKWV dpacTnpIoTATWV evTOG Tou OpiAou yia TNV €Kppacn yvo-
KNG €Ni TWV OIKOVOMIKWV KATaoTdoewv. EigaoTe unglBuvol yia Tnv kabodrynan, Tnv niBAeyn kar Tnv
£KTEAEON TOU eAEéyXou TNG ETaipsiag kal Twv BuyaTpik®wv TnG. Mapapévouls anokAEIoTIKG uneuduvol yia
TNV EAEYKTIKA HAg yvoun.

MeTa& GANwv BgpdTtwy, koivonoloUPe ot dloiknon, To oxedialdPeEVO €UPOC kal TO Xpovodiaypauud Tou
eAEyXOU, KABWC Kal ONUavTIKa EUpnUATA TOU EAEYXOU, CUUNEPIAQUBAVOUEVWY ONOIWY ONUAVTIKWV EAAEIPE-
wV oTIC OIKAIOEC eowTEPIKOU eAEyXOU evTonifoupe KaTd Tn dIAPKEIa TOU EAEYXOU HaG.

'EkOeon eni AAMwV Nopik®v kail KavovioTIK®V ANaITHOEWV

AapBavovrac unown OTI n dioiknan &xel TNV €uBUVN yia TNV KaTapTion TnG 'ExkBeong Alaxeipiong Tou Aloikn-
TIKOU JUpBOUNioU, kaT’ epapuoyn Twv diaTaEewv TNG napaypdagou 5 Tou apBpou 2 (pEpoc B) Tou N.
4336/2015, onuEI®VOUNE OTI:

a) Kata tn yvoun pag n 'EkBean Alaxeipionc Tou AloIknTIKOU SUPBOUAIoU £xel kaTapTioBsi oUP@®Va PE TIG
I0XUOUCEC VOUIKEC analTnoelC Twv apBpwv 43a Tou K.v. 2190/1920 kal To NEPIEXOUEVO QUTNG AVTIOTOIXE
ME TIG OUVNUMEVEC OIKOVOMIKEG KATAOGTACEIC TNG XPNoNng nou €Ange Tnv 31/12/2017.

B) Me Bdon Tn yvwon NOU ANOKTNOAPE KATd To €Aeyx0 Wag, yia tTnv eraipeia “QIVOS—WE CREATE
COSTUMER LOYALTY EMIMNOPIA KAI AHMIOYPIIA AOIIZMIKOY H/Y ANQNYMH ETAIPEIA
Kal To nepIBAA\ov Tng, dev €XOUME eVTONIOEl oUCIWDEIC avakpiBeiec aTnv 'EkBeon Alaxeipiong Tou Aloikn-
TIKOU TNG ZupBouAiou.

L ullaededig: _ A6rva, 31 AuyoloTou 2018
' o O OpKWTOC EAEYKTAC AOYIOTAG
OpkwToi EAEYKTEC AOYIOTEC
SUPBOUAOI EMNIXEIPATEWY
Aew@. Meooyeiwv 396
153 41 Ay. MNapaokeun
A.M. 20EA: 174 rewpyiog I. BapBaAitng
A.M. EATE: 045 A.M./SOEA: 10251
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ZnHEIDOEIS €ni TOV OIKOVOHIK®OV KaTtaoTaoemv

1. Nepiypagn TnG ETaipeiag

1.1. Tevikég nAnpo@opicg

H QIVOS-WE CREATE CUSTOMER LOYALTY EMIIOPIA KAI AHMIOYPI'TA AOIIZMIKOY H/Y ANQNYMH E-
TAIPEIA 10pU6nke To 2004 w¢ ENE kai ev ouvexeia duvapel Tng and 21.9.2016 >uppwviag ETaipwv cuppw-
VNONKE va NpoXwprioouv € UETAOXNUATIONO Tou £TaipikoU TUNOU Tng eTaipsiag and E.M.E. og A.E. ye pe-
TOXIKO KEPAAAIO To Nogo Twv 153.000,00 €. MeTd Tnv peTaTponr) TnG o Avwvupn ETalpeia , anéktnoe kai
apiBuo6 NrEMH 005690501000.

ApaocTnpIiOTNTA — EYKATACTACEIG

H ETaipeia aoxoAsital KUpiwG PE TN ONUIOUPYId MPOYPAUHATWV NAEKTPOVIKWV UMOAOYIOT®V, TNV NWANCH
TOUG Kal TNV TEXVIKI UNOCTAPIEN Kal eknaideucn Twv NEAAT®V TG, KaBWG eniong kai Pe TNV gUnopia, €loa-
ywyn Kal eEaywyn Twv napanave B0V, k¢ Kal NAEKTPoVIK@WV unohoyioTwv. O1 eykaTaoTacelg TnG Etaipeiac
BpiokovTal otnv AnyoTikn EvoTnTa Xahavdpiou Tou Arjyou XaAavdpiou kal TnG odou ManavikoAn 4.

2. MNAqioclo KATApPTIONG TWV OIKOVOHIK®OV KATAOTACEWV

2.1. Bdon karaprioewg

O1 Oikovopikég Kartaoraoeig Tng ETaipeiac ouvrdooovTav éwg Tnv 31 AekeuBpiou 2014, oUpQwva Pe Tov
K.N. 2190/1920 kai Tic EAANVIKEG AOYIOTIKEC APXEC, Ol OMOIEG, O APKETEC MEPINTWOEIG, DIAPEPOUV AMO TIG
dlaTa&eic Twv AigBvav MpoTUnwv XpnuaTtoolkovouikng NMAnpopdpnong (oTo &g AMXA).

O1 Oikovoikec KataaTaoelg Tng ETaipeiag katapTioTnkav, oUhewva e TIG dIaTageic Twv AMXA yia npwTn
xpovid, To 2015.

O1 Oikovopikéc KataoTdoelg Tng ETaipeiac yia Tnv xprion 2017, €xouv ouvtaxBei pe Bacn Tnv apxn Tou I-
oTOpIKOU KOOTOUG ONWC auTr) TPOMOMOIEITAlI JE TNV AVANPOOdpHOYI| CUYKEKPIMEVWY OTOIXEIWV EVEPYNTIKOU
Kal naenTikoU O€ TPEXOUTEG agiec, TNV apyn Tng GUVEXIONG TnG dpaaTnpioTnTag (going concern) kai €ivai
oUpQwveC Pe Ta Aigbvn Mpotuna XpnuaTtoolkovouikng MAnpo@opnonc (AMXMN) Ta onoia £xouv ekdoBei and
v Enirponr] AigBvawv AoyioTikwv Mpotunwv (IASB), kabwe Kal TwV JIEPUNVEIWY TOUC, Ol OMOIEC EXOUV £K-
006ei and Tnv Emirponn Epunveiag MpoTtunwv (I.F.R.I.C.) Tng IASB kai Ta onoia €xouv uloBsTnBsi anod Tnv
Eupwnaikn 'Evwaon.

2.2. AVTIKEIUEVO Kal EYKPIOT TWV OIKOVOUIK@V KATAOTAOEWV

O! OUVNUMEVEC OIKOVOMIKEG KATaoTaoelg TnG ETaipeiag (oTo €En¢ "oIkovOUIKEG KATAOTACEIC") avagpEpovTal
otnv 13n diaxelpioTIKn Xprnon Tng ETaipeiag, n onoia kaAUnTel Tnv nepiodo anod 1 Iavouapiou €wc 31 Ae-
kepBpiou 2017, kai eykpiBnkav anod 1o AioiknTikd ZupBouMio Tng ETaipeiag aTic 23 IouAiou 2018.
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2.3. AnuooioTnTa Twv OIKOVOUIK@WVY KaTAOTAOEWV

O! 0IKOVOUIKEC KATAOTAOEIC TNG ETaipeiag dnuoaoieliovTal oTnv 10ToogAida http://www.qgivos.com, kal napa-
MEVOUV NPoaneAAoIEG yia OU0 TOUAAXIGTOV €T PETA TNV €kDOCT TOUC,

2.4. Bdon nposroiuaoiag Twv oIKOVOUIK®V KATAOTAOE@V

Ol CUVNUUEVEG OIKOVOUIKEG KATAOTACEIC £Xouv ouvTaxBei pe Baon Ta Aiebvr AoyioTika MpoTtuna (oTo €ER¢
"AAM") kal Ta Aigbvny MpdTuna XpnuaTtooikovouikng MAnpopdpnong (oto &g "AMXN™) nou £xouv eykpiBei
ano Tnv Eupwnaikn ‘Evwon. H katapTior Toug £yive oUPG®VA JE TNV apxr ToU ITopIKoU KOOToUC, HE £Eai-
PECN TNV AnoTignon oTtnv eUAoyn auTtwv a&ia Twv SIaBEoIYWV NPOC NWANON XPNHUATOOIKOVOUIKWV MEPIOU-
OIQKWV OTOIXEIWV.

H oUvTa&n Twv OIKOVOUIKWV KATAOTAOEWY CUU@WvA Pe Ta AMXM anaitei 6nwg n Aioiknon npoBaivel otnv
OlevEpyEla KPIOEWVY, EKTIUACEWV Kal UNOBECEWY nou ennpealouv Ta MNO0d TWV OTOIXEIWV TOU EVEPYNTIKOU
Kal NaénTikou, Ta Nood TwV eVOEXOUEVWV aNAITACOEWY KAl UNOXPEWOEWY KATA TNV NUEPOUNVIA TWV OIKOVO-
MIK®OV KATAOTAOEWY, KaBWE Kal Ta nood Twv 000wV kal eE00WV KaTd Tnv dIApKela TN XPocws. O1 ev Ao-
YW EKTIUNOEIC BaoilovTal o< I0TOPIKA OToIXEia Kal GAAOUC NapayovTeC nou BswpolvTal OXETIKOI. Ta npayua-
TIKG anoTEAETUATA EVOEXETAI VA dIAPEPOUV ANd AUTEG TIC EKTIUATEIC.

2.5. EapHoyn VEOEKJOOEVTWV Kal avafempnOEVT®WV AOYIOTIK®V NPoTUN®V

2.5.1. Nea nporTuna AIEpUNVEIEG Kal TPOMOMOINOT) UPIOTAUEV®V TTPOTUNWVY Kai AIEPUNVEIWV
(a) Néa npoTUNA, TPOMONOINCEIG NPOTUNWV Kal SIEpUNVEIEG Nou £xouv UI0BeTNOei ano Tnv E-

Taipeia.

O1 AOYIOTIKEC APXEC Kal oI unoAoyiodoi BACEl TwV OMoiwV CUVTAXONKAv Ol OIKOVOMIKEG KATAOTAOCEIC, €ival
OUVENEIC JE AQUTEC NOU Xpnaoidonoinénkav yia Tn cUVTagn Twv £TNOIWV OIKOVOUIK®MV KATACTACEWV TNG XPHRonG
2016, NAnv TV KATWOI avapePOPEVWV TPOMOMOINOEWY, Ol onoieg uloBeTrdnkav and Tnv ETaipeia kata Tnv 1
Iavouapiou 2017. O1 NapakaTw TPOMOMOIRCEIC OEV €ixav ONUAVTIKEG ENINTWOEIG OTIG OIKOVOMIKEC KATAOTACEIG
yla Tn Xprion nou €An&e 31 AekepBpiou 2017:

e AAI 12 (Tpononoinoeic) «Avayvwpion TnG avaBalOpevNG popoAOYIKNG anaitnong yia Pn npayparo-
noinBsioeg {NUIEC». O OTOXOC TWV £V AOYW TPOMOMOINCEWY €ival va anooa®nVioTel 0 AOYIOTIKOG XEIPI-
OMOC TWV avaBaMOPEVWV POPOAOYIKOV ANaITACEWY YId TIG UN NPayuaTonoindsioss {NUIEC and Xpew-
oTIkoUC TITAOUC Mou anoTiywvTal aTnv elAhoyn agia. MNa napadesiyua, ol Tpononoinaeig SIEUKPIVICOUV TO
AOYIOTIKO XEIPIONO TwV avaBaAOUEVWY (POPOAOYIK®V MEPIOUTIAKWY OTOIXEIWY OTAV N OIKOVOUIKN OVTO-
TNTa Oev ENITPENETAI VA €KNETEI TIC KN NpayuaTonoinBeiosc {nuieg yia gopoAloyikoUc okonoug ) oTav
£xel TNV NpOBeON Kal Tnv duvaToTnTa va dIaKPATHOEl TOUC XPEWOTIKOUC TITAOUC HEXPI TNV AVTIOTPO®N)
TWV Un npaypaTonoinfeiowv {nuicv.

e AAM 7 (Tpononoinoeig) «MpwToBoulia MNvwaTonoinogswvs». O oTOX0G TWV &V AOYW TPOMOMOINCTEWV Eival
VA EMNITPEYEI OTOUG XPrOTEC TWV OIKOVOUIK®MV KATACTACEWV va a&IoAOYNOoUV TIC UETABOAEG OTIC Uno-
XPEWOEIC MOU AnoppeouV anod XpnuaTodoTIKEG dpaaTtnpioTnTec. O Tpononoingelc Ba anarrolv ano TIG
OVTOTNTEC VA NAPEXOUV YVWOTOMOINCEIC MOU ENITPENOUV OTOUC ENEVOUTEC va a&loAoyoUV TIC HETABOAEC
OTIC UNOXPEWOEIC NOU MPOKUMTOUV anod XpnuUaTOOIKOVOUIKEG OpacTnPIOTNTEG, CUMNEPIAAUBAVOUEVOV
METABOAWY MOU NPOEPXOVTAl and TAPEIAKES POEC KAl ETABOAEG UN TAPEIAKAC GUONG.
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o To ZAAN €E£dWOE VEO KUKAO £TNOiwV avaBaduioswv Twv AMXA (2014 — 2016), o1 onoieC sival yia ouA-
Aoyr| Tpononoincewv Twv AMNXA. H BeATiwon dev €ixe onuavTikr) €nidpacn OTIC OIKOVOUIKEC KATAOoTd-
O€IG yIa TN Xpron nou €Ange 31 AekeuBpiou 2017.

— AMXA 12 «[vwoTonoinon CUPKETOXWV O GAAEC ovTOTNTEC». Ol TPOMOMOINOEIC DIEUKPIVICOUV OTI Ol
anaitnaoeig yvwaTonoinoswyv Tou AMXA 12, ekTOG and TIG YVWATOMNOINJEIG YId GUVONTIKEG OIKOVOMIKEG MANPOPO-
piec OXETIKA ME BUYATPIKEG, KOIVOMPAEIEG KAl OUYYEVEIC EMIXEIPNOEIC, €PAPUOlOVTAl yid T CUMMETOXN HIAG
OIKOVOMIKAC OVTOTNTAC O Wia BuyaTtpikr), kolvonpagia r) GUYYeVvr) EMIXEIPNON MOU KATATAOOETAl WC KATEXOUEVN
Npoc NWANGCN, WG KAaTeXOUevVN yia diavoun 1 w¢ diakoneioa dpaoTtnpidTnTa cUPPwva e To AMXA 5.

(B) NpoTuna nou €xouv £k300ci, aAAa dev £xouv e@pappoyn oTnv napouca AoyIOTIKN NEPiodo Kal
dev £xouv uUI00eTNOEl vWpiTEPa

e AMNXA 9 «XpnNUATOOIKOVOUIKA pECa — Ta&vounon kal eniETpnon». To NpoTuno £@apuoleTal yia €TAOIEG
AOYIOTIKEC NePIOdOUC Mou Eekivouv Tnv 1 JeTa Tnv 1 Iavouapiou 2018, evw eniTpéneTal vwpiTepn epapuoyn. H
TeAIK £€kdoon Tou AMXA 9 CUYKEVTPWVEI TIC (PACEIC TOU £PYOU TWV XPNHATOOIKOVOUIKWV HECWV Kal avTikall-
oTa 1o AAMN 39 «XpnuaToolKovouikd MEoa» Kal OAEC TIG Mponyouueveg ekdOoeIc Tou AMXA 9. To npdTuno
€I0AYEl VEEC ANAITNOEIC YIA TNV TAgIVOUNON Kal ENIPETPNON, ANOMEIWON kal AOYIOTIKN avTIoTAOUIonG.

H Etaipeia 8a spappdosl To kaivoUpio NPOTUMNO KATa Tnv anairoUdevn nUepounvia Xwpic avanpooapuoyn Tne
OUYKPITIKNC NAnpo@opnonc. Katd 1o 2017 exTINONKe 0 avTikTunog TnG EQappoyng Tou AMXA 9 kal Ye Baon
TNV €KTIPNON AUTN Ol ENINTWOEIC TOU KAIvOUPIOU MPOTUMNOU avauEVovTal wG akoAoUBwG:

Ta XpnUATOOIKOVOUIKA MEPIOUTIAKA oTolxeia nou n ETaipeia kaTExel orjuepa, Ba ouveXioouv va enIPETpoUVTal
oTnv idla Baon ocupewva pe To AMXA 9 kal, KaTA CUVENEIa, OV AVAUEVETAlI GNUAVTIKN ENINTWON TNV TA&IVO-
HNON Kal ENIPETPNON TWV XPNHATOOIKOVOUIKWY OTOIXEIWV TOU EVEPYNTIKOU AOYW £(Papuoync Tou vEou AMXA.

Eniong, d¢ Ba undp€el kapia enidpacn ava@opikd HE TIC XPNUATOOIKOVOUIKEG UMOXPEWOEIG TNG ETaipeiac,
Ogdopévou OTI ol odnyieg Tou véou AMXA ennpealouv HOVO TO AOYIOTIKO XEIPIOHO TWV XPNHATOOIKOVOUIKWY
UMNOXPEWCEWV MNMou npoadiopifovTal aTnv eUAoyn a&ia Toug PECW TWV AnOTEAEOUATWV Kal N ETaipeia dev €xel
TETOIOU £iD0UC UMNOXPEWOEIC.

O1 VEOI KaVOVEC AOYIOTIKNG avTIoTaBuIoNng 6a evapuovioouv To AoYIGTIKO XEIPIOUO TwV epyaleinv avTioTabuIong
ME TIG NPAKTIKEG dlaxeipiong KIvVOUVWY Tng ETaipeiag . ExTiparal 0TI ol UPICTAUEVEG OXETEIC avTIOTABUIONG TNG
ETaipeiac 6a pnopoUv va xapaktnpioBolv wc ouveXI{OPEVEC WETA TNV UIOBETNON Tou AMXA 9. Q¢ ek ToUTOoU, N
ETaipeia dev avapével onuavTikr eNiNTWon oTo AOYIOTIKO XEIPICHO TWV OXECEWV AVTIOTABUIONG TNC.

To véo povTéAo anopeiwong agiac anaiTei TNV avayvepion Twv NPoBAEWEWV anopsiwong BACEl TwV avapevo-
MEVWV MIOTWTIKQV {NUIOV Kal OXl MOVO TWV MPayuaTtonoinueVeV MOTWTIKOV {NUIOV, Onwc IoXUEl Onuepa
oUppwva pe To AAM 39. H Etaipeia Ba epappooesl TV anAonoinpevn Npoosyyion kal 8a avayvwpiosl nUIEC yia
TIG EYNOPIKEC TNG anaitnoelc. Me Baan Tn AenTopepry avaiuon nou die€nyaye, n ETaipeia cupnépave OTI kaTda
TNV UI0BETNON Tou VEou npoTUnou, n NPOBAewn anopciwong dev Ba au&ndei kai To TeAIKO Noaod dev Ba diagpe-
pel and Tnv undpyxouoa npoBAswn. H ETtaipeia BpiokeTal os d1adikaoia TEAIKOV EAEYXWV, MPOKEIMEVOU va
npoodIopIOTEl O AVTIKTUMOC ano Tn WETABAcn oTo VEO NPOTuno.To véo nNpdTuno NPoPAENsl £niong NEPAITEPW
anaitnaoeig yvwaTonoinong NANPogopiev kal aAAayng oTov TPOMo napouciacng Tne nAnpo@opnone. O1 anaitr-
OEIG QUTEC avapéveTal va aAagouv Tn QUON Kal TNV €KTaon TwV YVWOTOMNOINOEwY TNG ETaipeiag oxeTIka pe Ta
XPNHATOOIKOVOUIKG £pyagia TNG, 1IDIWG kaTd To £T0C EQAPHOYNG TOU VEOU NpoTUMou.

. AMXA 15 «Ecgoda ano Zuppaceig Ye NeAatec». To npoTUNo epapuoleTal yia TAOIEC AOYIOTIKEG Ne-
p10d0UC Nou Eekivouv Tnv ) PeTa Tnv 1 Iavouapiou 2018. To AMXA 15 kaBiepwvel £va HOVTEAO NEVTE Bnua-
TwV nou Ba epapudleTal yia £00da Nou NPOKUNTOUV anod pia cuPBacn pe &vav NeAaTn (Ue NEPIOPIOPEVEC
g€aip€oeic), aveEaptnTa ano To €ido¢ TNC ouvaAlaync 0odwv 1 Tov kKAado. To kaivoupio npdTuno BacileTal
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oTnv apyn ot To €00d0 avayvwpileTal dTav o EAeyXoG evoc ayabou I piac unnpeoiac HeTapepBei oTov ne-
Aatn. To kaivouplo NPOTUNO deV QVAMEVETAl VA EXEI AVTIKTUMNO OTIG OIKOVOMIKEC KATAoTACEIG TG ETaipeiag
KaTda Tnv epapuoyn Tou.

. AMXA 15 (Anooagnvioeic) «Ecoda and Suppacelc pe Nelatec». O1 anoocapnviosic papuolovral
yIa €TNOIEC AOYIOTIKEC NePIOdOUC Mou Eekivouv Tnv 1 PeTa Tnv 1 Iavouapiou 2018 kal EMITPENETAI VWPITEPN
£papyoyr). 2Toxoc €ival va SIEUKpIvIoTOUV ol NpoBEaelC Tou XAAM kaTa TNV avanTuén TwV andiTrioswy Tou
npotunou AMXA 15 «'Ecoda anod ZupPaceic Pe MeAATEC», OXETIKA HE: (@) TO AOYIOTIKO XEIPIOPO TWV UMO-
XPEWOEWV anodoong, Onou TponomnolsiTal n diIaTunwon TNG ApXNG TOU «UEUOVWUEVA avayvwpioipo», (B)
TWV EKTINNOCEWVY MOU YivovTal aTnv ano®aacn yia evToAéd f EKNPOCwNO, CUKNEPIAAUBAVOUEVNC TNG AEIONO-
ynong kata noco pia Taipeia gival evroAéag r ekNpOowNoC, TwWV EPAPHOYWV TNEG APXNC TOU «EAEYXOU» Kal
(y) Twv adeiwv Kabwg kal NPOCOETEC DIEUKPIVICEIG yIa Tn AOYIOTIK TNG NVEUHATIKNG I1010KTNaiag kal Twv di-
KalwpaTtwv. O1 anooapnvioelic NApEXOUV NPOCOETEC NPAKTIKEC DIEUKOAUVOEIC YIA TIG ETAIPEIEC NOU €PAPHO-
Couv To AMXA 15 nAfpwc avadpopika n MIAEYOUV va EpApPOCOUV TNV TPOMonoINUéVn avadpouiKr) NPocEy-
yion.

. AMXA 16 «MigBwoelg». To NpdTUNO £PApuoOlETal yia ETAOIEG AOYIOTIKEC NEPIOSOUG NOU EEKIVOUV TNV
i WeTa Tnv 1 Iavouapiou 2019. To AMXA 16 kaBopilel TIC ApXEC yia TNV avayvwpiaon, ENINETPNON, Napouai-
aon Kal yvwaoTonoinon Twv PIoBmwoswy yia agpoTepa Ta Pépn TnG cUPBaAcnc, nTol yia Tov NeAdTn («Hiobw-
Tr») Kal Tov NpopnBeuTn («ekpIobwTn»). To vEo NpdTUNO anaitei ol MICBWTEG va avayvwpilouv TIG NePIO-
00TEPEC MICBWOEIC OTIC OIKOVOUIKEG TOUGC KATAoTAoEIG. O MIcBWTEC Ba €xouv £va eviaio AoyIOTIKO MAQICIO
Y10 OAEC TIC MICOWOEIC, PE OPICHEVEC EEAIPETEIG. H AOYIOTIKN TWV EKMIOBWTMV NAPAPEVEl OUCIAOTIKA AUETA-
BANTN. To npoTUNO Ba eNNPeAcEl KUPIWG TO AOYIOTIKO XEIPIOPO TWV ASITOUPYIKOV HICBWOEWY TnNG ETaipeiac.
H ETaipeia avapével va oAokAnpwael TV a&loAdynon Twv ENINTOOEWY ano TNV EQApHoyr Tou VEOU NpoTu-
nou kaTtd Tn SIAPKEIa TOU EMOPEVOU £TOUC,.

. AMXA 10 (Tpononoinon) «Evonoinuévec Oikovopikég KataoTaoeig» kar AAM 28 «Enevduoeig o€
Juyyeveic nixelpnoelg kal Koivonpagieg: MwAnon 1 €10popa NEPIOUCIAK®OV GTOIXEIWV YETAEU evOC ENEVOUTH
Kal TG OUYYEVOUC ToU ETAIPEIAC | TNG Kolvonpa&iag Tou». OI TpoNonoInaeiC avTiyeTwnifouv Hia avayvwpl-
OUEVN aouvensia PeTa&l Twv anamnoewy Tou AMXA 10 kal ekeiveg Tou AAI 28, yia TNV aQvTIHET®OMNION TNC
nNwANONG 1 TNG €1I0POPAG TWV NEPIOUTIAKWV GTOIXEIWV WETAEU TOU €NeVOUTI KAl TNG OUYYEVOUC TOU ETAIPEI-
ac n Tne kovonpa&iag Tou. H KUpIQ CUVENEID TWV TPOMOMOINCEWV €ival 0TI £€va NAAPES KEPSOC N n {nuia a-
vayvwpiletal 0Tav n ouvalhayr nepidapBavel pia enixeipnon (eite oteyaletal o pia BuyaTpikn €ite ox1).
'Eva pepiko képdog 1 {nuia avayvwpileTal 6Tav n cuvalayr] nepiAapBavel oToixeia evepynTikoU nou Oev
ouviaToUV €nixeipnon, akoun Kal av Ta aroixeia autd ateyalovral o BuyaTpikr). To AekepBpio Tou 2015 To
SAAM avéBale en’ adpIoTO TNV NUEPOMNViIa papuoyrc TNS TPOMomnoinong auTng, avapévovTag To anoTEAE-
Ola Tou £pyou ToU yia Tn PEBodo Tng kabaprc BEonc. AUTEC Ol TPOMOMOINJEIC OEV £XOUV AKOWN UIOBETNOEI
ano Tnv Eupwnaikr) ‘Evwon.

. AMXA 2 (Tpononoinoeig) «Tagivounon kal eNIETPNOTN NApOXWV MNou €EApTwvTal ano Tnv agia Twv
pETOX®V>». Ol TPOMOnoINaeIC EpapuolovTal yia TACIEG AOYIOTIKEC NEPIODOUC NOU EEKIVOUV TNV 1 PETA TV 1
Iavouapiou 2018 kal eniITpéneTal vwpiTepn spapuoyn. Ol TPONonoInoeIC NApEXOUV analTroEIG OXETIKA JE TO
AOYIOTIKO XEIPIOWO (a) TwV EMNTWOEWV TwV NPoUNoBEcEWV KaToXUpwong Kal Twv NpolnoBeoswv nou de
OuVIOTOUV KaToXUpwaon, OTnV ENINETPNON NApoxwv nou eEaptwvTtal and Tnv a&ia yeToxwv Kai diakavovilo-
vTal og YetpnTd, (B) napoxwv nou eEapTwvTal anod Tnv afia PETOXWV PE duvaToTNTA CUPYNPIOKOU TWV
UNOXPEWCEWV NAPAKpaToUHEVWY POpwV Kal (Y) TO AOYIOTIKO XEIPIGHO TWV TPOMOMOINCEWY OpwV Kal Npou-
noBEcewy Napoxwv nou EapTwvTal ano Tnv a&ia YeToxwv, n onoia diagopornolei TV Ta&ivounon piag ou-
vaAaync ano diakavoviouo oc WETPNTA O cuvaAhayr nou diakavovileTal Ye OUPMETOXIKOUC TiTAouc. Ol
TPOMOMOINCEIG eV £XOUV akOun uloBeTNnBei ano Tnv Eupwnadikn ‘Evwaon.
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. AAI 40 (Tpononolnoelig) «MeTapopéc o enevdloelC o akivnTa». OI TpononoInoeIC pappolovTal
yla €TNOIEC AOYIOTIKEG NEPIGDOUC Nou Eekivouv Tnv ) JETA Tnv 1 Iavouapiou 2018 evw eNITPENETAI VWPITEPN
gpappoyr). O1 Tpononoinoeig dIEUKPIVI(OUV NOTE Wid oVTOTNTA YETAPEPE! £va AKIVNTO, CUUNEPIAAUBAVOUE-
VOU aKIVATOU UM Kataokeun f aglonoinon, os i and Ti¢ enevdUoeIg o akivnTa. O TPononoINoeI avape-
POUV OTI UETABOAN TNG XPNONG EVOC AKIVITOU MNpayuaTonolsital otav To akivito nAnpoi f nalsl va nAnpoi,
TOV OpIOMO TWV £NevOUCEWY O aKivnTa Kal undapxel oapng £vOeIEn TnG KETABOANG auTnc. AnNAa n alayn
OTIC NPOBECTEIC TNG dloiKkNONG yia TN Xprion Tou akiviTou, dev anodeikvUel HETABOAN atn Xprion Tou. O Tpo-
nonoINoeIC dev £xouv akoun uloBeTnBei ano Tnv Eupwnaikn ‘Evwaon.

. AMXA 9 (Tpononoinoeic) “Aikainpa MponAnpwung pe ApvnTikr Anolnuiwon”: H Tpononoinon -
(pappoleTal yia £TNOIEC AOYIOTIKEG NEPIODOUC Mou Eekivolv Tnv i YeTd Tnv 1 Iavouapiou 2019 evw eniTpéne-
Tal vwpiTePN €papuoyn. H Tpononoinan dIEUKpPIVIZEl OTI Ta XPNHUATOOIKOVOUIKA MEPIOUCIAKA OTOIXEIQ WE l-
Kaiwpa nponAnpwnc nou eMITpENoUV r anarrolv and £va oupPBarOpEVO PEPOC €iTe va kaTaBdAel €iTe va
AaBel elAoyn anolnuiwaon yia Tnv npowpn AREN Tng oupBaonc (unod Tnv €vvoia OTI and Tnv NAEUPA TOU Ka-
TOXOU TOU MEPIOUTIaKoU OTOIXEIOU EVOEXETAI va undpXel eNBapuvan Aoyw npowpnc E06GANCNG) EMITPENETAl
va enipeTpnBolv oTo anooPECIPO KOOTOC | aTnNV €UAoyN afia YEoW TNG KATAGTAONG AOINWV CUVOAIKWV El-
oodnuatwyv. O1 TpononoInaoeiG dev £XOUV aKOWN UIoBeTNBei anod Tnv Eupwnaikr ‘Evwon.

. AAIN 28 (Tpononoinaeic) MakponpOBeTUEC SULPETOXEC O SUYYeVeiC Enyeipiosic kal Kovonpagiec:
O1 TpononoInoelg epapudlovTal yia TNOIEG AOYIOTIKEG NePIOdOUC Nou Eekivouv Tnv 1 HETa Tnv 1 Iavouapiou
2019 evw eniTpEnsTal vwpitTepn papuoyr). OI TpononoinoeiC oxeTiovTal Ye To KAaTa ndco n €NIPETPNON
(ka1 Kupiwg n anoysiwon) TwV HAKponNpPOBESUWY CULHETOXWY OE CUYYEVEIC ENIXEIPNOEIG Kal KoIvonpagieg, ol
onoie¢ oTnVv ouocia, anoTeAoUv PEPOC TNG kaBapnc enEvBUCNG OTN CUYYEVH €MIXEIpNON 1 oTnv koivonpagia,
diEnovTal ano 1o AMXA 9, AAM 28 1) éva cuvduaoud Twv dUo npoTUnwv. OI TPononoINCeIG dIEUKPIVI(OUV OTI
HIa OIKOVOMIKI ovTOTNTa £papuodlel To AMXA 9, npoToU epapuocoel To AAIM 28, o AuTéC TIC PHaKponpOBe-
OWUEC OUUMETOXEC YIa TIC onoiec dev epappoleTal n PeBodoc TG kabapnc B£ong. Katd Tnv spapuoyr) Tou
AMXA 9 n olkovOMIKN ovTOTNTA dev AapBavel unown Tuxdv NPocapupoyeC oTnv AOYIOTIKN agia Twv Hakpo-
NPOBECHWY CUUKETOXWV 01 OMOoIEG NPOKUNTOUV ano TNV e@appoyn Tou AAM 28. O1 TponomnoInoeIC dev £XoUV
akoun uioBeTnBei and Tnv Eupwnaikn 'Evwon.

. Aigpunveia E.AAMX.A 22 “Suvalayeg og EEvo vopiopa kal npokataBoAec™: H digpunveia epapuo-
{eTal yia €THOIEC AOYIOTIKEG NEPIOdOUC Mou Eekivolv Tnv N Peta Tnv 1 Iavouapiou 2018 evw eniTpéneTal Vo-
piTepN epappoyn. H diepunveia SIEUKpPIVIEl TO AOYIOTIKO XEIPIOPO cuvaAAaywv nou nepidapBavouv Tnv &i-
onpa&én n nAnpwpn npokataBoAnc o E&vo vopiopa. H diepunveia e€eTalel TIC oUVAAAYEC O EEvo VOMIOUA
OMoU 1 OIKOVOWIKI OVTOTNTA avayvwpilel un XPNHATIKO NEPIOUTIakd OTOIXEIO R YN XPNHATIKN UNOXPEWON
Mou MPOKUMTOUV ano Tnv €ionpa&n f NANPwr NPoKaTaBoAng, npiv ano Tnv apxIKr avayvopion Tou OXETI-
KoU nepIouciakou oToixeiou, €E600uU 1 €00dou. H diepunveia avapepsl OTI N nUepounvia ouvaliayng, yia
Tov KaBopIoPO TNG CUVAAAQYHATIKNAG I0OTIYIAG, ival N nUEpOUNVia TNG apxIKNG avayvwpiong vog Wn Xpnua-
TIKOU OTOIXEioU NpokaTaBoAnG rj evog avapaAlopevou £000ou. Eav undpyxouv NoANanAEC NANPWUEC 1 &l
onpAageIc NpokaTaBoAwyY, N OIKOVOMIKF OVTOTNTA MPENEl va KaBopioel TNV nUepopnvia ouvaAAaync yia kabe
pia nAnpwun kar eionpagn npokataBoAnc. H diepunveia dev €xel akoun uioBeTnBei and Tnv Eupwnaikr) 'E-
vaon.

. Aigpunveia E.AAMX.A 23 “ABeBaIOTNTA OXETIKA HE TIC BEwpnoeIC popou €100dnuaToc”: H digpun-
veia epapuoleTal yia €TNOIEC AOYIOTIKEG NePIODOUG nou Eekivolv Tnv ) PeTa Tnv 1 Iavouapiou 2019, evw
ENITPENETAI VWPITEPN Pappoyr]. H diepunveia napexel kaBodrynaon yia TNV avTIHET®NIoN TNG aBeBalOTNTAC
Mou EPNEPIEXETAI OE (POPOAOYIKOUC XEIPIOWOUC, KATA TO AOYIOTIKO XEIPIOPO TWV (POpwv £100dnuaToc. H
Olepunveia napéxel NPOOOETEC DIEUKPIVIOEIC OXETIKA PE TNV €E€Taon aBEPalV POPOAOYIKWYV Bewproewy
HEPOVWHEVA 1 anod KolvoU, TNV €EETAON TwV (POPOAOYIKWV BEWPNOEWY anod TIC POPOAOYIKEC ApXEC, TNV Ka-
TAMNAN péBodo waTe va avTikaTonTpileTal n aBeBaidTNTa TNC anodoxnc TnNG Bewpnaong anod TIC GopoAoyI-
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KEC apxEC kabwe kal TNV €EETACN TWV CUVENEIOV TwV AAAAYQV 0TA NPAyHATika NePIOTATIKA Kal TIC NEPIOTA-
oelc. H digpunveia dev €xel akoun uioBeTnBei and tnv Eupwnaikn ‘Evwon.

. AAI 19: (Tpononoinoelg) MeTaBoAn, nepikonn f dlakavovioPOG NPoypauuaToc KaBopioPEvwy na-
poxwv: OI TponomnoINoeIC epapuolovTal yia €TAOIEC AOYIOTIKEC NEPIODOUC NoU EEKIVOUV TNV N META Thv 1
Iavouapiou 2019 evew eniITpéneTal vwpiTepn epappoyn. O TPONonoInceIc anaitouv ol ovTOTNTEG va Xpnol-
HOomMoIoUV EMNIKAIPOMOINUEVEC aVAAOYIOTIKEC NApadoXEC yia Tov NPoadiopIoUd TOu KOOTOUC TpEXOUOdc ana-
oxOAnonc kal Tou kaBapoU TOKOU yia TO UMNOAOINO TNC £TNOIAG NEPIODOU avapopdc, JETa TnvV NpayuaTonoi-
non MIac PETABOANG, NEPIKOMNC 1 €vOC dlakavoviopoU ToU NPoypauuaTos kabopiouevwv napoxwyv. O1 Tpo-
nonoInoeIC dIEUKPIVI(OUV €Mionc, NwG ennpealeTal n papuoyn TwvV analToswy TOU avwTaTou Opiou Tou
MEPIOUCIAKOU OTOIXEIOU, ano TO AOYIOTIKO XEIPIOWO MIAC WETABOANG, MEPIKOMNG N €VOC 3IAKAVOVIOUOU TOU
npoypduuaToc kabopiopEvwv napoXwv. O TPononoinaoeig dev €Xouv akOPn UIoBeTnBel and Tnv Eupwnaikn
‘Evwoon

e To ZAAN €E£dwae vEo KUKAO £TNoiwY avaBaduioewv Twv AMXA (2014 — 2016) o1 onoieg gival Hia ouAo-
yn Tpononoinoswv Twv AMXA. O1 TpononoInoelg epappolovTal yia ETAOIEG AOYIOTIKEG NEPIOdOUG Mou Eg-
KivoUv Tnv 1} peta Tnv 1 Iavouapiou 2018 yia To AAIM 28 «SUPHPETOXEC OE GUYYEVEIC EMIXEIPAOEIC Kal KOI-
vonpa&iec» yia To onoio EMNITPENETAl VWPITEPN €QApHoyn.

- MAI 28 “SUPPETOXEC OE OUYYEVEIG EMIXEIPAOEIC Kal koivonpagiec”: O1 Tpononoinosic dIEUKPIVI(ouv
OTI N €NIAOYA TNG EMNIPETPNONG oTNV UAoyn a&ia pEow anoTeEAEOPATWY, Hiag enévouong OE CUYYEVN
ENIXEipNon 1 Kolvonpa&ia nou KaTEXETAl ano ovToTNTA n onoia €ival opyaviopog diaxeipiong enev-
OUTIKWV KEPaAAQiwV r) Napopoia OIKOVOUIKN ovToTnTa, dUvaTal va dlevepyeiTal XwpIoTd yia KaBe &-
nEvOUaON O OUYYEVH €niXeipnon f koivonpagia, kata Tnv apxIkr avayvopion.

e To ZAAI €E£dwoe vEo KUKAO £TNOINV avaBabpioswy Twv AMXA (2015 -2017), To onoio €ival pia GuAho-
yn Tpononoinoswv Twv AMXA. O1 Tpononoinoelg epappolovTal yia ETAOIEG AOYIOTIKEG NEPIOdOUG Mou Eg-
KivoUv Tnv 1 Yeta tnv 1n Iavouapiou 2019 evw sniTpéneTal vwpitepn e@appoyr. O1 avaBaduiosic auTec
dev £xouv akoun uloBetnBei and Tnv Eupwnaikn ‘Evwon.

- AMNXA 3 «Zuvevwoelg enixelpnoswv» kal AMXA 11 «Zxnuata und Koivo EAEyX0»: Ol TPOMOMOINOEIG
oTo AMXA 3 JIgUKpIVI(oUV OTI OTAV MIA OIKOVOMIKN OVTOTNTA AMOKTA TOV €AEYXO MIAC €nixeipnong
MoU anoTeAEl KOIVI| EMIXEIPNON, N OIKOVOUIKN OVTOTNTA ENIYETPA €K VEOU Tr CUMUETOXN MOU npon-
YOUUEVWC KATEIXe aTnV gnixeipnon autr]. O1 Tpononoinoelg ato AMXA 11 Sicukpivilouv OTI 6Tav pia
OIKOVOWIKR OVTOTNTA anokTd ano KolvoU EAEYX0 HIAC EMIXEIPNONG Nou anoTeAEl KoIvr) enixeipnon, n
OIKOVOWIKR OVTOTNTA OeV EMIPETPA €K VEOU TN CUMHETOXMN MOU MPONYOUUEVWG KATEIXE OTNV €NIXEi-
pnon auTn.

- DA 12 «Ddpol EI00dMKATOG»: Ol TPOMOMOINGTEIC DIEUKPIVICOUV OTI Ol POPOAOYIKEC GUVENEIEC TWV
NANPWHWV YIa XPNHATOOIKOVOUIKA JETA Mou Ta&IvopouvTal w¢ aToIxeia Twv 10iwv kKepaAaiwy, 6a
npénel va avayvwpifovral avaioya Je TO MoU o CUVAANAYEC 1} Ta YEYOVOTA TOU NapeABOVTOC Nou
dnuioUpynoav Ta dIavepnTEa KEPON £XOUV avayVwpPIOTEI.

- AAI 23 «KOaToC davelopous: ol TPOMnonoInaoelg dIEUKPIVI(ouv TNV napaypa®o 14 Tou npoTunou
w0oTe, OTAv £va Nepiouaiakd aToIxeio Nou NAnpoi TIG NPoUnoBETEIC ival ETOINO Yyia Tn XPrion yia Tnv
onoia npoopileTal i} yia nwAnon kai yEpoc daveiou nou ANPOnke €10IKA yIa AUTO TO MEPIOUTIAKO
OTOIXEI0 NAPAPEVEI WG aVOIKTO UNOAOINO KATA TN OTIYHN EKEiVh, TO KOOTOC daveiopoU auTo Npénel
va oUPNEPIANQOEl oTa KEPAAAIA NOU NPOEPYOVTAl anod YEVIKO dAveiopo.
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3. MepiAnyn Bacik®V AOYICTIKOV ApX®OV

3.1. Mcrarponrn EEvwv vouioudrov

To vopiopa Asiroupyiag kal napouaiaonc Tnc ETaipeiag sival To supw. O ouval\ayeg os AA\a vopiopara
HETATPENOVTAI O£ EUPW MHE TIC OUVAANQYMATIKEG ICOTIMIEC MOU NTAV O 10XU KATA TNV NUEPOUNvia Twv ou-
vaMaywv. Kata tnv nuepopnvia oUVTA&NG TV OIKOVOUIKWYV KATAOTAOEWY, TA VOUIOUATIKA OTOIXEia Tou
EVEPYNTIKOU Kal naénTikoU Mou €ival ekppacpéva oe aAa vopiopata npooapudlovral WOTE va avrava-
KAOUV TIC TPEXOUOEG OUVAANQYHATIKEG ICOTIMIEC,

Ta képdn kai ol {Nuiec Nou NPOKUMNTOUV and TNV anoTiknon TEAOUC XPriOEwWG VOUIOUATIKOV OTOIXEIWV OF
&va vopiouaTa aneikovifovral oTnv KaTaoTaon anoTeAeopdtwyv. Ta kEPdn 1 JnUiEc Nou NpokUNTouvV anod
ouval\ayec aneikovilovTal Eniong TNV KaTaoTaor anoTEAEoUATwV.

3.2. Avayvawpion eoodwv

Ta £00da avayvwpifovTal oto Babuo nou sival miBavo OTI Ta OIKOVOMIKA opEAN Ba siopsloouy otnv ETal-
pEia Kal Ta OXETIKA nood pnopoUv va PeTpnBoUv a€ionioTta. Ta NapakaTw CUYKEKPIYEVA KPITRPIA avayvo-
piong Ba npénel eniong va IkavonolouvTal kaTtd TNy avayvwpion Tou €00d0u.

MwAnon ayabwv

Ta £€00da anod Tnv NWANon ayabwv, YETA TNV APAipeCn TWV EKNTWOEWV T{pPoOU, KIVATPWYV NWANCEWV Kal
Tou avaloyouvToc ®opou MpoaTiBsuevnc Agiag (OMA), avayvwpilovTtal 0Tav YETAPEPOVTAl OTOV AyopaaoTr)
Ol ONUAavTIKOI KivOUVOI Kal Ta O(EAN NOU anoppeouv and Tnv I8I0KTNCIa TwV ayadwv.

Tokol
Ta £00da TOKwV avayvwpilovral ye Baon Tn AOYIOTIKI apXr] TOU OEBOUAEUPEVOU.

3.3. Aula neprouvoraka oroixeia

Ta duAa nepiouciakd oToixeia anotehoUvTal anokASIOTIKG anod dIKai®PATa nou €xouv katapAnBei yia Tn
Hakpoxpovia Xpnon akivitwv. H andoBeor Toug dievepyeital Pe Tn oTabepr) YEBODO BACEI TNG EKTIHWHEVNG
WPENIRNG NS Toug, N onoia Xel opIaTEi ion NPog Tn diapKela TNE MioBwangc.

3.4. I010xpIOIHOMNOIOULEVA EVO@UATA NAyIa NEPIOUOIAKd OTOIXEIa

Ta 1310XpnoIJonoIoUKEVa NAyia NePIOUCIakd oTolxeia TnNG ETaipsiac anoTig®vTal aTo 1I0TopIKO KOOTOC WEioV
TIC CWPEUPEVEC ANOOBETEIG Kal TIC TUXOV NPOBAEYEIG anoueiwang Toug,

O1 €MIOKEVEC KAl OUVTNPNOEIC KaTaxwpouvTal oTta £60da TnG Xprong katd Tnv onoia npaygaronolouvTal.
SNUAVTIKEC BEATIWOEIC kepalaionololvTal 0To KOOTOC TWV avTIOTOIXWV nayiwv pOcov auTeC NPocau&a-
vouv TNV w@EANIUn {wn, au&avouv Tnv IKavoTNTa Napaywyng n BeATIovouv Tnv anodoTikOTNTA TwV avTi-
OTOIXWV Nayiwv.

Ta 1d10XpnolonoioUheva Naylia NEPIOUCIAKA aTolxeia diaypdgovTal KaTd Tnv NwAnon r TNV andcupar) Toug,
Kabwg Kal 0Tav dev avapévovTal NEPAITEPW OIKOVOUIKA OpEAN and Tn auvexI{OYevn xprion Touc. Ta kEPdN 1
ol {nUIEC Nou mpokUNnTouv anod Tn diaypagn evog nayiou nepAapBavovTal oTa anoTeAEoUATa TG XPnong
KaTta Tnv onoia diaypageTal To £v Adyw nayio.

O1 anooBéosic unoAoyilovTal Bacel TnG oTabeprc EBODOU e GUVTEAETTEG Ol ornoiol NPoaosyyilouv TIC OXETI-
KEC WPENMEC DIAPKEIEG WG TWV OXETIKWV NAyiwV.

Ta NnooooTd nou Xpnoiyonolnénkav gival Ta akoouba:
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'EmnAa kai Aoinog eEonAiopog 10%

3.5, Anopciwon aéliag nEpIouoIaK@v oToIXEIDV

O1 \oYIOTIKEC a&ieC TwV Nayiwv OTOIXEIWV TOU EVEPYNTIKOU €AEyXOvTal yia okonoUC anopeinong oTav yeyo-
vOTa 1 aA\ayEg oTic ouvenkeg unodnAwvouv OTI n AoyIoTIKR a&ia pnopei va pnv €ival avakrnoipn. ‘OTav n
AoyioTikr) afia kanolou nepiouciakoU OTOIXEioU UNePPAiVEl TO avakTnoIYo Noco Tou, n avTioToiXn {nuia a-
NOMEIONG TOU KATAXWPEITAI OTNV KATAOTACN anoTeAsopatwy. H avaktnaoiun afia npoadiopileTal wg n Je-
yaAUTepn a€ia peTall Tng kabaprc TIUAC NWANONG Kal TnNG agiac Xprnoewd. Kabapn Tiurn n®Anong evog ne-
plouaiakoU OToIXEiou €ival To Nocd nou Pnopei va AngBei anod Tnv nwAnor Tou oTa NAdiola Yiac apgoTePO-
Bapoug auval\ayng oTnv onoia Ta PEpN £XOUV NANPN YVMON Kal NPooXwpoUV OIKEIOBEAWE, YETA TNV apai-
pEDN KABe NPOCOETOU AUECOU KOOTOUG dIGBEONG Tou nepiouaiakoU GTOIXEIOU, v agia Xprong voc ne-
ploudiakou gTolXeiou €ival n kabapr) napouca afia TwV EKTIHOHEVWY HEAAOVTIKWV TAUEIOK®V POWV MOU
avapeveTal va npayparonoinBouv ano Tn GUVEXN XPrion Tou GToIXEiou kal ano Tnv npdoodo Nnou avayeve-
Tal va npokUwsl and Tn S1ABear) ToUu OTO TENOG TNC EKTIHOMEVNG WPEAIING {WNAC Tou. Ma Toug okomnoug
npoadiopiodoU TNG anopeiwonG, Ta oToiXeia Tou evepynTikoU opadonoloUvTal aTo XaunAdTepo eninedo yia
TO 0OMoIO Ol TAMEIGKEG PoEC dUvaTal va avayvwpioTouv EExwpioTa.

3.6. AnoBsuara

Ta anoBépaTa anoTIN@vTal oTn XapnAoTepn TR HETAEL KOOTOUC kal kabaprc peucTonoinoiung agiac. To
KOOTOC TwV anoBsudTwv kabopileTal Ye Baon To YECO OTABUIKO KOGTOC.

H kaBapn peucTonoinoiyn aia €ival n eKTIHOUEVN TIPA NOANCNG OTNV Kavovikr AsiToupyia Tng ETaipeiag
HEIOV TA EKTIHWHEVA KOOTN YIA TNV OAOKANPWOT) TOUC KAl T EKTIHWUEVA avaykaia koaTn yia TV nwAnon
TOUC,.

3.7. Xpnuarixd diaBsoiua

H ETaipeia Bswpei TIC NpoBeoIaKEG KATABETEIG Kal AAEG UYNANG PEUCTOTNTAC £NEVOUCEIG HE apxIkn AREn
HIKPOTEPN TWV TPIOV INVOV WC XpNUATIKA diaBéaiua.

Ma Tn oUVTagn Twv KaTAoTAOEWY TAUEIOKWV POWY, Ta XPNHATIKG SiaBéaiya anoTeholvTal anod YETpNTA Kal
KaTaBEoeIC o Tpaneleg KaBWG Kal XpnuaTika S1abéaipa onwg npoodiopilovTal avwTEPW.

3.8. Koorn daveiouou

Ta kooTn daveiopou avayvwpilovral we ££0do oTnv nepiodo katd Tnv onoia npayuaronoloUvTal.

3.9. DOpog e10001arog (TPExYwV Kar avaBalAopevog)

O TpExwv Kal avaBarhopevog gpopoc unohoyidovral cUPPWVA PE TOUG (POPOAOYIKOUC VOUOUC nou IoXUouV
oTnv EAAGda. O @pdpog €100dRAKATOC anoTeAETal and To Gpopo eni Twv kepdwV TNG KGO €TaIpeiag, ONwe au-
TG avapop(®VovTal aTn GopoAoyIkn TNG dnAwan, and npocbeTouC (POPOUG €100dNKATOC MOU NPOKUNTOUV
ano Toug PopoAoyIKOUC EAEYXOUC TwV POPOAOYIKWY apXwV, and nNpoBAEWEIC yia eMINAEOV (POPOUC OTIC avé-
AEYKTEC (POPONOYIKA XPNOEIG Kal TEAOG, and avaBarAOPEVOUC (POPOUG €I00DNKATOC PACel Twv BECUOBETNE-
VWV (POPOAOYIKMDV OUVTEAECTWV.

O avapal\dpevoc popoc €16odNUAToC unoloyileTal XpnoiPonolmvTac Tn PEBOOO TNG UNOXPEWONG OE OAEC
TIC NPOCWPIVEG JIAPOPEG KATA TNV NUEPOMNVIA TOU 1IGOAOYIOHOU PETAEU TNG POPOAOYIKNG BACNC Kal TNG Ao-
YIOTIKNC a&iac Twv NEPIOUTIAKWVY OTOIXEIWV KAl UNOXPEWTEWV.

AvapaAl\OpEVEC POPOAOYIKEG anaITnoeIg avayvwpilovTal yia OAEG TIG EKNINTOHEVEG NPOCWPIVEG DIAPOPEC Kal
METAPEPOMEVECG (POPOAOYIKEG ANAITNOEIC Kal POPOAOYIKEC {nuiec, oTo BaBud nou sival mBavo Ot Ba undapxel
OlaBgoiyo popoloynTéo KEPSOC TO onoio Ba xpnoiyonoinBei évavT TWV eKNINTOUEVWV NPOCWPIVAV dIapo-
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PV KAl TWV HETAPEPOPEVWV aXPNOIHONoINTWV POPOAOYIKWY anaIToEwY Kal TWV axpnolponoinTwy (Gpopo-
AOYIK®V {NMIQV.

O1 avaBaA\OpEVEC (POPOAOYIKEG ANAITAOEIC EKTIHWVTAlI OE KABE nUepopnvia Tou 1IcoAoyiohoU kal PelmvovTal
oT0 Babud nou de BewpeiTal NiBavd OTI Ba UNAPEOUV APKETA (POPOAOYNTEA KEPDN EvAVTI TWV OMOIWV HEPOC
1 To oUvVOAO TWV anaIToewyv and avaBaroPevous pOpouC I00BHPATOC UNOPEi va Xpnoidonoindsi.

O1 avaBarAOpEVEC (POPOAOYIKEG ANAITAOEIC KAl UNOXPEWOEIC unoloyilovTal Ye BAcn Toug popoAoyikoUc ou-
VTENEOTEC MOU AVAUEVETAI Va €ival g€ I0XU Tn XPprion nou n anaitnon 6a npayuyatonoinbei f n unoxpewan
0a TakTonoinBei, kai Bacifovral oToug PopoAoyIkoUG OUVTEAEDTEG (Kal poPoAoyIKoUG VOUOUC) Mnou €ival og
I0XU i £Xouv B0p0BeTNOEI KATA TNV NUEPOMNVIA TOU I00AOYIGHOU.

O @OpOC €1000MUATOG MOU OXETICETAI PE OTOIXEIQ Ta onoia £xouv avayvwploBei an’ suBeiac oTa idla Kepa-
Aaia kataxwpeital an’ euBeiac oTa idla KepaAaia kai OXl oTnNV KaTaoTaon AnoTEAEOUATWY.

3.10. XpnuarodoTikeg HIoBWOoEIS

O1 XpNUATOdOTIKEG MIGBWOEIC MOU YETAPEPOUV OTNV ETaipeia ouaiwdwe OAOUG TOUG KIVOUVOUC Kal Ta OPEAN
nou oxeTifovTal ue To MICBWPEVO NAyIo KepaAaionoloUvTal kaTta Tnv £vapén Tne piocbwaong otnv eUAoyn aia
Tou MICBWWUEVOU Mayiou f), av auTh €ival XaunAdTepn, otn napoloa a&ia Twv eAaxIoTWV HIoBwPaTwyv. O
NANPWUEC yIa XPNUATOJOTIKEG WIOBWOEIG enmepifovTal YETAEU TWV XPNUATOOIKOVOUIKWY £E0DWV Kal TNG
MEIWONG TNG XPNHATOJOTIKAC UNOXPEWONC, WOTE va eNITEUXOE €va oTaBepd enITOKIO OTO evanopeivav uno-
AoINo TNG UNoxpEwonc. Ta XpnUAaTooIKOVOUIKA €€00a XpewvovTal an’ eubeiag oTa anoTeAéoUaTa.

MioBwaeIg 6nou o ekpIoBWTNG diaTnpei OAoUC Toug KIVOUVOUC kal Ta opEAN TNG 101I0KTNGIag Tou nayiou Ao-
YIGTIKONOIOUVTAl WG ASITOUPYIKEG HICOWOEIC. O NANPWHEG TWV ASITOUPYIKQV HICOWUATWV avayvwpidovTal
WG £€000 OTNV KATACTACT ANOTEAEOUATWY O aTABEPN Baon KaTd Tn diApKela ThE MioBwong.

3.11. Mapoxéeg oro npoownixo
(a) BpaxunpdBeopeC Napoxeg

O1 BpaxunpOBeTPEC NAPOXEC NPOG TO NPOCWMIKO O XprUa Kal ot €idog, kataxwpouvTal we £€0d0
oTav kabioTavral OOUAEUHEVEG.

(B) Napoxec peta Tnv £€0d0 anod Tnv unnpeoia

O1 napoxec Yetd Tnv £€€000 anod Tnv unnpecia NePIAAPBAVOUV TOCO NPOYPAPHATA KABOPIOPEVWV EITPOPWV
(kpaTikr ao@aNion) 600 Kal NpoypduuaTa kabopiouévwy napoxwv (Epanag napoxEC KaTa TV anoxwpenon
enBaMopeveg and 1o N.2112/20). To JOUAEUPEVO KOOTOC TWV MPOYPAUUATWV KABOPIGUEVWV EITPOPOV
KaTaxwpeital wg €£0d0 aTnv nNepiodo nou agopa.

3.12. TpoPAEWEIC KaI EVOEXOUEVEG UNIOXPEWDOEIG

O1 npoBAéwelc avayvwpilovTal 06Tav n ETaipeia €l napoUoa VOUIKN 1 TEKUAPTN UNOXPEWON WC ANOTEAECHUA
MPOYEVESTEPWV YEYOVOTWY, €ival miBavr| n ekkabapior TnG HEOW EKPONG NOPwV Kal dia a&ionioTn ekTiunon
NG unoxpéwonc pnopsi va npaypatonoindei. O1 npoBAEyelc enaveEeTalovTal os KABs nuepopnvia Icohoyi-
ouoU kal npooapudlovTal €701 WOTE va aneikovifouv Tnv napoloa afia Tou €EOD0OU NOU AVAUEVETAl Vd
XPEIAOTE YIa TNV TAKTOMNOINGN TNG unoxpéwanc. Av n €nidpacn TnG XPOVIKNG a&iac Tou XpnpaTog sival on-
MavTikn, ol NPoBAEWeIC unoloyilovTal NPoEEOPAWVTAC TIC AVAUEVOUEVEG HEANOVTIKEG TAMEIQKEC POEG WE Evav
OUVTEAECTN NPO (POPWV O OMOIOC AVTIKATONTPICEl TIC TPEXOUTEC EKTIUNOEIC TNC ayopdc yia TnV Xpovikn a&ia
TOU XPAMATOC Kal, OMOU KPIVETAl anapaitnTo, Toug KIvOUVOUC Mou OXETI(OVTAl CUYKEKPIMEVA PE TNV UMO-
XpEwan. O1 evOEXOUEVEG UMOXPEWOEIG eV avayvwpilovTal OTIC OIKOVOUIKEC KATAOTACEIC aAd yvwoTomnol-
oUvTal, EKTOG €AV N MIBAvOTNTA HIAC EKPONC NOPWV Nou NEPIAAUBAVOUV OIKOVOMIKA opEAN eival eAaxioTn.
Evdexopevec anaimrioelg dsv avayvwpilovTal OTIG OIKOVOUIKEG KaTaoTACEIC aAAG yvwaoTonolouvTal 6Tav pid
£10POr) OIKOVOMIK®MV WPEAEIDV €ival moavr.
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3.13. KEpon ava peroxij

H ETaipeia epapuolel npoaipeTika To AAM 33 "Kepdn ava petoxn". Ta Baoika KEPON ava PETOXN unoAoyilo-
vTal pe diaipeon Twv KaBapwv KEPdWV WE TO PECO OTABUIOPEVO apIBUO PETOXWV MOU €ival o KUKAopopia
kaTta Tn didpkeia kGBe £Touc,

3.14. TTAnpo@opisc karad Topga dpaornpIoTnTag

H ETaipeia dev £xel unoxpEwan napouaiacng NANPOPOpPIGV KaTa TopEa dpacTnpIoTNTAc, deDOUEVOU OTI dev
£XEl €I0AYEl HETOXEC OE OPYAVWHEVN XPNHATIOTNPIAKN ayopd.

4. InpavTiKEG AOYIOTIKEG KPIOEIG KAl KUPIEG NNYEG aBERaIOTNTAG

H oUvTa&n Twv OIKOVOUIKWV KATAOTAOEWY CUU@Wva Pe Ta AMXM anaitei 6nwg n Aioiknon npoBaivel otnv
OIEVEPYEIQ KPIOEWYV, EKTIUNOEWV Kal UNoBEoEwv nou ennpealouv Ta MOOA TWV OTOIXEIWV TOU EVEPYNTIKOU
Kal NaénTikou, Ta Nood TwV EVOEXOUEVWV ANAITACOEWY KAl UNOXPEWOEWY KATA TNV NUEPOUNVIA TWV OIKOVO-
MIK®OV KATAOTAOEWY, KaBWE Kal Ta nood Twv 000wV kal eE00WV KaTd Tnv dIApKela TN XPnocws. O1 ev Ao-
YW EKTIUNOEIC BaoilovTal o< I0TOPIKA OToIXEia Kal GAAOUC NapayovTeC nou BswpolvTal OXETIKoI. Ta npayua-
TIKG anoTEAEGUATA EVOEXETAI VA dIAPEPOUV And AUTEG TIC EKTIUATEIC.

'Onou anaiteital and Ta ANXM 1 €xel kpiBei avaykaio anod Tn Aioiknon, ol v AOYw EKTIUNACEIC Kal UNOBETEIC
NG Aioiknong napatibevTal, €ite otn Znueiwon 3 "MepiAnwn Baoikwv AoyIoTIKWV apXwv", €iTe OTn onueiw-
on nou avaAUel Ta ennpealOPeva ano TIC EKTIUNOEIC OTOIXEIQ TOU EVEPYNTIKOU, Tou naénTikoU r) TWV anoTe-
AeopdTwv.

O! €KTIMNOEIC Kal O UNOBETEIC MOU EVEXOUV OUCIAOTIKO KivOUVO va NPpokaAEéoouv onuUavTikEG alhayec oTta
nood TWV anaiTroEWV Kal UNOXPEWTEWY EVTOG TNG ENOPEVNC XPrOoNG napaTifevral napakaTw.

EkTiynon dIKaoTIk®V UNoBEoEWV
>e Bapoc TnG ETaipeiag dev eKKPEPOUV QYWYEG Kal AEINTEIG TPITWV.

®dpoc 100dAUATOC

H eAnvikr @Qopoloyikr) vopoBeaia Kal Ol OXETIKEC SIATAEEIC UNOKEIVTAI OE pUNVEIEC and TIC (POPOAOYIKEG
apx&c. O1 BNAWOEIG POPOU €100dNUATOC KATATIBevVTal O £TNala BAcn, al\a Ta kEpdn 1 ol NUIEC Nou dNA®-
VOVTal yIa (OPOAOYIKOUC aKonoUG NApAUEVOUV NPoowPIVA £WG OTOU 01 (POPOAOYIKEC apXEG EAEYEOUV TIC (O-
poAOYIKEC ONAWOEIG Kal Ta PBIBAia Tou (popoloyoUpevou, GTIVUR KaTd Tnv onoia Ba ekkaBapioToUv Kai ol
OXETIKEC POPOAOYIKEC UNOXPEWOEIC. 'EvavTi eninAéov pOpwV Nou vBEXETAI va NPOKUWOUV and PEANOVTIKOUG
(POPONOYIKOUG EAEYXOUC TWV AVEAEYKTWV QUTWV Xproeswv, N ETaipeia €xel oxnuaTiosl GuvoAikn npoBAewn
Uwouc 60 XIA. Eupw.

5. Aiaxeipion XpnHATOOIKOVOHIK®OV KIVOUVV.

H Etaipeia dev €ival ekTeBeIpEVN 0 GUVANAYUATIKO KivOUVO 1 KivOUvo WETABOANC EMITOKIWY Kal avTIUET®-
niCel ouoiwdN NICTWTIKO Kivduvo. OI avwTEPw Kivouvol napakoAouBoUvTal oTeva and Tn dloiknon Tne £Tal-
peiag kal Ornou Kpiveral avaykaio npofaivel TIC anapaiTnTeg avd NePINTwon EVEPYEIEG.

5.1. Mapdyovreg kivouvou

5.1.1. Kivouvoc tng ayopdc

5.1.1.1 ZuvaA\ayudaTikog Kivduvog
H ETaipeia dev avTigeTwnidel cuval\aypaTikod kivouvo dI0TI dev £xel ouvalAayEg oe EEvo VOMIoHa.
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5.1.1.2  Kivduvog TIHV
H ETaipsia dev KATEXEl XpEOYPAPA KAl CUVENW®G OeV eKTIBETAI OE KiVOUVO TIMMV XPEOYPAPWY.

5.1.1.3  Kivduvog eniTokiou
H ETaipsia dev avTipeTwnilel kivduvo and PYeTaBoAn enimokiwv SI10TI diaTnpei xapnAd daveiopo.

5.1.2 ToTWTIKOG KIVOUVOG

MOTWTIKO KiVOUVO EVEXOUV KUPIWG O anaiThoeic ano neAdTec. H ETaipsia AapBavovrac unoyn Tnv npwTo-
YVPN OIKOVOUIKN Kpion Kal To nepiBAilov Tng ayopdg oTo ornoio dpacTnplonolsital, napakoAouBei aTeva
TIC aNaAITAOEIC AUTEC. 'Onou KpiveTal avaykaio, NpoBaivel aTIC avahoyeg avda NepinTwon eVEPYEIEG £EA0PAAI-
oNG TWV anaiThnoswv

513 Kivouvoc pevorotnrac

JuveTr| BIaxeipIon Tou KIVOUVOU peuaToTnTag npolnoBETel (a) enapkeic eEao®alioslc xpnuaTikwv diabeai-
MV Kal (B) Tn dIaBeoINOTNTA XPNHATOSOTNONG HETW ENAPKMY MIOTODOTIKWY YPAUHWY.

Alaxeipion kepahainv

H diaxeipion kepaAaiwv anookonei oTto va eEac@aliosl aTnv ETaipeia Tn duvatdTnTa va ouvexioel TIC dpa-
OTNPIOTNTEG TNG, WOTE VA NAPEXEl KEPON OTOUC ETAIPOUG Kal OPEAN OTOUC AANOUC evdlapepOPevouc, diaTn-
pwvTac napaAnAa pia kepalaiouxikr dopry nou Ba eAaxioTonolsi To KOGTOC KepaAaiou.

Baoikog OeikTnG Mou XpnoldonolsiTal kata Tn dlaxeipion Kepalainv €ival 0 OUVTEAEOTNG HOXAEUONC, O onoi-
0G unoAoyileTal w¢ To KaBapo XpEoc diaipoUEVO PE Ta OUVOAIKG KepAAaia. To kaBapd Xpeog unoloyileTal
WC 0 OUVONIKOC davelopog (cupnepiAapBavovTal Bpaxunpobeopa kal pakponpobeopa daveia) peiov Ta Xpn-
HaTIKG dlaBéoipa. Ta ouvolikd kepdhaia unoloyidovral w¢ Ta idia kepahaia nou gugavilovral oTov 1I00A0-
yIouO ouv To kaBapd XpEoc.

O ouvTeAeoTnC pOXAEUONC diapopPpwbnke kata Tnv 31/12/2017 ka1 Tnv 31/12/2016 avTioToiXWG wE £ENG:

31/12/2017 31/12/2016
>UvoAo davelakmVv Kepaiainv 324.867,89 397.869,72
Meiov: Xpnuatika Siabéaipa 235.747,24 41.016,36
KaBapd daveiakd unoAoino 89.120,65 356.853,36
>UvoAo 18IV Kepalainv 191.164,29 144.416,30
>UvoAo anaooAoUHEVWY KEPaAainv 280.284,94 501.269,66
SUVTEAEDTNC HOXAEUONG 31,80% 71,19%

5.2. Exriunon sudoywv a&iwv

To oUvoAo TwV AOYIOTIKWV apXwv Kal XEIPIoP®Y nou UloBeTel n ETaipeia yia Tnv avayvopion Kal TNV anoTi-
uNon kabe kaTnyopiag XpnHATooIKOVOUIK®OV HECWV napatibevral otn Znueiwon 3 "MepiAnwn Bacikwv Aoyi-
OTIKQV apX®V" Kal oTIC ENPEPOUC CNMUEIMOEIC YIa TA XPNHATOOIKOVOUIKA HETQ.
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6. KuUkAog epyaciov (NWARCEIG)

O KUkAoC epyaciwv TnG ETaipeiag apopd o NWANRCEIC EUNOPEUPATWY Kal NApoxr unnpeciwv, avallsTral de

WG E&NG:

1/1-31/12/2017

1/1-31/12/2016

MNwAnoeic EynopsupaTwv
MNwANoeIC YNnpeoiov

415.216,38
2.888.772,50

471.006,39
1.856.880,66

3.303.988,88

2.327.887,05

7. AnoOfpara Kai KOOTOG NWANCEWV

Qc "kOOTOC NWANCEWV" €XEI AVAyVWPIOTEI TO CUVOAO TWV AyopwV EUMOPEUNATWV ONWG eugavifeTal oTn

OUVNUMEVN KATAOTAGN anOTEAEOUATWV:

1/1-31/12/2017

1/1-31/12/2016

AnoB<uaTa évapeng 0,00 0,00
AyopEC Xpriong 908.157,86 691.447,38
AnoBsuara AfEng 0,00 0,00
Aanavec Mapoxng Ynnpeoimv 1.416.316,00 658.726,18

KOoToG NWANBEVTWOV

2.324.473,86

1.350.173,56

8. AsiToupyika £€0da

Ta Aeitoupyikd £€€0da Tng ETaipeiac avaAUovTal kaTta katnyopia e£6dou wc €Ene:

1/1-31/12/2017 1/1-31/12/2016

ApoIBEC & £€0da npocwnikou 1.770.395,00 878.301,57
ApOIBEC & £E0Da TPIT@V 142.640,15 423.502,86
Evoikia 52.754,49 35.291,27
HAekTpIopoc, Udpeuan, BEpuavon, kabapioTnTa 7.081,22 9.447,14
EniokeuEc & ouvTnpnaosig 15.680,23 6.883,19
TnAepwvika & Taxudpopika £€oda 26.581,85 29.533,47
AogpdahioTpa 5.014,98 931,20
Noina £€oda 0,00 4.393,77
®opol & TEAN 5.247,42 2.368,60
'E€E00a npoPoAnc-diaprpiong, ekBEcEwV & dnuooieloswy 134.001,91 26.111,58
'E€00a PETAPOPWY, YETAKIVAOEWY & TAEIDIMV 74.933,64 28.017,58
Mpa@ikn UAN, évruna & avaAwoipa uNika 31.260,12 18.536,06
SUVOPOEC - EI0POPEG 106.638,24 46.711,46
AWPEEC — €NIXOPNYNTEIG 30.145,62 2.857,98
Aidpopa £€0da 6.980,80 6.630,67
Anooéoeic 36.557,96 29.598,21
2.445.913,63 1.549.116,61
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H avaiuon Twv danavav auTwv o KOaTog MNapoxnc Ynnpeoiwv/ €60da dioiknang / didBeong €xel wG €ENC:

1/1- napoxe | e | rouppios 3

31/12/2017 Ynnpeoiov AsiToupyiag Beong
ApoIBéG & £€0da npoownikoU 1.770.395,00 1.416.316,00 177.039,50 177.039,50
AUOIBEC & £500a TpIT@V 142.640,15 81.510,87 61.129,28
Evoikia 52.754,49 52.754,49
Eﬁgﬁ;ﬁé‘:ﬁgg Udpeuon, Bepuavan, 7.081,22 7.081,22
Eniokeuég & ouvTnproeig 15.680,23 15.680,23
TnAepwvikd & Taxudpopika 5oda 26.581,85 13.290,93 13.290,93
AopahioTpa 5.014,98 5.014,98
Noina £50da 0
®oOpol & TEAN 5.247,42 5.247,42
Egg?/"&”g&?géggﬁo‘%””"’”9 ebe- 134.001,91 134.001,91
Ec«lﬁgg%) L\jsTacpopwv, HETaKIVhoEwy & 74.933 64 74.933,64
[paia) UAn, &vruna & avaaoiia 31.260,12 15.630,06 15.630,06
SUVOPOEC - EITPOPEC 106.638,24 48.453,04 58.185,20
AWPEEC — €NIXOPNYNOEIG 30.145,62 30.145,62
Aldpopa £€0da 6.980,80 6.980,80
AnooBEoeig 36.557,96 36.557,96

2.445.913,63 1.416.316,00 495.387,12 534.210,52

9. AAAa £00da

To kovOUAI "AMa £o0da" nepihapBavel €0oda and snixopriynon Tou MNpoypapuatoc EXMA «Enixeipnoiako
Mpdypappa «AvraywvioTikoTnTa, EnixeipnuatikotnTa, Kaivotopia» (EMAVEK 2014-2020), ano €midoTnon
OAEA £pyodoTIKQV EI0(POPWY Kal aoPalIGTIKOV KpATHOEWV Kal ano Aoind EKTAKTa kal avopyava £60da.

1/1-31/12/2017

1/1-31/12/2016

Enixopriynon CloudBD Appliance 186.093,75 22.355,57
EmdoTtnon Epyod./Epyal. OAEA 0,00 1.369,50
'Ecoda and napoxr Unnpecinv O TPITOUG 404,04 1.210,76
Aoind €xTakTa kal avopyava £0oda 62,74 78,60
'Ecoda NponyoupEvwy XpRoEwY 0,00 4.538,03

186.560,53 29.552,46
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10. 'AAAa £€00a

To kovOUAI «ANMa £E0da» avaAueTal w¢ eEnc:

1/1-31/12/2017 1/1-31/12/2016

®opoloyikd npocTipa & Mpooaugnosic 7.233,03 225,92
XPEWOTIKEG CUVAANAYHATIKEC DIAPOPES 1.447,55 334,30
Noind éxTakTa & avopyava £€oda 0,00 1.324,68
'E€E00a NponyoUNEVWV XPROEWV 0,00 9.106,02
Noind £€80da 12,81 0,00

8.693,39 10.990,92

11. 'Ecoda / 'E§0da XpnHATOOIKOVOHIKIG — ENEVIUTIKAG AIToupyiag

To kovOUAI ""Ecoda XpnHaTOOIKOVOHIKNG — ENEVOUTIKIG AsiToupyiag”" avalleTal we €Ene:

1/1-31/12/2017 1/1-31/12/2016

Tokol KataBeoewv Tpanelwv 1.851,06 232,15

1.851,06 232,15

To kovOUAI ""EE0da XpnHATOOIKOVOHIKNG — ENEVIUTIKNAG AEITOupyiag" avalleTal wg eEnc:

1/1-31/12/2017 1/1-31/12/2016

Tokol kal 'EEoda Aavelakwv YNOXPEWOEWV 6.953,05 6.510,92
Tpane(ikec NpounBeies kal Aoina £€oda 54.477,31 34.641,97
61.430,36 41.152,89

12. ®dopoloyia €1005pATOG

O (OpOC €100dAKATOC NOU EYPAvIlETal OTNY KATAOTAGN ANOTEAEGUATWY avaAUETal WG €ENG:

1/1-31/12/2017 1/1-31/12/2016

®0Opog €1000MHATOC 11.166,77 0,00
Avapaiopevoc ®opoc 46.414,46 23.169,34
57.581,23 23.169,34

> Ta Tov TpONO UNOAOYIOHOU TOU TPEXOVTOC pOpou Ba yivel Aoyog oTnv evotnTa 12.1.

> Ta Tov unoAoyiouo Tou avaBaiAopevou gpopou Ba yivel Adyog atny evoTnTa 12.2.

12.1. Tpeyouvoa popoloyia

O ouvTeEAEOTNC (POPOU €100dNAKATOG yia TNV ETaipeia sival 29% yia Tnv kAsidpevn xprnon. O Tpéxwv popog
MoyileTal Pe TOUC WG AV OUVTEAECTEG £Mi TWV (POPOAOYNTEWY KEPDWY, ONWG AuTa npoadiopifovTal Ye Baon
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TIG (POPOAOYIKEC DIATAEEIC. S NEPINTWON MOU TA (popoloynTea kEPDN eival apvnTika ({NUIEC), 0 TPEXWV PO-
pOo¢ nou AoyileTal gival pndevikoc.

12.2. AvaBallduevn popoloyia

AvaBal\opevog opog AoyileTal €ni TwV NPOCWPIVOV ANoKAICEWV TwV AOYIOTIKWV HEYEBWV anod Tnv avTi-
aToIXN POPOAOYIKN BACN, EKTOG av opileTal dlIapopeTIka aTta AMXM Kal TIG AOYIOTIKEG apXEC Nou papuolel n
Etaipeia.

O1 avaBalopevol popol unoAoyilovtal Ye Baon To popoAoyikd OUVTEAEOTN nou Ba Bapulvel Ta KEPON TNC
ETaipeiac kaTta Tn xprion nou avapéveral 6T 6a TakTonoindei n avaBaAAopevn popoAoyikr anaitnon r uno-
XPEwo, AauBavovTtac un' OWIv TIG PopoAoyYIKEG DIATAEEIC Mou €ival Og 10XV KATd TNV NUEPOUNVIA TOU IGOAO-
yiguou.

Me Bdoel TIC NPOOPATEG TPOMOMOINTEIC TNG EAANVIKAC POPOAOYIKNG VOHoBEeaiag, yia Tov unoAoyiouo Tng a-
vapBaAAopevng popoloyiag, Xpnoidonolrenke ouvTeEAEOTAC 29%.

O £nopevog nivakag napoucialel TiG HETABOAEC To UNOAOINO TwV avaBaioPevwv pOpwv, KaBwe Kal TV
avaluon Toucg e Baon To €idoc TNE NpoowpIvic dIagopdac nou Touc dnuioUpynos:

Avayvwpion
Avayvaopion pgow - Amn'euBciag ornv

AnoreAsouarwv KaBaprj Ocon
AvapB. @opoA.aro eVowuares axiviTornoljoeic -21.950,55 0,00
AvapB. @opoA.arno acwuareg axkiviTornonioeIs -704,36 0,00
Avap. @opol.arno XpnuarodoTikes ouLPAoEIC 0,00 0,00
AvapB. @opoA.ano anotiunon oToixeiwyv EvepynTikou 0,00 0,00
AvapB. ®opoA.aro npofAEwerc -5.634,50 0,00
AvapB. ®opoA.aro peraparikoug 0,00 0,00
AvapB. @opol.ano @opoloyikec Znuieg 0,00 0,00
Zuvoldo -28.289,41 0,00

STOV avTEPW Mivaka, BETIKO Nood unodnAwvel avaBalNOpeVn PopoAoyIK anaitnaon, ve apvnTikd nocd
unodnAwvel avaBarAoPevn (popoAoyIKr UNoXpEWTN.

O avaBaA\opevoc (pOpoC €1000MNUATOC Nou OXETI(ETal IE OTOIXEIA Ta onoia €xouv avayvwploBei an’ euBeiac
oTa idla kepaAala kataxwpeital an’ euBeiac ora idia kepahaia kar OX1 oTNV KATaoTaon AnOTEAEOUATWY.

12.3. DOPOAOYIKOG EAEYXOG KAl OXNUATIOBEIOES MPOBAEWEIS yia POpoUs

H eAnvIkr @Qopoloyikr) vopoBeaia Kal Ol OXETIKEC OIATAEEIC UNOKEIVTAI O €pUNVEIEC and TIC (POPOAOYIKEG
apxéc. O1 BNAWOEIC POPOU €100dNUATOC KATATIBevVTal Og £TNala BAcn, al\a Ta kEpdn 1 ol NUIEC Nou dnNA®-
VOVTal YIa (POPOAOYIKOUC OKOMOUC NAapauéVOuV NPoowpiva €wC OTOU Ol (POPONOYIKEG APXEG EEETAGOUV TIC
POopoAoyIKEC dNAWOEIC Kal Ta BIBAia Tou popoloyoUpevou, OTIYUN KAaTa Tnv onoia Ba ekkadapioTolv Kkal ol
OXETIKEC (POPOAOYIKEC UMOXPEWOTEIC,

H Etaipeia oxnuatiCel npoBAewn €vavTi emnAEov QOPwY Mou eVOEXETAI VA MPOKUWOUV anod WeANOVTIKOUG
(pOPOAOYIKOUC EAEYXOUC TWV EKACTOTE AVEAEYKTWY XPNOEWY, N onoia aneikovileTal og 1I01aiTepn ypauur Tou
naenTikou.
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AvaAuTikd, n kivnon Tou kovOuAiou autou ("Aoinéc npoPAEYeIc") Exel wg £ENG:

YnoAomno Tnv 31/12/2014 50.000,00
MNAfov: SxnuaTioBeioa npoBAswn 1/1-31/12/2015 10.000,00
YnoAoino tTnv 31/12/2015 60.000,00
OAfov: >xnuaTioBeioa npoBieyn 1/1-31/12/2016 0,00
YnoAoino Tnv 31/12/2016 60.000,00
NAfov: >xnuaTioBeioa npoPAeyn 1/1-31/12/2017 0,00
YnoéAoino Tnv 31/12/2017 60.000,00

H ETaipeia £xel eheyxBei @opoAoyikd pEXp! kal T xprion 2009. O1 xpriosic 2010 kal 2012 £xouv napaypagei
£V YIa TIC XpRoeic 2013 £w¢ 2017, ol onoieg dev £xouv eAeyxBei anod TIC apuOdIEG (POPOAOYIKEC APXEC N &-
Taipeia £xel oXNUATIOEl CUVOAIKI NPOBAswn Uwoug 60 XIA. eupw N onoia BewpoUpe OTI €ival ENAPKIC.

13. EvoopaTa nayia oToixeia

Ta 1310XpnoIKonoIoUKEVa NAyIa NEPIOUCIAKA OToIXEia TNC ETaipeiag, ol anooBECEIC auTwy, KaBWG Kail ol Je-
TABOAEC TOUC KATa TNV KAEIOPEVN Xprion, napoucialovTal oTov ENOHEVO Nivaka:

(a) ZE ASIEZ KTHZHZ ErK/SEIS SE EIININA & AOINIO:  AKINHTO[MOIHZEIS YI10 Z¥Ynoro
AKINHTA TPITQN EZOMAIEMOS EKTEAEZH
YnoAoino 01/01/2015 0,00 390.881,72 0,00 390.881,72
Mpoodrikeg 0,00 12.665,33 0,00 12.665,33
YnéAoino 31/12/2015 0,00 403.547,05 0,00 403.547,05
Mpoodrikeg 0,00 7.306,69 0,00 7.306,69
YnéAoino 31/12/2016 0,00 410.853,74 0,00 410.853,74
Mpoodrikeg 98.834,23 94.065,63 64.139,90 257.039,76
YnéAoino 31/12/2017 98.834,23 504.919,37 64.139,90 667.893,50
(B) ANOZBEZEIZ
YnoAoino 01/01/2015 0,00 378.038,69 0,00 378.038,69
AnooBEoeig nepiodou 0,00 12.665,00 0,00 12.665,00
YnéAoino 31/12/2015 0,00 390.703,69 0,00 390.703,69
AnooBéaeig nepiodou 0,00 20.146,29 0,00 20.146,29
YnoAoino 31/12/2016 0,00 410.849,98 0,00 410.849,98
AnooBeoeig nepiddou 14.313,82 10.605,75 0,00 24.919,57
YnéAoino 31/12/2017 14.313,82 421.455,73 0,00 435.769,55

(v) KAGAPA YMOAOIMA

YnoAoino 31/12/2016 0,00 3,76 0,00 3,76

YnoAoino 31/12/2017 84.520,41 83.463,64 64.139,90 232.123,95
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14. Noinég paKPONPOOECHEG ANAITHOEIG

To kovOUM auTo ouvTiBsTal and kaTaBAnBEioEC yyunoeic o dNUOCIEG ETAIPEIEC KOIVAG WPEAEIAc yia Tn

oUvdeon oTa diKTUA QUTWV Kal OE ETAIPEIEG EVOIKIAOEWY AUTOKIVITWY.

1/1-31/12/2017

1/1-31/12/2016

KaTaBAnBeioec eyyunoeig 13.698,12 13.620,12
13.698,12 13.620,12
15.Epnopikég kal AoInéG anaiTHOEIG

To kovOUAI autd avaAUeTal wg €&nc:
31.12.2017 31.12.2016
MeAaTEC 1.517.333,05 1.225.795,99
EniTrayég EionpakTéeg (MeTayxpov. )& ypapy. 8.822,76 0,00
MpoBAewn enopaiwv anamioewy ( aTo 16070YI0 £xel 70XIA.) -19.946,94 -19.946,94
Z0volo (a) 1.506.208,87 1.205.849,05
Anaitiosic ano To dnudaio 51.432,80 49.156,02
NOINEC anaITnoeig 40.531,40 32.759,69
Tivolo (B) 91.964,20 81.915,71

l'evikd ZUvoAo

1.598.173,07

1.287.764,76

16. Tapsiaka diaGEcipa kal eicodnpara

Ta Tapeiaka diaBgaipa kai el00dnpaTa avaAuovtal we KATwo:

31.12.2017 31.12.2016
Tapeio 1.240,82 1.376,60
KaTaB£oeic owewe Kal npobeayiag 234.506,42 39.639,76
235.747,24 41.016,36

17. Makponpo0sopeG NpoBAEYEIG

To guykekpIhévo KOvOUAI agopd NpoPRAEWn yia avEAEYKTEG (POPOAOYIKEC XPrOEIC kKaBwe kal NpOBAswn ano-

{NUiwoNG Napoxwv NPoowmnikou.

1. MpoBAéyeic AnolnHimong Nnpocwnikou

MpoBAewn 31/12/2014 40.000,00
Meiov: KataBAnBsioa Anolnuiwon anoAuong -6.533,30
MA£ov: AlevepynBeioa npoBAewn 2015 11.533,30
MpoBAswn 31/12/2015 45.000,00

Meiov: KaTtaBAnBeioa Anolnpinon andAuong
MA&ov: AlevepynOBeioa npoBAeywn 2016

10.570,68
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NpéBAsywn 31/12/2016 55.570,68

Meiov: KaTtaBAnBeioa Anolnuinon andAuonc 0,00

MAgov: AlgvepynBeioa npdBAsywn 2017 0,00

MpoBAsywn 31/12/2017 55.570,68

2. NMpoBAsywn d1aPopmV PopPoAoyIKOU EAEYXOU

lMood o« xIA. € 31/12/2017 31/12/2016

MpoBAewn dia@opwv PopoAoyIKoU EAEYXOU 60.000,00 60.000,00
60.000,00 60.000,00

18. AvaBaAAOPEVEC (POPOAOYIKEG ANAITAOEIG/ YNOXPEMOEIG

1/1-31/12/2017

1/1-31/12/2016

lMooad o € A.®. YNOXpEWON A.®. AnaitTnon
Mayia Neplouciaka oToIXEId 21.950,55 1,50
AC®UATEC AKIVNTOMOINOEIC 704,36 0,00
MpoBAswelg 5.634,50 16.115,54
ZUvoAo -28.289,41 16.117,04
19.Eunopikég kal AOINEG UNOXPEWOEIG

To kovOUAI autd avaAleTal wg €&ne:

31.12.2017 31.12.2016
EUNOPIKEG UNOXPEWTEIG 458.926,42 351.652,99
Enmirayéc nAnpwTéec-TpappdTa & unoay. nAnp. 0,00 4.960,00
MpokaTaBoAEC NEAATWV 0,00 3.866,02
AnodoxEc NPOoWNIKOU NANPWTEEC 519,11 10,00
YNoxpewaoeI§ o€ aoPpaligTIKOUG 0pyaviopoug 125.198,24 45.979,83
NOINEC UNOXPEWTEIG 9.324,00 1.608,00
'EE00a ¥prioewc douAsupéva 30.001,56 20.559,22

623.969,33 428.636,06
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20.TpEXOUOEC POPOAOYIKEG UNOXPERNTEIG

O1 TPEXOUTEG POPONOYIKEC UNOXPEWOEIC TNG ETaipeiac Tnv 31/12/2017 avaAuovTal wg €ENG:

31.12.2017 31.12.2016
OMNA 61.616,94 98.567,74
Noinoi ®opol TEAN 54.234,03 173.461,53
115.850,97 272.029,27

21. AAVEIGKEG UNOYXPEWOCEIC

O1 davelakég unoxpewaoelg Tne ETaipeiac Tnv 31/12/2017 avaAUovTal w¢ £Enc:

31.12.2017 31.12.2016
Aaveiaka kepdaAaia: AvaAuon
Ouohoyiaka daveia 0,00 0,00
Tpanedika daveia 1.024.867,89 397.869,72
XpNUATOdOTIKEG HIOOWOEIG 0,00 0,00
Z0volo 1.024.867,89 397.869,72
MakponpOBeoUEG DAVEIOKEC UNOXPEWTEIC 700.000,00 0,00
BpayunpoBeopec dAVEIQKEG UNOXPEWTEIG 324.867,89 397.869,72
Z0volo 1.024.867,89 397.869,72
TpaneQika daveia
Avw TV 5 eTv 0,00 0,00
Anod 1 €wg 5 €Tn 700.000,00 0,00
'Ewg 1 €T0C 324.867,89 397.869,72
ZUvolAo 1.024.867,89 397.869,72
XpnUaTodoTIKEG HICOWOEIG
Avw TV 5 eTv 0,00 0,00
Ano 1 £€wc 5 €n 0,00 0,00
EwC 1 £10C 0,00 0,00
ZUvolAo 0,00 0,00
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22.I'vo)OTONOINOEIG CUVOESEPEVWV HEPDV

MNood oe € 31/12/2017
EVOOETAIPIKEG ANAITAOEIG — UNOXPEWOTEIC

ANaITROEIG

MNTpIKN 0,00
Noina ouvdedepéva PEPN 22.729,00
Z0volo 0
YNOXPEWNOEIG

MNTpIKN 0
Noind ouvdedepEva PEpN 0,00
Z0voAo (1]
EvOOETAIPIKEG ZUVAAAAYEG

Nooca os € 31/12/2017
NMwARCEIG ayabwv Kdal UNNPECIOV

MnTpIKNA 832.350,00
Noina ouvdedepéva JEPN 483.630,00

2Uvolo

1.315.980,00

AYOpEG ayabmv Kal UnnpeciOVv

MNTpIKN 0,00
Noina ouvOedepéva WEPN 22.729,00
Z0voAo 22.729,00

AHOIBEG HEA®V A.Z. kai AIEBUVTGOV
MioBoi kal apoIBEG

Anaitnoeic pehwv A.Z. kal AleBuvT®v
YNoxewoelig yeAwv A.Z. kal AlEBuvTv

2Uvolo

23. Ap1OHOG anacX0AOUHEVOU NPOCWNIKOU

To anaoyoAoUpevo npoowniko Tnv 31/12/2017 frav 75 dtopa and 51 atoua tnv 31/12/2016.

24.Ev3EXOEVEG UNOYXPEMOTEIG KAl AVEIANHHEVEG SECHEVUOEIG

Aev undapyouv
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25.MeTayevéoTepa Tou IocoAoyiopoU MeyovoTa

Aev undpyouv aA\a onuavTika yeyovoTa peTayevéoTepa Tne 317 Aekepppiou 2017 Ta onoia 6a €npene i va
KolvoroinBouv 1] va d1agopornoifaouV Ta KoVOUAIA TwV dNHOCIEUPEVWY OIKOVOUIKWY KATAOTAGEWV.

O NPOEAPOZ & AIEYOYNQN 0 AIEYOYNQN SYMBOYAOS

2YMBOYAOZ
MEQPIIOZ KOYTZOAIOYTZOZ EYAITEAOZ KAPAAHZ
AAT: AB-593469 AAT: AK 246046.
O AOTIZTHX
MEQPIIOZ AAABANOZ

AAT: AI-518859
A.A. A'TASHZ 0008211
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